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Def Leppard Gets Edgy 
On New Mercury Album 
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I WANNA HEAR 
A DIRTY STORY? 

CDs can't retreive quality data 
and sound if they're ditty. So clean 
up your act with Oiscwasher's CD 
HyaroBath. Its non-contact cleaning 
is essential for every type of CD. 

Available at computer, music. and 
electronic stores everywhere. 
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Atlantic's Everything But 
The Girl Tells Its Tender 
Love Story 'Walking' 



SEE PAaE 3 



Ivers, 'Riverdance': 
LuckO' Labels' Irish 

■ BY BRADLEY BAMBARGER 

NEW VOHK— St. Patnck'.^ Day must 
have felt like Christmas for laliels 




Green Linnet and Celtic Heartbeat 
this year. 

Kindled by a sold-out run of the tra- 
ditional Irish music/dance revue 
"Riverciaiice" at Radio City Music Hal! 
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Carlos Santana To Receive 
'96 Billboard Century Award 

Guitarist Melds Rock^ Jazz Fusion, Salsa 



■ BY BRADLEY BAMBARGER 

NEW YORK— From W^oodstock '69 
and the glory days of the 
Fillmore West to Wood- 
stock '94 and beyond, the 
career of Carlos Santana 
has been marked by a 
questing, inclusive spirit. 
As a guitarist, composer, 
and bandleader, Santana 
has forged a singular voice 
while embracing a world of 
music. Above all, he has. re- 
mained resolute in his pur- 
suit of community and com- 
munion in art. 

F'or hLs uncommon accomplishments 
and continuing influence, Santana has 
been named the li>9() recipient of the 
Century Award. Billboard's highest 
honor for creative achievement. San- 
tana will be pi-esented with the Centu- 




ry Awaifl live in Deceml>er at the Bill- 
board Music Awards. The internation- 
ally leleciist program will be broadcast 
in North America on Fox 
Tele\ision. 

The announcement of 
Santana's upcoming re- 
ceipt of the Centur>- Award 
makes known the fifth of 
the initial group of five 
artists selected for annual 
recognition, following a 
confidential yearlong con- 
sultation in 1991-y2 by Bill- 
board editor in chief Timo- 
thy White and Billboard 
president and publisher 
Howard Lander with hundreds of 
artists and indu-strj' pi-ofessionals. The 
four prior honorees, revealed in se- 
quence, have been George Harrison 
(1992). Buddy Guy {V.m), Billy Joel 
(Cniitiuurd nil page 117) 



South Africa's Live Industry 
Healthy, But Venues Limited 



SEE PAQE 43 



■ BY ARTHUR GQLDSTUCK 

JOHANNESBl'RG— On Jan. 1;J. 
the Johannesburg area played host 
to three events that 
would have been 
unthinkable just a 
few years ago: Eng- 
land and South 
Africa met at the 
Wanderers stadium 
in an internation- 
al cricket match; 
South Africa's na- 
tional soccer team met Cameroon at 
the Soccer City stadium for the open- 
ing game of the African Nations Cup 
touniainent; and. at the Loflus Vei-s- 
feld stadium, which normally plays 



ho.st to nigby fans. Luciano PaviU^ot- 
ti peifomed the first of two concerts 
before an ecstatic crow'd. 
Although there were "sold out" 
signs at all three 
venues, it was the 
Bavarotti appear- 
ance that iiroveti to 
South Africans, 
once and for all, 
that they were back 
in the international 
mainstream. Tick- 
ets for two perfor- 
mances sold out months ago, within 
hours of going on sale. 

It has been five momentous years 
since the release of Nelson Mandela 
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Digital Delivery 
Gomes To Radio 

■ BY CHUCK TAYLOR 

With digital technology demon- 
strating ever-increasing might over 
the music industry, the familiar 
practice of a new record hitting a 

radio program- 

mer's desk might 
I soon be supplant- 

^ ed with a song be- 
^ \ ing fired downline 
I % J*^* to a station PC's 
j ^^^t^ hard drive. 

S*^ A number of ma- 

: I jor labels have be- 
gun utilizing a sys- 
tem that allows CD-quality music to 
be sent eIecti*onicalIy to radio stations, 
potentially ofTering dramatic savings 
(Covthiiu'd on fxtf/e 101) 



RuffHouse's 
Fugees Score 

■ BY J.R.REYNOLDS 



LOS ANGELFJS — By combining a 
long-term setup campaign and non- 




stop touring with the release of singles 
capable of crossing multiple foi-mat-s. 

(Couthiurd mi {xigc 100} 
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NARM News: Blockbuster Video 
Adding Music To Its Stores 

SEE PACE aa 
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LA. BOUCHB 

The album - EOLHi. 
The first single "Be My Lover" - fSdBLM. 

IMaw the second single 
"Sweet Dreams" is EXPLODIIME! 
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Everything But The Girl: 'Wallcing' Tall 



To profess knowledge of experiences one hasn't had is to be a real 
fool rather than someone's opinion of one. In contrast. Everything 
But The Girl is .so honest about its own sea.^oned imprudence that 
the twosome makes music on the subject that feels heroic in its tri- 
umphs over chronic delusion or self-deception. 

"1 think the angst in our records comes from our own charac- 
ters." sa.vs Tracey Thorn, half of the veteran vocal/composing team 
that includes longtime professional and romantic partner Ben Watt. 
"But our music reached a stage in 1991 where it lost its tension and 
spirit and became more soothing than anything else. It's been 
reawakened in the light of Ben's illness and everything we went 
through during that ix'rio<l — which cxplwled a lot of certainties and 
an element of complacency that (had) crept into our lives, while 
informing a lot of the songwriting." 

The infirmity Thorn refei's to is the severe abdominal and che.st 
pain that sent a frightened Watt into one of London's biggest teach- 
ing hospitals .lune 26, 1992; his grave discomfort was finally diag- 
nosed as Churg-Strautis Syndrome, a rare life-threatening disease 
that "destroys the body's connecti\'e tissues and blood 
vessels," in Watt's words, "by activating the body's 
immune .system again.st itself." As for the songwrit- 
ing that has since corresponded with Watt's thus-far 
successful treatment (although he permanently for- 
feited much of his intestines and mu.scle mass), it can 
he found on the 1994 collection "Amplified Heart," 
whose "Missing" single, a Todd Terry-remixed epi- 
log on elusive love, took two continent-hopping .years 
to make the exceptional album a global smash. 

"Walking Wounded," the duo's new Blanco Y 
Negro/Atlantic disc (due May 21). is even more 
sophisticated — and hopeful — in its dissection of 
life's abrupt dilemmas and the inward debates they 
invite. "Even songs that aren't specifically about our 
recent threatening experiences show we've had our 
once-mellow perspective undermined," Thorn 
observes calmly. "There's a real acknowledgment on 
the new album of all kinds of troubles and .suffering, 
but often the characters in the songs are .survivors." 

The new record's initial singles (the foreboding 
title track in the U.K.. the fibrillating "Wrong" in the 
U.S.) represent further advances in Thorn and Watt's proficiency 
at bending the jungle/drum-and-bass dance rhythms of London's 
clubs and New York's deep house scene to their own neo-jazz-pop 
purposes. But the unsung greatne.ss of Everything But The Girl, 
which has made some of the paramount pop records of the '80s and 
'90s, shines forth on the track that follows the aforementioned pair 
on "Walking Wounded," a flawless bit of heartbreak-synchronized 
belles-lettres called "Single." There is little data shared in the .song 
beyond the aesthetics of loneline.ss and disjunction, but the p.sychic 
pattern is clearly drawn: "I'll put my suitcase here for now/I'll turn 
the TV to the bed/But if no one calls and I don't speak all day/Do I 
disappear?" 

Thorn explains that the lyrics were written by "just imagining 
what it would be like to be single, having been part of a couple for 
such a long time. I just went away for a few days doing some work, 
and I found myself in a hotel alone, w'hich is unusual. And I thought, 
"Hang on. what would that be like if this Isitualionl were more |)er- 
manent?' People seem to live their lives these days in ever-decreas- 
ing units; we've gone from the family to the couple to the single per- 
son. So the song is about being on your own, and I like its emptiness. 




its directness, and the way it seems to hook listeners from the first, 
people saying, 'God, I've felt that.' " 

C'onsciously or otherwi.se. Thorn and Watt have made their mutu- 
al devotion a lens by which they can anal.vze the contemporary dis- 
integration of every little unselfish thing that once assured fidelity. 
In all they've done together since they dueted in .luly V.iKi on a bare 
version of Cole Porter's "Night And Day" for London's Cherry Red 
indie label, one hcai's the progression of a deepening love affair. 

"We were both signed as teenagers to Cherry Rod but never met 
until we attended Hull University." says Watt. "I'd seen Tracey play 
in pubs with her band, the Marine (^irls, a minimalist, no-drums 
trio that was like the Shangri-Las meet the Raincoats land whose 
1981 'Beach Party' and 19R') 'Liizy Wa.ys' albums were an acknowl- 
edged blueprint for later L.A. and Seattle acts, such as Hole). I put 
a message out on the unii-ersity 's paging .system saying if Tracey of 
the Marine Girls was around, could she meet me in the reception 
area. She was in the building and came along! I said, 'I'm Ben, and 
I'm on Cherry Red, too. Did you bring your guitar?' " 

"Ben was swy funny, very dynamic, and very high- 
ly motivated," Thorn recalls tenderly. "Those are 
very attractive qualities." 

Watt was born Dec. 6, 1962, in Barnes, West Lon- 
don, the sole child of accomplished actress/journal- 
if!t Romany's second marriage (she had had four chil- 
dren previou.sly) to Scottish jazz bandleader Tommy 
Watt, w'hose popular orchestra issued two albums 
("It Might As Well Be Swing," 19.59; "What's Cook- 
ing," 1962) on the George Martin-run Parlophone 
label. 

"George Martin called my dad up early on," notes 
Watt with a laugh, "and he said, 'Tommy, I've got 
these four kids from Liverpool. Do you want to go 
halves on the arrangements for them? No? Well, 
they're called the Beatles, anyhow. Look out for 
them I' " 

If the younger Watt lost out on a linkage with the 
Fab Four and suffered through a "prickly adoles- 
cence" with his musical parent, his father's infec- 
tious affinity for Stan Getz enabled Ben to conceive 
the Everything But The Girl sound he now calls 
'"21st-century bossa nova." 

Thorn, meanwhile, was the Sept. 26, 1962, offspring of accoun- 
tant Dennis Thorn and wife Audrey, gi-owing up in Brookmans Park, 
Hertfordshire, with two siblings and a household piano she terms 
"an aspirational piece of suburban furniture that only I went near." 
Years of classical study and a punkish band. Stern Bops, predated 
Thorn's literature major at Hull U.. where she read Samuel Beck- 
ett by day and rocked Everything But The Girl by night (the name 
was borrowed from a local -second-hand shop). 

The "natural cool and Latin tonality" Watt admires in Thorn's 
voice became the guidance system for a glimmering series of jazz- 
pop records (principally "Eden," 1984; "Idlewild." 1988; and 
"Worldwide," 1991) whose previous acme was the Tommy LiPuma- 
produced "The Language Of Life" and its 1990 radio perennial, 
"Driving." An equally winsome cut on the pre-eminent "Walking 
Wounded" is the repentant "Mirror Ball." 

"People are often hooked," Thorn ventures, "by the surface appeal 
of songs that later resonate through their lives." Watt agrees: 
"That's us, and also our cry, our desire. We've been given a rebirth, 
and feel very inspired." 



THIS WEEK IN BILLBOARD 



A RAPPING REUNION 

The Geto Boys are back, this time with their original lineup and a new 
album titled "The Resurrection." On it, Bushwick Bill, Scarface, and 
Willie D. deliver their familiar brand of social and polittca) commentary. 
Rap columnisl Havetock Nelson has the story. Page 28 

BATTER UP AT VIDEO 

Spring is here, and baseball fans can look forward to indulging their 
favorite pastime at the video store. Vendors are hoping for a home 
run in tape sales. Home video editor Seth Goldstein reports. 
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Missing At NARM: Product Presentations 



In a daritened auditorium six years ago, in 
the midst of what seemed to be a routine \'ideo 
presentation, a huge crowd of unsuspecting 
music industrj' officials were stunned by the 
first few notes of a singer they had never heard 
nor heard of This normally stodgy throng 
responded with applause that morning, prac- 
tic^ly before her name had been re\'ealed; and 
foi' special emphasis, she showed up at that 
evening's dinner for a duet with Michael 
Bolton. 

It was the moment that planted the seed for 
Mariah Carey's sequoia-sized career. But, 
there could be no such moment at this j-ear's 
National Assn. of Recording Merchandisers 
conwntion. because, in a move reminiscent of 
the old '60s sh^an "What if they gave a war 
and nobody came?," distributoi-s pulled the 
plug on prodiK't presentations. 

Citing concerns over return on im-estment, 
and noting time and again that shanj bujtjrs 
should already he aware of ui^oming releas- 
es, distributors just said no to presentations. 
So, although many accounts and suppliers 
hailed the Maa-h 22-25 NARM in Washington, 
D.C as an especially pnxiuctivi? conwntion, it 
felt like the guest of honor was missing. 

Carey isn't the only superstai' who turned 
NARM into a debutanU' bjill: During the (jast 
dozen years, the meet also launched multi- 
platinum debuts for Whitney Houston and 



Tracy Chapman, as well as Anita Baker's first 
No. 1 album. Retail's support for Chapman 
was particularly crucial, because her set was 
practically gold by the time radio found "Fast 
Car." And someone must ha\^ thought the con- 
fab had signiUcance in setting up Houston, 
Baker, and Carey since as a gesture of thanks 
all three returned to the meeting to headline 
ewnts in subsequent years. 

Maybe last year's three-hour blocks in San 
Diego were exorbitant, but is it possible that 
the right measure lies somewhere short of 
zero houi*s, particularly with regard to Heat- 
seekers candidates and other new artists? 
And, with imagination, creati\ity, and, most 
important, focus, isn't it possible to produce a 
meaningful pitch for a reasonable cost? 
Although astute buj-ers do know about tomor- 
row's releases, would any buyer six .wars ago 
h&ve had a total comprehension of Carey's 
powerful TOice and appoiil hat! that buyer not 
seen the reaction to her talents? Proliiibly noL 

There are other values attached to these 
forums, like educating those retail executives 
who haw res|X)nsibilities other than buying. 
AihI, when a couple of \'eteran attendees can 
amuse a suite full of folks quoting pimch lines 
from an S-j-ear-old A&M presentation, one is 
reminded that prwiuct spiels al.so serve to 
establish and enhance a comjiany's image. The 
presentation format also gave prior con\-en- 



tions a sense of flow in which every vendor 
had a guaranteed moment in the spotlight, 
rather than having to choose between one of 
se\'era] competing off-campus ewnts. 

Most important of all, since the product 
presentations haw customarily been the most 
popular mass events of any NARM conven- 
tion, giving all attendees a shared experience 
they could discuss afterward, they have 
ahvaj^s prm'ed to be the most dramatic com- 
mon agenda-setter for the task that lies 
beyond each annual confab: selling lots of 
records with belief, effectiv'eness, and enthu- 
siasm. 

Fortunately, the comiention was not totally 
de\T)id of music, thanks to nuggets like k.d. 
lang's stellai* scholai-shiiMiinner set, the mar- 
velously infonnal coimtr>' "Guitar Pull" with 
Cariene Carter, Suz>' Bogguss, Pam Tlllis, and 
Mary Ch^>in Carpenter; the gospel brunch; 
the Club DiverCity showcases*, imd the star- 
stiKkled (Biifkly Guy the Coits, Rk-hard Mai-x. 
Kathleen Battle, Four Tops. Temptations. 
Trisha Yearwood) night at Constitution Hall. 

But many atl<.'ndees left NARM feeling 
thirsty for more music linked directly to the 
new releases that will fuel the industry's 'iMi 
profits and passions. Let's hope distributors 
will again rethink their stance and quench 
that \ntal thii-st at next jtar's evient. After all, 
this is show business. 
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Black Alternative Radio: Responding To A Need 




■ BY VERDINE WHITE and RICK SCOTT 

What do Me'shell Ndeg60cello, Incognito, 
Lenny Kravitz, Seal, Marcus Miller, George 
Duke, Jamiroquai, the Brand New Heavies, 
Des'rec, and Dionne Farris haxe in common? 
They are some of the finest voices in soul 
music — and j-ou won't hear any of 
them on black or urban radio sta- 
tions. 

These artists are pushing the 
creath'e em-elope with their alter- 
nath'e messages, styles, rhythms, 
and sounds. Their music deser\'es 
to be heard by a wide audience, but 
it isn't, because the acts don't haw 
a platform on black radio as it 
exists today. Forward-thinking 
radio progi-am directors, there- 
fore, need to take the initiativie and 
build them a platform, in the form of a bold new 
radio format — black altemati\'e radio. 

Todaj 's radio formats — urban, alternatiw, 
country jazz, top 40, etc. — are the prm-erbial 
square holes: formulaic and cookie-cutter Many 
R&B artists, both black and white, are adven- 
turous round pegs that will never fit into these 
predefined boxes. 

Melding elements of blues, jazz, fusion, folk, 
and alternatiN'e rock, progressh-e R&B artists 
don't fit the tjpical urban radio playlist, which 
predominantly boasts such admittedly talented 
artists as Braiidy, 2Rac, TLC, Boyz II Men, and 
Snoop Doggy Dogg. 

Altemati\'e R&B artists' music challenges 
their listeners; commercial black radio stations 
prefer to promote artists whose music appeals 
to the masses. Alternative R&B artists prefer a 
less-predictable sound that defies categoriza- 
tion, and that makes them a tough fit at urban- 




nulio stations. 

Cutting-edge R& B, in fact, doesn't perfectly 
fit any existing radio format. Some of these 
artists have garnered attention from new atlult 
contemporai-y and AC radio stations. Others 
have lanckxi on the pla>'Usts at alternatiw rock 
radio. On the broadcast side. Black Entertain- 



'Cutting-edge 
R&B doesn't 
perfectly fit any 
existing radio 
format' 

Verdlne White, left. Is 
the bassist and co- 
founder of Earlh, Wind 
& Fire. Rick Scott is the 
president of Great Scott 
Productions, a tos 
Angeles public relations 
firm. They are the pro- 
ducers of a planned 
weekly black alternative 
radio show to air in tt>e 
Los Angeles market- 
place. 



ment Televiskm has done a commendahde job of 
airing videos by many of these artists, despite 
their lack of radio airplay. 

But it's rwt enough. The artists deserve and 
need more e_xposme. New methods of reaching 
the widest ix)ssible audience for this rich music 
form need to be employed. 

That's where a new radio format must come 
to the rescue, as other radio formats have done 
before for other types of music. 

In the late '70s and early '80s, for example, 
college radio embraced the punk rock and new 



waw scenes. Such Umds as U2, R,E,M., Talk- 
ing Heads, and Pet Shc^ Boys were, in fact, once 
played only on college radio. 

As college radio became saturated with the 
sounds of "allematne" music, records began to 
sell. Commercial radio stations and video out- 
lets took notice and began airing the music. 

Later, commercial alternative 
radio stations btossonted across the 
country. These artists eventually 
crossed over into the pop w-orld, and 
the bands went on to sell millions of 
albums. Look at the charts today: 
Alternative rock acts have become 
the new "mainstream." The same 
thing could happen with progressKe 
R&B artists if they were given a 
chance to have their music heard. 

It's not as if there's nothing in it 
for radio, either. Topical fans of this 
new genre of R&B tend to be upscale and dis- 
criminating listeners ranging in age from 18-60 
and cnjssing racial and ethnic Ijounflaine-s. Radio 
stations playing alternative R&B could attract 
advertisers who wish to reach these preferred 
consumers, who tend to possess an abo\'e-aver- 
age disposaHe inwwne. The bottom line: Black 
alternative radio is economically viaWe. 

The music from artists who are taking R&B 
to new heights is relevant and stimulates cul- 
tural growth b>' blurring both music genres and 
color lines. The artists are not only striving to 
create, they are trjing to elevate. 

For this e.\citing new R&B music to be 
exposed to the largest audience possible, we 
need outlets on radio dials across America that 
will specialize in the diverse and expansive 
forms R&B music can take. This art form can 
only flourish if black alternative radio stations 
are established. 
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Video Buyers Hungry For 'Babe' 

Retailers Report Heavy Sales For Pig Flick 



■ BY EILEEN FITZPATRICK 

LOS ANGELES— Pigs can fly. If you 
don't believe it, just ask video retailers 
that are having trouble keeping 
"Babe" in stock. 

Many retailers report that they 
have sold through their initial order of 
the MCA/Universal Home Video title, 
which was released March 19, and are 
quickly running through reserve in- 
ventorj'. 

"We've sold more copies of 'Babe' in 
one week than we've sold of 'Poca- 
hontas' in one month," says Tower 
Video's VP of video John Thrasher. 
"We're into massive reorders for 
'Bal>e' on a daily basis." 

At one Blockbuster Video store in 
Los Angeles on March 23, only six cop- 
ies of "Babe" were left out of a 48-unit 
prepack that the location had put up 



only two days before. "We have other 
stores who are out calling us for our 
copies," says a clerk at the store. 

Borders Books & Music buyer Pat- 
ti Russo says she doubled the chain's 
initial "Babe" buy and has sold 
through more than half. 

"If I would have gone with my first 
order, we would have been thi-ough it 
in two or three days," says Russo. "I 
wouldn't call 'Babe' a 'Lion King,' but 
it's close." 

Best Buy's \ideo merchandise man- 
ager Joe Pagano says the chain has 
also sold through its initial order, plus 
509^ of its back-up inventory. 

The 200-plus-store chain placed 
about 400 units per store at street 
date, Pagano says. 

MCA senior VP of sales and market- 
ing Andrew Kairey won't di.«iclose the 
initial shipment for "Babe." but one re- 



Roger Ames New President 
Of PolyGram Music Group 



■ BY JEFF CLARK-MEADS 

and ADAM WHITE 

LONDON— Colleagues (and rivals) of 
Roger Ames expect him to succeed 
when he assumes the role of president 
of the Polj-Gram Music Group June I. 
He will be resixinsible for the multina- 
tional's recorded music and music pub- 
lishing operations worldwide. 

His low-key business style is seen as 
a major asset to the newly created 
post, as it has been for him as chair- 
man/CEO of PolyGram U.K. for the 
past three years. 

"He is truly one of the best up-and- 
coming record executives," says Ru- 
pert Perry, president of EMI Music 
Europe. 

"He has our complete blessing," 
says David Fine, the former PolyGram 
president who is chairman of its super- 
visorj' board. "This is a great move," 

Anticipated in music business cir- 
cles for months, Ames' appointment 
was officially announced March 22 by 
PolyGram presidenVCEO Alain Levy 



(Billboard, March 30). Ames was also 
named an executive VP of the group, 
alongside it^ other executive VPs: Jan 
Cook, who is CFG, and Michael Kuhn, 
president of PolyGram Filmed En- 
tertainment . 

Levy says he selected Ames for the 
global post because of "the experi- 
ence he has had, from running a small 
label to managing what is really an 
enten'rise." He also cites Ames' A&R 
background and says he has signifi- 
cant knowledge of the American mar- 
ket. "He's so well accepted there," 
adds Fine. "That's his second home." 

Levy continues, "Roger is not a for- 
eigner we are sending to the U.S. to 
find out how the market works. He 
values my label presidents there, and 
he is totally acceptable to them, which 
is important to me." 

Ames is expected to operate primai'- 
ily from PolyGram's corporate head- 
quarters in I.,ondon. His successor as 
chairman of PolyCJram U.K. is music in- 
dustry lawyer John Kennedy; he, too, 
iCoutinuexl on page 9J,) 



Don Henley Back At Warner 

Artist Signs Three-Album Solo Deal 



BY CRAIG ROSEN 



LOS ANGELES— Eagle Don Hen- 
ley will fly solo again with a three-al- 
bum deal with \N^amer Bros. Records 
that brings him back to the Warner 
Music Group 
nest. According 
to sources, Hen- 
ley will receive $i 
million per album 
under the pact; 
Warner Bros, 
would not con- 
firm the figure. henley 

"I have always 
had great admiration for Warner as a 
label," says Henley. "Its artist roster 
has always been, as long as I can re- 
member, the best in the business." 
Henle>' points to such veteran artists 
as Neil Young and Joni Mitchell, who 
have both returned to the Warner 
fold in recent years, signed to 




Reprise. "Joni and Neil ai'e part of 
the body of arti.sts that make up the 
roster that is ver>' special." he says. 

Warner Records Inc. chairman/ 
CEO Russ Th\Tet says the Henley 
signing was based on the singer's 
aitistic merits and 
was not meant tn 
send the message 
that Warner Bros, 
is back on track 
after nearly two 
(' & years of conwrate 
changes. "Signing 
THYRET Don Henley in it- 
self is the mes- 
sage," he says. "I've been a fan of his 
since I can remember. It sounds like 
idol worship when you say something 
like that, but that's the tinth." 

Henley describes Thyret as "a 
longtime friend" and notes that 
Warner Bros. Records president 
(Continued oit pof/e lOfi) 



tail source says the supplier's national 
goal w^as 5.5 million units. However, 
published reports have stated that the 
title shipped more than 8 million units. 

Sources also say that MCA has or- 
dered an additional 500,000 units from 
its duplicator to keep up with retail de- 
mand. Kairey, however, would not con- 
fiiTTi that figure. 

Propelled by the massive publicity 
(Continued on jxige 110} 

Capitol, Turner 
May Ink Deal For 
'Anthology' Vids 

■ BY SETH GOLDSTEIN 

NEW YORK— Capitol-EMI, backing 
away from a major commitment to the 
video business, is nearing a deal that 
would assign Turner Home Enter- 
tainment the rights to distribute "The 
Beatles Anthologj'." 

According to an executive at the la- 
bel, ('apitol would maintain control 
over marketing and programming de- 
cisions. 

The lO-hour series, twice the length 
of the program seen on ABC last year, 
is exj)ected to make its video debut in 
the fourth quarter, several months 
later than Capitol had anticipated. 
The executive attributes the delay to 
"simply a matter of protluclion. Thero 
is no other reason." 

If the agreement is consummated 
as both sides e.xpect. Turner will sharo 
in what trade sources predict should 
be the biggest-selling music \ideo of 
all time. Steve Chamberlain, senior 
executive adviser to Capitol and head 
of the Beatles project, had earlier pre- 
dicted that sales of the eight-tajw se- 
ries would top 1 million units a year 
(Billboard, Dec. 9, 1995). 

"Officially, we have no comment," 
says a Turner official, w'ho believes 
that an announcement is due .shortly. 
Once the contract is signed. Turner 
and Capitol will proceed with plans for 
a major display' at the Video Software 
Dealers Assn. convention in Los An- 
geles July 10-13. "You can expect 
something big," says the ('apitol exec- 
utive, who didn't dismiss the possibili- 
ty of an appearance by California res- 
ident Ringo Starr. 

Turner has come this close to beating 
the competition for "Anthology" be- 
cause of its "huge teIe\ision potential," 
the executive continues. Capitol antici- 
pates using Turner Broadcasting's ca- 
ble channels, including CNN and TNT, 
to help drive consumers into stores. 
The lal>el. meanwhile, has retained the 
right to sell "Anthologj'" cassettes \ia 
direct-response ads, which could also 
run on the Turner networks. 

Wliile new to music, Turner Home 
Entertainment is an experiencefl mar- 
keter of multicassette series, includ- 
ing "Baseball" and "The Civil War" 
from producer Ken Burns and "The 
Trials Of Life." A source says. 
"They're no stranger to longform pro- 
gramming." Chamberlain himself is 
no stranger to Turner, where he spent 
10 years and was instrumental in de- 
veloping a home video .strategy-. 

Capitol has completeil ils intent-to- 
purchase studies, but still hasn't de- 
cided on the price of the "Anthology'" 
cassettes. When the series wjis first 
(Continued on fxi(je 9^} 



Retail Street-Date Violations 
Cloud 'Anthology' Releases 



BY ED CHRISTMAN 
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WASHIN(;T()N, D.C^— While mer- 
chants are happy that the Beatles' "An- 
thologj' 2" is brightening fii-st-(juarter 
sales, mu.sic .specialty retailers are un- 
happy that mass merchants seem to be 
able to break street date on the title 
with impunity. 

In addition, mer- 
chants attending 
the National Assn. 
of Recording Mer- 
chandisers annual 
convention, held 
here March 22-2.5, 
w^ere incensed that (circuit City 
assembled a customer contest for the 
title with what ap|)€ars to be the aid 
of Capitol Records and Cema Distri- 
bution and then sold the title below 
the distributor's minimum-adver- 
tised price. 

Music merchants .say that they can't 
remember a title that generated as 
many street-date violations as the first 
album in the Beatles series, "Antholo- 
gy I" which was released last fall. 

In retaliation, many specialty mer- 



chantji sought to protect their stores' 
sales and reputation by putting "An- 
thology 1" on sale early themselves. 

Capitol initially intended to have a 
Monday street date on "Anthologj' 1." 
But after an uproar by independent 
merchants and one-stops, which 
claimed that a Monday street date 
would put them at a competitive dis- 
advantage, Capitol switched to a tra- 
ditional Tuesday release. However, 
many who jumped street date on "An- 
tholog>f 1" claimed they were confused 
by the switch. 

The U.S. music industry sets street 
dates for album releases on Tuesdays. 
To ensure that product is in stores by 
then, distributors ship to merchant 
w-arehouses as early as a week before 
so they have time to prejiare the prod- 
uct for distribution to their stores. 

"Anthologj- 2." which was released 
March 19, enjoyed sales of about 
440,000 units in its first week, accord- 
ing to SoundScan, and debuted at No. 1 
on The Billboard 200. That album 
achieved the second-highest weekly 
sales this year, after 2Pac's "All Eyez 
(Contin ued on jxifje 110) 



Anti-Club Sentiment Strong At NARM 

strategy Discussed At Clandestine Meeting 



BY DON JEFFREY 




\VASHIN(;T()N. D.C— Top music 
retail and wholesale executives, after 
digesting a report 
on record clubs 
during a closed- 
door meeting at the 
recent National 
As.sn. of Recording 
Merchandisers 
convention here, 
agreed to meet 
again soon to decide whether to take 
legal action again.st the clubs for anti- 
comjwtitive pricing. 

Meanwhile, executives of the two 
m^jor clubs, BMG Direct and Columbia 
Hou.se. maintained a generally low-key 
presence at a convention at which senti- 
ment against them ran strong. Some 
merchandisers wore stickers with the 
words "i-ecoi-d clubs" in a circle with a 
sliish through it The stickers also stat- 
efl "sponsored by GelTen Reconls." A 
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label spokej*woman confinned that the 
stickers were provided by the lal>el. but 
declined further comment. 

Behind the scenes, though, the m^or 
clubs, which are locked in a market 
share battle with 
each other, were 
said to be appi"oach- 
ing independent la- 
bels to sign licensing 
deals for product 

"It's a sign of re- 
spect for the inde- 
pendent community," says Doug 
Keogh, senior VP/GM of indie label 
Roadrunner Records. "As our market 
share continues to be as .strong as it 
has been, it's good business for them to 
[recruit indie labels]." Roadrunner's 
relea-scs have been offered by Colum- 
bia House for the past six years. 

Attracting new business is a good 
strategj' at a time when some m^jor la- 
bels have pulled out of the clubs. In the 
(Continued on page 110} 



Strong German Mark Restricts 
Record Companies' Revenues 



■ BY WOLFGANG SPAHR 

HAMBURG— The German music 
market that grew in unit volume in 
199,5 has failed to produce increased 
revenues for the country's record 
companies. 

Labels here say that they are \ic- 
tims of a strong currency, the 
deutsche mark, which sucked in 
cheap imports of top international re- 
leases from other European Union 
countries. 

Thomas Stein, chainnan of record 
industry association BPW, says that 
this phenomenon of trans-shipment 
cut Geman companies' income on re- 
leases from international artists by 
up to:m. 

BPW, w'hich claims to represent 
809r of the German music market, re- 
ports growth in unit volume of only 
0.4';^ in although the gross sales 



rose by 2.8%. 

The organization states that its 
memljcrs achieved collective re\'enues 
equivalent to $3.12 billion last year, 
compared with $3. 11 billion in 1994. 

Conversely, total unit sales were up 
2.5% to 251.6 million from 245.4 mil- 
lion. 

Stein, who is president of BMG Ar- 
iola in the German-speaking territo- 
ries, says that to counter declining 
prices for international releases, Ger- 
man companies are concentrating on 
national productions. "National prod- 
ucts now account for more than 40% 
of the best-seller li.sts." 

The image of "ugly kraut rock" is a 
thing of the past, Stein states, adding 
that the international audience is 
more receptive to German-made mu- 
sic than ever before (see storv, page 

m '. 

(Continued on fwgeU) 
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The Walt Disney Motion Pictures Group 

PROUDLY congratulates OUR NOMINEES FOR THE NAACP 27th ANNUAL IMAGE AWARDS 



Outstmiding Motion Picture 

CRIMSON TIDE 

Hollywood Pictures 

Outstanding Lead Actor in a Motion Picture 

DENZEL WASHINGTON 

CRIMSON TIDE 
Hollywood Pictures 

Outstanding Rap Artist 

COOLIO 

"GANGSTA'S PARADISE" 
Outstanding Soundtrack Album 

DANGEROUS MINDS 

Various Artists (MCA) 
Outstanding Soundtrack Album 

DEAD PRESIDENTS 
Various Artists (Capitol) 
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Artists%lusic 



POP • ROCK • R&B • RAP • DANCE • COUNTRY • LATIN • CLASSICAL 



Jars Of Clay's Secular Smash 

Christian Rock Act Crosses Over 



■ BY CARRIE BORZILLO 

LOS ANGELES— In less than one 
year, Jars Of Clay have received a 
Grammy nomina- 
tion, liold out clubs, 
and topped the 
Heatseekers chart. 
These feats would 
be notable for any 
new rook band but 
are even more im- 
pressive consider- 
ing that Jars Of 
Clay are a contem- 
porary Christian 
iwk act. 

One of the only 
Christian alterna- 
tive rock acts to 
garner significant 
modern rock, 
triple-A. MTV, and 
VHl airplay, the Nashville-based 
band recently cracked the top half of 




The Billboai-d 200. Sales of the band's 
self-titled debut album have been 
fueled not just by the Christian mar- 
ketplace but by a strong showing at 
secular retail. 



t 



JARS OF CLAY 

"Jars Of Clay," released to the 
Christian marketplace on Essential 
Records in May 1996 and to main- 
stream retail via Silvertone Records in 
October 1995, topped the Heatseekers 
chart for the week ending March 23. 

(Continued on page lU) 



Uni's Best Bets 
Program To Offer 
Low-Priced Titles 

■ BY ED CHRISTMAN 

WASHINGTON, D.C.— Uni Distri- 
bution, using the National Assn. of 
Recording Merchandisers conven- 
tion as a forum, 
has unveiled a 
new deveioping- 
artist program 
that was enthusi- 
astically re- 
ceived by mer- 
chants attending 
the meet. 

The program, <lubbed Best Bets, 
carries an S8.98 list price for CDs, 
with a wholesale cost of $4. Cas- 
settes have a list of $5.98 and a 
wholesale cost of $2.50. 

(CoiilifiKi cI on page 117) 
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RCA Victor Jazzing Up Under 
The BMG Classics Umbrella 



BY CHRIS MORRIS 



In an effort to exploit sraergies be- 
tween the audiences for jazz and classi- 
cal music. RCA Victor's fomidable jazz 
catalog will now \te marketetl under the 
aegis of BMG Classics. 

RCA Victor will kick off the exploita- 
tion of the back catalog April 16 with the 
release of 10 midhne jazz "Greatest 
Hits" compilations, which are similar in 
intent to the company's successful series 
of classical "Greatest HiU^" packages. 

RCA Mctor will also issue albums by 
ai-tists on its cuirent jazz roster. ( )n May 
'Z\. it will release "Lab\Tinth" by its lat- 
est signing. tnimjK'ler Tom Hairell, and 
"Cur\'es Of Life" by saxophonist Steve 
Coleman. The midline Victor Jazz im- 
print will also be launched May 21 with 
reissues of five classic sets: Coleman 
Hawkins' "Body And Soul," Duke 
Ellington's "Sophisticated Latly," Dizzy 
Gillespie's "Dizzier And Dizzier," Sonny 



Rollins' "The Bridge," and Paul Desmond 
and Gern' Mulligan's "Two Of A Mind." 

Last year, under its domestic banner, 
RCA reactivated its Bluebird label, es- 
tablished a rhythm-oriented jazz im- 
print GroovetowTi, and announced its in- 
tention to heighten the label's jazz 
profile (Billboard, Feb. 25, 1995). 

However, in a subsefiuent reonjaniza- 
tion, BMG's jazz efforts have been 
brought umier the umbrella of BMG 
Classics, which is overseen by BMG En- 
tertainment president/CEO Rudi 
Gassner. 

('or DuboB, senior VP of worldwide 
marketing at BMG Classics, explains, 
"We are very close with our organiza- 
tional setup on a worldwide level in un- 
derstanding the consumer who appreci- 
ates classical and jazz music. It's a very 
niche market in the total music world, 
and our whole network is geared to han- 
dling this kind of music." 

(Continued on pafje 113) 



Ozzy Lands Platinum. There's nothing mysterious about the platinum award 
that was presented to Ozzy Osbourne to commemorate 1 million sales of his 
latest Epic Records disc. '■Qzzmosis. " Pictured celebrating Osboume's 1 1th 
consecutive platinum album, from left, are David Glew. chairman, Epic Records 
Group; Richard Griffiths, president. Epic Records; Osbourne; Thomas Mottola, 
preside nfCOO. Sony Music Entertainment; Sharon Osbourne, artist manager; 
MIchele Anthony, executive VP, Sony Music Entertainment; and Tony Martell, 
senior VP/GM. Epic Associated Labels. 



'Schoolhouse Rock' Gets A Tribute 

Lava Set Follows TV Series ' Newfound Popularity 



BYTERRI HORAK 



NEW YORK — Learning can l)e fun. 
as the popularity of the ABC-TV Sat- 
urday' morning series of animated mu- 
sical vignettes "Schoolhouse Rock" 
has demonsti-ated. 

Now^ Lava'Atlantic Records is tak- 
ing the good times even further with 
the April 9 release of "Schoolhouse 
Rock Rocks," a tiibute album by rock, 
rap. and alternative artist^ including 
Blind Melon, Better Than Ezi-a, Skee- 
Lo. Biz Mai'kie, and Buffalo Tom. 

There is a natural connection be- 
tween the artisUi and music fans who 
grew up in the '70s. w^hen the long- 
mnning series fu-st aii-ed. 

"We were really happy to be 
asked," says Buffalo "Tom's Bill 




Janovitz. The band recorded "Lolly. 
Lolly, Lolly, Get Your Adverbs Hei-e" 
for the album. "My first choice 
would've been Tm Just A Bill.' but 
'Lolly' was right up there," Janovitz 
says. 



Lava is hoping that music fans who 
watched the series, which ran on ABC 
from 1973 through 19S5, will i-es|X)nd 
with an enthusiasm similar to that of 
the bands that pai*ticipated. The label 
is planning an aggressive marketing 
campaign including tie-ins with a book 
from Hyperion, due in stores mid- 
April, and a boxe<I set of the original 
tracks from Kid Rhino, due in .lune. 

A recent resurgence of popularity 
for "Schoolhouse Rock" has already 
been generated through the release of 
ABC Video compilations of the origi- 
nal episodes — which have sold more 
than 1 million copies, according to 
ABC Video — a popular CD-ROM se- 
ries, and the market for 70s nostiUgia. 

In addition to the recognition 
(Continued on page 108) 
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et your fjriendi featuring counting blue cars 



ON TOUR MlOrAPRIL 





BLOSSOMS 



RADIO IS COUNTING! 

KROQ Los Angeles 
KLOS Los Angeles 
WAXQ New York 
WRCX Chicago 
WHFS Washington D.C. 
WXTB Tampa 
KNDD Seattle 
KISW Seattle 
YlOO Philadelphia 
WIBF Philadelphia 
and a whole lot more! 
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Fishbone Debuts On Rowdy 
With Stripped-Down Approach 



■ BY DOUGLAS REECE 

LOS ANGELES-Fishlxme's Row- 
dy Records debut, "Chim Chim's 
Badass Re\*eng:e," due April 30, signi- 
fies not only a thematic follcw-up to 
the act's last album, but an artistic 
emancipation for the band. 



this month. 

Mai'ked with a stripped-dowTi stu- 
dio approach anti the act's eclectic and 
vibrant nux of funk, punk, ska, blues, 




"The mood during the uniting of 
thi.s album was. "Fuck the industry, 
fuck ever>*body. W'e'i-e doing this for 
oui-selves,' " says Norwood Fisher, 
bassist and co-founder of the group, 
"In that way. it was self-indulgent." 

After a less-than-amicable depar- 
ture last yeai' trom Columbia, Fish- 
bone's home since 1985. the act is con- 
centrating on enjoying its new 
relationship with Rowdy and label 
president Dallas Austin, who serv ed 
as executive pmiucer on the album. 

RoW'dy is ii joint venture between 
Aiista and Austin and L'* distributed 
worldv\ide by BMG. The album is ex- 
jHH'ted to 1m' released internationally 




jazz, and i*ock, "Chim Chim's Badass 
Revenge" features a slew of guest tal- 
ent, including rapjier Busta" Rh>Tnes. 
Brand New Heavies vocalist N'Dea 
Davenfwil, Joi, and former An-esied 
Development member Ai-lee Tai-ee. 

Although Fishbone continues to 
promote itjs jwlitical and social views, 
the group has become more Intro- 
sj>ectK'e. 

According to Fisher, the album 
represents a transition from Fish- 

(Ctnitiiiiicif UK iHigc 117) 



Emilio, Selena Dominate Tejano Awards 

EMI Latin Artists Come Close To A Clean Sweep 



SAN ANTONIO, Texas— Emilio and 
the late Selena, considered the Tejano 
Dream Team, continued their absolute 
domination of the Tejano Music 
Awards here March 23, winning 12 out 
of 16 categories. 

Each received six awards. Selena 
received nods for female vocalist, en- 
tertainer, song for "Tu Solo Tu," and 
album (overall) for her crossover title 
"Dreaming Of You," which is .'^till in 
The Billboard 200 and has sold 1.8 mil- 
lion copies, according to SoundScan. 

Emilio captured awards for male vo- 
calist, entertainer, Tejano country 
song for "It'.s Not The End Of The 
World," and album (coryunto progres- 
sive) for "Sound Life." 

Actress/singer Maria Conchita 
Alonso hosted the awanls ceremony, 
which featured an onstage appearance 
by Texas Gov. (Jeorge W. Bush. 

The show included i>erformances by 
almost two-dozen artists, including 
Mazz, Emilio, Ramiro Herrera, .Jay 
Perez. La Tropa F, Culturas, Fama, 
Ruben Ram.so, and Mariachi Cam- 
[lanas De America. A six-minute video 
tribute to Selena was shown on two 22- 
by-30-foot screens. 

Since 19SK), Tejano has been one of 
the fastest growing genres in Ameri- 
can music, exploding in popularity 




and flooding beyond the Southwest. 
In recent years, it has generated 
record album sales, performance rev- 
enues, and chart success. From the 
start, Selena and Emilio have been 
Tejano's leading artists. 

Meanwhile, EMI 
Latin, an aggres- 
sive label that 
emerged as a ma- 
jor player in the 
'fK)s, seems to have 
practically sewn up 
the Tejano market, 
as EMI artists took 
home 15 av^^ards. 

The only non-EMI artist, 
Tejano/norterio accordionist Michael 
Salgado, grabbed the award for album 
(conjunto traditional) for "Cruz De 
Madera." 

The most promising band honors 
went to Pete Astudillo, who sang back- 
up for Selena Y Los Dinos until 1994, 
when he embarked on a solo career. 
Astudillo, though, is still high on the 
chartj^, thanks to his remembrance of 
Selena in the song "Como Te Ex- 
trano," which was co-written by As- 



tudillo and Selena's brother A.B. Quin- 
tanilla I IT. 

In an early part of the show, officials 
handed out the indu.stry ballot awards, 
which recognized individual artists as 
voted on by their peers. 

Big winners were Juan P. Moreno, 
who captured awards for rising star 
(male), rising star (new group), and 
best b^o sexto player. A.B. Quintanil- 
la III al.so received two awards: song- 
wTiter (for which he tied with Gabriel 
C'andiani) and record producer of the 
year. 

TMA officials also inducted four 
artists into the TMA Hall of Fame: 
Los Miracles, the Royal Jesters, and 
the late composers Estella P. Lane 
and Juan H. Barren. 

Lifetime achievement awards were 
presented to TV host Domingo Peiia 
and Corona owTier Manuel Rangel Sr. 

This year's show was produced by 
Nocturne, a San Franci.sco-ba.sed pro- 
duction company that has produced 
tours by U2, Paul McCartney, Michael 
Jackson, Madonna, the Eagles. Gloria 
Estefan, Billy Joel, and Elton John. 

((Continued on jxitje lift) 



Beltran, Queen Of Ranchera, Dies 



BY RAMIRO BURR 



SAN ANTONIO. Texas— From the 
U.S. to Europe, the music v\orId is 
mourning the loss of Lola Beltran, 
long hailed as the "(jueen of the Mexi- 
can ranchera." 

Beltran died March 24 in Mexico 
City from complications follow ing a 
heart attack. She was 64. 

As thousands of grieving fans filed 
by, the body of the singer/actress lay 
in state at the Bellas Artes national 
theater March 25. 

Her body vvas llovvn to Mazatlan. 
Mexico, for a memorial service the 
next day and taken to her home in El 
Rosario in the northw'estem state of 



Sinaloa for burial Maixh 27. 

Considered a national treasure in 
Me.vico. Beltran built a 40-plus-year 
career via some 50 
movies and more 
than 100 albums, 
many for Mexico 
City-based Discos 
Peetiess, which set 
the standard by 
which all other 
singers in the gem* 
BELTRAN are measured. 

Her songs and 
her voice sparked the hopes and 
soothed the hardships of the millions 
of peasants, workers, and migi*ants 
who adore her. She was as much a 




national symbol as Celia Cruz and 
had ardent admirers among the cur- 
rent generation of singers. 

"Lola Beltran's voice was as elo- 
quent as it vvas mighty," says Linda 
Ronstadt. "It was the soul of Mexiw). 
She was the single most important in- 
fluence on my singing style. She will 
leave her mark on generations of 
singers to come." 

In San Antonio, singer Vikki Can* 
was also saddened. "It's a tragic thing," 
Carr says. "She w"as a treasure to Mex- 
ico, but the beautiful thing about her 
music is that it will always be with us. 1 
hope that I can accomplish half of her 
wonderful career and what she did 
(Continued m page 100) 




Very Honorable Mention. ASCAP recently presented rts Founder s Award to the 
legendary songwriting team of Nickolas Ashford and Valerie Simpson, honoring 
their contribution to popular music. The pair has written many enduring hits, 
including "Ain't No Mountain High Enough." "You're All I Need To Get By." 
"Ain't Nothing Like The Real Thing." and "I'm Every Woman." Pictured at the 
reception, from left, are Ashford, president/chairman of the board of ASCAP 
Marilyn Bergman, singer Gladys Knight, and Simpson. 





EXECUTIVE TURNTABLE 









RECORD COMPANIES. Steve Fret is a^v 

pointed CEO of Music Entertainment 
Greup in New York. He was its presi- 
denVCOO. 

Mereuiy Records in New York pro- 
motes David Leach to executive 
\T, GM. He was executive \T. 

Ray Harris is named senior VP, 
black music, for Epic Records in New 
York. He was senior VP. marketing 
and promotion, for black music and jazz 
at Warner Bros.'RepiTse Records. 

Geften Records in Los Angeles pro- 
motes Jason Whittington to head of 
the sales depaitment. He vvas national 
sales director. 

Repii.so Records in New York names 
Sanc^' Alouete \T and East Coast la- 
bel manager and Susan Drew VP of 
A&R. They were, respectively, in the 
marketing department of Elektra En- 
tertainment Greup and VP of A&R for 
ChiysalLs. 

Kelly Mills is promoted to VP of 
marketing at A&M Records in Holly- 




wood, Calif. She was director of prod- 
uct development. 

Matt Stringer is appointetl head of 
marketing, sales, and ci"eative develop- 
ment for Krasnovv Entertainment in 
New Y[)rk. He was senior \T of mar- 
keting and creativ-e development for Is- 
land Records. 

Joan Fallon is promoted to senior 
director, promotion operations, for 
Aiista Recoixis in New York. She was 
director of premotion oi>erations. 

Phil Midiri is apjrainted associate 
director, A&R administration. West 
Coast, for Sonv Music in Santa Monica, 



HARRIS WHITTINGTON 

Calif. He w as CFO of Media Home En- 
tertainment 

Robert Siner is appointed president 
of Marquee Music in Beverly Hills, 
Calif. He w^as a marketing consultant. 

John Alexander is named A&R edi- 
tor at Reader's Digest Music in New 
York. He was a staff writer at Zomba 
Music. 

Elektra Entertainment Group in 
Nev\' York appoints Gina Harrell di- 
rector of video production. She was a 
freelance producer. 

John Parker is named promotion 
manager for Robbins Entertainment in 



New York. He was national retail pre- 
motion manager for Select Records. 

Pamela Jouan is promoted to asso- 
ciate director of promotion for Atlantic 
Records in Los Angeles. She was local 
promotion manager. 

Ellipsis Arts in Raslyn, N.Y., names 
Matt Kopka director of product devel- 
opment Richard Markowitz manager 
of international sales and marketing, 
and Andrew Klein national director of 
music sales. They were, respectively, 
audio editor at Publisher's Weekly, 
owner of Discovery Discs, and national 
sales rep for Select Recfirrls. 



RELATED FIELDS. James G. Berk is 

named president/CEO of Hard Rock 
Cafe International in Orlando, Fla. He 
was executive director of the National 
Academy of Recording Arts and Sci- 
ences. 

Scarborough Research in New 
York promotes Alan Tnigman to ex- 
ecutive VP of electronic media sales 
and Barbara McFarland to senior 
VP of radio and cable customer rela- 
tions. They were, respectively, senior 
VP of broadcast .sales and VP of cus- 
tomer relations and market develop- 
ment 
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a world in harmony 



rest 



winner 1 996 Grammy award 
for best world music album 

winner 1 996 world music award 
for best selling French artist abroad 

Sony Music International congratulates French artists, composers and producers Eric Mouquet and Michel Sanchez. 

also available; 



3 



Deep Forest World Mix 

Gold and Ratinum around tne world 
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Def Leppard Shifts Gears With 'Siang' 

Band Updates Sound On Mercury Album 



m BY MELINDA NEWMAN 

LOS ANGELES— When a band is as 
successful as Def Leppard, it would be 
understandable if its members stuck 
to the same driving rock formula that 
has provided them with such acclaim 
since the early '80s. 

However, on its new Mercury al- 
bum, due May 14, the British quintet 
felt the need to break the mold. The 
result is "Slang," a refreshingly 
updated effort that still draws on Def 
Leppard's strength — catchy, hard 
rock-based guitar-driven pop 
melodies — but brings the band into 
the *90s. The group has replaced its 
trademark meticulous production 
with an edgier, more experimental 
sound that incorporates elements of 
funk, soul, alternative, and even dance 
music. 

"There's been a lot happening in 
music in the last few years, and we 
kind of embraced all that stuff and 
made it our own," says guitarist Phil 
CoUen. 

"Unlike many of the '80s hard rock 
bands who had their moment, Def 
Leppard has remained vital in the 
'90s," say Josh Zieman, senior direc- 
tor of marketing at Mercury. "They 
were never trapped in the *80s." 




DEF LEPPARD 



That change is evident on the first 
single, "Work It Out," which goes to 
top 40, album rock, and hard rock 
radio the last week of April. On the 
crunchy, funky tune, Joe Elliott's 
vocals are deeper and subtler than 
ever before. 

"That was done on purpose," says 
Collen."One of the things that we're 
very identified by is Joe's voice, and it 
became, unfortunately, part of that 
'80s thing. Some of that style was 
instinctively wTong for w^here we are 
at the moment, personally and career- 
wise and musically. So, on some songs, 
we got Joe to sing in a completely dif- 
ferent way. On 'Work It Out,* we said, 
'Sing like Iggy Pop, sing like Bowie, 
sing down there,' and he actually 
sounds real appealing because it's dif- 
ferent." 



Spin Doctors Believe In 
Themselves On Epic Set 



I BY JIM BESSMAN 



NEW YORK— By the numbers. Spin 
Doctors* career might seem to be fal- 
tering: The Epic band's 1991 debut 
album. "Pocket Full Of Kryptonite," 
sold 5 million units in the U.S.. with 2 
million more worldwide. Its follow-up, 
"Turn It Upside Down," sold only 1 
million copies domestically and 
500.000 worldwide. 

But band members and Epic exec- 
utives are confident that the Spin Doc- 
tors can rererse that downward slide 
on the group's May 14 release, "You've 
Got To Believe In Something." 

"Let's face it, we haven't had an 
album out in a while, and we have a 
hell of a lot to prove," says vocalist 
Chris Barron. "We've been vilified as 
the 'Two Princes' band, hut people 
have forgotten that there's a lot more 
to this band than 'Two Princes.' And 
then 'Turn It Upside Down' came out 
and even though it [did well] world- 
wide, people perceived it as a dud. 

"So somebody in our shoes could be 
kind of gun-shy. but we did a lot of 
thinking and the conclusion we came 
to is, 'To hell with it!' We love playing 
music in front of people and will do so 
as long as people want to hear it," he 
says. 

"We're in a position of strength 
because of the quality of the songs, 
and we have a clear indication from 
the fan base that they're there," says 
product manager Heidi Brown Lewis, 
pointing to in-house research and 
Spin Doctors' active Internet follow- 
ing. "There may be some rebuilding in 
terms of gate keepers, [such as] 
retailers, and other people in the 
industry who may take a wait-and-.see 




SPIN DOCTORS 



approach, [since] the first album was 
so huge. But with any artist who has 
a long and healthy career, some 
albums are going to be spiked by out- 
rageous radio play, and the first one 
definitely had that. Then there are 
albums which speak more to the core 
of an artist's fan base, and the second 
one showed that." 

"Kryptonite" was spiked by the 
multiformat radio play of "Two 
Princes," which peaked at No. 7 on 
Billboard's Hot 100, and "Little Miss 
Can't Be Wrong," which climbed to 
No. 17. "You can still hear them as 
recurrents." continues Lewis, "so it's 
not like there's a feeling of anything 
to overcome (at radio]." 

Retailers agree that it is much too 
soon to count the band out. "They can 
have success. I don't think they're 
done," says one Midwest retailer. 
"Their name still has value to the con- 
sumer. If they get good radio play and 
get some good adds on key image- 
making stations, the fans who loft 
them will come back. I'm semibullish 
on it." 

Epic will advertise in "targeted 
publications" to reach Spin Doctors' 
core following, Lewis says. "They 
(Cnutittticd on page 20) 



The band may not have been 
trapped in the '80s, but the group 
members will be the first to admit 
that they were trapped in the studio. 
Their albums, in particular 1987's 
"Hysteria" and 1992's "Adrenalize," 
took years to record, with each layer 
fastidiously added. 

While the band is very proud of 
those records, the studio process 
became so arduous that Collen says he 
seriously considered quitting the 
band. 

"I spent four years in the studio 
making 'Hysteria,' and it got to the 
point where I'd go to the loo so I could 
just get out of room. I'd get coffee and 
go, *Shit, I don't want to go back in 
there. It's worse than working in a 
factory.' We'd spend months doing the 
same guitar riff. We started doing 
that again on 'Adrenalize.' and it was- 
n't valid at that point That was some 
kind of turning point." 

(Continued on page 18) 



Gibson Girls and Guys. Eddie Van Haien talks guitars with Joni Mitchell, 
center, and Emmylou Harris at the Orvllle H. Gibson Awards. Van Halen won 
best nnale rock guitarist, Mitchell won best female acoustic guitarist, and Harris 
won a lifetime achievement award and tied for best female country guitarist with 
Mary Chapin Carpenter. 



Artist Managers Climb Corporate Ladder; 
London Merger Leaves Staffers Slaslied 



Management SHUFFLE: what's going on with the 

slew of artist managers lea\ing their posts to take jobs at 
record companies? Mort>' \\' iggins from Bill (Jraham Man- 
agement is the latest to skip to the other side of the tracks. 
Wiggins, who manages the Gin Blossoms, the Neville 
BrotheiH, Monster Magnet, All, and Sweet & Low. will relo- 
cate from San Francisco to Los Angeles and the coz>' confines 

of the A&M lot in late June or early 

July for a senior marketing post 

Among the other managers who 
have made the switch in the last few 
months are Will Botwin to Unhxirsal, 
Dana Millman to Mercury, Danny 
Heaps to KCA, Ken Levitan to Rising 
Tide, and Andy Gershon to Outpost, 
the Geffen -distributed label he co- 
founded earlier this j-ear 

Quite a few of the managers Vve spo- 
ken with lately, including some of those 
mentioned above, have mumbled 
vagaries about how tough it is to be a manager today If there 
wasn't such a traffic jam on the nianagenwnt exit ramp, I'd 
chalk it up to normal grumliling. To be sure, lixiay's managers 
must haw the sa\'vy of an Ivy League-educated attorney to 
maneuver through such liuxi mines as deals that invwK^e reaaxi 
conqianies, merchandising, and publishers, yet they must also 
possess the patience of a saint when dealing with artists who 
want a manager/mother/psychiatrist rolled into one. At the 
same time, most of the managers mentioned here didn't pui*- 
sue their lalx;! gigs — the Rt-ord companie-s came after them. 
Maybe it's nothing more than what Wiggins says: "Five j^ears 
from now, I couldn't see mj'self managing bands any longer, 
but I could see m>'self doing what I'm going to be doing at 
A&M." 

Wiggins' move means the end of Horizon Records, a label 
formed by Bill Graham Management and A&M in 1994 (Bill- 
board, March 26, 1994). The label's most notable release had 
been an album from the Songcatchers, a F^iflc Northwiest 
group of American Indians. Wains' switch lea\^ his clients 
to decide their fates. A&M acts the Neville Brothers and the 
Gin Blossoms ha^-e decided to stay with Bill Graham Man- 
agement, while his other artists have not yet made up their 
minds. 

SlASHER: As part of its merger with London Records, 
Slash Records has let go roughly half of its 11 Los Angeles 
staffers, including publicist Barijara Mitchell, radio promoter 
Kerry Murphy, and retail staffer Dale Johnson. The deal, 
which has been in the discussion stages for more than a yesr 
but is just now taking effect, will, over a period of years, see 



MI 



by Melinda Nevrnmn 



Londcm assume complete owTiership of Slash. Mark Trillan, 
who was a partner of Sla*^h president/founder Bob Biggs for 
se\'eral years, has already been bought out. The U.S. mo\^ 
makes sense, because London has distributed Slash's releas- 
es in the rest of the w^orld for se\'eral years. 

In Ma.v. Bi^s, who keeps his title as president of Slash, wfll 
mo\« from Los Angeles to New Yca-k, where he will oversee 

London's A&R and creative services 

staffs. 

According to Biggs, Slash will 
retain an LA office with ap^nwi- 
mately five staffers. "Contrary to 
some of the reports, \ve are going to 
staj' open on the West Coast and will 
have a ver>' vital A&R presence in 
Los Ai^ea," he saj^ All other ftinc- 
tions will be handled by London 
staffers in New York. 

The deal does not affect all acts on 
the Slash imprint, some of whom, 
including Los Lobes and Soul Coughing, continue to be dis- 
tributed through Slash's former U.S. distributa; Warner Bros. 

The YEARLING: X's Exene Cervenka has founded Year 
1 Records with Itmsine'^s asstx'iate Skip Paige. The venture's 
first offering will be "Live BYom The Masque," a three-vol- 
ume collection that serves as a historj' lesson of the LA punk 
scene. The releases, which are due in June and will be sold 
separately, capture a number of acts at two benefit concerts 
held Feb. 24-25, 1978, for the Masque, a Los ;Vngeles ciub and 
i*ec<)nling stuflio. In a^ldition to featuring the first public \yer- 
formance by X, the tript>'ch includes music from such semi- 
nal LA acts as the Germs, the Eyes, the Weirdos, the Dick- 
ies, the Bags, the Zero«i, and the Skulls. 

Cervenka plans to release live albums by LA punk bands, 
as well as sign new bands to the imprint Year 1 is distributed 
by Uni^ Entertainment. 

This and THAT: Columbia Ls releasing "Dead Man Walk- 
ing: The Score" Tuesda>- (2). The album is a com[>anion piece 
to the acclaimed album "Dead Man Walking: Music Fi*om And 
Inspii^ed By The MotiOTi Picture," which came out last fall to 
accompany the movie. "The Score" includes the complete ver- 
sions of "The Face Of Lme" and "The I /mg Roafi," iierformed 
by Ustad Nusrat Fateh Ali Khan and Eddie Vedder, as v^-ell 
as pieces written by Dave Robbins, brother of Tim Robbins, 
the film's director ... In what has seemed like an awfully long 
goodb>'e, Oingo Boingo finally fades away with the April 16 
release of "Farewell." a twT)-CD set on A&M taped last Hal- 
loween at Los Angeles' Umversal Amphitheater. 
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ASCAP is the 
first and only ^ 
to pay royalties to 

songwriters and music publishers for LIVE pop concerts! 
Think about it. ASCAP and only ASCAP surveys the songs of 
the top 100 touring acts and 10 major venues. If you want to 
get paid more for your music, there's only one smart choice. 



IT PAYS TO BELONG TO 

ASCAP 

American Society of Composers, Authors & Publishers 



Copyrighted material 
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Radio Climate Could Boost Capitol's Cocteau Twins 



■ BY BRADLEY BAMBARGER 

NEW YORK— Although mass accep- 
tance has eluded the Cocteau Twins, 
their swirling pop abstractions have 
influenced a generation of alterna- 
tive-rock types, from the girl-group 
dreamscapes of Lush and fevered 
feedback reveries of My Bloody 
Valentine to the sad-core pf Mazzy 
Star and Low. 

The rich "Milk And Kisses," due 
May 14 from Capitol, finds the 
Cocteau Twins creating with re- 
newed vigor and ready to make their 
way in a world perhaps better pre- 
pared to receive them than it was in 
the past. 

"They're probably too good for 
this world, but I think they have a 
better shot these days," says Jody 
Denberg, PD at triple-A KGSR Aus- 
tin, Texas. "It's not so much the audi- 
ence being more open-minded now 
but programmers. With triple-A's 
proliferation, and modern rock 
embracing types of music other than 
grunge, the Cocteaus' new album 
should get some airplay." 

To Denberg, the Cocteau Twins' 
appeal stems from their uncommon 
sound: "Their music adds a different 
texture to our station, which helps us 
stand out among all the sound- 
alikes." 

Mixing the polar attributes of the 
Coct«au Twins to great effect, "Milk 
And Kisses" makes a place for both 
the subdued emotionalism of the first 
single, "Tishbite," and the high-den- 
sity guitars of the intense opening 
track, "Violane." 

The Cocteau Twins — vocalist 
Elizabeth Fraser, guitarist Robin 
Guthrie, and bassist Simon Ray- 
monde — have been together for a 
decade and a half, persevering de- 
spite dark forces from without and 
within. While the muted tones of the 
group's last album, 1993's "Four- 
Calendar Cafe," had their pretext, 
so does the more expressive sound of 
"Milk And Kisses." 




COCTEAU TWINS 



"Our mellowest records, like 'Vic- 
torialand' or 'Four-Calendar Cafe,' 
come from the most manic times," 
Guthrie says. "When we have enough 
aggression in our lives, our music 
gets more peaceful. So now, when 
we're more at ease, like when we 
made 'Head Over 
Heels' years ago, 
our music gets 
more aggressive." 

The Cocteau 
Twins debuted in 
1982 with the 
dark postpunk 
strains of "Gar- 
lands" and broad- 
ened their distinc- 
tive sound over a 
string of releases 
on 4AD. A mid- 
'80s burst of innovation brought 
forth the best of these: the "Head 
Over Heels" and "Sunburst And 
Snowblind" EPs from '83, the semi- 
nal album "Treasure" from '84, and 
the compilation "The Pink Opaque" 
from '86. Available only on import at 
the time of their release, these have 
since been issued in the U.S. via 
Capitol. 

In 1988, after signing with Capi- 
tol in the U.S., the band released 
"Blue Bell Knoll," an album that en- 
deared a larger American audience 
to Eraser's ethereal vocalise. The 
gorgeous, newly expansive "Heaven 
Or Las Vegas" came two years later 
and became the band's best-selling 
album, according to Capitol, at 
235,000 copies. With "Four-Calendar 
Cafe," the Cocteau Twins left 4AD 
in the U.K. for Fontana. That album 
has sold 146,000 copies, according to 
SoundScan. 

Last fall, the Cocteau Twins of- 
fered two experimental EPs as a 
prelude to "Milk And Kisses." The 
acoustic set "Twinlights" featured 
new tracks — including "Rilkean 
Heart" and "Half-Gifts," which 
appear on "Milk And Kisses" in their 
original, electric form — as well as a 
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restrained rendition of the classic 
"Pink Orange Red" from 1985's 
"Tiny Dynamine." The second EP, 
"Otherness," features remixes of two 
new and two vintage tracks by Mark 
Clifford from Brit ambient act 
Seefeel. 

"We released the EPs to hearken 
back to the Cocteau Twins' tradition 
of releasing music as it's ready, 
whether in single, EP, or album 
form," says Clark Staub, Capitol's 
senior director of alternative mar- 
keting. "We wanted to reach out to 
the band's fan base." 

Staub says the label plans to con- 
duct special promotions with the 60- 
store Independent Retail Coalition, 
hoping to repeat the success of sim- 
ilar campaigns with Everclear and 
John Hiatt. 

Terry Currier, owner of Music 
Millennium in Portland, Ore., and 
VP of the Independent Retail Coali- 
tion, says, "The new album will be in 
our top five one week out of the box. 
The Cocteau Twins have a pretty 
intense grass-roots, word-of-mouth 
following — I'm already hearing a big 
buzz." 

"Tishbite" goes to college radio in 
early April, with the single going to 
commercial alternative and triple-A 
one month later. An EP featuring 
"Tishbite" and several B-sides might 
be available commercially in the sum- 
mer. 

On May 8, the Cocteau Twins 
headline at London's Royal Albert 
Hall. Prior to a late May European 
tour, the band will embark on an 
eight- to 10-city U.S. promotional/ 
performance tour, with the label 
coordinating special events with 
retail and radio. "We want to let the 
fans know the new album is com- 
ing — though, incredibly, many of 
them already do," Staub says. "And 
we want to introduce the band to all 
the new radio formats that have 
cropped up since its last album." 

The Cocteau Twins plan a 20-city 
tour of the U.S. during the summer. 
The group's shows are booked by 
Creative Artists Agency in the U.S. 
and by International Talent Booking 
in the U.K. and Europe. 

The Cocteau Twins will have fur- 
ther exposure with the May release 
of the Capitol soundtrack to the 
Bernardo Bertolucci film "Stealing 
Beauty." The band contributed the 
nonalbum song "Alice" to the sound- 
track, which also includes perfor- 
mances by Liz Phair and Mazzy Star. 
The Cocteau Twins' songs are pub- 
lished by Sony Music Publishing; the 
group is managed by the London- 
based Raymond Coffer Management. 

Ever charting their own course, 
the Cocteau Twins keep making 
records because, Guthrie says, "I 
keep thinking we can do better. Even 
though I know the first Cocteau 
Twins album someone buys is usual- 
ly the one that is most important to 
them, our music seems to move on as 
time moves on." 

The Cocteau Twins' time is nigh, 
according to Chris Douridas, music 
director of KCRW Los Angeles and 
host of "Morning Becomes Eclectic." 
With even a platinum act like the 
Cranberries taking a page from the 
Cocteau Twins' songbook, he says, 
"People seem to have caught up with 
what the Cocteau Twins have been 
doing all these years." 



Neville Bros. Get Family Spirit 
On A&M's 'All My Relations' 



■ BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Although at 
first glance, the title of the Neville 
Brothers' new album, "All My Rela- 
tions," seems a straightforward nod to 
the siblings' lineage, it also refers to 
the deep sense of spirituality that has 
graced the act's music through the 
years. 

The title is translated from a cher- 
ished Lakota phrase, '^takuye oyasin 
tya-sin." "It means, "We are all related,' 
but it also speaks of the relationship of 
aU things in the universe to each other. 
We are an of one spirit; we are all cre- 
ations of the creator," says Charles 
Neville, who has been active in Native 
American causes for many yeara. 

Building on their message of broth- 
erly love and good will, Aaron, Art, 




NEVILLE BROTHERS 

Charles, and Cyril Neville again weawe 
a rich tapestry of newly written songs 
and hand-picked, thematically related 
nuggets. 'The melting pot on the new 
album includes a sax iastrumental writ- 
ten by Charies, Bill Withers' 1971 tune 
"Ain't No Sunshine," and the Grateful 
Dead standard "Fire On The Moun- 
tain," which the Nevilles have been 
playing live for some time and which 
(Continued on page 16) 
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Soul Coughing Set Promises Irresistibie Bliss' 

Slash Act Back With Polished Favorites, New Road Songs 



■ BY CATHERINE APPLEFELD OLSON 



WASHINGTON, D.C.— Fans of Soul 
Coughing's live shows who are expecting 
to hear a string of new songs on the band's 
latest album, "Irresistible Bliss," n^y find 
themselves experiencing a sense of deja 

t'U- 

The album, due May 14 on Slash/ 
Warner Bros., contains its share of new 
tunes, but it also showcases the polished 
incarnations of several wxirks that have 
been in progrBss for quite some time. 

"We've been playing some of these 
songs on the road for up to a year and a 
half," saj-s Soul Coughing's lead singer 
and principal songwriter, .M. Doughty. 
"People come expecting to hear all this 
new stuff, but we really screw around 
with songs onstage and come upwith new 
\ersions." 

"We're not one of those bands who sits 
down to write, and the thing is in stone 
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(Continued from page U) 

includes electric guitar input by Bob 
Weir. 

The Nevilles began wTiting songs for 
the new album while they were on tour 
last year supporting "Live Around The 
Wffl-ki," and they began recording at New 
Orleans' Side One Studio as soon as they 
returned home. Giant Records Nashville 
head and producer James Stroud, who 
has been associated with the family in 
various roles for years, was co-producer. 

Fittingly, A&M will crank up promo- 
tional support for the album, due 14, 
at one of the prominent feel-good events 
of the yeajr. the annual Jazz & Heritage 
Festi\'al in New Orleans. "This release is 
a little unusual for us," says Mike Regan, 
senior director of product dewlopment 
at A&M. "Normally, get the Nevilles' 
records out right before Jazz Fest, but 
this one is coming rig^t after" 

As with past ffe\'ille Brothers albums, 
the campaign will center around live 
shows. The band wlD appear at the House 
of Blues during the first \^^'ekend of the 
festi\'al and will then mowe into the heart 
of the faii^Tounds. The label will hit the 
streets with print adviertising. fliers, and 
a barrage of billboards touting the 
release of the album with the message 
"the real party starts in three weeks." 

A&M is tying in with Blockbuster 
Music to offer consumers money-sa\ing 
coupons if they buy the album during its 
first week of release, and it is pressing 
10,000 sampler cassettes to give away at 
the fairgrounds. 

"We want to give people a feeling for 
what the record is going to be like, because 
it is probably the closest to their roots than 
an>'thing." s^\'s. "If you take it song 
by song, it is so dherse, but there is a conv 
mcyn thread that goes all through." 

For Aaron Neville, that common 
thread is the intangible, distinctive 
Neville sound. "People are alwaj-s trying 
to pigeonhole us into one slot, but we 
cover the spectrum," he says. "We've 
been around for so long, with different 
musical backgrounds, and we pull it all 
together and it comes out the Nevilles. It 
is a mixture of evwything from bebop to 
gospel to doo-wop to pop rock." 

Acknowledging that the act has had 
"limited success" in a variety of fmnats, 
Regan sa>'s that A&M will again blanket 
radio stations from album rock and triple- 
A to AC and hot AC. "There are a lot of 
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after a week," notes compatriot Mark De 
Gli Antoni, who, with bassist Sebastian 
Steinberg and drummer Yuval Gabay, 
rounds out Soul Coughing. "We write the 
musK tc^ther and flesh it out in perfor- 
mance. Until it gets to that point, which 
ma>' take, say, 10 to 15 performances, it's 
not really settled for us." 

True to its long and winding roots, 
"Irresistible Bliss" is chock-full of road 
songs, but they are of a (kKiidedly cUffer- 
ent ilk than those immortalized by the 
likes of Bob Seger and Jackscm B^wne. 



Neville fans out there. We want to find 
them," he says. 

Radio play isn't a priority for the 
Nevilles. "Radio is so compartmental- 
ized," Charles NeviDe says. "There are 
certain kinds of songs that get played 
nowadays, so artists are not encouraged 
to explOT« and create, but to copy. We do 
the music for the music, because we love 
it, and because it expresses our spirits." 

"For us, it's all about spreading the 
musk; and the message," notes Aaron. "I 
got a call from a woman who said she 
heard my voice and it stopped her from 
committing .suicide, letters from school 
teachers and chikiren thanking us for our 
music because it has such a positive mes- 
sage." 

Beginning at Jazz Fest, the Nevilles 
will spread their message on a tour that 
will take them frcMn the West Coast to the 
West Indies for about half the j'ear. This 
time around, the brothers hope to 
increase the "theatrical" aspects of their 
live performance to include some sort of 
chronological tribute to their myriad 
musical influences. 

"We'vx; been playing music since the 
doo-wop days. We were around through 
all of it the R& B turning into rock'n'roll 
da>*s, the psychedelic days and hard rock 
into heavy metal times, rap and pop 
music, gospel," Charles saj-s. "We are 
thinking about doing swnething to show 
our invoh'ement in the music industry 
through the years." 

The other half of the j^^ar will be spent 
culti\'ating numerous individual projects. 
Art has been playing with the Nfeters for 
years. Charles and Cjxil have their owti 
bands. And the ewr-prolific Aaron has 
plans to work with sons Jason and Aaron 
Jr's still-unnamed new band, as well as 
to record his owm children's and gospel 
albums for A&M. 

"WeVe finished picking out the songs 
for the gospel album," he saj's. "It's going 
to haw some old, traditional Sam Cooke- 
type stuff mixed together with some con- 
temporarj' musk:." 

So with his plate this full, does Aaron 
Neville ever get out of earshot of the 
music? "As a matter of fact, .ves," he says. 
"My good buddy just called and said he 
got me an e.xtra ticket to Wrestlemania 
at the end of the month. I'm just going to 
sit back, relax, and take it all in. That's 
different" 



Soul Coughing's take on the touring life 
is a lovesick paean to waiting in vain \yy 
truck stops and fast-food-joint pay 
phones. Doughty puts the underlying 
angsl into a succinct fw-mula: hope plus 
[laranoia times lust, divided by telecom- 
munications devices. 

The first single, "Soundtrack To 
Mar>'," which ships to college and alter- 
native radio in late April, is an ode to the 
joys of just lying in bed until a call to hit 
the road sounds. Doughty s^-s. "The Idiot 
Kings" pays tribute to the feeling that 
comes when emerging from a nightclub 
at 7 am. and realizing that jtw forgot jTJur 
sunglasses. 

When it came to recording the album, 
the band chose its home turf of New York, 
w^iere it came together almost four years 
ago at downtown club the Knitting F^- 
tor>'. Doughty was working the door, and 
De Gli Antoni, Steinberg, and Gabay 
came around to p^y a gig. 

"Doughty approached us and said he 
had a bunch of songs, and would we vvant 
to get together to play," De Gli Antoni 
says. "I \^•as really wrapped up in a lot of 
other stuff at the time, but U» more the 
four of us got together, the mare exciting 
it got" 

Recordir^ took place primarily at the 
Power Statkm and Sear Sound with the 
assistance of producer Steve Fisk and 
engineer Tchad Blake, who wwked with 
Soul Coughing on its label debut "Ruby 
Vroom." 

"The actual l^^ing part is easy It's the 
mixirtg part that I have absolutely no klea 
about" Doughty saj-s. "It's not good for 
you to listen to the sound of your ampli- 
fied voice for 12 hours a d^." 

Slash/Warner Bros, aims to get Sou! 
Coughing's voice amplified to a much 
broader audience than that which caught 
wind of "Ruby Vroonx" That album has 
sold approximately 70,000 units. 

"It is fair to say that we were not satis- 
fied with the 70,000 records sold, and we 
win not be satisfied until we reach a much 
greater goal," says Peter Rauh, Soul 
Coughing's product manager at Warner 
Bros. "We will continue to assume they 
need ground-level aw"areness and will con- 
tinue to buiH exponentially This band is 
mining turf that no one else is mining, and 
it is our job to realize a national awareness 
that has basically been dormant" 

Details haven't been finalized, but Soul 
Coughing is scheduled to hit the road in 
June to headline an eclectic package that 
will likely feel more like a night at a dance 
club than a cwicert 

"One of the things we learned the first 
time around is hew many different types 
of bands they can play with," Rauh says. 
"From Cop Shoot Cop to Jeff Buckley, 
from Shudder To Think to Dave 
Matthews Band. And every one of those 
packages increase<l the fan base in that 
particular market" 

Doughty and company would like to 
incorporate a DJ. "We're nwet comfort* 
able being in a realm where there is a 
social exjierience for dancers, rather than, 
'There's a stage at the front of the room, 
so come hear the white hoi's pl^.' " 

With a chain of disenchanted songs 
written on the road, it wxmld seem that 
Soul Coughing might be reluctant to get 
back into the old bus again. Not so. 

"This band goes into extreme states of 
depression when it is not on the road," 
Dcxighty says. "We\e gotten acljusted to 
the Ufestjie, and it creates a terrible cri- 
sis when we have to sit arouixl and wait 
for the lifestyte to commence." 
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Few voices can touch the soul 
like VINCE GILL'S 




Few songs can touch the heart lik< 
"GO REST HIGH ON THAT MOUNTAIN" 

Vince, CONGRATULATIONS on your 
1 995 GRAMMY AWARDS for Best Country Song 
& Best Country Vocal Performance, Male 
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Everything's Going Right For IVIurphy's Law 

Profile Act Examines New Feelings On ^Dedication' 



DGC's Raincoats Prove 
Impermeable To Time 



■ BY DAVID SPRAGUE 

NEW YORK— The Raincoats 
have been called the godmothers 
of the riot grrrl movement and 
have been hailed for the feminist 
spirit they brought to the British 
punk scene in the '70s. That fire 
still burns in the reunited version 
of the band, which releases 
"Looking In The Shadows," its 
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■ BY ED CHRISTMAN 



NEW YORK— While some might say 
that a five-year gap between albums 
could be detrimental to the commer- 
cial development of a band, Profile 
Records GM Fred Feldman says that 
now is the perfect time to release a 
set from Murphy's Law, a longtime 
favorite of hardcore fans. "Dedica- 
tion," the band's fourth album, comes 
out May 14 on F*rofile imprint Anoth- 
er Planet, 

Since the release of Murphy's 
Law's last full-length album, 1991*8 
"Best Of Times," Nirvana exploded, 
bringing punk music back to the 
fore, and the subsequent success of 
such bands as Green Day and Off- 
spring has insured that the market- 
place remains fertile for punk music. 

Murphy's Law, which was formed 
in 1985, has a solid fan base upon 
which to build, Feldman says. The 
band consists of founders Jimmy "G" 
Drescher, vocalist, and Todd Youth, 
guitarist, and new members Dean 
Rispler on bass and Erie Arce on 
drums. 

Murphy's Law issued its debut 
album on Profile sub-imprint Rock 
Hotel in 1986 and followed with 
"Back With A Bong" in 1989. In 
1991. the band moved to Relativity 
for "Best Of Times" and a 1994 ER 
"Good For Now." 

With songs like "Panty Raid," 
"Beer," "The Bong Song," and "Fun," 
Murphy's Law is always up for a 
good time. But between the EP and 
the new album, "there was all this 
heavy shit going on," says Drescher, 
who, with Youth, is the main creative 
force in the band. 

"Both Todd and myself were hav- 
ing trouble with our families," he 
says. "Also, we lost a lot of friends to 
heroin." And in 1994, in a moment of 
random \iolence, the band's bassist. 
Chuck Valle, was fatally stabbed. 

"When you lose one of your best 
friends, one you worked with and 
created with ... It took a lot out of 
us," Drescher admits. "But it also 
put a lot into us." 

The band turned to its music as a 
healing process. "That is what this 



Although the band felt stifled by 
the process, the public couldn't get 
enough. According to the Recording 
Industry Assn. of America, Def Lep- 
pard is the only band to have two 
albums top the 9 million sales mark. 
"Pyromania," released in 1983, is cer- 
tified for sales of more than 9 million. 
"Hysteria" is certified for sales of a 
staggering 11 million copies, while 
"Adrenalize" has been certified for 
U.S. sales of more than 3 million \in\Xs.. 
"Retro=Active." a 1993 collection of 
B-sides and alternate tracks, has gone 
platinum. 

By the time the band began work- 
ing on "Slang," it knew it had to 
change. The band members' first 
move was to part with longtime pro- 
ducer Robert John "Mutt" Lange, opt- 
ing to produce the album themselves 
with engineer Pete Woodroffe. 

"Look, we're all best friends. I 



record turned out to be for us," says 
Drescher. "In the studio, we just 
bonded, and the music just busted 
out." The album was recorded most- 
ly live by Daniel Rcy, who has pro- 
duced the Ramones and Masters Of 
Reality. 

Until now, the band's lyrics have 
focused on party- ^^^^^^^^^ 
ing. With ^^^^I^^H 
bum, Drescher HB^^^j^B 

says, "I wrote B^^Bs^B 
about how was 

The -^H^^^^H 

reflect the change. 7 H^^^^^^H 

The ^^^^^^^^H 

with "Don't Both- 

er Me" and moves murphys law 

on to such tracks 

as "Dysfunctional 

Family," "Shut Up," and "Bitter." 
The only number that overtly dis- 
plays Murphy's Law's trademark 
sense of fun is "Bag Of Snacks," a 
song about the attractions of large 
women, for whom one band member 
apparently has a predilection. 

The music reflects the more seri- 
ous lyrical tone. Although past 
Murphy's Law albums have had 
their share of ferocious hardcore 
and/or angst-ridden punk songs, 
they have also featured ska num- 
bers, outright hard rock, and even 
an occasional ballad. But on "Ded- 
ication," aside from the the surf 
guitar instrumental intro and the 
ska instrumental outro, the music 
is loud, hard, fast, furious, and 
unrelenting. 

Feldman says he plans to ship 
30,000 units of "Dedication" initially. 
Although the band hasn't had a full- 
length album out since 1991, Feld- 
man says the allotment is justified, 
considering the band's sales history 
and extensive touring. 

The first Murphy's Law album, 
according to Feldman, sold 50,000 
units, while the second one moved 
about 40,000. Both albums are 
regarded by cognoscenti as pivotal 
statements in the development of 
hardcore. The third album, which 
was released after the advent of 
SoundScan, sold 17,000 units, ac- 



speak to Mutt all the time," says 
Collen. "He helped us find our direc- 
tion in the first place. He put his 
stamp on us, and it's enabled us to 
work this way now. No one gets really 
precious about songs. I know some 
bands, they go, 'Well man, we're 
gonna change that middle eight, the 
chords, and the lyrics there,' and the 
guy in the band who wrote it goes, 
'Fuck! That's my heart, man, don't 
touch it.' We're never had that because 
we worked with Mutt, and he kind of 
ironed that out." 

For the first time in years, the band 
rehearsed and played the songs 
together in the studio instead of each 
coming into the studio and recording 
his part separately. The result is a 
much more Hx'e-sounding, enthusias- 
tic album. 

"It had gotten to the point where 
the first time we'd e\-en play the songs 



cording to the Hartadale, N.Y.-based 
company. 

"We are spending a lot of time set- 
ting this record up properly," Feld- 
man says, noting that there will a 
push to grass-roots retailers. 

Natalie Waleik, director of pur- 
chasing for 15-unit, Boston-based 
Newbury Comics, says that Mur- 
phy's Law is a steady seller for the 
chain. "We do really well with most 
hardcore, and Murphy's Law still 
has a loyal hardcore following, and I 
would imagine that the younger kids 
will disco\"er them for the first time," 
she says. 

Feldman says the label will take 
emphasis track "Neighbors" to col- 
lege metal and alternative stations, 
and if that meets with success, it 
will try commercial alternative. 
Also, for the first time, Murphy's 
Law will have a video to promote the 
cut. 

But the main ingredient behind 
Murphy's Law success has always 
been touring, Feldman says. 

Anybody who has ever seen the 
band knows that Murphy's Law's 
live shows are a celebration of every- 
thing that's rock'n'roll. Drescher 
serves as MC, coordinating the chaos 
and making sure that everyone has 
fun but trying to keep the fans' 
enthusiasm from boiling over into 
the danger zone. 

In addition to touring clubs all 
over the U.S., Europe, and Japan, 
Murphy's Law has opened for such 
acts as the Red Hot Chili Peppers, 
the Beastie Boys, and Fishbone. 

The band, which is looking for a 
new' booking agent, is trying to land 
a spot on the Warped tour, a skate- 
boarding and alternative music out- 
ing planned for this summer. 
Regardless of whether it lands a slot 
on that tour, the band will definitely 
be on the road this summer 

Murphy's Law's rigorous commit- 
ment to the road is helping out on 
another front, as Another Planet is 
working on worldwide distribution 
for the album. The label is currently 
negotiating to license the album in 
Europe and Australia; it has already 
lined up Avex for Japan. 



as a group was at Itour] rehearsal 
after the album was finished," says 
bass player Rick Savage. "On this 
record, from the rery start, it was def- 
initely a conscious decision to be more 
like a group, to work songs out a little 
bit more between us rather than the 
guitar player putting the guitar part 
down and then later, we'll add some- 
thing else. It was all pretty much done 
at the same time on this record." 

The band, which is signed to Mer- 
cury U.K., convened in a house in 
Spain in 1995 to begin writing mate- 
rial and rehearsing. Drummer Rick 
Allen arrived first and, much to the 
other members' surprise, set up an 
acoustic drum kit. Since losing his left 
arm in an 1984 auto accident, Allen 
has played an electronic kit with the 
band. 

"I took my electronic drum kit 

(Contiuurd n» po()f 20) 



first full-length album in more 
than 10 years. May 14 on DGC/ 
Geffen. * 

"When we started, we didn't 
say, 'Let's form a feminist band,' " 
says Ana Da Silva, who co-found- 
ed the band in 1979. "But by 
merely starting a band and defy- 
ing stereotypes, we became one. 
I'd rather have us considered on 
musical terms as well, however." 

On those terms, "Looking In 
The Shadows" (on which Da Silva 
and fellow original member Gina 
Birch are joined by violinist Anne 
Wood and drummer Heather 
Dunn, who formerly played with 
riot grrrl mainstay Bratmobile) is 
exceedingly successful. While not 
as insistently gruff as the Rain- 
coats' early work, the combination 
of playful convention-tweaking 
and jarringly inventive rhythmic 
constructions is every bit as fresh. 

"They're not doing the same 
thing they were 12 years ago, but 
I think they're every bit as rele- 
vant," says DGC sales executive 
Ray Farrell. "It's not like one of 
these embarrassing punk reunion 
shows." 

Farrell says the label will work 
the album to college radio begin- 
ning in April. While no single has 
been chosen in the States, DGC 
may follow the lead of Rough 
Trade (the band's U.K. label), 
which is in the process of select- 
ing a track, possibly the jumpy 
"Only Tonight," for single and 
video promotion. 

DGC will target small chains 
with listening-post efforts and 
intends to concentrate heavily on 
mom-and-pop retail. "The reissues 
have done really well for us, so 
much that we still sell some every 
week. The same is true of the 
greatest-hits package," says 
Chris Vanderloo, manager of New 
York's Other Music record store. 
The greatest hits are a vinyl-only 
issue on Portland, Ore.'s Tim/ 
Kerr label. "I imagine the new 
album will do just as well, if not 
better." 

After releasing four albums and 
weathering numerous lineup 
changes, the band split for good in 
1983. The Portugal-born Da Silva 
did some film scoring, and Birch 
played briefly with avant-rock 
ensemble Red Krayola, but for the 
most part, the members drifted 
out of music until 1994, when Kurt 
Cobain (who cited the Raincoats 
as a crucial inspiration to his 
music) and Courtney Love con- 
vinced DGC to reissue the band's 
earlier work. Da Silva and Birch, 



who are both credited with guitar, 
bass, and vocals on the new album, 
were surprised by the sudden 
revival of interest. "When Kurt 
and Courtney first came to see 
me, I wasn't really aware of who 
they were or what was going on in 
the States," says Da Silva. "It was 
a real thrill to realize that what 
we'd done had meant something." 

Farrell estimates that DGC's 
reissues of "The Raincoats," orig- 
inally released in 1980, and 
"Odyshape," which first came out 
in 1981, sold between 8,000 and 
10,000 copies, numbers he believes 
will be topped by "Looking In The 
Shadows." "They do have a histo- 
ry, and we're going to focus on 
that," says Farrell. "But for the 
most part, we're treating them as 
a new band and using all the 
avenues you might for a new 
band." 

DGC's plan will rely on exten- 
sive press support — which has 
already shown signs of falling into 
place — as well as a strong listen- 
ing-post campaign. The label may 
also utilize testimonials from such 
artists as Sonic Youth's Kim Gor- 
don, who wrote liner notes for the 
"Odyshape" reissue, in its cam- 
paign. 

The band, which is co-managed 
by Sheri Hood of Forever Changes 
Management and Shirley O'Lough- 
lin, is finalizing plans for stateside 
dates in summer or fall. European 
shows with Beck and Sonic Youth 
may precede that tour. 

"We'd planned to do one gig at 
a party celebrating the rei.isues," 
says Da Silva. "It felt magical 
again, and then we were invited to 
do the Nirvana tour, which of 
course, never happened." 

The Raincoats did play a hand- 
ful of American dates accompa- 
nied on drums by Sonic Youth's 
Steve Shelley (whose Smells Like 
label released an EP of new Rain- 
coats material in 1994), including 
a breathtaking performance the 
night of Cobain's death. Da Silva 
confesses that returning to the 
stage took some getting used to, 
but she says that she and Birch 
soon rediscovered the unconscious 
bond that the band had a decade 
back. 

"Gina and I are still not great 
musicians," she says with a laugh. 
"Most of the time we don't know 
exactly what's going on. but that's 
good, since we've always wanted 
to maintain an edge in everything 
we do." 
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SPIN DOCTORS BELIEVE IN THEMSELVES ON EPIC SET 



(Continued from page 12) 

have an active fan club, and we're 
doing mailings alerting them of the 
new release to make sure they're in 
the stores as soon as possible." 

Advance word on "You've Got To 
Believe In Something" is also spread- 
ing due to the band's performance of 
"Miss America," which Barron wrote 
in honor of the best-selling Howard 
Stern book and performed live with 
bandmates (bassist Mark White, 
drummer Aaron Comess, and new 
guitarist Anthony Krizan, who 
replaced founding member Eric 
Schenkman) on syndicated radio ear- 
lier this j-ear on Stem's birthday show. 

However, "Miss America" is not on 
the album. "It's a great song, and we 
damn near put it on. But it didn't quite 
fit with the rest of the album," says 
Barron. If Epic decides to release a 
commercial single for the first empha- 
sis track ("She Used To Be Mine"), 
"Miss America" or another nonalbum 
cut, "Marcy Of The Air," may be used, 
says Lewis. "She Used To Be Mine" 
goes to rock, triple- A. alternative, col- 
lege, and top 40 stations April 16. 

Epic has diverse video plans for "She 
Used To Be Mine." The band has shot 
a version with director Rich Murray 
and requested treatments from film 
school students. After reviewing those 
submissions, the band decided to pro- 
duce two additional clips, one in which 
they will appear and one that will uti- 
lize clay figures of the band. 

The video directed by Murray will 
go to national video outlets. Lewis 
says the label is planning promotions 



with local video shows to air both film- 
student versions and encourage Wew- 
ers to TOte on their favorite. 

Like many Sony releases, "You've 
Got To Believe In Something" is an 
enhanced CD. If consumers play the 
disc, which carries the same price as 
a regular CD, on their CD-ROM 
drive, they will be treated to live per- 
formance footage and other multime- 
dia elements. 

Lewis says that like the concerts of 
the New York-based Spin Doctors, the 
new album is "very fun and funkier. 
Last summer, they went back and did 
things the way they prepared for the 
first record, hanging around a lot and 
jamming together. Before recording, 
they did clandestine shows at small 
clubs in [New York's Greenwich] Vil- 
lage under names like the Weeds and 
the Trips because they'd written over 
30 songs and wanted an audience 
response." 

Barron says he's proud of the 
album's lyrics and music and credits 
producer Danny Kortchmar's editor- 
ial role. 

"The first single is a catchy tune, 
but it had hokey lines," he says. 
"[Kortchmar] said, 'This line blows,' 
and made me blow out the whole last 
verse! There were 50 to 75 pages of 
drafts of the tune, and I'm thinking of 
publishing the other drafts on our 
Web site." 

Kortchmar succeeded in getting 
Barron to open up personally, the 
singer adds. "I definitely searched 
high and low for true experiences to 



put in. I've gone through a lot of per- 
sonal stuff: 'The change of guitar play- 
ers was a very painful ^d frighten- 
ing process because Eric and the band 
had a long KTstory, and I also broke up 
with my girlfriend of three years and 
went through mental gymnastics with 
that." 

Tour possibilities are being mapped 
out, says Lewis, who hopes that the 
band will recreate the "grass-roots 
touring strategies" of its early days. 
Additionally, the band will play a num- 
ber of radio station-sponsored dates 
in April and May. Barron, 28, notes 
that the last year off the road marks 
the first time in seven years that he's 
been home for such a long period of 
time. 

Other appearances are still being 
planned, but the band is already 
booked for "Late Show With David 
Letterman" for May 16, as part of "the 
overall puzzle we're putting tc^ther," 
says Lewis. One part of this puzzle is 
the clay figures featured on the album 
cover. Aside from appearing in one of 
the videoclips, the figures will also be 
used in artwork on all point-of-pur- 
chase material. 

The artwork will also showcase the 
new clean-cut look of the formerly 
"neo-hippie"-styled Barron. "He's 
clean-shaven!" says Lewis. "Now you 
can see what a cute guy he is!" 

"My people locked me in the bath- 
room and said, 'Don't come out until 
you're a cutie-pie!' " says Barron, with 
a laugh. 
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down to Spain with every intention of 
using it and then when I set up the 
real drum kit and started playing it, 
the whole vibe of playing it was bril- 
liant," says Allen. "It reminded me of 
why I started playing drums in the 
first place." 

Allen's bold move energized the 
rest of the band. "The electronic 
drums were a bit of a crutch for 
Rick," says Collen. "I'd go around to 
his house and he'd have a regular kit 
and we'd jammed a couple of times, 
but he wasn't ready to play them In a 
band situation. It was for Rick to over- 
come, and he did. Rick overcame some 
personal demons, and it made the 
band sound better than ever before." 

In the middle of recording "Slang," 
the band was asked by its manage- 
ment to consider putting out a great- 
est-hits album. Although it was ini- 
tially reluctant, the band now thinks 
the November 1995 release of "Vault" 
was a smart mo\'e. 

"It g&ve us a bit of time to work on 
'Slang' because tt*e were, and still are, 
trying to break away from that image 
of the '80s that Def Leppard was a 
huge part of," says Savage. "To us, ini- 
tially, it seemed like we were dragging 
up the past again, but then we real- 
ized that if we were ever going to put 
a greatest-hits album out, it would 
have to be then. It is closing a chapter 
and making some sort of statement 
that that was then and this is now." 

The single from "Vault," the ballad 
"When Love And Hate Collide," 
reached only No. 58 on Billboard's Hot 
100, but was the band's biggest hit 
ever in England. 



"It did exactly what we thought it 
would in the U.S. We didn't have any 
great expectations," says Collen. "We 
wrote it fire or six years ago, but had 
never recorded it. It was a natural to 
put on 'Vault' " 

In addition to bearing a contempo- 
rary sound, "Slang" is also the first 
complete studio album the band has 
made since the death of longtime gui- 
tarist Steve Clark, who died in 1991 
during the recording of "Adrenallze" 
after a long battle with alcohol. 

Five years later, his death still 
haunts the band. One track on "Slang," 
"Blood Runs Cold," addresses Clark's 
relationship with the band. 

"In all fairness, no'one could have 
done more than we did as a group," 
says Savage. "Phil and Joe went as 
family members to AA meetings. 
Anybody who's lived closely with any- 
body as badly off as Steve was would 
recognize instantly how much it takes 
out of your life. It's only when we 
came out of the recording process of 
Adrenallze' and got halfway through 
the tour that we starting functioning 
as a group again . . . With [guitarist] 
Viv [Campbell] joining the group, we 
feel like we're firing on all cylinders 
again." Campbell, who also sings and 
writes songs, penned "Work It Out." 

Mercury, which has released all the 
band's albums, considers itself tuned 
into Def Leppard's fan base. "We 
found that traditionally, Def Leppard 
sells strongest in the racks; more than 
50% of their sales are from rack 
accounts," says Zieman. "Knowing 
that, we're going to have a lot of spe- 
cial things that we'll try to do with 



rack accounts. Well also be doing pro- 
motions, contests, and advertising 
with all the chains that make sense." 

For retailers, a new Def Leppard 
album means strong sales. "They're 
such a big band," says John Artale, 
buyer for Carnegie, F^-based Nation- 
al Record Mart. "Even if they only 
perform half or a third as well as 
usual, it will do well. The timing is also 
right They're a good summer band." 

Summer will brii^ a new tour by the 
band. The show will stress the music, 
not the cft-er-the-top production that has 
marked their previous tours, says Sav- 
age. The band is booked by QBQ Enter- 
tainment and managed by Q Prime. 

Once the tour starts, other market- 
ing efforts will begin. "We're in dis- 
cussions with Ticketmaster," says Zie- 
man. "We're looking at [phone] 
advertising [that is heard] while peo- 
ple are on hold. We're also looking at 
printing inserts to send to ticket buy- 
ers who purchased tickets to shows of 
the same musical genre." 

The band will start its tour in Bom- 
bay, India, in May and will come to the 
U.S. for an amphitheater tour start- 
ing in June. 

For Def Leppard, whose members 
have been together 17 years, the road 
is a reminder that there are still mar- 
kets to conquer. "We haw all of South- 
east Asia to cover, we've never been to 
South America; we've never been to 
South Africa," says Savage. "It's 
great to see the popularity of the 
group still going up in other parts of 
the world. After all this time, it's nice 
to see that growth and see something 
to aim for" 
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DEWEY BEACH, DEL: Creating a singular sound from a myriad of influences. Love 
Seed Mama Junq> Ls the kind of band best described by what it's not It's not a car- 
' toonish povvCT punk band, nor is it a mid-'90smo(teni rock hybrid. And ev^nthou^ 
i Blues 'Tra^'eler-style harmonica and jangly Phish-esque guitar lines periodically 
dot its musical landscape, it's certainly not an aspiring H.QRJD.E. Festival partic- 
ipant Instead, this Dela\v'are-based sextet throws all its disparate persuasions inta 
a pot and emerges with a substantial and appetizing musical stew "All six of us are 
into different music," says guitarist Will Stack. "Punk, pop. Southern rock, 70s 

rock, Mozart hip-hop. For our stui^ we 
just kind of meet in the middle." 
Although the members have been 
together for four years, their "own 
stuff" is a realm that LSM J is just new 
e.xploring. This, after all, is a band that 
built its fan base, which stretches from 
the Carolinas to Massachusetts, by 
mai^hng pop-era classics, such as John 
LOVE SEED MAMA JUMP Denver's "Take Me Home. Country 

Roads" and Neil Young's "Cinnamcm 
Girl," with catchy aplomb. Sales of the band's first release, 1994's li\'e "Drunk At 
The Stone Ballocm," have t(^)ped the 16,000 mark. That figure becomes even more 
remaritable when one considers that with the exception of two tracks. "Drunk" is 
an album of cover tunes with the indelible LSMJ stamp of energetic quirkiness. 
Ironic that L£MJ (wluch also inchides \Txsilist Rick Artz, bassist Pete Wiedmann, 
drummer Paul VoshelU guitarist Brian Gore, and percussionist David James) 
took root spoofing pop musK's radio-friendly confine, caily to find it^^elf suddenly the 
dariing of the airwaves. The band's second outing, "Baked Fresh Daily" reWied 
on its Zani-Mati label late last summer, is still turning up on the pl^ylists of more 
than 200 radio stations. The big bo>"s are recognizing it too, as such mt^-watt outr 
lets as WMMR and WPLY Philadelphia hav^R added LSMJ tracks to their rota- 
tions. "When we first started," Stack saj-s, "We never expected to progress this 
far. We just wanted everyone to ha\e a good time. We're still havii^ fun; now we're 
growing while we do it" Contact Ehin Steinberg at 302475-6576. J. doug gill 

BOSTON: Surely one of the most unpredictable, aggressive, and hardest-working 
bands to emerge out of the Boston scene o\«r the past years is 6L6. The trio's ravi; 
visceral souml has not only garnered strong critical praise and sustained radio 
airplio^ on local statkms WFNX and WBCN, but it has packed every club in town, 
incluthi^ the Ratskellar, Mama Kin, the Middle East and T.T the Bear's. Go to a 
6L6 gig and ex[K?ct a full house and plenty of unbridled enei^. "We're alw^ 
mixed up se\¥ral difiierent elements in our music — hardcore and fast punk with 
melody, while keeping a foot in metal," says bassistA'ocalist Ted Condo. "Now 
n^'ve mov«d t^M'ard incorporating somewhat mere basic s(»ig structure and \xx:als, 
without losing any of the explosiv^ness and heavy djTiamks." 
Condo and drummer George Perez were forced to find a new 
guitarist in January, when Jon Skibic left the group to join 
the Gigolo Aunts, but they ha\e not lost a step ^^ith new addi- 
tion John Heatley. In 1995, they put out a widely acclaimed 
CD, "Superstar," on the Wonderdrug label, and are new shop- 
ping a four-song tape tliat includes the new single, "I Can't 
Wait" Last year, they were nominated for four WFNX slg 
Awards, coming away with best heavy metal band, and were 
also nominated for two Boston Music Awards. This year, they are nominated for 
three WFNX awards: best ^-ocalist (Condo), best metal, and best alternative band. 
The hand is playing one of the area's most widely att&ided showcases, the Loud 
Festival at the Itoti Horse in Northampton, Mass., on April 19. "Our dynamic will 
always be hard and heavy, but v.'e think vs'e mix things up enough to be accessiUe 
to e\'Bryone, without diluting the sound in the least bit" says Perez. Contact ftrez 
at 617-78^126. ken capobllnco 

TAMPA, FLA.: 'Tlorida Music Isn't Just For Breakfast Anjinm^," a CD sampler 
produced by the Florida Music Assn.. offers a preview of the next ware of Simshine 
State acts that m^ graduate to m^or labels. The 15-song disc boasts a diverse mix 
ofgenres, with an emphasis on three geographical r^ions teeming with ambitious 
acts. The lineup ranges from l^pa B^-area pop purveyors Barely Pink and 
Clang to Gaines\Tlle funk faTOrites What It Is to South Florida singers/ song\Mnters 
JoLjun Daniel and Diane W^rd. "We wanted to ha\« an eclectic niLx of irnportant 
Florida artists with strong musical integrity," Raj's Ilelaine Blum, executi\'e direc- 
tor of the FMA. Also on the disc are Anna O. and Joe Fopp & the Psychlea, from 
the IWnpa B^ area; Big White Undies and Bkxrni, ^*om Gainesville; and Black 
Janet, Inhouse, Sister Madly, Suzy Creamcheese, EOtd the Robbie (Rennet Band, 
from South Florida. The CD, spon.'^ored by Diiskmakers and T^unpa's Morrisound 
Studios, w-as distributed at the National Assn. of Recording Merchandisers confer- 
ence in Wellington, D.C., and will be distributed at other upcoming music fests. 
"Flwida Music Isn't Just Fw Breakfast Anymore" will also be availaHe to labd 
A&R reps and radio stations, and a limited number of cof»es will be sokl in select* 
ed rec<H^ stores statewide. Contact Blum at 305-741-7730. phojp booth 
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Wish to extend their thanks, gratitude and affection to 

Carlos Santana 



i BROADCASTING 





THE SANTANA BAND 

AND 

CARTOft' VERY ftPEy AT. GUESTS 



- Buddy G 
Kirk Hammett ~ Herbie Hancock 
~ Mickey Hart ~ Taro Hart - Tramaine Hawkins - Giovanni Hidalgo 
-John Lee Hooker ~ Dolores Huerta ~ Alex Ligertwood ~ Melecio Magdaluyo ~ 
Edward James Olmos ~ Bill Ortiz ~ Armando Peraza ~ Vernon Reid ~ Mike Rinta 
~ EscoLA Nova De Samba -- Arturo Sandoval ~ Jorge Santana - 
- Salvador & Stella Santana - Wayne Shorter - Jimmy Smits - 
~ Linda Tillery & The Cultural Heritage Choir ~ 
~ Daniel Valdez - Luis Valdez ~ 



for participating in the sold out Grammy Week concert at Universal Amphitheatre 
on Sunday, February 25 to benefit Grammy In The Schools® 



The concert raised $300,000 tor music education! 
NICE GOING, EVERYBODY! 



We arc also indebted to the family and staff at Santana Management for their 
great work as producing partners in this one of a kind event. Thanks especially to: 

SANTANA MANAGI MKNT STAH 
Kevin Chisholm, Jorge Santana, D«borah Santana, Peggy Ncderlof, 
Dianne Garcia, Kitsaun King. Bruce Kuhlman, Stcfani Charles 

SANTANA PRODUCTION STAFF 
Rick rdiitl, Bruce Jones, Jim Gaines, Louis Barrere, David Crockett, Uaved Kohls, 
Angus Sutherland, Jeff Alder, Stan Elleflot, Melvin McGarr, Geno Lucero 



Tom Howard, Jeff Wallace 

Jensen Communications 
Michael Jensen, Susan Stewart, Ted Matson 

LSD • John Lobel 



Sound On Stage ■ Jerry Pfeffer 
BGTV • Steve Paine, Christine Strand 
Roadshow 



Revel Travel • Susan Harris FTA • Judle Fenton 



BILLBOARD'S \—\ E /KT SEEKER S.-^LBUM CHART 



THIS 
WEEK 


LAST 
WEEK 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND RACK SoundScan' 
SALES REPORTS COLLECTED. COMPILED. AND PROVIDED 8V ■ I If ||| 

ARTIST FOR WEEK ENDING APRIL 6, 1996 TITLE 
LABEL & MUMBER/DISTRI8UTIN6 UBEL (SUGGESTED LIST PRICE Ofi EQUWALENT FOR CASSETTt«0) 




4 


i 


* * * NO. 1 * * * 

DOG'S EYE VIEW Columbia &6B82 (7.9B EQ^l l 98) 


HAPPY NOWHERE 


CD 


3 


2 


CHANTAY SAVAGE rca 66775 no 98/15 Ml 1 WILL SURVIVE (OOIN' IT MY WAY) 




5 


10 


LONESTAR SNA 666d2;-RCA (9 98/15.98) 


LONESTAR 


CO 




1 


BARENAKED LADIES REPRISE 46128AVARNER BROS. I10.9&15.98) 


BORN ON A PIRATE SHIP 


5 


2 


6 


2 UNLIMITED RADIKAL lS44&CfilTIQUE {lD.9a/IS.98) 


HITS UNLIMITED 




8 


20 


KENNY WAYNE SHEPHERD GIANT 246?bi/VARNER BROS. (10.9&15 98) 


LEDBrriER HEIGHTS 


7 


e 


20 


3T MJi550 MUSIC 5745aXPIC {10 98 EW15 98) 


BROTHERHOOD 


CD 


13 


23 


THECORRS l43/LA\tA926l2/AG 110.98/15.981 FORGIVEN. NOT FORGOTTEN 


(V 


14 


26 


JEWEL ATLANTIC 8270a'AG I7,9&1 1 ,981 


PIECES OF YOU 


10 


; 


32 


TERRI CLARK mercury Nashville 526991 (10.98 Eai6.96) 


TERRI CURK 


OT) 


12 


7 


THE NIXONS MCA 11209* (998(15.98) 


FOMA 


12 


9 


24 


DEBORAH COX arista 18781 (10.98(15.981 


DEBORAH COX 


13 


10 


3 


CASSANDRA WILSON blue note 32B61/CAPITCIL 110.98/15.98] 


NEW MOON DAUGHTER 


14 


15 


4 


JANN ARDEN AAM 540336 ()0.9a(15.98) 


LIVING UNDER JUNE 


(W) 


16 


3 


GRAVITY KILLS TVT 5910(10,96(16.981 


GRAVITY KILLS 


06) 


18 


11 


RUBY CREATIOHWORK 674S8/COLUMBIA (10.98(15 98) 


SALT PETER 


17 


17 


U 


SON VOLT WARNER BROS 46010 ( 1Q.9&1 5.98) 


TRACE 


CD 


21 


U 


LEE ROY nUtNELL CAREER 1B790(ARISta (10.98/15.98) WE ALL GET LUCKY SOMETIMES 


19 


19 


26 


JIM BRICKMAN WINDHAM hill 11164 (9 98(15 98) 


BY HEART 


20 


20 


4 


SUBOUDES HIGH STREET 10344/WINOHAM HILL [10 98(15 98) 


PRIMITIVE STREAK 


OD 


28 


10 


ENRIQUE IGLESIAS FONOVISA 0506 19.9^13 96) 


ENRIQUE IGLESIAS 


22 


26 


4 


GEORGE HOWARD GRP 9839 (10,98/16.98) 


AniTUOE ADJUSTMENT 


23 


27 


24 


MYSTIKAL big boy 41581(JIVE 110.98/15 98) 


MIND OF MYSTIKAL 




31 


2 


SMOKIN' ARMADILLOS mcg curb 7774acuRBlll 98(17.98) 


SMOKIN' ARMADILLOS 


2S 


24 


8 


LINDA DAVIS arista 18804 (9 98(15 981 SOME THINGS ARE MEANT TO BE 



The HMIs«eker5 chtrt lists the tTest-selllng titles by (lew and developing artists. (Jeflned es those who Iwe never apoeared in the 
top 100 of The Billtjoard 200 Chan, wtten an albuin reaches this level, the album and the artist's subsequent albums are immedi- 
ately ineligible to appear on the Heatseel<e(^ chart. All albums are available on cassette and CD. 'AsterisK induates vinyl LP is 
availatile. O Albunrs with the greatest sales gains. * 1996 Billboard/BPI Communications. 


26 


23 


5 


STEVE GREEN sparrow 51490 (9.9&13.98I 


THE LETTER 


27 




10 


JERALD DAEMYON GRP 9S29 (99e^l6.981 


THINKING ABOUT YOU 


28 


30 


22 


FROST RUTHLESS I504*/RELATIVITY (10.98(16.981 


SMILE NOW, DIE LATER 


/ Aft \ 


35 


£ 

0 


MAD SKILLZ BIG BEAT/ATLANTIC 92623*/AG [10.9EV15.981 


FROM WHERE??? 


Kit}) 


33 


ta 

l9 


DARYLE SINGLETARY giant 24606/WARNER BROS. (10 9a'15,98l 


DARYLE SINGLETARY 


31 


22 


4 


GARY CHAPMAN reunion 16200(ARISTA (9,9^1 5.981 


SHELTER 






1 


JESSE POWELL Silas 1 1287/MCA 199^15.98) 


JESSE POWELL 








DJ SCREW BIG TYME 1130(10 98(15 98) 


3 N THE MORNIN' 


34 


29 




SKINNY PUPPY AMERICAN«£PRIS£ 43057/WARNER BROS. (10.9M6.9a) THE PROCESS 






1 


TRACY BONHAM island 524187- le 9a'14 98) THE BURDENS OF BEING UPRIGHT 




41 


9 


JUNIOR BROWN mcg curb 7778a(CURB (6.9a9.98) 


JUNIOR HIGH (EP) 


37 


44 


6 


RICOCHET COLUMBIA 67223 110 98 ECVl 5.981 


RICOCHET 


38 


43 


31 


POINT OF GRACE WORD 67049/EPIC (9.98 EQ/15.98) 


THE WHOLE TRUTH 


39 


11 


2 


BILL WHELAN CELTIC HEARTBEAT/ATLANTIC B2816/AG 111.98(17.981 


RIVERDANCE 






1 


DJ. KOOL CLR 7209 II0.9an5,981 


LET ME CLEAR MY THROAT 




46 


g 


LA MAFIA SONY 81722 (8 98 E(il3.9ai 


UN MILLON DE ROSAS 


42 


38 


19 


MANDY PATINKIN NONESUCH 79392/AG 110.98/16 98) 


OSCAR & STEVE 


43 


40 


3 


CRAIG CHAQUICO higher octave 7084 (9.98(14 98) 


A THOUSAND PICTURES 


44 


48 


4 


V.I.R MUSIC & ARTS SEMINAR MASS CHOIR verity 43014/jivE (10 98/15 981 STAND! 


45 


49 


C 


KILO WRAP8147/h:hibAN (10.9&1 5.981 


GET THIS PARTY STARTED 


46 


36 


26 


LOREENA MCKENNITT WARNER BROS. 45420 (10.9eVl5.98) 


THE MASK AND MIRROR 


47 


32 


3 


LUSH 4 AD.T^EPRISE 4617(VWARNER BROS. (10.98/16.981 


LOVELIFE 


48 


47 


2 


ANOINTED WORD 67051/EPIC (9.98/1 5.98) 


THE CALL 


49 


39 


34 


THE IMMORTALS VERNON YARD 39629/VIRGIN (9.9a(l5.96) 


MORTAL KOMBAT: THE ALBUM 


CD 




2 


AARON JEOFFREY SIARSOHG 20047/CHORDANT (998/1 5.981 


AFTER THE RAIN 



CZ> l=>LJI_>^R^LJF^RISII\l 

BILLBOARD S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART ♦ BY CARRIE BORZILLO 



UP WITH ERIC?' 
That's the retail campaign 
Christian label Essential Rec- 
ords is using to reintroduce AC 
artist Eric Champion as a rock- 
er. 

"Transformation," the aptly 
titled Essential debut from 



Reigning Spain. The 

Spain story is continuing to 
develop quite nicely. "Unti- 
tled #1 ," from its "Blue 
Moods Of Spain" on Rest- 
less, is top five for phones 
at KXRK 0(96) Salt Lake 
City and KFMA Tucson. 
Ariz. KITS (Live 105) San 
Francisco, WREV (Rev 105) 
Minneapolis, KNRK Port- 
land. Ore., and KCRW Los 
Angeles are also playing 
the song. The slow-core 
group plays a sfring of East 
Coast gtgs Wednesday (3)- 
April 8. 



Champion, who recorded five 
pop-oriented albums for Myrrh, 
is due April 27. 

From early March through 
the album's street date, 400^ 
Christian retailers will partic- 
pate in the promotion, for which 
store clerks will wear pins 
encouraging shoppers to ask, 
"What's up with Eric?" 

Consumers will receive a cas- 



sette with information about 
Champion and songs from the 
album. A counter display will 
feature a form to resen.'e a copy 
of the album, and if customers 
sign up, they will receive a pair 
of sunglasses. Stores will also 
have an electronic press kit to air 
for interested custoners. 

"We knew the main thing 
we'd have to face with him 
changing labels, his image, and 
his sound is people asking, 
'What happened to Eric?' *' 
says Nina Williams, publicity 
and marketing man- 
ager at Essential. 
"What better way 
than to answer it for 
them before they 
can make up their 
own ans\^'ers?" 

Essential has also 
launched its college 
rep program, starting 
with the prepromo- 
tkm for "Transforma- 
tion." The label hired 
Essential representa- 
tives at 10 Christian 
colleges to promote 
the album with post- 
ers, fliers, inter- 
view/music cassette 
samplers, and a 
coupon for $2 off the album. 
The reps will also help coordi- 
nate album-release parties in 
each market and will deliver 
copies of the album to college 
radio statiom;. 

"Dress Me Up" goes to Chris- 
tian radio the first week of .^iriL 
It has not been determined 
whether secular radio and retail 
wiD be targeted with the release. 



Impressive Debut. Countiy pop/rockers Citizerts' Utilities foltow up 
a string of 7-jnches with their stunning debut, "Lost And FoLtfidered," 
due April 23 on Mute. The Seatfle-based baxJ, which features for- 
mer Treepeople member Enc Akre, is touring the Northwest, with a 
West Coast swing in May arxj an East Coast trek this summec 
"Road Kir goes to college, tripte-A, and modem rock radn April 23. 



REGIONAL HEATSEEKERS #1'S 



MOUNIAJN ' 

Ha MMhmrti, Hoy Amy og » luBK I— 




EAST NORTH CEMTTWL 
■aniKM LodM, lom On J Mift 910 



A. 




WEST NOIJTH CENTRAL 
annty K)li,ar<iv4ryK«i 



1 ■ J^'f^.. 






InnodWot 



i MIDDLE ATLANTIC 

[lawdad loiM, igni On il »gO ati 



SOUTH ATLANTIC 
Clatorlongt,IIHbrvfn|Diii'Illy<b|lt 



SOUTH CENTRAL 



Mofflln' HI A 



THE REGIONAL ROUNDUP 



Rotating top-10 lists of best-selling tMes by new & devek>ping artists. 


PACIFIC 

1. SnmWn' ArmMMIo* Snwiiin' Armad'ikH 

2. 3T BtmrwftvMC 

3. Jtw«l P«CB Of you 

4. Dof'i Eyt Vltw Hjppy Nowttm 

5. iann Anten Lining Under June 

6. 2 UnllrMWd »>',% Uniim<Ted 

7. Bvcn«ked L«bM Bwn On A P<t«U Ship 

8. K«nnv W>yn* Shiphtrd LMMtte* HeiEri& 

9. C«u«n*a Wilton H«w Moon Daughter 

10. Enriqua IglMiM Emgue Iglaiiai 


SOUTH CENTRAL 

1. DJ Screw 3 N The Mornin' 

2. IwxtUr Lonestar 

3. Ttftt Clark If m Clar* 

4. Ghatto TWiu SurroupOed By Cnminjli 

5. The HUiom Foma 

6. Robtn Earl Kaan. i>. No 2 Liv* Dirmcr 

7. U MalU Un Mitlon De Rout 

8. Bobby PuMe Bobby Puvoo 

9. La Tropa F A Un Numi Nr^l 

10. Chanby Savaft l Writ Sumwe (Doin' n My Way) 



Champion is on a 40-city tour 
with Guardian. 

Golden DAYS: Modem rock 
radio and MTV airplay of 
Goldfinger's first single and 
video, "Here In Your Bedroom," 
is rapidly increasing. Starting 
Monday (1), the clip moves into 
active rotation on MTV Accord- 
ing to Broadcast Data S>iilem8, 
this week the song was spun 594 
times on modem rock radio. 

The band has been touring 
(and taking over DJ duties at 
such stations as 
KEDJ [the Edge] 
Phoenix along the 
w^) and will be hand- 
ing out advice on lov« 
and sex on KROQ Los 
Angeles' syndicated 
"Lo^'etine*' show Tues- 
day (2). The ska- 
tinged punk band's 
self-titled album on 
Mojo, which recently 
inked a distribution 
deal with Universal, 
has sold more than 
5,100 units, according 
to SoundScan. The 
album was released 
March 12. 

No RESTING: The 
Wrens are beginning to pick up 
modem rock airplay with "Rest 
Your Head" on WHTG Mon- 
mouth, NJ., WJSE Atlantic City 
NJ.. and WOXY CincinnaU. Tie 
song is from the New Jersey 
band's second Grass Records 
set, "Secaucus," released Feb. 
27. The band hit the road March 
23 for dates through April 18. 



nOADWORK: With its visa 
problems resolved. Black 
Grape will embark on a tour 
April 9 in Iguana, Mexico, head- 
ing across the US. from LA to 
Boston, then wrapping up in 
Canada for a few d^Ues April 29- 
30. "Kelly's Heroes," from its 
Radioacth-e debut, "It's Great 
When You're Straight . . . Yeah." 
is garnering modem rock spins 
on such outlets as WBCN 
Boston. WBRU Providence, R.I., 
and KITS (Live 105) San Fran- 




Colorful Offering. Boyrac- 
ef's Zero Hour debut. -In 
full colour," due Tuesday 
(2). is earning lote ot col- 
lege airplay and press. The 
Leeds. England, pop/rock 
band will play the Loud 
Festival in Northhampton, 
Mass.. April 20 and tour 
with RCA's Babe The Blue 
Ox in May. Boyracer will 
chat live online with Inter- 
net perusers April 29 at 
wvinv.sonicnet.com. 



Cisco . . . Instrumentalist Doug 
Smith takes his finger-picking 
stylings to 12 Borders Books & 
Music stores on the West 0)ast 
through April. His new Honest- 
Jazzz album is "Deep Ifeart" 
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Color Me Badd Paints A Bright Picture 

Warner Bros, Act Hopes To Renew Debut Success 



I BY DAVID NATHAN 



Rosy JMo. Columbia artist/songwriter Kenny Lattimore. right, takes a cue from 
video director Michael Halsband, left, on the Los Angeles set of the clip for the 
artist's single, "Never Too Busy/ Listening is actress Larft Voorhies, who appears 
in the video. 



LOS ANGELES— Executives at 
Warner Bros. -distributed Revolution 
(formerly known as Giant; Billboard, 
March 16) hope to renew Color Me 
Badd's million-selling ways after a 
mediocre-selling second album and a 
2'/2-year absence from the market- 
place. The label will release "Now And 
Forever" with some of the same cre- 
ative and marketing elements that 
earned the act's imi debut, "C.M.B.," 
triple-platinum status. 
"That album was full of songs that 



NAACP Lives Up To Its Image; New Radio 
Program Offers A Rhythm Alternative 



I HE NAACP IMAGE AWARDS, which recognize black 
Americans' achievements in music, film, television, and 
literature, are back on the map. The celebration will be 
taped in Los Angeles on Saturday (6) at the Pasadena 
Ci\ic Auditorium. 

The annual event has been on hiatus for the last two 
years due to the political scandah; and allegations of finan- 
cial impropriety that have wracked the organization since 
1994 (Billboard. March 4, imi 

Howerer, the NAACP is back on track, and for the first 
time ever, the Image Awards will have formal hosts: 
Arista's Whitney Houston and actor Denzel Washing- 
ton. 

This year's show will present 11 awards in the music 
category. Among the special- 
award recipients are Quincy 
Jones, who will be honored as 
entertainer of the year; Sony 
corporate affairs senior VP 
LeBaron Taylor, who will 
receiN-e the NAACP corporate 
award; and comedian Richard 
Pryor, who will be inducted 
into the Image Awards Hall of 
Fame. 

The rest of the best in the 
music categories will be an- 
nounced in next week's issue. 

The Image Awards will air April 23 at 8 pjn. on the Fox 

network. 

New KINDA RHYTHM: Earth. Wind & Fire bassist 
Verdine White and music business wteran Rick Scott 
have combined forces on 'The Alternative Groove," a two- 
hour radio show that programs music by predominantly 
black acts that receive little airplay from traditional R&B 
stations. 

White is the host of the radio show, which features music 
by such "rhj-thm alternative" acts as Me'shell NdegeO- 
cello, the Brooklyn Funk Essentials. Impromptu. Tony 
Rich, Marcus Miller, Maysa. Incognito. Jamiroquai, 
Ues'ree, the Brand New Heavies, Dionne Farris, and 
Lenny Kravitz. 

Producer Scott says that "The Alternative Groove" is 
not designed to supplant existing R&B formats. Rather, 
in the ti^ition of hip-hop mix shows, it will augment and 
enrich station programming. 

The show is initially targeted for Southern California 
but will make a bid for national syndication. 

A rhythm altemativ-e show, such as "The Alternative 
Groove," provides an ideal platform to introduce con- 
sumers to the rich diversity that exists among black 
recording acts, not to mention a means to offer listeners 
something different but equally pleasurable. 

Legends honored during summit: The Living 
Legends Foundation will honor six of the music industry's 




by J. R. Reynolds 



own during its fourth annual Li\ing Legends Foundation 
tribute and dinner. 

The event — which honors radio's Eddie O'Jay and B.B. 
Davis, label \'eterans Tom Draper and Warren Lanier, 
and retail's Ted Hudson and Beverly Taylor — ^will be held 
May 1 at the Opryland Hotel in Nashville. The dinner will 
be at Impact's Super Summit X, which is scheduled for 
May 1-5. 

For more information on the benefit dinner, call Cyn- 
thia Badie Associates at 212-222-9400. 

Super Summit, which is considered one of R&B's best 
confabs in terms of attendance and substance, was for- 
merly held in Atlantic City; N J. The move to Nashville pre- 
sents a unique opportunity for attendees to sop up some 
Southern hospitaUty, as well as 
to peek into country music's 
nerve center 

Way TO 00, Q: Quincy 
Jones, the prolific entertain- 
ment veteran, should be ap- 
plauded for resurrecting the 
recent Academy Awards show, 
which has been dead on arri^-al 
in recent years. 

Jones was the program's 
executi\'e producer and co-pro- 
duced it with QDE entertain- 
ment company partner David Salzman, and he introduced 
numerous elements that added spirit and spice to the tra- 
ditionally anemic evening. In short, this year's Oscars had 
rhythm. 

Indie knowledge: The first Independent Label 
.Seminar will be held at the LAX Marriott in Los Angeles 
April 14. The purpose of the eight-hour workshop is to pro- 
vide intensive instruction on running an independent 
record label. 

Topics to be discussed include SoundScan, Broadcast 
Data Systems, distribution, street and radio promotion, 
production, and publicity. 

The seminar will be conducted by Showcase Music 
Group CEO Shirin El Sharin and Priority Records' Dave 
Weiner, and it is scheduled to include panelists Violet 
Brown of Wherehouse Records, Graham Armstrong of 
Urban Network, Courtney Branch of Total Trak Pro- 
ductions, Prioritv publicist Jasmine Vega, and the music 
director of KPWR (Power lOfi) Los Angeles, Bruce St. 
James. 

Dearly departed: Former Motown Midwest 
regional promotion man Alonzo King died March 25 at 
age 63 . . . Ruby Faye Jones, mother of M JJ communica- 
tions VP Bob Jones, died March 16. The Fort Worth, 
Texas, native was 79 years old . . . James T. Jones IV, 
music/television editor for USA Today, died March 16. He 
was 36. 



made people feel good," says group 
member Sam Watters. "This time, the 
idea was to make an album that 
reflected what's going on today musi- 
cally, while still showcasing our vocal 
harmonies." 

Due May 14, "Now And Forever" 
will bear the label I.D. of Giant on ita 
packaging because it was completed 
prior to the Revolution name change. 

The set boasts a stellar cast of pro- 
ducers, including Christopher 
"Tricky" Stewart and Sean "Sep" Hall, 
Yab Yum's Jon B., Babyface, Narada 
Michael Walden, Chucky Thompson, 
and Boyz II Men's Nathan Morris, 
Wanya Morris, and Shawn Stockman. 

The group, which consists of Wat- 
ters, Kevin "K.T." Thornton, Mark 
Calderon, and Bryan Abrams, cd-pro- 
duced an a cappclla cover of the Mello- 
Kings' 19.57 doo-wop hit "Tonite, 
Tonite" with Aaron Zigman. The group 
takes co-writing credits on "Ain't 
Nobody Going Home" and "Soft 
N'Easy" with longtime musical associ- 
ate Hamza Lee. 

Color Me Badd's debut success pre- 
dated by months the impact of other 
male vocal groups, such as Boyz II Men 
and Jodeci. "C.M.B." sold 3.4 million 



copies, according to SoundScan, and 
featured "I Adore Mi Amor," which 
was No. 1 on the Hot R&B Singles 
chart and the Hot 100, and "All 4 
Love," which was No. 1 on the Hot 100. 




COLOR ME BADD 



Revohition marketing manager Con- 
nie Young says the album will benefit 
from a mass-marketing retail cam- 
paign. She says that the group is not in 
the midst of a comeback, even though ' 
its late-1933 sophomore LP, "Time And 
(Continued on poQe 27) 



Gasoline Alley's II D Extreme 
Alms For A Love Connection 



■ BY MARLYNN SNYDER 

LOS ANGELES— When Gasoline 
Alley/MCA releases "From I Extreme 
II Aiwther," the sophomore set by II D 
Extreme, the group hopes the album's 
relationship-based lyrical themes will 
be just what the doctor orders for lovie- 
sick consumers. 

"This record has everything you 
need to begin a relationship, or put one 




II D EXTREME 



back together," says group member 
Kandy Gill. "It's a love album with 
[slow] ballads, midtempo, and uptem- 
po songs." 

Rounding out II D Extreme are Jer- 
maine Mickey and D'Extra Wiley; the 
latter co-wrote and co-produced the 
album. 

Classic smooth and tight harmonies 
that are coupled with silky melodies 
are a cornerstone of "From I Extreme 
II Another." But it's the group's 
romantic verse that kick-starts the 
project. 

"Our [music] is lyrically driven and 
heartfelt," says Wiley, whose songs are 



published through Flara Me D'Extra 
and administered through MCA Pub- 
lishing. "Everyone, at one time or 
another, has either lowd someone or 
lost someone. For that reason, anyone 
can relate to our music." 

Gill, whose brother is Motown's 
Johnny Gill, says "From I Extreme II 
Another" reveals a more mature side 
to the group when compared with its 
1993 self-titled debut set. which 
peaked at No. 22 on the Top R&B 
Albums chart. 

"There's more of a gospel flavor, 
reflecting our gaspel backgrounds," he 
says. "Everyone has a chance to 
explore their own [vocal] texture." 

"From I Extreme II Another" 
arrives domestically in June. The inter- 
national street date has not yet been 
determined. 

Guest performers on the album 
include instrumentalists from Johnny 
"Guitar" Watson's horn section and 
R&H/jazz chanteuse Lalah Hathaway, 
who performs on the track "You Got 
Me Goin*." 

"If I Knew Then (What I Know 
Know)," the first single, was serviced 
to R&B radio March 25. Record pools 
and club DJs will be serviced with 
remixes in early April. 

The Paul Hunter-directed videoclip 
was serviced March 15 to local video 
sho\^'s and to BET and the Box. 

MCA national marketing director 
Marilyn Batchelor says the most 
important element in reintroducing II 
D Extreme to the marketplace is its 
live performance. "They're really emo- 
tional on stage, very heartfelt and 
romantic," she says. 

(Continued on page 27) 
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COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS, AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY SpundScan' 



THIS 
WEEK 


LAST 
WEEK 


H 


z 

aS 
is 


TITLE ARTIST 

PfiOOUCEW 'iSONGWRITEP LABEL A NUMBEFI'DISTRIBU'ING L^BEL 


PEAK 
POSITION 


1 


1 


i 


6 


* * * nu. 1 * * 1r 

DOWN LOW (NOeODV HAS TO KNOW) s^aiitito I * R. KOLY FEAT RONALO ISLET 

R RELLV tR.KtLLTi [C( (D) (M! (T)[V) [K) JIVE 42373 


1 


CD 


2 


3 


9 


ALL THE THINGS (TOUR MAN WONT DOI (FROM "DON'T BE A MENACE...'T ♦ JCE 

lOL,, rcMUP;.!".!'. 1 IMOMA^ ITiL'M'S.'N L' 'pVll Al."'. 'CnCliVi S;AND fiSdS.^O 


2 


G) 


NEW^ 


I 


* -k -k Hot Shot Debut * * * 

ALWAYS BE MY BABY ♦ MARIAH CAREY 

MCAflfV JX-JFSI '.U 'UWH J lAJPRiJ* SlAtJ-nWilS NLtlEWS;' t! (Dl (»{Tt !V) lKI CCLUiBM TK'fc 


3 


4 


3 


2 


6 


LADY ♦ DANGELO 

D ANGELO R SAADlQ ID '^WjELO.R SWDIQI iCl (0! (Ml (Ti IVI (X; EMi 5S543 


2 




6 


6 


8 


1 WILL SURVIVE ♦ CHANTAY SAVAGE 

Ml 'i^' f iH Fri'-VH f J Pf ^RFM lO (Oi (TI (VI iXI RCA t^i')? 


5 


CD 


7 


8 


5 


WOO-HAHI' GOT VOU AU IN CHECIIIVEIITTHING REMMNS MW * BUSTA RHVUES 

h ^Vl IM ' 1 1 rt H : '.M H.. (C) (UHTKXJ tLEKTKA M33S'E£G 


6 


7 


4 


5 


IS 


SITTIN' UP IN MY ROOM (FROM 'WAITING TO EXHALEl • * BRANDY 

BA8''FAC£ (BAfiyFACE 1 ICMDI (Mull (V) (XI ARISTA t-2929 


2 


CD 


10 


9 


5 


COIN IT ♦ LL COOL J 

R SM'TH (LL CML J.fi R SMITH) (Ci fDl IT) tV) DEF JAM''RftL 576120'''SLAND 


8 


CD 


9 


11 


3 


COUNT ON ME (FROM -WAITING TO EXHALPI ♦WHITNEY HOUSTON ICECEWINANS 

BAR'TACF" 'FiAiiyr.XCf" W HOUSTON M HCUSTONI IC^ IDI (Mi iTl I'V) (XI ARISTA 1 ■?976 


9 


10 


5 


4 


11 


NOT GON- CRY (FROM ■'WAITING TO EXHALE"! • ♦ MARY J. BLIGE 

pit.' - F£C; a^si^ii; ; 1 iC'' [D'l iTl IV"i CRISTA 1-2957 


1 


11 


8 


7 


17 


NO ONE ELSE • ♦ TOTAL 

J ClIVIER S.COMSS il frO&NSOTi,, C OUu £^ (C) lOl ;M) il\ IVj (XI BAD BOY 7-9042i'ARISTA 


4 


Cu) 


13 


15 


10 


A THIN LINE BETWEEN LOVE & HATE H-TOWN 

R TROUTUAN iP PO'NDEXTER.R ^INCtXTER J MEMBERS] iC) (Dl JAC-MAC 17699iWARNER 9B0S 


12 


u 


11 


12 


li 


NOBODY KNOWS • ♦ THE TONY RICH PROJECT 

T WiCH IJ mCH.D D^JBOSE I lCli[))fM1lT) LAf A£E 2-411 ^y'AftlSTA 


11 


Cm) 


14 


20 


7 


5 O'CLOCK ♦ NONCHALANT 

MW,,IiHS?i,MPft iNC^C^A.^^T J ST'TEM,^Jl./.5MifCi^ ,^LTSCUSONJfi^,[HLlAHtffilSCt ,ti (M) 'Ti i^XI MCA ^^^5 


H 


15 


12 


14 


10 


WHO DO U LOVE ♦ DEBORAH COX 

L CAM*'? ■ L' 1 L L "J^M^P'EL I '1 V BF\^C*^D] fC) (D) CM) fT) (V^IXI ARISTA 1 '2950 


12 


It 


16 


13 


5 


DO YOU WANT TO/CANT HANG ♦ XSCAPE 

} ^t/V '. ', . • " i ; .'. • L'TiXSUi",: IC: in iIS^SODIF .WbiOXtHKW 


9 


QD 


17 


18 


5 


KEEP ON. KEEPIN ON (FROM SUNSET PARKT ♦ MC LYTE FEAT, XSCAPE 

J DJ^- . _ _i -1 1 1 " - _L'. ICHT) FlAVCfi UNITi'EASTWEST 6J302iE£G 


17 


11 


15 


10 


2$ 


BEFORE YOU WALK OUT OF MY LIFELIKE THIS AND UKE THAT A ♦ MONICA 


1 


Oa) 


19 


36 


3 


RENEE (FROM "DON'T BE A MENACE...") ♦ LOST BOYZ 

M«SEX BUTTNAULO TIM DA'AG :l KELIV J KAftHlS III T lEWISI (CHO)(M;iTl ISLAND 8^684 


19 


20 


21 


16 


9 


GET MONEY ♦ JUNIOR M.A.F,I.A. FEAT, THE NOTORIOUS B 1 G, 
L'!i-iL : .'■:tKMLf>?r-:fi,se[ffcec-BAiE^5iifiajiii fDiTLi»cc»3acBy';e:s/FLwc 


8 


21 


18 


25 


6 


STAIRWAY TO HEAVEN ♦ PURE SOUL 

A HA^O ;,^AV' ' J ■ -Li'i D "VANSEL IK.GAMBLE.L.HUFF; Id ID) iXJ STEP SUN SaCAvlNTERSCCPE 


19 


22 


20 


21 


IS 


FU-GEE LA • ♦ FUGEES 

^ j'SBS l^ lEAN S FXIC'-EL L hill A MCGBIER,! MAR't.S GIHiS ' iC IMHTl IXI RUFFMOLlSE -SlKCOLLiUEA 


13 


23 


25 


26 


9 


CANT BE WASTING MY TIME (FROM "DOlrT BE t HKMCE...') * MOW IIM FEAT LCST 1011 

iir^'lZ 'HCWDWSIfJ ,iiVIi"l¥X[viS~j J.GTH.IWrTFKI.iX'tA'ILCGTKIVrCWPTWl Z' j * 'il liLFW siir* 


20 




27 


29 


8 


EVER SINCE YOU WENT AWAY ♦ ART N' SOUL 

T c n itT • i:: 1"-! ■ "i'*i ■' ..A-i-i 1 i.:i id. nafurl bd^eig Bt ai '•«n.',ATLANr!C 


24 


® 


30 


40 


5 


* * * Greatest Gainer/Sales ★ * « 

1,2,3,4 (SUMPIN' NEW) « COOLIO 

J CARTER IA,IVEY JR„A.5EJWJ ICMD) ill TOMMV BOY T721 


25 


26 


24 


24 


9 


KEEPTRYIN' ♦ GROOVE THEORY 

B 1' I'l LS"JN iH iMLL-OIVA LARR,E'JX,l LARRIEUXI i LI Id ■ '1 1 fiC JHIir 


24 


27 


26 


22 


19 


ONE SWEET DATA ♦ MARIAH CAREY 4 BOYZ II MEN 

A ifJ^i^itr' U '',!•■'[• U I'i'-." y WCCAfi'.S W^ItT;.* WS'WSiSIOCltlWN.WAfWWSEF) !D1 V IT i' ;t, IftLVSy. ■M'' 


2 


2B 


22 


17 


15 


WHERE DO U WANT ME TO PUT IT * SOLO 

J JAM T Lti^iS HARRIS III T LEWIS, W MORTON) <C) (D) iT) fVI IX) PERSPECTIVE 58751 2 


8 


2S 


23 


19 


la 


SOON AS 1 GET HOME • « FAITH EVANS 

C T hC'/F^L'N , & lC'U If £'i'At*S - ri-JCMPSON,S COMBSf iCl IM 1 [T) ( x i BAD 9CV 7-004Cl'AftiSTA 


3 


(D 


33 


41 


3 


* * « Greatest Gainer/Airplay * -* 

SLOW JAMS ♦ iblNCi' ma FHI BABYFACE i IA.MIA WIH PORTRAIT i BARRY WHTE 
QUINO ■OML-'i IF* FEAIPLF^TLNj (CJ IDI (V) QWEST 1 7673AVARHEfi 8MJS- 


30 




31 


35 


4 


SCENT OF ATTRACTION ♦ PATRA DUET WITH AARON HALL 

- -5 r : -U- , ■ - -'I - -1. r. 1 , ; 1 ' TI'T, 'ST «lSI"g25l 


31 




32 


37 


5 


HAVE 1 NEVER ♦ A FEW GOOD MEN 

BABVFACE.D SIF.'IWNS iBAB'iFACEl ICl (OXMt III Xi lAf ACL ; 4U?,'AfilSTA 


32 


(S) 


NEW^ 




LETS WY TOGETHER (FROM "DONT BE A MENACE.,,! ♦ THE ISLET BROTHERS 

F) KELLY F ■ lL (CHDl ISLAND Bb4^ 


33 


34 


28 


27 


26 


1 MISS VOU (COME BACK HOME) (FROM "NEW YORK UNDERCOVER^ * UONIFAH 

HEAVY L -LA'.'r L I I'LBINSJN (C) (M) (T) 00 UPTOWN 6510;,'MCA 


le 




38 




2 


ONE FOR THE MONEY » HORACE BROWN 

K DEASE. I'H 3RC'(VN,K DEANE B D WUDCAT) (C) (M) CT) (X) MOTOWH 060512 


35 


® 


36 


39 


9 


ALL 1 NEED « JESSE POWELL 

L STEWA'^T IP L STEWART S SALTER T NKHEREANTE) ' iCi (D 00 SILAS &513frUCA 


36 


37 


29 


23 


18 


TONITE'S THA NIGHT • * KRIS KROSS 

'; I'.-.) J -!->(R ■. ■ Ki'i"Kfi KBiJM.S AK£NS«IJ£jk.CSIirCi£UJ iH 3JI iVHIl tU'FMOWt JttSICCtUWW 


6 


3B 


37 


32 


20 


EXHALE ISHOOP SHOOPI (FROM -WAITIMC TO EXHALT) A ♦ WHITNEY HOUSTON 

■ ,1 , , ,1 1 . ,1 [ fQ) (0) (m (T) (V) (X) AfilSIA ;-2865 


1 


® 


40 


42 


3 


DONT RUSH ♦ SILK 

rt'.5IEWA''I ;'iV jli /I'A'^T ij JENKINS) (O (01 tlEKTRA 6432'4'"EEG 


39 


40 


35 


30 


22 


HEY LOVER A ♦LLCOOLJ 

fi ED MOT L^'.'ER Tf 'j^ 5 TEUPERTON LL 0001 J) (Cl 10) (M) (T) (V) Olf JAWIWL 5^?49fl,'tSLAND 


3 


® 


43 




2 


WHAT DID 1 DO TO YOU' ♦ TERRY ELLIS 
;-""'-■■ .-'COEWIIl FOSTERfT.EUISI ICl rtDEASTW! ihJ.i;'.!.! 


41 


42 


47 


49 


26 


WHO CAN I RUN TO • ♦ XSCAPE 

.Tji-ff^i ■■ II'. ^ ■ \ 1' 1 (C) 10) SO SO OEF 78CI5&iCOIL;WBIA 


1 


43 


34 


28 


23 


LOVE U 4 LIFE ♦ JODECI 

D &A''iij L'LVyIMl i-i jL'A v. jlLH (C) (0} (T) UPTD'tVN b^! 33M(:A 


8 


® 


14 


44 


4 


ENVY/FIREWATER ♦ FAT JOE 

I ; J 3 LCfitii FA' -Ot . £ S ,y 'EraT;,eJCWi,Fy.EA"<»WEM[WEi:i (CIlDKDVWUFCP 15AtiI«L«Tv:Y 


44 


® 


46 


53 


5 


SOUL FOOD ♦ GOODIE MOB 
wsiv.^j yi:; iffismaKOitiSHxn.: Bii«i«icaf?,wAWHTmAKi««TT n c fi : iiii-inTFYt 


45 


4« 


39 


31 


6 


WIND BENEATH MY WINGS * GERALD LEVERT & EDDIE LEVERT. SR 

r, LLVLRI L NICHOLAS ILHENIEYJ SaBARl |CI '01 EASHVEST 6J30F>EEG 


30 


® 


74 


74 


4 


AIN'T NO NIGGA/DEAD PRESIDENTS * JAY 2 

SKI :s CAPFlH r Y-i'LL'Si IM) (T) D() FREEZL1W)C-A-FELLA 53233-,'PRFOF»iTy 


47 


4« 


45 


43 


37 


TELL ME • ♦ GROOVE THEORY 

B F IL^.L'I ,3 WILSON A.LAHNILL'X D BHUiVNi XI TjI III 'FI [PIC 77% I 


3 
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LAST 
WEEK 


2 WKS 
AGO 


5^ 


TITLE ARTIST 

PRODUCER ISONGWIilTEFll LA6EL A NUMBER/DISTRIBUTING LABEL 


i 

ii 


Qs) 


49 


- 


2 


SCANDALOUS ♦ THE CLICK 


49 


50 


41 


34 


10 


EVERYDAY & EVERYNIGHT YVEHE MICHELLE 

ri " fV- 'i ■ I ^' 0R*'ANT 1 (0 (Dl 'Tf LOUD 6-fl48^'^CA 


23 


51 


42 


33 


18 


WE GOT IT ♦ IMMATURE (FEAT, SMOOTH) 

L -jILKLS L MAIMER IC STOHtS S MA7H1R,J CARIERATCUSSAJNT] .LI 'C' iTI MCA 55IAB 


11 


(JD 


57 


69 




WHY YOU TREAT ME SO BAD ♦ SHAGGY FEAT, GRAND PUBA 

ILL'', n BLIPI^tLLRtlVI^GST0N,»[MBK,61«Rl^FI ICl lIFi Id VIPSI 3&325 


52 




59 


61 


■"5"" 


UKNOWHOWWEDU ♦ BAHAMADIA 

SKI'i mFF ,\ ICl (M){T) IX) CHRYSALIS SfiSWitMl 


53 


® 


69 


76 


.... 


SHADOWBOXIN' GENIUSA3ZA FEAT. METHOD MAN 

R.'A F | ,i: ,v ;. . .ii i ICl IT) GtFFEN 19396 


54 


(55) 


55 


55 




AIN'T NO PLAYA ♦ RAPPIN' 4-TAY 

S TH ■ i. T - h : IH E LAC"; iCI iM) (Tl (X) CHRYSAUS 5BS2&'tMl 


55 


56 


54 


50 


10 


GIVE ME THE NIGHT ♦ RANDY CRAWFORD 

H '"i(^f" ■[ "li [ ' t ■ M I ' MPrRTON) fCI (T) tX) BLU'tMOON 9fl090F'ATLANT)C 


47 


57 


51 


51 


„ 


FUNKORAMA * REDMAN 

' SC€lE IR ^59L:., I^'*^.' WLHAMLUD.N.tl^^WW-tfWIlES,^ ^CBWSOIi.S.iWIStfin Tl hTiKilFl ^SS&t'Ad 


51 


51 


50 


47 


20 


YOU WANT THIS PARTY STARTED ♦ SOMETHIN' FOR THE PEOPLE 

^W;TrtK r^'-f *i?iMlSWAiro.'P3li,itlJl((,R4J.iCiiC'WSJIIAKU^ 'I I •'•'CS EW5 1'TiJ 


29 


59 


52 


46 


8 


PHYSICAL FUNK ♦ DOMINO- 

jCV NO TpOMi NO 1 CC) (D) ^M) cr^ OUTBUftST'ftAL b ^ ^794' ISLAND 


46 


60 


56 


58 


16 


DONT GIVE UP (FROM "OONT BE A MENACE.,,! ♦ ISLAND INSPiRATICNAL ALL STARS 


28 


61 


58 


60 


8 


FEELS LIKE THE FIRST TIME ♦INTRO 
'll-.: ,i ■ 1: M , 1 I L ICKT) ATLAMTK 87080 


52 


62 


62 


64 


8 


SPACE AGE * EIGHTBALL t MJG 

'JAl-z ■■• ■ V : ■ 1.; _'L.'.,^i (Cl (DIFDSUAVE IW&RELATrFflTF 


58 


® 


63 


G6 


3 


FEELS SO GOOD (SHOW ME YOUR LOVE) « LINA SANTIAGO 

JClCi^i; niiK,\MF^i . ICI 10) (T) (X) CROWE NATION St'OOJiUMVERSAl 


63 


64 


61 


57 


7 


SET U FREE PLANET SOUL 

G ACOSTA II, RFNEEi (C) (Tl U) STFFICTIY RHYTHM 1236? 


57 


65 


53 


38 


13 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") ♦ SHAWN STOCKMAN 

S Slr^KMAN 1 '■ '-irv ' yid'i: (CMD) (Xl POLTDOR &805i62'AAM 


18 


d) 


70 


71 


t 


C'MON N- RIDE IT (THE TRAIN) ♦ QUAD CITY DJ'S 

L L _■ .'i" _- . ' '. . I'l - '■ r i^"! L iCl 'V. ,Ti ^ '3LiOiA:^.^hCfS£ 3"!-*^ ^fii-^TJATiC 


66 


d) 


78 


- 


2 


MR. ICE CREAM MAN MASTER P 


67 


d) 


85 


- 


2 


LET ME CLEAR MY THROAT D.J KOOL 

D J KCOL ' T 1 ^nOL' iTi it,] CLR 


68 


® 


71 


73 


9 


NASTY DANCER/WHITE HORSE KILO 

•li I C D 1 TA * C DC'^^St^ 1 f'i fOGLRS S WCINTOSH T STAHL J GULDSERGk £CI (Ti WRAP 345VTCHI8Ar4 


67 


70 


68 


56 


7 


JESUS TO A CHILD ♦ GEORGE MICHAEL 

fi MIC^intL ''G MI'~HA£L 1 I CH Dl (VI DREAMWORKS 5900Cl'GEFFEN 


22 


OD 


73 


77 


3 


DONT CRY ♦ SEAL 

r HD^^^ iseali ici ;oi wixi rrr 17708'*a'4RNER bros 


71 


72 


75 


70 


17 


imt Of m CHEW fWM rwN L*i£ BEmEtt love m m ♦ ai csrn fx. m e i =aT« sent^u 

ivj? /'HI 5>"*;.' h.t;* ixw.r'ip.,'U';i:.*c-,'';»T_.4ifi.'-.'!;"i:!*xi£i.'^'»(< c : " xnt. 


51 


73 


65 


65 


7 


GAMERS ♦ THE CONSCIOUS DAUGHTERS 

W MOSlf V IK SMfTHiCGHtEN.M.MOSlEYl (C) dJ PftlORITC 53216 


65 


74 


79 


72 


17 


GOIM' UP YONtCT ♦ M.C HAMWER FEAT. ANGEL 8UJWSESS i WE SAN mi COmM'^ CW R 
C TC«RELL.I.".C HAMMER {W.HAWKINS.M C MAMMERj lOlDlGlANT 1 /?! .'WARNER 8R05. 


38 


75 


72 


63 


14 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEAT. MICHEL'LE 

'M Pity ci,' wc-itL'titfccp yyssf dcgc.wiu'ic*' icw qw.hafI ixfiir v 'Di cyr-i cwsysvKrEJscfft 


21 


76 


67 


67 


5 


IF YOU'RE NOT GONNA LOVE ME RIGHT DIANA ROSS 

N M *'Vf1L '!: 1 M 7 C'VARfi! iCl (D W T 1 MOTOWN 860^98 


67 


QD 


NEW^ 


1 


HUSTLER'S THEME ♦ SMOOTHE DA HUSTLER 

E'*? "t R''..iC 1 D Sy TH.D PlTTMAfJ.C MAVFJELDI (C) fT] PftOf ILE ?J49 


77 


78 


77 


62 


16 


LEFmUR LEFLAH ESHKUSMKA ♦ HELTAH SKELTAH AND O.G.C. AS THE FAB 5 


SI 


(D 


NEW^ 


1 


HEATHEN RAGE ♦ CAPLETON 

if-"'- 1 1 "i . ; uNRAfi ^MU0NiK(EUO,AUST.n I (DIDI{M||T)tf1UCANSTMWN,S7GCl&itSUMD 


79 


® 


81 


81 


4 


AIN'T NO LOVE AND HAPPINESS • KAWZ 


80 


61 


87 


80 


4 


DROP ♦THEPHARCYDE 

, CEE R ROBINSOS T F^RDSON,EWILC0X,J YANCY) ICl (D) (T) (Xl DCUOOUS VINYL bSJ}L3, CARIIOL 


80 


82 


64 


54 


7 


DON'T WASTE MY TIME ♦ SA DEUCE 

-"ir ■ FFLa«.l«£WOBtmO'AICa»l»M)*im OT'OnWEimFFF^tFIMKiFi; 


42 


83 


82 


91 


6 


KEEP IT REAL * JAMAL 

F LLFF' , LHi,LIFs,E SERMON) (O IM) (T) (VIFX) RtWDY 3 S06&AF?ISTA 


76 


® 


95 


95 


3 


FOR REAL JACKAL THE BEAR 

l.'l.l' IMLM.ACSAl THE BEAR'I ICHT) UO UNION 189'VVAflLCpCK 


84 


® 


NEW^ 


1 


DOE OR DIE ♦ AZ 

'•!■ :-: lo iti lx) emi S8398 


85 


® 


NEW^ 


1 


HOOP IN YO FACE (FROM "SUNSET PARK") » 69 BOYZ 

F-IE r-F._v:. '.IlLf-^'i L !S i",' A T IEAF.(I IC) (T) FUV/Oft UHT^ASTIAIEST 6A312/EEG 


86 


87 


80 


;5 


8 


AIN'T NOBODY ♦ DIANA KING 

>• TUC'.Efi 1^- WOLiSSKil tCl (T) (X) WORK 78Z?8 


63 


® 


88 




15 


TAKE A LOOK ♦ J'SON 


54 


89 


83 


78 


9 


WELCOME • ERICK SERMON 

RC'- ■ i^'l . - - 1 r 1 V' r* 1 1 RMON,[J STINSON^ (Cl iO) fT) DEF JAWRAL 577790'ISL^JO 


41 


90 


91 


85 


11 


MOVE YA BODY « MAD SKILLZ 

1'. 1 ' L . ■'. . L KENT B EASTWOODJ-OSBOHNQ iCI (T) BIG BEAT 981CKVATLAF4TIC 


85 


91 


90 


90 


4 


CHILDREN OF THE WORLD (FROM -PEOPLE^ SOUNDS OF BLACKNESS 

PFFOF T L ALEXANDER.) VASQUE2 U MIIES.N HENDRYX) iCl Jl iXt LIGMTVEAR 41671 


90 


92 


98 


87 


5 


lUUSIONS ♦ CYPRESS HILL 

MUGGS IMUGGS.FREESE) ICl IM| (Tl IX) RUFFMOCSE 7Fi?7?.i;OLUMBIA 


87 


93 


97 


84 


4 


MUST STAY PAID * BROADWAY 

KRS ONE ID BARNESI ICl IT) WRECK 2016aNERVCJS 


84 


94 


94 


96 


9 


SEXY « MAYSA 

R f,[VIL,S OLBIN (S,DIJBIN,R,NEVILS,GAfl(?En) ICl IT) IX) BLUE ThuMB 30/LGKF' 


83 


95 


93 


88 


17 


COLD WORLD ♦ GENIUS/GZA FEAT. INSPEKTAH DECK 

fi'A iR n 'iVi G GRIC" J HUNTER S WONDER EDCBAAGE) 'CI 'T' Gf Ft EN 143'-"! 


57 


96 


84 


79 


7 


REAL LIVE SH-T * REAL LIVE FEAT, K-DEF & LARRY-O 

',-CLF ,r -;,■.:-.-[, _ .vF^lGM^| (C) li] (XI PIflATL'BIG FiLAT 98 ". ! ^'ATLANTIC 


72 


97 


92 


89 


13 


BROKEN LANGUAGE/HUSTUN' ♦ SMOOTHE DA HUSTLER 

-'F: -- -:v,| ! FMITH) IC; ITI (Rl profile S4A0 


65 


98 


86 


82 


9 


MICROPHONE MASTER ♦ OAS EFX (FEAT, MOBB DEEP) 

FA^' ',1 -■ ■ - 1- W HIN£5,0 FWRVEYJR ) Xl IT) |Xi EASTV-EST &4309,EE& 


39 


99 


89 


86 


19 


1 REMEMBER BOYZ II MEN 

FiM '. ■, . ■•TiPRIS.S STOCMMN.T XEUY.ftflOeiNSONI iC) lOl ill N'-JILIWN t,L048D 


30 


100 


96 


H 


5 


MISSING • ♦ EVERYTHING BUT THE GIRL 

B lVAn,F TH.:F>. . LCFC'I ' TK^A', 8 s'FATT, iC) (TUX) ATLANTIC 67124 


70 



O Records with the greatest airplay and sales galre this week. Greatest Gainer/Sales and Greatest Gainer/Airplay are awarded, respectively, for the largest sales and airplay increases among singles betow the lop 20. ♦Vtdeoclip availatiilrty. •Recording Industry Assn. Of America 
(RIAA) certrficatmn Ux sates oi 500,000 units- A RIAA certification lor sales of 1 million units, with additional million IrHJicated by a numeral following the symt»l. Catalog number is tw cassette single. *Astensk indicates catalog number is for cassette maxi-single; regular cassette 
single unavailable- (C) Cassette single availability. (D) CD single availat>ility- [M) Cassette maici-sir^le awailabitily- (T) Vinyl maxi-single availability. IV) Vinyl single availability. (X) CD maxi-single availability. € 1 996. BillboarcVBPI Communications. 
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Hot R&6 Airplay. 

(^priedfrornarulKinalsamtjieofairpJaysuppfwdbydr -..< Data Systems' Radio TracksefVice. 93 R&Sststions 
«ree(eclrwitcjiiynTonrtored24hc)ursa(la/. 7cl^ Songs farked by grtssimpressons, computed by cross- 
referencing euct times of airptay with Arbttron hstener data. The data rs used in the Hot R&B Singles chart 
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ART[ST (LABEUDiSTRieUTING LABai 
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* * NO. 1 * * 

Ml THE IHtNGS (YOUR MAN WOKT DQI 


m 


41 


7 


AIN'T NOBODY 

FAIIH EVAfrt (BAD HKY AHlS'AI 


39 


31 


18 


WHERE DO U WANT ME TO PUTIT 

SOlOIPFRSPfCT(VE) 


2 


3 


IS 


UtDV 

[rANGCUSLMD 




41 


39 


23 


EXHALE (SHOOP SHOOP) 

WHITNEY HOUSTON lAfdSTA) 


> 


2 


19 


DOWN LOW (NOeOOV H«S TO KNOW) 

R KELLYFEATURIHG RONALD eifyiJirti 


41 


35 


18 


BABY. BABY, BABY, BABY, BASV... 

R KEUY(J(VE) 


3) 


5 


6 


KlUING ME SOFTIV 

FUGEES -.'miUMSlA 


® 


46 


11 


FU-GEE-LA 

FUGEES (RUFFHOUSE/COLUIABIAI 


3) 


7 


7 


ALWAYS BE MY BABY 

MARIAN CAREY (COIUMBIA) 




43 


43 


37 


TEUME 

GROOVE THEORY (EPIC) 


1 


4 


17 


SITTIN' UP IN MY DOOM 

BRANDY lARISTAl 


m 


48 


3 


1 JJ,4 (SUMPIN' NEW) 

COOLIO (TOMMY BOV) 


7 


S 


18 


NOTGON'CRY 

MARY J BlIGE (ARISTA) 


® 


49 


9 


AUIHEED 

JESSE POWELL (SILASAKAI 


D 


10 


3 


YOU'RE THE ONE 

SWV (RCA) 


4« 


44 


6 


SCENT OF ATTRACTION 

in - ii( WIFHAAR0«K«U(5»MUSO 


• 


t 


31 


1 WILL SURVIVE 
C'lAMAr SAVAGE IRCAI 


47 


42 


24 


HEY LOVER 

LL COOL J (OEF JAWRAl;lSLANO) 




13 


11 


LETITFLOW 

TOM BRAXTON lARISIA) 


41 


38 


23 


LOVE U 4 LIFE 

JODECI lUPTOWN'MCAl 


H) 


15 


S 


COUNT ON ME 

WI*TNEY lOUSICN 4 C£C£ WNWS tAHlSIAj 




tSD 




1 


PLEASE DON-T GO 

IMMATURE IMCJU 


u 


9 


22 


NO ONE ELSE 

- ■ .-1 - . ... 'MA) 


so 


40 


22 


TONITE'S THA NIGHT 

KRISKROSS - "rHCJSEIXILUMBiA) 


u 


11 


13 


CAUFORNIA LOVE 

W^ffAI r«(«)M:RIHlI]M'NCe«MfiO« 


(3D 


54 


5 


NEW YORK. NEW YORK 

-1 ■. .{ ATH RCW,INTEJ*Sa:PtJ 


14 


12 


32 


BEFORE YOU WALK OUT OF MY UFE 

MONICA . ..: .i- .ilA. 


(S) 


56 


6 


HAVE 1 NEVER 

A FEW GOOD UFN (lAFAC&AHISTA) 


35) 


23 


7 


5 O'CLOCK 

r#3NCHALANI IMCA) 

A THIN UNE BETWEEN LOVE L HATE 

1 tjAC MAr.WAftNFft BROS 1 


(S) 


55 


4 


NO MORE GAMES 

SKIN DEEP - .1 1 ANNON,YSLANDl 


m 


19 


9 


(B) 


60 


2 


READY OR NOT 

' J(,t(5 iHUF'H JU&ECOLUMaiAI 


ID 


25 


9 


EVER SINCE YOU WENT AWAY 

ARF N SCU- INAnjS BmBlG BtATWlANTlO 


as 


57 


7 


DONT RUSH 

SILKil.r-.-^A-t .. 


it 


14 


24 


DO YOU WANT TO 

ASCAPE [SO SO DEFiCOLUMBlAI 


s< 


52 


IS 


EVERYDAY t EVERVNKiHT 

YVETTE MKHELil (LOUWRCAI 


OD 


26 


10 


CAN'T BE WASTING MY TIME 

HONA USA FEATURING LOST B0y2 RSLANDI 


57 


53 


II 


WIND BENEATH MY WINGS 

GERALD UUir & (TClt ZK ^ASTVrtSD 


M 


16 


8 


DOIN IT 

LL C»OL J (OEF JAM/FULU1SLAN0) 


CB) 


59 


6 


WHAT DID 1 DO TO YOU? 

TERRY ELLIS lEASIVrtSTlEEG) 


21 


20 


11 


KEEPTRYIN' 

GROOVE THEOFTF lEPIC) 


M 


58 


10 


GIVE ME THE NIGHT 

.-j'l .. "A.Mi if'i, iHLUEMOOWATlANTIC) 


2) 


34 


19 


GET MONEY 


n 


SO 


21 


WE GOT IT 

IMMATURE (FEATURING SMOOTH) (MCAl 


21 


17 


7 


WOO-HAHI! GOT YOU AU. IN CHECK 

SUSTA RHYMES (EUKTRA/EEG) 


SD 


75 


2 


WHY YOU TREAT ME SO BAD 

SHAGGY FEAT GRAND PU6A IVIRUIN) 


3D 


30 


3 


DONT WANNA LOSE YOU 

UONEL 'irr-,-: .MLPCLW-: 


SD 


64 


2 


SOUL FOOD 

GOODIE MOB . A FACF.ARISTAI 


2$ 


22 


12 


WHO DO U LOVE 

DEdaRA^I . ..i- ,[A 


W 




1 


WHY 1 LOVE YOU SO MUCH 

MONICA (ROWDY/ARISTA) 


2t 


18 


9 


STAIRWAY TO HEAVEN 

PURE SOUL (SFEP SUN(1NTERS(X)PE) 




M 


61 


18 


DON'T GIVE UP 

,iLAr,a -IIP KAl It ^lAL ALL STARS [tSUWDI 


27 


2* 


16 


NOBODY KNOWS 

IMF lONY RICH PROJECT (LAfACE/ABISTA) 


IS 


— 


1 


CROSSROAD 

euf* rM.l5-HHWJDNT iRUlHfSSWLATTYnY) 


a) 


28 


5 


RENEE 

lOST flOYZ IIEIANO) 


w 


68 


29 


UKETHISANDUKE THAT 

MONICA (HOWDY.'ARISTA) 


w 


33 


5 


ONE FOR THE MONEY 

HORACE BFWWH lUOTOWN) 


w 


69 


3 


UKNOWHOWWEDU 

BAHAMADIA (CHRYSAUS/EMII 


M 


27 


8 


KEEPCN KEEP1N*0« 

m: . - FUW3ftUF*r,llfJOHA€£i3 


w 


— 


1 


AIN'T NO NIGGA 

JAY.Z (PRIORITYI 


3D 


45 


6 


SLOV; JAMS 

QiJiNCT jOf.F5 (QWESTA¥ARN£R BROS.) 


« 


73 


9 


NEVER KNEW LOVE 

'H-IA AIIAM-. 1. iNIANAMEHCUHYl 


» 


21 


27 


SOON AS 1 GET HOME 

FAIIH EVANS IBAO fJi ir Awr-.i a 


TO 


70 


8 


TRADE IN MY LIFE 

R. KELLY LIfVE) 


n 


32 


25 


ONE SWEET DAY 

MARrAH TARE* 4 90YZ II MEN (COLUMBIA) 




ID 


72 


6 


ISNT IT SCARY 

JON B lYAB YONW50 MUSIC) 


34 


29 


29 


1 VISS YOU iCOME BACK HOME} 

■ . .V, MCAI 




32 


— 


1 


THE WORLD IS A GHETTO 

GETO Hnr:, .-.'.1' A 1 l 1 *IL. l TRTBE) 


3) 


36 


4 


KISSIN' YOU 

ICTAL . ilAI 




35 


— 


1 


1 AIN'T MAD AT CHA 

2 PAC (DEATH ROWjINTERSCOPE) 




37 


10 


LETS UY TOGETHER 

IHt ISlfcT ilPOWERS 'tSLANDl 




74 


63 


3 


SCJU40JU.0US 

THE CLICK (SICK WID ITFJIVE) 


a) 


47 


35 


WHO CJLN 1 RUN TO 

XSCAPE (SO SO OEFCOLUMBIA) 




IB 




1 


CANT HANG 

ASCAPE (SO SO DET/C0tUM6IA) 



R&B SINGLES A-Z 

TITLE (Publotier ~ Liceitsine Ore.) Sheet Musk Dist. 



Records with the pgalesr airplay eaiiis 5' 1996 Sillboarti'BPI Communications. 

HOT RSB RECURRENT AIBPLAY 



1 




1 


WHERE EVER YOU ARE 

TERRY ELLIS (EASTWEST/EEGI 


2 


1 


3 


FANTASY 

MARIAH CAREY ICOLUMBIAI 


3 


2 


2 


YOU PUT A MOVE ON MY HEART 

OUVO JCNFS NIROOuaW TAIAA IQWESTWBI 


4 


3 


e 


ALREADY MISSING YOU 

CFFWID IP^m A FDOt ITyTRI £« (FAST^OD 


! 


4 


16 


ONE MORE CHANCE/STAY WITH ME 

THF NriTOR OUS fl 1 0 (BAD BOY/ARISTA) 


i 




1 


STILL IN LOVE 

BRULN MCKNKHT (MERCURYI 


7 


9 


5 


CRUISIN' 

OAN(^LO(EMII 


i 


14 


24 


CAN'T YOU SEE 

T::7AI FIAT THE ICHOROUS BI G (TD»«,rF BOO 


9 




1 


DIGGIN' ON YOU 

TIC IIAFACEAHISTA) 


M 


6 


18 


WATERFAUS 

HC ILAIACEAftlSTA) 


11 


7 


9 


'TIL YOU DO ME RIGHT 

AFTER 7 (VIRGIN! 


12 


5 


23 


DONT TAKE IT PERSONAL 

MONCA IROWDY^ARISIA) 


13 


10 


15 


YOU USED TO LOVE ME 

FAIIH tVANS IBAO BOr-AftlSIAl 



14 


16 


18 


BROWN SUGAR 

DANGELO lEMII 


15 


18 


25 


BEST FRIEND 

BRANDY (ATLANTh;) 


li 


11 


41 


IF YOU LOVE ME 

BROwNSTCWF iMiiEPtC) 


17 




46 


NEVER KEEPING SECRETS 

BAByfaCE IEPIC) 


11 


8 


6 


BROKENHEARTED 

BRANDY (ATLANTICI 


19 


12 


44 


CREEP 

TLC ILAFACEJARISIA) 


20 


17 


5 


GANGSTA'S PARADISE 

COOLIO FEAT LV IMCA SOUNDTFlACKSlMCA) 


21 




38 


1 WANNA BE DOWN 

BFLANOT (ATUMICl 


22 


15 


39 


CANDY RAIN 

SOUL FOR REAL IUPTOWN.WCA) 


23 


13 


30 


THIS IS HOW WE DO IT 

MONTEll JORDAN IPFilP/RAL^'ISLANO) 


24 




40 


PRACTKE WHAT YOU PREACH 

BARRY WHITE (AM*PERSPECIIVE) 


25 


19 


19 


BOOMBASnC 

SHAGGY rviRGJNI 



U3.4(SIIHnriCWKI«y.ASCIIMlDlM^. 
eOnSoniGn&MMH. 

Mnaiaancinf^aiM 

NKT HO UKE MO HUPPKSS BWhm EWIU. 



•MTHOMGGUIEWFRESIIBnSUUitiLBiM^SM) 
HMT HO pun llfdAVC*. ASCIIP«a>T(IX BMVtm- 
ImM«B*Mni|iil«aieMMinRit.eMI 

auiKBiQniKiaiM 

mi INETMKS («MI MW mn ■») IFROM mn K 
• MBWXJ riA2ailLKOmi«aT««9CIKUtin 

i^JOimtQi^HViGCfnii 

«NnS K MTnBY ElIW>TVllC»l4VLa«S(lSoM 
ASCN^BdApillfiCN^Ito AS:M'.'>«0iMASOV'/OB0 
UASCn(t<!T)nc«S(>n 

tmiRC iw imui OUT OF m UFEUK TMs WD un 

nuTimiMIISCeROAfii'.ASCVMAnJnASLW^SMa 
•SCIII!e4KiiidbBU(Maik«itB««ml6C<nV« 

tBUilEOFNYaEKiniOM«nMlKICI«ICBI 
UXEMBMTBOlBSMlM^BHaivCncbk 

eM«eiiso«»»no«»<qicivO[tiisoiFi 
noiiBi uaawEMBiur ftbiiLAscimiiiiiAi 
ooAeHciiniii^Asoin 

CMnKWIISIKMTIKIFROMIIOineCtm' 

tCLJ OIUlMlBMMstaueMntQiTiHl 

ewbBSLecimviwSinLnxiKvijOb'isD'msK 
noinMiMiisoiFta 

CHUMGICFIICmRUIinKMFSnS IWFKtew 
Soipa MMb 09. BM 

cmi IT RK IT ORE nuw ga«A mshk 

BMUMmtEMU 

COIA wnRU) DCubvOA:; SMftmna BWGA 

ffiomueasoimuiBAAsonweM 

COIMT M ME innM WHilMG ID COIME) bit BHSiy 
nvSiiB.M<<>li'LMHn.<a)IFAmm«SOinv<EM 
OOEOROCUkABUvHSOin 

ooMiraLOiuiisciimiinLiGcinsataLatei 

BUwxiatbiiiQirtiLew 
HMTCaYSZM 

DOfTT GM IP ffRCM OOKT BE * MEWCLJ awn 
BMOlMBl^MOIf^OyitiAR ASLW 

Doin nsH «ue<snRQiiis<scw,vansaw>(ew 
DoirTmsiiinnKM«SRLi«>raiiiMitK 

OOWI UW OlOBODY HAS TO mow Stnte EMWI*. 

GMIWGM , 

DO TDU WWT nVCWT HMG IVUra-Iamrtnt 

eMftlteta9*SiSijM.«SI>P,fMIWASCW)>rClrtll 

HSOFylllJBBi AsaraMMnKntAsapineM 
nopBiti<iitBMaiaiiMiitBNK|ii>.«aoiP) 

Om/niEMnDKIinliCalsniASCinMlMm 

ffio>nei4Aii(eMw>-TnBMs>iChii««)mi 
aamaiamonmmtajtanjeae/tiiuioti 

8MeiUUHsi.BliUiC.nC 
E»mi«tEni<l«lirilKimhLBMMB)MM 
COWE (SHOOP SHOOP) (FROM WHnWS ID DHMO 

Eoiewsiivni'SiicLewfaititMHeMH. 

FmSUKIHEFMSTIWEDdBdanCWNsN^t 

FEELS so aOOO SHOW IK raUR U)K> IXn 

ASOKMsKOIFIWASOH 

F«aEM.(ToIlLeMSi>i<I.A9C*RaisBW 

FIMiEE4A Kiy«VTiiiB.ffiCNP(T*SanKLjGOira>aa 

OlttllJ«ClinMNlhASCinMl«IWR««SCIP,«4JM 

ASOIRSttnilMIGCfnil 

Futnuiu ontanamvai 

UMERSStaVMttn.nHMEUwUmeillliUsK 

aW2l]M«(>^lllKASCW)937.ASCI« 

jxrwwsinn«.*93inuaKaKZBK<isDinw 
*sci«e«iii«a>«ABBiQnte«c«)WEii«>r))i 

liMNEIHEIIHirRllne'SOIRttniASanMM 

GORruprnKiERBiiunEHQaoaaBim 

HME I HEKR ic«. EMSnyAIVSaE, EM) H 
HEAIROI RAGE GtiaMca a4VltanH.TaTirtnLeH^& 
DttECMI 

HEYU)«) nucmommmieoiFiviBM 

HOOP ■ n FICE IFIICH SMSET PNm OwlBW 
MSTlflrS THEME nAmASOnfMlAriOmiL 
ASCHRtfl 1^ ASCWAtoB-ToTBtoe EM) 

runnEHoisowuMMEiiaiTSKiniaxyMik 

3(AS0<WM>OntJISC*WBIISDimMy,l«)« 

ulsnG MxnonsaiAnnAscimicKoiim 

FnmCBBl«ASOIF)ev|B^SifT&EM 

I MSS mil (COME BAIX HOME) (nXM NEW lOK 

umaaRDD CMiwjisDiREjAiKASCiiwa 

ASDinbAASOIPIHjVail 

I RSCm (IHmt avyav OtSmPiM. 

MCnsaveWlimltimLmSarlnLeMIl 

I MLL SURWE IRIyQisn HI ASOVWnv^lK l«3IP) li. 

IESUSI0IICHll>(UUav.AS0V>O>nill<SCAP)v«M 

SEP IT REAL aBtTatAa^WBIllitiLASCimiDRvK 

Ascm 

KEF OH. IBPir OH (FROM SUSn PMD (JlSjDel. 

ASOKaiJMOSOKBKil^llBm'SWivW 

ASOiPttceWMm.TiiMneMIIIAiai 

IBFIRnraB'siitiGeASDIRaneTSISCIPnm 

ASOf^ EMSuvlLIV ^ IM 

LIDr (lUMim ASOP.I? (D (W ASaR«(*m ASOPfl^Gan 

HVASDlf) 

LfFlAUR LEFIAH ESMOISHH ffittv EMM Mil 

ASC/P.Ui(fiUASC;V.aivil^YiI\ASCW 

Le ME OEM Mr IHRQATnA ASCm 

LETS Ulir RXXRER (FROM OOHT aC A MEHKXJ 

iMBeMRWk.ai4> 

lETS pur HOUSE S««SOf)Climsl«ma 



Bilboacd 



Reainerris aiv litin liM ao(»aFed on INe Hot RAB 
S«i0tt cnan tor 20 tM«l<s ana liawe droppeo beJow tne top SC. 



U}IIEU4LHBi4l|i(«SCin(ll&«lUtlASCIinil 
IIICaaPHaiCMIISIER(a>«<(UDaW.AS(»)ea!>« 

Em.ASOmWJSdltSOBC^IollcAlUASCN'&xl 

a>«Ascmii 

MISSING CyyvJIIVIkBM 

MOW TA BOOr fniMY ASCSf^anta ASOViSaiYl 

EsannL^aJ)P^»mJIS>Pi«^9lllS>P<M(sTAehriL 

BWMM 

MR.IIXCREIIM MM anrAHLOMtP.eMD 
MUSI Snr PUD (Msan ASOIP) 

wsnntNCEitwiiii HORSE aLewKtaUMitkL 

BMSnneMViBASOmwM 

HOBOormowsoisnmaiMMO'inMaM 

HO0HEQSE(LRPcBiaLBU£friaiiiiLASC|lra4IHlt 

A3CW6*ll9CW)ar.ia>n9ntaA90inilfQlM 

•SXWBASSnHWM 

HOToo«'aYinn«<uniNeTOBMiu) b« 
eMSn«vaiv.a»<Kiina«ii«ii 

ORE FOR IHE MOHEr Outs nwtm tam aiUniTK 

|l(9CI«)e«ADinC»)IUMG(M<rtlASCIIV1<l 13I.ASaFI 



FOR WEEK ENDING APRIL 6, 1996 



Hot R&B Sinoles Sales, 

Compiled from a naOonal sub-sample d POS (point ol '-^^f.) equipped key R&B retail stores wtiich report number 
of unte sow to SoufKlScan. Inc. This data is used in the Ho« R4B Sinijles chart „ ^ 



[this WEEK 1 


1 
1 


i 

1 


TITLE 

ARTIST (LA8ELDISTRIBUTING LABELI 




1 

X 


i 


s 

i 


ARmr (LABELJDISTRieUTIW! LABCU 


1 


1 


6 


* * NO. 1 * * 


W 


— 


1 


LETS LAY TOGETHER 

THE ISLET RROTHERS HSLANO) 


3i) 


53 


2 


WHAT DID 1 DO TO VOU? 

TERRY fills (FA<iIWESTlEEGI 


X) 


— 


1 


ALWAYS BE MY BABY 


W 


55 


3 


SHADOWBOXIN' 


2) 


3 


5 


WOOmClCVerrTHMG RSkWHS RAW 

BUSTA RHYMES -iLt M "Atiiji 


41 


33 


7 


JESUS TO A CHILD 

GEOROL MICHAEL lOREAMWORKSiGETEEN) 


4 


2 


9 


Ml THE THMGS nOUR MM VWNT OOt 

JOE :-nv.;i' 


as 


53 


2 


MR. ICE CREAM MAN 

MASTER P IMO LlMITl 


x> 


8 


5 


DOIN IT 

LLCOOLJ(D£F JAhVMLtSUNO) 


43 


44 


7 


PHYSICAL FUNK 

OOMirtO ■ RAL.1SLANDI 


< 


4 


6 


LADY 

O'AriGCLO (CMII 




44 


35 


14 


FUNKORAMA 

REDMAN (INTERSCOPEl 


3) 


5 


8 


1 WILL SURVIVE 

CHAWTAY SAVAGE <RCA) 


49 


38 


9 


KEEP TRYIN' 

GROOVE THEORY (EPICI 


t 


11 


17 


NOeOOY KNOWS 

THE TONY RrCH PROJECT ILAtACtiARISIAl 


® 


57 


4 


EVER SINCE V(XJ WEKY AWAY 

ART U «Kjl (NATURE BOV.EIC BEAT«TlANna 


< 


6 


17 


NO ONE ELSE 

Ii.ilAL Ho- iH.StAI 


47 


43 


S 


SET U FREE 

PIARET soot ISTRICTL* BHTTHMl 


II 


7 


15 


SITTIN' UP IN MY ROOM 

BRANOV ARi^l* 


4t 


39 


6 


WIND BENEATH MY WINGS 

GETVLU LEVEKI A EDOC lEWTT SR lEASnMSO 


u 


10 


3 


COUNT ON ME 

WHTNEV HOUSTON I (XCE WIMNS lAKtS T AI 


41 


42 


3 


DONT RUSH 

SILK (ELEKTRIVEEOI 


12 


12 


7 


SOVtOCK 

NONCHUANT IMCA) 


90 


45 


3 


Fm3 SO (»0O ISHOW ME YOUR LOIS 

1 .,A r.,v..-A-.: .^p:o,; natkminwersau 


13 


9 


11 


MOT CON' CRY 

MARY J. eilGE (ARISTA) 


il 


37 


10 


EVERYDAY & EVERYNIGHT 

ivt m vicHtiit '.|nun.'.«.-j>; 


H) 


IS 


4 


KEEP ON, KE^IN' ON 

tCLYTE ftAT , [RA«1 ■ - .' ■ f .'V-/*:-T 1 ; ri' 


S) 


64 


9 


UKNOWHOWWEDU 

BAHAMAOIA i " , ".ii r.rMl. 


■m 


17 


10 


A THIN Li NE BETWEEN LOVE 1> HATE 

H-IOWN..-.. '.'.- .'.■.-■.n'l I- BROS.) 


S3 


52 


10 


WHITE HORSE NASTY DANCER 

KILO . ..'.1' 11-. 1 L...\'. 


II 


13 


10 


WHODOULOVE 

DCBORAH COX {ARISTAt 


54 

S) 


41 
SO 


18 
2 


WE GOT IT 

IWWAIURE 'FLAIORING SMOOTHl IMCAl 


17 


14 


15 


FUGEE-LA 

FUGIES |(fLTfM'3US0C0HJMBlA; 


SCANOAUXIS 

THE CLICK (S«K WIC IT/JWEl 


II 


16 


2 


RENEE 

LOST 80YZ IISLANDt 


51 


40 


13 


VISIONS OF A SUNSET 

SHAWN STOCKMAN IROLVOORTAUII 


SI 


20 


5 


1,2.3,4 (SUMPIN' NEW) 

II '(TOMMY eOYi 


ID 


— 


1 


HUSTLER S THEME 

HJSTLER(PROniE) 


21 


18 


9 


GET MONEY 

II .r-i^-i-- M/. IMA nJNDEASfltGBeATMTUWna 




SI 


51 


17 


BEWARE OF MY CREW 

L 6 C CRLW iii-f: MAafWARNER 6»0S 1 


21 


21 


5 


DO YOU WANT TO 

XSCAPE -.r. SO nrr i.".-,.! i.'VniA ■ 


S) 


66 


3 


WHY YOU TREAT ME SO BAD 

SHAGGY FEAT GRAND fUBA IVIRGIM 


22 


19 


15 


WHERE DO U WANT ME TO PUT IT 

SOLO tPLRSPtCTIVt) 


to 


48 


21 


HEY LOVER 

LL COOL J IDEE JAM'RALJISIANDI 


23 


24 


6 


STAIRWAY TO HEAVEN 

PURE SOUL (STEP SUWINTERSCOPt) 


SI 


58 


6 


AINT NO PtAYA 

RAPPIN' 4-TAT > hc^SALISEMI) 


24 


23 


19 


ONE SWEH DAY 

UARIAH CAREY t BOYZ II MEN {COLMtBtAI 


C2 


56 


4 


C'MON 'N RIDE IT (THE TRAIN) 

QUAD CITY DJ'S 1 ADRASOUNQ'BIG BFATI 


21 


22 


18 


TONtTE'S THA NtGHT 

KHiS HH05S iHUKfOUSt-iCOlUMBIA) 


13 


50 


20 


EXHALE (SHOOP SHOOP) 

WHI-NFV HOLalON ARISTA) 


21 


28 


9 


CANT BE WASTING MY TIME 

war** LISA FEATURING LOST fi'y-l . iSLWJOi 


64 


47 


11 


YOU WANT THIS PARTY STARTED 

SOMETWN FOR THE FtOPLE IWARTCR BROS.! 


27 


26 


18 


SOON AS 1 GET HOME 

FAITH EVANS (SAD BOY/ARISTA] 


•S 


49 


23 


LOVE U 4 UFE 

JODECI lUPTOWtvMCAl 


21 


27 


4 


HAVE 1 NEVER 

A TEW GOOO MEN (LAFACC/AfHSTA) 


S) 


67 


3 


SljOW JJUIS 

QUINCr XJNES IQWESTAVARNER BROS.) 


3) 


54 


4 


DEAD PRESIDENTS 

JAV-Z (ROC-A-FELLA) 


ID 


70 


6 


GAMERS 

THE conscious DAUGHTERS (PRlORnV) 


31 


25 


25 


BEFORE YOU WAUC AiKE THIS AND.. 

MONO - - -^MrjIflJ 


N 


62 


26 


CELL THERAPY • 

GOODIE M06 lULFACE/ARISTA] 


31 


29 


26 


ANYTHING 

3T IMJi'S&OMUSlCI 


CI 


61 


5 


KEEP rr REAL 

JAMAI . 


32 


32 


5 


SOUL FOOD 

GOOOtE MOB (LAFACfARtSTAl 


70 


69 


18 


LEFLAUR LEFLAH ESHKUSHKA 
l&VKMlWtlVOOCCjeiFETI^SClXyaM* 


S) 


34 


4 


SCENT OF ATTRACTION 

P,(.tr;. i-.i.ir- WITH AARON KAil 1560 MUSIC) 




71 


65 


7 


SPACE AGE 

DCHTBALL « MX! (SUAVCJRELATnnTYl 


34 


30 


24 


1 MISS YOU ICOME BACK HOME) 

MONIFAH lUPILWN.WJAJ 


S) 


— 


19 


DROP 

THE PHARCYDE IDCUCIOUS VINYljCAPITDU 




36 


4 


ENVY 

FAI m IVlOLATOR,«£LAIIVITYj 


31 


— 


1 


HOOP IN YO FACE 

69 BOYZ IFLAVOR UNIT*LSTWEST/EECI 


X 


31 


34 


GANGSTA'S PARADISE 

COOLIO FIAT, V ■IMJ.^QUHDIMCK&IXA.' 




74 


68 


13 


DONT GIVE UP 

ISLAND INSPIHAIIOMALAU. STARS (tSUWW) 


3D 


46 


6 


ALII NEED 

JESSE POWELL ISILA&MCA) 


w 


— 


15 


GOIN' UP YONDER 

M C HAMMER IGIANT/WARHER eWS I 



CD Records with the greatest sales gains. 19% Billboanl'BPI Communications and SoundScan, Inc. 



27 (MSMnMVCQrw«lVSanBS,MH&AI€tad;fMH. 

BWSowMVluBS. ASGBPI H 

» ptttsoL FUNK tmir\./ayenwwfOffAjaypiim 

96 REM.UVESH-T(QKlt)hte^j<PfalrH:kEIW 
IS RENEE (FROM DONT BE A HOMCEJIbdfiw: 
|iSCi>mnBsaffiO«^TMSon^A3CI<MVkOk 

m SC«MML0IISantaflMIC-«)LeM&l«tBh«O9Dl 

eh««L« I. BWScivai'stafcaiKvL EM) 
H scon OF ATTRACnOII ante nCVArtlfth 

fit SET U FREE (MnRmeKI 

M SExrwmJiscKmiiiecfinwAsctf^te 

«CI«^aA ASCtf^fMn AStTP) 
M SMDOWBOIRrCanBsa^BNIfbrnecaEMft^^ 

7 SIT1M-UPMIfrRO0M(niOMWUTMGT0EXIttL£} 

M E»*5cr*»TV SaiPi BWa f*n EM) WW 

a SOOHASIGErHOMEOyBeavBHbKeanteGMfM 

Adinomn. 

« SOUL FOOD «0nMr«sKa*SM3«teHOnle»Uy 

62 SPMXUEMn^^iftdet/SCAP) 
21 ST«RW« TO HEAVEN AW* lhraf!.A3C«RW3M 
88 TWEAL0OKCiii>UlM.erA)irpKljlM\EMb^ 
ASCflfiW ASO#^'lii»*e*il IWi, ASW.'Myiiti^ 



ASCIV>*«bGMIWM 
« TmiCATnJlSCIV»DM7&K0V)taneMSv««T\^» 

MOevnTeam.eMneMH. 
12 ATHmUNEBCmEBIUHEtmTECalftnailWfia 

Im BWtam-TsrBtov.MI Wm 
37 TDNnrSTMNnfTCoSoDBtKORMMlASOVKUB 

AtehMitotA eMf^Oe ewnVfeocM HL 

SI onnvMowwEDUouHnwiecin 

m VISIONS OF A SIMSn<RKM MR. HOUMOrS OPUS) 

sbmi PBKK efi«eK«\ BMSorvoi Ml K 

51 WEGOinOrtbAXff'.HxlrTmeM^-T^BM^' 

» WaOOMtlirtSBTTavASOV/aartaftSCflPfirt^fUfc 
ASCW?V«M 

41 MttTODlMTOVOIPtTwiIitf^EMeMadMoat 

28 WHOtEDOUWAffTMETOPVTFTlEMJWASOV^ 

Itri^ A-OV'IM t3bdwnl BMHtjlhBto.eM) 
« WHOCAHIRIMIO»«raF-bmrtra.MWBM 
15 WWOOUUMmffiOmiittttiTiASOVVante 

AaD^'iGuAiSn Aajfl ttWWL 

52 WHYVDOTKUTMESOBWOMeferxJISOinfttMartllL 
ASQVifb^tMn ASCff:<^ a R^OanLaA 

« W1K)eCNEAT>IIMYWINGS(V^Hi»dttEE.eMW 

QOHGOiP) 

6 W0O4UNIIG0T1OUAU.INCHE(XfVERYTTING 
RBHINS RAW (H^^ M^^tif^OHtm^titHxti. 

» V0UWNrTT>USPAR1YST«irTB)0irteF\rt.BM«uJDii 
EMMi^rteYinKeMMMnrunSftn^ ASCm 
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Btxxid mp R&B ALBUMS 

FOR WEEK ENDING APRIL 6, 1996 ■ ^9 ■ ■■^PMBIV ■ B^BBV ^9 ■ W ■ ^^Ti 



COMPIliD FROM A NATIONXL SAMPLE Of RETUl 
STORE SAUS REPORTS COILECTEB. COMPIliD, 
AND PROVIDED BY 



iiriiir 



THIS 
WEEK 


LAST 
WEEK 


2WKS 
AGO 


z 

if 


ARTIST TITLE 

LABEL t NUMBDVDISTIWBUTWG UWa I'J'JGGES'F? tlST PRICf OR EQUtVALENT ELM CASSETTEXDI 


PEAK 

POSITIOr. 


CD 




^ 


6 


★ ★ * No. 1 /Greatest Gainer * * * 

FUGEES RUFFM0LiSE'>?U?'mUM8fAllC!9gS(ilb9e) 3 iW«l>i Jl Nil I THE SCORE 


1 


2 






7 


2PAC (DEATH flOW.'INTERSCOft 524204*^*iSUND (19 9a.?4 98) ALL EYEZ ON ME 


1 


3 






19 


R. KELLVA'WE41679M10.9«/16.98) R. KELLY 




4 






19 


SOUNDTRACK A> A«ISTA 1S?96 llO.Wie M) WAITING TO EXHALE 




5 






38 


D'ANGELOA EMI 32629(10 98/1596) BROWN SUGAR 


4 


t 




— 


25 


MARIAH CAREY A' (XN.UMBIA6670O(]0.9eEQ(16.9e) DAYDREAM 




7 






6 


TOTAL i ■; BOY 73006*(ARISTA 110 SWls gS) TOTAL 


4 




> 




6 


f*°Ml!:°4lSNER BROS (10 98,15 981 * ^""^ "-"^^ ^^^"^ "-O^^ * 


g 




9 




18 


LL COOL J ▲ DeFJAM'RAL523845MSLWD(10.9»'17 981 MR. SMITH 


4 


CD 


NEI 


«► 


1 


★ * ★ Hot Shot Debut* ★ * 

RAPPIN' 4-TAV CHRTSA1.IS 35509- O*iil0 9*IS,'M> OFF PAKOLE 


10 


11 


10 


8 


11 


SOUNDTRACK • DOnt BE A MENACE TO SOUTH CENTRAL 


3 


12 


12 


12 


22 


THA DOGG POUND A' DUTH ROWy)NTER5COPE50546'/?ftlOft[rr (10.98/16 98) ■ DOGG FOOD 


1 


13 


11 


9 


28 


SOLO • PERSPECTIVE S490l7/UMei0.98/16 96) SOLO 


8 




14 




2 


rHahJTav uvAfiF 

S; 6677?,10W*M n ' ^"'""'^ " <*< 


14 


(15) 


NEW^ 


1 


SOUNDTRACK WARNER BROS. 46239 (10 9B/16.98I GIRL 6 


15 


IS 


13 


;j 


20 


QUINCY JONES • (WEST 4»75WA1<KER BI»S. (10.98/16.981 Q'S JOOK JOINT 


6 


Tvh 


16 


15 


20 


COOUO • TOMMY SOY 114I- (1 1 98,16.981 GANGSTA'S PARADISE 


15 


19 


18 


19 


in 


TUC TAUV DI^U DDmC^T A i irA/^ ofjwtiioiCTA aod A (Mii UUnortC 

int lUnT Kii-ri rnUJcUl • lwacezwKH/aristaiio.swis.sb) wuhia 


18 


19 


15 


13 


11 


KRIS KROSS • RUFFH(XJSE 67441'/C0LUMBIA(9.ME(V1S.9SI YOUNG. RICH AND DANGEROUS 




<u 


17 


20 


20 


GOODIE MOB lAFAa . '-liiA {10-9*15.98) SOUL FOOD 


8 


21 


19 


18 


36 


XSCAPE A SO SO DEF 67022*/COLUM8« 1 10,98 EOa 5,98) OFF THE HOOK 


3 


22 


22 


17 


36 


MONICAA ROWDY 37006'/ARISTA<]0,9&15.98) MISS THANG 


7 


23 


21 


21 


31 


JUNIOR M.A.F.IA • Ur4DeASmiGKAT92614VAGn0.98ri5.9e} CONSPIRACY 


2 


24 


20 


16 


8 


E^^E --. - „. STR80FFTHASTItEEROFMUTHAPHU"IN00MPTON 

RUTHLESS ■ -II-' ■■' > ■' 1 'i-. j*i ■Ml 


1 


25 


23 


22 


26 


GERALD LEVERT & EDDIE LEVERT. SR. • . fathfR AND SON 

EASTWEST 6195a-LEG ;10 5&'I5 9e) r«inc.R«nu awn 


2 




29 


26 


20 


VARIOUS ARTI<:T<i 

lOUD 1 ( lo i l5 9B) FUNKMASTER FLEX: 60 MINUTES OF FUNK 


15 


n 
tt 


25 


27 


21 


EIGHTBALL t MJG • suave ISZl'/RElAIIVmf 110.98/16.98) ON TOP OF THE WORLD 


t 
c 


28 


2C 


25 


36 


BCmETHUGS-N-HARMONYA'KUTHLeSS&SSr/RElATIVITYOO.Sa'lS.ga) E. 1999 ETERNAL 


1 


2S 


24 


23 


71 


TLC A' LATACE ?600*ARKTAIIO,9a'15,98) CRA2YSEXYC00L 




30 


28 


2S 


20 


THE CLICKsiCKWID-ir 4156?;JiVt(I0 9&'15 98) GAME RELATED 


3 


31 


27 


24 


30 


FAITH EVANSA bad eor 73OO3'/ARtSTA(10.98fl5.9BI FAITH 


2 


22 


31 


31 


16 


IMMATURE MCA 11385* (Q 9415 98) WE GOT IT 


14 




NEW^ 


1 


DJ. KOOL CLR 7209 no 5ai5 9BjflB UT ME CLEAR MY THROAT 


33 


34 


32 


32 


22 


GROOVE THEORY EPIC 57421* no 98 EQ'IS 98) GROOVE THEORY 


14 


® 


51 




2 


★ ★ ★ Pacesetter * ★ * 

JESSE POWELL ilLAS 11287 VCAi9 9a !5.WlBB JESSE POWELL 


35 




48 


33 


6 


MAD SKILLZ DIG BEAT/ATLANTC 92b23VAG ll0 9a^lS 98] ■ FROM WHERE??? 


18 


(37) 


37 


35 


21 


uCniUo/u^A W licrFtn ,;4tSIJ (lU 99/1!).%! LIUUlU bWUnUd 


2 


31 


34 


30 


55 


MYSTIKAL BIG BOY 415dliJIVE 110.9&15 9a)H MIND Of MYSTIKAL 


14 


31 


33 


40 


24 


DEBORAH COX arista I878I (la 98,15 98lH DCBORAH cox 


25 


41 


30 


29 


3 


THE CONSCIOUS DAUGHTERS priority 63994 Il0.9a/l«.981 GAMERS 


29 


41 


35 


41 


19 


SILK ELEKTRA6l84^EG(l09a'16.9a) SILK 


10 


In) 


50 


50 


20 


WILL DOWNING MERCURY62S76SII0.9«E(yi6gei MOODS 


23 


43 


40 


39 


21 


RWESSIf "«^,™lu«blA ,10 98 £0.16 98, '=»™ESS HILL III (TEMPLE OF BOOM) 


3 




55 


38 


4 


GEORGE HOWARD WP 9S39 (10 9Brl6.9« B ATTITUDE ADJUSTMENT 


38 


45 


36 


36 


68 


SSSc'^RrVn,*'!^™,!, e""-^^ """^ f"*""'" 


6 



46 


43 


46 


34 


AL GREEN THERKU1TSTUfF3080aCAPrTOL(109S/16.96) 


GREATEST HITS 


34 




5« 


54 


22 


FAT JOE VKUTDIt t239*fflELATIV(TY (10.98/16.98) 


JEALOUS ONE S ENVY 


7 


41 


49 


52 


72 


SAOEA'tPKHCM* (10.96 Byie.Mi 


THE BEST OF SAOE 


7 


49 


38 


44 


5 


LORD FINESSE penalty 303S*/rOMMY boy (9 98/13 98) ■ 


THE AWAKENING 


36 


50 


41 


49 


21 


VARIOUS ARTISTS NO LIMIT i (12 9&T8 98i 


DOWN SOUTH HUSTLERS 


13 


51 


44 


42 


78 


BRANDY A ' ATui'ric ?2^ic AG i:9.9ai5-96) 


BRANDY 


6 


52 


46 


37 


36 


JODE(:i A smM. THE AFTER PARTY, THE HOTEL 


1 


53 


45 


48 


35 


SOUNDTRACK A' UUSOLINOTIiACKS ll228-/«ICA(10.9»17.9e 


1 DANGEROUS MINDS 


2 


54 


47 


58 


10 


GHETTO TWINZ big boy 0020 (99EVU.9B) ■ 


SURROUNDED BY CRIMINALS 


37 


(55) 


65 


71 


23 


AZEMI32631M10.38/I6.9a) 


DOE OR DIE 


1 


S< 


42 


47 


13 


JERALD DAEMVON GRP 9829 ( 10.96/16.98) ■ 


THINKING ABOUT YOU 


35 


(57) 


NEW^ 


1 


DJ SCREW BvG TYME n30llO9a']5.9ein 


3 N THE MORNIN' 


57 




69 


74 


9 


MAZE FEATURING FRANKIEBEVERLYTKn><TSnjIF39a8Kvmil(11.9a/l7.9ei ANTHOLOGY 


57 


59 


53 


51 


33 


BRIAN MCKNIGHT • ME^KIURr 628280 (10.98 E(»I6.98) 


1 REMEMBER YOU 


4 


n 


54 


45 


69 


MARY J. BLIGE A' UPTOWN lli&6',MCAiljyaii i?s. 


MY LIFE 


1 


61 


39 


43 


9 


THE D.O.C. GIANT 24627.'WARNER BROS. 110.98/16.981 


HELTER SKELTER 


5 


92 


67 


56 


so 


SOUNDTRACK A priority 63959- 110 98/16.981 


FRIDAY 


1 


93 


52 


34 


4 


SUGAT. SICKWID IT41578'JtvEll0.9»l6.9e)B PAPER CHASIN' (4EVA HUSTLIN') 


28 


94 


59 


66 


54 


2PAC A INTERS(XIPE 9?399'.'AG ll0.9a/l&9Sl 


ME AGAINST THE WORLD 


-J— 


99 


64 


53 


34 


MDCWONGUESTSTARRINGIDNYSrARieiGHOSTFACEKUERl* oi«.YBU>.T4CueANUNX. 


2 


99 


61 


61 


80 


THE NOTORIOUS B.I.G. A' BAD BOY 73000*/ARiSTA (9.98(16 


961 READY TO DIE 


3 


97 


62 


60 


20 


PHYLLIS HYMAN pir llO4(t20O (10.98/16 98) 


1 REFUSE TO B£ LONELY 


12 


98 


70 


80 


34 


TRU 10 JMIT 53983*'PRiO«ITY ( 10 9414 98) SB 


TRUE 


25 


99 


66 


62 


18 


VARIOUS ARTISTS dangerous 41573'JIVE 1 10 98/15.981 


DON'T TRY THIS AT HOME 


23 


70 


58 


69 


113 


WU-TANG CLAN A _ OmjK THE WU-TANG 136 CHAMBERS) 


8 


71 


76 


55 


5 


GANKSTA NIP rap.al0T4:3j&virgin :9 9a'l59eiia 


PSYCHOTIC GENIUS 


32 


72 


79 


76 


20 


3T MJJ,'550 MUS>C 5746Q(EPIC 110.98 E(V1&-98I B 


BROTHERHOOD 


65 


73 


63 


63 


82 


BOYZ II MEN A' motown ! _ (10 9&16.98) 


II 


1 


74 


75 


77 


41 


WILLIAM BECTON A FRIENDS web 9146ANTERS0UND (9.9843.98) B BROKEN 


25 


75 


60 


64 


19 


TERRYELLIS . 6!ljS7.EEG(]09a/16.9e)B 


SOUTHERN GAL 


27 


(76) 


86 


% 


33 


VARIOUS ARTISTS • BOY 1137(10.98/16.981 


JOCK JAMS VOL. 1 


33 


(") 


94 


88 


69 


METHOD MAN A DEE JAMIUL 623839'/ISLAND (10.9^6.98) 


nCAL 


1 


79 


74 


65 


24 


»*u ^ JACKSON A^ DESWN OF A DECADE ISBMSSB 


4 


79 


68 


59 


23 


S.O.S. BAND TABU 530594/MOTOWN (7 98/11.96) 


THE BEST OF S.O.S. BAND 


27 


90 


57 


67 


23 


PURE SOUL STEP SUWNTERSCOPE .-.AS ;ic ^16 98.1 B 


PURE SOUL 


33 


(81) 


RE^lim 


95 


ZAPP & ROGER • REPRtSE 4514iWARN£R BROS. 1 10 9&15 38 


ALL THE GREATEST HITS 


9 


92 


72 


79 


11 


KILO WRAP 8147.TCHIBAN 0 0 99/16.98) iSS 


GET THIS PARTY STARTED 


57 


93 


78 


72 


19 


5TH WARD BOYZ rap a lot 40758/vihgin 19 9*15.98) 


RATED G 


35 




HE-ENTDT 


98 


SNOOP DOGGY DOGGA' : L'*' ROW,1NTERSCOPE92279VAG(10.9W15.9a) DOGGY STYLE 




95 


73 


68 


19 


THE PHARCYDE delicious vinyl , (9 98/15.98) 


LABCABINCALIFORNIA 


Yj 


99 


82 


81 


18 


VARIOUS ARTISTS • tommy boy ll39(l - .■ 98) 


MTV PARTY TO GO VOLUME B 


46 


97 


71 


57 


21 


ERICK SERMON DEF JAMflAL 629286'/ISLAND(10.9»16.9e) 


DOUBLE OR NOTHING 


6 


dD 


98 


83 


9 


R*l«?''^ ARTISTS SMOOTH GROOVES: A SENSUAL COLLCTION, VOL. 5 


45 


(55) 


100 


94 


88 


BONE THUGS N HARMONY A' 
Sii-I'., ■ ..| 9d'12 98)B 


CREEPIN ON AH COME UP lEPI 


2 


90 


ao 


93 


18 


C-BO . 7199. ■ ;J98( 


BEST OF C BO 


35 


91 


92 


70 


21 


INTRO ATLANTX: 82662/AG (10.98/15.981 


NEW LIFE 


16 


dD 


RE-EmRT 


43 


*''^'^^^ SMOOTH GROOVES: A SENSUAL COLLECTION. VOL. 1 


33 


•3 


91 




19 


THE TEMPTATIONS Motown 530568(10.9*16 981 


FOR LOVERS ONLY 


43 


94 


81 


85 


17 


GROUP HOME PATDAY.F/ftft ;24079'/ISLANDll0-9a(16.98)B 


LIVIN' PROOF 


34 


95 


9« 


S« 


20 


FROST RUTHLESS 1504VR£LAIIVITYI109afl6.98)B 


SMILE -JO ,'. DIEUTER 


36 


99 


93 


84 


26 


SOUNDTRACK • UN0£RWOftlD3243ACAPIT0L(10.9&16.9Bl 


DEAD PRESIDENTS 


1 


dD 


RE-nnT 


3 


RUSS FREEMAN It THE RIPPINGTONS 


BRAVE NEW WORLD 


77 


99 


84 


89 


35 


SHAGGY • VIRGIN 40158' 1!0 '^fc l596) 


boombastk: 


II 


99 


88 


78 


16 


SPICE 1 JIVE41583 (10.98/15-98) 


1990 SICK 


3 


100 


90 


90 


7 


RICHIE ItlCH SHOT 800019 98/14.961 


HALF THANG 


57 



C^AItHims with the greatest sales gains this w«ek. •Reconjmg Industry Assn. 01 America (RIAA)certificalton lor shipment of 500,000 album units (250.000 tor EPs). A RIAA certification lor shipment of 1 million units (500.000 for EPs). with mulliplatinunt titles irxlicated by a numeral fol- 
lowing the symbol. 'Asterisk indicates LP is available. Most tape prices, and CD prices lor WEA arwl BMG labels, are suggested lists. Tape pnces marVed EO, and all other CD prices, are equivalent prices, whicfi are projected from whotesale prices. Greatest Gairw shows chart's largest unit 
increase. Pacesetter imlicates biggest percentage growth. Heatseetter Impact shows albums renxived from Healseekers this week. B indicates past or ptesent Heatseeket title. 'C 1996, Biilboard'BPI Communications, and SoondScan, Inc. 



Billboard's Record Retailing Directory 

Billboartl's Record Retailing Directory provides the accurate 
infflrmalinn you need to reach record retailers and sell them your 
products and sen ices. 

Relied upon bv the entire record and video industry. Billboard's 
Record Retailing Directory contains over 7.00(1 listings iif full-line 
record stores featuring chain stores, chain headquarters and indepen^enLs. 



(5> 



■Hit lint mills I [iiiiiiiiiiiiiiii 



JanHMCk*<i with listings: 

■ phone and fax numbers ■ store names and addresses ■ chiiin .store planners and 
buyers ■ slorc genre or music speciaii/alion ■ audio bixik retailers; nationwide 
RRD packs all this cssenlial inforniation into one compact 6x9 directory — 
so it's easy to handle and l;iJ;e on the road. 

Industry leaders agree — Uiis source of reliable information is too valuable to be 
wilhoul. To order your copy al plus $5 shipping and handling (S12 for 
Intcniational orders! call (800) 344-7119. In NJ call (908) 363-4156. 

Or send check lo: 

Billboard Dircciories. Dept. BDRD.3036, P.O. Box 2016. Ukewood. NJ 08701. 

Get a jump on your competition! Order bulk copies for your entire 
sales staff and marlceting team — call us today for special ratesl 

PIc.n,sc add appiiiprliilc sales la-\ in NY. NJ. PA, CA. TN. MA, U.& DC. Orders payable in U.S. funds only 
PItase make any necessary name and addnrss eorreclions ahovc. AH sales are final. BORD3036 
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Not quite no. l: Manah Carey's "Ahrays Be My Baby" earns Hot Shot 
Debut honors at No. 3 and No. 2 on the Hot R&B and Hot 100 Singles charts, 
re-tpeetiwly, fallinfi; shy of the No. 1 delxit Columbia had hoped for. This set- 
back is negligible, con-sidering how young the record Ks — it has been on Hot 
R&B Airplay for a mere se\^n w'eeks. Of Carey's No. 1 debuts, only "F^tasy" 
entered both the Hot R&B and Hot 100 Singles charts at No. 1. "One Svi'eet 
Daj;" Carey's duet with Boyz II Men, debuted at No. 1 on the Hot lOO but never 
|)asse<l its No. 2 debut on Hot R&B Singles tx) clinch tlie lop spot on that chart 

Hot shot debut Rappin' 4-Tay'8 "Off Parole" (EMI) enters the Tbp R&B 
Albums chart at No. 10. Coming in behind it at No. 15, is "Girl 6," the soundtrack 
for Spike Lee's new movie. The album is essentially a Prince greatest-hits pro- 
ject with three nevv titles, "She S|»ke To Me," "Don't Talk 2 Strangers," and the 
current single, the title track. Warner Bnis. released three greatest-hits albums 
from Prince in 199;i; "The Hits 1," "The Hits 2," and "The Hits: The B-Sides" 
sold 506,000, 545,000, and .378,000 units, respectively. The last soundtrack Prince 
scored was for "Batman" (Warner Bros.) in 1989. Complete sales figures are 
unavailable because the album came out prior to the advent of SoundScan. "Giri 
6" should sell comparable units to Ihnnce's earlier greatest-hits projects. 



All 



JBVM AIRPIjAY: There are a few new album euU; recei\'ing attention at radio. 
Tbe Fivcees' "Killing SoftJj'" reigns the Hot R&B Airplay chart, moving 5-4. 
It is the No. 1 ranked record at 10 ratlio stations on the panel, including WJMH 
GreensbwT), N.C., and KBXX Houstoa both of wliich spun the recMtl more than 
70 times last week. WJMH PD Brian Douglas saj-s that at his station, this record 
is "as huge as Vanilla Ice's ice Ice Bahy' [SBK] are! Boyz II Men's 'End Of The 
Road' [Latace/fVi-istal." At WJMH, the swig is reseaiTching No. 1 in all denws but 
is|iarticulariystrting\vith 18-24s. Douglas adds that "Killing Me Softly" has become 
the statkm's most-requested song "by a mile" in his fi\« >iears workiiig there. 

KBXX PD Robert Scorpio says the record is top five in his call-out 
research and is reacting best with Houston's Hispanic listeners. Following 
radio's lead, Columbia has just finished shooting a video and cutting a remix 
featuring Bounty Killer. Columbia is tentatively planning a commercial 
release of the remixes. The Fugees are also enjoying airplay on "Ready Or 
Not," which mows 60-54 on the Hoi R&B Airplay chart. 

The "Waiting To Exhale" soundtrack (Arista) has already si>awned four 
hit singles, and Toni Braxton's "Let It Flow" may well be the fifth. Arista 
is planning on officially releasing "Let It Flow" as the B-side to "You Make 
Me High," the first single from her forthcoming album, "Toni." Airplay of 
"Let It Flow" slides past Whitney Houston and Cece Wlnans* "Count On 
Me," which moves 13-10 on the Hot R&B Airplay chart. 

The cut has been receiving support fi-om adult-leaning R&B stations. Accord- 
ing to WFXC Raleigh. N.C.. PD Chris Connors, "Let It Flow" is testing top 
frve with females 25-39. WMXD Detroit PD Skip Dillard adds that although 
Braxton is burning slightly with his 20-29 demo, the 30-plus audience can't get 
enough of the record and is not showing signs of tiring. HLs station is also play- 
ing Aretha Franklin's "It Hurts Like Hell" from "Waiting To Exhale." 

Total, the had girls of Barl Boy/Arista, are making small strides (3(5-;j5) with 
"Kissin' You." WXY V Baltimore has added it in power new rotation. PD Steve 
Crumbley says that because this is the third track from the album, the song 
is already familiar to females 18-24 and Is dewloping nicely in the 25-34 female 
demo. Total will be performing at WTCYV's Sisters Only expo April 13. 
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COLOR ME BADD PAINTS A BRIGHT PICTURE 

(Contiv tml fro)u im<fe 



Chance," peaked at No. 20 on the Top 
R&B Albums chart and at No. 56 on 
The Billboard 200. 

"By general standards, it did well, 
though not in comparison to the sales 
on the first LP," says Young. "The 
ItimeJ between 'Time And Chance' and 
the new album isn't considered unusu- 
al for a band, and the feedback we're 
already receiving at radio for this pro- 
ject is very strong." 

Thornton says that "Time And 
Chance" sent mixed signals from a 
marketing standpoint. "There was 
some wrong imagery with that album. 
The visuals portrayed us as 'hard' and 
'street,' but a lot of the songs, like 
'Wildflower,' 'God Is LoN-e,' and 'Living 
Without Her,' didn't mesh with the 
image." 

"The Earth. The Sun, The Rain," 
the Walden-produced first single from 
the new set, was serviced to radio 
March 19 and is due in stores April 19. 

Several tunes on the new album are 
in the vein of "I Wanna Sex You Up," 
the group's 1991 debut single, which 
.sold 2 million units, according to 
SoundScan, and reached No. 1 on the 
Hot R&B Singles chart and No. 2 on 
the Hot 100. The song was on Giant's 
"New Jack City" soundtrack. 

Thornton cites "From The Back," 
co-produced by Jon B. and Babyface, 
"Sexual Capacity," "Ooh Tonight," 
"Ain't Nobody Going Home," and "Soft 
N'Easy" as examples of songs that 



II D EXTREME 

(Conimued Jmm page 2.i) 

II D Extreme, which is managed by 
Derrick Martin of L.A.-based TMC 
Entertainment, performed at the 
Urban Network's Power Jam confer- 
ence and during a special R&B music 
seminar for women only at the Gavin 
Seminar last Februar>'. 

In May, the act, which has yet to sign 
with a booking agency, is scheduled to 
perform at trade magazine Impact's 
Super Summit conference. 

This summer, II D Extreme will 
perform at select promotion dates dur- 
ing the 1996 Black Expo, a touring 
exposition dealing with arts, crafts, 
and business opportunities. The group 
is scheduled to join the expo in Jack- 
son\ille, Fla., New York, Houston, Dal- 
las, Charlotte, N.C.. Detroit, and Wash- 
ington, D.C. 

No concert tours have been con- 
firmed for the gnjup. 

Although MCAs marketing strate- 
gy is national in scope, the label will ini- 
tially concentrate on regional promo- 
tional performances in such mid- 
Atlantic and Southeastern markets as 
Atlanta, Tampa, Fla., Miami, and 
Orlando, Fla., where the act's debut set 
was successful. 

International way stations include 
Japan, Holland, and the U.K., where 
the trio has appeared before in concert 
and developed a following. 

Support tools for the marketing and 
promotion campaign include the dis- 
tribution of fliers to press, retail, and 
industry tastemakera. The label is also 
considering specially designed T-shirts 
and writing pads that bear the act's 
logo. 

MCA plans to take advantage of the 
group's good looks with photo shoots 
reflecting "extremes" in fashion. "As 
the album heats up, there will also be 
radio and TV spots," says Batchelor 



were influenced by "I Wanna Sex You 
Up." He says, "We started out with a 
song about sex, and, at the time, there 
was nothing that bold. We admit that 
'From The Back' is a 'nasty' song, but 
our songs are about promoting intima- 
cy, not just out-and-out sex." 

"Now And Fore\'er" is a high-prior- 
ity project for the label. Young says, 
"There's a great deal of anticipation for 
this album, and radio continues to play 
Color Me Badd's records. Our initial 
emphasis will be at radio, with the 
group's main Icrossover] and R&B sup- 
porters, and we will be servicing them, 
as well as [top 40] and [AC] radio." 

The group, which is managed by 
Steve Wax at Stiletto Entertainment, 
worked closely with Revolution found- 
er Ir\ing Azoff to select material for 
"Now And Forever." 

It was Azoff who first heard "For All 
Eternity," a tune that was produced by 
members of Boj-z II Men for the album. 
"Working with Nate, Wanya, and 
Shawn was like a reunion for us," says 
Thornton. 

"The first time we met was at a 
[Black Radio Exclusix'e trade conven- 
tionl in 1 990. before 'Sex You Up' came 
out. We clicked right away, and we all 
agreed that we wanted to work togeth- 
er at some point." 

Watters notes that many of the male 
vocal groups that have emerged since 
Color Me Badd's initial success in 1991 
"give us and Boyz II Men respect for 



coming out first, going mainstream, 
and starting what people call 'doo-wop 
hip-hop.' But we know that there were 
[actsl, like Take 6, who came before us. 
It's just nice to be recognized for hit- 
ting early on." 

While a domestic promotional tour 
is in the planning stages, initial mar- 
keting efforts for "Now And Forever" 
will include a European trek in April 
that will be arranged by BMG, Revo- 
lution's licensee outi>ide the U.S. and 
Canada. A tour of the Far East is pos- 
sible later in the year. 




Blunt Representation. Blunt rapper 
Mic Geronimo sits with Def Jam artist 
Foxy Brown during the production of 
Geronimo's videoclip "Wherever You 
Are." 
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Original Geto Boys Are Resurrected 



The COMING: Rap-A-Lot/Noo 
Trybe/Virgin Records releases the 
Geto Boys* sixth album, "The Resur- 
rection," on Tuesday (2). The set rep- 
resents a reunion of Bushwick Bill, 
Scarface, and Willie D., the most 
famous members of this revolving 
crew, which has been in business since 
1988. The Houston-based threesome 
recorded the landmark platinum sin- 
gle "Mind Playing Tricks" in 1991. 

After releasing one long-player, 
I993's "Till Death Do Us Part," with 
replacement member Big Mike, Scar- 
face and Bushwick Bill got back 
together with Willie D. after Scarface 
and D. met at a Houston recording stu- 
dio late last year. 

'Face recalls saying to D., "You know 
what'Il be cool? To do a reunion album 
. . . resurrect this shit" 

Says Bill, 'Afterwards, we sat down 
like men, and the feelings of oneness we 
once shared just started coming back." 

The solidarity shows on "The Resur- 
rection," a set that displays the crew's 
complementary vocal personalities 
delivering social and political commen- 
tary over tightly wound gumbo funk. 
Songs include "Timetaker," "Geto Boys 
& Girls," and first single "The World Is 
A Ghetto," a cool cover of the War clas- 
sic that links global ghetto goings-on. 

The long-player includes the wice of 
Larry Hoover, founder of the Gang- 
ster Disciples, which Chicago law 
enforcement officials regard as the 
largest and most violent street gang in 
the Windy City. On the first cut, 
Hoox-er asserts that "real gangatas go 
to the polls," among other things. 

Before releasing "The World Is A 
Ghetto" to retail, Noo Trybe distrib- 
uted advance DAT copies of the cut to 
radio in January. "We got almost 150 
spins of 30 tapes, which shows the 
group is in demand," says Noo Trybe 
promotion VP Dwight Bibbs. 

The single was sent to college radio, 
mix shows, and commercial stations 
March 9. 

To stir excitement about the Geto 
Boys' return, the label ran a wave of 
ads in consumer magazines, such as 
Vibe and the Source, l)eginning in Jan- 
uary. "There were three ads spaced 
over three months," says Noo Trybe 
GM Eric Brooks. 

Then the team went to the street 
level. At an industry showcase in Feb- 
ruary, promotion reps distributed 
mock funeral programs, as did an 8- 
foot Grim Reaper, who roamed around 
the event. 

Three weeks before its drop date 
(and continuing one week after), "The 
Resurrection" was being advertised 
with 30-second spots on the Box. 
"We're also targeting shows like 'New 
York Undercover' and 'The Fresh 
Prince Of Bel Air,' " says Brooks. 

The album debuts with a midnight 
madness sale at George's Music Room 
in Chicago. "We have a real strong 
base in Chicago," says Bibbs, "and it's 
the size of the market — as well as the 
fact that [owner George Daniels] is a 
good person we have had great success 
with in the past— that made us want to 
do this kickoff in Chicago." 

Mad LIVE: The moody, mesmeriz- 
ing style of Real Live's "Real Live 
Shit" is that of a soundtrack without a 
movie. Director Dwayne Ferryman's 
accompanying clip offers cold images 
of black village life — including street 




by Havelock Nelson 

dealers, gum-crackin' honeys, ghetto 
gamers, and pit bulls on leashes — 
against a backdrop of musical drama. 
It's a fitting cinematic translation of 
the track. 

Soon the song will be recontextual- 
ized with additional rap voices, and a 
remix video will be lensed by Perry- 
man. 

On March 20 at Manhattan's Club 
E.S.S.O., during promoter Maria 
Davis* Mad Wednesdays (where black 
business, culture, politics, and actiNTsm 
mix with cocktails, collard greens, and 
fried chicken), Real Live got live, as did 
unsigned rap acts Naughty Shorties 
and Dread. 

Producer/DJ K*Def and rapper 
Larry -O represented their phat single 
lovely. Their album, "The Turnaround: 
The Long Awaited Drama," is due in 
June on Pirate Recordings/Big Beat/ 
Atlantic Records. 

Also spotted at E.S.S.O. the other 
night: DJ Kid Kapri plugging his hair 
shop in the Bronx, N.Y.; Next Plateau's 
Majette representing herself as well 
as Profile's M.T. (with stickers); and 
missjones announcing herself as an 
addition to Motown's roster of stars. 

Said roster also includes Horace 
Brown, whose new single, "One For 
The Money," absolutely drips with 
smooth, new-jack dynamism. The 
track has a Mr. Sex and Buttnaked 
Tim Dawg remix that features the 
Lost Boyz. There's also a DJ Clark 
Kent remix that sports Foxy Brown, 
as well as a C+C Music Factory inter- 
pretation. 

Just TAH let U KNOW: Jay-Z, 
who has a fluid, flippy flow, us moving 
forward in the rap game with the dope, 
double-sided single "Dead Presidents" 
(backed with "Ain't No Nigga") on Roc- 
A-Fella/Freeze/Priority Records. 
With loose lasso lines like "Hit with the 



RICO, they repo your vehicle/Every- 
thing was all good about a week ago," 
"Dead Presidents" gained street 
appreciation and receiwd radio airplay. 
But "Ain't No Nigga," which was pro- 
duced by Big Jaz (remember him from 
"Hawaiian Sophie" back in the day?) 
and features feminine phenomenon 
Foxy Brown, shows signs of becoming 
an even bigger smash. 

WQHT New York music director 
Tracy Cloherty, who was hanging at 
Manhattan's Palladium one night two 
weeks ago, says, "When that record 
came on, the crowd responded like 
someone had thrown pep pills into the 
audience." 

Jay-Z's full-length set "Reasonable 
Doubt," is set to drop near the end of 
April. 

With the single "Suspended In 
Time" backed with "Tha Realness" 
(Payday), Group Home offers more 
living proof that existence for ghetto 
dwellers is far more than an illusion. 
"Suspended In Time" has received a 
Groovy remix that has added sweet, 
stirring soul singing to the track's 
spooked-out bounce and hopeful lyrics 
like "Ya gotta put ya mind on achieve 
mode/Go for your goals — boom, 
boom — explode." 

The Sprite soda advert featuring 
KRS-ONE and MC Shan that's cur- 
rently airing on y'all's radio and tele- 
vision airwaves is fly. But I have a 
question: Is the pair going to now do a 
record together? 

According to Cold Chillin' Records 
president Lenny Fitchtelberg, 
"They're talking about it They're also 
talking about [participating in] an old- 
school tour." 

On "Pushin' Wigs Back," Maestro 
(formerly Maestro Fresh Wes) plays a 
"rhyme Dillinger throwing metaphori- 
cal shells, leaving entire crews para- 
plegic." It's ferocioas stuff, and the sup- 
porting sepia-toned videoclip is 
effectively simple. 

On Feb. 17, Little Kim from Junior 
M.A.F.I.A., KRS-ONE, Nas, Omar 
Epps, and the members of Channel 
Live joined sports stars and models 
such as Devon Tyson at Macy^s in 
downtown Brooklyn, N.Y. They walked 
in a Karl Kani show, revealing the 
designer's fall and winter hnes. 




Make You Wanna Sing. Isley Brothers lead vocalist Ronald Isley and his wife 
and group collaborator Angela Winbush sit with Island executives during a visit 
following the act's signing of a recording deal with the label. "Make Your Body 
Sing," the group's new album, hits retail this spring. Pictured, from left, is Win- 
bush, Island black music division promotion VP Ronnie Johnson, Isley, opera- 
tions VP Varnell Johnson, and senior VP/GM Hiram Hicks. 
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of Arnenca (RIAA) certificaton tor sales of 600,000 units. ARIAA certificalion for sales of 1 million units. Catatof' 
no, IS for cassette sirigte. 'Astensk indicates catalog number e for cassette maxi-single; cassette sin£te unavailatile. 
(C) Cassette single availability. (0) CD single availatHlity, (M) Cassette maxi-&mgle availability. (T) Vinyl rruxi-single 
availability. (V) Vinyf single availability. (X) CO man-single availability, t 1 996, BiHboartVBPI Communications, 
and SoundSciin, Inc 



28 



BILLBOARD APF111. 6. 1 sseaerial 



Dance 



Groove Collective Takes Giant Steps Into The Past 



HS A KID RAISED on the blue-col- 
lar streets of the Bronx, N.Y., I would 
swear that my parents taught me to 
wiggle and dance long before they 
taught me to walk. In my funky, cul- 
turally diverse old neighborhood of 
East i82nd Street, where the sight 
and fiound of above-ground trains 
punctuated the landscape every 15 
minutes, rhythm was everywhere. 
There was no escaping it. It blared out 
of boomboxes and souped-up car stere- 
os. It came from the rickety old radio 
that sat atop the cash register in the 
corner bodega where I bought penny 




GROOVE COLLECTIVE 



candy and Hawaiian Punch. Walking 
down any given block, you could faint- 
ly hear rhythms from many a wide 
open apartment window, as the cur- 
tains swung in the breeze. Looking 
back, it is no wonder that my childhood 
addiction and affection for rhythm 
would lead me to a career in dance 
music. 

The rhythms that filled my boyhood 
share little in common with the house 
groo\'es that tend to dominate my days 
now. Back then, a tribal drum was an 
homage to the purity of African cul- 
ture, while funk was raw, nasty, and 
oh-so-live. These days, a horn flourish 
is more than likely borne out of a syn- 
thesizer or sampler, and strings . . . 
well, I do not eren want to know how 
they're being conjured up — my ro- 
mantic musical notions can only with- 
stand so much shattering in one sit- 
ting. 

As deeply bonded as I feel to the 
anthems of today, nothing matches the 
chills triggered by a live band throw- 
ing down a primal groove with a 
sprawling, soulful melody. Maybe that 
is why I have not been able to dislodge 
"We The People," the virtually flaw- 
less second album by (Iroove Collec- 
tive, from my CD player 

In the five or so years that the acid- 
jazz movement has been mining the 
left field of clubland, something has 
ahivays been mis^iing from the equation 
of many of its records for me. I could 
vibe with most bands, but I have 
always been left hungry for something 
more. That element finally took tangi- 
ble form during the first strains of the 
song "Loisaida" on "We The People." 
Suddenly, the picture was clear. I was 
in search of a musical thread directly 
linked to the rhythms I had experi- 
enced in the Bronx. And I do not mean 
the clean duplication of "the old days" 
in which many acid-jazz records are 
rooted, but rather the fresh |>erspec- 
tive and interpretation of people who 




by Larry Flick 

lived it first hand. You simply cannot 
fake an affinity for or understanding 
of music. It's either there or it's not. 

The 10 pieces that compose GrooN'e 
Collective are as potentially conflict- 
ing as they arc harmonious. Function- 
ing a.s a democratic society unto its 
own, the group formed in 1990 under 
the banner of the hugely influential 
Giant Steps roving dance club. 
Richard Worth first flexed his flute 
along with DJ Smash and MC/per- 
cussionist Nappy G. Drummer Ge^ji 
Siraisi, keyboardist Itaal Shur. and 
bass player Jonathan Maron joined 
the trio quickly thereafter. 

The band's Giant Steps connection 
also continually put Groo\'e Coliectiw 
in front of sizable audiences, some of 
whom wanted to feel the vibe and oth- 
ers who wanted to participate in its 
creation. The organic communal flow 
of the band sparked its eventual 
expansion to include saxophonist Jay 
Rodriguez, trombone blower Josh 
Roseman, trumpeter Fabio Morg- 
cra, and percussionist Chris The- 
berge. The addition of each member 
also meant injecting a cultural history 
that eventually added into a sound 
blending funk, hip-hop, traditional 
jazz, classic soul, blues, .salsa, and 
straightforward pop. 

Breaking out of the Giant Steps 
framework was inevitable, as the band 
took to the road for a spree of gigs that 
ranged from large-scale, blue-blood 
jazz festivals to underground dance 
clubs and an acclaimed but ill-fated 
album for Reprise. The experience 
helped season "We The People," due 
next month on the new Giant Steps 
label, which is distritmt^ by the hal- 
lowed jazz label Impulse! Records 
(home to the musical legacies of John 
Coltrane and Charles Mingus, among 
others). 

More than anything, thus album feels 
like a stroll through various neighbor- 
hoods in New York. Gliding through 
"Fly," with its Afro-Cuban nuances 
and wriggling drums, I can almost 
smell the arroz con poUo cooked by the 
mom of my childhood best friend, 
Willie. Meanwhile, the rousing "Ev- 
erybody" and "Lift Off" take "me back 
to annual spring block parties, and 
"Sedate" has the warm, humid texture 
of a New York summer. You may not be 
able to go Iiomc and rcliw the paKt, but . 
music like this can make the memories 
so sweet. 

ClIVILLES ROLLS ON: Ya can't 
keep Robert Clivilles quiet for long. 
After regrouping and recording for 
several months, the producer/song- 
writer has emerged with an armful of 
choice new material. 

Coming up first is "Shut Up And 
Dance," an album to be released on his 
Sony Japan-distributed imprint, 
CCMS Reeord.s, Ai)ril 21. Already juic- 
ing up dancefloors on import test 



pressing is "Reach," a hand.s-in-da-air 
house tj'ack on which he is reteamed 
with dK-a Debra Cooper. Other stand- 
out cuLs on the album, which has .vet to 
be snapped up by a stateside label, 
include "Just A Little Bit Of Love," fea- 
turing Martha Wash, and "Ewrybody 
Dance," with Karen Bemod and for- 
mer Technotronic rapper Ya Kid K. 
Bemod can also be heard on the inspir- 
ing "Love And Happiness." 

"Shut Up And Dance" has Clivilles 
mentoring se\'eral rising producers. "I 
Live" showcases the talents of Hex 
Hector, as well as the weal skills of 
Jay Williams, while "Saturday Night" 
puts young studio wizard Harry 
"Choo-Choo" Romero under the 
spotlight. 

The next chapter in the winding his- 
tory .of C+C Music Factory opens in 
early June, when the act's long- 
promised self-titled MCA debut bows. 
As a reminder to those who missed the 
gorgeous late 1995 single, "Alwaj's Be 
Around." that Clivilles-helmed troupe 
has taken a more urban/pop direction 
this time around, featuring the rich 
harmonies of female trio A.S.K. M.E. 
and the soulful crooning of Vic Black. 
There are at least three potential radio 
hits to be plucked from that set. We 
hope MCA is ready to commit to this 
project for the long haul. 

Into the groove: it was just a 
matter of time before the cover-happy 
kiddies of hi-NRG began plumbing 
through Alanis Morissette's mega-hot 
"Jagged Little Pill" for sugar-coated 
rehashing. Although dueling interpre- 
tations of "Ironic" are soon to be 
released in Europe, there are no less 
than three versions of "You Oughta 
Know" circulating. The best of 'em is 
by Germany's U.D.S. Boyz, produced 
by Michael A. and Paul Gala to hip- 
thrusting, aerobicized perfection. Our 
only quibble is that the lads wimped 
out and replaced the "f " word in the 
lyrics with the word "lore." 

1 K.L.M. Records release does 
everything in her power to ape Moris- 
sette's voice, giving the record more 
the feel of a remix than a co\gt. Won- 
der what Morissette — who has 
strained to put miles between now and 
her salad days as a giddy disco dolly — 
thinks about all of this. 

The idea of remixing Reba McEn- 
tire's country pop rendition of the 
Supremes "You Keep Me Hangin' On" 
into a disco ditty seemed too bizarre 
to absorb — or see the light of day. But 
now that Love To Infinity has done 
the deed, it is nothing short of utter 
camp brilliance. LTI's Andy and 
Peter Lee have transplanted McEn- 
tirc'tt delightfully arm-flailing vocal 
into an equally dynamic new arrange- 
ment in which countless layers of 
strings soar with grand retro flavor 
and reverence. Factor in the track's 
racing beat and jangly Motown-esque 
guitar rolls, and you have a record 
destined to leave you squealing and 
tirelessly shaking your shoulders. Do 
we dare pray for a repeat pairing of 
McEnUre and LTI? 

Now here is an unusual union of 
import and label. Arista has picked up 
Robert Miles' genre-broadening 
anthem "Children" for distribution in 




Staying N-Tranced. Critique/Radikal act N-Trance took a breather from lensing 
the videoclip for its current dance/pop hit, "Staying Alive." which updates the 
Bee Gees' disco-era classic. The single is gathering top 40 radio action through- 
out the U.S. and is doing particularly well in Boston, San Frandsco, and Wash- 
ington. D.C. Soon to follow is "Electronic Pleasure," an album of bright Euro- 
NRG anthems. A nationwide club tour is being considered for the summer. 
Pictured, from left, are band members Dale Longworth, Gillian Wisdom. Ricardo 
Da Force. Lee Limer, and Kevin O'Toole. 



the States. Forward-thinking DJs have 
been spinning the deConstruction 
Records U.K. pressing of this experi- 
mental' trance/classical instrumental 
for several months now. Wisely, the 
label has not tampered with Miles' 
\Tsion by remixing it. It would taint his 
bold creative accomplishment to com- 
promise it with the injection of anoth- 
er producer's personality. "Children" 
is quite a stylistic departure for Arista, 
which tends to stick to middle-of-the- 
road club fare. The label certainly has 
the promotional focus and energy to 
break nearly any record it chooses. 
Our fingers are crossed for the fate of 
this one. 

While Adeva prepares her first 
release on Avcx Records, Cooltempo is 
reissuing her 1989 international hit, "I 
Thank You," updated with trendy 
Euro-NRG post-production by Danc- 
ing Divaz and Love To Infinity. The 
music of each mix is approachably 
warm and i>op- friendly, nicely illumi- 
nating softer nuances of the singer's 
t>T3ically aggressiw performance that 
were not clear in Smack's original, 
more darkly shawled production. In all, 
not a bad way to keep the singer in the 
public eye until she graces us with 
something new. 

Speaking of divas with durability, 
Alison Limerick resurfaces as the 
guest singer on the new James Taylor 
Quartet collection, "In The Hands Of 
The Inevitable," on Hollywood Rec- 
ords. A far cry from the disco buoy- 
ance of her now-classic 1991 break- 
through "Where Love Lives," the 
track finds the U.K. stylist sauntering 
with comfort over three funk jazz 
numbers that are steeped in the mod 
fashion revival currently flooding tlie 
British club scene. She has tried her 
hand at laid-back soul in the past with 
results that were pleasant but left you 
longing for a faster pace. Time has 
given her the seasoning needed to con- 
vincingly take listeners on a journey 
that leaves them content and chilled. 
No word yet on where Limerick will 
turn up next (we hear that she may 
join JTQ on a permanent basis), but 
we think this project will open many 
doors for her 

Nottingham, England-bred pnxluc- 
er/composer Charles Webster fle.\es 



his rhythmic muscles on "The Florida 
Fantasy," an EP of soul-drenched 
house on the amusingly named Love 
From San Francisco Records. Webster 
is joined by Beautiful South saxo- 
phonist Kevin Brown on nrost of the 
tracks, wrapping the bassline with 
fluttering ribbons of melody that help 
set this record apart from the standard 
thumpa-thumpa dub fare crowding the 
street 

"The Florida Fantasy" will soon be 
available outside the States on Free- 
town Records, which also steps up to 
the plate with "Can't Take The Pain," 
a four-cut EP by New York's Phillip 
Damien. Damien also pushes a little 
harder than his competitors by inviting 
singer Roland Clark to perform on the 
shrill "Sacrifice" and "Welcome Back 
To The Shelter," an appropriately 
gospel-spiked tribute to the Big Apple's 
hallowed nightclub. For those who are 
not content until they twirl to the beck- 
oning shriek of a woman, Kimara 
Lovelace cuts loose on "Just A Feelin'," 
which is framed with sing-along poten- 
(Continued mi next page) 
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GLUIPLAV 



1. ONE MORE TRY KRISTINE W. CHmnon 

2. WHAM BAM CANDY GIRLS vcrgih 

UNDERGROUND 

3. MOVIN' MONE siricily Hh-mii 

4. 1979 SMASHING PUMPKINS virgjn 

5. CANT STOP LOVE SOUL SOLUTION 

JFlUftEAN 

MAXI-SINELES SALES 

1. HEATHEN RAGE CAPLETON atrican 

STAR 

2. WHAM BAM CANDY GIRLS virgin 
UNOEBGROUHD 

3. TAKE ME HIGHER VISSION & LORIMER 
PRESENT XLR8 stricrt rhythm 

4. IF HEADZ ONLY KNEW HEATHER B. 

PENCKJLUM 

5. HOOP IN YO FACE 69 BOYZ flavor 



Breakouts: Titles wttti future chart potential, 
tiased ofi club play or sales fepofled this week. 
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COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAVLISTS. 

TITLE 

LABEL & NUMBLR'DiSTRIBl/TING LABLL 


ARTIST 










♦ ♦ * No. 1 * * * 






2 


3 


9 


TRES DE5E0S (THREE WISHES) EftC '3286 1 m«4> it No 1 


♦ GLORIA ESTEFAN 


2 


, 


2 


8 


SALVA MEA (SAVE ME) (XEKY OOSCHAMPm 


♦ FAITHLESS 


0) 


5 


7 


10 


GIV ME LUV YOSHITOSKI Q05 


ALCATRA2 


Ht 


7 


14 


5 


HYPER-BALLAO EL£KTRA 6£04a/CE0 


♦ BJORK 


5 


4 


6 


9 


AIN'T NOBODY WORK 7B22MOUJMBU 


♦ DIANA KING 


( 


6 


10 




LIGHT YEARS WORK 78077«0UJMBU 


♦ JAMIROQUAI 


0) 


10 


17 


S 


WHAT A SENSATION MAW OOOSSIRICTIY RHYTHM 


KEN LOU 


8 


3 


1 


6 


LUCKY LOVE ARSTA 1-2980 


• ACE OF BASE 


9 


8 


9 


& 


RUMOUR LAVA 95M*ATLANTIC 


* BEL CANTO 


QO) 


11 


18 


6 


FEELS SO lUOO (SHOW ME YOUR UWE) GliaM lunill seoiuJNiVEIISM 


♦ UNA SANTIAGO 


(n) 


14 


24 


4 


SWEET DREAMS RCA 64504 


♦ LA BOUCHE 


(12) 


25 


45 


3 


THE SOUND LOGIC 59039 


X PRESS 2 


13 


9 


4 


11 


THE NEW ANTHEM LOGIC 59034 N-XM FEAT MARK FRANKLIN AND NIGEL CHAMPION 


(14) 


IS 


22 


5 


STRANGE WORLD RCA 64371 


♦ KE 


15 


16 


19 


7 


THIS IS THE WAY STCC«MLU IUP5«T 


ETYPE 


(Tf) 


30 




2 


MAKE THE WORLD GO ROUND champion import 


SANDY B. 


?m 


21 


25 


4 


LOVE HAS NO NAME REPP UM4 


BABBLE 


11 


13 


8 


U 


THE WINDING SONG SIRE c«cl»tEG 


DOUBLEPLUSGOOD 


a 


IS 


11 


10 


SET ME FREE ICHIBAN 248^0 


MIISA 


20 


19 


20 


6 


JUSTIFY STRICTLY RHYTHM 124D7 


THE GIRL NEXT DOOR 


^ 


28 


35 


4 


REAP (WHAT YOU SOW) SOimo PROOF IMPWI/MCA 


VERNESSA MITCHELL 


(22) 


23 


34 


5 


REACHIN' JELLYBEAN 2508 


INSTINa 


(23) 


31 


38 


3 


SUNDAY AFTERNOONS KRASNCW 55184WA 


VANESSA DAOU 


24 


22 


23 




DONT STOP (WIGGLE WIGGLE) AUREUS 1200 ♦THE OUTHERE BROTHERS 


25 


20 


13 


10 


MUSICAESHIVIOA(ROSI'IIOe'SBORiaUAANT)IEMPT.inMCAiMFt!RI ' 


CtC MUSIC FACTORT 


(26) 


32 


43 


3 


LAND OF DREAMING CLUB ZONE IMPORT 


MASTERBOV 


27 


12 


5 


u 


WHO DO U LOVE arista 1 2943 


♦ DEBORAH COX 


(28) 


29 


31 


5 


INSIDE OUT 550 MUSK 7a23^PIC 


♦ CULTURE BEAT 


29 


26 


29 


6 


1 DONT WANT TO TALK ABOUT IT HANDS ON IMPORT 


GEOFFREY WILLIAMS 


30 


17 


12 


13 


ENERGY AQUA BOOGILWING 852637^ERCURY 


3LV0NE 


31 


24 


IE 


9 


IMITATION OF LIFE SIRE 56049'EEG 


BILLIE RAY MARTIN 










* * * Power Pick* * ★ 




p2) 


43 


- 


2 


SEXUALITY mmik 8PC« 43676 


♦ K.D. LANG 


(33) 


38 


44 


14 


TELL IT TO MY HEART ARISTA PROMO 


TAYLOR DAYNE 


(34) 


41 


46 


3 


OOH BOY ARISTA I 2<m 


REAL MCCOY 


35 


37 


40 


4 


FIND OUR WAY (BREAKAWAY) SUB URBAN 21 KEY TO LIFE FEAT KATHLEEN MURPHY 


3( 


27 


15 


16 


FREEDOM (MAKE IT FUNKY) STRICTLY RHYTHM 12420 


BLACK MAGIC 


37 


36 


36 


g 


GIVE ME THE NIGHT BLUEMOON 956«V«TlANnC 


♦ RANDY CRAWFORD 


3t 


34 


28 


10 


LET THERE BE UCHT REPRISE 43561 


♦ MIKE OLDFIELO 


39 


39 


41 


( 


LIFT ME UP EIGHT BALL 79 


CONNIE i JUNIOR 


40 


33 


26 


7 


UNTIL WE MEET AGAIN KING STREET 1036 


URBAN SOUL 


ITi) 


46 




2 


YOtrU NEVER FIND MUSIC PLANT 032 


MEECHIE 


(42) 


47 




2 


VICIOSA ZY> 8078 ' SUENO LATINO FEATURING VALERIA VIX 


(43) 


49 




2 


A MYSTICAL JOURNEY CLEAR MUSIC 1 1 u 


GALAXY PEOPLE 


(g) 








*** Hot Shot Debut* * * 




nh 


»► 


1 


1 NEVER NEEDED WTERMT 10165 


ALEXIA PHILLIPS 


45 


40 


27 


8 


CJUINIVAL CUTTING 364 


♦ 2 IN A ROOM 


4C 


42 


30 


8 


GEORGY PORGY TRrSTAR 36771 


3*0 


47 


45 


48 


3 


WALKI TRIBAL AMERICA SB52(V1.RS. SIZE QUEEN FEAT PAUL ALEXANDER 


41 


48 




2 


2 LUVS GROOVE ON 3&STRICTLY RHYTHM 


UFE UNE 


(49) 




1 


DO WHAT'S GOOD FOR ME RAOIKAL 15569fAVE}(-CRITIQUE 


♦ 2 UNLIMITED 


(50) 


NEW^ 


1 


1 Wia SURVIVE EMI IMPORT 


♦ DIANA ROSS 











MAXi-SINGLES SALES 
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LAST 
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AGO 


s 
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COMPILED FROM A NATIONAL SUB-SAMPlE OF POS (POINT OF SALfl EQUIPPED KEY DANCE RETAIL 
STORES WHICH REPORT NUMBER OF UNTTS SOLD TO SOUNDSCAN, INC SOUndScan » 

TITLE II 11 ill ARTIST 
LABEL & NUMBEI^DISTRIBUTING LABEL ■■■■■■■ 










* * * No. 1 * * * 






1 


1 


5 


WOO-HAH!! GOT YOU ALL IN CHECK i Ki [LtKlR« oMWEK 4 


•XBJIIK. 1 ♦BUSTA RHYMES 


2 


3 


50 


3 


RENEE IMl IT) >SUNO 8545e5 


♦ LOSTBOYZ 




5 




2 


SWEET DREAMS IT) (X) RCA 64504 


♦ LA BOUCHE 


® 








* * * Hot Shot Debut* * * 


NEW^ 


I 


ALWAYS BE MY BABY iU: m a; COLUMBfA 7S^77 


♦ MAklAH CAREY 


CD 








* * * Greatest Gainer 


* « * 


15 


13 


4 


AIN'T NO NIGGA'DEAD PRESIDENTS ■J iT. B-OC A iaLAWteiE 


.323iPPiCf:irT ♦JAY-Z 


t 


4 


3 




DOIN IT/I SHOT YAiI; 1"! i j i/iSLAND 


♦ ILCOOLJ 


7 


2 


2 


£ 
D 


DOWN LOW (NOBODY HAS TO KNOW) V r, m m 42372 


♦ R KELLY FEAT RONALD ISIEY 


(8) 


6 


8 




RELEJLSE ME (T) UPSTAIRS 0115 


ANGELINA 


(9) 


24 


25 


5 


1^.3.4 (SUMPIN' NEW) (Tl nw/< BOY 721 


♦ COOUO 


10 


8 


6 


m 

lU 


WHO DO U LOVE m (II IX} ARISTA 1-2943 


♦ DEBORAH COX 




31 


34 


4 


LET ME CLEAR MY THROAT (Tl IX) CLR 5218 


DJ- KOOL 


a 


13 


11 


IS 


FU-GEE-LA (M) IT) (XI RUFFHOUSE 7ei94)OXUMBU 


♦ FUGEES 


13 


10 


17 


6 


1 WIU SURVIVE (Tl IX) RCA 64491 


♦ CHANTAV SAVAGE 


14 


7 


5 


17 


NO ONE ELSE IMl (T) DO BAD BOY 7-9062/AHt5TA 


♦ TOTAL 


u 


12 


12 


22 


BE MY LOVER (Tl (X) RCA 64445 


♦ LA BOUCHE 


M 


20 


-10 


28 


SET U FREE (T) (X) STRICTLY RHYTHM 12428 


PLANET SOUL 


17 


9 


15 


0 


LUCKY LOVE (Ml ID 00 ARISTA 1-2980 


♦ ACE OF BASE 


U 


11 




2 


HYPER-BALLAO (T) 00 ELEKTRA 66043/EEG 


♦ BJORK 


(19) 


29 




2 


FEEL THE MUSIC (D (XI STRKTIY RHYTHM 12430 PLANET SOUL FEAT BRENDA DEE 


2t 


21 


18 


g 


3ITTIN' UP IN MY ROOM (Ml (Tl IX) ARISTA 1-2974 


♦ BRANDY 


21 


14 


14 


11 


FEELS SO GOOD (SHOW ME YOUR LOVE) (D 00 oaOCVE NATKII 560(M,tJMIERSU- ♦UNA SANTIAGO 


22 


23 


4 


3 


REAL LOVE IX) APPLE S8544A>P1T0L 


♦ THE BEATLES 


23 


19 


24 


3 


ESA NENA UNDA IT] m GROOVE NAT10N/SCOTTI BROS. 7806VALL AMERICAN 


ARTIE THE 1 MAN FARTT 


24 


16 


7 




LJUJV IM) - (XI EMI 58532 


♦ D'ANGELO 


25 


17 


9 


3 


SHAOOWBOXIN'MTH CHAMBER <n GEFFEH 2221 ) ♦ GENIUS(GZA FEAT METHOD MAN 


2t 


26 


22 


m 
w 


MISSING (Tl (K) ATU(NTIC 8562CVAG 


♦ EVERYTHING BUT THE GIRL 


27 


28 


28 


5 


5 O'CLOCK (Ml (T) DO MCA &5076 


♦ NONCHAUNT 


(28) 




1 


DOE OR DIE (Tl DO EMI 56398 


♦ AZ 


(29) 


34 




g 


NO REJUON TO CRY FT) (X) 0PM 2502/PROf lt£ 


JUDY TORRES ' 


30 


18 


20 


18 


SOON AS 1 GET HOME IM) (n W SAO BOY 7-9IM«MISn 


♦ FAITH EVANS 


31 


22 


23 


27 


EVERYBODY BE SOMEBODY (Tl (X) MAW (XX)7/STHttTLY RHYTHM 


♦ RUFFNECK FEAT YAVAHN 


CO) 


NEW^ 


1 


HUSTLER'S THEME (T) PROFILE 7449 


♦ SMOOTHE DA HUSTLER 


33 


33 


31 


3 


RITMO LATINO (T) IX) THUMP 2226 


LAURA MARTINEZ 


34 


27 


16 


4 


KEEP ON, KEEPIN' ON (D FLAVOR UNIT/EAST>VEST E«C-44.EEG 


♦ MC LYTE FEAT XSCAPE 




40 


33 


8 


CANT BE WASTING MY TIME IT) SLAND 854539 


♦ MONA LISA FEAT LOST BOYZ 


3t 


30 


19 


7 


OOH BOY/SLEEPING WFTH AN ANGEL (Ml m (XI ARISTA 1 2983 


REAL MCCOY 


37 


36 


27 


5 


DO YOU WANT TO m (XI SO SO CCF 78052/C0UJMBU 


♦ XSCAPE 


m 


DE-BITin 


18 


MAGIC CARPET RIDE (Tl DO SM:IE 9014)PR0F1L£ 


♦ THE MKSHTY DUB KATS 


39 


37 


48 


5 


ILLUSIONS IMl m (XI RUFFHOUSE 782Z3/C0LUMBIA 


♦ CYPRESS Hia 


(40) 


HEEKTIIT 


3 


AIN'T NO PLAYA [M) IT) [x: CHRYSALIS 58527/EMI 


♦ RAPPIN 4-TAY 




8E-UTRT 


16 
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sales or club play kicreases this week. ^ Vldaoclip availability, dialog number is tor vinyl maxi-singte, or cassette maxi-single if vinyl is unavailable. On Sales chart: (M) Cassette maxHsingte availability: (T) Vinyl n 
« 1996. Billboard^BPI Communications. 
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DANCE TRAX 

(Coniinned from preceding page) 

cy. After wondering where Damien 
would go next, we are pleased to see 
him head down the path of longevity, 
effectively exploring traditional song 
structure and solid vocal production. 

Keeping it up it has been years 
since queer ht-NRG icon Paul Zone 
worked his festivie brand of twitch-pop 
for the masses of clubland. A new 
incarnation of his mid-'80s hit "Male 
Stripper" brings him back to the fold 
with vigor and a familiar dose of 
winking humor. Tommaso de 
Donatis and Orhan Terzi rearranged 



the track with a thick bassline that 
links the twinkling original with 
forceful trance keyboards that are in 
line w^ith recent hits by La Bouche — 
an act arguably borne out of the influ- 
ence of such artists as Zone. Proof 
that all music truly is cycHcal. 

Zone proves that he is not stuck in a 
time warp with the additional cut, "A 
Violent Life." which is a cinematic 
instrumental that combines elements 
of trance synths with hard-hitting 
house beats. An import must from 
House Nation/ ZYX Records. 

In its brief 2-year life. New York's 



Kult Records has earnetl a solid repu- 
tation as a reliable source for house 
music with cute quirks. With its new 
Hardware subsidiary, the label is fly- 
ing ever further left of center with 
records like "Big Daddy Vibes," a 
four-cut EP from the mind of young 
Turk Andy Roberts. Much like jams 
by the Bucketheads, these tracks 
proudly nick bits of dance oldies and 
tweak 'em into interesting new con- 
cepts. This wiU definitely be dcrwn with 
DJs who live for dubs and all of the 
sound effects that go with 'em. 

Kult is also working to de\'clop full- 



jounded artists with a second single 
by diva-in-training Mila, who follows 
her midsized hit "Again" with "Show 
Your Feelings Inside." A double-pack 
of remixes featuring song interpre- 
tations by Benji Candelario, Danny 
"Buddah" Morales, Lenny Fon- 
tana, and Kevin Yost shows the song 
in a highly commercial light one 
moment and a rough, underground 
moment the next. Mila could provide 
Kult with the mainstream break it 
has been waiting for. 

Need to testify? Cleanse your soul 
with "I'm Blessed," a hand-clapper 



that matches the production of DJ 
Spen with the voice of Rodney Ham- 
lett. Unlike so many gospeMeaning 
house records, there is a flavor of 
authenticity in the overall texture of 
this track. Actually, it sounds as if 
Spen miked a revival service and 
sampled it over a groove. Potent as it 
is, the original mix will be a hard sell 
to DJs who want to keep their groove 
transitions smooth. Anticipating such 
a problem, the folks at New York's 
Dolo Records haw wisely invested in 
remixes by Di*. Scratch that are 
more in the trend pocket. 
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July 17-13, Chicago Marriott Downtown 



SPECIAL ATTRACTIONS 

The First Carnival & Expo 
Website displays 
Studio Sessions 

Cutting Edge Panel Discussion Groups 
Live Artist Showcases with Divas Unplugged 
and much, much more 

HOTEL ACCOMODATIONS— 

The Chicago Marriott Downtown 
540 N. Michigan Avenue 
Chicago, II. 60611 

Single or Double Room Rate: S125.00 

For reservations, please call (312) 836-0100 or toll Free 
at 1 (800) 228-9290 and state that you are with 
Billboard's Dance Music Summit. The hotel will sell 
out quickly, please make reservations Far in advance. 

CO A/ TACT I NFOEMA TIQN 

Maureen Ryan, Special Events Manager 
(212) 536-5002 PH - (212) 536-5055 FAX 

Larry Flick, Dance Music Editor 
(212) 536-5050 PH - (212) 536-5358 FAX 



REGISTRATION INFORMATION: 

$225.00 Early Bird Special - Form & payment must be postmarked by May ISth 
S27S.00 Pre-Reqistration :■ Form & payment must be postmarked by June 30th 
S32S.00Full Registration - After June 30th and walk-up 

Please Fill out Form and mail to: 

Maureen Ryan. Billboard Dance Music Summit. Broadway, 14th Floor. NY. NY 10036 
OR Fax to (212) S36-5055. 

7bt^ form may be duplicated. Pha^e type or print clearly. Make payments to BILLBOARD M*G\?IHE 



First Name^^ 

Compaii)(L(^ 
Address: ^ 



Last Hamf : (~ 
Title- r" 



.Citjt 



Country: ^ 



Phone: 



ZiBl. 



I am paying by: Checki^ 



Money Order: C3 Amex:(ZD Visa: ( ) 



Credit Card Number: 
--Cardholder's Name: 



~\ Cardhnldw s SiiirntMT: ^ 



Credit cards pdyments dre not valid without d signature and expirdtion date. Registration are non-reFundabli 




Country^ 



ARTISTS & MUSIC 



Murphey Answers Call Of The West 

Performs With Symphony On 'Austin City Limits^ 



■ BY DEBORAH EVANS PRICE 

NASHVILLE— Aficionados of West- 
ern music will have a chance to see 
some of the West's bcst-lowHl tunes pre- 
sented with a symphony orchestra 
when singer/song- 
writer Michael 
Martin Murphey 
and special guests 
star in "Sagebrush 
Symphony: An 
Austin City Limits 
Special" on PBS 
April 13. Taped 
last October in 
Oklahoma City, the 
special features Murphey with the 
Oklahoma City Philharmonic, marking 
the first time that "Austin City Limits" 
has had a show featuring a full sym- 
phony orchestra. It's also the first time 
in the show's 20-year history that it has 
been taped outside of Austin. 

"I think the Oklahoma City Sym- 
phony is probably the most dedicated 




symphony of the same traditions that 
I'm dedicated to." says Murphey. who 
began performing concerts with sym- 
phony orchestras 10 years ago. "[Also], 
they are based in a gi'eat Western city 
and have worked with a lot of artists, 
like Gene Autry." 

Murphey says the special evolved 
from a simple concert video to much 
more. "I originally thought this was 
going to be a concert video, live per- 
formance with a symphony," says Mur- 
phey. who first appeared on "Austin 
City Limits" in 197fi and is tied with 
Willie Nelson for the most appearances 
on the show. "Instiiad. it turned out to 
be a new animal, a concert documen- 
tary in which, through the format of 
the show we do. we actually trace the 
history of country music through the 
Western side of it — through the 
guests we have and being able to \isit 
the Cowboy Hall of Fame. The idea to 
do it that way came from a TV special 
I saw in England one time, in which 
Andre Previn. who works with the 



Mercury's Kershaw Alters 
Hew Set With Old Sound 



IBYCHET FLIPPO 



NASHVILLE— Sammy Kershaw is. at 
a crossroads in his career, and he decid- 
ed to reach out to Keith Stegall for 
guidance. 

After recording his new album, "Pol- 
itics. Religion And Her" (set for release 
May 7 on Mercur>' Nash\ille), with his 
usual producers Buddy Cannon and 
Norro \\'iIson, he sat tkm'n and thought. 
"I went home, and I had the whole win- 
ter to sit there at the house and listen 
to that thing." he saj-s. 

"The more I listened, I thought the 
album was kind of thin. When I first 
started out. we did country music for 
the first two albums, and we kind of 
started getting away from that. I just 
wanted to go back to country. That's 
where my heart is. I started looking at 
the careei* of Alan [Jackson, whom Ste- 
gall produces! — Alan has not changed 
at all. He has staj'ed country. So, I want- 
ed to get somebody who was producing 
country records. Keith's kept Alan in 
the pocket, and he's got Terri Clark 
going real hard. This is an important 
album for me. If this one don't go, it 
might be over." 

"Sammy called me at hcHne one night" 
says Stegall. "I was flattered that he 
would ask me to work with him. because 
he's one of the greatest traditional 
singers we have in the business. The 
main thing we wanted to do was find a 
way to re-ignite radio. Sammy's already 
a platinum artist, so you've got to be 
careful not to tr>' to i*e-in\ent the wheel." 

Kershaw's manager, I^ul Lucks, says 
that all parties concerned were re- 
e.xamining the artist s situation, espe- 
cially Ixx-ause it's lieen moi-e than a ^eai- 
since Kei-shaw had u hit single. 

"We collecti\ely thought that this had 
to be a really, really good album," says 
Lucks, "because S;mimy had cooled off 
just a little bit He decided to call Keith 
for obvious rea.sons: his success with 



Alan, the fact that he's also an artist, 
and the fact that Keith is head of A&R 
at Mercury. So we endetl up with five 
cuts produced by Norro and Buddy and 
seven pro<luce<l b\' Keith." 

Mercury Nashville president Luke 
Lewis sa.ys Kershaw's decision to re- 
structure a completed album was a good 
one. "For a midrange artist like him. 
given the current industry climate," 
Lewis says, "it 
iB|^2^ seems to be a par- 
J^^^Pk ticularly tough 
▼ I space for all those 

/ > ^ f artists who have 
^ had gold and plat- 

es inum. who have 

^^^^^^^^ gone to the verge 
^^feM^^Hlb of superstardom. 
KERSHAW but haven't quite 

broken through. 
It's critical now that this be a hit In the 
pop world, anybody would be tickled to 
death to ha\e 10 straight top 10 singles 
and gold and platinum albums. We're 
not satisfied, and Siunmy's not satisfied. 
He's a real comiwtitive guy." 

Lewis adds that one huixile Kershaw 
has had to face is a perception of him 
in some markets that he's too country. 
"We've had radio programmers, par- 
ticularly in big urban markets, shy 
away fram him because they compare 
him to George Jones, to his intonation. 
The .shame of it is that today it could 
i-eflect negatively for an artLst to sound 
like George, [w'hich is] pretty insane." 

Of course, that is a plas for Kershaw 
in markets where traditional countrj' Li 
treasured. "I can't w'ait to hear 
Sammy's new material," says Ellis 
Martin, PD for WHB-AM Kansas City, 
Mo., and KMZU-FM Carrollton, Mo. 
"He sounds a little bit like George, and 
that works for him here. He's pure 
country, and that works for us. We play 
Sammy and George and Merle Hag- 
gard, along with a lot of the charting 
(Continued on page So) 



London Philharmonic, would talk about 
the history of the composer and then 
would turn and conduct pieces out of 
the composer's life. We were able to do 
it through illustrated songs." 

The show features Murphey per- 
forming hits, such as "Wildfire." along 
with Western classics, such as "Red 
Ri\er Valley" and "San Antonio Rose." 
The prc^ram also includes several spe- 
cial guests. Country veteran Hank 
Cochran sings "Oklahoma Hills." Herb 
Jefi"ries. an 84-year-old singer who was 
the first and only black singing cowboy 
in the '30s. performs "Back In The 
Saddle Again" and "I'm A Happy Cow- 
(Cont 'niurd on iwgc .{.')) 




Back At Work. Legendary guitarist James Burton has his first studio session 
since a brush with death last fall. Burton was trimming bushes at his Shreveport. 
La., home when he fell and broke his ankle. Later, dunng routine surgery, he 
went into a coma. Now recovered, he has been working with Imprint artist Bob 
Woodruff at Nashville's Room and Board Studio. Shown, from left, are producer 
Ray Kennedy, Burton, and Woodruff. 



Giant Records' All-Star Single Raises 
'Hope'; Big House To Don Black Leather 



.ANDOM ACTS OF KINDNESS: Giant Records is 
completing an all-star single, "Hope." for release in mid- 
April. All profits from .«ales of the CD and cassette sin- 
gles go to the T.J. Martell Foundation for Leukemia, Can- 
cer, and AIDS Research. "Hope" was wntten by Gerr>' 
Beckley of America and pnxluced by Giant president 
James Stroud with Richard Landis and George Briner. 
The distinguished vocal lineup includes John Bcrrj*. Terri 
Clark, Vince Gill, Faith Hill. Tracy Lawrence. Little 
Texas, Neal McCoy, Tim McGraw, Lorrie Morgan, 
Marty Stuart, Travis Tritt, and Trisha Yearwood. The 
backgi'ound chorus is by another two-<iozen locals, includ- 
ing David Ball. Mandy Bamett. Kate Wallace, and Steve 
Wariner. Many of tho.^e artistes will api>ear on the April 
24 NBC telecast of the 
Academy of Country Music 
Awards show for a one- 
time live performance of 
the song. 

New MCA Records 
Nashville act Big House 
will perform at "A Black 

Leather Event," a dinner 

and dance honoring Harley 
Davidson's Bill Davidson 
and benefiting the Ameri- 
can Diabetes Assn.. April 
20 at the Grand Ole Opry 
Museum. 



NashnUe 

Sceie 




by Chet Fiippo 



U N THE ROW: Fan Riir ha.^ added a day of music. Ojien- 
ing-day ceremonies have been rescheduled for June 10 at 
the Tennessee State Fairgnmnds here. That afternoon will 
feature sho\\-s by performers from Rounder Records, Riwr- 
North/Nashville. Step One Records, and Sugar Hill 
Reconls. The bluegrass show will take place that night- Fan 
Fair, scheduled June 10-15 and packed with li\e music and 
other e\^'ntJl:, is sold out . . . Steve Miller is out as VP/GM 
of A&M Nashville. No word on his plans or on a successor. 

Belmont university here has named the recipient 
of its award for country music book of the year: "Prairie 
Nights And Neon Lights: Countr>' Music In West Texas." 
The SI .000 prize will be split betwx'en authors Joe Carr and 
Alan Munde. Cai*r and Munde are musicians who teach in 
the music program at South Plains College in Le\'el!and. 
Texas. Honorable mention goes to "Lefty Frizzell: The 
Honkj' Tonk Life Of Country Music's Greatest Singer" by 
Daniel Cooper. Belmont bestowed its lifetime achievement 
award on scholar supreme Archie Green. 



Wc 



ORLD-WISE troubadour Bob Neuwirth has been in 
town visiting with old friends. He moved here in 1969. 
wrote with Kris Kristofferson. and taught Kristofferson's 



song "Me And Bobby Mc(Iee" to Janis Joplin, who made it 
an early country-to-rock crassoNrr. Neuwirth also co-wi-otc 
Joplin's song "(Oh Loni Won't You Buy Me A) Mercedes 
Benz," which is now used in a commercial for that auto- 
mobile. His cuirent project is an intriguing sort of travel- 
og that he recorded on DAT with friends in cities around 
the world. Country entries include songs done with Bemie 
Leadun, Butch Hancock, Billy Swan, and Sandy Bull. 
Titled "I jiok I'p." it's on Texiis-liased WateiTnelon Records. 

SiGNINGS: Kenny Rogers to Magnatone Records here, 
where he is reunited with former EMI and Capitol exec- 
utive Jim Mazza. Rogers' first project will be a Christ- 
mas album, "The Greatest Christmas Of Them All." to be 
produced by Magnatone 
president Brent Maher 
. . . JoDee Messina to a 
management deal with 
Starstruck Entertain- 
ment . . . HighTone artist 
Buddy Miller has been 
tapped by Emmylou 
Harris to he leati guitarist 
and backing vot'alist for 
her current Wrecking Ball 
tour. Harris was a guest 
vocalist on Miller's 1995 
debut album, "Your Love 
And Other Lies." The tour 
covers the Midwest and Canada through April, then jumps 
to Australia in May and Europe in June. 

Thi'ee-time Canadian male wcalist of the year Charlie 
Major to Imprint Records here. His BMG Music C^^anada 
debut album. "The Other Side." is platinum-plus in Cana- 
da. Imprint will release "Lucky Man," an ll-song collec- 
tion, later this yean Imprint has also inked local music leg- 
end Al Anderson. The new label's first album release 
comes from Gretchen Peters in June . . . Robert Earl 
Keene to Arista-Texas. 

The NASHVILLE Songwriters Assn. International 
installed new executive director Carol Fox at its awards 
show March 20. She has extensive legal and legislati\'e 
experience and succeeds Pat Rogers (who moved to 
SESAC) as head of the 4.6(X)-member songwriter organi- 
zation. Unfortunately, one of her first duties was a memo- 
rial service for past NSAI director Maggie Cavender, 
who died at age 77 March 24 of a stroke. Cavender was 
NSAI director from 1972-1989. She was the only non- 
song^vriter inducted into the Nashville Songwriters Hall 
of Fame. At the awards show. Vince Gill was name<l song- 
writer/artist of the year, Mark D. Sanders was honored as 
songwriter of the year, and "I Can Love You Like That." 
written by Jennifer Kimball, Maribeth Derry, and Ste^e 
Diamond, was named song of the year. 
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COMPILED FROM « NATIONAL SAMPLE OF AIRPLAY SUPPLIED SI 
6R0A0CAST DATA SYSTEMS' RADIO TRACK SERVICi 1 52 COUNTRY STA- 
HONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY. 1 DAYS A 
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by Wade Jessen 

Irs A WESTERN THING: Chris LeDoux's "Stampede" opens at No. 42 
with Hot Shot Debut honors on Billboard's Top Country Albums, selling more 
than 3,500 units in its first week. This is LeDoux's fifth studio project since 
signing with Capitol Nashville in 1990, at which time he brought along a cat- 
alog of 22 album titles previously released on the independent American Cow- 
boy Songs imprint 

Capitol Nashville has reissued many of those titles, and sales VP Bill 
Kennedy says I.ieDoux remains among the label's most consistent catalog sell- 
ers. Kennedy thinks LeDoux's enduring popularity among rodeo fans pro- 
\ndes the foundation for that success, adding that his fan base was developed 
without nationwide radio airplay. Country Joe Flint, a 25-year morning show 
veteran at KSOP Salt Lake City and owner of an all-country record store, 
has been promoting LeDoux concerts in Salt Lake since 1980. Flint says that 
hLs station is airing cuts from the new set, and that the material is reminis- 
cent of the sortgs that earned LeDoux his initial following. 

LeDoux is possibly the most authentic original music icon for lifetime cow- 
boys. He won a national bareback riding championship prior to capturing the 
world title in 1976 and Uves on a working ranch in Wyoming. Kennedy cites 
Salt Lake City as LeDoux's best-selling market, followed by Denver, Port- 
land, Ore., and Albuquerque, N.M.; he also says that ad buys in those mar- 
kets would fuel sales in the coming weeks. Meanwhile, LeDoux's "Best Of" 
package appears on Tt^ Country Catalog Albums at No. 25 with sales of more 
than 1,000 units. 

Pop goes the country: Brw>ks & Dunn (Arista) join an elite circle 
of just two other artists who have debuted in the top 30 of Hot Country Sin- 
gles & Tracks since we began using Broadcast Data Systems-monitored air- 
play data in January '90. The duo's COT'er of B.W. Stevenson's 1973 pop hit 
"My Maria" enters at No. 30 with more than 2,000 spins and is the highest- 
debuting single of their career. That track is the lead single from "Border- 
line," due at retail April 16. Three other tracks have entered above No. 30: 
"Don't Give Us A Reason" by Hank Williams Jr . (1990) and Garth Brooks' 
"The Thunder Rolls" (1991) and "The Fever" (1995). 

Always in STYLE: George Strait (MCA) enters Hot Country Singles & 
Tracks at No. 41 with "Blue Clear Sky," his highest-debuting single in more 
than eight years. Strait jumped on that chart at No. 39 in May '87 with "Ocean 
Front Property." His career-high debut was the 1983 hit "You Look So Good 
In Love," which opened at No. 31. Those tracks both peaked at No. 1. The new 
cut is the lead single and title track from an album that will be available April 
23. 

Cream of the CROP: Wynonna (Curb/MCA) scores her fourth No. 1 

solo hit on Hot Country Singles & Tracks with the lead single from "Revela- 
tions." "To Be Loved By You" managed to outdistance, but only by a narrow 
margin, several strong records at the top of that chart. Wynonna's song 
received 25 more detections than Diamond Rio's "Walkin' Away" (3-2) and 
fewer than 60 spins more than the No. 3 title, Clay Walker's "Hypnotize The 
Moon" (6-3). Meanwhile, Airpower stripes are awarded to "Long As I Live," 
by John Michael Montgomery (Atlantic), which increases more than 300 
spins (21-15), and "Heads Carolina, Tails California," by JoDee Messina 
(Curb), which raults 25-17 and has a 300-spin increase. 



MURPHEY ANSWERS CALL OF THE WEST 



(Continued from page 32) 

boy." The Sons Of The San Joaquin 
lend their three-part harmonies to 
"Tumblin' Tumbleweeds" and "Timber 
Ti*ail." American Indian flutist/com- 
poser Robert Mirabal performs an 
original composition and joins Mur- 
phey on "Geronimo's Cadillac." 

The show is the televised wrsion of 
Murphey's "Sagebrush Symphony" 
album, which was released last fall on 
Warner Western, the Warner Bros, 
label that was inspired by Murphey's 
dcTOtion to cowboy music and focuses 
on Western artists. 

"We haw not done anjlhing with the 
album, because we were waiting for the 
TV shmv; which is our big promotional 
play," Murphey saj's. "I consider it to be 
the official release of the album, even 
though it's been out there sort of unof- 
ficially. The TV show mentions the fact 
that there Is an album, and the cover Ls 
shown. I refer to the album several 
times in the show, but there are no cam- 
mercials in the show and no 800 num- 
bers. When the show becomes a pledge 
spedaJ for PBS, then that may happen." 

Reno Kiing, VP of A&R for Warner 
Western, feels that the television spe- 
cial will boost sales of the album. "We 
expect significant recognition by both 
retail and consumers and for that trend 
to translate into a real peak through 
the weeks of broadcast," he says. 

To maximize the television expo- 
sure, Klingsays, the label plans to buy 
ads in TV Guide and follow up at retail 
with a campaign that includes faxed 
information on the show and special 
store displays. "In 12 of Murphey's key 
markets, based on sales history, we are 
going to buy half-page ads in TV guide 
around the week of the air date and 
then tie into a retailer At this point, 
the ones that seem to make sense are 
Blockbuster or Hastings, in particular, 
because it has that Southwest and 
Western corridor. " 

Kling says the label plans to ship dis- 
plays and extra product to Western 
lifestyle retailers that carry Warner 
Western product. He says that micro- 
marketing is the philosophy behind the 
efforts to reach consumers, and the 
label has gotten Warner Western prod- 
uct into 1,000 retail outlets that had not 
carried music before. 

"Also, throughout the broadcast 
period, we are looking at doing radio 
buys at NPR," Kling says, "sponsoring 
shows like 'Prairie Home Companion.' 
We are going to do that in the Denver 
market for sure. There's a real align- 



ment, we think, between the 'Prairie 
Home Companion' audience and the 
people who would like 'Sagebrush 
Symphony' " 

Warner Western is investigating the 
possibility of releasing a single to radio 
and a video from Murphey's special. 
Kling says the label is researching that 
prospect and getting feedback from 
independent radio and video promot- 
ers. Although Murphey has a track 
record at country radio with such hits 
as "WTiat's Forewr For," "Still Taking 
Chances," and "Long Line Of Love," 
Kling admits that Warner Western 
hasn't been able to get many major 
country stations to play Murphey's 
cowboy songs (with the exception of 
"Cowboy Logic"). However, he says, 
Murphey does get a lot of airplay in 
secondary and tertiary markets. 

"I'm not one of those guys who 
whines about what is going on in radio 
these days," Murphey says. "I'm wevy 
satisfied with the amount of airplay 
and exposure we get I think it's grow- 
ing. I think people are beginning to 
understand it. Their attitude right now 
toward it is what it was in country 
music 15 years ago. and I think it will 
grow faster than that. There is a sense 



of discovery bubbling under that caus- 
es fans of cowboy music to be real sup- 
portive. They call the stations. They 
demand it. They hunt it out in music 
stores, and they'll go get it." 

Murphey has spring and summer 
concerts planned with other sym- 
phonies around the country, including 
shows in Massachusetts, New York, 
and his home state. New Mexico. Mur- 
phey is also well-known for his West- 
Fests. designed to showcase the best in 
Western art, music, and culture. The 
10th annual event will be held Labor 
Day weekend in Copper Mountain, 
Colo. Other WestFests this year will be 
held in Amarillo, Texas; Deadwood. 
S.D.; and Mammoth Mountain ski area 
in California. 

When asked if he plans on recording 
another mainstream country album. 
Murphey replies, "It's always a possi- 
bility, if I could assemble 10 or 12 songs 
I like, but right now I am living and 
breathing my dream, and that's to be 
a singing cowboy. Since I was a little 
boy, I didn't want to be Hank Williams. 
I wanted to be Roy Rogers . . . Playing 
and singing country music gave me a 
life, but singing cowboy music gave me 



MERCURY'S KERSHAW ALTERS NEW SET 



(Contimied from page 32} 

country [singles]. I'm not playing 
[Wynonna's] 'To Be Loved By You' 
because there's nothing country about 
that song, but I'll play Sammy Kershaw 
when it comes in, He has a wide demo- 
graphic here. It's real roots country" 

The first single is "Meant To Be.** 
which Stegall says came together late 
in the sessions. "I was overdubbing," 
says Stegall. "and the bulk of that song 
was done in overdub, and it started 
sounding more and more like a lead sin- 
gle. We felt it would be smart to come 
with a first single that sounded like a 
hit record but did not have any nega- 
tives [attached] to it." 

The second single, he says, will be 
"Vidalia," a wordplay song about Vidalia 
onions and a woman named Vidalia. 

Mercury marketing director Kim 
Markovchick says the video for the first 
single was scripted to "show the per- 
sonal side of Sammy." She says the label 
also intends to tap into Kershaw's 
appeal to car-racing fans, especially 
since he's involved with sponsoring a 
Busch car "We'll have advertising 



around the races, ads in the Winston 
Cup publication, ads on TNN and CMT, 
and sponsor a 'win a trip to the races 
with Sammy' contest. And we'll have 
some radio tie-ins for the races," 
Markovchick says. 

As he usually does, Kershaw includes 
at least one older song on the album. 
"I've been wanting to cut 'Chevy Van' 
for >"ears," he says, "and it was Keith's 
idea to cut Chuck Berry's 'Memphis.' 
There hasn't been a song out with that 
groove for a long time." 

Kershaw is managed by Lucks Man- 
agement Group Inc. and is booked by 
Buddy Lee Attractions; his songs are pub- 
lished by Songs of F^>lyGram Internji- 
tional Incv'Sammy Kerahaw Music (BMI). 



FOR THE RECORD 

Bruce Hinton was incorrectly iden- 
tified in a caption in last week's issue. 
He is chairman of MCA Records/ 
Nashville. 
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(^ Mdista. ASCAP/Mcoi l^tclH BMl^ n Gia Mon 

itar.BMDVfflM 
a REDKOSOIKIUiGamtnt'LASCAF/taaiuilfaiinti- 

bm. ASCAF1 W. 
59 REMOIBER THE HOC ISmi/ArVClKS Kays. 

ASCAPfMiloc Biti. ASCAPI tHUm. 
21 TNE RIVER )WD THE HRHtNlff<HaAenAesBtA^ 

Ocr>.ASCAP/tla»Haxs. ASCAPI 
98 HOUND HERE (fawiiV an. ASCM>/Myit& Chuck s Boy. 

ASCAP/CU2iaBNDClN 
97 Sic GOT VmAT SHE DESERVES lOitenDT 

ASCAP/Escolia SMLKUy FgdK ASCAP(Sai«s In Black 

bik.S£SACOILSCSAC) 
55 SHE NEVER LOOHS BACK (I^Nca BMUMknOKS 

mmrm Scuta. SESACDynla lam. SESACI WBIIWL 
26 Sim0DTAMMD0FKER0«fN(twi8BMine»Haxs 

ASCAP/Neo Don. ASCAP) IVBM 
80 S0MeD*ll(l4iiali.BkVIWailheLntiEMVDnTheWal 

BMt^:opyii^ Mara^tiert. ASCAP/AMR. ASCAP,^«na 

Home. ASCAP) 

18 SOMEONE ELSE'S DREAM lAlino ASCAP/DaiUrftilM. 

ASCAP lr3^3r ^CAf ,™ ASCAP) IVBM 
» SOME THINGS ARE MEANT TO BE :NoaiinialEcii|)s« 
f)MlWd-3t? (iawr SSMlTjisitpi BMLTJMG-CafWri. Bl.1i; 



HL 

85 STAHOMGTALLfEMBIacfcMod BI»Befift«]fs.8MI)HL 
49 STWTWISOVERAGAM(S>«aSl<nmN«iL 
ASCAP.KOitsooes. BMLTMon BMI) 

39 TEN TTHMISAHD ANGELS llsland Bound. ASCAP,fanious. 
ASCAP.'Re Fw BMI) HL 

53 TMC MARCHES ON ISony/AW Tree. BM] 

1 T0BEL0*EDBT«0UIMCA.ASCAP/Gai7Bui 
ASCAP/AtocASCAP/BnoBkies. ASCAP) imm 

4 TOO MUCH F1M(HaB1111B«lSlfaulManous.ASCAP/Ct«te 
Ml^. ASCAP/Maymi. BMIAIVikkoui*)l BMO MM 

S« TREAT HER RIGHT Ikitntvity'tHnaniial. 
ASCAP/leosones. ASCAP/Btande Han BMI) 

2 WALXM'AWATlAlmo.ASCAP/Ama.ASCAP/QaddyRit)U. 
ASCAP) WBM 

9 WHAT Dot KNOW (Starstiucl>AnBel.BMlEk9Btactaoad 
Bl« Sony,- AIV Cojss Keys. ASCAP/Al Amjnd lj«n. ASCAP) 
WBMTtL 

40 WHO'S THAT GKLICareen-BMCBMl/Zonba.SMl^La. 
ASCAP) IWAVTIL 

27 WL0AHGEl5(Lei«<ule.BMVAi«ustVMBMLCieat 

Bnad. BMl^AIV Tne. SMI) MHH 
23 WITHOUT Tn«llOK(M«hl> No. eWAIAidnonts. 

BMl«ue Wats. BNVAtm. ASCAPI warn. 
51 TEARS FROM HERE (Zlailla.ASCAP«1Ml SUV 

ASCAP'Krtia. BUTbieovet BMD WBMH. 
7 TW CAN FEa BAD (LiNtKnude BMtAueust Wind. 

BMl'L^Hat&uad BML^ue MMbi. BMI) 

rtWHL 

59 YOU'D THINK HED KNOW ME BEnERILanesome [Am. 

BM.'lns^i^. BMI) HI 
6 TOUGOnA LOVE THAT (Atom, ASCAP/BamMck. 
A.<X.AP.1iwi£ OMLVianu BMI) WBM 

5 YOU WIN MY LOVE 12ainlia ASCAP) VIBM 
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THIS WEEK 


L»STWE£K 


2 WKS AGO 


1 

s 

z 
o 


ARTIST TITLE 

lAflO. i NUMBER'DISTRIBUTING LABEL (SUGGESTED LIST PRICE Oft EQUWALENT f Ofi CASSCTTEO)) 


PEAKPCSmON 


1 


1 


1 


— 

69 


*■ ★ ★ No. 1 ★ * * 

SHANIATWAINA*utB:uBI»»SK.'lL!E5H8»(lO!9B»16«ll JJ^HMa-fc 1 THEWOM«NINME 


1 


2 


2 


3 


22 


ALAN JACKSON A' arista isaoi [10.9»IG.WI THE GREATEST HITS COLLECTION 


1 


3 


3 


2 


6 


WYNONNAcUR9llog(VMCAI1098/16.9e) REVELATIONS 


2 




4 


5 


18 


GARTH BROOKSA'CAPITOLH«SHViat3aW)ll0.9W15.»l FRESHHORSES 


1 


i 


5 


4 


7 


NEIL DIAMOND Columbia G73easmr no 96 lq'16 96) Tennessee moon 


3 


CD 


6 


7 


67 


* * * Greatest Gainer* * * 

GARTH BROOKS A' CAPi'ijt nasmvilll 7%^s iic 9ft';5 THE HITS 


1 


7 


8 


8 


30 


FAITH HILL A WARNER BROS 45872 (lO.ge. 16 981 TT MATTERS TO ME 


4 


( 


9 


10 


27 


TIM MCGRAWA'ajRB77800ll09S1169ei ALL 1 WANT 


1 


9 


7 


6 


18 


VINCE GILL A ucA 113M no wie gei souvenirs 


3 


10 


10 


11 


23 


CLAY WALKER • giant 24640WARNER BROS. II0.9»I5 W HVPNOTIZE THE MOON 


10 


U 


11 


12 


52 


«la" k';iT°'!IS?*'^'^*' "^^ "'<="*E^ MONTGOMERY 


1 


a 


12 


9 


9 


TRACY LAWRENCE • ailanik: a286&'AGI10.9&'15.9ai TIME MARCHES ON 


5 


13 


13 


13 


26 ; THE MAVERICKS MCA I1257-(10.9a(15,«l MUSIC fOR ALL OCCASIONS 


9 


C14J 


16 


20 


10 


★ * * Pacesetter * * * 

LONESTAR ttlA&GWi-RCAIQ.O&'lStjSlGB LONESTAR 


14 


15 


15 


16 


25 


REBA MCENTIRE A UCA II264 11098(16981 STARTING OVER 


1 


16 


14 


14 


4 


DIAMOND RIO ARISTA 18812(1098/15-981 IV 


14 


'17 


19 


22 


33 


TERRI CLARK MERCURY NASHVILU 526991 (10 98 E(yi6.98) ■ TERRI CLARK 


17 


11 


17 


15 


94 


WMCE GILL A> Ma U047 (10.98(15,98) WHEN LOVE FINDS YOU 


2 


U 


18 


18 


28 


^Ir^bSIIoo'i ,10,9*16.98, ""^ ' ™" '"^ ^^''""">^ 


3 


20 


20 


19 


36 


JEFF FOXWORTHY A' WARNER BROS 458S6 110.9&16.9BI GAMES REDNECKS PlAY 


2 


21 


21 


21 


9 


PATTY LOVELESS ERK 67269SONY 110.9a(15,9«l THE TROUBLE VflTH THE TRUTH 


10 


22 


23 


17 


59 


RciwB Ov"5*(9^!6 98)BH ™^ rOUHO YOU; A COLLECTION 


2 


23 


22 


23 


31 


COLLIN RAYE • EPK 6703a^NY 110.98 Eai5.9a) 1 THINK ABOUT YOU 


5 


24 


24 


24 


45 


DAVID LEE MURPHY • MCA II0U(10 9KlS 9eiH OUT WITH A BANG 


10 


29 


28 


29 


105 


TIM MCGRAWA'CURe 77659(99!V15 98l NOT A MOMENT TOO SOON 


1 


2t 


27 


28 


40 


BRYAN WHITE • ASVIUM 61642/EtG 110 98(15 981 ■ BRYAN WHITE 


13 


27 


29 


27 


22 


AARON TIPI>INRCA66740I99«(15 99I TOOLBOX 


12 


21 


26 


26 


28 


GEORGE STRAIT A' MCA 1 1263 (39 9*49,981 STRAIT OUT OF THE BOX 


9 


2S 


30 


32 


36 


TRACY BYRD • MCA 11242 11098(15,981 LOVE LESSONS 


6 


30 


31 


31 


28 


BLACKHAWK • arista 13792 (ia,9«15,9ei STRONG ENOUGH 


4 


31 


25 


25 


26 


MARTINA MCBRIDE • RCA 66509 19 9&I5 961 WILD ANGELS 


17 


QD 


35 


38 


24 


"^f.^^X WE AU GET LUCKY SOMETIMES 


32 


33 


32 


30 


39 


LORRIE MORGAN A BNA e650»RCA no 98(15 981 GREATEST HITS 


5 


34 


33 


33 


184 


GEORGE STRAIT A^MCA 10651 Iia 9»15.9e) PURE COUNTRY ISOUNOTRACKI 


1 


39 


34 


37 


94 


TRACY BYRD A MCA ]099l II0.9U15.98) NO ORDINARY MAN 


3 


36 


41 


43 


20 


PAM TILLIS ARISTA 18799 110.9&15.98) ALL OF THIS LOVE 


25 



THIS WEEK 




2 WKS AGO 


1 

s 

z 

o 


ARTIST TITLE 

LABEL t NUMBOVOSTRnUTING UUEL (SUGGESTED LST PRICE OR EQUIVALENTT 


s 

t 

in 
O 


L J' / 


43 




2 


SMOKIN' MWMNLLOS Htaaim 7774&CURB a imijm ■ smokin' armadillos 


37 


36 


37 


34 


26 


EMILIO CAPITOL NASHVILLE 32392 19 9»13.9«l LIFE IS GOOD 


13 


39 


36 


36 


8 


LINDA DAVIS arista 18804 (9.9»15.9e> ■ SOME THINGS ARE MEANT TO BE 


26 


40 


40 


41 


78 


ALABAMAARCAi 1 (109&T5 981 GREATEST HITS VOL. Ill 


8 


41 


38 


39 


16 


JOE DIFFIE EPIC 6;flOhi^m (10 9*16.98) - LIFE'S SO FUNNY 


28 


GD 


NEW^ 


1 


* * * Hot Shot Debut* * * 

CHRIS LEDOUX EJIPITOI na$HVLI£ 34C7) i;o W15(»B) STAMPEDE 


42 


43 


44 


44 


130 


REBA MCENTIRE A' MCA 10906 110.98(15.981 GREATEST HITS VOLUME TWO 


1 


® 


48 


48 


26 


DAI)VLESINGLETARYawlT2460&'>MI!NERBROS ll09«IS.9e)H DARYLESINGLETARY 


44 


45 


42 


40 


26 


LITTLE TEXAS WARNER efiOS. 46017 110.98(15.96) GREATEST HITS 


17 


46 


47 


46 


32 


/UABAMA* RCA66525I10.9K15.98) IN PICTURES 


12 


47 


45 


42 


112 


THE MAVERICKS A MCA 10961 (9.98(15 98) ■ WHAT A CRYING SHAME 


6 


46 


39 


35 


64 


WADE HAYES • COLUMBIA 66412/SOIIV 19.98 E(n5.9eiH OLD ENOUGH TO KNOW BETTER 


19 


OD 


52 


49 


21 


JUNIOR BROWN MCG CURB mamm 16 9ei9.98i ■ junior high iep) 


48 


90 


46 


45 


115 


lIP,^, FOXWORTHY A- yoy ^ redneck IF .. 


3 


91 


53 


52 


6 


RICOCHET 67?23(SaNY 110,98 EIV15.98)H RKXICHET 


5J 


92 


51 


53 


100 


REBA MCENTIRE A' MCA 10994 no 98<15 981 READ MY MIND 


2 


dD 


56 


55 


112 


BLACKHAWK A arista 18706 19 98(15.96) BLACKHAWK 


15 


94 


58 


57 


88 


WILLIE NELSON COLUMBIA64ia4(SONY(5.96E(l(99a) SUPEE? HITS 


34 


55 


55 


54 


78 


BROOKS t DUNN A' arista 18765 (10 98>15 981 WAITIN' ON SUNDOWN 


1 


56 


50 


47 


21 


DWIGHT YOAKAM • PEPiiisE i6n;il,V(AfifiER BROS (lowi69fl) GONE 


5 


57 


49 


50 


56 


RHETT JLKINS DECCA 1 ID98MCA 1 10 9&:5 981 H A THOUSAND MEMORIES 


45 


96 


57 


58 


113 


JOHN MICHAEL MONTGOMERY A' AnANTlC82559iAGll0.wl5.9ei KKXIN' IT UP 


1 


99 


59 


61 


241 


RRCWIK^ & DIIMN A' IRKTA IAAU (9 CM/m <Ml RRANn NFW MAN 


3 


60 


60 


59 


71 


rUADI IF nAMIFI C fpic Ajia?^/uuv att tnM oat CI IPFD ulTQ 


50 


61 


61 


60 


114 


FA ITU Uili A last-ca aotie jciao la oari c lut T4kC ttC AC I Su 
rHIin nILLJk WAKdtn tMA. 4AJ419 l9.(NVi5.!W) MM 1 AKt ML 1 Am 


J 


62 


54 


51 


6 


VARIOUS ARTISTS . 


38 


63 


63' 


66 


194 


MARVCHAPINCARPENTERA'caLIllB»4a88US0miIOHEai8981 OOMEONOOMEON 


6 


64 


64 


64 


54 


NEAL MCCOY A ATLANTIC 82727(AG<ia.9«15.98l YOU GOTTA LOVE THAT 


10 


65 


65 


56 


11 


VJLRIOUS ARTISTS 

DECCA i"^;a(CA 1 10 ^ 1 6 %j ^ IREMEMBERING BUDDY HOLLY) 


19 


66 


67 


65 


83 


PATTY LOVELESS • epic GAiaaSONY (9.98 EOl 5.981 WHEN FALLEN ANGELS FLY 


8 


67 


70 


70 


84 


THE TRACTORS A ' ARISTA 18726 19.9K15.9B) H THE TRACTORS 


2 


66 


62 


62 


55 


JOHN BERRY • CAPITOL NASmLLE 28495 1 10.9*15.98) STANDING ON THE EDGE 


12 


69 


6« 


83 


13 


DOUG SUPERNAW GIANT 24639WARNER BROS 11096(1598)0 YOU STILL GOT ME 


42 


70 


72 


73 


150 


BROOKS & DUNN A' ARISTA 1S7I6 [10 9a'15 961 HARD WORKIN' MAN 


2 


71 


71 


74 


24 


™t'°J'^^5,Si™DANT(9 9« r. IS 'AMAZING GRACE: A COUNTRY SALUTE TO GOSPEL 


41 


72 


68 


71 


6 


LJLRI WHITE nu 66742 110.98(15.98) ■ DONT FENCE Ut IN 


53 


(73) 


RE-imn 


22 


MARK CHESNUTT DECCA 11261(MCA(lD9a(15.9e) WINGS 


24 


74 


73 1 67 


72 


GEORGE STRAIT A MCA 11092(10.9*15 98) LEAD ON 


1 


05) 


RE-ENTRY 


24 


SAMMY KERSHAW mercury KISRVILLE 528536 (10 98 E»16.II8I THE HITSCHAPTER t 


19 



C3 Albums witti the greatest sales gains this week, •Recording Industry Assn. Of Amehca (RtAA) certittcation for sales of 600,000 units. ARIAA certification lor sales of 1 million units, with mullimitlion selters indicated tiy a numeral following ttte symbol. 'Asterisk indicates LP is available. 
Most tape prices, and CD prKes lor WEA and SMG labels, are suggested lists. Tape prices marked EQ. and all other CD prices, are equivalent prices, which are projected from wholesale prices. Orealest Gamer shows cnart's largest unit increase. Pacesetter indicates Uggest percentage growth. 
Heatseeher Impact shows albums removed from f^eatseehers this week- D indicates past or present Heatseeker title. t> 1996, Billboard'BPI Communications, and SoundScan. Inc. 
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SoundScan K 
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THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

LA8EL & NUMBE^DISTRIBUTING LABU (StX^ESTEO LIST PRICE Oft EQUIVALENT FOR CASSEH&CD) 


WKS. ON 
CHART . 




THIS 
WEEK 


LAST 
WEEK 




WKS. ON 
CHART 




1 


PATSY CLINEA* MCA 12- (7.98(12.98) 215<n*satNo. 1 


GREATEST HITS 


255 




14 


12 


BILLY RAY CYRUS A' mercury HASHV)LLE 510635(7 98 Eail.9 


) SOME GAVE ALL 


45 




2 


SHANIA TWAIN MERCURY NASHVILU 5I4A22 17.98 E»11.9S) 


SHANIA TWAIN 


36 




U 


15 


PATSY CLINE MCA 4038 (7 9^12 96) 


THE PATSY ClINE STORY 


80 




3 


HANK WIUIAMS, JR. • CURB 77e3< 16.989.981 


GREATEST HITS. VOL. 1 


67 




11 


14 


MARTINA MCBRIDEA RCA 66288 (9.9&T5 981 


THE WAY THAT 1 AM 


19 




5 


REBA MCENTIRE A' mca 4979- (7.9aa2 98i 


GREATtST Hrre 


253 




17 


17 


WAYLON JENNINGS A' RCA 8506- 18 981 


GREATEST HITS 


118 




4 


HANK WILLIAMSA mlicdry Nashville 823293 (7.98 Ea'11.981 


24 GREATEST HTTS 


54 




11 


20 


WYNONNA A* CUKB l&529<WCA{)09frl5.98) 


WYNONNA 


31 




6 


THE CHARLIE DANIELS BANDA' EPIC 3879SSONY (7.98 £(V1 1961 


A DECADE OF HITS 


251 




11 


21 


GARTH BROOKSA' CAPITOL NAS)A(IUX80657(10-9&16.9e) 


IN PIECES 


17 




7 


GEORGE JONES A EPIC 4077«aOlir«.« EIM.9W 


SUPER HITS 


234 




21 


19 


COLLIN RAYE A epic 53952^Y (9,98 £ai5.9e) 


EXTREMES 


3 




8 


GEORGE STRAIT A' MCA 42035 (7.98(12.98) 


GREATEST HITS. VOL 2 


253 




21 


18 


DWIGHT YOAKAM A' REPRISE 45?41(WARNER BROS. (10.9ff1S.98 


IMISTIME 


11 




10 


GARTH BROOKS A'* CAPITOL Nashville 93866 19.98/13.98) 


NO FENCES 


20 




22 


23 


ALABAMA A RCA6825I7 98'11.981 


ALABAMA LIVE 


116 




11 


KEITH WHITLEY A RCA 2277 19 98/13 98) 


GREATEST HITS 


IDl 




23 


25 


GARTH BROOKSA' CAPITOL NASHVILLE 90897 (9.9&13.98) 


GARTH BROOKS 


17 




16 


GARTH BROOKS A' CAPITOL r*ASHVILLE 98743 (10.9*16 98) 


THE CHASE 


13 




24 


22 


DAVID BALL A WARNER BROS 45562 (9.98/15.98) 


THINKIN- PROBLEM 


2 




13 


JOHN MICHAEL MONTGOMERY A' Atlantic S242aKi (9 98(15 98) 


LIFE'S A DANCE 


17 




29 




CHRIS LEDOUX Capitol nasiwille 28558 110.98(15.96) 


BEST OF 


1 




9 


GEORGE STRAIT A' MCA 5567- 17.9»12.9S1 GEORGE STRATTS GREATEST HITS 


249 




19 Okie* DOM which tn raglsMftng slgnldcanl siles. e 1996. BillboanVB 


1 C(mfnuni(3lia'i$ ai^ SoundScan. Inc. 
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Artists & Music 



Tejano Music Awards: Bigger, But Not Itecessariiy Better 



OlXTEEN AND SWEETER; No 
awards event has aroused more con- 
troversy among U.S. Latinos than 
have the Tejano Music Awards since 
their inception in 1981. 

Heated accusations of impropriety 
regarding the selection of the winners 
have been launched intermittently at 
the show's sponsor. Texas Talent 
Musicians Assoc., and its co-founder 
and e_xecutive director, Rudy Trevino. 

Several prominent labels even boy- 
cotted the TMAs at various times in 
the '90s. But none of the charges and 
allegations of improper behavior have 
stuck. Indeed, Trevifio has made 
great strides in cooperating with 
record companies to ensure a level 
playing field for all. The show has sur- 
vived and gotten bigger, though not 
necessarily better 

The Ifitii insUllment of the TMAs, 
March 23 at San Antonio, Texas' 
Alamodome, was to be different and 
improved. And from a production 
standpoint, the show took a giant leap 
forward. 

A top-flight production firm (Noc- 
turne Entertainment) and first-rate 
sound company (Showco) were 
brought in to shore up the audio/visu- 
al presentation. Gone was the cheap 
circus atmosphere. repLiced by the 
shiny physical veneer and classy air of 
a quality-produced progi*am. 

The erstwhile seven- to eight-hour 
TMAs were mercifully shortened to a 



Notas 




by John Lannert 

still excessive 5'/l'-hour event, divided 
by two intermissions. The program's 
encyclopedic pi'oceedings will be whit- 
tled down to a one-hour, forty-minute 
television special. In the meantime, 
Tejano music fans could take in a 
broad range of talent, ranging from 
hot EMI Latin upstart Bubby Pulido 
to veteran star Ruben Ramos, who 
now records for indie label Barb Wire. 

None of the invited performers was 
backed by a live band. Performances 
were j>leasant enough, given that most 
of the performers sang live, but most 
of the record 30.000 fans, who filled 
half of the gargantuan dome, did not 
plunk down $25 to sit one football field 
away from the stage and hear volatile 
singers, such as Sony's Jay P^rez, cut 
loose to a DAT. 

And as always, length saps 
strength. By the time the program 
reached its climax, with a show-clos- 
ing tribute to Tejano's queen mother. 
Selena, dozens in the rapidly fatigu- 
ing audience were filing toward the 
exits. But material from the sound- 



track to Selena's upcoming biopie like- 
ly will be nominated for next year's 
event, so those fans will probably 
return. 

Predictably, Selena fared well at 
this year's ceremony, winning six of 
the 16 trophies handed out in the cat- 
egories voted on by fans from across 
Texas. Selena's EMI Latin labelmate 
Emilio notched another six kudos. 
EMI Latin ended up dominating the 
event for the fifth consecutive year, 
winning 15 of 16 categories. 

By contrast. Voltage/Sony won fi\"e 
of the 13 categories that were deter- 
mined by Tejano industry players. 
Voltage's Juan P. Moreno snared 
three trophies. 

Though much upgraded, the TMAs 
need to be shortened to, say, four 
hours, with completely live perfor- 
mances. Otherwise, there are no 
spontaneous fireworks onstage, and 
the crowd becomes listless. 

The financial framework of the 
awards event may not allow for a live 
show with only one intermission, how^- 
ever. An upgrade in a show's pro<luc- 
tion runs a proportional increase in 
expenses. In addition. TTMA is uniler 
constant pressure to place as many 
acts onstage as possible. Accommoda- 
tion of labels for politics is sure to 
stretch out a show. 

Finally, some awards categories 
warrant strong scrutiny. For exam- 
ple, Selena's pop-leaning "Dreaming 



Lecuona y Mis Raices 




Of 



/ A native of Miami, ^ 

M//)eH . f/avi\f,s 

possesses a unique 
talent that few pianist 

have mastered, 
particularly at such 
a young age. 

At the age of 13, 
Gilbert interprets world 
renown cuhan composer 
Ernesto Lecuona 
with great musical 
expression and 
extraordinary 
^ sensitivity. ^ 



GM-1001 



Of You" was plainly miscast as the 
winner of the nebulous category of 
Tejano album of the year (overall). 
The Tejano crossover and Tejano 
country categories beg for defining 
parameters. 

TTMA estimates that the TMAs 
and activities in the weelt leading up 
to the awards ceremony bring in more 
than $12 million to San Antonio's cof- 
fers per year. Trevino deserves com- 
mendation and praise for constantly 
fine-tuning his event. 



San Antonio's city fathers, who eon- 
tribute nary a nickel to the Tejano 
happenings, ought to i)ay .some of the 
freight for staging the TMAs. In that 
way, Trevirio and TTMA might be able 
to build upon the positive steps taken 
at this .year's event. 

Tejano tidbits: The EMI Music 
Foundation has established the 
EMI/Selena scholarship program, 
which will assist Latino students. 

fConthiiied on next page) 



TODO EN MUSICA LATINA 



TANGO - FOLKLORE - ROCK ARGENTINO 
MERENGUE - CUMBIA - SALSA 

Catalogo gratis. 
Ofertas todos (os meses. 
Envi'os a todas partes del mundo. 

distrlbuidora belgrano norte s.r.l. 

Zabala 3941. Capital Federal (1427). Buenos Aires. Argentina. 
Tel6fonos. (54-1) 555-6100/6200 Fax: 555-6400. 




•fHABlAMOS SU IDI0MA4 



MANHAHAN LATIN MU$I( (INTER 



DiSlribuldora one Slop ^ 

yENGANYCOMPiHu;,, 



DOS CtNimCOS New York 
LOCALCS Tel- 
SCHVmC A (212) 553-4SM 

7*»o'"5-«I<l9 (!'!) 5S3-4M7 



(305) SSI.76M 
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LATIN NOTAS 

(CoittiniiedfrotH pircediufj imye) 

Under the terms of the proK^ram. up 
to 10 $2,500 scholarships will be 
awarded each yeai"; half will he g:rant- 
ed to students majoring in the arts 
(see Good Works. 1)4) ... On 
June 2, AMS/Manny-WF^A Latina 
will ship "Los Cristianos," a Tejano 
gospel album by famed singer Jimmy 
Edward. 

Fonovisa has quietly built a solid 
Tejano roster lead by J. Posada, 
Annette Y Axxion, and Letty Guval, 
who drew hoots and howls during her 
spirited performance at the TMAs . . . 
Guval. Sony's recently signed Shelly 
Lares, and Elida Reyna. lead .singer 
of Voltage/Sony upstart Klida Y 
Avante, are the names most fre- 
quently batted about as the next big 
female artists in the Tejano arena. 
Sony is particularly high on Lares' 
forthcoming album, due in May. That 
record features an English-langxiage 
duet with country idol Vince Gill, 
plus a Spanish-language duet with 
Jay Perez. While Lares is a proven 
commodity, the l>et here is that Reyna 
will eventually reign as the top female 
act in the Tejano market. 

Servano Cano, the powerhouse 
artist manager based in Monterrey, 
Me.xico, says that plans are under way 
to debut an awards show dedicated to 
nni.'iica uorfem titled "Lo Mejor De 
La Musica Nortena." The program is 
scheduled for October in Monterrey. 
Televisa may broadcast the show . . . 
Barb Wire's Ruben Ramos and Joe 
Jama, two venerable Tejano favorites, 
turned in smoking club performances 
prior to the TMAs. Ramos* sizzling 
pair of eonjunto-powercd sets March 
22 at local nightspot K&R was offset 
by his witty stint on trumpet, as his 
ace trumpeter, Alberto "Skeetcr" 
Amezquita. wailed a roadhouse blues 
number Ramos' latest album, "Nueve 
Vidas," is a typically diverse, piquant 
blend of coryunto and mariachi num- 
bers, plus a festive, soulful take on 
anthemic ballad classic "Lean On Me." 

Jama, a former member of the 
beloved Royal Jesters, was equally 
soulful, as the grainy vocalist emoted 
mightily during his Tejano/K&B out- 
ing March 21 at the Spani.sh Armada. 
Jama's performance underscored the 
deep affection urban Mexican-Amer- 
icans hold for old-school R&B and 
soul. Jama's upcoming album on indie 



La Luz is titled "En Mi Barrio." 

TrISTEZA MEXICANA: March 
was particularly sad for fans of Mex- 
ican music, who have lost two promi- 
nent personalities. On March 23, Fer- 
nando Zenaido Maldonado Rivera, 
composer of such classics as "V'olver 
Volver" and "Payaso," wius killed along 
with his wife during a robbery at their 
home in Cuernavaca, Mexico. Mal- 
donado was 75. 

One day later, renowned singer/ 
actress Lola Beltran succumbed to a 
heart attack at the age of (H. The 
world-famous Beltran. who |>erfoi*med 
for U.S. presidents and European 
leaders, including Charles de Gaulle 
and Josip Tito, had just finished 
recording sides for an upcoming EMI 
Latin record featuring Juan Gabriel. 
Lucha Villa, and Amalia Mendoza. 

Arguably the most important 
female vocalist to come from Mexico 
this century. "Lola La Grande" can l>e 
heard in the dramatic belting deliver- 
ies of many contemporary female 
singers, including one Mexican-Amer- 
ican star for whom Beltran's music 
was an enduring in.spiration: Linda 
Ronstadt. 

The TEXAS ALTERNATIVE: 
Austin-based Arista-Texas, best 
known as a Tejano imprint, has 
branched into the alternative music 
arena. The fii-st signee is Texas rock- 
er Robert Earl Keene. 

Label VP/GM Cameron Randle 
says. "From day one, when we said we 
would set up the label, we said we 
would eventually be undertaking for- 
ays into different types of music rela- 
tive to Texas and beyond Texas. But 
we wanted Tejano and Latin music, in 
general, to be the cornerstone of this 
label." 

Argentina NOTAS: Sony Ar- 
gentina rock star Charly Garcfa per- 
formed his greatest hits l>efore 30.000 
fans during a musical bash Feb. l£t 
that celebrated the 20th anniversary 
of Porto Alegre, Brazil, radio station 
Radio Atlantida. Also appearing were 
EMI Brasil rock heroes Paralamas. 
The concert closed with a dance i>arty, 
at which DJ Dcro, a recording act on 
Argentina dance imprint Oid Mor- 
tales/BMG, spun crowd-pleasing 
tunes. 




Dero, incidentally, has gotten hot on 
two fronts. He remixed Donna Sum- 
mer's "State Of Independence" for 
release on Manifesto in the U.K. His 
own single "Sube" is featured on a 
compilation released by MS. dance 
imprint Strictly Rhythm. 

Although sea.side resort Mar del 
Plata did not sponsor a follow-up edi- 
tion to last year's Festival Interna- 
cional DeLa Cancion Mar Del Plata, 
the neighboring state of Cordoba 
filled the gap with a weeklong festival 
called Carlos Paz Musical. Running 
Feb. 2-10, the festival showcased a dif- 
ferent musical genre each day. A daily 
average of 2,500 concertgoers caught 
shows at a revamped auditorium fac- 
ing Lake San Ro*|ue. An extensive list 
of prominent Argentine recording 
artisLi performed at the event, includ- 
ing Diego Torres. Mercedes Sosa. 
Los Pericos, Patricia Sosa, Los 
Autenticos Decadentes, Fabiana 
Cantilo, La Portuaria, Julia Zenko, 
Sergio Denis, Juan Carlos Bagliet- 
to. Valeria Lynch, La Zimbabwe, 
and Mariano Mores. Promoter 
Alcides Raies and festival technical 
coordinator Oscar Mediavilla de- 
clared the event a success. 

Classical pianist Miguel Angel 
Estrella and symphonic group Cam- 
erata Bariloche have invited Warner 
Argentina rock icon Fito Paez to per- 
form with them Sept. 8 at the opera 
house Teatro Col6n. 

Ai^i^iitiance in preparing thus column 
provided by Marcelo FemMez Bitar 
in Buenos AirvA. 
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1 AMOR (FoTOniusiC. SESACI 

4 AMIMAL (Vandet. ASCAP) 

24 COMO IE EXTRANO (A 0 III Music. m\jm 
eiacktvood. BMI'Fsace Rack. BHI} 

36 C0RA20N CORAZON ftmi. BMI) 

39 CORA20H MAGICO (Siia. ASCAP/EMAA. ASCAP) 

21 DE REPEHTE (Dspyngtit ContrDl) 
15 DESVEUDO^CApyngnt Control) 

26 005 TRAiaONES {IMS Labn, S£SAC» 

40 DUELE DUELE (Fononiusic. SESAC) 
19 EL TIBURON Uuai> Y Nelson, ASCAP) 
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32 ES POR n [FIPP BMI) 
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S lUAN SABOR 0 Farm. BMI) 
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29 MALA HUJERfSiXmar Musk. SESAQ 

9 ME ASUSTA PERO ME GUSTA (fonomusic. SESAC) 

25 ME ENAMORE iDc Luna BMI) 

70 MUNDODE AMOR (ZombaGoiden Sands. ASCAP) 

10 NADA CONTIGO (LA BAHOUETAXVander. ASCAP) 

22 NO LLORARE POR Tl (Sofmar SCSAC) 

35 NO PUDE DETENER Ml LUUITO (Edimonsa. ASCAP) 

31 POBRE MILLONARIO ILuedi. BUI) 

17 POR AMOR A Ml PUEBLO (Mas Latin. SESAC) 

13 QUEMERECOMIENDASmCammo. BMI) 

23 QUIEROTKECEStTO(Vande«. ASCAP) 

11 TE APROVECHAS (dvynght Conlral) 

16 rU COMO ESTAS (Nueva Era. ASCAP/Latin 
Tfademarh ASCAP) 

27 TU NO TIENES CORAZOM <720. BMI/foliui. ASCAP) 

37 UNA GUITARRA LIORA (EiMor^a Angel Musical. 
SESAC) 

5 UNA HOCHE MAS iVander. ASCAP) 

2 UN MILLONOE ROSAS lUarwIa.ASCAP/Lattiiuga, 

ASCAP 1 

14 VAMOS AMARU LOS DOS (Vartdtf, ASCAP) 

33 VANOMEHACESFALTA(LuDdi.BMI) 
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CRISTIAN « AMOR 
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2 
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12 


LA MAFIA 


♦ UN MILlON de ROSAS 

H"£\AtRo-:R 'A .Af.h ■,a:,A £. LA^R '.A.jA, 
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3 
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ENRIQUE IGLESIAS 


♦ EXPERIENCIA RELIGIOSA 

n rfi^i; -y^w. : r..-,nn;. aiuN^a 


4 


1 


4 


7 


BRONCO 


ANIMAL 


CD 


13 
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LIBERACION 


UNA NOCHE MAS 


E 


5 


7 


10 


LA TROPA F 

i M. I ^1 


♦ JUAN SABOR 

; PAhiAS 1 FAR'AS il FAHIA,^; 


CD 


8 


26 
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SHAKIRA 


♦ E5T0Y AQUI 

I f OCHr.A < (.'f^RAK 1,1 fr,rM?A S MFPJL^Ah 


CD 


; 


6 
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VICTOR MANULLLL 


HAY QUE PONER EL ALMA 

sorter, ntitAiriiT 


9 


6 


8 
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ANA BARBARA 


ME ASUSTA PERO ME GUSTA 

A PAiTOR NAaARi 


d) 


10 


13 


6 


LOS TIRANOS DEL NORTE 


NADA CONTIGO (LA BANQUETA) 

J MAR! NS/ If LC'I^LMA:?!!! I'li-AMiillA 


QD 


11 


19 


3 


GRUPO LIMITE 


TE APROVECHAS 

. CAKK LlL IWASS.A5 


d) 


12 


12 


5 


FITO OLIVARES 


LA ZAMBITA 

1 01 vAPi'iiROllVARF^^l 


QD 


19 


29 


3 


POLO URIAS 


QUE ME RECOMIENDAS 

r'URlrtSo.AHMLMA' 


OD 


M 


16 


6 


MANDINGO 

.-■i,-.,.t> 


VAMOS AWARLA LOS DOS 

s lAr.A-.ip.r -sPARrA , , ujadai.ff fsparja 


OD 


25 


U 


10 


BOBBY PULIDO 


♦ DESVELADO 

! S J.'OPvGO AV-'JA 


OD 




1; 


6 


DOMINGO QUINONES 


♦ TU COMO ESTAS 

0 ;-in:o;i/MNF5 


OD 


15 


3 


11 


M. A. SOLIS V L0S8UKIS 


POR AMOR A Ml PUEBLO 

M A RCLIS A SC^IR.M MA^RCOLIN 


OD 


24 


37 


3 


PEDRO FERNANDEZ 


LOS HOMBRES NO DEBEN LLORAR 


OS 


29 


28 
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EXTERMINAOOR El TIBURON 

U VAL£r«(A IJ WiLSON.N i/tfWTA,PD£ JESLJSI 


20 


18 


10 


9 


LOS TUCANES DE TIJUANA ♦ MUNDO Dt AMOR 


CD 


NEW^ 


1 


* ♦ ♦ AlRPOWER* * ♦ 
SORAYA ♦ DE REPENTE 

KllTGIJAM lA'INO KARt^NT.PVAH HOOUE iSORAYAi 


22 


20 


15 


5 


LOS DINNOS AURIOS 


NO LLORARE POR Tl 

AM IL.HFII ,AS.jU:i 


23 


21 


21 


9 


JOSE MANUEL FIGUEROA 


QUIERO Y NECESITO 

SFBA'.TIAN , ISfRASTIANi 


24 


16 


11 


25 


PETE ASTUOILLO ♦ COMO TE EXTRANO 

I'.' !■.' ■. n - '.TAMLLAIIlLA.B.QUIhTAN!HAIII,PASTULHLD J OJtUA 


® 


30 


27 


4 


BANDA PACHUCO 


ME ENAMORE 

ADI ll,!.fl 11 FOfiPJAi 


CD 


31 


36 


3 


EZEQUIEL PENA 


DOSTRAICIONES 

Mssoiisiussons 


OD 


33 


34 


5 


LA DIFERENZIA TU NO TIENES CORAZON 

t-::,lA '^..-.L Bl.' J R M0RAL£S.M,MORAi.£SiRCAsr'LLOri,MC Sr-MiOLA' 


28 


n 


30 


3 


MILLY Y LOS VECINOS 


ENTRE TU CUERPO Y EL MIO 

R VA/atiF: nr. marqlf; 


29 


23 


25 


9 


INDUSTRIA DEL AMOR 


MALA MUJER 

AMiTCHFU ARiW.PfJA-.'ERCJZCJ 


30 


1/ 


22 


11 


PESADO 


ESO ME GUSTA 


(D 


35 




2 


LOS CAMINANTES 


POBRE MILLONARIO 

A Df [J'JA . PF=E/ 


32 


9 


5 


10 


JON SECAOA 

-,i:.^\> .ATIN F 


♦ ES POR Tl 

FSTFfAI. IR 15FCADA JCJSAS . SA'.W'I..F.- 


(D 


35 




2 


BANDA ARKANGEL R-15 


YA NO ME HACES FALTA 

AIM U.MlH.AVARH.T 


34 




20 


6 


JULIO IGLESIAS 


LA CARRETERA 

RAKLiA ,PLi. ^FEPBO: 


d) 


3; 


24 


9 


LOS REHENES 


NO PUDE DETENER Ml LLANTO 

NoniAitj '„ ToflREi A :.u:man: 


(D 


NEW^ 


1 


FAMA 


CORAZON CORAZON 

■J.CiALVAN.J aALVA'1 ,G .'ALtNAUtLA; 


QD 


NEW^ 


1 


LOS TEMERARIOS 


UNA GUITARRA LLORA 

A ANl.! L AlW lA an:.; L Al RA 


GD 


NEW^ 


1 


MARC ANTHONY 


LLEGASTE A Ml 

sr.'i:«oF,M.vt.lnr>,. .r. AiF,vNf,Fi 


39 


38 1 


2 


LOS FUGITIVOS 


CORAZON MAGICO 

lirTA iH HERREF^D,. ^EUAS I i^OF.IE: EiCO.AP; 


(D 


NEW^ 


1 


GRUPO MOJADO 


DUELE DUELE 



21 STATIONS 

1 CRISTIAN V(n..;i- >.-,'ji r.r:.^ 

AMOR 

2eNRIQUE IGLESIAS r .>No 

■. ,i '.yp-^Mmu RELIGIOSA 

3 SHAKIRA 5C-IY 
LL-IOf AQUI 

4 SORAYA 'XILYGRA?/ LATINC 

5 DIEGO TORRES a'^iOLA.BMG 

-'Lr,i |i ■(■■[ 

6 THE BARRIO BOYZZ S8K,EMi 

7 ROCIO DURCAL /.MioiAHMf. 
QUE DE r.'l 

8 LQURDES ROBLES ^DNy 
ME DEJARE LLEVAR 

9 RICKY MARTIN ,C\- 
A MEDIO VIVIR 

10 JON SECAOA ^:l^l M . ^ ■. 
ES PGR Tl 

11 JOSE JOSE i-i. I.VHMr. 

12 YOLANDITA MONGE WtA 

13 JULIO IGLESIAS : j:.y 

14 MENUDO • 

'.iim:: nt; 

15 MARTA SANCHEZ m-r.^'.^v 
i. ■■ii '. I 1 l^f 1 1 I 



TROPICAIjSALSA 



20 STATIONS 

1 VICTOR MANUELLE -. jn- 

2 DOMINGO QUINONES i^rt.- 

: J COMO E-SrAS 

3 HILLY Y LOS VECINOS 
T.... iVRETJ 

4 MARC ANTHONY RMM 

5 ALEX O CASTRO fCivGRAM 

DtSCJLPAME 

6 DLG 5.RC.f:iRf.f.so\y 
NO ).<ORIRA 

7 FAMIUA RMM KUM 
COME TOGETHER 

8 SHAKIRA ^riNv 
ESTOV AQUI 

9 GIRO 



■IFS 



10 LOS SABROSOS DEL 
MERENGUE ■■ jUiEREME 

11 HECTOR TRICOCHE poly 
:iKAM HOLivtN DIME SI . 

12 REYRUIZSONV 

EL HOMBRE: Dt 'JVIDA 

13 MANNY MANUEL M-n:NCiA 

14 TONO ROSARIO . . i i Ali-ii 

15 ILEGALES 



REGIONAL MEXICAN 



59 STATIONS 

1 LA MAFIA 5f.' 

UN MILLON DL ROSAS 

2 BRONCO ' . --.>• 
ANIMAL 

3 UBERACION ^:nov sa 
UNA NOCHE MAS 

4 LA TROPA F run ATiN 
JUAN SABOR 

5 CRISTIAN MFinDv. t-ONCviw 
AMOR 

6 LOS TIRANOS DEL NORTE 

HAfivivfl NADA CONTIGO 

7 GRUPO LIMITE - x :i=^«w 
:.^T. -I ^<iV >V(i;hAS 

8 ANA BARBARA -. visa 
ML A- r.'.-. .'i - Ml GUSTA 

9 FITO OLIVARES hji.jviSA 
LA ZAMBITA 

10 POLO URIAS FONOVisA 
OUE ME RECOMIENDAS 

11 MANDINGO FGNO^^iSA 
VAMOS AWARLA LOS DOS 

12 BOBBY PULIDO { Ml latin 
DESVELADO 

13 EXTERMINAOOR 'r.NOViSA 
EL TIBURON 

14 LOS TUCANES DE TIJUANA 



15 PETE ASTUDILLO 



.NDO 



38 



BILLBOARD APRIL 6. 1 996 







APRIU9-MAYU9M 

HE HOTEL INTER CONTIHEKTAL, 
MIMI 



Featured Speakers & Topics Include: 

• Keynote Address by Ralph Peer, 
Chairman/CEO, peermusic. 

• "Contracts & Negotiations: Navigating the Legal 
Waters of the Latin Music industry" 

• "The State of Tejano Music" 

• "Writers in the Round" sponsored by 
Wamer/Chappell Music. Inc. featuring ... 
Victor Victor (BMG) 
Fernando Osorio (Warner/Chappell) 
Mary Lauret (peermusic) .... and others!! 





Live Artist Showcases & Highlights 

• Brunch at the Hard Rock Cafe 

• Opening Night Party with '^^mst 

Live Artist Showcases 
sponsored by Americ Disc 

• An evening of Live Artist 
Showcases sponsored by ASCAP 
"ASCAP's Best Kept Secrets" 

• Billboard's Star-Studded Latin Music Awards at 
the historic Gusman Center for the Performing Arts. 

• Billt)oard's Latin Music Hall of Fame inductee 
Juan Gabriel, celebrating his 25th Anniversary. 

• "El Premio" Billboard's Lifetime 
Acheivement Award 

• Selena Spirit of Hope Award 
Performances include: 

Soraya (PolyCram) Shakira (Sony Discos) 
DLG (Sony Discos) Nydia Rojas (Arista Texas) 
Aterciopelados (BMC) Bobby Pulido (EMI Latin) 
and many more .... 



Regi stration Information 

• $265.00 

Early Bird Special -- must be 
postmarked by March 1 Sth 

• $305.00 
Pre-Reglstration -- must 

be postmarked by April 1 Sth 

• $350.00 

Full Registration -- After 
April 1 5th and walk-up 

Contact Information 

Maureen P. Ryan. 

Special Events Manager 

(212) 536-5002 PH • (212) 536-5055 FAX 

For Spanish Inquiries: 

Angela Rodriguez. 

Latin Marketing Manager 

(305) 441-7976 PH • (305) 441-7689 FAX 

Hotel Accommodations 

Hotel lnter»Continental 
100 Chopin Plaza. Miami. Fl. 33131 
For reservations call 305-577- 1 000 
Room rate $120.00 single or double. To 
insure room, please make reservation by 
April 6th and state that you're with the 
Billboard Latin Music Conference. 



REGISTRATION 
FORM 

Billboard's 
LATIN MUSIC 
CONrERENCE, 
April 29 - May 1 

to kccistck: 

Cut out and mail to: 
BILLBOARD LATIN 
MUSIC CONFERENCE 

ATTN: 

MAUREEN P. RYAN. 
ISIS BROADWAY. I4TH FL. 
NEW YORK. NY I0036 
OR FAX TO (212) S36-SOSS. 

This form may be 
duplicated — please type 
or print clearly. 
Make all payments to 
BILLBOARD MACAXINE. 

First Name: 
Last Name: 
Company: 
Title: 



Address: 



City: 



State: 



Zip: 



Country: 



Phone: 



Fax: 



\'m Paying by: 

□ Check □ Money Order 

J Visa/MC □ Amex 



Credit Card #: 



Exp. Date: 



Cardholder's Name: 



Cardholder's Address: 



Cardholder's Phone: 



Cardholder's Signature: 



Cancellation policy: All cancellations must 
be submitted in writing. A full refund 
less a $75.00 administrative fee will be 
issued after the conference, if notification 
is received on or before March 2Sth. 
Cancellations received between March 26 
and April 10 will be subject to a $150.00 
cancellation fee. No refund will be issued 
for cancellations received after April 1 1th. 



Artists & Music 



KEEPING 

SCORE 




by Heidi Waleson 

Taking the prize: The winners of the "Performance 
Today" Awards, NPR's new cla'wica] rmsCic awards prop-am, 
were announced March 24 in Washington, D.("., in coryunc- 
tion with the annual conwntion of the National Assn. of 
Recording Merchandisers and its Classical Music Coalition. 
Martin Gcddsmith, host of "Performance Totlaj;" sentHl as 
master of ceremonies; the judges, all "P&rformance Today" 
commentators, were music critics Barrymore Laurence 
Schcrer, Katrine Ames, and Seott Cantrell. 

The Heritage Award went to Sony Ciassical's "Bruno 
Walter Edition"; the judges called it "a pristinely presenwl 
collection of recordings that is nothing short of breathtak- 
ing." The debut 
recording of the 
year award was 
given to Rober- 
to Alagna, for 
his EMI recital 
disc, with the 
judges saying, 
"The Three 
Tenors — Pava- 
rotti, Domin- 
go, and Car- 
reras — aren't 
young anymore. 
Alagna is the 
leading con- 
tender to be- 
come the top 

tenor of the next generation." 

The debut artist of the year award, which recognizes a 
j-oung performer or ensemble making their first apjjearance 
in 19S6 in a musical feature capadtj' on "Performance Toda\;" 
went to Quartetto Gelato (Marquis Classics), which the 
judges termed "an amazing ensemble that achieves the near- 
ly impossible: They play salon music with real style and clas- 
sical compositions with real precision. Great chops and com- 
mitment in all that they play." 

One Critic's Choice Award went to Itzhak Perlman's 
"American Allxim" (EMI), a recording of concerti by Bar- 
ber, Bernstein, and Foss. The judges .'yiid the disc containe<l 
'three glorious American works: images of rural America, 
and the urban sensibility of Leonard Bernstein, provide a 
lesson in 20th-century American violin repertoire, and Itzhak 
Perlman, the Boston Symphony, and conductor Seyi Cteawa 




QUARTETTO GELATO 



offer an equally valuable lesson in how to jwrform it." The 
other two Critic's Choice Awards went to Murray Pierahia's 
"Beethoven: Piano Sonatas 1-3" (Sony Classical), which, 
according to the judges, "brought a wit and sparkle to 
Beethoven's early sonatas \"ou don't often heai'. Amidst the 
solemnity anri nribility of Beethmvn, Perahia (l(X'sn't forget 
humor." iuid Brj'n Terfel's recital db* of English songs, "The 
Vagabond" (Deutsche Grammophon), which the judges called 
"an exquisitely rendered record." 

The "Performance Toda>'" Awards also had two unusual 
categories. The plawi- of the yeai" awaixl. which is awaixied to 
somebody who is acti\f in the field of classiciil music and has 
made significant contrilxitions ihitnigh artistry and outix^ach, 
went to soprano Barbara Hendricks; the judges calleti her 
"an intelligent singei- of social conscioasness whose humanity 
is newr wmpnimisttl by her jutistry." NPR abyj create<l the 
New Horizon Award for recordings that demoast»*ate "signif- 
icant potential to reach ... a broader autlience"; this one went 
to "Kronos Quartet: Released/Unreleasetl 19S5-1995" (None- 
such), which the judges called "weird, wxhiIq; and often extra- 
ordinary." 

New and DIFFERENT: The first fruit of composer 
Aaron Kernis' exclusive contract w ith Argo, London 
Records' contempoi-arj- music label, was released last month. 
The set includes "Colored Field," a concerto for English horn 
and orchestra, and "Still Movement With Hymn," a piano 
quartet. The deal, which is a new type of undertaking for the 
label, gives Argo first option to i*ecord all of Kernis" new 
works as well as the option to record his existing pieces. Sev- 
eral more discs are already in the works. Released in Feb- 
ruan,' is Kernis' "100 Greatest Dance Hits" (New Albion), a 
CD Plus featuring chaminT music and a multimedia track, 
accessible via a C'D-ROM drive, that features Kernis dis- 
cussing his music . . . Nonesuch, which has been signing com- 
jwsers for a decade, will release the premier recording of 
John Adams' "Violin Concerto" April 9. The work, which 
won the 1995 (Jrawemeyer Award, is performed by Gidon 
Kremer and the London Symphony Orchestra led by Kent 
Nagano. In April, Adams will concluct six U.S. concert* by 
the renowned 20th-century music group Ensemble Mod- 
em; they w^ill be hearrl at PennsyK-ania State Uniwrsity, Uni- 
versity Park; Lafaj-ette College in Easton, Pa.; Washington, 
D.C.; New York; C!hicago; and the University of Michigan, 
Ann Arbor . . . French-Canadian pianist Marc-Andre 
Hamelin has signed a five-\-ear exclusive deal with Hyperi- 
on (distributed in the U.S. by Harmonia Mundi USA). 

T HIS JUST IN: Gunter Hensler has taken a medical leave 
of absence from his i^st as president of BMG CIas.sics. In the 
interim, Kudi Gassner, president/CEO of BM(I Entertain- 
ment International, assumes responsibility for the company, 
and Cor Dubois, senior VP of world\\ide marketing for BMG 
Classics, will handle day-to-day management 



STRONG GERMAN MARK RESTRICTS RECORD COMPANIES' REVENUES 

(Continued from page 9) 



According to Stein, German music 
has not only reached an internation- 
al standard in the dance/techno, 
ethno, and traditional hard-rock seg- 
ments, but is displaying enormous 
creative potential in all other areas 
as well. 

Wolf-D. Gramatke, chairman of 
the German IFPI group, says that 
German record companies must win 
back music buyers who have been 
lost in recent years as a result of the 
dearth of attractive German-lan- 
guage music. Those over 40, he says, 
do not want to listen to the youth-ori- 
ented forms of dance and techno, but 
long for German-language pop, folk, 
and jazz. If this target group can be 
won back by offering it the music it 
wants to hear, the stagnant record 
market will gain millions of new buy- 
ers, Gramatke says. 

With more than 10 million viewers, 
the German-language pop and folk 
music shows on TV clearly illustrate 



the opportunities awaiting the 
record companies. However, those 
opportunities hinge on the media's 
willingness to extensively cover Ger- 
man-language repertoire. 

BPW members' album unit sales 
grew by 1.8% to 208.7 million units 
last year, with the proportion of CDs 
continuing to rise. At 176.9 million 
units last year — a rise of 6.4% — the 
format now accounts for 859^ of all 
album sales. With unit sales of 31.4 
million — down almost 18% from 
1994's total — cassettes continued to 
decline. Vinyl LPs now have little 
more than sentimental value, selling 
only 400,000 units. 

Singles continued to grow solidly. 
At 44.1 million units, sales were up 
9.4% over those of 1994. Sales of sin- 
gles have recovered from the 1992 
trough (26.6 million units) after only 
three years and are continuing to 
grow. 

Whereas there was a slight 



increase in sales of pop product, clas- 
sical music showed a distinct decline. 
Retail sales of pop albums were up 
2.3% (175.0 million units), while clas- 
sical music sales were down 13.6% to 
17.1 million. 

Classical music sales fell short of 
expectations after a record 1994 per- 
formance, although they still outdid 
1993's 16.9 million units. 

Domestic productions in all fields 
continued to perform very well, 
accounting for 41.3% of the charting 
singles here last year, after taking a 
38.2% share in 1994 and 27.5% in 
1993. 

German dance music in particular, 
which has made huge inroads into 
the global music market, continued 
to gain market share domestically, 
finishing at 12.2% of all sales in Ger- 
many in 1995, up from 8.8% in 1994, 

The exchange rate used hi this 
story w 1.50 marks to $1. 
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LABEL 8. NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 


1 


1 


67 


* * No. 1 * * 

SOUNDTRACK • IMMORTAL BELOVED 


2 


2 


107 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS A CHANT 


3 


5 


27 


CECILIA BARTOLI , nnoTOllT 

lONOON J.1HM:.j 111 'rli I fi Ih yfal'BI HrUKIKHII 


4 


3 


23 


BENEDICTINE MONKS OF SANTO DOMINGO DE SILOS tuakit ii 

ANGEL ^5504 ;l0 0a>15 98) L-HANI II 


5 


4 


82 


CARRERAS. DOMINGO IWMR0TT1(MEH1A)A Turo-mr^iMrrMummao. 

ATi^Nrtc^ (ivT • T>1E 3 TtNOflS IN CONCERT 1994 


® 


6 


289 


CARRERAS, DOMINGO. PAVAROTTI (MEHTA) ,m rnMrctrr 

iriNric. 4104:'-: 11098 EQ'ie 98) t-UNL-tKI 


7 


8 


4 


ANONYMOUS 4 ...n.^. r» /s.- 

"v" 4 M n 1 FRAin E)907156 113.W18,00) MIRACLES OF SANTIAGO 


8 


7 


4 


SAN FTUNCtSCOSYMPGRCHnX£0N THOMAS) 

jn^, .^^""rvrr, ^^^^^^ ^^^^ PH0(CFID^R0MEOA^e)JLILE^ 


9 


11 


44 


BERLIN PHILHARMONIC (KARAJAN) AnAPin 

PC. 44!v"H/ III '(n t i H. 4m ADAGIO 


10 


10 


36 


SAINT PAUL CHAMBER ORCH.(MCFERRIN) papfr ui icir 

SONY CLASSICAL b4GO0 ■ - j . I PAftK MUblL 


11 


9 


6 


EMANUEL AX. YO ¥0 MA i, FRIENDS cr-ui ipcor Toni it ni iikitct 

SONT CLASSICAL 619*4 19 98 tQ 15 98) SCHUBERT: TROUT QUINTET 


12 


12 


20 


ANTHONY WAY/STANISUS SYREWICZ tuc r-un.D 

LONDON 448165 no 98 to 16 98) '"^ L-MUIK 


OD 


NEW^ 


mSAhf'mm'^iaiiSS, FROM HOLLAND WITH LOVE 


14 


13 


4 


DAWN UPSHAW ^YHITE MOON 
NONESUCH 79364 (15.97) vnni 1 1 WHJVJM 


OD 


NEW^ 


ITZHAK PERLMAN . , . 

EMI CLASSICS 55475 IIC 98 15 98. " "-""it 


TOP CLASSICAL CROSSOVER 


1 


1 


24 


* * NO. 1 * ★ 

LONDON PHILHARMONIC (SCHOLES) US AND THEM: SYMPHONIC PINK FIOYD 

:^or.rvovr iih.";,:- . 1 . ■>« L'^ J-j .'8I 20v<wHSMN0 1 


2 


2 


9 


a°>l!'*A?<,2258 19 98 ta-.5.98, SENSE AND SENSIBILTY 


O) 


4 


3 


PLACIDO DOMINGO j„c oa^ of LA MANCHA 

SONr CLASSICAL 46436 19 98E(^15.98) ^ ^ ^ MMi^uriH 


4 


3 


18 


ANGEL*555''55'""''"*f ' THE FIDDLER'S HOUSE 




6 


4« 


^l^STsS^f^' THE MAGICAL MUSIC OF DISNEY 


6 


5 


71 


THE CHIEFTAINS pFfTir HARP 

RCA VICTOR fiM^o ■ ■:■ ' - ^^si ' v^tLiiv,. rwnr 


7 


7 


42 


LOW0N^a^i4J6O 'fo 9a i 16.9&) PAVAROTTI & FRIENDS 2 


8 


9 


44 


yj^f^s^-t^^n 9a'l598>H THE VIOLIN PLAYER 


9 


11 


113 


MICHAEL NYMAN • y^F Piawn 

VIRGIM 88274(10 98'15 98) '"^ riwnu 


OD 


K-Qmn 


?'lS«J' ^'''i'*'!^''"'-' ANDREV* LLOYD WEBBER 


11 


13 


6 


LONDON SYMPHONY (WILLIAMS) oaincpe nc Tuc i rxT novc 

OCC COMPACT CLASSICS DZS r-i :■ .k v, >3*) KAIUtKb IMt LUbl AKK 


12 


14 


117 


i^A 10%^!*"'^"^"*'' • SCHINDLER S UST 


13 


12 


156 


LONDON 440100 (11 98 EQ'16.981 PAVAROTTI & FRIENDS 


OD 


K-EXm 


0*L0s'3'i'E*l"9l^98) HEIGH-HO! MOZART 


15 


15 


29 


KATHLEEN BATTLE u.^y <.,.b5 

SONY CUSSICAL 68473 (9 98 t(i':'j9Bl QB MMIMT :>IMK:a 


TOP OFF-PRICE CLASSICAL ., 


(D 


RtEHTDV 


★ * No. 1 * ★ 

CAMERATA ANTONIO LUCIO (FRANCIS) VIVALDI; THE FOUR SEASONS 

U :.l!,4L VflSlS^I'.VO-.K.S "K14V ,4 1 3l No 1 


CD 


NEW^ 


o"™ mLu^woJJs 7,855 ,A 98) FAMOUS OVERTURES: VOL. 3 


CD 


Dt-EHTRT 


0*™?"!s*'S)loJ?s 71805 (4.98) BEETHOVEN: SYMPHONY NO 5 


CD 


NEW^ 


0*™ "ImwORB 7,832(4.961 "O"""^ CONCERTOS NOS. 22 & 24 


CD 


NEW^ 


o*™"!s*''«wo"s 71825 ,4 98, "O^RT: VIOLIN CONCERTOS NOS. 1-3 


6 


1 


54 


RSfwe"? THE IDIOrS GUIDE TO CUSSICAL MUSIC 


CD 


NEW^ 


o:*rIi?v?s™oJ?s -181? (A.98I BRAHMS: PIANO CONCERTO NO. 1 


CD 


NCW^ 


BUDAPEST SYMPHONY OfiCH (MAMKn cHOPIN PIANO CONCERTO NO 1 
UIOIIAL WASItXWOHAS 7,815 (4 98, t-MUKIN. rirtPJU UJINL^tKl VJ NU. 1 


CD 




o.g™?"«?"'ot« 7,833 (4 98) "OZART: SYMPHONY NOS. 29 4 41 


10 


2 


81 


XADa°"wr'fJST?m 20 CLASSICAL FAVORITES 


OD 


Rt-EimY 


SLOVAKIAN PHILHARMONY (PESEK) -o,™ prirp rvNT Qi irrrc ijn i »•) 

DIGITAL UASTERWOHAS 7,821 (4.981 ""I'"' SUITES NO 1 & 2 


OS 


NEW^ 


D*Sl?"!s™'™?s 7,808 (4.981 BEETHOVEN: PIANO CONCERTO NO. 2 


13 


4 


79 


I>*I'..!:'!°!S i?'.^'ir* MISTICAL CHANTS 


cm 


NEW^ 


D*"'?"^™™!*^ 71839(4.98, STRAUSS: FAMOUS MELODIES 


OD 


NEW^ 


D*ni?M«tE''Rwo»« 7,845 (4.98) TCHAIKOVSKY: PIANO SYMPHONY NO. 1 



(Z) Albums wilti the greatest sales gams this week. • Recording Industry Assn. 01 America (RIAA) certification 
for sales of 500,000 units, A RIAA certification for sales ol 1 million units wilti each additional million indicat- 
ed by a numeral following the symbol. All albums availabte on cassette and CD. 'Asterisk indicates vinyl avail- 
able. Bindlcates past or present Heatseeker title, c 1996 BillCx>ar(l'BPI Communications and SoundScan, Inc. 
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ARTIST II If III T'TLE 
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1 


2 


11 


* * ♦ No. 1 * * * 

VAN MORRISON WITH GEORGIE FAME & FRIENDS 8 »M.t » No ) 
VERVE ^^J; HOW LONG HAS THIS BEEN GOING ON 


2 


3 


3 


CASSANDRA WILSON RLUf rioiE i?h61opiioi 


NEW MOON DAUGHTER 


3 


4 


20 


SOUNDTRACK pan&aea360'1,ir.s 


LEAVING LAS VEGAS 


4 


1 


2 


VARIOUS ARTISTS eukira 61WS EES 


SURRENDER TO THE AIR 


J 


5 


3 


HERBIE HANCOCK ,E-',E 529584 


THE NEW S1AMDKR0 


CD 


8 


7 


ELLIS !, BRANFORO MARSALIS COUIMBIA 67369 

LOVED ONES 


7 


6 


3 


JOE SAMPLE WARNER BROS 46162 


OLD PLACES OLD FACES 


8 


7 


22 


TONY BENNETT Columbia 67349 


HERE'S TO THE LADIES 


9 


9 


7 


JOHN MCUUGHLIN verve 529828 


THE PROMISE 


10 


10 


91 


TONY BENNETT* C0UJW8IA662U 


MTV UNPLUGGED 


11 


U 


4 


SHIRLEY HORN verve 529555 


THE MAIN INGREDIENT 


12 


12 


52 


DAVID SANBORN ELEKTRA61759EEG 


PEARLS 


13 


13 


8 


ROSEMARY CLOONEY 1XINCORD46B5 


DEDICATED TO NELSON 


14 


14 


2 


DIANA KRALL 

IMPULSE' 1B2GRP ALL FOR YOU lA DEDICATION TO THE NAT KING COLE TRIO 


15 


15 


49 


WYNTON MARSALIS It ELLIS MARSALIS 

COLUMBIA 66880 


JOE COOL'S BLUES 


QD 


NEW^ 


PHAROAH SANDERS verve 529578 


MESSAGE FROM HOME 


17 


16 1 119 


ELU FITZGERALD VERVE 519604 

THE BEST OF THE SONGBOOKS 


QD 


NEW^ 


MILES DAVIS BLUE NOTE 36633/CAPITOL 


BALLADS 4. BLUES 


19 


17 


43 


SOUNDTRACK UALPASO 45949WARt4ER BROS. 

THE BRIDGES OF MAOISON COUNTY 


20 


18 


129 


SOUNDTIMCK HOUVWOOO 61357 


SWING KIDS 


QD 


NEW»' 


BILLIE HOLIDAY LEGAa 64853O0LUMBIA 


LOVE SONGS 


d) 


RE-ENIRT 


BILLIE HOLIDAY VERVE 513943 


BILLIES BEST 


23 


20 




RACHELLE FERRELL BLUE NOTE 27S2a(APITOL ■ 

FIRST INSTRUMENT 


(M) 


RE-ENTRY 1 CHET BAKER BlUE NOTE 28262 CAPtTOL 


MY FUNNY VALENTINE 


25 


2[ j 45 ETTA JAMES pwvate 82128 


TIME AFTER TIME 


TIP CmiEMPIIUUiy JAZZ AUUMS . 


.!. 


I * * * No. 1 * * * 

ic ■ QUINCV JONES* !i«tsi 4i8;^iWAfiNL^ twci 1 e ivi*-^ St ric ; 
" CIS JOOK JOINT 


2 


3 


173 


KENNY G A arista 18646 


BREATHLESS 


3 


2 


2 


JOHN TESH PROJECT gts 532125 


DISCOVERY 


4 


6 


4 


GEORGE HOWARD GRP 9839 IB 


ATTITUDE ADJUSTMENT 


s 


5 


20 


RANDY CRAWFORD BLUEMOON 92662/AG 


NAKED AND TRUE 


6 


7 


4 


RUSS FREEMAN <, THE RIPPINGTONS GRP 9835 

BRAVE NEW WORLD 


7 


4 


16 


JERALD DAEMYON GRPSS29ga 


THINKING ABOUT YOU 


1 


8 


20 


Wia DOWNING MERCURY 528755 


MOODS 


9 


9 


24 


BONEYJAMES warnerbros 45913B 


SEDUCTION 


CD 


NEW^ 


EARL KLUGH WARNER BROS. 45854 


SUDDEN BURST OF ENERGY 


11 


10 


31 


FOURPLAY WARNER BROS 45922 


ELIXIR 


OD 


12 


38 


THE JAZZMASTERS ivc 2049 m 


THE JAZZMASTERS II 


13 


13 


20 


NAJEE 

EMI 35704 


NAJEE PLAYS SONGS FROM THE KEY Of UFE- A TRIBUTE TO STEME WONDER 


14 


11 


30 


KEIKO MATSUI WHITE CAT 777271UN1TY 


SAPPHIRE 


15 


14 


11 


BOBBY MCFERRIN BLUE NOTE 31677.CAPIT% 


BANGIZOOM 


16 


15 


23 


SOUNDTRACK Antilles 52931Ch-vERVt 


GET SHORTY 


OD 


NEW^ 


PAMELA WILLIAMS heaos up 3034 


SAXTRE5S 


11 


16 


99 


JOHN TESH PROJECT GIS 528751 


SAX BY THE FIRE 


19 


18 


12 


GEORGE BENSON WARNER BROS. 46050 

THE BEST OF GEORGE BENSON 


20 


17 


61 


JOHN TESH PROJECT GTS 528753 


SAX ON THE BEACH 


21 


19 


70 


DAVID SANBORN WARNER BROS 45768 

THE BEST OF DAVID SANBORN 


22 


20 


15 


PAUL TAYLOR countdown 77725 


ON THE HORN 


23 


22 


41 


INCOGNITO VERVE FORECASTjYALKIN loud 528000'VERVE 

100 DEGREES AND RISING 


24 


24 


20 


BOBBY CALDWELL sin drome 8910 


SOUL SURVIVOR 


® 


RE-ENIRV 


MARCANTOINE NYC 6020 


URBAN GYPSY 



^)Aibums with the greatest sales gains this week. • Recording Industry Assn. 01 America (RIAA) certificalion 
tor sales of 500.000 units. A RiAA cerlitication for utes of 1 million units with each additional million Indicated 
by a numeral lollawing Itte symbol. All albums Available un cassette and CD 'Asterisk indicates vinyl availabJe. 
Hifxlicales past or present Heatseeker title, 1996, Billtioatd'BPl Communications, arrd SoundScan, Inc. 



Artists & Music 

S.O.B.'s Captures The Hip Bop Essence 

Monthly Shows Linked With Some Label Releases 



For the last two months. 

Hip Bop Essence Records and 
WBdO New York have been hosting 
a monthly scries at S.O.B.'s, a New- 
York club that features jazz and 
Caribbean music. The shows and 
ensembles have reflected new 
releases on the label, like the Feb. 
27 tribute to trumpeter Freddie 
Hubbard. The disc is titled "Hub 
Art" and unites trumpeters Marcus 
Belgrave, Eddie Henderson, and 
WaUace Roney with saxophonist 
Javon Jackson, bassist Ron 
Carter, pianist Cedar Walton, and 
drummer Lenny White (who also 
produces the very sturdy Hip Bop 
Essence recordings). The ever- 
shifting personnel of the Essence 
All-Stars allows for several artists 
to participate. 

"The shows have definitely had an 
impact on sales of the discs," says 
label publicist Melanie Masterson. 
"However, the sales of discs alone is 
not the sole purpose of these shows. 
We are trying to increase aware- 
ness of the art form among a wider 
demographic than usual, and we 
have been very pleased with the 
turnout at S.O.B.'s. Even fiarv 
Walker [PD of WBGO] commented 
on the presence of 'so many young 
people' whom he normally did not 
see at other jazz concerts." 

The next Hip Bop Essence 
release is scheduled for June and is 
called "Organic Grooves." It unites 
two of today's better organists, 
playing separately and together: 
Dr. Lonnie Smith and Joey 
UeFrancesco. Kenny Garrctl, 
Grover Washington Jr., Tony 
Hurrone, and Idris Muhammad 
help out. 

The next scheduled live show is 
April 2. Its guests were culled from 
the Chartbusters, whose latest 
disc, "Mating Call," released March 
18, helped inaugurate the newly 
revitalized Prestige imprint. The 
band is made up of reed players 
Craig Handy and Donald Harri- 
son, trumpeter Randy Brecker, 
guitarist Dave Fiuczynski, and 
organist Smith (whose own new 
album on MusicMasters, "Purple 
Haze," interprets the music of Jimi 
Hendrix). The Lunnie Smith Trio 
will be featured at the show. "Mat- 
ing Call" is a stroll through high- 
profile tunes from such original 
Prestige discs as Sonny Rollins' 
"Mamlw Bounce," Jackie McLean's 
"Minor March," and Eric Dolphy's 
"245." White's curating of artists 
and tunes is interesting and com- 
mercial in the best sense of the 
word. 

Picking and choosing: 

Every so often, rockers will cite jazz 
players as their gods of choice, and 
Randy Bachman, of Bachman- 
Turner Overdrive and "Taking 
Care Of Business" fame, has a new 
business to take care of. He's 
founder of the Guilarchives label, 
which was created to spotlight over- 
looked string players and "records 
that have slipped through the 
cracks," he says. "Ones that aren't 
deemed worthy of reissue by their 
original labels." The label debuted 



mm W 

by Jim Macnie 



at the end of 1995 with the late 
Lenny Breau's "Live At Bourbon 
Street." a 198:J recording from a 
Toronto club. Breau was Bachman's 
guitar mentor during the latter's 
teen years in Winnipeg, Manitoba. 
The two-disc set has been well 
received by critics. Once the word 
got out about Guilarchives, Breau 
zealots began appearing from 
everywhere with material in hand. 
Various .sources have donated tapes 
of the jazz guitarist that amount to 
more than 100 hours of music. 

Bachman has made a deal with 
Breau's children, creating a royalty 
trust fund for them. 



billboard. 



Now, other siring players are call- 
ing to get involved with Gui- 
larchives, including modern instru- 
mentalists the Hellecasters. "They 
said it was because our records are 
pure guitar, no singing," says Bach- 
man with a laugh. "I'm also looking 
at licensing a few old Howard 
Roberts discs that influenced me." 

But the label's main concern right 
now is Lenny Breau. The next title 
by the guitarist is "Boy Wonder," 
due in May. "I have a picture of him 
at 15 for the cover." Bachman says 
proudly. "That's how old he was 
when he recorded it. The sound is a 
mix of Merle Travis and Jimmie 
Bryant and Barney Kessel — he 
was getting into all of them. A large 
part is this incredible finger style of 
playing, with stand-up bass and slap 
rhythm. It shows his roots, the 
beginning of the legend. Chet 
Atkins has told me, 'He plays my 
stuff better than me.' To think that 
he was 15 . . . whew." 
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* * 


NO. 1 * ★ 




CD 


1 


IE 


THE MEMORY OF TREES A 




ENYA 


CD 


2 


226 


SHEPHERD MOONS A 

REPRbE ■ BROS 




ENYA 


3 


3 


106 


LIVE AT THE ACROPOLIS A' 

PRiVi".ri Mu-=|[: H21 16 




YANNI 


4 


4 


48 


BY HEART 

WINDHAM HILL 11164 BB 




JIM BRICKMAN 


5 


5 


K 


LIVE AT RED ROCKS • 

GTS 528754 




JOHN TESH 


6 


6 


2 


OPIUM 

EPIC 67083 


OHMAR LIEBERT + LUNA NEGRA 


7 


7 


4 


WINDHAM HILL SAMPLER '96 

WINDHAM HILL in 79 




VARIOUS ARTISTS 


8 


S 


5 


A THOUSAND PICTURES 

HIGHER CKTAVE 7084 QB 




CRAIG CHAQUICO 


9 


9 


Ivl 


IN MY TIME A 

PRIVATE MUSin 117106 




YANNI 


OS) 


11 


■■.II-: 


NOUVEAU FUMENCOA 




OHMAR UEBERT 


11 


10 


74 


FOREST • 

WINDHAM HILL 11157 




GEORGE WINSTON 


12 


12 


37 


AN ENCHANTED EVENING 

DOMO 71005 BB 




KITARO 


13 


13 


10 


VOICES 

ATLANTIC 8285i AG 




VANGELIS 


14 


14 


24 


NO WORDS 

WINDHAM H LL 11139 




JIM BRICKMAN 


15 


15 


IBl: 


CELTIC TWILIGHT 

HEARTS OF SPACE 11104 




VARIOUS ARTISTS 


16 


16 


24 


TEMPEST 

NARACA 6T035 




JESSE COOK 


17 


17 


30 


BELOVED 

\ara:;a u-vm 




DAVID LANZ 


OD 


19 


40 


1 LOVE YOU PERFECT 

SJLVA AMERICA 1015 




YANNI 


19 


18 


42 


VIVA! 

EPIC 66455 


OTTMAR LIEBERT + LUNA NEGRA 


20 


2) 


115 


NARADA DECADE 




VARIOUS ARTISTS 










21 


20 


5 


HINTERLAND 

DISCOVERY 77033 




STRANGE CARGO 


22 


22 


74 


ACOUSTIC PLANET 

HIGHER OaAve 7070 BB 




CRAIG CHAQUICO 


23 


24 


6 


HIDDEN BEAUTY: THE EVOLUTION OF SOUND 

NARADA 63977 


VARIOUS ARTISTS 


24 


25 


93 


MONTEREY NIGHTS 

GTS 5?87Ja 




JOHN TESH 


(25) 


RE-ENTRr 


THE BEST NEW AGE 




VARIOUS ARTISTS 



O Albums wth tn? great«t u>n cams tnis weed. • Recwding tnouslry Assn. 01 Ametiu IRIAAJ cerlificMiQn tt» %a\ti cf SOD. 000 
uiiiU^ A RIAA cerlilicjlkm hv utas erf I million units Mifi ucti lOditionil million indiuMid by i nume(>l ftHlomng ttie SymDC All 
Jitiixns «v,iiliCil» on cMMlte >nd CD 'AslertM mOcaiH vwiyl avjlUbt;. ■ indlcsln pari md ptoent HealseHicn tiUs t> 1996. 
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NeWAgE 

Navigating The Shifting 



Terrain 



Of New Ag< 

Of A Genre, From woi 



e Music 



The Evolution Of A Genre, From world To Folk, 
Classical To Space 

By |ohn Dilibeito 



Like the (tattal palleins of 
nature, new age music isn't 
a sin(M>th, definable- entity, 
but a shilling ina/r ol iniri- 
rate relaiinnships that are cnnsiantly 
similar, yel (onslaniK diflerent. 
Finding grotind zero in the New Age 
is like finding the original pattern ni 
a hat lal liirni, tlie deeper von go. tlie 
deeper ynu get. 

The genre was originally inspiretl 
b\ equal doses of w orld ntusic. spate 
(■let tronies and classical, and those 
sounds are returning to the fore- 
htmi. albeit in hvhrid tonibinallons. 
[or many modern insirinnental play- 
ers. In fad, David l oop, in his new 
b<M)k (kmn ()j Sound, dates the li ans- 
culiural elements of new age back to 



1889. when Pebussy heard Asian 
and Indonesian music at the Parisian 
Exposition, in nian\ wa)s. Debussy 
pointed the wa\ toward the deep 
assimilation of <)ther music styles, in 
whic h an artist ( reates liLs own para- 
digm rather than a replication. 

Ilrian Keane has priuhn ed Joanie 
Madden s "Song Of The Irish 
Whistle" (Hearts Of Space). Native 
Hulisl Dtmglas Spf)tled Kagle's 
"Closer To Tar Awa\" (Windham 
Hill) and se\eral Middle Kastern 
fusions with Omar Karuk Tekbiiek 
on Celestial I larinonies. 1 le's made a 
specialty of t.ikiiig nuisic that's root- 
ed in tradition but. with lush pro- 
duction and electronics, becomes 
something new. " Take those ele- 



ments away, and it ma\ sointd more 
authentic, but it <loesn'i fiu-t authen- 
tic." Keane claims. "It has more to do 
with emotional authenticity." 

WORLD FUSION 

Steve Roath built bis u-putation as 
a space-music synthcsisl but. over the 
last decade, he's honed an f>rganic 
soimd mixing technology with clay 
pots, hand drums and the Australian 
didgeridoo on such albums as 
"Origins" (Kortuna). He feels a syn- 
ergy' between the microchips of his 
computer an<l the lermite-lutllowed 
tree-bran* h of a didgeridoo. " rbal 
was their let hnologv," he reflects, 
"and thai was a perlect technology at 
that time — as it is now, -lO.OIK) veais 



World Report 

Glianting In France, Italian Tradition, Going Dutcli, 
And Australia's Brave Hew World 



W liiU I i.ince lias nevei' been a 
stiong market for new age music, it 
is the soun t- ol n<itahle projeds 
with links to the geine. ".Songs Of 
Awakening." b\ Jean-I'hilippe 
K> kiel tV I^nna (>\ nt rue. is a tniitjue 
mix of ethereal ke\boar<fs and 
mantras t hanteil by the I^nna. It 
was releasetl in l-iaiue in early 
1 Jean-Mit liel Reusser. w1h> 
produced the album, says it result- 
ed from an entounler in the early 
1 'lyo-i between keyhoaid pi.iyer 
Rvkiel — who h.is worketi with the 
likes of N'oussDM \'D(Hu and S,tlil 
Keita — and the I^ima (.yurtne. who 
come?, fioni liutan anti leaches 
Buddhism in Fraiu e. " The) went 
into Jean-Philippe's studio, and 
lliey sptmianeouslv reioitled a 
prayer." sa\s Reusser. "When I 
lu-artl il. I kneu it li.id to bet ome an 
album." 

The rettniling took .iltoul ihiee 



\ears. Reusser sent a cop\ u> Kiiht k 
Mathe, then chief tif tlie rock-ori- 
ented \ew Rose label. "I was 
stiiuneil b\ what I heard." s.i\s 
M.itlie. who signed die project and 
litensetl it to Columbia Kecfirds 
Frautf. 

l o date. "Songs Of .Awakening" 
has sold some 15, ()()<> units in 
Frame and 25.0tM) in .Spain, where 
il is handled by Sony Cllussital. It is 
due to I>e released this spring h\ 
Stinv (Classical in llic L'.S. and other 
tenittnies. 

"(;all it what you want," savs 
Reussei. "This mu^it is ni<>ving. It 
tlefies noi inal t ules.*" 

— Emmanuel Legrand 

iruY 

New age music with a Med- 
iterranean flavor is offered b\ 
Ital\*s Freel.mtl label, a vear-oltl 
divisitin of the New Stiuntls (irftup, 
the (oulUr^'s largest tlisiiibutor of 



uvw age mu^it. Metliierraneaii 
new age is spiced with tnan\ of the 
legion's ir.iditional musital ele- 
inenis. giving ibe sivle here a 
vibrancy ami a warmei texture, 
says Kri-eiand (nundei. Sergio 
Pi.sino. I he l]dmvim*-sl\\v fnp'ggiti 
playing ol the classical Spanish 
at (lustic guitar is heard on 
Freeland's best-seller <d I0'.)5. 
"RelK'tes." bv Maurt) Di Doinenico. 
the son of one of ItaK's Ix'st-known 
opei.itit tenors. New Stiuntls direc- 
t(U Maito Fiillone sav> he will be 
licensing Di Di>menict) to the L'.S. 
stHtn. 

Fullone also exixxts internaliim- 
al recognititin lt>r ptanisi and com- 
poser Mauro Rosini. whose ja/z- 
antl-4 tassit .il-influent ed album w ill 
be lele.isid l.itei lbi> \c.ii. New 
Sou litis h.is dt >tit' inut h to popiilar- 
i/e the new .ige genre and its ;tsMt- 
( iated lifestyle in It.iK. IU-side\ 
Conliaued oh poe^ 'if> 




ov whatever later." 

His wt)rtls are et boetl by worltl- 
lusion pioneers like Jon Ha.s.sell and 
bis musical prtigenw including 
Robert Rich, jai I ttal and Stephen 
Kent frtim Irance Mission and the 
Beasts Of Paradise. "If vou are a 
musician antl vtiu've got big ears, 
then yt)u're going to hear that stuff, 
and it's going to start channeling 
tbrttugh yttu in some way." says 
Kent, who ct)llal)t>raled 
with Roach and Kenneth 
Newby on "Halcyi>n Days." 
tlue this fall on Hearts Of 
Space. "When I (>la\ the 
didgerittoo, I'm nt)t partic- 
ularly ct)nscit)us that I'm 
going to plug into an 
an hetypal image in sountl. 
It is the sound that I live. 
.\nd it lives through me." 

But now the trend is 
coming from the opposite 
direction as well. ()n his 
latest albums. "Manciala" 
and "An Knchanled Eve- 
ning" (Domo) Japanese 
svnthesist Kitaro has link- 
ed the spiril of Japan to 
Tibetan horns, .Australian 
didgei idoos an<l Native 
.American flutes. He's been 
Jtiined by many mtire -Asian 
composei s. int lu<ling 
Hiroki Okano. Dadawa. 
Nawang Khet hog. Joji Hiioia and 
the Cuo Bioihers. 

\i Peier t;abriers Realworld siu- 
dttis. cross-culturalism has been 
meeting in the ether ever since his 
iidlneniial release "Passit^n" (Real- 
woi ldi. Ill (he last \ear, guitarisL/pro- 
tlucei Michael BrtH)k has collaborat- 
etl with Pakistani singer Nusral 
Fateh Aii Khan on "Night Songs" 
a n d w i t h Indian m a n d ol i n i st 
U. Srinivas on "Dream" (Real- 
world, Caitiline). The New Earth 
lalx'l recently signed on with indian- 
basetl fusit>ns frtim L. .Subramanium 
and Hariprasad Chaiuasia. None of 
these recordings wt)iild be mistaken 
fur traditional music. Instead. the> 
use tratlititm antl technology tt) make 
something new. 

NATIVE SPIRIT 

Native American crt)ssovers are 
among the many world -fusion 
hybrids tfiat have exploded in the 
last year. Besides the "Sacred Spirits" 
project on Virgin, there was the 
Native-influenced store by Brian 
Keane with Douglas Spotted Eagle 
for PBS' "The Way West" (Shan- 
achie). Little Wt)lf Band's "Dream 
Song" (Triioka) and David & Steve 
Gordon's "Sacred Eai th Drums" 
(Sequoia). Talking Taco Records has 



recordings by The Native F'lute 
Ensemble and Mesa Music C^t»nst)rt. 
and there are scores of albums on 
Canyon and SO.AR Recf>rtls. the two 
preeminent Native labels. While 
their catalogs contain much tradi- 
tional and ptiw-wi>w music, it's the 
cros.st)ver efTtirls that are finding the 
wider audience, especially if lhey 
have Native .American llute. 
"Flute music does fit in with what 




new age fans are looking for," says 
Rt)bert Dtiyle t)f Canytin Records, 
who has seen R. Carlos Nakai sell 
mtire than 2 millitin reci>idings. 
" I bey hear them as impressit>nistic 
soundscapes with the overtones of 
spiritual and t ultural issues." 

"I tend lo lt)t>k at it as mt)re tif a 
C()ntemporary traditional expres- 
sion." explains Nakai. whose latest 
relea.se, "Feather .Stone X: Light" 
(Canyon) sends his flutes through 
ele('lrt)nic prt)cesses along with 
the hybrid guitars of W i 1 1 i a m 
Eatt)n and the world percussit>n of 
Will Clipman. "We're building on 
a history tif music culture, and 
we're being inclusive of how the 
wtirld is frt)m our perspective in 
our time." 

I'lial view is echoed by Mitchell 
Markus, president of Triioka 
Records, which has found a world- 
fusit)n niche with such artists as 
Indian sart)d master AH .Akbar 
Khan, his student Jai L'ltal and two 
France Planet collections that have 
included the elhno-techno t)f l-t»t»p 
Guru and the Latin sounds t>f 
Mercedes Sosa. Markus' hybrids 
indufte a tecfino album by Fulku 
featuring Native .American [im 
Wilson t)f Little Wolf Bantl. Jai IJital 
Continued on page S2 
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THE CHARTS SPEAK VOLUMES 

Live at Red Rocks on the charts for 56 weeks 
Sax on the Beach on the charts for 61 weeks 
Sax by the Fire on the charts for 99 weeks 
Monterey Nights on the charts for 90 weeks 
Winter Song on the charts for 68 weeks 

DISCOVER THIS! 



THE JOHN TESH PROJECT 




© 1996 GTSP Records 314532125 

IN STORES NOW! 
Sixty City U.S. Tour begins June 1st. 

A portion of each ticket price goes to struggling grade school programs in each city, 
with Yamaha Corporation providing keyboards and software for the schools. 

http://www.tesh.com 

P 0 L V G > A M 

Classics 13 IVI CZ 

» . 1996 Tour Presented by GMC 

RECORDS &J«zz 




Seventh Wave Presents: 




Seventh Wav€ Vf^ofiuctions presents the new Solo Piano 
album by Siizanut' Ci/tni — Pitinissimo II. This luscious 
albutH contains thrcf new songs aitd it dozen of Suzttnm 

most loved melodies, presented in the clear, strong and' 
sweet voice of tin acoustic gmtid piano. ^]||| 

Recorded in 24-hi I aiulio aiul inditding a cuuin^-eJge 
mrdtimedia enhancement, this ulhum combines: high-tech 

with the beauty of the world's most pvpuLtr instrttment. 
Pianissimo 11 promises to surpass the J50,000 unit sales 
of its predecesson Pianissimo. 




NeWAgE 



miO lENRT 

Coniinufd I'rom pag/t 44 

disti tbiiliii^ tnoif ihaii 50 labch. 
which gi\t's ihc (<impan\' a l^fA niar- 
kii share in iht* new agi* genre, il alsi) 
publishes specialist magazines and 
CD-ROMs and spf)nsnrs a daily 
ihrec-hour evening show. " The 
Wave." on ihe national privale radio 
station 101 Network. 

— Mark Dezzani 



for more information contact: 
Seventh Wave Productions 

1(800) 738-9283 or 
Member of NAIRD sevwave^aoLcom 



'Serenlh 



In Kur<)p[-, iii-w age ntnsic is not as 
big as in the L .S., but David (irabijn. 
president and A&R manager at the 
Dutch Oreade label — among (he to]> 
three new-age labels on I he 
Continent — 
repoi Is a steady 
expansion of the 
genre during the 
company's 1 (1- 
year existence. 
"It's a wide- 
spread phenom- 
enon, but not 
really visible to 
the general pub- 
lic.' Crabijn says. " I he f>utlets to 
market your music are simplv too 
diverse and scattered. Radio hardly 
means a thing, although [Holland's] 
national Radio 1 has a new-age slot 



|]is Vliser 



with the 'Ararat' program. Regional 
radio has a lar bigger impact, ceiiain- 
ly in Holland. Belgium and Swit- 
zerland." 

l-'or Oreade. the mo.st important 
marketing channels are alternative 
l>(H)kstf)res. "nirougli these new-age 
specialists, we make half of on r yearly 
turnover," says Cirabijn. "In Italy, the 
best way to reac h your target group i.s 
through two magazines: Xnr Sounds 
and XoTrlAgr. The first contains a CD 
each monili. including tracks fiom 
our artists." 

The best-selling title in the 1995 
Oreade catalog was "Silver Wings" by 
Mike Rowland. The priority for 1996 
will be Hans Visser's " The Classical 
Diflerence," featuring new inleq)re- 
tations of classical music. "Themes 
always work well — nature, dolphins, 
inylli<ilog>'. you name it — espec ially if 
you make a series out of it," says 
(irabijn. "For instance, our 'Zodiac' 
series is a big hit . These 1 2 CDs relat- 
ed to the astrological signs make per- 
led birthda\ gifts." 

—Robbert Tilli 

AusnmuA 

when Brisbane-based New World 
Pioductions set up on the Internet in 
January, it offered 12(1 music samples 
of CD ((ualiiv, using a new software 
pi ogram called Winplay l\ developed 



in Germany. The Internet site was 
acclaimed as superior to those set up 
by the mtdtinational record ctimpa- 
nies and more con<lii( ive lo export 
sales. New World nuinaging director 
Andrew Watson says the company's 
MY/i annual growth and its lO-year 
rise to become .Australia's largest 
new-age company are the result of 
maintaining a t onsiant pr<irile at 
international trade lairs, an aggres- 
sive sales team in five slates, and 
niche marketing through health and 
lifestyle publications. The label's 
biggest release, "Medicine Woman" 
b ) L' . K . - ba s e d artist M e d w y n 
Goodall. has annual sales of 50.000. 
and has l>een released through one ol 
its -17 international licensees. 

With a domestic roster of 22 acts. 
Watson says international interest in 
Australian new age music is growing. 
"At this year's MIDEM, I took [sam- 
ples from] ;i2 acts and licensed every 
one of them there through Europe, 
.-Vsia and Canada, with interest from 
the L'.S.," he says. 

He expet is one of this year's 
biggest sellers will 1h- a (ID <tf didgeri- 
doo music featuring 12 .Aborigine 
singers. .Another is a compilation 
from .Sydney-based Riley I.ee. whose 
eight releases each sell 1.000 units a 
month. 

— Christie Eliezer 
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_ifom4h«~american southwest ■ — 

Sacred Spirits 

Combining authentic Native American ceremonial chants with modern instrumental arrangements and 'hyihrTis, Sacred Spirits is a captivating 
listening experience. 

A donation will be made to the Native American Rights Fund for each record sold. 

• to the deepest ju mgteg 

"Jungle" Jack Hanna's World " Onginal music by Emmy " Award-winning composer, Mark Frye ti Available April 16 

Jack Hanna is one of the country's top zoo directors and the most recognized wildlife expert in America, Tens of millions of Americans know him 
through his ongoing series of award-winning TV documentaries and his frequent guest appearances on national shows such as Good Morning 
America." "David Letlerman," "Larry King Live," "Live with Regis And Kathy Lee," and more Jack Hanna's World unites Hanna .vi:'! gifted 
musician and composer Ivlark Frye. Winner of two Emmy" awards for his music in Hanna's televised documentaries, Frye uses authentic itisiruments 
from all corners of the globe, weaving together an exotic tapestry of sounds and moods paying tribute to animal species and natural habitats, 

A portion of the proceeds from Jack Hanna's World will financially assist various environmental and humanitarian causes. 



- to the emerald isle 

Allan :: Blackwater il Available June 1 1 

Ten years on the road, six albums and one compilation to their name: Allan's status as the #1 Irish Traditional group is affirmed with consistent- 
ly sold-out concerts, best-selling albums and innumerable awards— including Best Celtic Album Of The Year for their last three releases 
from NAIRD, the National Association Of Independent Record Distributors. Thoir last studio album Island Angel stayed on Billboard's World 
Music Chan for eight months. With the release in June ol their new album Blackwater and an extensive American summer tour, Allan repre- 
sent the best ol a new tradition: a new generation of accomplished young musicians breathing lire and life into the music, making it their own. 
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Virgin records take3:vou tnere \ 

^ ■■■■■■ ■iaivHaHBaBaa a | a|i 

.,1 aaf*"- I . axaiMWBBMaaB 

Without ^.bo^yding.p.ass 

BBBBBBB BBBBa BB 

--■mmm ^ 

Coming in September: the new album from Enigma 
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©19^yKyg^cefJ^'Ar||i]BB, Inc. 
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Mdstcrsingcr Music US A, Inc./ 
Nightingale Records proudly announces 
the opening of our new USA and 
our Singapore office 

Featuring artists: Anugama, Kamal, Karunesh, Prabodhi, 
Mohammad Egbal, Christa Egbal and Sirus (Ahura) 

Company philosophy: Meistersinger Music is more than just a 
business company. The essence is on music that promotes the general 
well-being of the individual with simple, well meaning messages, 
without losing sight of its marketability. 



North & South America 

Meistersinger Music USA. Inc. 
P. 0. Box 30158 

Tucson. Arizona 85751-0158, USA 

(520)733-9382 

(520)722-8293 Fax 

e-mail: meistersinger-usa@TtieRiver.coni 



Europe & Africa 

Meistersinger Musiis 
Aussere Kapellenstrasse 7 
D-91361 Pinzberg - Germany 
(49)9191-7070-0 
(49)9191-7070-50 Fax 
e-mail: meislersinger@l-online.de 




Asia & Pacific Rim 

Meistersinger Musik Singapore Re. Ltd. 
Serangoon Central 
R 0. Box 587 Singapore 915503 
Republic ol Singapore 
(65)483-5014 Telephone & Fax 
(65)383-4357 After hours 
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Portraits Of The Artists 

By John Diliberto 

/f till- FBI u cK- ( (iiiipiling a profile of the typical new 
age ai li.sl, it (oiikl .start by analyzing this list of the 10 
Most Wanted. Several have ci ai ked the upper reaches 
of The Billboard 200. some have hijacked the to[) of the 
liillboai d New .Age chai t. and others have abscondetl with 
(lianiniy .Wards. The modus operandi, personalities and 
music aie different, but they've all seen successful results. 




CHIP DAVIS 6 
MANNHEIM 
STEAMROllER 
licliriMl: 

.Vui f(l A niajiii 
hit ill 197') will) 
"(Convoy." 
icleascci iiiult'i the name C.W. 
McCall. 

HntlllHI: "Kn-sh .Aii'r" (.Xiiu'rican 
(piainaptiitiir), I97t 
IrtiirtlVNiliiilB: a I r»li .Virc 
( :liri>l (.\incri( all 
i;iaiiia|)liciiit l. I'.mH 
IIStil|iiSllil| (Hllltt: Mixes dassirul 
nii)liis. pi oi;rcssive r<K k aiiti syillhf- 
s^/^•t^ ill .ill easv-lislening lilt inula. 

iKiHIrNil mid 

Aiiiciic;iii (>niiii;i|)li()n(- Lihc-I in l*)74 
CvmtnllM: 'Xiluislitias in I hc 
Airt'" (Aiiu'i itan (iraniaphone) 

fiU 



N/MRID 



lOEMAI 



1' Irish singer whose IviH 
iianif is Kithiif Ni Bhra4inin. sislrr 
of the Cllaniiad f'aniilv- 
lintttn: "Knya" (Alianlit ) 
(rfissiied as "The Cells" on Reprise) 
Irtaktlmife IIIHE "Walei mark" 
((.(■ttcn). I'.tSH 

MSttlfliSbill fntn: Muhi-n at kcd 
ch<n;il soiiikI developed by produc- 
fi Ni» kv K\,iii 

Cvrnl fllnit: ' rhr Mnnory ()t 
Tiees" (Reprise) 

RITMI 

llCkinitf: Born in Japan as 
Masanori I'akahashi. Pliiyed in ihe 
pro^rcssive-rock group I lie Far 
K^iM Family liand. 
Ml Mlt: "ten Kai-;Vstral Trip" 
{Zen). 197H (reissued as "Asiral 
\'o\age" im (iellcn) 
ImUlrMlb: ' I he l.ighi of rhe 
Spiiii" ((Icden) U)K7. Produced by 
Mickey Harl 

KitlliliSliil rntm: Lush, rhythmic, 
s\ ni!n si/ri -based woi ld space nnisii 
Cimil release: An Knchanted 

l-At niiijf" (I)inno) 

inMilRUEIEIT 

BiCfcirilll: (>erinai)-horn niusit ian 
( jiiir Id die l .S. in his leens. 
HrSt alllH t miUtmib: "Nnuyeau 
I'laiiuMK 1)" (Hii^lier ( )claye) 
ImMlmih eVClt: l.os Angdes rach<> 
siaiion \\'A\'K dis< o\<'i"e<l "Noiiyeau 
ri.iirfciH ii" ivlien it was a I.ieberl- 
pnxliM cd < .isseile. 

DisUiiiiskiii featirei: Fianieiuo-hased 

liisiiiii jiid .iriihieiil ahiiospheics 

Cirreit release: 'Ojiium" (Kp>< > 




UNGHINEDttlM 

BXfeinHi: tiennan live-lbnn psyc lietk-lic 
iiKi (iJiinfled l>y F,(lg"ar Fniesi' in l*Mi7. 
First llfell: "Kle( (rr)ni( Medilalion" 

(Ohi). I')70 

Breakdiriaife iUm: iMiaedra" 

(Virgin). \\M\. 1 opped the British 
1 .1* < harts ,iiul hol-wiri'd die space- 

ItHlsif |H)\\|-I -.Upplv. 

DlSdljjltShlag featarCS: Synthesizers 

Breakthraiih eveil: s> nthesi?:ers 

Camat relcasi: "rhe Dream Mixes" 

( Nhi aiiKM I 

JIINnSH 
bctmiK: 

Musician lurtied 
sporiscasier 
lMriu-<l talking 
head lor 
■'Knierlainntent 
! onigiu." 

first riliail: " roin~ De F'rance" 
(Private Music). 19S8. Based 
around his soundtrack to TV cover- 
age (il the Freru h hicyde race. 

IreAthnaih aMn: "Live Ai Red 

R()(k.s' ((.ISP). 1995 

llstll|itlllll| fnbiriS: Gi andiose. senli- 

inenlal ore hestral pop 

Carrnt release: "i)is<()yer\" (G i sp) 

ANIREAS 
niLEmffllEI 
laclimil. Swiss 

harpist lx"gan 
playing ha* k- 
ground music 
for poeir\' 
albunrs. 

First aMat "Behind the Gardens..." 

(CliS). 19H2 

Ireaktlraail alln: "Down To The 

Moon" (( .IIS). !l)H(i 

Ireaktknaife eiClt: Appearing on "The 
l oiugln Silow " 

IISdaialSlMf leaUrcl: Elecu-ic harp 
mi\t-<l with kish instrumentation 
atid wot Id nuisic Ioih lies 
CinttirCleaSt Folian Minsirel" (SBK) 

CEOIGE WINSTON 
Backiraaal: toik 

iiiiisi( pianist. 

Nntiltn: 

"ISiillacUS.- Blues ' 
d'akrim.i). 107'.' 
(le-icie.ise<l on 
WiikIIi.iiii IIiIII 

In lirtkniil ifkiB: 'Aiiminn" 

(\ViikIIi:iiii llilll. limO 
DIStillMUM (Cllim: ( )|>en-ende<t. 
ineliKlii pianci lhal inaiie Wiiislon 

Contmurd an faigf ^-1 
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THE ECLECTIC MUSIC OF SONIC IMAGES 






The London Concert 

NEW RELEASES IN '96 

Cloupwalker: 
Christopher Franke studio album 
&ONAWPAK: 
Mayan Music from Ah-Kin 

Sacked Valley: 

New from Echoes Of Incas 

Firepance: 

Flameflco Guitar project 

Alchemy of Ughv. 
New Aqe Compiliition 





Enchanttn^ Nature 



Sonic Ima^BS Records. PO Box 691626 W. Hollywood, CA 90069 U.S.A. 
http://eonjclma^?s.com E-Mail: Internet: sonlcimages^sonici mage4.com 
AOL: sonicimage Mailorder. (600) 047-6642 



New AgE 



Radio Faves 

stations And Syndications Tune In Tn New Age 




By Douglas Reece 

"W" "T* "^iih the expanding num- 
I Jm / her of artists and 
1/ 1/ sounds evolving within 
f f the new age genre, it is 
no wonder that progrannnern contin- 
ue to find a diverse and enthusiastic 
listenei"ship. Progi-ams featuring new 
and old examples of the format are 
broadcasting everj^vhere from col- 
lege radio to internationally syndicat- 
ed i)ri(gr*ams. 

The following is a brief yet divei-se 
oven iew of the fonnat and its various 
players. 

Tnl m ttizick" [Tie laiiaic M 

MlSlC]: Aluldnoni. Afirhhuni. 

llo- X.lh^ihiiHh. hoUtd l)\ Hiinh 
Wnrkhu.ru. 

In addition to his program. 
Warkhoven lectures on new age 
music at local bookstores and Is 
releasing The Ncn- Age Music 
tCoajctojiedki this year. Having spent 
the last five years in the format, 
Warkhoven anticipates a greater 
acceptance of the music in his coun- 
try. "I'm hoping that it will get as big 
as it is ill the r.S.." he says. "The 
music is giwing up and has begun to 
stand on its own and create its own 



place in music history." 

**EBhieS": Pa. Symtmifrd 

tmtumnlh, fio\t- 
v4 by ' John 
DilihnttK 

"Echoes" is 
one of the na- 
tion's most successful new age pro- 
grams, broadcasting in ViO marketji 
on public stations including WFlfV 
New York. WDUQ Pittsburgh and 
WSIE St. Louis. Kiniberly Haas, 
executive proiliicer of the two-houi*. 
daily satellite-delivered show, attrib- 
utes part of the show's popularity to 
its unicjue world-fusion sound. "We 
have a laid-back sound that's not 
background music," she says. "It's 
designed as an evening program for 
listeners who want to hear something 
new and interesting after they have 
heard the day's news." 

"Ihi Greit Awikeiiii": nxci 

Ihiiihun, C.ouu., <>-l() ii.m., Siiiiftfiy, 
hnslrd hy Andri'd IVliilf. 

After WQCD's "New Age, New 
York" went off the air. Wliite enli.sted 
in Western Connecticut State Uni- 
versity's radio program, becoming 




&§IUIIRI!JI 



AIFiniO-IQ>E§fla 




"Steven Halpern is the first and definitive 
New Age artist. . . who has had a major 
influence on how we play and listen to music." 

— Keyboard magazine, "Twelve Who Count" 

Afro-Desia — the most exciting album yet by 
the renoumed pioneer of 'New Age music. 



Afho-Desi.a srxd 



* Overflows with a Hfe-affirming joy that is grounded in the heaUng powers of drumming. 

• Halpern is celebrating his 20th anniversary by revisiting his roots in World/jazz music. 

♦ Hear his music on The Best Nett; Age, on the Billboard chart for 1 1 weeks. 

* Halpern *s name is synonymous with the music people use for unwinding and relaxing. 

• As long as there is stress, he will be selling more and more recordings. 

Nat'l distriKition hy RF.P • PR/inrenMews: 415-485-5321 • fax 415-485-1312 • Int'l sales: FAX 510-893-4807 
Sth\ FN Hali-frn's Innfr PFAt:F Musk:" • P. O. Biix 2644 • San Ansclmo, CA 94979 Membooi 
Visit us at our new World Wide Web site: http://www.innerpeacemusic.com 



Steven Halpern 




Oi'er 3 million units sold 



host and producer of "The Great 
Awakening." Now in her fifth year, 
WTiite echoes her colleagues, saying 
the format has breached the confined 
view of it held by mainstream. 
"People who say they don't like new 
age have not heard new age." says 
White. "They hear what they think is 
new age. It really has become a cul- 
turally ami musically vast, very con- 
tenii)orar>' form of expression." 

KHHI, .\'o»ii'. Ahi.yhi. inu.\ir dispftsed 
ihriiiighoiil programming, MD Andy 

Mixed with the educational fea- 
tures and inspirational talks found on 
this non-commercial. Catholic station, 
new age music has found a home. 
DKJiovanni. who points out that 
Nome sometimes gets as little as 
three hours of sunlight a day. ho|>es 
the station's programming helps 
brighten listeners' days. "INew' age 
musicl heli>s bring you to a more pos- 
itive mental and spiritual realm." .<«ays 
DiGiovanni. 

"Nlfltsnpes": n i iti: iimi, Mich., 

(}:30-7:(l(f l,.,n.. M<in.-l-n., iw,tfd hy 
Miciuifl Abshfr. 

Sometimes accused of hosting 'The 
Brian Eno Show," Ab.sher is a fan of 
ambient hou.se. often playing such 
artist;? as The Orb. Still, he says cat- 
egories are thrown out the window 
once he's on-air. In fact, Absher fre- 
quently dips into dub reggae, which 
he says may not be as separate fi-om 
the gonrf many think. "Somehuw, 
the influence of dub reggae hasn't 
been given iU due credit, especially in 
the ambienl-house-techno stuff," he 
says. "That's my little hi.story lesson 
for listeners. I'll play sfime Mad 
Professor and .say. 'Look, it's not real- 
Iv that different from this other 
stuff."" 

"SNllSnpeS," SnnUi Harlmra, Calif. 
S\ndif ntt'd intrrnationalty, hosted by 

Keudra. 

Producer/creator Paul Hunter says 
that "the No. I program in Dubai, 
Saudi Arabia" is "Soundscapes," 
which began on local UCSB station 
KCSB in 1983 before it eventually 
ventured into the commercial realm. 
Veteran Hunter .says it's sometimes a 
challenge to keep up with the music's 
evolution: "As NAC moves toward an 
urban, soul .sound, we're moving to a 
folk, Celtic sound and losing our syn- 
thesizer base. The music keeps evolv- 
ing. For a while, the didgeridoo labo- 
riginal wind instrument! was big. 
Though it was a really fascinating 
sound, it sounded awful on radio." ■ 



Research assistance was provided by 
New Age Voice magazine. 
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World 

CLASS 



SACRED ROAD 
David Lanz 

Not fiiicc DiK'id /j7ij:'s first Cold 
nxord, CRISTOI ORrS DREAM, 
luii there kvii mi itllniin of iucli 
profound Imnily and depth, A 
masterpiece for the '90s and beyond. 



HIDDEN BEAUTY: The Evolution of Stiund 
A Narada Collection 
A collection of ele^antli/ crafted compositions e.xqnisiteli/ 
remastered in 20-Bit for a truly natural sound. Heralding 
20-Bil as the ncu< standard of excellence for all future releases. 




World 

VIEW 



Look For These New Age Labels 




By Maria Armoudian 

T X T'ith numerous appearances 
1/1/ on Billboard's New Age 
Y Y chart, these are 10 compa- 
nies that don't mind being labeled "new 
age." 

HEMTSDFSPtCE 

Since its 19X4 founding, Hearts Of 
Space records has released more than 
70 albums, including electronic, 
acoustic, new 



age instru- 
mental, Celtic 
and world-am- 
bient music. 
The company 
developed 
fi"om the [wp- 
tilar new age radio show. "Music From 
The Hearts Of Space," and recently 
topped the Billboard Indie New Age 
Album chart with "Celtic Twilight." 
Some of its artistif include Constance 
Demby, Raphael, Bill Douglas, John 
Boswell and Steve Roach. 

TMM 

Santa Fe-based label, Triloka 
Recoi'ds.'Worldly Music, seeks to pro- 
mote the world's music and spiritual 
cultures with Its reconls. In addition to 
new age music, 
the lalx-'l also pro- 
duces world, jazz 
and instrumental 
music and fea- 
tures artists such 
as classical Indian 
artist AH Akbar 
Khan, w'ho was 
recently nominated for a Grammy 
Award. Jai Uttal and Jim Wilson and 
his LitUe Wolf Band. 

CTIP 

In 1992, "Entertainment Tonight" 
host John Tesh grasi>ed full control of 
his music cai-eer when he founded GTS 
Recoi-ds and released his fourth album. 
"The Games," featuring music used for 
NBC's telecast of the 1992 Summer 
01\Tnpic Games from Bai*celona. Now 
GTSP. the full-Hedged label has 
mei"ged with Polj-Gram. 




IICTAn 

Higher Octave is celebrating its 
10th year of independent music. The 
founders, former teacher Dan Selene 
and talent agent Matt Marshall, 
say they created the company to 
provide music that "spoke on a 
|K»rsonaI and spir 



itual level, a little 
deei^er" than what 
they were hear- 
ing. The company 
has launched the 
contemporary 
instrumental 
careers of former 
Jefferson Starship guitarist Craig 
Chaquico and flamenco guitarist 
Ottmar Liebeit, 



Higher Ocuvc 
Music 



Celebrating 

1^ 

Years 



In Ut86. the Seattle-ba^ed Miramar 
recoi'd and video label released its fii-sl 
video album. "Natural States," which 
was certified platinum, followed by its 
companion CD, which landed on 
Billboard's Top Pop Album chart. Now. 
the label is celebrating its 10-year 
anniversary with a full roster that 
includes Tangerine Dream and Paul 
Speer. 

Narada Recoixls was launched with 
"Pianoscaiies," by Michael Jones. The 
label is one of the large.^t in tlie new age 
categorj' and features arti.sts such a.s 
David Lanz and Grammy-winner 
David Arkenstone. both of whom have 
landed No. 1 albums on Billboard's 
New Age chail, 

PIIVAn MUSIC 

.■Vlthough l^iTvate Musk: was founded Ut 
release con- 
temporary 
instrumental 
music, it now 
only has one 
such artist, 
Yanni, who 
hiis sold o\'er 
5 million uriiti 
of his "Live 
At The Acropolis" album. Yanni also has 
earned three platinum and four gold 
j-ecniTLs. 

ANEUCANfiUMAPHINE 

Composer/producer Chip Davis, of 
Mannheim Steamroller fame, formed 
American Gramaphone in 1974 to 
release original music with a "classical 
base and a pure view of production," 
he says. Mannheim Steamroller has 
sold millions of records and won a 
Grammy Award for Best New Age 
Recording. 

MNMMMHIU 

Windham Hill began when its CEO 
Anne Robinson and partner Will 
Ackennan tapped 60 friends for five 
dollars each to finance their first 
recoi*ding. Now 20 years later, the label 
is home for George Winston, Ale.x de 
Grassi, Liz Ston,', Shadowfax and the 
Tibetan GjTito Monks. Recently, the 
label has branched into jazz and new 
singer/songw'riter music with its two 
new labels, Wintlham Hill Jazz and 
High StR'Ct. 















Private Music. 



BlEniMI 

Celestial Harmonies, founded by 
Eckhart Rahn, seeks to pi*esent inter- 
cultural music with its 200 CDs. The 
label often records music in unusual, 
international settings, such a.s flutist 
Paul Horn's "Inside The Taj Mahal" 
and "Inside The Great Pyramid." It 
also presents special anthologies, sucli 
as 'The Hugo Masters/ Anthology Of 
Chinese Classical Music." ■ 




CELTIC TREASURE: 
The Legacy of Tiirlough O'Caailoii 
A masterful Celtic collection. 
Featuring Turlough O'Carolan's 
immortal melodies performed by 
the world's finest contemporary 
Celtic musicians. 



FLAMENCO: FIRE AND GRACE 
A Narada Collection 

A sensuous collection of fiery guitar virtuosity and haunting 
vocals — the essence of true flamenco. With fomatito, Rafael 
Riqueni, Enrique Moivnieand others. Authentic and accessible. 



World 

VISION 




TEMPEST 
Jesse Cook 

Hot debut album by chart-topping 
jesse Cook. Passionate rumba 
fianwnco guitar blends ii'ith nuisic 
from the global village. This 
electrifiiiiig performer is taking the 
anisic imrld hi storm. 



CELTIC REFLECTIONS: Misty-Eyed Morning 

John Whelan 

A powerful debut album of gorgeous originals. Breathtaking 
arrangenwnts featuring lop Celtic musicians. An acclaimed 
leader of the neiv Celtic music renaissance. 



explore the music of 

„ NARADA 
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Sold; 



TrLMsurcs i'f the Ccltit: Harji Celtic Treasures 

The Best in Cellic/New Age Music Since 1982 'A 
V.O. Bnx 189 • Biirbank. CA 91503 • I -800-681 -1888 — 




HEWAEEmSIG 

Cntttitiued front page 44 

and world percussionisi Geoffrey 
Ciortlon. "I think it's difrictilt for 
people to appreciale pou-wow and 
medicine music." says Markus. "But 
doing whal Jim has done with sam- 
pling and lerhnology is a really 
pf>\vcrful l(M)l."' 



CELTIC INVASION 

Celtic nmsit h.is .ilwiivs been a 
forte in new age. uiih \eleran 
harpists hke Patrick Ball and Kim 
Robertstin and early crossover 
groups such as Nighlnuisc. but it has 
exploded in the last few- years with 
(he massive p<»pularily of Irish singer 
Knya and her siblings in (liannad. 
Putting the word "Celtic" on an 




The Grail Quest 

Medwyn Gcxxiall 

CD OMM =14122 / MC OMM W24 




Spirit of the 
Morning Winds 

Trio Liudvig Garibian 

CD OBW 5a)72 / MC ORW 52074 



Shaman, 
Power of Sound 

Carlos Fregtman 

CD OMM 52552 / MC OMM 5255-1 



KRISMHA-SFUITE 



Krishna's Fhite 

Hariprasad Chaurasia 

C't> ORIV !i2M2 / MC om 




T 



Silver Wings Suite 
Mike Rowland 

CD ORE 52052 / MC ORE 52D54 



Friends of the 
Whales 
Gregor Theelen 

CD OR 523« / MCOR52.1W 




Blue Dream 
Gregor Theelen 

CD AMB 52502 



Orange Dream 
Mr. Ed 

CD AMB 52532 



9^ 









The Legend of 
Lyonesse 

Simon Cooper 




Nazca, 

Land of the Incas 

Medwvn Goodall 



Cn OMM 521182 / MC OMM 52084 CD OMM 52062 / MC OMM 520M 




Slava Tebe 

Gospixli Quartet 

CD ORS rrm / MC ORS 29792 



Mantras II 

1 lenry Marshall 

CD ORS 52012 / MC ORS 52014 



n 

C/5 




Capricorn 

Chris Michell 

CD ORA 2907 / MC ORA 2907 



Libra 

Chris Glassfield 

CD ORA 2904 / MCORA29(M 
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Pink Dream 
Seroka / Bcnalar 

CD AMB 52542 



Global Dream 
Max Folmcr 

CD AMB 52402 



Oreade' i ; 
music 



A NEW AGE OF RELAXATION 



Oreode Music Hollond Oreode Music USA 
phone +31.23.5286047 phone 800-91 4-8506 
fox +31.23.5287205 fox 415-851-2339 



album title- seems a guarantee of 
sales. "Celtic Odyssey," "Celtic 
Legacy." "C^eliic Reflections. " "(^ellit 
Voices." "Celtic Classics," "Celtic 
Minstrel," "(U-ltir (Christmas" and 
"Celtic Horizon" are just a few of tJie 
titles dominating the releases of 
many labels best-known for new age 
music. Among these are Narada. 
VVindliani Hill and. surprisingly. 
Hearts Ol Space, whose "Celtic 
I wihght" has lopped the SOO.OOO 
mark. 

None of these recordings would be 

The genre was 
originally 
Inspired oy equal 
doses of world 
music, space 
electronics and 
classical, and 
those soonds are 
returning tn the 
forefronf, albeit 
in hybrid 
combinations. 

considered traditional by a long 
stretch, and some have called il 
Celtic-lite. "It's not shannocks and 
shillelaghs." says Michael Sullivan, 
executive producer (tf .\arada"s 
"Celtic Odyssey." "Legacy" and 
"Voices" collections. He admits this 
isn't the kind of music you'll hear in 
a Dublin pub. but. he asserts. "The 
nuisit is aullientit. Rather than tlic 
pub-based play-real-fast music and 
that soi l of stuff, we've focussed on 
the melodic, heartfelt side." 

"It makes (ieltit music more ethe- 
real." says Stephen Hill, president of 
Hearts Of Spac e Records. "This is 
what Enya did. Take the melodies 
and harmonies ofCU-liic folk music, 
but not the rhythms, and tuiu them 
into an ethereal fantasy world. Hut 
llie (]ue>tioii you want to ask is 
whether the emotional center of 
gra\ily is there, and I ihink it is." 

While Knya had the major break- 
ihrough, Clannad bla/c'd (he trail lor 
■ his audience with a style dating back 
n> ilie album "Onlamen" in 1977. Its 
" I heme Prom Harry's Came." with 
its ethereal hymnlike harmonies, 
speaks to contempoi ary audiences, 
even though it's sung in (iaelic. "I 
think it's so melodic and it's so beau- 
tiful to sing," says Maire Brennan. 
who continues creating haunting 
(iaelir choirs on C-lannad s latest 
i clease. "Lore" (Atlantic). " The way 
we use our voices as instruments and 
the arrangements we <lo, it becomes 
visual lor people. They can think of 
something else." 

Allantit has speiirnallv laigeted 
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the new age audience with its Cehic 
Heartbeat label. "We knew that this 
kind of ambient sound was some- 
thing ihey would eai up." says Vicki 
Germatse. Atlantic's senior VP of 
product development. "We made 
the connections between Maire 
Brennan of Clannad and her sister 
F.nva. We established a brand-look 
like \Vindham Hill." 

Formed bv a consortium thai 
includes the management teams of 
L'2 and (Uannad, Celtic Heartbeat 
has released a Clannad compilation, 
twf) discs bv the Oltic choir Anuna 
that plug into the chant phenome- 
non and a recent CI) by Bill Whelan 
from his musi< theater work. "River- 
dance." with new recordings by 
Oeclan Masierson and Thomas 
LoelVe in the offing. 

t^eliic lalxrls such as Green Linnet 
and Shanachie have been aware of 
this market all along. Yet even the\ 
are stepping up prt)motion and mar- 
keting in new age areas, e.specialb' 
.liter noting the succe.s.s of "Celtic 
Iwilight" 

"Did I notice it?" exclaims 
Ric hard Nevins. founder and C.V.O 
of Shanachie records. "It was like a 
bomb going ofl in the back\ar(i. A 
iraditifJtial backwoods Celtic album 
<an sell a few thousand copies: a 
( rossover album can sell lOO.OOO 
topies." The label has respontled 
with its own collection. "Celtic 
Papestry," as well as crossover 
efforts by Seamus Kgan on 'When 
Juniper Sleeps" and Phil Coultei s 
"Celtic Horizons." 



The Light Program' 




A production for radio 

An adventuro in sound.space.tynthesli 

We are developing a series o1 radio and tv 
programmes (for ttie BBC, DAB. Internet, 
satellite. London local) which aim lo create an 
enlightening ambier>ce ■ a mix and morph of 
music, nature, wildlife, marine recordings, 
surround sound effects, and spoken word 
(opinion, philosophy and poetry) - reflecting the 
splrti of the sounds and musics. 
Our piayiists Include recordings often 
categonsed as ambient, meditative, electronic, 
computer, synthesizer, experimental, avant- 
garde. N.A.C. classical instrumental, tazz fusion, 
space dance, sacred chants, choral, voice 
synthesis, world musics, spoken word, and, of 
course, new age - to the next age. We call Ihem 
'axtra-sansory sounds'. Also, vision recordings 
teatunng ambient computer art. animation, 
graphics, fractals, nature, meteorology. 
We InvTte your communicstlons catalogs r«cordir>gs 
in any format to: Wizard Media @ Canalot Studios, 
Kensal Road. LONDON. W10 5BN. UK 
E-mail jw@wlzardrr>Bdia.com CompuServe 100101.3300 
Tel: *44 (0)181 960 5007 Fax -^44 (0)181 964 3955 
Contact Johnnie Walker or David Tutfnell 



AMBIENT CLASSICAL 

While many are tuning their music 
into the sounds of the world, anoth- 
er subset of classical music has 



emerged, drawing cmce again on the 
spirit oi Debussy with a dolUjp of 
Pacbelbel. (k-lestial Harm<mies has 
been releasing classical compilations 
geared toward the new age market 
for years, and established classical 
giant Deutsche Ciranunophon joined 
the fray with the ".Shadows & l-ight" 
collection of cla.ssical originals subti- 
tled, "Ambient Music From Another 
Time." Windham Hill went to its 
own artist rostei lor new vei^sions of 
the classics with " The Impression- 
ists," "Bach Variation.s" and "The 
Romantics." 

Many artists, however, are creating 
new classical music that siLs well out- 
side the established mainstream and 
even beyond the classical minimalist 
renegades of Philip Glass. Steve 
Reich and Michael Nyman. The field 
was already plowed by the success of 



Yanni and John Tesh. whtKC current 
appeal lies in pumping up pop 
melodies with sier()id orchestrations. 

Unlike their 20th-cenlury classical 
brethren, these new composers 
eschew modernism, embracing con- 
ventional classical form, stnuiure 
and tonality. Paul Sauvanel created 
digitally orchestrated adagios on 
"Tristes.se" (Hearts Of Spat e). The 
Angels Of Venice make modern 
chamber music for Celtic harp, flute 
and cello on their epcjnymous debut 
(Epiphany), and Su/.anne Ciani trad- 
ed synthesizers for symphonies on 
" Dream Suite" and her latest, 
"Pianissimo 11" (Seventh Wave). 

David Darling has been working at 
the classical crossroad for years with 
his solo recordings like "Darkwood" 
on KCM and his ambient-chamber 
album, "Eight-String Religion" 



(Hearts Of Space). "I think of it as 
attached to the adagio quality of clas- 
sical music and all the adagio move- 
ments that Tve heard that move me 
so much in music." Darling remarks. 

rhe chant-niania of the last two 
years has also had its impact, with the 
Benedictine Monks Of Santo 
Domingo l>e Silos mixing serene 
meditations and soothing atmos- 
pheies with the savvy marketing of 
.'Vngel Records. Concurrent with the 
breakthrough album "Chant," many 
artists were already working out 
chant fusions. New age composer 
Richard Souther adapted the hymns 
of Abbess Hitdegard Von Hingen for 
"Vision" (Angel), as did producer/ 
composer Vladimir Ivanoff with 
Vox. Ivanoff takes Hildegard's 
hymns into electronic abstractions on 
Continued on page 54 
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Sons of Somcrkd 

Steve McDonald 



'Celtic 

music 
. on an f , 

lie scale 



<»8 mmmt Ct> p^kcd >« D.nipjk itcludnoar 
V.tii.il Booklci'" *iih n<Diiiao(<}uick 
limc >i<kii iorfoihci oi.lii meA,» (iiiMKont. 

Mcaicnbct lo )>k itKHil oti aibci S)i- tiitr< 
lroii» lue !0 \t>l Mint Btnii Snj||c Hi lor 
^lli.,tK* t»e.tl.M I>.k l).indl 

Passport Music Dist. 
...800 33^-339^ 
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Canyon Records 

and Indian Arts 

From the soothing sounds of the Native 
American cedar flute... or the excitement of 
a pow-wow... the centuries old tribal songs 
and... the latest in contemporary 
American Indian music... 

The LARGEST distributor of Native 
American recordings - featuring all 
the major labels and leading 
recording artists. 



Over 800 titles! Cassette - CD - Video 
Wholesale/retail 



4143 north 16th Street • Suite 1 

Phoenix, AZ 85016 (602) 266-*823 

( im-i .ifl from 'ni,Kh nils DriMiiitr' liiiilcl> Hcd Vtmt. appr^iPi rourlcst Tiilftfi>ui Rctords 



naIrd 




Rusty CrTOB^FT 

iiaaiBtiaiifc 




Robert Gas^H 

& On Wings Of Song^ 



500,000 
customers 
cant be 
wrong! 

Half a million 
records sold and 
you've never 
heard of us? Well, 
isn't it time to fix 
that? 

Call today for pro- 
mos on the best- 
selling artists your 
customers have to 
buy somewhere 
else. 



Spring Hill Music 

X 800 Boulder CO 80306 
ph 303.938.1 ) 8 8 fx 303.9 38.1 1 9 1 
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NEWUEMISIC 

Continued from page 

\'ox's "Diaticiiij" (Ri'iLl Musit ) and 
creates almost hyper-teal vocal 
choirs on Sarband's "l.ibre X'erniel!" 
(Mesa). IvanoflF makes no apologies 
for his artistic liberties. "Vou can 
reconstruct the insininienis, you can 
reconstruct the hall, (he church 
where a pai lit iiiar kind of music has 



been pei foi nied." he explains. 
'" t here is one thing von can't recon- 
struct — the ears <>( listeners, l liey 
changed in time. .\nd so, Ibr me. the 
question was how to do medieval 
music for a modern audience." 

SPACE IS DEEP 

Some musicians aie adapting clas- 
sical tbrms. but others are still setting 
the controls for the heart of the sun. 



The crossover from ambient 
1o space lo new age is a 
seamless one. as younger 
musicians like The Orb. 
Banco de Gaia and Aphex 
I'win borrow, sample and 
pay homage to the '7l>s 
sounds of T angerine Oream 
and Klaus Schulze. 

Another strand of musi- 
cians are creating a sound 
called "dark ambient." a psy- 
chologically powerful music 
that barkens back lo what 
Peter Michael llamel once 
called "tone color music." .\ 
lilany of dark ambience can 
be hearti on the " Thrtuie Of 
Drones" and "Swarm Of 
Drones" compilations 




Tniniii lit» iiipirti in ipi. 



Ill appKtpriately named Rhythm & 
Asphodel records, compiled and Noise. Humon has drawn from a 
sequenced bv N'aut Humon. of the diverse ciew of musicians, including 



avant-garde composer 
Maryanne Amacher. as 
BL« well as Robert Fripp. JefT 

Ltiieiiikc and Biosplicre. 
Completing the ciicle. 

Steve Roach and Robert 
Ri(h. >\nthesisi> who have 
beett making an inc reas- 
ingly orgiinic global fusion, 
have both released their 
most purelv electronic al- 
bums to date. Rich has 
recorded with composer 
Brian Lustiiiord on "Stal- 
ker." and Roach has re- 
leased "The Magnificent 
\'oid. ' both on Hearts Of 
Space imprint Fathom. 
This is rootless. rh)tlunless 
music that truly journeys to the cen- 
ter of voiir mind, although vou may 
not be happy when y<)U get there. 
"For s<)me people, it lias a \%()mhlike 
warmth." savs Roach. " I hen <ither 
people say thev fell ver\ unsettled 
when they heaicl it." 

PARADIGM SHIFT 

,Ks soon as a ti end is delineated, it 
dissol\es like ink Noaked in ilie rain. 
Iilurriiig the lines of disi iiu t ion. 
Neu age music lias been around 
long enough to ha\e its <»wn cvcles 
ol { onvergtMice and dispersal, but 
never has it been sn di\erse. Benoil 
Mandelbrot, ihe father of fractal 
gi-omeirv oi)ser\t'd, "(ilonds are 
not splieies. mountains aie n()t 
cones, coastlines are not circles and 
bark is not smoctth." He niighl have 
.idded thai new age music is not 

COU'^t.Ult. ■ 



UTOTS 

Continued f'rt 




jiul W'iluili.iin Mill syiuHivnioiis 

Willi iK-\v A^c imisit 

Cirrtitrekm: ' Foiesi" (Winciiiain 

iiiiii 

CirmtPmlil: I'lodiuing Hawaiian 
Sla< k Kf\ j^iiilarisls tor his Damiiig 
l:al lalx-l. 

PMl WINTER 
iKkirMM: j.i// 

Naxopllollisl 
till in-(l luht id 
atoiislii fusidiiisl. 

HrtlalliK la// 

I'l.-HII,-,,-' ■ 

\\ ,i,limL'h.ir' (CDlumhia). lillil 
Irtlkttrillll iMl: "Itams" (CBS) 
Brtlklknagt mit l lu- cnvirniinH nlal 

mstlniilsklii Intirti: ( .<irK<'(>us 

iucl<Klics liaiiiccl hv impftcable 
iiiiisiciaiiNliip aiifl uoi Id-nuisit" over- 

Cirmtllllill: " I Ik- Mail Who 
PI. lilted I ri'fs" (Living Musit ). 

YMNI 

BNkiriMl: Born 
111 t .! cei e as 
\ antn 

(:ln\ssM>tiiallis. 
Came to 
Aiiierii.i in l'J7;t 
t<i yel ,1 ps\(holog\ degree. 
Hril IlkM: "Optimyslit)ue" (Varese 
Sarabande). 19H4 (re-relea.sed on 
l*ii\ate MusicI 

Irtiktkrnili illii: -Reflet tionsOf 

r,i>-:i <t: ' I'i w .Ui- Music ) 
Brtlkthrugll evnt: Appeal ing on the 
"Oprah \\'inlre\ Show" with para- 
iniiiu l-tti(i.i l.vans 
BiSttniliSklll fCitirtt: ( )v er-t he-l< >p 
I '! 1 [h -^1 1 .il uiiiMi and great hair 

Cirreit nicm: i.iveAi ihe 

.\t iopolis" (Private Music) ■ 





The LEADING 
Company specialized in 
distribution and promotion of 

New Age, 
Adult Alternative, 
instrumental. Fusion, 
Smooth Jazz, 
Acid Jazz... 

NEW SOUNDS MULTIMEDIA 
Via Rovereto 23/29, 20059 
Vimercate (Mi) ■ ITALY 
Phone 39+(39)+6991 1 
Fax 39+(39)-6991401 
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Lionel Bart Resurfaces At EMI Music 

Vet Songwriter Back With Revivals, New Deal 



I BY NIGEL HUNTER 



LONDON— "Kings Ain't Wot They 
Used To Be" was the title of Lionel 
Bart's 11)59 hit stage musical. In recent 
times, some say that phrase is an accu- 
rate assessment of his fortunes. 

"There was a lot of neglect of my 
stuff during the '70s and 'SOs," says 
Bart, "but I've kept busy, and I'tc just 
signed a deal with EMI Music pub- 
lishing. It's for three years and re- 
quires me to deliver eight songs per 
year. These can be stand-alones or 
parts of shows." 

Uiirt's original publishing outlet was 
AjwUo Music. He readily acknowledges 
that his business affairs once lapsed 
into chaos. 

"It was madness, hut I eiijo>'ed tha';e 
times," he says. "It's good to be with 
EMI now, lx?cause they had acquired 
some of my work some time ago. I 
decided to do an overall deal that cov- 
ers evvrylhing." 



Bart's scattered copyrights have 
been rounde<l up to some e.xtenl, and 
he has retrie\'e{l the mechanical right** 
to "01i\x'r!," his most successful show, 
with the help of theater impresario Sir 
Cameron Mackin- 
tosh. Mackintash's 
London Palladium 
re\ival of the show 
that debuted in 
Decemlier 1994 is 
still running at full 
capacity. 

Two Bart shows 
are due for revival 
this year. "Lock 
Up Your Daughters," for which he 
wrote lyrics to Laurie Johnson's music, 
will he produced in Chichester, Eng- 
land, and then on I^ndon's West End. 
"Kings Ain't Wot They Used To Be" 
will get a new run in U19ti. 

Bart, w'hose film credits include the 
title song of "Krom Russia With Lo\e," 
has l)een invited to write an end theme 




Elliott Murphy Returns To U.S. 
Via WarnerlCnappell France 



BY JIM BESSMAN 



NEW YOKK— When Elliott Murphy 
signed with Warner/Chap|)ell Music's 
domestic office March 8, his move was 
a reflection of "the oid-fashioned way 
of the music business," as Murphy 
describes it — at least in terms of a tight 
relationship l>etween a songuriter and 

r music publishing 
V comimny. 
\ But the deal— 
m which encompass- 
es the veteran 
L J folk/rock song- 

T\. writer's catalog 

tralia, New Zea- 
MuRPHv land, and Brazil, 

in addition to 
North America — also exemplifies 
Warner/Chappeli's continued exploita- 
tion here of iu foreign artists. Mun)hy. 
who had been self-published in the 11.8. 
thmugh his U Music or Eljamasic, ha** 
been a Warner/Chappell Krance alTili- 
ate for more than a decade. 

Indeed, the native New Yorker, 
whose albums have always sold best in 
Europe, has resided in Paris for the 
last seven years and credits Warn- 
er/('happell's Krench office with essen- 
tially saving his career. 

"Jean Dawusl. managing director of 
Warner/C:happell Krance. has been my 
major supporter for llie last 10 yeai*s," 
says Murphy. "He put me in touch with 
rWamer/t^happell's director of creatKp 
senices, international! Patrick C^nseil 
in New York, and ev^n though his posi- 
tion is in international, I wanted a direct 
relationship with Warner/('happell in 
America. These days. i>eopie in pub- 
lishing companies are more song- and 
artist-oriented than record companies: 
They're into mu.'iic for the same reason 
I am. which that it all starts with the 
song, and if you don't have that, you 
don't have anything to build on." 

Murphy also fit in \w\\ with Consoil's 



efforts to advance the careers of for- 
eign Warner/C'happell artists in the 
U.S., principally by placing them with 
domestic labels. To this end, Conseil 
has recently helped secure I'.S. releas- 
es by such varied international artiste? 
as Yulara, La Bouche, and Bananara- 
ma. Murphy's latest album. "Selling 
The Gold," was released here in Fel> 
ruary on Texas-based indie Dejadisc. 

"Elliott's signing was kind of odd, 
because he's an American artist who 
does well overseas," says Conseil. 
"Warner/C'happell France co-produced 
the album and helped find releases in 
(Continued on page 9^) 



for a cinematic production of "The 
Wind In The Willows." He's "in dialog" 
with Walt Disney and Warner Bros, for 
movie work, including a possible "blind 
animation" deal. 

Like other show-music writers, Bart 
has a trunk of .'*ongs and ideas to which 
he can i-eturn. In the late '(jOs, he put 
together a musical wrsion of "Gulliv- 
er's Travels." and producer Kermit 
Bloomgarden. with an eye toward a 
Broadway production, .started raising 
funds for it. Bloomgarden died before 
plans were finalized. The concept is 
being worked on again for a possible 
debut in Ut*)K-2000. 

Bart's musical treatment of "Quasi- 
modo" (aka "The Hunchback Of Notre 
Dame"), begun in 1965, is a project on 
which he's collaborating with Chris 
Bond (book) and John Cameron (musi- 
cal director). Bond worked with 
Stephen Sondheim on his "Sweeney 
Totld" prtxluction. 

"I wake up each day now at the time 
I used to go to sleep," says Bart, "and 
I write something e\ery morning. I've 
been working a lot on my own, which I 
don't enjoy, and I nec<l constant incen- 
tive and deadlines to he at my best. 
But now I've got another team togeth- 
er with Chris and John, and I'm hop- 
ing for a Broadway and Canadian pi-o- 
duction for 'Quasimodo' in about 18 
months." 

Bart says he naturally lakes a close 
interest in the world of stage and 
screen musicals. "Stephen Sondheim is 
the most adventurous, but his work is 
prd)ably the least commercial. Andrew 
ILloyd Wehberl and Tim IRicel have 
set the modern standard. Andrew is a 
showman, and he's given a lot of ik?o- 
ple a lot of work and a lot more people 
a lot of pleasure. My heroes are still 
George Gershwin, Frank Loesser, Yip 
Harburg. Lenny Bernstein, and 
Lorenz Hart." 




Nice Going. The annual Abe Otman Scholarship Awards were presented during 
a recent reception held at New York's Friar's Club by the National Academy of 
Popular Music, The awards, in the form of $1 .200 checks, are given each year by 
the academy, the parent body of the Songwriters' Hall of Fame, to writers who 
have been active in writing workshops conducted by ASCAR BMI. SESAC. the 
Songwriters Guild of America, and NAPM. The five winners and their sponsor 
reps, from left, are George Wurzbach. representing SGA; Cara Beckenstein. 
SGA winner; Irwin Z, Robinson. chairman/CEO of Famous Music, representing 
ASCAP; Pilley, ASCAP winner; Del Bryant, BMI VP representing BMI; Nicole 
Johnson. BMI winner; Bobby Weinstein. NAPM president; Liz Queler, NAPM win- 
ner; Bob Leone, hJAPM projects director; Tamara Feinman, SESAC winner; and 
Linda Lorence. SESAC VP 



IXI O . 1 SOIVIG Cr R E D ITS. 



HOT 100 SINGLES 

BECAUSE YOU LOVEO ME (FROM -UP CLOSE & PERSONAL! ■ Diane Warren • Reel- 

songs.ASCAP 

HOT COUNTRY SINGLES ft TRACKS 

TO BE LOVED BY YOU • Gary Burr. Mike ReJd • MCA'ASCAP. Gary Butr/ASCAP, 
Almo; ASCAP. Brio Blues' ASCAP 

HOT RSB SINGLES 

DOWN LOW (NOBODY HAS TO KNOW) • R. Kelly • Zomba BMI, R. Kelly/BMI 

HOT RAP SINGLES 

WOO-HAHM GOT YOU AU IN CHECK • T Smllh, R. Smith • rZlah's/BMl, 
SadiyahB/BMI 

HOT LATIN TRACKS 

AMOR • Crlstian Castro • Fonomusic/SESAC 



Book + CD Go Behind The Music; 
Remembering Lyricist Ted Fetter 



L(K)K, HEAR & LEARN: The CD. 
small and flat, has lent itself 
admirably to inclusion in books about 
music. Music Siiles is now dLstributing 
a particularly effective mating of 
audio and visual elements — in high 
style, one might arid. 

In "A Young Person's Guide To 
Music" (Dorling Kindersley, $24.9n). 
the basics of music are explained in 
tei'ms of a new work. Danish compiw*- 
er Foul Ruders' "Concerto In 
Pieces." The beautifully illustrated 
book loaded with all sorts of infor- 
mation on music, its history, and its 
great creators. According to the puh- 
lisher. the jK-rformance by Andrew 
Davis and the BBC Symphony 
Orchestra on the CD was recorded 
(fsiK'cially for the iKHtk. 

The reader , 

who wants to 
become fimiiliar 
with the sounds 
of different in- 
struments can 
play specific 
tracks when 
reading about 
the instruments 
in the text by 

Neil Ardley. Also, the CD has con- 
ductor Davis explaining different 
parts of the music. As for the Ruders 
woi'k, it takes its theme from Purcell's 
"Dido And Aeneas." 

Words & Music also receiwd fi-om 
Music Sales a Ixwk that doesn't haw a 
CD hut contains plenty of colorful 
instructions on how children make 
and play simple musical instruments. 
It's called "My Fii-st Music Book" anrl 
is |)ublished by Dorling Kindersley 
with a suggesletl li.st pnce of $12.95. 

New ASCAP SERVICE: ASCAP 
says it is offering members of the per- 
forming right society the option of 
participating in a credit union with 
various banking services, including 
direct de|iosit of performing royalties 
and loans based on catalog valuation. 

ASCAP has made an agreement 
with the lAG Federal Credit Mnion. 
which w'ill pnnido ASCAP memliers 
with Uftv-cost interest-lieaiing check- 
ing accounts, worldwide ATM avail- 
ability, a 24-hour customer-service 
discount brokerage, and self- 
employed retirement plans, among 
other senices. 

One for the money Ted Fel- 
ler, a lyrici.sl who died March 13 in 
New York at the age of 89. could claim 



Words & Music 



by Irv Lichtman 



authoi-ship of one song that has easily 
weathered the decades since it was 
w ritten in 1940. That song is the joy- 
ous "Taking A Chance On Love," 
which was introduced by Ethel 
Waters in the hit UWO mu.sieal "Cabin 
In The Sky" (and later reprised by 
Waters in the IW;? film x-ersion). 

Fetter and comix iser Vemun Duke, 
who wiTote the score f bi- tJie stage mu'dcal, 
had written a .-^ong called "Fooling 
Around With Lo\e." writes Bob Lis- 
sauer in his authoritati\T? tome, "Lis- 
sauer's Enc>vk>ixHlia Of R)|iular Music 
In America." John LaTouche, the 
shwv's lyricbit "alteiwi lit] to fit the char- 
acter and the.'^'one." I Jssaucr also notes 
that the SI »ig was atk led to the .«c<it\? thrpe 
da>'s befoi-e the Bnja(h\"ay ojienii^. 
As for Pl'tter. he never matched 
his success 
with "Taking 
A Chance On 
Love." He and 
Duke contrib- 
uted a numl")er 
of songs to a 
194fi revue, 
"The Show Is 
On," and he also 
wrote materia! 
with Hoagy Carmichael and 
Richard Lewine. Take it from Words 
& Music: A song he wrote with Duke, 
called "I (-'ling To You," is a beaut Fet- 
ter held a number of important jobs in 
briKidt"Lsting, including a stint as TV 
pi'txlucoi* for "Your Hit I\ii-ade" in the 
early 'nOs. 

Three PRODUCTION cds: 

Chestnut Ridge. N.Y.-hasod TRF Pro- 
duction Music Libraries has released 
three new CDs for its Image Prixluc- 
tion Music Library. "Anthems & Cer- 
emonials" features a 4(>-piece militarj' 
orchestra performing the national 
anthems of 27 countries, along with 
ceremonial selections and band 
marches. "Aastralia" offers authentic 
Australian folk/bush music and 17 
selections of "Waltzing Matilda" in 
various styles. "S|MH-ts Rock #2" pro- 
vides mmiic for use in connection with 
s|M>rting cwnts. 

Print on PRINT: The following 
are the best-selling folios from Music 
Sales Cori*.: 

1. "Seal." 

2. Natalie Merchant, "Tigerlily." 
S. Tori Amos, "The Bee Sides." 

4. AC/DC. "Ballbreaker" (guitar 
tablatui*e). 

5. Bob Dylan, "Anthologj', Vol. 2." 
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Analog Lives At Sunset Sound 

L,A. Studio Lands A Vintage Neve 8088 



I BY ALAN DI PERNA 



LOS ANGELES— Kvfn an analog 
enthusiast like Sunset Sound owner 
Paul Camarata was surprised by the 
intei*est in vintage equipment fmm the 
music community here. 

"The demand was overwhelming." 
says Camarata. "Foi- a peri<Ki of time, 
it seemed like every other phone call 
was askintf if we had a vintage Neve 
console." 

It was a natural enough intjuiry, con- 
sidering thai the L.A. studio had built 
a reputation as one of the ami's lead- 
ing "analog iiouses." particularly for its 
disci*ele — as uppos4.'d to inlegniled cir- 
cuit — consoles. 

In recent years, demand for studios 
with vintitge recording equipment has 
skyrocketed. Whereas artists once 
clamored to make their albums on the 
latest audio gear, lately they've come 
to value the warmtli and chai'acter of 
classic analog equipment. It's a phe- 
nomenon that parallels the rise in pop- 
ularity of vintage guitars, amplifiers, 
and keyboards. A common sentiment 
among musicians and recordists is that 
r()ck and other styles of music .^ound 
better on gear that was around when 
those gcnivs wei-e lH>rn. 

As it turned out. an old Neve is one 
piece of vintage analog equipment that 
Sunset never had. The facility had 
tended to custom-build its own eon- 
stUes, using mainly API components. 
So when Camarata decided Sunset's 
historic Studio 2 was due for an 
upgrade, one conclu.'iion seemed 
inevitable. He began hunting for a suit- 



able Neve con.sole. 

"People find the warmth anil clar-ily 
of tliese boai*ds to he really appealing," 
he says. "I think there's a resurgence 
of them among the new breed of engi- 
neer. It's not just engineers from the 
70s and 'HOs who want to use them. It's 
the engineers of the *i>Os as well. This 
is the sound they want for their cut- 
ting-edge gmups." 

Finding the right old console 
involved some detective work. It's 
always hardei* to buy an anlicjue than 
brand-new goods fresh from the facto- 
ry showroom. Camarata was assisted 
in his seatxrh by engineer Ed Wong at 
Jack.'ion Browne's (Jitxft'e Masters stu- 
dio, personnel at Beai-sville Studio in 
upstate New York (both Neve facili- 
ties), and vintage equipment broker 
David .M(>yles of Coast to Coast Audio. 

The trail led to a one-of-a kind item: 
a %-input Neve 8()HS that had been 
custom-built in 1979 for L.A.'s RumU) 
Uecoi-ders. Uumlw owner Dai-yl Di-ag- 
on — one half of the pop group Captain 
& Tennille — had special -ordered the 
board with an unprecedented numlwr 
of inputJ5 for the time. It is one of the 
last all-discrete Neves manufactured. 
The Iward was at RumlH) until UJSfi. It 
was then sold to the Columbia Broad- 
casting Academy in Canada, where it 
had been in use until its sale to Sunset 
last year. 

Even the most lovingly maintained 
mixing con.sole will require some 
attention after 16 years of u.'^e. "We'd 
already planned to add state-of-the-art 
Flying Faders automation to the 
board," says Sunset manager Craig 



EUROSOUNDS 



A column by Zemm Schorpf on the 
European professional audio indun- 
try. 

U.K. 

S 01 1 NDT RACS launched its Virtua 
digital console at the Frankfurt 
Musik Messe exhibition. The board 
will ship in the summer at a list jirice 
of approximately 15,000 pounds. 
Aimed at postproduction and music 
recording, the Virtua boasts total 
dynamic automation of all parame- 
ters plus snapshots and a channel 
strip that features 8 auxiliary sends; 
four-band, fully parametric equaliza- 
tion; and two dynamic effects sec- 
tions. On-board transport control 
functions run MIDI machine control 
and Sony 9-pin. It employs an assign- 
able desk-controller surface contain- 
ing the processing connected optical- 
ly to a computer monitor to help 
visualization of desk and parameter 
status. Soundtracs technical director 
John SfadiuK says that Virtua is "a 
very good steppingstone to the 
future" for the company. 

U.K./AUSTRIA 

A.MS NEVE managing director 
Mark Crabtree has bought the com- 
pany from Austrian telecommunica- 



tions, electronics giant Siemens. "As 
a 'product man' and having led a 
manufacturing audio company for 20 
years now in various corpoi-ate struc- 
tures, I am pleased to be back in the 
private sector, which I believe is in 
the best interests of our customers, 
staff, and products alike," says Crab- 
tree, w'ho founded AMS in 1976 and 
ro.se to the managing director posi- 
tion when Siemens merged AMS and 
Neve a few years ago. Crabtree has 
taken over the AMS Neve, AMS Neve 
Inc. {in the U.S.), and Rupert Neve 
('anada divisions. All products will 
remain fully supported, and develop- 
ment will continue on each current 
type. 

GERMANY 

Studio funk has opened a post- 
production complex in Dusseldorf to 
add to its established operations in 
Berlin and Hamburg. The company 
now offers 11 regional studios, all of 
which will be linked by ISDN for pro- 
ject transfer and real-time work. The 
new two-suite facility is equipped 
with a DAR SoundStation Gold and a 
Sabre Plus, 'it is an established and 
highly reliable .system and, above all. 
offers totally intuitive operation for 
very fa-^t editing," says Studio Funk 
Dusseldorf head Markus Weber. 



Hubler. "But we also wanted to have 
our new H0S8 thoroughly checked out 
from stem to stern and have some new 
switching and logic functions added. 
One person whose name kept on being 
mentioned to us was Fred Hill, who 
runs FC Hill and Associates in 
Nashville. For many years. Fred 
worked for Neve as a factory-trained 
technician." 

W'ith the demand for vintage Neves 
at an all-time high. Hill has established 
a niche as the man to call to have old 
Ne\"es re.^toix'd to prime condition. 

"Sunset is the fir.'it West Coast facil- 
ity to have a console renovated by 
Fred," says Camarata. "He has had 
sewral options that he offei-s: cleanup, 
renovation, and then a modification 
package. We took the kitchen sink — 
everything. He added a lot of features 
and functions to the board while also 
improving the signal-to-noise ratio, 
cross talk, and noise floor. 

"But at the same time, he retained 
the wai'mth and beauty of the console's 
original sound. W'e didn't want our 
8088 destroyed in the process of refur- 
bishing it. So all the modifications wei*e 
done internally, without changing any 
silk screening or adding switches or 
knobs." 

While installing the New 8088, Sun- 
set added to the inventory of vintage 
signal-processing ei|uipment in Studio 
2's control room. Out in the recording 
area, the studio added a new lO-by-15- 
fo45t i.^lation booth, designed by noted 
acoustician George Augspurger. He 
has l»een doing audio work for Sunset 
Sound foi" some 25 years and designed 
Studio 2's monitor system. Constnic- 
tion l>egan in July 1995. 

Dale Pelci-son's DP Constioiction — 
a company that has also worked on 
A&M Recording Studios, the Record 
Plant, and other L.A. studios — was in 
charge of the job, which was complet- 
ed in November 199.5. 

The Studio 2 upgrade — the overall 
cost of which Camarata places at near- 
ly .$500,000 — also included some !"esur- 
facing in the main recording area. But 
there. Sunset's management asked 
Augspurger to tread \'ei*y cai*efidlj'. 

"We wanted lo keep the room con- 
sistent with the way it was before," 
.•^ays Camarata. "We had done improve- 
ments on it during the '60s to make it 
a really gi-eat ro4)m. We had a manag- 
er. Bill Robinson, who was something 
of a legend in the L.A. recoi'ding indus- 
tiy, and he worked the bugs out of that 
room. We had George Augspurger 
make acoustic measurementj* in the 
room befoi-e and aftei- the upgrade. If 
anything, we've lightened it a little. So 
it's now closer to the way it was in the 
'()0s than it was Iwfore the upgrade." 

One of L.A's oldest recording stu- 
dios. Sunset Sound was founded by 
Paul ('amarata's father, Salvador 
"Tutti" Camarata. in U>58. Originally a 
personal-use studio for Camarata 
senior — a musician who did a lot of 
contract work for Disney in the late 
'50s and early '(iOs — Sunset had grown 
by the mid 'HOs to the point where it 
required the addition of a second room; 
Studio 2. 

(Continut'if on /xif/r .'tS} 




Camel-lot. Swiss financial tycoon Paolo Gallone. left, leads Wodd Studio Group 
chairman Chris Stone, second from left, and industry pioneer Tom Hidley to the 
Marrakech. Morocco, site where they plan to build a multimillion-dollar recording 
and media complex. The man at right was not identified. 

Canadian Software Firm AirWorks 
Acquires NED/Synciavier Assets 



I BY DAN DALEY 



The key remaining a-^.ieU* of S.().( 
Associates — which, for the last four 
years, has been the main operating 
entity of workstation innovator New 
England Digital — have been sold to 
Canadian software developer Air- 
Works, according to executives in- 
volved in the tran.saction. 

The .«ale, which is |)enfling pmfornm 
approval by NED lender Bay Bank of 
Boston, assigns the software assets 
and intellectual properties of S.O.C. to 
Edmonton, Alberta-based AirWorks 
for approximately $400,000, according 
to AirWorks chairman/CEO Darryl 
Goede. 

In a separate but related transac- 
tion, the rights to service remaining 
New Englanfl Digital piwlucts and to 
(leveiop and sell software upgiiides for 
them was purchased for an undisclosed 
amount by Enfield, N.H.-ba.ied Demas 
Inc., which is headed by former NED 
technical employee and director of 
ojierations for S.O.C. Brian George. 

S.O.C. Associates was the limited 
partnership (also comprising the Syn- 
clavier Owners Consortium Inc.) 
formed in 1992 to manage the remain- 
ing resources of New England Digital 
in the wake of the Lebanon, N.H.- 
based company's foreclosure. 

Founded in 1970. New England Dig- 
ital rapidly became a leading develop- 
er, manufacturer, and marketer in the 
then-na-icent digital audio work-station 
and sequencer/synthesizer market. Its 
sophisticated but expensive Synclavier 
keyb«iard-based sampler and storage 
system became the Mercedes-Benz of 
the music industry, followed by the 
Post Pro. one of the first digital audio 
workstations, which many cite as the 
product that spurred the film and 
video iwst-production industry's tran- 
sition from analog ami linear formats 
to all-digital, nonlinear post-produc- 
tion. 

AirWoi'ks, a relatively new, publicly 
traded Cana<lian company that has a 
capitalized market value of approxi- 
mately .$:?5 million Canadian (approxi- 
mately $25.7 million), produces and 
markets integrated music-lihrar>' edit- 



ing and related programs, including 
TuneBuilder and TuneFinder. It 
intends to incorporate several Syn- 
clavier software designs in forthcom- 
ing product, including S/Link 2.1. a 
.s(mnd-file format convei"sion and tran.H- 
fer program with sample rate/width 
conversiim capability, and AutoGon- 
form 3.0, an automated sound-to-pic- 
ture editing program. 

"The lack of capitalization at S.O.C. 
leti to a situation where opportunity to 
capture potential had vanishe<i," says 
Griff McRee. S.O.C.'s president/CEa 
former VP of administration at NED, 
and cmrent VP of AirWorks. 

"The idea now is to incorporate 
many of the developments that were 
done for the former NED products into 
a .^uite of original audio products that 
will be cross-platform compatible," 
adds McRec. "They will be aimed at 
the professional audio market. But we 
don't interwl to stop there; they will also 
be tai*geted to the ntultimedia and end- 
user markets and will ultimately 
include the Imusical instrumentl mar- 
ket." 

AirWV>rks' Gctede says the company 
plans to acquire the trademarks "Syn- 
clavier" and "Post Pro" as part of the 
purchase. Howe\'er, he says there are 
no immediate plans to apply those 
names on any new pitxluct'*. "The trade- 
marks will, however, be available to 
Demas for use in servicing existing 
NED products. 

"The fit l>etween what AirWorks is 
attempting to do with broad-ranged 
professional audio software and the 
unique siiftware designs at Synclavier 
is perfect," Goede says. "What they 
had in their j)i|H'line short-circuited a 
year off our own R&D." 

At its height, New England Digital 
employed more than 160 people and 
.'^okl more than 1,000 Synclavicrs and 
Post Pro units, which were priced in 
the low six figures. In 198i), NED had 
its best year ever, with revenues 
exceeding $24 million, according to a 
former NED e.xecutive. 

Souix-es estimate that 400-500 NED 
-systems are in use today. But New 
England Digital's larger contribution 
(Continued on neji /Hiffe) 
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NED ASSETS 

(Covtinued from preceding page) 

to the audio industry was its incor|Ki- 
ration of computer interfaces into its 
products. Beyond the implications that 
this relationship has had f(»r music and 
entertainment production and post- 
production, it has contributed signifi- 
cantly to raising the profile of the pro- 
fessional audio industry in general, an 
awareness that has ultimately emibled 
a series of recent entries into public 
markets by digital audio manufactur- 
ers. 

Ted Pine, former VP of marketing 
and development at NED and now 
chairman of multimedia market 
research company InfoTech, credits 
NED with pioneering digital editing. 

"They combined the computer- 
assisted paradigm . . . that had been 
developed in video and, for the first 
time, integrated those into an audio 
posl-production system," says Pine. "A 
lot of the nondestructive editing con- 
cepts that we take for granted now 
were originally developed there." 

But it was NED's reliance on lead- 
ing-edge technology that was ulti- 
mately its undoing. In the mid-'80s, 
w^hen the professional audio industry 
witnessed the massive proliferation of 
less costly workstations based on off- 
the-shelf computer software and hard- 
ware. NED continued to fund develop- 
ment of expenalv-e, high-end platforms. 

Starting in 1990, NED's market 
share slipped rapidly, and the compa- 
ny found it increasingly difficult to 
meet financial obligations to its lend- 
ers. The 1992 foreclosure saw termi- 
nation of most of NED's employees, 
with many of its R&D staff moving to 
Fostex and helping to develop that 
company's Foundation workstation 
product. 

"These products, as powerful as 
they were, were also very costly to 
manufacture and to fund their associ- 
ated development." McKee says. "It 
became obvious that they were going 
to sell only to the high end of the mar- 
ket. Once that market was saturated 
and the low-end competition came in 
strength, that effectively killed it." 

Dema-t will dex-elop and market sfjft- 
ware enhancements, for NED products 
now in use and may also develop new 
Synclavier products in the future, 
according to George, who would not 
disclose the price his company paid for 
the NED service rights. 

While Post Pro users have mostly 
migrated to other post-production 
workstation platforms, many music- 
oriented Synclavier owners remain 
loyal to that product. Mike Thorne, 
successful as a producer on lx)th sides 
of the Atlantic through the early '90s 
and now director of new-music media 
development for Warner Music Inter- 
national, has used a Synclavier since 
1979 and sa>'s he will continue to do so. 

"It was very much a part of many 
records I produced, including ISoft 
Cell's 1981 No. 1 hit] Tainted Love,' " 
says Thorne, who was one of the found- 
ing members of the SvTicla\ier Owners 
Con.sortium in 19^(2. Thorne adds that 
he remains confident about future sup- 
port for eiisting s.vstems. 

As for the passing of the company 
itself, however, Thorne says, "It will be 
a missed opportunity for the music 
busine.ss. It olTered us a combination of 
integration and quality that has not 
been equaled since and may newr be. 
It was only Hi iHts but it u.scd those bits 
very effecti\'ely. It was the best music 
recording system ewr, bar none." 




Introducing Quantegy. 
t^e new company that's been making 

AmPEX TAPE FOR OVER 35 YEARS. 



Nothing's changed, really. 

You still get the audio mastering tapes that go gold more than 
all other brands combined. 

The same lop quality video lapcs used by bruudca.sl and 
creative professionals around ihc world. 

The same market-leading instrumentation 
tapes used by aerospace and government. 



Quantegy 



And the same manufacturing, technical support and sales people. 
You even get the same Ampex" brand name. 
The difference is that we're now the only media company 
dedicated exclusively lu you. the recording professional. 

So call us today and we'll tell you more 
about Quantegy!" 

After 35 years, we're just getting started. 
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Billboard's 
1996 International 
Buyer's Guide 

^^The International Buyer's Guide 
is an indispensable directory for me 
as an Indie one stopper. 

Cole R. Patterson. Indie Go Music 
Joondalup. Western Australia 
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Brand 
New for 
1996 



More 
12,000 



THE WOBLDWIDE 
■iLKENCt SOURCE rOR MUSIC. VIDEO 
AND SOME EKIEBHIHMtm 
fS3!l^B rtAIOBINE COKPLtlE 
P^troiifi mlEHHATItlllAl SECTIONS 




II you're inleresteJ in joining those weil-connecled folks who do ihe 
big deals, make Uic big monev. und hu\ e ihe big fun in Uie music und 
video business, we suggest that you order your own copy of 
Billtxiard's Inlcmational Buyer's Guide '96 before this year's press nin 
Is completely sold out. 

IBG '96 brings you record labels, music publishers, wholesalers 
and distributors, manufacturers, service and supply companies, 
home \ ideo companies, public relations liniis. schools, entertain- 
ment attorney s, tape duplicators, compact disc plants, and an 
audio books section that has been doubled in size. Plus, you'll 
find dozens of pages of infoniiativc ads. and an entire .section of 
manulacturing specil"icalion charts on blank tape. 

With IBC; '96. you will be able to: 

■ Reach record buyers worldwide at retail ami distributors. 
impt)ners/expor1crs. 

■ Piiid the telephone number, fax or E-Mail imniberof companies 
throughout the world. 

■ Gel specifications on blank media inclusive of blank tape and diskettes. 

■ Find manufacturers of jewel boxes and other service and supply 
organizations. 

■ L»>cate a publisher w ho may have interest in your catalog and/or sjvcitic 
copyright. 

Tliis is the kind of iiiforination that can put you at the top of the 
industry. .'\nd. best of all. it costs just SllW (plus shipping/han- 
dling), which is practically nothing when coinpaivd to the stag- 
gering cost of gathering this information on your own — particu- 
larly w hen you consider that the guide is constantly being updated 
by our research teams in both Ihe U.S. and Kurope. 

FOR FASTEST SERVICE CALL 

(800) 223-7524 OR (800) 344-7119. 
In NY (212) 536-5174. In NJ (908) 363-4156. 

Or send check/money order for $109 plus S5 S&H (S12 for interna- 
tional orders) with this ad to: Billboard Directories, P.O. Box 2016, 
Lakewood, NJ 08701. Please add appropriate sales lax in NY. NJ, 
PA, CA, TN, I^A, IL & DC. Orders payable in U.S. funds only. 
All sales are final, 
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ANALOG LIVES AT SUNSET SOUND 

(Continued fnmt paijc :'>6) 

The new room opencKl just in time 
for the L.A. psychedelic boom, which 
brought such bands as the Doors, the 
Byrds, and the Seeds to worldwide 
prominence. Sunset Sound's Studio 2 
has been the site of numerous historic 
sessions, including dates for the 
Rolling Stones' "Beggars Banquet" 
and "Exile On Main Street," "Led Zep- 
\)c\\n IV" and albums by Ringo Starr, 
Van Halen, Hall & Oates, Kenny 
Rogers, and others. 

Since then, Sunset has continued to 
grow. In 1982, Paul Camarata bought 



a second studio: an equally historic, 
two-room facility on the adjacent lot 
that today goes by the name Sunset 
Sound Factory. 

Perceptiveness and timely respon- 
siveness to a changing market have 
helped keep Sunset Sound afloat dur- 
ing troubled times for the LA., studio 
business. Today. Sunset is the oldest 
privately owno<l recording studio in 
town, and it has remained under the 
same management for its entire life- 
time, passing from father to son. 
Paul Camarata considers the stu- 



dio's new vintage Neve one of the 
smartest investments he has ever 
made. "This is one of the few studio 
equipment investments you can make 
where the object will actually increase 
in value over time," he says. 

"Old Neves have doubled in value 
over the past year. Boards that cost 
($60,000-$80.0001 when I was shopping 
last year are now [$150,000-$ 175.000]. 
Like vintage cars, they've gone 
through the roof. In the audio business, 
in this economy, that's a real rarity." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (WEEK ENDING MARCH 23, 1996) 


LAI buUKT 


nUI XUU 


Dff D 


fm lUTDV 

L.UUI>I 1 KT 


HLDUIV1 KLJLt\ 


IVtUULKI^I KULn 


TITLE 
ArtisV 
Producer 
(Lalxi) 


BECAUSE YOU 
LOVED ME 
Cetine Dioa' 
D, Foster 
(550 Music) 


DOWN LOW (NOBODY 
HAS TO KNOW) 
R, Kelly Feat. 
Ronald Isley. 
R. Kelly 
(Jive) 


YOU CAN FEEL BAD 
Patty Loveiesi' 
E. Gordy Jr. 
(Epic) 


SANTA MONICA 
(WATCH THE 
WORLD DIE) 
Everclear' 
A.R Alexakis 
(Capitol) 


IRONIC 

Atanis Morissett&' 
G. Ballard 
(MavedcU 


RECORDING 

STUDIOtSI 

Engtneerls) 


CHARTMAKER/ 
RECORD PLANT 
(Los Angeles) 
Felipe Elguet3 


bahery; 
south beach 

(ChicagoMiami) 
Stephen George; 
Peter Mokran 


WOODLAND DIGITAL 

(Nashville! 

Russ Martin 


SMART STUDIOS 
(Madison, Wl) 
Michael Douglas 


WESTLAKE 
(Los Angeles) 
Ted Blalsdell 
Christopher Fogel 


RECORDING 
CONSOlEtSI 


SSL 4000B/SSL 8096 


SSL 4040E with 
G Plus compj 
SSL 4072 


Neve 8068 


Trident Series 80C 


Trident 80C 


RECORDER(S) 


Sony 3348 


OUri MTR 90 II' 
Studer A820 


MItsubislii X'850 


Sony APR 24 


Sony APR 24 


l*IASTERTAPE 


Ampex 456 


3M 996. Ampex 499 


Ampex 467 


3M 996 


Ampex 467 


mx DOWN 

STUDIO(S) 
Engine«rs(s) 


RECORD PUNT 
(Los Angeles) 
Humlxrto Gatica 


CHICAGO RECORDING 
COMPANY/BAnERY 
(Chicago) 
Peter Mokrarv 
Stephen George 


MASTERFONICS 
(Nashville) 
John Guess 


ELECTRIC LADYLAND 
(New York) 
Brian Malouf 


LYME TREE 
WORKSHOP 
(Los Angeles) 
Christopher Fogel 


CONSOLE(S) 


5818096 


Neve VR 72 


SSL 40e4E with 
G computer 


SSL 4064G with 

uttrmation 


Euplwnii CSII 


RECORDER(S) 
MASTER TAPE 


Sony 7010 


StuderA827' 
Milsullishil'850 


ATlrT Digital Mixer Cm 


Studer A800 


Ampex ATR 100 


Sony DAT 


3M996 


Ampex 467 


Ampex 499 


Ampex 499 


MASTERING 
Engineer 


SONV MUSIC 
Vlado Mellet 


BERNIE GRUNDMAN 
Bernie Grundman 


MASTERFONICS 
Glenn Meadows 


GATEWAY 
Bob Ludwig 


GRUNDMAN 
MASTERING 
Chris Bellman 


CDCASSEnE 
MANUFACTURER 


Sony 


BMG 


Sony 


Capitol'EMI 


WEA 



1^ 1996. Btilboard/BPI Communications. Hot 100. R&B ft Country appeal In ihis featuie each tinne; Album Rock, Modern Rock, Rap. Adull 
Contemporary. Club Play, and Dance Sales. 



More hits are made 
ON Studer tape machines 

THAN ON ALL OTHER 
MULTITRACKS COMBINED* 

*&W on analysis of ocainmces ofoptn-reA recorders in BiUboanl'' Pnjduclion Crtdits, 1995 




PItOFESSIONAL AUDIO EQUIPMCNT 

Hits Today - Hits Tomorrow. 

LosAngela:8I8/70S-ll00. NashviUt: 6151391-3)99. York 2121807-0377. Tannu: 416/510-1347 
London: *44 (0)181207 5050 VlirUwiJe Distribution: StuJtr, Rtgeiu^rf, SmitzerLmil t4I (0) 1 870 75 1 1. 

•HiSlwjnrUiinftsirmliT^mutiiifBPI Commmitiuimi. H A Harman International Company 
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SOUTH ^FRKA 



They Can See Clearly 
Now 

With age-old obstacles removed, all sectors of SA's music industry 
are reaping the peace dividend. 



A buoyant mood has gripped the 
South African recording industr>' 
as the final pieces of a frustrating 
musical, political and economic 
puzzle finally fall into place. 
Almost without exception, major 
labels reflect on a year that saw sales 
recmxr dramatically, and look forward to 
even better times as the economy main- 
tains its strongest gnmlh in more lhan a 
decade. 

Numerous obstacles in the industry's 
path have been removed, signalled by the 
return of almost e\'crv multinational 




Sony MD Guy Henderson 

record company, the eagerness of the 
world's most popular artists lo tour here 
and the introduction of a local music 
quota for broadcasters. 

.Artists themselves are benefiting signif- 
icantly, as they find the multinationals 
eager to establish local music rosters, 
international labels receptive to their 
work, and formerly aloof radio stations 
hungr>' for their music. 

In 1995. more than 18 million albums 
and singles were sold in South Africa, up 
from 14.3 million the prc\'ious year and 
passing the 300 million rand ($ I 37 mil- 
lion) mark in sales to retail for the first 
nme, despite prices of all formats falling. 

It is nothing less than a peace divi- 
dend, finally Filtering down to the record 
industr%' two years after the first democra- 
tic elections in this country'. 

According to Mike Oldfield. managing 
director of major label Tusk and chair- 
man of the industry body ASAMI 
(Ass*Kiation Of The South Afncan Music 
Industry), the prospecLs for the industry- 
arc belter than ever 



lyUTHBI GOIISTKK 



WHOLE INDUSIKY PROSPERING 

Tusk is the local licensee for Warner 
Music, the last multinational operating 
here through a licensee. However. Tusk is 
confident that Warner is happy with the 
bottom line its licensee is showing in 
South Africa. 

"We have benefited enormously since 
the elections in April 1994," says 
Oldfield- "The resulting strength in the 
economy has definitely filtered through 
into the music industry. It was most 
encouraging to sec that the entire record- 
ing industr>' did considerably better in 
1995 than in the pre\ious year. It isn't 
any good if just one company does well, 
because that simply means they had giK)d 
product; if the whole industr>- docs well, 
there is real growth, and that bodes ver>' 
well for the future-" 

A key factor, Oldfield says, is the 
increasing economic empowerment of 
the black majorit>% which has traditional- 
ly been responsible lor a minority of 
record purchases. The growing consumer 
buying-power of the black population, 
however, opens up entirely new markets 
for the record industry'. 

Guy Henderson, MD of returned multi- 
national Sony Music F.ntertainment, 
believes that the market will grow dra- 
matically in the coming year, 

"There is one central issue; with e\'ery 
passing year, a previously disadvantaged 
group will have more and more money to 
spend, says Henderson. ".Mihough crime 
is still very high, we don't have the wide- 
spread violence in the townships that 
caused the market to shrink in the late 
'BOs." 

INTEGRATED MARKET 

Oldfield points out that the sales ratio 
benveen CDs and cassettes is a clear indi- 
cator of the direction in which the market 



SAvimsmisiics 

Population: 
39.7 million 
Exchange rate: 
3.65 rand = $1 U.S. 

SRIIS AWARD lEVEIS 



Platinum album: 
Gold album: 



50.000 
25,000 



is developing. A year ago. the market was 
largely segregated between white con- 
sumers buying their music on CD, and 
black consumers buying cassettes. In 
1995, international music sales in South 
Africa showed a 75% share for CDs and a 
25% share for cassettes. Local music sales 
were- made up of only 30% CDs and 70% 
cassettes — reflecting the low level at 
which black consumers were buying on 




Trumpeter Hugh Masekela 



CD. 

"From a Tusk point of view, however. 1 
would say we're now up to 40% of inter- 
national records sold to the black market 
on CD. It's coming up fast," says 
Oldfield. "In 1996. there will definitely be 
an increase in the ratio of CDs to cas- 
settes. The hardware has come dowTi so 
much in price. I imagine we could be 
nudging towards 60% in 1996. It does 
depend on the type of releases. If you 
release a lot of product into the youth 
market, then you are selling more cas- 
settes, and that can distort the figures." 

PRESSING ISSUE 

The demand at South Africa's only CD 
plant, Compact Disk lcchno!t)gies. joint- 
ly owned by Tusk. Gallo and EMI. has 
been increasing steadily, 

"When we started in 1991, we were 
suppl)ing about 1 0% of the local CD mar- 
ket. Now more than 85% of all music CDs 
sold in South Africa come from CDT." 
says marketing manager Beverly 
Smotdercn. "In our first year, we sold 1 7 
Contimied on fxtgf 66 



Africa's 
Artists 
ro Watch 

hhmM Picks lo Click 



JULUKA 

Hew album about to be released 
(Look South Records) 

In the musical sensation of 
the year, Johnny Clegg and Sipho 
Mchunu have reunited to revive 
Juluka, a South African phenome- 
non of the early 1980s. Although 




Clegg has achieved international 
success with Savuka in the 10 
years since splitting from 
Juluka, he never regained the 
same aura of cross-cultural ide- 
alism. The new album will retain 
the African folk-pop style of 
the duo's early work, but 
enhanced by modern influences. 
Publisher: EMI Music Publishing 
Management: Run Run Artist 
Management 

Labelmates: Clegg intends to 
nurture new talent on his label. 

SWETO STRING QUARTET 

'Zebra Crossing" 
(BHS Africa) 
Classical, jazz fusion, pop 




Ing together for 15 years, the 
group long ago watched its debut 
album pass the gold mark, making 
this the first South African 
classical album to go main- 
stream — despite refusal by pop 
stations to play it. RCA/Victor 
to release in USA and BM6 in 
other territories in April. 
Publisher: Marner/Chappell 
Management: Graham Beggs, the 
group's producer 
Labelmates to watch: Vusi 
Mahlasela, "poet with the voice 
of an angel"; Vusl Ximba, multi- 
platinum star of Zulu rap style 
called Maskanda; Esther H, 
Tsonga, ethnic-pop queen whose 
debut album has sold 40,000 
units. 

STEVE HOFMEYER 

'Decade " 

(EHl South Africa) 

A firm middle-class fan base 
has brought the Afrikaans pop 
hero 300,000 sales of seven 




and African rhythms brought 
together by the three brothers 
Kemese and Makhosini Mnguni . 
"Discovered" by BMG after play- 



albums. Hofmeyer's biggest sell- 
er is the album "Tribute," vari- 
ations on his favorite pop 
songs. Along with a greatest- 
hits album released in 1994, it 
accounts for a third of his 
career sales. "Decade" is the 
first all-new material he has 
produced in four years, with 
both English and Afrikaans bal- 
lads and rockers set to test his 
longevity. 
Publisher: EMI SA 
Management: concert promoter 
Louis van Wyk 
Labelmates to watch: Bles 
Bridges, the Ltberace of 
Afrikaner culture, who's sold a 
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JULIO IGLESIAS, JOE COCKER, ROD STEWART, 
JEAN MICHEL JARRE, RICHARD MARX, 
ELTON JOHN, BRYAN ADAMS, 
STING, WET WET WET, 
TINA TURNER, CHRIS ISAAK, 
DAME KIRI TE KANAWA, 



GIPSY KINGS . . . 




NEXT AT THE SUN CITY SUPERBOWL 

frica's most sensational live music venue 



City is the only African venue designed and built with the specific MOST IMPORTANTIY OF All, THE SUPERBOWL IS SET AT THE HEART OF SUN 

t$ of international music stars in mind. The Superbowl has o >^=^v CITY, AFRICA'S PREMIER ENTERTAINMENT COMPLEX: with four hotels 
maximum capacity of 9500 /T ^* * 1 1 /^v^ (including the luxurious Palace of 
and the acoustics are close A^^Mfl ''•^ '■ost Gty), 15 restaurants, , , . . 

to perfect with state-of-the- (( l^^X^lfw))) "tfio" wo'W gol* "^-^ 
art sound and lighting y^^/ jj'y/ "sinos, sport facilities 

equipment and its own team "nJ access to the beautiful 

of professional engineers, x ^SS^ ^ Pilanesberg National Pork, the third 
technicions and personnel. largest gome reserve in South Africa. 

TY SUPERBOWL - WHERE THE WORLD'S STA 




FOR FURTHER INFORMATION PLEASE CONTACT KERRY O'BRIEN ON (27 1 1) 780 7727 
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Radio Content Quotas Lead To An Explnsion 

Of Lncal-Music Prngramming 




Ihc introduction of a quota system of 
local music for South African broad- 
casters has given (he pop industr>' an 
unprecedented bocwt. 



Dozens of new acts have emerged, 
numerous artists have been signed up by 
record companies, and aiqilay of South 
African music has rocketed in the months 
since the quota was announced. 

The most astonishing element of this 
reawakening is the fact that the quota sj-s- 
tem is not yet officially in force. The 
Independent Broadcasting Authority, 
charged by the government with restruc- 
turing the largely state-controlled broad- 
casting industry' and openmg it to pnvate 
enterprise, has already made several far- 
reaching decisions. 

Licenses have been granted to more 
than 50 communit\' radio stations, many 
<if [he stale's ci>mmercial siations are to 
be sold off. and additional licenses will be 
granted to new commercial broadcasters. 

The promise of broadcast attention for 
the anisis on one hand, and ihe impera- 



lyMnilRSOlDITUn 



tivc for broadcasters to change their mix 
on the other band, have already led to a 
dramatic rearrangement of the music 
landscape. 

These changes are in part a conse- 
quence of the arrival of se\'eral multina- 
tionals who have a stated priority of 
developing local artists. However, the 
prime excuse among record companies 
for lack of such support in the past has 
been the unwillingness of radio and TV to 
provide lesser-known artists with airplay. 

40% LOCAL MUSIC BY 2000 

The impending quota requires existing 
radio stations to play 20% local music 
v\ ithin sL\ months ol tlic quota being for- 
mally imposed, new siations to play 20% 
local music immediately, and private 
broadcasters and music-format stations to 
a-ach 40% liKal music by the year 2000. 

South African music made up 1 7% of 
all music played in South .Africa in 1993- 
.■\frican and Afrikaans-language stations 
had achie\ed a 26% level of local music. 



while pop-oriented English-language sta- 
tions played a mere 3.17% South .Afncan 
music — probably an all-time low. 



The impending quota changes even,- 
thing. as station managers actively go in 
search of local muMc that will stand up to 
the international sounds in their program 
mix. 

FUTURE CULTURAL INVESTMENTS 

The key station in the pop and rock 



market, the state-owned Radio Five, 
protested vehemently against the quota 
when it was first announced. However, 
with the appointment of respected broad- 
casting veteran .Anthony Duke as station 
manager on Dec. I, Radio Five broke an 
old South African tradition of "listener- 
ship at all costs and local music be 
damned." 

One of [he first station managers to 
give his active support to the quota, Duke 
saj's, "1 think the quota system is essen- 
tial. It's absolutely \ital that we do it — 
but as a cultural and fmancial investment 
for the future, rather than something that 
will change the industrv' today " 

-Already, says Duke. Radio Five has 
achieved a 21%-to-24% proportion of 
South African music. He warns, however, 
that the IB.A is overly idealistic in its 
intentions. The target quota for commu- 
nity stations is 50% after five years. 
However, it will be impossible for a sta- 
tion targeted at the Greek communit\-. for 
instance, to find enough local music 
within its format to meet the quota. 

How'e\er. Duke rejects such arguments 
by mainstream broadcasters, "l get upset 
when people say there is not enough local 
music. There us enough, and it is up to the 
industry to prixluce it." 



CREEPS ATOP CHARTS 

"South African music i-s not sounding 
too bad on radio." says Lloyd Ri>ss who, 
as founder of independent South .African 
music label Shift)-, has been one of the 
worst affected by radio's indifference to 
local artists. "Thanks to the quota sys- 
tem — ^which is not really being enforced 



yet. but people have to work up to that 
20% in the next sL\ months — a band like 
Urban Creep spent a few weeks on top of 
the Radio Five charts. It's unprecedented 
for a band like that. 

"The\ "re the hardest-working band in 
the country; they've been touring non- 
stop for 18 months and just hitting their 
bead against a ceiling. Now they have a 
chance." 

EXEMPTED FROM QUOTAS 

Six stations that are to be sold off 
between March and June have a predom- 
inantly w hue. middle-class audience and 
focus on easy-listening music. It is not 
expected that they will be required to 
change their character, although they will 
have 10 comply with ihc quota. 

The only siarions thai remain relatively 
unaffected are nine state-owned single- 
language stations targeted at ethnic black 
audiences. Due to strict language policies 
of past years, they easily achieve their 
quotas and will have little difficult)- reach- 
ing 40% even now. 

However, a question mark hangs over 
several of these stations due to unre- 
solved allegations of payola. Several 
record-company executives admit off the 
record that thc\' arc forced to make bud- 



getary provision for DJs who expect 
"compensation" for playing certain 
artists. The IBA is unlikely to tackle this 
issue for at least another year while it 
turns its attention to commercial radio 
and television licenses and the even more 
complex question of satellite broadcast- 
ing, ■ 
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Vidty Sompun la' 

moi) powerful voice to emerge from 
Africa. Combtfiing soirl, pop ond Afncon 
mfluencei, lai has olreody produced one 
mulli-fonnat No. 1 single ■ 'Afrikan Dreom' 
Only ovdloUe for certam territones. 



Squeal long Pig' 

Soulh AfrKo's fop oltemottve roctc bond. 
Two No. I singles -'Runners' ond 'Killtng 
TKe tight', 1996 Soulti Africon Musk 
Awordi nominees. Incendiory live 
perfernwnces. You can't ignore 
'Long Pig*,,, oc9uire Ihe taste. 



LourilcQRauch'HatGolM' 

Mutti-linguot: muhi-cufturol. South Afrko's 
pretnief siriger /songwriter. On "Hot Gales', 
Louriko Rouch combines elements of ifie 
mony jtylei of Sooth Africon musk 
exemplined in tlie singles "Flyirtg 
Dutchmon* and "Hoi Cotes', 




Jonoi Gwongwo TWers of ll» Nalion' 

Winrter of the Novdio Award, The Block 
Emmy Aword. Nomifwfed for rt» Oscori, 
ifie Bofla Aword ond the Golden Globe - oil 
for the loundtrock of AHenborough't 'Cry 
Fr«e<iom'. 'Flowers of the Notion' includes 
yet more of ihe unique sensual joiz of 
which Jonoi Gwongwo is a master, 



Free ol Lost "FrMallxuf 

!n 1994, The Skn-es Iformerty reggoe star 
luAf Dube's bocking boncf] entered the 
stvdio to record their third oibum and 
errwrged in 1995 as Free at Last, Their 
debut olbum 'Kneel Down" was fo^owed 
almost immediately by releases in France 
<]r>d ^4ew Coledonio, Includes on exdimg 
new version of Som Cook's 'Another 
Soturdo/ Night*, 



Shoron Dm local is LtUier* 

Sharon Dee burst onto the South African 
scene in 1969 ond woi soon working with 
Sebecco Mdope ond Pure Mogic. She 
performed with rising star lebo M of 'lion 
King' fame ot Monlreux in 1995. 'Locol is 
Lekker' charted on ofl Ihe mofor locoi radio 
stations. 1995 FNB Soulli Airicon Music 
Awords nominee in severd categories. 



Tusk Music Company 
(Ptyl Ltd 

The leading South African 
recording, manufacturing and 
distribution company at the 
forefront of contemporary 
South African Music, and 
exclusive licensee for Warner 
Brothers, Elektra, Atlantic and 
Warner Music International. 



TUSK 

MUSIC CO lPTY LTD 
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SONY MUSIC 



SOUTH AFRICA 






Part of the 30lfl]^^s^<^ International Family. 

Sony Music South Africa 

©1996 Sony Music South Africa ©1996 Sony Music International 



rial 




Leaders in 
Ethnic Black 
South African 
Music for 
the past 
seventeen 
years 




Over three 
thousand titles 

available 
for licensing 

P.O. Box 96395, 
Brixton 2019, 

Johannesburg 
South Africa 

Tel: (011)453-1432/3 
Johannesburg 
South Africa 
Fax: (011) 453-2572 
Johannesburg 
South Africa 




White SA's 
National 
Inferiority Compiex 

Local Artists Find Bespect Hard loGet 



nunwBiiinKi 



While the South African rc- 
mrding industr)" hasks in the 
warmth of its resurgence, a 
shadoxN' is still being cast over a 
sector of the industr)' by a syn- 
drome of the past. For almost as long as 
the country' has btxisted a pop industry', it 
has been almost impossible for white pop 
singers tt> become stars in their own nght. 
due to what can only be described as a 
national inferiority complex. 

I his complex also re\'cals a racial divide 
in public perception as deep as the racial 
divide in musical tiiste. 

While there are numerous examples, 
the situation is readily summed up in the 
career of one performer. PJ Powers, who 
achieved worldwide acclaim last year for 
the iheme song of the 1 '*^5 Rugby World 
Cup l-inals. " Mic World In Union." Ihc 
highpoini of her career came when she 



pctformcd the song before the live audi- 
ence at the opening match, and for a 
worldwide TV" audience. 

Yet, after the euphoria of South Africa's 
victor)' in that tournament died down, the 
public forgot about Powers, and the media 
all but ignored her. South African critics 
refu.sed to accept that the)- had a local hero 
in Powers, even as the rest of the world 
began to acknowledge her. Scathing com- 
ment on her talent was heard from time to 
lime in local broadcast media — while the 
international invitations ptmred in. 

This was not an unusual experience for 
Powers: unnl the mid- 1 980s. she was lead 
singer with a hard-rock outfit called 
Hotline, and her searing vocals were often 
lambasted in the media and by the public 
as "screaming." W'hen she changed the 
focus of her music to more African-orient- 
ed pop, she suddenly found a ready audi- 



ence in the black market, which 
took her to iLs heart, She was givx'n 
the affectionate Zulu name 
Thandeka — 'loved one" — and 
became a firm favorite at township 
festivals, even as white audiences 
rejected her, 

While no one compares her with 
an artist like Miriam Makeba. the 
parallels in the failure of the local 
media to recognize their achieve- 
ments is astonishing, f or instance, 
it was only when Makeba returned 
to St)uth Afnca after almost three 
decades of exile that many S<.)uth 
Africans discovered the extent to 
which the world had lionized her: 
that she had sung for President 
John P. Kennedy, that she had met 
m«ny of the political and monar- 
chal leaders of the world and performed 
for them, that she had been a 
staieswoman on behalf of her one-time 
adopted country Ghana, that she had 
addressed the United Nations. Much of 
that information was suppressed by the 
giivemmcnt or pla)'ed down by the media 
during the politically explosive years of 
apanheid. 

With artists like PI Pt>wers. there are no 
such excuses. She perfomied lor Nelson 
Mandela at his 75th birthday party, 
besides performing for Queen hiizabcth 
and King Juan Carlm and tounng with the 
likes of Percy Sledge and liric Clapton. In 
1991. she performed a song about the 
street children of Afnca, uxitten for the 
Miss World finals, before a TV' audience of 
700 million — the largest ever for a South 
-Vfrican. 

Yet. few critics here are willing to 
acknowledge her impact, let alone her tal- 



ent. Powers is not unique in this dilemma. 
Numerous highly talented artists and 
groups aiming their wares at llie white pop 
market e\'ennially went back to their day 
jobs, partly because they could not sell 
enough records, and partly because they 
could not sell their music outside the 
countr)'. But at its core, the problem was 
that the media — and especially the white 
broadcast media — was simply not inter- 
ested in pop music made in South Africa. 
It was regarded as inferior, an attitude that 
filtered through to the aflluent while 
record-bu)ing public at large, which then 
reinforced the attitude of radio program- 
mers and presenters. 

By contrast, black radio and TV stations 
have always treated township artists as 

DO \5!7fil0 raStoeCD 

55]s)0a©fi)a [?©Oc!fl[?m©(il 0© 
ScsjmGCQ z^MGa at?3®t7 

®(? casBD© GCDaG nMig/ 

C£]B0GtI)P7®(?3Ci] G[Jd® SEJOsmG 
011®K)flS®<iI CDSPo EDODODD ®(? 

QG)sG BroO©ctn)fiiOD©GQ was 

0(Bf?p[?®e8®(3 ^ ODD® 

(ScraocDSDoO ©CP [pOasT®^ (iJerora 
[SE7 OCiJ® CLD®(i]Ba CilDaiTQm© QCo® 
[»)®D9Q0C3QD[$7 ®E3[?O®0BC!«® 

stars. A big breakthrough by a black 
artist — a double-platinum debut, for 
instance — invariably sets the tone for the 
artist's career, since the media instantly 
elevates the artist to star status, This is 
almost unheard of in white entenainment 
in South Africa and holds a vital lesson for 
white-oriented media. 

Conttmifd on page 74 
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^ Johannesburg's 1 

= Adult Contemporary heavyweight. = 




Si 




We re the 
South African home to 



MUSCU 



94-95 FM 
I 

HIGHVELD^^ 

The imoolher option 



If you're looking for a liig Ikkct audience, look no further than 
Highveld Stereo. 

CONTACT EON DEVO.S. PHONE: JOHANNESBURC;(011)7N-4228 
FA.\: JOHANNESBURG (01 1) 714-2834; E-MAIL: highvelKgsabc.co.M 



the toJIownng ods: 
COOLIO 
OFfSPHING 
r THEOUrHEREBROTHEHS 
I! SKEEIO 



South Africa's leading ii)ut;|it)iiuuiii mwiu 

Conipany with a proven Irotk record. 
If you're looking for a young and committed 
compony in South Africa then contact us. 
We're big enough to moke things happen yet 
smoll enough to core. 

RPM is well established in 
the fallowing genres: 
Donee 
R'nB 
Rop 
Modern Rocfc 
Pop 



NAUGHnBYKAIURE 
THECHAIiUTANS 
RIGHT SAID FRED 

THE Mission 
GRAITLEE BUFFALO 
PUHnSOHt 
GILLETTE 
PI2ZAMAN 

CLOCK 
740 6OYZ 
FRANK ZAPPA 
LOVE (ROCKETS 



Conlod Korl Andefsoii ol RPM Record Company. PO Box 2807, JotionnHburg 2000 Soutli AMco 
Iel|27ll|880-64OO«foxl27 111442-5962 
or Peter Cornish ol Weilbuiy Music Consultonls. London 
Tel (01 71 1 487-5044 • Fox 10171 ) 935-2270 
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SOUTHERN AJRICAN MUSIC RIGHTS ORGANISATION 
RO. BOX 9292 JOHANNESBURG 2000 TEL: +27 II 403-6635 PAX: +27 li 403-1934 




IWYCANSfE 
GtEMRLY NOW 

million units. This rmanciLiI year, we're 
looking ai 10.5 million, " 

I^ast year. (!DT was awarded an ISO 
4002 c|uality listing, an intertuiiional 
standard of quality that is measured hy 
accredited auditors and has t)nly been 
aw"jrdcd to a handful of CD platits world- 
wide. 

rhis year, expansion has included a 
new dual molding line and six-color 
printer — which together have increased 
capacity from 1 5 million ro 22 million — 
as well as COT's own mastering plant, 
which will reduce lead time m pressing of 
C:Ds by half. 

Most significantly, the cost of pRxliic- 
tion has remained unchanged since 
1991. due to increased volumes keeping 
rising c*>sts at bay. 

South Africa has not yet had to deal 
with CD piracy, but cassette piracy 
remains what PolyGram MO Marry 
Vocrman calls "the viper in the music 
industry's nest." 

" (he future is extremely bright, provid- 
ed we can contain piracy," he says. "And 
w e arc gtiing a long way tiiwards contain- 




SHperstar-pwduccr Aiift n v 



mg it. 

.'\S.\MI has waged a xigoroiLs campaign 
against piracy, with the active coopera- 
tion of the police, but remains hamstrung 
by the Iegac\- of apartheid. 

Says Oldhckl. "l arge sections of the 
population don't have the means to 
spend mont7 on music. Pirates are offer- 
ing illegal copies at extra-low prices, 
which means record companies have to 
compete with that It is not as open as it 



used to be, but in ccnain areas — such as 
squatter scttlcmcnLs and migrant work- 
ers" hosicLs — it is jusi not possible to go 
in and ir> and stamp out piracy. 

"Thc piracy situation is particularly 
damaging to the local masic market, far 
more so than to international music, 
because a lot oi local music is bought hy 
people who don't have high incomes, so 
there is more attraction to buying pirate 
cassettes, 1 he more afllucnt black market 
would prefer to buy C^Os." 

Nevenheless. Voerman sees the grow- 
ing (ID market as the secret weapon in 
I'olyGram's marketing ai"senal- 

"l sec tremendous growth ahead, par- 
ticularly In the local division." he 
explains, "but wc are enjoying especially 
powerful growth in CD sales, Wc are 
extremely positive. As an indication of 
our expansion, we're moving into a ne%\- 
building, because we've run out ol ofhce 
space and wc need to plan for the future 

RETURN OF THE MULTl'S 

PolyGram is a perfect example of the 
benefits that returning multinationals 
have brought to their former licensees. 
They w'erc formerly represented by Gallo 
subsidiary l eal I mione. which h;is now 
CoMuntal on /wgc 68 
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IN SOUTH AFRICA 



THE 

STARS 

PAVAROTTI 

THE ROLLING STONES 
LIZA MINNELLI 
FRANK SINATRA 
GEORGE BENSON 
QUEEN 
ELTON JOHN 
ROD STEWART 
DOLLY PARTON 
CHICAGO 

AND MANY OTHERS... 

SOUTH AFRICA'S PREMIER 
CONCERT PROMOTER 

SHOWTIME 



CONTACT HAZEL FELDMAN 
TEL *27n 883-0228 
FAX*271I 8(3-0230 




SOUTH AFRICA'S FIRST 
PURPOSE BUILT 
CONCERT VENUES- 
STATE OF THE ART 
AMPHITHEATRES 
MULTI-CAPACITY FROM 
4000 - 20 000 
OPENING 1997 

A JOINT VENTURE 
DEVELOPMENT mTH THE 
SOUTHERN SUN GROUP 

amphitheatre 




CONTAa HAZEL FELDMAN 
TEL t27n 883-0228 
FAX «27ll 883 0230 



JOIN THE 
GOLD RUSH! 

TRANSISTOR MUSIC 

P O Box 89435 
Lyndhurst, Johannesburg 
2106, South Africa 
Tel : 027 11 726-6311 
Fax : 027 11 726-5612 

CREATORS OF GOLD DISCS 
FOR THE PAST 17 YEARS 



TECHNOTRONIC - 2 UNLIMITED - BZN 

TWENTY 4 SEVEN - WHIGFIELD - we want more - 

NIKOS IGNATIADIS - GERALD JOLING • OEf DAMES DOPE • 
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("Music, food for the ear.) 
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SOUTH AFRICA 




THiY CAN SK 
CLEARIY NOW 
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been renamed PolyGram, with Gallo now 
holding a onc-thind stake. 

"Ever since becoming an operating 
company as opposed to a licensee, we're 
not second cousins anymore, but broth- 
ers and sisters." says Voerman. "They're 
ver)' keen to see our local division devel- 
op, and the key to economic growth for 



the local division is to get international 
hits On the other hand. South Africa is 
going to be a new source of repertoire for 
multinationals." 

A battle royal is looming between 
PolyGram, which claims to be the market 
leader with 21% of the market in 1995, 
and EMI, which also claims to be the 
leader, with around 20% of the market, 

SUPERSTAR-PRODUCERS 

EMI, through its black-music sub- 




197ii-1996 

The David Gresham Decord Company (Ptj) Ltd. 

a division of The David Gnc«ham Entertainment Gtx)up (Pty) Ltd. 
Incorporating : 
Little Monster Music / Gresham Video 
Stylus Recording Studios / Grestiam Broadcast 
P O Box 46020, Orange Grove, 21 19, South Africa 
Tel : (+271 1) 444-2630 Fax : (+271 1 ) 444-1932 



home io....Alexscar Music / Erichs Music * ARS Records * Belsize Music * Bok Music * Chelsea Music * 
* Cherry Lane Music * Complete Music * Dancework SRL * Dig It International * Dome Records * 
* French Fried Music ♦ Hitchings Music * Reformation Music * K-Tel Entertainment * La Matta Publishing ♦ 
* Love This Records * Love This Songs * M&G Records * MAX Music * Mega Records * Mega Songs * 

* Minaret Music * MMA Music * Mute Records * National League Music ♦ Neropub / SDM * 

* Nottinghill Music * Now Sounds Music * ORE Records * Prestige Records * React Records * 

* Remake/DJ Movement * S.A.LF.A.M. * Silva Screen * That's Real Records * Union Records * 

* Valentine Music * XL Records * and more 



TUSK 



00 



yOUR HEARTBEAT 
IN AFRKA I 





Music Publishing 
Company (Pty) Ltd 



Ay 



KEVIN O' HARA, TUSK MUSIC PUBLISHING <0. (PTY) LTD. 

P.O. BOX 68S7, JOHANNESBURG, ZOOO 
TEL : (Oil) 817 SS7I dd'^ FAX : (Oil) 817 8280 



sidiar>' CCP and its Afrikaans division 
Decibel, boasts a stable of the biggest-sell- 
ing South African acts across several mar- 
kets. It is also pursuing a production 
strategy that is fast becommg a model for 
operating in the towTiship music market. 
It has signed partnership deals widi icv- 
eral black artists who have established 
themselves both as major artLsts and as 
producers of new crops of stars. 

These superstar-producers, such as 
Arthur, who has pioneered a controver- 
sial township dance genre called kwaito, 
and Peta Teanet, the king of disco in the 
Shangaan ethnic niche, ihemselves 
release mulii-platinum albums, while 
their proteges — somenmes up to a dozen 
separate acts — are all capable of at least 
going gold. 

"We're looking for growth this year in 
the order of at least 28% to 30%." enthus- 
es EMI MD Ir\ing Schlosberg. 

Sony lags behind, with a total market 
share of about 1 1%. but as with the other 
majors, it Is hoping that a powerful thrust 




M'Du's "Y U4 Me" n-a.s a nm best- 
Heller. 

into the local market will boost its for- 
tunes. It also boasts a superstar-producer, 
M'Du, whose "Y U 4 Me" was a bcsi-scll- 
er last year, and who has brought in a sta- 
ble of young acts to complement the Sony 
lineup of the likes of Hugh Masekela and 
Sibongiie Khumalo. 

I he most serious impact of the return 
of the multinationals has been on Gallo. 
which has lost its Sony and PolyGram 
licenses, hard on the heels of its sub- 
sidiary' RPM losing the Virgin license lo 
EMI. 

However, according to Gallo Group 
MO Alan Cherry, the upheavals have had 
a ^-ery positive spm-off for Gallo. Besides 
a one-ihird interest In PolyGram. Gallo 
has also retained the manufacturing and 
distribution rights for Sony. PolyGram 
and BMG Africa, which returned lo South 
Afnca in 1992. 

The Gallo group's focus, as a result, 
rests firmly on two areas: manufacturing 
and distribution — which it dominates — 
and South African music. In which it used 
to be all-consuming but now faces huge 
challenges. 

BMG Africa has developed a very pow- 
erful local roster very' quickly, especiall)' 
considering that many of its major arrists 
were not signed to major labels before. 
This, coupled with yet another superstar- 
producer partnership — Black Moses, one 
half of the Soul Brothers, whose career 
sales have pas.sed 6 million units — sees 
BMG, too. poised to become a household 
name in South Ahican music. 

NEEDED: NEW REVENUE SOURCES 

BMG MD Keith Lister warns, however, 
that one key i^sue is being overlooked: 
G)iiti»ik'<i tiri pugt" 70 
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CUIIHYNOMr 

C.onlimud fivm {\i\^f ('^H 

the economics oi qualir>- recording. 

"h's a mailer of economics — not tal- 
ent. Talent is prolific and diverse." says 
Lister. "But we have to fight to earn rev- 
enue from sources other than record sales 
in a domestic market that has been dev- 
astated by piracy. If we don't, we'll never 
get our domestic industr)- lo where ii 
should be. 

"We need income from radio play, 
from pubUc performance and from a 




BiWi MD Keith Lister 



blank-tape lev)- In order to recoup the 
cost of making quality recordings. We 
need govemmeni to drop ad-valorem tiix 
on the factor)' n^ansfer of cost of cassettes. 
As if we didn't have enough problems 
already, we're competing against pirates 
who don't pay artist royalties, recording 
costs or mechanical copyrights! As things 
stand, we are giving our indastr)- away on 
a plate to pirates and radio stations 

Meanwhile, commitment to local 
music, a priority taken up by all the 
majors, has alwa>^ been the mainstay of 
small, independent outfits. According to 
Tic Tic Bang marketing manager Mel 



SOUND 



GoRo Music Internottoi 
3rd Floor, GaBo Hoose, 6 
AvenuA, Rosebonk, South 



Puljic, the compimy -started out wuh the 
\iew to fill the cracks in the pavement," 

Unlike previous attempts at filling the 
gap. however, lie l ie Bang sees its role as 
picking up neglected acts both in South 
Africa and around the world. Con- 
sequently, they have acquired licenses 
and distribution deals with similar com- 
panies in territories across the globe, from 
4AD in the U K. to Cleopatra in the U.S. 
and Rough Trade in Germany. 

Locally, they are reissuing music 
recorded by other companies in the 
1980s and which they regard as signifi- 
cant, as well as looking lor new talent 
both in the clubs and in the recesses of 
the major labels, such as a jazz release 
they licensed from Gallo Music 
Publishers. 

STAYING INDEPENDENT 

One of South .Africa's most respected 
industr\- figures. Da\id Grcsham, whose 
Ilavid Grcsham Records has maintained 



Atnca." 

DEMAND FOR LOCAL TUNESMITHS 

Publishers are also gearing up for a 
rapidly changing market as demand lor 
local songwriters grows. Mallor)' 1-am- 
bcn. MD of peermusic SA. sees publish- 
ers' priori!)- as more than merely signing 
writers or kxiking after ro)'altics for inter- 
national songwriters — traditionally the 
prime roles of the large publishers here. 

"Our major task Is proving to boih the 
recording industry and radio stations that 
our South African artists and composers 
can definitely fill the kxal music quota, 
and that we are not going to be filling it 
with kids starting out. but with estab- 
lished and \'vr)' professional acts," says 
Lambert. "It's a realization that a lot of 
South Africans have to come to terms 
with — local is not inferior by any means, 
whether in music or song\\Titing, W'e're 
slowly getting the message across. 

"The record companies also need to 




nils IN mils BY mpiiiiin 



International/ 
11,899,396 units 



Domestic 
6,132,799 units 



TOTAL - 18,032,195 UNITS 
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Domestic 
' R 106,484,283 


International/ | 
R 398,019,974 






TOTAL 


- R 504,504,257 





Its independent status for a quarter of a 
century, also maintains extensive interna- 
tional connections, a factor that will 
become ever more rele\'ant as the multi- 
nationals attempt to dominate the local 
market. 

"The little guj's are always looking out 
tor something different, much the way the 
independents operate worldwide, and 
they're the ones who discover the new 
st)les and trends." Gresham says. "The 
most important function of independents 
IS 10 give other independents the chance 
to get their product heard and not be lost 
in the maze of superstars — and from that 
process, new superstars emerge. When 
we represented Mega Records from 
Denmark, they had a new act who we 
regarded as a good act with potential. 
I hat was .Ue Of Base, who have since 
sold 20 million records worldwide Both 
their albums wxnt platinum in South 



remember that we arc not the enemy; 
there used to be an attitude that if they 
did not hold full publishing rights, they 
would not record our artists. Wc'n: find- 
ing this is changing. They're realizing that 
it's not necessar)' to control both publish- 
ing and recording, and that we can work 
closely with them '* 

Through its LA-bascd parent and 24 
branches worldwide, peermusic is now 
presenting local songwriters' work inter- 
nationally, opening yet another new 
avenue for South African artists. 

The recording companies an: also rec- 
ognizing the sijpiificancc of songwriting. 
Most majors also ha\e publishing repre- 
sentation in South .Africa, through sub- 
sidiaries like Tusk Music Publishing. 
BMG Africa Music Publishing. EMI Music 
Publishing and Gallo Music Publishers, 
along with independents like Reainusic 
Publishers and Gold Record Music. 
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CCP, KMl's powerhouse in the town- 
ship market, is eager to lakc advantage of 
Its iniematioiial connections to shore up 
skilU at home. 




RAND WHOIESAIE PRICE RY REPERTOIRE 

CASSEHES 
1994: 

Domestic - R 16.72; International - R 23.71; Average - R 20.10 

1995: 

Domestic - R 15.46; International - R 22.68; Average - R 18.48 

CDs 
1994: 

Domestic - R 26.84; International - R 40.17; Average - R 38.97 
1995: 

Domestic - R 26.33; International - R 39.30; Average - R 37.73 



Source: ASAMI 



ResjKCted figure: David Grenham 

"We're planning to develop intcma- 
tuiiial prtijccts not only on the level of 
artist to anisi. but alM> in tenns of devel- 
oping songwriting and produciion tal- 



ents." says CCP marketing director 
Harvey Rolwns. "We're Ii«>king at work- 
shopping with international producers 
and Minpvrilers lo furihcr dc\Tlop ideas 
and expand the creativity which exists 
here." 

Rolx-ris belie\es that the kind of part- 
nerships TMI and CCP has established 
with superstar-producers will be one of 



the strongest bases ol luture success, 
"That is what the new South .Vfrica is all 
about: partnen»hip. rather than just a big 
label to which artists arc signed." he says. 

It is fittmg that, in a society that is 
being held up as a model for racial recon- 
c ilianon and national unity, (he recording 
industry- is becoming a microcosm of the 
resulting hamiony. H 




IT'8 TD06II DEALING WI1 
OUR STMII!' HANGUPS! 



It's also a tremendous pleasure to mark the success of all our 
artists, for they have taken us right to the top of the 
South African music industry. 

In short, no other group strikes a more powerful chord. 

For further information contact Marketing: 
Telephone (2711) 406-4000 Fax (2711) 406-4003 




GRACE IVIUSIC 

ALWAYS ON THE CUHING EDGE OF 
CONTEMPORARY CHRISTIAN MUSIC 

<AFI10-nHNIC 
ROCK 
J MHAL 

ETHNIC CHURCH CHOIR 
< CONTEMPORARy 
TOWNSHIP 
EASY USTENING 

PIONEERS IN THE PROMOTION OF CCM 
FOR 25 YEARS WE HAVE SET THE 
STANDARDS FOR OTHERS TO FOLLOW 



OUR PRIORITIES: 



IMUSIC WITH A MESSAGE 
lARTISTS IN MINISTRY 
IPRODUCTTO REACH OUT 

MAIL PO BOX 997, FLORIDE, 1710 
SOUTH AFRICA 

TEL 2711 - m-im 

FAX: 2711 - 472-1660 
E-MAIL jim bones@global.co,za 
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^WC came, 

^ we listened, 
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Bringing music to the world 
Visit our web-sile at htlp://wi(iw.p«Mr; !_:-' XMI 



ARTISTS 
TO WATCH 

million units to date; Leon 
Schuster, singing comedian; rock 
act Lithium, who supported Iron 
Maiden on a recent tour. 

REBECCA 

"Shwele Baba" 

(ccp [mi]) 

One-time township songbird 
wannabee. Rebecca has matured 
into the leading figure in South 
African gospel music. "Shwele 




Baba" has hit the 
200,000-unit mark, 
bringing her career 
total close to 750,000 
uni ts-largely thanks to 
skillful blending of 
township-pop rhythms 
with soulful gospel 
songs from various 
writers and publishers. 
Every album is bigger 
than the one before, 
requiring a heavyweight 
management and production team 
consisting of Clive Hardwick, 
Peter Tlade and Sizwe Zacko, and 
a joint-venture arrangement 
between CCP and Zacko music. 
Labelmates to watch: Brenda 
Fassie, queen of township disco; 
Arthur, an overnight township 
dance sensation; Mzwakhe Mbuli , 
the people's poet; Peta Teanet, 
ethnic Shangaan disco giant; 
Thomas Chauke, king of Shangaan 
traditional . 

LADYSHITH BLACK MAMBAZO 

"Liph ' Iqiniso" 

(Gallo Music Productions) 

No less than 35 albums to its 




name, a Grammy Award and two 
further nominations have marked 
the career of Ladysmith Black 
Mambazo. IBM's mastery of 
ischatamiya music, the Zulu 
equivalent of a capella harmo- 
nizing, has earned it 5 million 
sales in South Africa and anoth- 
er 2 million worldwide. Its 
music is ubiquitous through its 
use in numerous international TV 
commercials and films. The group 
is currently licensed to 
Shanachie Records in the U.S. 
Publisher: Gallo Husic 
Publishers, Windswept Pacific 
Husic In the U.S. 
Management: Marc Silag, Right 



YOU*LL K^AllW LIK€ OUR.HORMS... 



..and our tiumpets and anytliing else we might im up lor you. Because sound 



ifs mode under beautiful African skies. It dances to a different Iwat. like you will 



you see tlrof you can lit 120 musicians in a studio and still swing a rtiino. 



So, no fflfllter wtwt music you want to produce, you'll find your roots 



in Africa, like we hove. Contact us at Private Bag X4I , South 
Africa, 8671 or call us on (0140) 86 2390; 
lax number (0140) 86171 kiiasound 
lliat is rotlier... distinctive. 
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side Managenrient In New York 
Labelmates to watch: tovmshlp 
reggae enperor Lucky Dube, work- 
ing with Motown; reggae rivals 
O'Yaba, penetrating internation- 
al markets; Mahal athini and 
Hahotella Queens, touring the 
world non-stop after 30 years. 

BAYETE 

'Virikhaya-lo" 
(PolyGram) 

Bayete is South Africa's 
hottest world-music prospect. 
Leader Jabu Khanyile was about 
to quit playing when his music 
was personally selected by Chris 
BJackwell during an artist-shop- 
ping trip in early 1995. His 
debut album, "Mai ewe," went gold 
here, and the new album — 




released worldwide by Island 
this year-is expected to do even 
better. He joined Island's 
Africa Fete world-music tour, 
which includes Baba Mai and 
Salif Keita. 

Publisher: Tela Music (PolyGram) 
and Tapkho (Gallo) 
Management: Chris Gelakhis (G 
Managenent) 

Labelmates to watch: Chicco, 
producer with the mldas touch; 
Joe Nina, big in township dance 
narket and U.K. TV documen- 
taries; Arapaho. grungy pop, 
toured with Bon Jovi; all -girl 
band Pressure Cookies. 

VICKY SAMPSON 

"Zai" 
(Tusk) 

Vicky Sampson debuted quietly 
with soul/pop of "Shine" three 
years ago, but tracks from the 
album were included in dance 




compilations around the world. 
Her second album, "Zai" (her 
middle name), was released in 
November and racked up 10,000 
sales in three weeks-a huge num- 
ber in South Africa's small pop 
market. Worldwide interest will 
see several licensing deals in 



1996. 

Publisher: Tusk Music Publishing 
Management: Tusk 
Labelmates to watch: Squeal, 
rock group with attitude; 
Afrikaans rocker Johannes 
Kerkorrel; Laurika Rauch, wowing 
the critics with multilingual 
sixth album; Mango Groove's 
white-pop-meets-township rhythm 
propelling them beyond the 
500,000-unlt mark. 

AMAMPDNDO 

"An Image Of Africa" 
(Mountain Records) 

Probably the only truly tradi- 
tional ethnic act recording in 




South Africa, Amampondo plays 
unplugged marimba and drum music 
that has made it a hit on the 
international festival circuit. 
A new album in production will 
highlight more indigenous ele- 
ments of the members' Xhosa 
roots, such as mouth harps and 
bows. Their music has been fea- 
tured in numerous soundtracks 
and as TV themes. 
Publisher: Songwrlghts 
Publ Ishers 

Management: Band leader Dizu 
Plaatjies. 

Labelmates to watch: Robin Auld* 
self-confessed beach bum and 
exponent of African Zen pop; 
musical stylist Zayn Adam, soon 
unleashing his soul recordings 
on Europe. 

URBAN CREEP 

"Sea Level" 
(Shifty/Tic Tic Bang) 

Front-runners of post-democra- 
cy wave of South African rock. 
Urban Creep is distinguished not 




only by a skinhead named Brendan 
Jury playing a viola, but also 
by incorporating South African 
roots like the "ghoema" music of 
the Western Cape and maskanda 
from Zululand. Critics rave 
about the songwriting skills. 
Publisher: Shifty Music (ZA) 
Management: Belgian music-Indus- 
try expatriate Yanneke 
Strljdonke 

Labelmates to watch: Matthew van 
der Want and his grunge-folk- 
rock; the sweet pop melodies of 
The Sun Shines; the avant-garde 
rhythmic poetry of Lesego and 



OXE 
SO 






Thirty-two artists, two nations and one voice. 

A voice clear and Strong for freedom 
and the hope that its light will shine on us all. 



GERALD ALBRIGHT 




JOEY KIBBLE 


LADYSMITH BLACK 


M AMB AZO 


LEBO M. 


ALVIN CHE A 




HUGH MASEKELA 


LUIS CONTE 




VICTOR MASONOO 


BENJAMIN OUBE 




AL MCKAY 


GEORGE DUKE 




CLAUDE MCKNIGHT 


BELA FLECK 




CHANTE' MOORE 


RAY FULLER 




JEFFREY OSBORN 


FUTURE MAN 




LIONEL PETERSON 


REGGIE HAMILTON 




RAY PHIRI 


IAN HERMAN 




DIANNE REEVES 


HOWARD HEWITT 




SHEILA E 


JAMES INGRAM 




ALLAN SVOURY 


AL JARREAU 




DAVID THOMAS 


SIBONGILE KHUMALO 


TESEPO TSHOLA 


MARK KIBBLE 




VICTOR WOOTEN 


F E 


A T U R 1 


M G 


PLACE OF HOPE 




HEAL OUR LAND 


ONE LOVE/PEOPLE 


GET READY 


ZULU CHANT 


THAT'S THE WAY OF THE WORLD 


FRAGILE 


NOW OR NEVER 




NOW IT'S OUR TURN 


BROKEN WINGS 




NEW SOUTH AFRICA 


THULA SIZWE/I SHALL BE RELEASED 


SHED A LITTLE LIGHT 


WE SHALL OVERCO 


ME 


AMAZING GRACE 



Ei(«cutlv» Produors: 



llamilion for ('hoire Produciion'i 6j Malcolm dii PlcssU for Maranaiha Music 
Producvri Sibusisu N'ictur Ma»ondu 
Co-Prod uccrflt Gcotgc Duke. Tony Shcppcrd. Gail Hamilton 



LUiKk Mikj.>t»>i l>ivl<l IW<mi< Ahin lh<*. WuV Ml 
(•mty Duhr htU Fink fiusn Uh H \ uttH V 

iHphu Ittinl* apiKHi ■initlny iil tilt SiMllh Ailix Kjnd Uiill)>i*i 



11 ■■•umn ol HfpfM HrvM<l« 



IT ol Vmii toulli Air-,* 



U.S. 



lillllTil' 



: MAY 14, 1996 



•IQM Wanwf Bro*. Rrcordm Ine. 
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ARTISTS 
TO WATCH 

Coniimial p\m pagic 73 
the Kalahari Surfers. 

SIBONGILE KHUMALO 

Debut album still untitled 
(Sony Music Entertainment SA) 

Sibongile Khumalo was the name 
every record company wanted on 
Us roster as she wowed audi- 
ences from Soweto to Europe with 
her classical and African-pop 
repertoire and a mezzo-soprano 




voice. Sony finally earned her 
signature and is unleashing her 
on the world with a pop album 
speckled with traditional 
African influences. The cream of 
South Africa's songwriters have 
been recruited to provide the 
songs, while Sony is providing 
management. Huge expectation has 
already built up locally in 
black and white markets. 
Labelmates to watch: interna- 
tional Jazz legend Hugh 
Hasekela; dance act M'Du making 
township waves; pop singers 



COIMCERTS 



CONCERTS 



South Africa's premier concert promoters, 
specialising in stadia and arena shows. 

JUST ASK: 



Tina Turner 


Joe Cocker 


Bon Jovi 


Whitney Houston 


Phil Collins 


Paul Simon 


Bryan Adams 


Chris de Burgh 


Roxette 


Depeche Mode 


Cliff Richard 


Laura Branigan 


Sting 


Crowded House 


Simple Minds 


Foreigner 


Dr Alban 


Haddaway 


OMD 


Iron Maiden 


Shabba Ranks 


Right Said Fred 


Joan Armatrading 


Jonathan Butler 


Midnight Oil 





Contact: Attie van Wyk 

Tel: 27 11 793 6936 
Fax: 27 11 793 6997 



Wendy Mseleku and Jennifer Jones 
with debut albums. 

CUMBA ZOO 

"The Child" (CD single) 
(David Gresham Records) 

Their debut single was South 



Africa's top-selling CD single 
and No. 1 track on key pop sta- 
tion Radio Five's playlist in 
October 1995. Its potential has 
prompted David Gresham to con- 
centrate all local recording 
efforts on this one act. Their 
debut album is expected to cost 
around 750,000 rand ($205,000) 
to produce, which is unprece- 
dented for a local recording by 
a white pop act. Their African 
dance music is being directed at 
the international market, howev- 
er, and a worldwide deal with a 
major label is in the works. 
Publisher: Little Honster Music 
Management: Mark Frie(bnan 

SOUL BROTHERS 

"Jndaba" 

(Soul Brothers Music/Tusk) 

Soul Brothers have become not 
only a household name in South 
Africa, but also a powerful 
record company in their own 




right. Their current album 
reached 75,000 sales within two 
months of release and is still 
moving rapidly, fitting into the 
same mold as the previous 25 
albums. The mbaqanga duo of 
David Masondo and Moses Ngwenya, 
prime exponents of South 
Africa's most popular township 
rhythm, have sold more than 5 
million records since joining 
forces in 1972. Ngwenya, under 
the name Black Moses, is also 
developing new talent with BMG. 
Publisher: Soul Brothers 
Publ Ishers 

Management: Dumisane Zonde ■ 




MmiTE SA'S NAtlONAL 
INFERIORITY COMPLEN 

i .oniiiiiit-d fnvti ;M>;r M 

A dramatic example of this giilf in aiii- 
tucics came even as PJ Powers was coming 
clown from the climaciic events of the 
World Cup. The subjeci 
was one of South Africa's 
most popular singers. 
Brcnda Passic. whose 
township disco music has 
sold more than a million 
records, hut whose contro- 
wrsial lifest>le had resulted 
in a love-haie relationship 
with the media. 

She was found in a 
cheap inner-city hotel rotjm 
sullcrtng from a drug over- 
dose. I>'ing ne.\t to her les- 
bian lo\'er. who had died 
from an overdose during 
the night l assie was 
riLshcd to the hospital and 
soon recovered. The 
response of the media and 
of public hgiires was cxem- 
piar)': the headlines spoke words of sym- 
pathy rather than rebuke; the premier of 
the Guaieng province. Tokyo Sexwale. 
offered Passie a place to stay while she 
a'cuperaled. 

fflflOBBGD© 0GQ©fll7 VS^QfTOe fflO 
O®00 @CD©GD@[jD l7®QS}{?(SSo SSSXs] 

@C2K3nDi3 DD®G 0@DD i3fi)©0r? 
mcaeSG ©ciGsDci]® Ga® g®gddd° 

[^X7®f23n®(n] TO7ffl0 QDDaO GCd® 
[iii@^06>==e[iQ(i] (sa\p®GMS^ 
OGd® totGqBGs [i)£?®a<ilGfi]sG 

BnoOsiTseOoci] Hnn {p®{p EniGaoBG 
nmfflc?]© flm S®DnGfi) i^iMeSn 

she recovered quickly and, almost as 
quickly, recorded a new ulbum — which 
vkus seen by si>me as taking ad\'ainage of 
the public sNinpathy. Nevertheless, while 
critics lambasted the new music, she her- 
self was hardly written off as a has-lxcn. 
She had long been embraced by her pub- 
lic. ihe> refused to let her go w hen she was 
down, and ihe black media IxiLsiered this 
attitude w ith a stirring display of support. 

It is an attitude almost entirely alien to 
white media and the white public, which 
i>nl> gnidgmgly acknowledge artists on 
ihcir way up and delight in kicking them 
when they're down 

It is only now. a> fresh, new bands sian 
working the clubs and small towns 
around the counlr>'. that a new pride is 
emerging among yotmger audiences. .And 
ihtT have a moa- ptisitivc future ahead of 
them too. the world is open to them, just 
as It was firmly shut to the prc\ious gen- 
eration of artists. That may mean that a 
national Inferiority complex need no 
longer spell the end to musical ambitions. 
.\nd that, in turn, may linally bring home 
(he absurdity of S[>uih .-Mricans' lack of 
faith In themselves. H 
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THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD 



Bulgaria Pledges Piracy Cleanup 

Illegal Exports Now '10 Million A Year' 




■ BY JEFF CLARK-MEADS 

LONDON — The international record 
industry is pultin^j new pressure on 
the Bulgarian government to stem 
the export of pirate CDs from the 
country, estimated to l)e sul)stanlial- 
ly more than 10 million units a year. 

A high-powered delegation of 
European record industry executives 
has visited the country and has been 
assured that effective anti-piracy 
action wiil be taken within six 
months. However. Western represen- 
tatires working in 
Bulgaria say that, 
despite having 
passed commend- 
able copyright 
laws, authorities 
there are doing 
nothing to enforce them. 

The delegation, under the auspices 
of international labels body IFPI and 
the Bulgarian Assn. of Music Pro- 
ducers, inchided sen- 
ior executives from 
~- all the major lalwls. 
• /• • They met with gov- 
1 f^^l ernment officials and 
\ff^ the press and ap- 
1 peared on a mid- 
evening TV show 
March 15 to explain to a mass audi- 
ence the need for copyright protec- 
tion. 

One member of the delegation. 
Sony Music Entertainment Europe 
president Paul Russell, says he is 
comfortable with the assurances 
given him by government officials. 
He acknowledges, though, that there 
is significant ground to be covered. 
"The Bulgarians have a very good 
copyright law. But. unfortunately, at 
the moment they're not really enforc- 
ing it. and the sanctions leave a lot to 
be desired. There is concern among 
the authorities that they don't want 
to just shut down these plants as they 
beliew they'll put an awi'ul lot of peo- 
ple out of work. 

"However, they say to us that if we 



come back in six months, we'll .see a 
noticeable change." 

Uussell adds that he believes the 
situation is "generally moving in the 
right direction," a view shared by 
another delegation member. EMI 
Music Europe president Rupert 
Perry. 

Perry says, "1 think things are 
going to improve; there are lots of 
things the authorities want to do." He 
notes, though, that in emerging cap- 
italist and newly democratic markets, 
such as Bulgaria, there are often 
many urgent issues distracting the 



government from protecting intellec- 
tual property. 

Perry says that he will l>e monitor- 
ing the situation in the country dur- 
ing the six-month period, and that 
while he, loo, is comfortable with the 
government's a.ssurances. he adds, 
"actions speak louder than words." 

Russell sees two distinct problems 
in Bulgaria: the pirate product pro- 
duced for home consumption and that 
produced for export. 

Bianka Kortlan, IFPI's regional 
director for central and eastern 
(Coutwucd n)i page cS'OJ 




'Gold' Goes Platinum. Sting receives a platinum disc from Poiydor Netherlands 
managing director Niel van Hoff for Dutch sales of 100.000 units for his "Fields 
Of Gold" album. The presentation was backstage at the Paradiso in Amsterdam 
after the singer's show there. 



Japan's Sales Awards Go To trf, B'z 



■ BY STEVE McCLURE 

TOKYO— Dance/pop group trf 
showed it has staying power by once 
again winning the domestic artist of 
the year award at this year's Japan 
Gold Disk Award.** ceremony. 

The five-member Avex Trax act 
sold a staggering 5.23 million al- 
bums and 3.78 million singles in the 
period from Jan. 21, 199.5, to Jan. 20, 
1996. Last year, trf won top domes- 
tic act honors for selling 3.8!) million 
albums and 3.56 million singles. 

Since the group's debut in 1993 — 
when it won the best new domestic 
artist prize — it has sold a total of 
21.9 million singles and albums. 

The Crold Disk Awards are spon- 
sored by the Recording Industry 
Assn. of Japan and are based on 
sales. The RIAJ's data for 1995 
show a continuing trend in the Jap- 
ane.^e market toward blockbuster 
hits, as 23 singles sold a million or 
more copies, compared with 1994's 
18, and 24 albums surpassed the 1 
million mark, compared with 14 in 
1994. 

The grand prize for best-selling 
domestic album went to BMG Victor 
group B'z for "Loose," which sold 



2.89 million units. 

The prize for best new domestic 
artist went to My Little Lover, a 
group signed to independent label 
Vap. The band sold 2.76 million sin- 
gles and 2.71 million albums in 1994. 

In the overseas category. Mariah 
Carey (Sony) may have been shut 
out of the Grammys, but in Japan 
she was again the RIAJ's artist of 
the year. Her Japanese sales for 
1995 totaled 197.599 .singles and 1.6 
million albums. 

Not surprisingly, Carey also 
copped top honors in the foreign 
album of the year category for 
"Davdream," which sold 1.65 million 



units in Japan last year. The top- 
selling foreign single was Celine 
Dion's "To Love You More." which 
sold 1.1 million copies. That Epic/ 
Sony single, a unique collaboration 
between Dion, fellow Canadian 
David Foster, and Japanese rock/ 
classical fusion trio Kryzler & 
Kompany, has so far been released 
only in Japan. 

The surprise winner in the best 
new foreign artist category was 
Berlin-based American artist Scat- 
man {BMG Victor), whose sales in 
Japan in 1995 were 295,416 singles 
and 1.1 million albums. 



German Music On The Rise 



HAMBURG — Music from Germany is 
having an increasing global impact 

(German publishers recorded a 3^ 
increase in total revenues in 1995, 
according to music publishers asso- 
ciation DMV, with much of the rise 
coming from foreign markets. 

According to DMV managing 
director Han.s-Henning Wittgen, the 
organization's 480 members pro- 



duced revenues of $410 million. 

Wittgen says. "German music pub- 
lishers have been particularly popu- 
lar in the international music mar- 
ket with dance and techno. The 
international chart successes of Ger- 
man productions continued last year 
as well." 

WOLFGANG SPAHR 



French Industry 
Lobbies For Stricter 
Price Regulation 

■ BY EMMANUEL LEGRAND 

PARIS— The French record in- 
dustry is lobbying the govern- 
ment and parliament here to out- 



law records sold at loss-leading 
prices. 

The move by industry body 
SNEP coincides with government 
plans to Iwtter regulate the hyi>er- 
market sector, which is often 
accused of unnatural competition 
through its practice of selling 
records and other goods at less 
than wholesale prices. 

The government's proposed 
regulation of the hypermarkets 
covers only fresh food, but SNEP 
GM Herve Rony says, "It is a 
(Continued onpage 80} 




t:he bends 



RADIOHEAD 



"Since March, no record has measured up to the heart stopping truth 
and beauty of RADIOHEAD's The Bends. Twelve tracks, 48 minutes, 
and you're a boggly-eyed loon, clutching people's lapels and screaming 
"Did you hear that?" The album by which, in years to come, 
1995 will be known..." (The Times) 

NOW PLATINUM IN THE UK 



BILLBOARD APRIL 6. 1996 



75 



International 



BMG Fortifies Asia Division By Acquiring Indie Labels 




Thiii stori/ fvas prepared hy Geoff 
Burpee hi Hong Kong and Steve 
McClure m Tokyo. 

BMG Entertainment International 
has strengthened its competitive 
stance on local repertoire in Asia. The 
multinational's Asia-Pacific division is 
ac(juirinK control of prominent inde- 
pendent labels in Japan, Hong Kong, 
and Taiwan. 

In Hong Kong, 
the firm's majori- 
ty stake in Music 
Imiiact Entertain- 
ment brings Can- 
tonese crooner 
Andy Laii — one of 
('antopop'a four 
"heavenly kings," 
and the second- gassner 
biggest seller of 

the four, after PolyGram artist Jacky 
Cheung — under the BMG aegis. 

BMG Entertainment International 
president/CEO Rudi Gassner says that 
the deals mean that Asia, including 
Japan, will soon he contributing iilK)ut 
one-third of BMG's music revenues 
worldwide. This puts the region on a 
par with the muitinational's home 
European market. 

"f Asial is now a wry significant jiart 
of what we are doing." Gassner says. 
'And this market still has the growth 
potential of 20^ each year." 

Michael Smellie, senior VP of BMG 
Entertainment International's Asia 
Pacific division, says of the three 
acquisitions, "We've tried to pick the 
cream." 

Andy Lau's pre-'^ence alone signifi- 
cantly increases BMG's Mandarin and 
Cantonese repertoire, an area that has 
been developing slowly since the major 
entered the market in 1989. To date, 
its domestic repertoire situation has 
been stronger in such markets as the 
Philippines and Malaysia. 

Specifically, BMG is betting that 
singer/actor Lau, who learned Man- 
darin and then Japanese in order to 
broaden his appeal by recording in 
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those languages, will almost single- 
handedly help BMG to a near 20*^ 
share of the trendsetting Hong Kong 
market, and. in the process, anchor its 
Chinese repertoire throughout the 
region. 

BMG also takes a miyority stake in 
Taiwanese instrumental and pop inde- 
pendent Elite Music, which fields a 
roster of Hong Kong, European, and 
mainland Chinese artists. The recon- 
figured label will focus on acts to be 
distributed regionally. Elite has 25 
artii^ts on its roster, including Hong 
Kong acti*esiies Guan Tze Lin and Lio 
Jah Ling. 

The Hong Kong and Taiwan deals 
are lielieved to l)e jis exi>ensi\'e as they 
are aggressive. BMG estimates put 
Music Impact's annual sales figin-es at 
$:30 million and Elite's annual revenues 
at $15 million. 

Meanwhile, in Japan. BMG Victor 
has bought financially troubled inde- 
pendent record comj>any Fun House at 
a price that financial new.f^paper Nihon 
Keizai Shimbun estimates at -1 billion- 
)> billion yen ($;^7 million-$5(i million). 
BMG Victor president Osamu Sato wiW 
say only that the Fun House price was 
.'ieveral billion yen. 

"Basically, we bought Fun House 
Ixjcause of its e.x|H>rience in finding and 
developing new domestic artisU." says 
Sato. Domestic repertoire accounts for 
about GO^i of BMG Victor's sales and 
nearly all of Fun House revx'nues. 

Fun House will oiwrate as an affili- 
ate of BMG Victor, which will hold 
1009f of its stock. Kazunaga Nitta. who 
founded Fun House after achieving 
success as a musician in the band S(>ec- 
trum, will continue as its president, 
while Sato will serve as chairman. 

Nitta will also be president of a new 
company. Fun House Land, which will 
manage property formerly owned by 
the record company, such as its corjw- 
rjjte headciuai-tei-s in Tokyo's Ebisu dis- 
trict and a recording studio in the 



northern Japanese city of Sapporo. 
Those real-estate inrestments, made at 
the height of the speculative bubble 
economy of the late '808 and early 'SWs, 
and the related debt burden, plus Fun 
House's lackluster sales performance 
in recent years, have created severe 
financial difficulties for the label. 

The deal includes Fun House's 
music-publishing operation, which will 
continue to e.vist as a seiwrate entity. 

In fiscal 1991 ending March 1992. 
Fun House posted more than 17 billion 
yen ($158 million) in sales, as acts such 
as Kazumasa Oda and Takako Okamu- 
ra sold well. However, by fiscal 1994 
ending March 1995, revenues had fall- 
en to less than 10 billion yen {$iJ;?.5 mil- 
lion). 

BMG Victor's purchase of Fun 
House may thus seem ill-advised, but 
industry insiders suggest that the 
move makes sense. Fun House has a 
strong vintage domestic catalog, ac- 
cording to one industry source, and. in 
terms of the coming multimedia era, 
the rights to that catalog arc seen as 
an asset. 

Another reason for the purchase, 
.say sourees. is that BMG Victor, which 
has a 5.2*!^ share of the Japanese mar- 
ket, wants to make more effectiw use 
of the sales unit formed two years ago 
after it ended its sales contract with 
V'ictor Musical Industries. 

Sato says that about 50 of Fun 
House's 140 employees were laid off as 
a result of the purehase but claims that 
the move was amicable, as the laid-off 
personnel have joined together to start 
theii' own engineering/ production com- 
pany 

BMG Victor's net sales for the year 
ending June 1995 were 30 billion yen 
{S280.4 million), with Fun House's rev- 
enues set to help boost the company 
re\'enues for the .vear ending June 19% 
to a projected 4(5.5 billion yen ($4:i4.(i 
million). BMG holds 90^^^ of BMG Vic- 
tor's stock: the rest is owned by Victor 



Co. of Japan (JVC). 

In tandem, the three deals are seen 
as part of BMG's aggressive efforts to 
strengthen commitment to Ittcal Chi- 
nese and Japanese repertoire and the 
larger Asian market and as a sign that 
confidence in the burgeoning Asian 
music market is very much alive. 

In Hong Kong, Taiwan, and other 
Chinese markets, BMG's outlay ups the 
ante in the hunt for the ne.xt Lau or 
Cheung, multimedia superst^irs in a 
mai'ket still di-i\-en by idol status, whose 
alternating re- 
leases of Man- 
darin and Can- 
tonese albums 
sell millions. 

In .Japan, the 
purchase of Fun 
House is seen as part of the growing 
trend toward consolidation in a mature 
market in which domestic-repertoire- 
oriented independents, such as Fun 
House, are finding it increasingly dif- 
ficult to go it alone. 

Gassner acknowledges that another 
asset from the Music Im|)act deal is the 
label's co-founder. Landow Lee. "In 
any partnership, we look at the entre- 
preneur, as well as the company," says 
Gassner. "We look for people with 
whom we share ideas in common." 

Like Lau, Lee remains a sharehold- 
er in the new company. He also joins 
BMG as VP of pan-China operations, 
where his duties will include exploita- 
tion of all Chinese repertoire. I.,ee's 16 
years of experience in the Chinese 
music business bring a wealth of Chi- 
nese contacts to BMG International, 
which plans Xo open a regional office in 
Beijing this spring. 

The label is hoping that the veteran 
can work the same magic thai brought 
Lau to Music Impact from Warner last 
year, developing and attracting high- 
calilx'r Chinese pop talent to the com- 
jiany's future ro.ster. 



Set Marks Nino Brave's 50th Birthday 

Album By Late Spanish Singer Is Label's Top Seller 
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■ BY HOWELL LLEWELLYN 

MAUHID— Spanish ballad singer 
Xinii Bravo died 2S years ago at the 
age of 27 in a highway accident at 
ihe height of his short career. Last 
month a double CD marking what 
would have been his nOih birthday 
became the best-selling album in the 
:l5-year history of PolyGram Spain. 

"50 Aniversario" had been in the 
top 10 of the album chart for 21 
weeks when it edged toward the 
(iOO.OOO-unit sales mark, says Poly- 
(iram president/CEO Paco Bestard. 
who arrived at his post in October 
just as the album was released. 

"I could not have had a better 
start here, although the idea for the 
anniversary special came mainly 
from Polydor director Adrian Vogel 
and PolyGram's internaticmal pro- 
jects director Simone Bose." says 
Bestard. 

In just three years, Bravo record- 
ed some 50 songs on five albums. 
Many reached No. 1 in the early '70s 
heyday of Spanish light orchestral 
and vocal music. Also, the vocalist is 
credited by many as having changed 



the way in which Spanish pop was 
sung. 

"He created a new Mediterranean 
style of interpretation, less histri- 
onic and more lyrical." says Vogel. 
"He invented a new pop aesthetic in 
Spain and had hit singles in many 
Latin American countries." 



PolyGram 



"50 Aniversario" is also the first 
Spanish album to mix old and new in 
the style Natalie Cole did with her 
father, Nat "King" ('ole. on her al- 
Inim "Unforgettable." Los Angeles- 
based producer/arranger Juan Car- 
los Calderon had the difficult task of 
recording six duets among the dou- 
ble CD's 30 songs between Bravo 
and Spanish singers Lolita Klores. 
Sergio Dalma. Paloma San Basilio, 
Javier Andrau of pop/rock group La 
Frontera, Francisco, and vocal quar- 
tet El Consorcio. 

"It was difficult because the orig- 
inal tracks were in a bad state, there 
were no separate vocal tracks except 



on lour songs. an<l Un- the rest I had 
to superimpose new orchestral 
arrangements and eliminate the 
original orchestral and vocal record- 
ings so that the new digital record- 
ings could be squeezed in." says 
Calderon. "But it all worked out fine 
in the end. and the sales have 
stunned everybody." 

".50 Aniversario" has also re- 
ceived a gold disc in Venezuela (for 
sales of 35,000 units) and has 
reached the Argentine charts, and 
"Te Quiero, Te Quiero," the duet 
with San Basilio, has been receiving 
Latin radio play in the U.S. Poly- 
(iram is planning a spring campaign 
in other Latin American territories 
where Bravo sold well, such as 
Uruguay, Colombia, Chile, and .Mex- 
ico. 

Bravo appeared twice at Brazil's 
Rio de .Janeiro Song Festival in 1970 
and 1972, but after a .jury "irregular- 
ity" at the latter event robbed him of 
the toj> prize with "Mi Ticrra" (not 
the Ciloria Estefan song), he vowed 
never to participate in another festi- 
val. 
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THE CONVENTION & EXHIBITION CENTRE 
HONG KONG 
14-16 MAY 1996 

CONFERENCE PROGRAMME 

OPENING SESSION 
13 MAY PM 



MIDEM ASIA is the only international convention 
dedicated to the Asia-Pacific music and entertainment 
industries. 

Are you looking to: 

Expand your business within the global market, discover 
new talent, meet new partners and negotiate deals? 

Exhibiting at MIdem Asia is your passport to success in 
Asia and your chance to truly amplify your business. 

International business was high profile and highly 
successful at Midem Asia'95. 

Let Midem Asia'96 boost your profits. 

BOOK YOUR PARTICIPATION TODAY! 



YOUR BUSINESS 



— r 




MIDLiASIA 



TRADE SHOW • CONFERENCES • SHOWCASES 



REED MIDEM ORGANISATION: 179 AVENUE VIQCR HUGO, 75116 PARIS, FRANCE. TEL. 33 (1) 44 34 44 44. FAX. 33 (1) 44 34 44 00. 
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SINGLES 

CHILDREN ROBERT MILES vwm 
LEMON TREE FOOLS GARDEN ir^tRcoRD 
HIER KOMMT DIE MAUS STEFAN RAAB arioia 
LOVE MESSAGE lOVE MFSSAGE pqi.cjham 
rU NEVER BREAK YOUR HEART BACKSTREET 
BOYS rcMEAJi.L 

ICH FIND DICH SCHEISSE TIC TAC TOE rca 
SPACEMAN BABYLON 200 EUi 
KNOCKIN' DOUBLE VISION :rn 
CRYING IN THE RAIN CULTURE BEAT 
HOW DEEP IS YOUR LOVE TAKE THAT 
STAND BY YOUR MAN HEIKE MAKATSCH 

MEYftCHV^Wr 

HERZANHERZ BLUMCHEN WH 
ANYTHING 3T fp.: 

LET ME BE YOUR VALENTINE SCOOTER fljfl 
DRILL INSTRUCTOR CAPTAIN JACK imi 
MAGIC CARPET RIDE MIGHTY DUB KATS *.ea 
MUTTER. DER MANN MIT DEM KOKS TMA AMtciA 
HANDS IN THE AIR MUSIC INSTRUCTOR fm. 
MISSING EVERYTHING BUT THE GIRL 
LET'S GET READY TO RUMBLE K O.'S FEATURING 
MICHAEL BUFF M€RCURY 

ALBUMS 

PETER MAFFAY MAFFAY 96 abioia 

FOOL'S GARDEN DISH OF THE DAY iNitHOOOo 

STING MERCURY FALLING "oiycraa* 

BEATLES ANTHOLOGY 2 ew 

DIE TOTEN HOSEN OPIUM FURS VOLK eastwest 

MIKE ft THE MECHANICS HITS virgin 

LUCIANO PAVAROTTl PAVAROTTI & FRIENDS 3 

PC*YliPAM 

SCHURZENJAGER TRAUME SIND STARKER ARioiA 
RODELHEIM HARTREIM PROJEKT ZURUCK NACH 
RODELHEIM mca 

OASIS (WHATS THE STORY} MORNING GIORY? 

PUR A6ENTEUERLAN0 i**iERrcR0 

QUEEN MADE IN HEAVEN fm 

ENVA THE MEMORY OF TREES W 

SCHLUMPFE MEGAPARTY VOL 2 emi 

JOAN OSBORNE RELISH mekuwy 

ALANIS MORlSSETTE JAGGED LITTLE PILL ftw 

2PAC ALL EYEZ ON ME mehcuw* 

CELINE DION FALLING INTO YOU SONY 

BAD REUGION THE GRAY RACE sony 

SEPULTURA ROOTS ir.'ER(::>H:i 



AUSTRALIA 



(Auslralian Record industry Assn.) 



2 


2 


3 


4 


4 


7 


5 


5 


6 


3 


7 


NEW 


8 


6 


9 


17 


10 


15 


11 


10 


12 


B 


13 


9 


14 


NEW 


15 


NEW 


16 


12 


17 


NEW 


18 


16 


19 


18 


20 


NEW 


1 


2 


2 


NEW 


3 


1 


4 


3 


5 


6 


6 


13 


7 


5 


8 


7 


9 


11 


10 


9 


11 


NEW 


12 


8 


13 


10 


14 


4 


IS 


15 


16 


14 


17 


17 


18 


16 


19 


1? 


20 


NEW 



SMGLES 

ONE OF us JOAN OSBORNE mercury 

MISSING EVERYTHING BUT THE GIRL wea 

SPACEMAN BABYLON ZOO iMi 

HOW BIZARRE OM.C. hlih.kh ywam 

GET DOWN ON IT PETER ANDRE fistivAi 

HAVE A LITTLE FAITH IN US JOHN FARNHAM bml; 

FATHER AND SON BOYZONE '^ivooR 

BOOMBASTIC SHAGGY .i»r;iN 

POWER OF A WOMAN ETERNAL [Ml 

ANYTHING 3T t^iL 

BREAKFAST AT TIFFANY'S DEEP BLUE SOME- 
THING LA-^iA-;:,! 
DIGGIN'ONYOU TLC GM<, 
WONDERWALL OASIS Ei^C 
HOW DEEP IS YOUR LOVE TAKE THAT HK 
GIVE ME ONE REASON TRACY CHAPMAN 
FALLING INTO YOU CELINE DION epic 
WRAP ME UP ALLX PARTY MDS 
1979 SMASHING PUMPKINS yiRGi% 
PEACHES PRESIDENTS OF THE UNITED STATES OF 
AMERICA DxuuaiA 

BEAUTIFUL LIFE ACE OF BASE polydor 

ALBUMS 

ALANIS MORlSSETTE JAGGED LITTLE PILL ata 
BEATLES ANTHOLOGY 2 e«i 
CELINE DION FALLING INTO YOU epk: 
OASIS IWHArs THE STORY) MORNING GLORY' 

PRESIDENTS OF THE UNITED STATES OF AMERICA 

THE PRESIDENTS OF THE UNITED STATES OF 

AMERICA [ijAiMei* 

ENYA THE MEMORY OF TREES wea 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS .'iPr.m 

TLC CRAZrSEXYCOOL bw; 

TRACY CHAPMAN NEW BEGINNING wtA 

LIVE THROWING COPPER flADioACirvEVC* 

PETER ANDRE NATURAL .■KRArioMTEsrivAi 

BJORK POST POirDoft 

NEIL DIAMOND TENNESSEE MOON Columbia 
KISS MTV UNPLUGGED mercl^t 
MARIAH CAREY DAYDREAM COtUMBlA 
STING MERCURY FALLING aim 
JOAN OSBORNE RELISH uiRCUAv 
GARBAGE GARBAGE MUSHROOMFESTrvAi 
SEPULTURA ROOTS shock 
COHRS FORGIVEN. NOT FORGOTTEN iaswest 



HITS OF THE^UK. 



c 1996, Billt>oard/BPI Communications (Music Week' CIN) 
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SINGLES 

FIRESTARTER PRODIGY « recobOWGS 
THEXHLES MARK SNOW wumamt% 
CHILDREN HOBERT MILES wcoMSYHgcuoN 
HOW DEEP IS YOUR LOVE TAKE THAT scA 
GIVE ME A LITTLE MORE TIME GABRIELLE goseay 
RETURN OF THE MACK MA^K MORRISON At* 
NAKASAKI EP (I NEED A LOVER TONIGHT] KEN 
DOH .M.;k../. -, 

DON'T LOOK BACK IN ANGER OASIS ("iA;<»^ 
WALKAWAY CAST POKitrt 
STUPID GIRL GARBAGE mushroom 
STEPPING STONE PJ & DUNCAN msiAfl 
COMING HOME NOW BOYZONE wxypor 
I WANNA BE A HIPPV TECHNOHEAD mokum 
I GOT 5 ON IT _ _NL' iWTBLVWGIN 
STARS 

MORNING . " .^iCK-ju^ 

SLEEP MA^^IO^J 1. -.LO-, 

FALLING INTO YOU CELINE DION epic 

SATELLITE BFiOVED EAsrotsT 

GOING FOR GOLD SHED SEVEN ^ivymr 

SOMETHING DIFFERENT/THE TRAIN IS COMING 

SHAGGY .iF.T.% 

REAL LOVE BLAILES Aifu-rAftux'iKjML 

WALK LIKE A CHAMPKM KALlPHZ FEATURING 

PRiNCE "-^u.-.-^f.uKViO.'t, 

WHATEVER YOU WANT TINA TURNER p«t,.OPficht 
THE SECRET VAMPIRE SOUNDTRACK (EP) BIS 

PASSION GAT DECOR a*. ..i uit 

ARE YOU GONNA BE THERE? UP Y£R RONSON 

III 1 ir.:-:^ii^>i 

LANDSLIDE HARMONIX wconsmijCTioN 

ONE MORE CHANCE MADONNA MAVCmcKmiU»ER 

ANYTHING J I 'mjepiC 

IN WALKED LOVE LOUISE isiavem^emi 

CARS (PREMIER MIX) GARY NUMAN polygram iv 

BEING BRAVE MENSWEAR lauWl 

TISHBITE COCTfAU TWINS foniawiwfriw 

DANGEROUS MINOS EP VARIOUS ARTISTS mca 

ONE OF US JOAN OSBORNE eiueGORiiLA.vEP<:iiHY 

ra BE THERE 99TH FLOOR ELEVATORS FEATURING 

TONY DE VIT iwiaio PA'^tfiM tfjiiRNAtiowAE 

ACCESS DJ MISJAH & OJ TIM frfiPcnmiONDtm 

NOT GOM" CRY MARY J BLIGE aaisia 

THE WB>DING CUFF RICHARD WTTH HELEN HOBSOH 
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ALBUMS 

BEATLES ANTHaLf;<iv C *.i-_L.*i'ii>-Mt)fit 

CELINE DION FALLING INTO >0U EP*: 

OASIS iWHAT S THE STORYI MORNING GLORY' 

MIKE ft THE MECHANICS HITS mam 

M PEOPLE PI/ARRE FRUIT/BIZARRE FRUIT II 

ALANIS MORlSSETTE JAGGED LfTTLE PiLL 

GARBAGE GARBAGE moShroom 

LUSH LUVtLlFE iax; 

BOYZONE SAID AND DONE poiydc« 

STING MFRCURY FALLING am 

LUCIANO PAVAROni TO&ETHER FOR THE CHILDREN 

OF BOSNIA DFrcA 

MICHAEL BOLTON GREATEST HITS 1985 1995 

PULP COUNTDOWN 1992-1983 W(.IAW auii(«s 
PAULWELLER STANLEY ROAD (.uiwscs 
PULP DiFFf RENT CLASS imaw 
LIGHTHOUSE FAMILY OCEAN DRIVE vyild 

UNDERWORLD SECOND TOUGHEST IN THE 

iT.FANTS iiii-iR mYso*N 

TERRORVISION REGULAR URBAN SURVIVORS 

OASIS f'f FINITELY MAYBE rBtAiiON 
ROSSON ft JEROME ROBSON & JEROME oca 
GARY NUMAN/TUBEWAY ARMY THE PREMIER 

CAST a:; "MANGE Pi'irnnR 

STATE OF THE HEART PURE SAX vinew 

SIMPLY RED LIFE ea-iiwesi 

STATUS QUO DON T STOP Polyqham TV 

ELLA FITZGERALD FOREVER ELLA v£«iv&poux>am 

STEREOLAfl EMPEROR TOMATO KETCHUP 1?IX»*<WC 

RADIOHEAD THE BENDS MRLOfmmC 
QUEEN MADE IN HEAVEN pahufhow, 
JOAN OSBORNE RELISH biue fiORnnVMEFCufrr 
BLUETONES EXPECTING TO FLY su-'erior 

MICHAEL JACKSON HISTORY; PAST PRESENT AND 

FUTURE BOOK 1 erc 

ETERNAL POWER OF A WOMAN ;irAvEM„L[Mi 
ALMIGHTY JUST ADD LIFE CMR>SAiis 
MADONNA SOMETHING TO REMEMBER 

•■'■1 ^ WifK Esor 

LIGHTNING SEEDS JOLLIFICATION tfC 
CELINE DION THE COLOUR OF MY LOVE i.pc 
MARIAH CAREY DAYDREAM DOtuwetA 
SKUNK ANANSIE PARANOID ft SUNBURNT ONC unu 

BJORK POST nh£ i/TILE IMDttN 
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TMS LAST 
WEEK WEEK 



iSNEP.IFOP/Tite-Liwe) 



18 NEW 

19 NEW 



SINGLES 

CHILDREN ROBERT MILES sor^ 
SOIREE DISCO BORIS vlhsaiuis 
SPACEMAN BABYLON ZOO fw 
CARUSO FLORENT PAGNY mercufty 
GANGSTA'S PARADISE COOLIO FEATURING LV. 

MtA 

DIEUM'A DONNE LA FOI QPHELIE WINTER EAsrwtst 

BABY COME BACK WORLDS APART emi 

I GOT 5 ON IT a..MZ v.ifiiN 

BALANCE TOI RECIPROK icw 

THEY OONT CARE ABOUT US MICHAEL JACKSON 

ONE OF US JOAN OSBORNE mebcury 
VOYAGE EN ITAUE LILiCUB remark 
MISSING EVERYTHING BUT THE GIRL wea 
LE BRIO BIG SOUL <^:>nv 

ONE SWEET DAY MARIAH CAREY & BOYZ II MEN 

CC^llMHIA 

MEGAMIX E-TYPE polydor 
JESUS TO A CHILD GEORGE MICHAEL vaGjn 
YOU DON'T FOOL ME QUEEN em> 
ANYTHING 3T m irpc 

I DON'T WANNA BE A STAR CORONA airplay 



CELINE DION FALLING INTO YOU Columbia 

BEATLES ANTHOLOGY 2 em. 

CELINE DION D'EUX CyxuuwA 

STING MERCURY FALLING "Oiyow 

MARK KNOPFLER GOLDEN HEART mercury 

BORIS 18 EVES. 18VISI0NS Versailles 

MICHAEL JACKSON HISTORY; PAST. PRESENT AND 

FUTURE- BOOK 1 Lt--<: 

BIG SOUL BIG SOUL sony 

MYLENE FARMER ANAMORPHOSEE pavDon 

E-TYPE MADE IN SWEDEN polydor 

ACE OF BASE THE BRIDGE barclat 

PIERRE PERRET CHANSONS EROTICOQUINES line 

QUEEN MADE IN HEAVEN smi 

LUCIANO PAVAROTTI PAVARDTTl 4 FRIENDS 3 

CtDTA 

OASIS (WHATS THE STORYf MORNING GLORY? 
SONT 

FRANCIS CABREL SAMEDI SOIR SUR LA TERRE 

COlUMBtA 

JANEBIRKIN VERSIONS JANE mercury 
MARIAH CAREY DAYDREAM Columbia 
2PAC ALL EYEZ ON ME island 
CRANBERRIES NO NEED TO ARGUE island 
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THS LAST 

WEEKVffiEK 



(Musica e Dischi/FIMI) 



SINGLES 

CHILDREN ROBERT MILES pbx 

HOW DEEP IS YOUR LOVE TAKE THAT RCA 

U TERRA DEI CACHI EUO & LE STORIE 

TESEORCHESTRACASADEI HLi..AfAr* 
GANGSTAS PARADISE COOLIO FEATURING l.V 

WJ. 

WHATEVER YOU WANT TINA TURNER emi 

REAL LOVE BEATLES apple 

JESUS TO A CHILD GEORGE MICHAEL vyrcjn 

DEEP IN YOU TANYA LOUISE <tuu 

MYSTtC MOTION DATURA'BILLIE RAY MARTIN 

ONE MORE CHANCE MADONNA maverici^warner 



STING MERCURY FALLING aam 
GI0RG1A STRAND IL MID DESTINO lACOCONtiiA 
RON VORREI INCONTRARTI FRACENT'ANNI ota 
MICHAEL BOLTON GREATEST HITS 1985 1995 

tot JMUlJl 

SPAGNA LUPI SOLITARl ep^ 

VASCO ROSSI NESSUN PERICOLO - PER TE LM< 
AMEDEO MINGHI CANTARE E' D'AMORE Emi 
CELINE DION FALLING INTO YOU Columbia 
ZUCCHERO SPIRITODIVINO polydor 
ENRICO RUGGERI FANGOESTELLE COO 



SPAIN I 
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S»IGLES 

FALLINC INTO VOU CELINE DION son 

CHILDREN ROBEFrr MILES GiNGt-fl 

NENA TU ERES LA BOHBA ASAP mwE nxicnsEK 

DOCTOR BEAT FREE!' mm 

LIFT U UP 2 FABIOLA 3iNGfB 

TONIGHT KRYSS miimrasiha 

WHAM BAM CANDY GIRLS viRG'h 

SEX BUMP TWIST MO 00 uu 

0-SIGUAL D-SIGUAL Giwo 

HOW DEEP IS YOUR LOVE TAKE THAT «a 

ALBUMS 

GLORIA ESTEFAN ABRIENDO PUERTAS IMC 
OASIS (WHAT S THE STORY) MORNING GLORY? 

ANTONIO FLORES ANTOLOGIA Kt 
KETAMA DE AKI A KETAMA MERCURY 
AMISTADES PELIGROSAS U PROPECIA IM. ODEOn 
STING MERCURV FALLING =ooDOfl 
SOUNDTRACK MENTES PEUGROSAS uc« 
ELBOSCO ANGELIS miKWt 
ENVA THE MEMORY OF TREES w»R«ER 
NINO BRAVO 50 ANIVERSARIO l>a<00« 



Hits 01 The World is compiled at BillboarcVLondoo by Bob Macdonald and Alison Smith, Contact 171-323-6686, fax 171-323-2314/2316. 



'New' Indicates first entiy or re-entry Into chart shown. 
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BELGIUM 



(Promuvi) 



SINGLfS 

CHILDREN ROBERT MIUS bmcarioia 
CON TE PARTIRO ANDREA BOCELLI ( 
SPACEMAN BABYLON ZOO £Mi 
HET ALLERMOOLSTE GARRY HAGGER paradiso 
HOW DEEP IS YOUR LOVE TAKE THAT rca 
I GOT 5 ON IT LUNIZ msm 
WE'VE GOT IT GOIN' ON BACKSTREET BOYS 

DIEP GET ready: p_a. thai biai 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS rnMRJ.,Nvi; 

GANGSTA'S PARADISE COOLIO FEATURING L.V 

ALBUMS 

ANDREA BOCELLI BOCELLI pokdor 
CELINE DION FALLING INTO YOU Columbia 
ANDREA BOCELLI IL MARE CALMO OELLA SERA 

HELMUT LOTTI GOES CLASSIC rca 

STING MEWCURY FALLING a4ai 

LEVENSLIJN l.FVENSLIJN 96 Ptn.vDOfl 

FLORENTPAGNY BIENVENUE CHEZ MOI mehcuby 

SEPULTURA ROOTS hoadhunner 

CELINE DION D EUX coljmbia 

JOAN OSBORNE RELISH MfRciiRr 



SWEDEN 



SINGLES 

ONE OF us JOAN OSBORNE MCRCURv 

ANYTHING 3T cfn: 

SPACEMAN BABYLON ZOO emi 

JUST D MED THORLEIFS GRINGOS tflcgram 

KRAM (SA NARA FAR INGEN GA) KENT rca 

POUR QUE TU M'AIMES ENCORE CELINE DION 

CM L ML'- A 

HOW DEEP IS YOUR LOVE TAKE THAT rc* 
REAL LOVE BEATLES wtiOPtiONE 
MOVE YOUR CAR MILLENCOLIN euRNiw heart 
DIANE THERAPY? aam 

ALBUMS 

ALANIS MORISSETTE JAGGED LITTLE PILL wARNCfl 

ENYA THE MEMORY OF TREES vnAOhCft 

STING MERCURY FALLING aam 

CELINE DION FALLING INTO YOU collmbu 

KISS MTV UNPLUGGED mercury 

CAJSA STINA AKERSTROM KLADD FOR ATT GA 

2PAC ALL EYEZ ON ME island 

ULFLUNDELL BOSNIA RCCKHfAD 

SKUNK ANANSIE PARANOID & SUNBURNT vi(n;iN 

NORDMAN INGENUANSLAND SiXET 



PORTUGAL 



(Poftugal/AFP) 



ALBUMS 

MAMONAS ASSASSINAS MAMONAS ASSASSINAS em> 

DELFINS 0 CAMINHO DA FEUCIDADE Ariqla 

MIKE I. THE MECHANICS HITS viROn 

CELINE DION FALLING INTO YOU ccxuMfliA 

ENRIQUE IGLESIAS ENRIQUE IGLESIAS home^i 

BEATLES ANTHOLOGY 2 apple 

YANNI LIVE AT THE ACROPOLIS PRtVME 

QUEEN MADE IN HEAVEN mrlophone 

VANGELIS PORTRAITS poltixw 

SMASHING PUMPKINS MELLON COLUE AND THE 

INFINITE SADNESS v>fiG.N 



NEW ZEALAND 



IRIANZ) 



SMGL£S 

MYSTERIOUS GIRL PETER ANDRE festival 

LET'S GROOVE C D.B imswR 

WHO DO U LOVE DEBORAH COX smc 

ANYTHING 3T y>sy 

WONDERWALL OASIS 

SiniN' UP IN MY ROOM BRANDY bmq 

LIKE MARVIN SAID [WHAT'S GOING . . .) SPEECH 

£U: 

THROW YOUR HANDS UP L.V FFSrrvw 
ROUGH N SMOOTH CJ LEWIS MCA 
HOW BIZARRE O M.C. KuitraiYGRAM 

AlBUMS 

ALANIS MORISSrrTE JAGGED LITTLE PILL WAtrsER 
OASIS [WHAT S THE STORY! MORNING GLORY? 

ENYA THE MEMORY OF TREES wxpm'i 
PRESIDENTS OF THE UNITED STATES OF AMERI- 
CA THE PRESIDENTS OF THE UNITED STATES OF 
AMERICA bUNY 

SOUNDTRACK FRIENDS warkui 

SMASHING PUMPKINS MELLON COLLIE AND THE 

INFINITE SADNESS viR&m 

PAUL SIMON THE PAUL SIMON ANTHOUKY wAflN- 

OASIS DEFINITELY MAYBE SONY 
CRANBERRIES NO NEED TO ARGUE island 
TRACY CHAPMAN NEW BEGINNING wwtNtR 
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SINGLES 

CHILDREN ROBERT MILES FtiL>n:RAu 

LEMON TREE FOOLS GARDEN intebcord 

I'LL NEVER BREAK YOUR HEART BACKSTREET 

BOYS Rwr. 

SPACEMAN BABYLON ZOO EWi 

HOW DEEP IS YOUR LOVE TAKE THAT BwG 

GANGSTA'S PARADISE COOLIO FEATURING L.V 

MISSING EVERYTHING BUT THE GIRL warsfr 
ICH FIND DICH SCHEISSE TIC TAG TOE bmg 
HERZANHERZ BLUMCHEN pmonag 
MAGIC CARPET RlOE MiGHTY DUB KATS 

ALBUMS 

CELINE DION FALLING INTO YOU sony 

STING MERCURY FALLING poiydds 

OASIS (WHAT S THE STORY! MORNING GLORY' 

SONY 

FOOL'S GARDEN DISH OF THE DAY £mi 

GOTTHARD GOTTHARD bmg 

CELINE OlON D EUX '^w 

COOLIO GANGSTA'S PARADISE marner 

ELTON JOHN LOVE SONGS PtJiYGMM 

QUEEN MADE IN HEAVEN emi 

DIE TOTEN HOSEN OPIUM FURS VOLK warmer 



HNLAND 



(Seura/IFPI Finland^ 



KAUNIS PETO XLS raa 

HOW DEEP IS YOUR LOVE TAKE THAT DU 

DONT LOOK BACK IN ANGER OASIS HtLttRSKiiu 

ELECTRIC LEILA K MtM»tEi Mr 

BORN IN AFRICA DR. ALBAN OR RCCWD&BMC 

REAL LOVE BEATLES WHMK 

SPACEMAN BABYLON ZOO LMi 

CHILDREN ROBERT MILES DfcoNsrHUCTraH BMG 

NARKKARIRAKKAUTTA KLAMYOIA kkuluw 

SHAME BASIC ELEMENT IMI 



STING MERCURY FALLING «M 
4R MOOD "iRifyHGNE 

MRI SILLANPAA JARI SILLANPAA knv uusii»i 
BAD RELIGION THE GRAY RACE orucnli.tom 
AOIEMUS SONGS OF SANCTUARY viRSM 
SEPULTURA ROOTS BOMWyNNERPOKO 
MIKKO KUUSTONEN SIKSAK onauaK-XK 
OASIS IWHAT S THE STORY) MORNING GLORY? 

CELINE DION FALLING INTO YOU caiu«« 
SAULI LEHTONEN NUN AIKA MENNA ON urv4iuswKi 



CHILE 



lAPf Chilel 



ALBUMS 

LOS TRES LA ESPAOA Y LA PARED sum 
LUIS MIGUEL EL CONCIERTO XAaBH 
VARIOUS ARTISTS TODOS A BAILAR SONY 
JUAN GABRIEL EN EL PALACIO DE BELLAS ARTES 

CARLOS VIVES CLASICOS Dt U PROVINCIA p<JL»G»»u 

COLORADA TODOS A BAILAR S0N» 

CARLOS VIVES LA TIERRA DEL OLVIDO rouGRW 

RKKY MARTIN A MEDIO VIVIR S0f4> 

MIGUEL BOSE LABERINTO t^tnHa 

NICOLE ESPERANCO NADA WK 



GL©BAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DAVID SINCLAIR 

BALKAN REGION: Duriti^? the lonn period of U.N. .siinctions. many citizens of the former 
Yugoslavia have learned to manufacture productt^ that were previou.s!y available only as import- 
ed goods. It was in this spirit that Kastko Ciric, a professor at the University of Arts in Bel- 
grade and a long-.^tandinii; Beatles fan, launched an extraordinary project in 1993. Having 
endured the prolonged absence of foreign records and licensed music, he selected 15 titles of 
unreleased or rejected Beatles songs from a book called "The Beatles Album File And Com- 
plete Disco^aphy" by .Jeff Russell (Blandford Press. 1982) and composed them himself! Armed 
only with the names of the songs and. in some cases, their date of origin and the albums for 
which they were originally intended, he wrote the music and enlisted the help of fellow Beat- 
les fan and horror fiction writer Goran Skrobtmja, who wri>tt' the lyrics. The imir then recruit- 
ed professional musicians and, using old instruments and recoi-ding equipment from the '60s, 
they created "The Rubber &jul Project," an album of imaginary Beatles songs. Besides the 
title track, other numbers are "All Together On The Wireless Machine," "Little Fiddle," "Four 
Nights In Moscow," "Home," "I Should Like To Live Up A Tree." "Shirley's Wild Accordion," 
"Colliding Circles " "What's The New Mary Jane." "Heather." "When I Come To Town," "Btjund 
By Love," "Indian Rope Trick," "Thinking Of Linking," and "Watching Rainbows." Skroboja 
also wrote a science fiction novella titled "Rubber Soul" that is included in the CD package, 
which was recently issued by Belgrade record cum|)any PGP RTS. The appearance of the album 
coincided with the release of genuine archival/unreleased Beatles tracks in the "Anthology" 
series and has created some confusion among people who have wondered whether these are 
genuine Beatles recordings or just a skillful forgery. Record companies in London have shown 
interest in the material (the rights to which belong to London-based comjwny AD & Sons Lt<l.), 
and there is a possibiUty that "The Rubber Soul Project" will be released in the U.K. and other 
European countries. Although it is definitely not a Beatles record, the album is a must for all 
Beatles fans. PETAltJANJATOVic 



RUSSIA: Alia Pugachc\ a, the undisputed queen of Russian [wp, has released her first new allxim 
in five yeai-s, "Don't Hurt Me. Clentlemen" (Soyuz Records), and them are rumors it could l)e 
her last. The album contains 18 songs, some of which ("Insomnia." "Real Colonel," "Strong Wo- 
man") haw already Ix'on hits here and haw Ix-en featured in her live 

set for several yeai-s. The album is pro*luee<i by her husliand, Phillip 
Kirkorov, a star in his own right; his recent album "Say Yes To The 
Sun" has already sold more than 500,000 copies, mostly on cassette. 
Pugacheva has al.^o just released a 14-CD boxed set anthology on 
General Records, the label owned by Art Troilsky, Nadezhda 
Solovieva. and Alexander Morozov. It is the first boxed set to be 
released in Russia, and, according to Solovieva, the lal>el encoun- 
tered many problems in compiling it. "There has ncwr been a tra- 
dition of keeping master tapes in Russian recording studios," she explains. "Because multitrack 
tape was alwaj-s in such short supply, it was used o\Ter and over again, so it was difficult to find 
decent copies of the songs, some of which have virtually i>ecome traditional pieces." The dealer 
price will be dear, more than $100, but Solovieva has few worries about being able to sell the 
antholc^y, so great and enduring is the nation's love of Pugacheva. In the course of a career span- 
ning more than two decades, the .'linger has released more than 200 songs and .^)ld more than 
200 million units in the former Soviet Union and the former Warsaw I'act countries, according 
to the InterMedia News Agency. erki-N TOLZMOHAMEIMJV 




BQJ^RUS: Hard-rock blues band Rublyovaya Zona (Rouble Zone) won the coveted Rock Crown 
Award at the second annual "Rock Coronation" show, a televised event that took place at the 
Alternative Theater in the capital city of Minsk. The band also won the prize for best album 
of 1995 for "Put Your Money Now," released on the local Kovtcheg label, and the band's singer, 
Oleg "Jagger" Minakov, was named best showman of the year Among the other prize win- 
ners at the festival, which was organized to give much needed exposure to local rock talent that 
has emerged here during 1995, were the groups Paradox, Krama, Palalz, Uliss, and Neiro 
Dyubel. Kasia Komotskaya was named best female artist, and the poet Lyavon Volskii took 
the prize for best rock lyricist. Although the festival attracted significant attention, many 
observers here feel that the massive potential of the country's rock acts is still not being 
exploited sufficiently. Despite the abundance of home-grown talent, most of the CDs sold Vjy 
retailers in Belarus are supplied by Moscow-based distributors or imported, mainly from 
Poland and Germany vadim VURCHENK0\' 



IRELAND: Dublin-born compo.'ier, musician, and conductor Derek Gleeson leads the I^ondon 
Philharmonic Orchestra And Chorus in world premier recoi-dings of recently discovered mas- 
terworks by TchaikuvHky and Prokofiev for release this month on Carl- 
ton Classics' IMP Mastei-s label. The pieces are Prokofiev's "Zdraviste" 
and Tchaikovsky's "Ode To Joy" and "The Original Romeo And Juliet 
Fantasy Overture," which was written in 1869 and Includes music subse- 
quently dropped from later wrsions of the work. Born in 1964, Gleeson 
studied piano, conducting, percu-ssion, and comjwsition in Dublin, I>on- 
don, and Vienna and film scoring at the University of California. After 
five years as a freelance musician, working with such luminaries as Her- 
bert von Kar^an and Sir Georg Soiti, he became a full-time orchestral 
conductor in 1989. As well as the standard repertoire, he specializes in discovering and i>er- 
forming forgotten or lost works by major composers. ken Stewart 
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BULGARIA PLEDGES PIRACY CLEANUP 



Jazz Singer Jeri Brown Off To 'Fresh Start' 

Justin Time Set Marked By Spontaneity, Vocal Flexibility 



Europe, says her organization esti- 
mates that 10 million pirate CDs 
were made for export last year — 
"and that's a very safe number." She 
states that Bulgarian-made pirate 
products are often channeled 
through Russia to Poland and have 
been found across western Europe 
and as far away as South Africa. 

Kortlan fears the problem is grow- 
ing and cites one unlicensed site that, 
she says, has been increased from 
two CD production lines to five in the 



One delegate says 

there is much 
ground to cover 



past year. "Those lines are all work- 
ing at full speed," she states. 

Kortlan says she is frustrated by 
what she perceives as a lack of 
enforcement activity from the Bul- 
garian authorities. She acknowleflges 
the progress the government has 
made in raising copyright law to 
Western standards, adding, "I was 
very optimistic last year and I am 
still grateful for what the govern- 
ment has done. But, what is happen- 
ing now is a mystery. 

"The government has still not 
signed the so-called verification 
degree that would have obliged all 
factories to use the [Source Identifi- 
cation] code, and there's a total lack 
of enforcement action." 

Kortlan says IFPI sought to assist 
the Bulgarian Culture Ministry's 
anti-piracy efforts by providing fax 
and telephone equipment for its oper- 



(Coutuiiu-d /will jKifH' 75) 

unique opportunity to voice our con- 
cerns. 

"This issue has been on our agen- 
da for quite some time. We have had 
some in-depth discussions with some 
government departments but with- 
out visible results. So we decided to 
go one step further and lobby direct- 
ly the members of the parliament." 

SNEP has sent an open letter to 
all MPs asking for a specific regula- 
tion on record prices. The organiza- 
tion is not. however, pressing for a 
fixed retail price. Instead, it aims to 
retain the flexibility of the current 
system, in which record labels fix a 
wholesale price and then negotiate 
with retailers over terms. 

SNEP's proposed legislation 
would require retailers to sell music 
at a price that is higher than the 
wholesale price by a set rate. The 
rate would be fixed annually by a 
special committee. SNEP believes 
this would prevent retailers from 
selling records with a zero or nega- 
tive margin. 

Unlike fixing a retail price, this 
system would take into considera- 
tion stores' operating costs, as well 
as their margins, SNEP argues. 

Retailers that fail to meet the pro- 
posed legislation's requirements 
could be fined by the courts. 

According to SNER this mecha- 
nism is "compatible with European 



atives. "But we haven't seen anything 
since. In fact, things are going back- 
wards. We have trouble getting meet- 
ings with high officials. They avoid 
us. We are being stonewalled." 

She states thai, through IFPI. the 
Western industry had "a gentlemen's 
agreement" with the Bulgarian 
authorities whereby the majors 
would invest in the country in return 
for effective anti-piracy action. She 
argues that this was a great act of 
faith on the part of the labels in a 
market where piracy levels run at 
around 50% in big cities, such as 
Sofia. 

Noting that four of the five majors 
have licensees in Bulgaria — with the 
fifth, EMI, due to join them soon, 
according to Perry — Kortlan says 
that the record industry has already 
largely honored its side of the bar- 
gain. 

She notes, "The authorities did 
everything we could have asked when 
it came to legislation, but now we find 
it extremely disappointing there is no 
movement and no show of goodwill 
when it comes to enforcement." 

Asked how attractive a market 
Bulgaria could be for a Western com- 
pany. Russell describes the country 
as "interesting rather than attrac- 
tive." 

He adds, "Around 95% of the legit- 
imate market is local productions, so 
there's not a huge market for inter- 
national repertoire. It's not tike 
you're going to go there and find 
international stars from Bulgaria. 
It's still a very poor country. 

"But, it's interesting because it will 
only improve. There's not much point 
in having an office there until piracy 
is .sorted out, but it will steadily 
improve, I'm sure." 



regulations." 

More than 55% of all records sold 
in France are bought through the 
major hypermarket chains, such as 
Auchan, Carrefour, Intermarche, 
and Mammouth. Record companies 
believe that SNEP's proposed sys- 
tem will reduce the difference in 
retail prices found in the big hyper- 
market chains — which have a limit- 
ed number of titles and use records 
to attract consumers — and those in 
dedicated music retailers. 

SNEP says all the efforts made to 
increase production of French music 
and raise its exposure on radio 
through specified quotas do not 
make sense if records are given the 
same treatment as cans of peas in 
supermarkets. SNEP writes in a 
statement, "The same way quotas 
have been a way to put an end to the 
exposure crisis, .setting a minimum 
margin on records is the appropri- 
ate answer to our retail problems." 

There is no guarantee that the 
parliament will agree to regulate 
this sector, but Rony says he hopes 
that within the current debate on 
retail regulations, there will be some 
room to debate the proposal. Says 
Rony, "What we are saying is that 
records are a cultural good, that 
they must be sold with a margin; 
otherwise, I don't see how records 
will get exposure." 



■ BY LARRY LeBLANC 



TORONTO— With her fourth album, 
"Fresh Start," for Justin Time, Hali- 
fax, Nova Scotia-based jazz singer Jeri 
Brown is seeking to raise her profile, 
both nationally and internationally. 

Last year. Brown reactivated her 
jazz imprint, Jongleur, which had been 
dormant .since the mid-'80s, by releas- 
ing an album by the No\'a Scotia Mass 
Choir; the label will release an album 
by the Skip Beckwith Trio in June. 

Jongleur is distributed in Canada 
by Distribution Fusion III, which is a 
sister company to Justin Time. 

"1 decided to reactivate my record 
label to help people fulfill their 
dreams," says Brown. "There's so 
much natural talent here, a lot of 
church choirs and ensembles." 

While Canadian jazz instrumental- 
ists — such as Oscar Peterson, Moe 
Koffman, Oliver Jones, Rob Mc- 
Connell, Pdul Bley, and Kenny Wheel- 
er — have achieved sizable followings 
in Canada and abroad, it has been dif- 
ficult for jazz vocalists to make their 
mark domestically. E.xceptions include 
Holly Cole, Diana Krall, Salome Bey, 
Ranee Ix;e, and Karen Young. 

"Jeri Brown is not well-known in 
Canada now, but she could be." says 
Montreal-based retailer Shelley 
Stein-Sacks, VP of Sam the Record 
Man, Quebec. "She's certainly good 
enough, but the problem with jazz 
vocalists in Canada is that the jazz 
scene is regional. Someone well- 
known in Vancouver isn't known past 
Manitoba. That goes for every region. 
There's not a jazz network in Cana- 
da." 

Producer Jim West, president of 
Montreal-based Justin Time Records, 
agrees that Brown has had a hard 
time building a following. 

"To be successful, you have to tour, 
and Jeri hasn't toured much," says 
West. "Hopefully, that will change." 

Brown says she has done very little 
performing over the past seven years. 
"I've been teaching, and I put every- 
thing else aside," she says. "However, 
right now, I want to be better known." 

Brown now has a touring agent. 
Christian Pegand of Khat Productions 
in France. 

"Fresh Start" was released Feb. 20 
and has sold 4,000 units worldwide, 
according to West. "It's off to a good 
start," he says. 

According to West, Brown's catalog 
sales internationally are "a modest 
success." Her 1991 Justin Time debut, 
"Mirage," has sold 3,000 units world- 
wide; "Unfolding — The Peacocks" 
(1993) has sold 3,800 units; and "A 
Timeless Place" (1995) has sold 6,000. 
Justin Time is distributed by Koch 
International in the U.S., Disques 
Concorde in France, JVC in Japan, 
and New Note in the U.K. 

Brown has gained substantial at- 
tention in France, where "A Timeless 
Place" received the CHOC de L'anne 
award from Jazzman magazine for 
being one of the best jazz albums of 
1995. 

Justin Time is seeking to capitalize 
on Brown's French following by re- 
cording an album in Paris in April. 
Additionally, in a one-off deal. Brown 
will return to France in May or June 
for album sessions for Sony France. 

Brown has a master's degree in 




JERI BROWN 



counseling and education and a bach- 
elor's in music and English; she 
teaches jazz history, jazz improvisa- 
tion, and jazz and traditional vocal 
technique at Concordia University in 
Montreal. For the past two years, she 
has also been an artist-in-residence 
at St. Francis Xavier University in 
Antigonish. near Halifax, where she 
Htcs. 

"Every weekend. I'm trying to find 
a way to get back home," Brown says. 
"I've grown to lo\'e Halifax, although 
it hasn't got a jazz scene, except a 
baker's dozen of other jazz musicians 
who are really wonderful." 

Raised in St. Louis, Brown grew 
up expecting to become a trained 
classical singer. She studied piano, 
percussion, and voice at the St. Louis 
In.stitute and also studied voice with 
Metropolitan Opera singer Rosa 
Henderson. 

"I grew up in a Presbyterian 
church, and the choir director was 
classically trained and interested in 
Handel and Bach," says Brown. "[The 
director] exposed me very early, when 
I was 11 or 12, to classical music and 
how to read music." 

While in her 20s, Brown sang with 
the St. Louis Symphony Orchestra 
and toured Europe, performing light 
opera. Her parents hoped that their 
gifted daughter would follow in the 
footsteps of American classical singer 
Grace Bumbrj', a family friend. Brown 
wasn't 80 sure. "That was my destiny, 
but I didn't have the desire to be with 
a [classical] company or to produce 
one myself." she says. "It was a won- 
derful world, but it always felt a little 
foreign to me." 

Her uncle, trumpeter Virgil Carter, 
first sparked Brown's interest in jazz. 
A St. Louis legend. Carter was ac- 
quainted with trumpeters Clark 
Terry and Miles Davis, both of whom 
Brown met as a teenager. "They used 
to practice in our basement. I'd ait at 
the top of stairs and listen to these 
crazy players doing wild things," she 
says. "I sort of put that in my memo- 
ry bank, and it later emerged." 

After her tour of Europe in 1973 as 
a classical singer. Brown went to 
Chicago, where she worked with the 
Young-Holt Unlimited for one year. 
"Playing with the trio was so much 
fun," she says. "Whatever training I 
had in how to read or play music was 
important, but nothing was more 
important than awakening my ear to 
this world of jazz." 



Following the stint with the Young- 
Holt Unlimited, Brown worked a- 
I'ound Cleveland with various groups, 
including those led by saxophonists 
Joey Lavanno and Ernie Kricda. Her 
first solo album was "Captain Bad" 
for the Atlanta-based Antelope label 
in 1982, followed by "Blue And Green" 
(1984) for the same label and "Softly" 
(1984) on Jongleur. 

Prior to relocating to Canada in 
1989, Brown taught at the Cleveland 
State University, the Oberlin Conser- 
vatory of Music in Oberlin, Ohio, and 
the University of Massachusetts in 
Boston. She came to Montreal after 
spotting an advertisement for a teach- 
ing [wsition at Concordia University 
in down beat magazine 

"I came, and I fell in love with the 
city," she says. 

Performing in Montreal clubs. 
Brown was quickly noticed by jazz afi- 
cionados. "I had phone calls from CBC 
producers and club owners saying 
that I should do something with her," 
says West. "I saw her, and she's spec- 
tacular — so versatile." 

The recording of "Fresh Start" 
began last spring after saxophonist 
Greg Carter, a colleague at St. Fran- 
cis Xavier, showed Brown a batch of 
songs he'd written. "I just loved his 
harmonies and his construction, and I 
convinced him to let me write lyrics 
to them," she says. "Then I thought of 
the instrumentalists I wanted to 
record with." 

Brown performed a concert with 
pianist Cyrus Chesnut in Montreal in 
March 1995, and when she learned he 
was returning to the city the follow- 
ing May, she set out to include him on 
the session. She had earlier per- 
formed with McCoy Tyner bassist 
Avery Sharpe in Rimouski, Quebec, 
and wanted him as well. 

Brown says that spontaneity is 
important in planning two-day record- 
ing sessions. 

"Before these sessions, I performed 
in Peterborough lOntario], and the 
next morning, Idrummer] Wali Mu- 
hammad and I drove straight to Stu- 
dio Tempo in Montreal, where we met 
Cyrus and Avery," Brown says. 
"Before recording, I didn't give the 
musicians charts or anything. I love 
spontaneity. It has become my signa- 
ture." 

Brown says that the sessions, which 
she co-produced with West, came off 
quite smoothly. "I'd call this a first- 
take CD," she says. "We took second 
takes on some tracks but only to clear 
up some technical problems or to redo 
my lyrics." 

Wth an astonishingly bell-like vocal 
quality and a sweeping four-octave 
range (which she uses effectively to 
scat in high registers), Brown want- 
ed to be vocally flexible on "Fresh 
Start." 

"I'm very conscious on the album 
that I'm very gruff, but I love that 
quality," she says. "At some point, 
around 'A Timeless Place,' I decided 
I wanted to be more natural. I then 
started dropping my register and not 
refining my tones. It was hard to con- 
vince my.self that it was .something I 
should do. With [classical] training 
and discipline, you do things techni- 
cally correct. I'm really o\'erwhelmed 
about the results." 
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Koch: State-Of-The-Art Distributor 

New Labels, Distribution Center Modernize Company 



BY DON JEFFREY 



PORT WASHINGTON, N.Y.— With the 
recent addition of Imago and Minty 
Fresh Records to its distribution ros- 
ter. Long Island-based Koch Interna- 
tional L.P has mo\'ed further from its 
roots as a classical music distributor. 
Company founder and president 
Michael Koch says that ewlution is i>art 
of a strategy that includes having a 
handful of labels in each musical genre. 

Koch International, with a state-of- 
the-art distribution center and an 
aggressive recruitment of new labels, 
has emerged as a forceful presence in 
independent dislrilnition. 

The company, which started in 1987. 
has been experiencing fast growth in 
the past few years. It doubled its sales 
from $25 million in 1993 to $50 million 
last year. Koch projects a 20% rise in 
revenues this year, to $60 miUion. He 
declines to disclose earnings of the pri- 
vately held company but says it has 
been profitable in every year of its 
operation. 

Initially an importer of classical 
recordings from Europe, Koch now 
owns or distributes about 60 labels, of 
which 40 are pop (including the two 
recent additions) and 20 are classical. 
"We want to continue to expand in the 
rock arena but \'ery selectively," says 
Koch. He maintains that his company 
is the No. 2 indie distributor, behind 
Alliance Entertainment's Independent 



National Distributors Inc. 

One thing Koch International de- 
mands from the labels it agrees to dis- 
tribute is an exclusive national deal. 
"We've been approached by attractive 
labels to do distribution regionally," 
says Koch, "but we don't want to share 
the cake. Our whole system is geared 
to national distribution." 

He declines to disclose the distribu- 
tion fee labels pay but readily acknowl- 
edges that it is among the highest in 
the business. (Sources say it exceeds 
25% of net revenues.) But Koch says 
that the level of service provided to 
indie labels warrants a higher-than- 
awrage percentage. 

Indie labels would agree. So far, 
Koch has had only one major defection, 
Hightone Records, a roots rock label 
that recently went to Rhino Records 
for distribution through Warner Music 
Group's WEA. 

Koch siiys that his ctimfiany has been 
able to pick up labels that had been 
with larger distributoi-s that "were not 
giving them the focus they deserved." 

Like many independent record com- 
panies, Koch International makes 
money from selling relatively small 
numbers of albums. A release that sells 
20.000-100,000 units would be a flop for 
an ON-erhead-heavy major, but for Koch, 
it would be a money-maker. The com- 
pany had its first big hit recently, 
Edwyn Collins' Bar/None release 
"Gorgeous George," which has sold 



108,000 units, according to SoundScan. 

Koch is able to compete efficiently 
with the majors in getting product to 
accounts quickly, now that it has a new 
distribution center — the company's 
only one — located in Koch headquar- 
ters in an industi'ial park in Port Wash- 
ington, about 45 minutes from mid- 
town Manhattan. The clean, well- 
organized, and mostly automat<*d facil- 
ity comprises 68,000 square feet. VP 
Liz Jones sa>'s the company is awaiting 
shipment from its affiliate in Austria 
of a robotic order-picker called 
"Amadeus," which should be opera- 
tional by May. 

(Continued on page 83) 




Shown, from left, are Koch Internationars Michael Koch, president; Liz Jones. 
VP; and Michael Rosenberg, VP of sales and marketing. 



A Long Way To Go On DVD's Debut 

Many Production And Copyright Issues Loom 




The new Koch International office and warehouse in Port Washington, N.Y. 



■ BY MARTIN BROCHSTEIN 

PHOENIX— With final s.vsl^im si>ecifi- 
cations expected to lie released in April, 
disc replicators say they will be prepared 
for whateN'er form this fall's anticipated 
launch of DVD pla>'ers takes. But they 
stress that there is still a significant learn- 
ing curve to trarel before volume produc- 
tion changes from theorj" to reality. 

Appealing on a panel at the 26th annu- 
al ITA seminar at the Arizona Biltinore 
here March 13-17, Rusty Capers, VP at 
Disc Manufacturing Inc., said, "The de\Tl 
is in the details, and there are lots of 
details still to he worked out in bringing 
something fi-om the laboratorj' — even a 
large-scale laboratory — to manufactura- 
bility and production that's capable of rea- 
sonable fields and reasonable costs." 

Cajxirs acknowledged that DMI has a 
DVD pilot line running and, like othei-s 
on the panel, said, "When our customers 
are ready, well be ready." 

Capers expressed reservations that 
"the e-xjiectations of the market [regard- 
ingl selling prices are already stiirting to 
be established, and no one really knows 
what it's going to cost to make these 



[DVD discs] ,vet, and that coukl present a 
problem." Indeed, on one ITA panel, 
Tbwer Video VP John Thrasher said he 
expects sell-through prices to be $20-$30. 

Warner Ad\'anced Media senior direc- 
tor of engineering William Mueller, who 
has been intimately imxjhed with the pilot 
DVD manufacturing at Warner's 
Olyphant, plant, pointed out that most 
of the manufacturing process parallels 
CD replication. 

"Glass preparation is the same, evapo- 
ration equipment is the same, plating is 
the same, the polycarbonates are the 
same, the printing equipment is the 
.same," he said. The primar>' variations he 
listed include the addition of MPEG2 
encoding during premastering, a change 
in the die height of the disc mold to 0.6 
mm from 1.2 mm, and the addition of a 
IxxKling stage. 

WaiTiei- executNes at ITA also said that 
the number of MPEXJ2 encoders available 
is growing, which would enable more 
plants to take on DVD replication. Greg 
Thagard, Warner Bros, director of 
ativancetl technologj; said that Warner 
and MCA have two sj-stems each (with a 
third being debugged at the ftrmer), with 



others coming on board quickly. 

Sources saj' a draft of the final system 
specifications was drawn up follow ing a 
week of meetings in Los Angeles in 
March among hardware manufacturers, 
studios, and computer industry repre- 
sentatives. The draft includes "everjlhing 
that can be spec'd" right now concerning 
a copy management system, said Warn- 
er's Thagard. The Motion Rcture Assn. 
of America and the Electronic Industry 
Assn.'s Consumer Electronics Manufac- 
turers Assn. are planning to seek copy- 
proiection legislaticm similar to the Audio 
Homo Recording Act (BilUioard, March 
9). 

Thagard declined to gi\« any specifics 
about copy management "until the iM Ls 
actually introduced." He said that the 
drafting of the legislation is being made 
nKH*e complex due to the fact that it must 
apply not only to DVD, but to other digi- 
tal video technologies, such as direct- 
broadcast satellite. 

Alludir^ to some studio*' reluctance to 
announce DVD commitments without 
copy-pntotion legislation, John Piower, 
Warner Home Video's director of DVD 
(Continued on next page) 



Trip With The Fish At Their Final Jam 
Featuring Donovan's Reef Jam - 38 minutes of '60s psychedelia 

Friends on this afcun indude: Jack Casady, Wckey Hart, Jerry Garcia, 
Jorma Kaukkonen & Steve Miller 

Contact: ^51-5727 . Fax: (310) 394-4148 • emal- Vano»n.j,„ « ■ 

s,*s; Kevin • pj^j,. ermu. Van9ardpecea0l.com 



COUNTRY JOE 
S THE FISH 
and FRENDS 

"UVE! AT FLLMORE 
WEST 1969" 
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Christian Is Region's IVIusical Salvation 

Retailer Offers Books, Gifts, And A Good Caffe Latte 



m BY PATRICIA BATES 



OLATHE, Kan.— Twenty years a^ji). 
Ken Hite left farming and began 
plowing time and money into the 
Christian Book & Gift Shoppe here. 
Now, four expansions later, the 
17.000-square-foot complex reaps 
$500,000 a year from music alone. 

In .June 1995, Hite opened a 
Christian art gallery, the Gathering 
Place Expresso Patio (a national 
trademarked chain owned by Bob 
Streight), with works by painters, 
including Thomas Kinkade, and a 
coffeehouse, where fans can have a 
caffe latte, herbal tea, or Italian 
soda while listening to the newest 
CD. 

"I was raising corn and soybeans, 
and I had 260 head of cattle," says 
Hite, who's assisted by his wife. 
Carol. "In 1975, 1 was negotiating to 
buy more land, and 1 just decided I 
didn't want to do this anymore. I 
think I've been im a tractor once 
since then." 

Today, he's into the spiritual 
growth of his custttmers. While Kite 
has only 1,600 square feet for CDs 
and audiotapes, that's almost as 
much as the 2,100 square feet he 
had for all his departments when he 
started in 1976. He also has a sepa- 
rate kids' area and one for chora! 
vocal tracks. 

"We still think we're tight on 
space," he says. "We want to keep 
up more with our front list and back 
list." He went on SoundScan last 
September, and he's been closely 
monitoring his inventory in the past 
six months. 

Last year, in addition to installing 
a point-of-sale system, Hite brought 
in 24 Telescan listening post-s and 15 
video monitors, which also televise 
the Insight network, which broad- 
easts Christian-oriented program- 
ming. He has two 10-CD players for 



DISTRIBUTION. Michael Jbara is 

named VP of operations for WEA Inc. 
in l/os Angeles. He was a .senior man- 
ager at Andersen Consulting. 

HOME VIDEO. Nancy Harris is named 
VP of marketing for Columbia TriStar 
Home Video in Culver City, Calif. She 
was director of research and strategic 
planning for Buena Vista Home Video. 

David Byndcr is named sell- 
through product manager for LIVE 
Entertainment in Van Nuys, Calif. He 
was promotions manager for the Gary 
Group. 

ENTER*ACTIVE. Nu.millennia records 
in San Diego appoints Geoi^e Steele 



RETy^lL 

IS COMING SOON TO r> 

A STORE NEAR YOUl 



sampling the top 20 hit albums each 
month. 

The back wall has a 14-foot lis- 
tening center, and he has 15 of his 
Tele.>4can units on endcap displays. 
That's where he often posts the in- 
store top 20 charts. 

Furthermore, he says, "we have a 
big-screen TV in the children's area 
that they love to watch, along with 
Kid City [an interactive kiosk}," he 
says. Besides videotapes, moms and 

'If you don't have 
it, you have to 
know where to 
order it and [how J 
to get it soon for 
the customer' 



dads like bargain audiocassettes, 
including Hite's No. 1 line, Cedar- 
mont Kids by Benson Music Group. 
"We sell about 25 to 40 per month, 
because they are affordable to them, 
at S3.98 each," he says. 

Those improvements helped the 
C'hristian Book & Gift Shoppe win 
the award for store of the region, 
for Missouri. Kansas, and Illinois, 
at the Christian Booksellers Assn. 
Expo '96, held in January at 
Nashville's Opryland Hotel. Hite 
was nominated by his peers for 
excellence in merchandising. As one 




JBARA HARRIS 



executive director of sales. He was 
president ofNTER HI. 

Paul M. Daly is named national 
sales manager for United Multi Media 
Sales in Union, N.J. He was national 
sales manager for Peter Pan Indus- 
tries/Parade Video. 



of 11 finalists, he advances to the 
national CBA convention July 13-18 
for the presentation of the store of 
the year award at the Anaheim 
(Calif.) Convenli(m Center 

In 1995. Christian Book & Gift 
Shoppe w'as listed by Ingram maga- 
zine as one of the 100 fastest-grow- 
ing companies in the metro Kansas 
City, Kan., area. Hite has 50 
employees; in 1976, he had two. 

Two decades ago, Hite, with his 
agricultural background, was, 
w'ell, green at retailing. He 
trained himself by going to CBA 
workshops, and he learned from 
other owners. Hite became so pi'o- 
ficient that the Olathe Area 
Chamber of Commerce honored 
him as small business of the vear 
in 1992. 

"In 1976, we probably had one 4- 
to 5-foot rack of gospel albums." 
says Hite. "And the H-track tapes 
came and went quickly. There were 
group.s like the Second Chapter of 
Acts, and singers, like Bill Gaither 
and Larry Norman, but music was 
a very small percentage of all our 
receipts." 

Today, music accounts for a larg- 
er percentage of the store's busi- 
ness and has a more visible location 
within the store. Also, Hite says, 
the current market demands that he 
pay more attention to the music 
department. "They usually ask 
about the song itself, and they may 
not know the title or artist," he says. 
"If you don't have it, you have to 
know where to order it and |how'| to 
get it soon for the customer. We've 
also been seeing a lot of parents 
come in who want a record that 
sounds like the mainstream, but the 
words are Christian." 

Hite says his store services a con- 
sumer base with broad demograph- 
ics. "We get everyone from youth to 
middle-aged adults looking around 
in our music department, i^o we do 
well with practically everything," 
he explains. 

For instance, alternative Christ- 
ian music has seen an upsurge 
among Kansas City high school stu- 
dents, says the store's music buyer. 
Robin Means, including hip-hop 
bands, such as Sixpence None The 
Kicher and the 77s. "They like our 
release parties," she says. As for in- 
store appearances, though, "we still 
struggle to get artists in here." says 
Hite. "It seems like they come into 
Kansas City, and then leave out 
immediately on tour." 

Nonetheless, Hite says, he tries to 
have a special music event every 
month. "In November, we held our 
annual 'Super Saturday' weekend 
right before Thanksgiving with 
Chordant Distribution Group," he 
says. "That's one of our top five 
retailing days of the year, and we 
grossed about $35,000." Also that 
month, two harpists, Greg 
Buchanan and Amy Shreve, were 
scheduled, and the KG Brass came 
in December. 

On Feb. 20, Hite invited cus- 
tomers to the store for a Newsboys 
concert live via satellite on Insight. 
He offered $4 discounts on the act's 
latest Star Song album, "Take Me 
To Your Leader," and free popcorn. 

(Continued on next page) 




The Christian Book & Gift Shoppe is located in Otathe, Kan. (Photo: Patricia 



newsline... 



BELL ATLANTIC, the telephone company for the mid-Atlantic regi(m, 
reports that after the first six months of its video-on-demand trial, buy 
rates for movies delivered over phone wires were compared to 

the pay-per-view- average buy rate of 2G%. The buy rate is calculated 
by dividing the number of units sold per month by the number of house- 
holds in the test. The company says that the results "suggest that video- 
on-demand technology can challenge video rental as a key revenue 
source for Hollywood." 

SEAGRAM reports that its MCA Music Entertainment unit had revenues 
of $1.25 billion in the fiscal year that ended Jan. 31, 1996, compared 
with $1 .2!) billion the year before. Oper- 
ating cash flow (earnings before inter- 
est, taxes, depreciation, and amortiza- 
tion) for the music company was $123 
milli(m for the year, down from $192 
million. MCA Music's primary busi- 
nesses are MCA Records, Geffen 
Records, MCA Music Publishing, Winterland, and MCA Concerts. Sea- 
gram reports that the earnings shortfall "reflects investment in new- 
artists and label joint ventures." 

TOUCHWOOD RECORDS, a new independent label that will hv sell-dis- 
tributed, has announced its management team and roster. Founders 
Scott and Lisa Schiff say the ro.ster includes Neotone, Fraze. Brian 
Howe, and Bill White Acre. The company's After 9 cabaret label will 
release albums by Joel Silberman and Alexander Peskanov. The man- 
agement team includes Nan Pearlman and Irv Biegel, heads of pub- 
lishing and distribution, respectively. 

QVC, the cable home-shopping network, has aired a special program 
linked to the Capitol/Apple release "The Bea- 
( ^ ties Anthology Volume 2," during which a vari- 

ety of videos and apparel merchandise were 
sold. Viewers of QVC were able to order the 
Beatles album March 15, four days before its 
release. 



BARNES & NOBLE, the book and music retailer, reports a net lo.ss of 
$52.1) milli(m on revenues of SI. 97 billion for the fiscal year that ended 
Jan. 27, 199ri, compared with a profit of $25.4 million on revenues of 
$1.02 billion the year before. The loss was due to restructuring charges 
taken to cover the cost of future store closings. Barnes St Noble has 
been closing mall bookstores and old superstores and replacing them 
with new superstores. At fiscal year's end, the retailer operated 35*< 
superstores and f>39 mall bookstores. 

THE MOTION PICTURE ASSN. OF AMERICA says it shut down a telemar- 
keting pirate video operation in March, when the FBI seized 1,145 
unauthorized movie cassettes from the Los Angeles headquarters of 
C.A. Productions. The MPAA says (".A. telemarketers placed cold calls 
to video stores throughout the U.S., offering videos at prices below^ cost 
and claiming them to 1m? overruns or "slightly defec- 
tive." The seized titles included "Clockers" and 
"Muriel's Wedding." 

HANDLEMAN, the largest rackjobber of video and 
music, says that its board of directors has eliminat- 
ed the quarterly dividend following weak financial 
results. 



HARVEY ENTERTAINMENT, which licenses cartoon characters, such as 
Casper the Friendly Ghost, Richie Rich, and Baby Huey, to movie and 
video companies and merchandisers, reports that revenues rose to $9.1 
million in the fiscal year that ended Dec. 31, 1995, from $5.5 million the 
year l>efore. Harvey attributes the higher revenues to the film and video 
hits based on Casper and Richie Rich. 



DVD'S DEBUT 

(Conlii/ttrif front preceding page) 
marketing, said that a "gentleman's 
agreement" between the hardware anfl 
software communities shouW giwj fence- 
sitters enoi^ confidence to proceed with 
their plans to manufacture and market 
DVT) software. 

Thagard said the release of the speci- 
fications will leave him "about four 
months to cmnpress about 200 movies." a 
task for which he said Warner's plant will 
"run 2A hours a day for a lor^ period of 

time." {{. onnnnra on pafje ifz 



MCA 



QVC 

NETWORK 




Disc manufacturers are going to have 
preci(His little time tii get their ojjerations 
prepared for the scheduled launch of 
DVD. For e-xample, Cinram, which CEO 
Da\id Rubenstein said has already made 
"quite a few a\|)enditures" towanl DVD 
production, has its mastering capability 
in place and ex|K;ctj> its molding to be 
ready next month and its bonding capa- 
bility to be prepared by mid-.summer. 
That's not long before the late-summer 
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The Visible 
Revolution 

Now you can see and hear 
music simultaneously. The 
first station with visibly spin- 
ning CDs, it will put a new 
spin on tn-store Hstening sta- 
tions. Ask, about our new 
HIT I and HIT 5 stations, 
built and designed for in-store 
play. Simple and better by LIFT. 

USA: Phone: 201/945-8700 
Fax: 201/945-9548 
Hcadofficc: Phone: +43/1/587 3838 
Fax: *-43/l/587 4509 

LIFT. 

Systems with future. 



KOCH: STATE-OF-THE-ART DISTRIBUTOR 

(Coitti/nifd fron/ /xu/v s!/ 

Koch warehouses all the inventory 
for its own and it* distributed latels, 
drop-ships product to accounts, and 
processes returns. Koch uses elec- 
tronic data interchange for product 
orders with five of its top accounts, 
about ■iii^'f of the total orders. Jone.s 
say.-^ the company hopes to increa.'^e 
that figure to SO'^r-fiO'^f by year's entl. 



MUSICAL SALVATION 

(Continued fmiu fxircvdinf/ fKtffc) 

Radio remote broadcasts also 
drive sales. The two main Christian 
radio stations in the area are KCCV 
Kansas City, which Hite describes 
as "conservative, middle of the 
road." and KCVW-AM. which offers 
contemporary Christian release.** 
and talk. "Whether we do giveaways 
or live remotes, we see the differ- 
ence right away in our sales." he 
says. "We like to do specific adver- 
tising, for a hook or (T)," says Hite. 

Z Music Television (which airs 
Christian videos 24 hours a day) 
does not broadcast In Kite's area. 
But the stores airs commercials on 
"FISH-TV," a :JO-minute program 
affiliated with Kansas City Youth 
for Christ that is svndicated around 
the U.S. 

This fall, the Chi'istian Rook & 
(!ift Shoppp's regular customers 
will he inviled in for the 20th 
anniversary of the store, though 
Hite doesn't yet know what he'll do 
to celebrate. Hut now that he has 
the dessert-filled (lathering Place 
Expre.sso Patio, he can let 'em eat 
cake. 




The Christian Book & Gift Shoppe has 
endcaps with TeleScan units and CD 
players for playing the top 20 titles of 
each month. 



Bill Anderson, right. Christian Book- 
sellers Assn- president, gives the 
store of the region award to Ken Hrie. 
left, and Carol Hite, owners of the 
Christian Book & Gift Shoppe. 



She adds that !*0'> of orders are 
shipped within 24 hours. The center 
ships 20.000-60,000 units per day, 
depending on demand. 

Tlie comiKiny invested .S2 million last 
.vear in the new wai-ehouse./distribution 
center. It reduced company earnings 
hut pinvided the iHitential for greater 
growth in coming years. 

In addition to the laln^ls it distrib- 
utes, Koch International has in-house 
imprints. These are Koch Internation- 
al CljL'isics. KiK'h Records (iH)p, alter- 
native rock, folk, country), and Koch 
Jazz. Koch is proud of the company 
labels, noting that recordings on them 
have won four Grammys. "We want to 
grow our labels and give them their 
own identity," he says. But he adds that 
80*^ of comimny sales still come from 
third-party agreements with other 
labels. 

The company began to branch out 



from iUs classical root*! when it bought 
a stake in and became the distributor 
of Shanachie Records in 1991. That put 
Koch in the pop music business. It now 
also owns a stake in DR(I Recf)rds. 
which releases albums of Broadway 
shows. In both cases. Koch's .*itake is 
noncont rolling. AIhuU 75'^ of its busi- 
ness is fi-om pop music: 25'> ft-om clas- 
sical. In li)l)2, the breakdown was ri^'^ 
pop and 459f classical. 

For the week ending March 10, the 
distributor's best sellers, according to 
SoundScan data supplied by Koch, 
were "Mortal Citv," Uar Williams 
(Razor & Tie); "Not A Pretty Girl," 
Ani Difranco (Righteous Rabe 
Records); "Pomegranate." Poi Dog 
Pondering(Bar/None); and "Gorgeous 
George." 

With its rise in profile and prof- 
itability, Koch International has been 
frequently mentioned as a possible 



acquisition target oi* as a potential pub- 
lic company. But Koch reject.^ Itoth sce- 
narios. 

Koch says the company is "not for 
.sale." nor is it likely to go public. "We 
don't want to answer to anybody, and 
we don't want to dilute our equity," he 
says. "We d(tn*l want to gi'ow Ity acriui- 
sition. Wc want to grow internally and 
organically." Financing lur ojK'i-ations 
and gi'owth is achieverl through inter- 
nal cash flow and a bank credit facili- 
ty- 

Koch International is affiliated with 
the Austrian music company foumled 
and operated by Michael's father, 
Franz. Michael came to the U.S. to 
seek his fortune and founded Koch 
International, which, at fii-st, was a dis- 
tributor of European releases. He and 
Franz are the sole owners of the U.S. 
company. 




DSPEST 







In The Business 



• CDs, Cassettes, Accessories & 
~t2^P^14Z511 Tities / 

• Same-Day Shipping 

• Deepest Catalog In The Business, 
Including Latin Catalog 

•The Most Music, The Best People 



FOUR-TIME WINNER OF NARM'S 

ONE-STOP OF THE YEAR 

INCLUDING 1993 & 1994 



VALLEY RECORD DISTRIBUTORS, 1N(. 

For more information and to receive our 800-page catalog 
Call Toll Free: 800.845.8444 Fax Toll Free: 800.999.1794 
Outside U.S. Call: 916.661.6600 Fax: 916.661.2502 
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VOU D€S€RV€! 

Let our retoil experts keep you ahead of 
this cver-chonging industry. 

Hot Pricing / UJeeklv Specials 
Highest Fill Rote In The Industry 
145,000 + Title Inventory 
Next DQ\f Delivery 
electronic Ordering 
Personalized Service 

CD ONE STOP 

CDS. TArrS, MUSIC VHS AND LASl.RDISC. ACCESSORIES. 
„ BLANK TM'ES, AND MORE. 




t Ask for our new store info-pack! 



(800) 388-8889 u,i2i (203) 798-8852 fox 



400 CD BOOKLETS in 2 SQ. FT.! 

actual CD's kept in jewel boxes behind the counter. 

Full line of counter, wall and lloor ilisplays 

Browser 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 
401 WmI Suwrtor . ChKago. IL 60610 
Phonr 31 Zm/OSli ■ Tolllree: 600- E2/«10 




Mo' Music At B'buster Video; 
Wherehouse's Unfolding Saga 



RETAIL 
TRACK 

by Ed Christman I 



V lET NARM: Retail Track just got 
back from the National Assn. of Record- 
ing Merchandisers annual convention, 
where there was plenty of action, but 
you can read about that in the news 
paKos in the front of this issue. In this 
column. Retail Track will focus on infor- 
mation picked up at the convention 
regarding Blockbuster Video and 
Wherehouse Entertainment. 

Blockbuster Video, which has been 
experimenting with a limited olTering 
of music in some of its 2,500 \ideo rental 
stores, has termed that test a success 
and plans to roll out music chainwide, 
according to music executives who met 
with the chain at the convention. 

Michael Caruso, director of corpo- 
rate communications for Blockbuster, 
confirms that and other information 
gleaned by Retail Track at NARM. 
Last summer. Blockbuster Video placed 
the top 20 releases and some sound- 
tracks in about 200 of its stores. 

Now, Fort Lau- 
derdale, Fla.- 
based Blockbust- 
er Video will place 
a rack in its stores 
designed to hold 
CDs. Ini- 
tially, those racks ^^^^^^^^^ 
will contain about ^^^^^^^^^ 
70 titles, but the 

chain plans to e\t'ntually increa'ie that 
selection to about 100 titles. 

The selection will include the top 25 
of The Billboai-d 200; about 25 sound- 
track titles; and a smattering of other 
titles, fi-om various music genres, which 
will be detennined according to the cus- 
tomer demographics of individual 
stores. Currently, 800 stores have 
music. 

Out WEST: Wherehouse Entertain- 
ment continues its journey toward 
whaterer fate awaits it. The last time 
Retail Track checkeii in on the Tor- 
rance. Calif.-based chain. I reported 
that National Record Mart hatl submit- 
tal an offer of $80 million — $70 million 
cash and a 310 million note — to buy 
some assets of the chain, which has 
lieen operating under Chapter 11 pro- 
tection since last summer That offer 
was rejected. 

In the meantime, Remy ln\'estors & 
C'onsultants took a quick look at the 
chiiin an<l then Ijiicked off. \a)s Angt^les- 
hisefl Remy is headetl by Mark Siegel, 
who. when he worked at Shamrock 
Holdings, was the executive In charge 
of the two music chains owned by the 
com|)any. Music Plus and Sound Ware- 
house. Those chains are now part of 
Blockbuster Music. 

And speaking of Blockbu.iter Masic. 
on the same day that Retail Track was 
writing that Blockbuster hadn't both- 
ered to buy a ticket for the Where- 
house sweepstakes (Billboard. March 
9), executive.s from that firm were 
making me look like a liar by taking a 
trip to look at the 275-unit chain, 
sources say. So far. Blockbuster has 
yet to convert from Ix'ing an interest- 
ed party to an active suitor. 

A company spokesman declined to 
comment on the situation, but last 
month Blockbuster Entertainment 
president/CEO Steve Berrard, who 
subsefjuently left the company, insisted 
that Blockbaster Music would remain a 
player in music retail and continues to 



look for opportunities to grow. 

Also, Fort Lauderdale, Fla.-based 
Smith & Alster has weighed in with a 
proposal that would divide the chain 
Into two pieces, with one piece contain- 
ing the best stores, which would com- 
mand top dollar when sold, and the 
other larger piece, which would be liq- 
uidated. 

While that maneuvering was going 
on, NRM chairman Bill Teitelbaum 
Informed the creditors committee that 
he would fly to California with a sweet- 
ened bid in his pocket. Although the 
bid has yet to be formally presented, 
sources say that in addition to offering 
$80 million, NRM would assume $13 
million in Wherehouse Entertainment 
liabilities. 

But it wouldn't be an acquisition dis- 
cussion if the two sides didn't engage in 
bluffing, intrigue, and other histrionics. 
So Teitelbaum canceled that meeting, 
which was supposed to take place in the 
second week of 
March, and 
Wherehouse 
and the credi- 
tors committee 
began position- 
ing the chain to 

come out of 

^^"^^^^^^^ bankruptcy 
as a stand- 
alone entity. 

In that scenario, the bankruptcy 
court judge would set In motion the 
process to make Wherehouse a publicly 
traded chain, with the creditors' claims 
being conwrted into stock shares in the 
company. 

As i)art of that process, the court has 
hired a search firm to seek someone 
who would be president/COO. who 
would ewntually replace Wherehouse 
chairman/CEO Jerr>' (Joldress. Before 
the judge approved the hiring of a 
search firm, the creditors committee 
was already informally floating the 
names of some very well-known music 
Industry executives, including former 
Abbey Road owner Bruce Ogilvie, who 
acts as a consultant foi* Wherehouse, as 
pos.sibilities for the slot. 

Against that backdrop. Teitelbaum 
has again agi"eed to make the journey 
to California. He was due to arri\'e there 
March 28 (beyond press time). In addi- 
tion to presenting a sweetened offer, he 
was supposed to detail how he would 
finance the acquisition. 

If Teitelbaum or other parties don't 
come up with an attractiw offer for the 
chain, the bond holders are said to be in 
favor of converting their delwntures 
into Wherehouse shares. But music 
industry executi\'es who haw spoken to 
Retail Track say they are in fawr of an 
option that puts assured money into 
their |X)cket now. Instead of waiting for 
some nebulous pi-omise that they might 
see money at some iwint in the distant 
future. 

How^rer, if Wherehouse is set up as 
a publicly trmled company, on the first 
day of trading, shai-eholdei-s could cash 
out by selling their shares immediately. 
But a publicly traded Wherehouse 
poses one other intriguing scenario: An 
aggressh* suitor could gain conti-ol of 
the chain by buying its shares, which 
might be a cheaper way to ac(|uire 
Wherehouse than going through the 
current bidding process. As the world 
turns . . . 



ADVERTISEMENT 



IMF 



Ring Those 
Bells! 

It's time for joyful 

celcbralion — the audio 
evenl of 1 996 is finally here! 
Wall Disney Records is 
proud to announce our latest 
release, the breathtaking 
soundtrack to Disney's The 
Iluncltback of Notre Dame. 
Featuring captivating songs 
from Grammy and 
Academy A ward -winning 
composer Alan Menken and 
Grammy Award-winning 
lyricist Stephen Schwarl/.. 
this star-studded release 
showcases the hit song 
"Sonic Day" by Grammy" 
Award winners ,Ml-4-One 
and a showstopping second 
single perfonned by Grammy* 
Awiu'd-w inner Belle Midler. 



With hit radio singles and 
music videos adding national 
impact and exposure, this is 
one alhum thai is sure to 
chime in \vilh consumers 
everywhere. Don't miss out! 




Share the music 
of Disney 

ill our w chwh-: 
linp://«iww.disney.«ini/Diuieylle(i)(iis 
Now on-line! 



K. K c: o R n s 



THE MOST 



RELIABLE 

CD LISTENING. 



STATIONS 



IN 
THE 
WORLD 

A 

SOUND 
INVESTMENT 
IN QUALITY 



Mo[)|;l CDLS 106 Model CDLS 212 

5VH X l^-W X 2}.fD !■<<■» X :5.5-w X 2,i.:.s-D 

FULL ONE YEAR WARRANTY INCLUDED 

nrvn.opinoi 

HIGH LEVEL MARKETING 
TEL (818)769-7700 FAX: (818)769-7133 

8033 SUNSET BOLLi=VARD SUITH LOS ANGI;LtS. CALII ORNIA VIIIMd 
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Unearthing L.A.'s Music Artifacts 



Musical reclamation: Los 

Angeles, the city in which we liw, is a 
town that routinely destroys or buries 
its treasures. In its quest to mount the 
new^ and the glittering, L.A. has casu- 
ally leveled iUi landmarks. An.wne who 
has lived in the city for any length of 
time has watched as cherished sites — 
say, the Brown Derby — have been 
razed in fawr of mini-malls. 

So it is with L.A.'s music as well. 
Many of the city's gems have been 
ignored or buried. It's left to a certain 
breed of musical archaeologist to dig 
them up, Indiana Jones-style. 

So it's with feeling that we applaud a 
couple of recent releases from L.A.'s 
Dion>*sus Records, which is operated 
by one of the more diligent music 
hounds around, Lee Joseph. Dion>'sus' 
Bacchus Archives subsidiary has just 
issued "The East Side Sound," a 30- 
track collection of .seminal Chicano 
rock recorded by Eddie Davis' Faro 
and Linda labels between 1959 and 
1966. Not long ago, on Skip Heller's 
Lost Episode imprint, the company 
reissued Robert Drasnin's superlatiw 
lounge instrumental album "Voodoo!" 
Both are unhesitatingly recommend- 
ed. 

It's a measure of the rarity of these 
sublime records that neither has been 
replicated from master tapes. Though 
neither project is unauthorized, the 
songs on "The East Side Sound" were 
drawn from original .singles (since 
Da\'is' masters could not be located), 
while "Voodool" was mastered from a 
vinyl copy of the '60s LP (with some 
slight surface noise adding measurably 
to its charm). 

"The East Side Sound," which in- 
cludes the transcript of a lengthy 1992 
interview with club owner and entre- 
preneur Davis, who died in 1994, is 
essential to an understanding of the 
development of Latino soul-rock in 
L.A. The compilation includes two of 
the city's most storied singles, the Pre- 
miers* raucous "Farmer John" and 
Cannibal & the Headhunters' |x>und- 
ing "Land Of 1000 Dances," plus raw, 
vibrant numbers by the Jaguars, the 
Romancers, the Mixtures, and the 
Salas Brothers (who went on to form 
Tierra). A vinyl version of the package 
is a\'ailable from Hoboken, N.J.-based 
Telstar Records. 

Like Heller's earlier release of a 
rare Les Baxter TV special sound- 
track. Lost Episode's "Voodoo!" is the 
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by Chris Morris 

result of some serious bush-beating. 
Drasnin's jazzy, elegant album, origi- 
nally released on the obscure Top label, 
was passed along to Heller on a cas- 
sette; he wound up hunting down the 
composer/arranger/musician himself 
and learned that Drasnin was a prolif- 
ic composer of TV scores and a big 
band vet. Fans* of lounge sound are 
unlikely to find anything quite as sub- 
lime in the mountain of reissues cur- 
rently nwring forth. 

Dig these records and discowr some 
unforgettable corners of L.A.'s near- 
forgotten musical history. 

Get it ON(LINE): Billboard 
Online, this magazine'.'* groovy new 
site on the Internet's World Wide Web, 
is about to launch a new-albums Hst- 
ing. The list includes the artist, title, 
label, and release date for albums due 
in the next 4-6 weeks. 

To get your company's titles on the 
list, please contact Billboard research 
assistant Shawnee Smith at 212-5.16- 
5029 or fax her at 212-536-5358. It's a 
terrific way to get axtra expasure for 
your new independent releases. Check 
it out for yourself later this month at 
httpV/www.bil lboard-online.com. 

Quick HITS: Navarre Corp. in New 
Hope, Minn., has signed a letter of 
intent to acquire Honolulu-based dis- 
tributor Record Service Inc. and its 
subsidiary Surfside Distribution Inc. 
The Hawaii operation will remain 
under the direction of founder/presi- 
dent Stuart Marlowe . . . Sounds of 
America Records in Albuquerque, 
N.M., one of the country's leading pro- 
ducers of American Indian music, has 
ended its association with Koch Inter- 
national of Port Washington, N.Y., and 
formed its own distribution entity, 
SOAR Distribution Ltd. The wholesale 
operation is sohciting direct sales to 
chains, one-stops, and nontraditional 
outlets. 



Flag waving: when organist Ron 
Levy set out to make the acid blues 
instrumental album "Zim Zam Zoom" 
for his Rounder-distributed label, 
Bullseye Blues, he decided to do it up 
with righteous authenticity. 

First, he enlisted legendary engi- 
neer Rudy Van Getder to record the 
album at his equally storied home stu- 
dio in Englewood Cliffs, N.J., where 
such roof-shaking B-3 players as 
Jimmy Smith and Larr>' Young cut 
their '50s and '60s classics for Blue 
Note. Then, to anchor hLs seven-piece 
band, he brought in drummer Idris 
Muhammad, whose pulsating skin- 
pounding charged vintage groove 
albums by Lou Donaldson and John 
Patton, among others. 

"Zim Zam Zoom" was a pet project 
for Levy, who is pr()l>ably l)etter kninvn 
as a blues pianist from his gigs with 
B.B. King, Albert King, and recent 
Flag Waving rave Roomful Of Blues. 
"I've always loved funky jazz," Levy 
says. "I've always loved the organ. 
When I started my career, that was 
what I played. B.B. King .switched me 
to piano. The B-3 has always been my 
main thing." 

Levy says he went to Van Gelder's 
studio in acknowledgment of the time- 
less sides the engineer cut there with 
organ luminjiries Smith, Jack McDuff, 
and Charles Earland. Journalist/pro- 
ducer/radio host Bob Porter helped 
set up the .session. 

At the studio. Levy got to play the 
1959 Hammond that graced many a 
Smith side. "It's the organ I grew up 
listening to, that made me want to play 
jazz organ," he says. "Playing that 
organ was like having a date vrith Mar- 
ilyn Monroe." 

Levy hooked up with Muhammad by 
a stroke of luck: "We were fortunate 
enough that Idries was in town. He's 
just an animal. He's Hke an octopus, 
with a stick in each tentacle." 

The resultant stew of horn-enriched 
blues and barbecue-joint organ jazz 
will tickle anyone whose mind has ever 
been blown by the great keyboard 
combos from the style's heyday. 

Levy, who is putting the finishing 
touches on a Bullseye set by guitarist 
Smokin* Joe Kubek. plans to leaw the 
studio and hit the road for a summer 
tour that will include some festival 
appearances. "I've done my year's 
worth of production work already," he 
says. 



Canada's Kids' Groups Join Forces 



UH CANADA: The performance side 
of the children's music industry began 
in Canada, with the unprecedented 
success of Raftl. Hu and fellow Cana- 
dian leading lights Sharon, Lois & 
Bram and Fred Penncr remain the 
crdme de la crdme of live concert 
draws in North America. Since the 
early '80s, when Raffi Ijegan to gather 
steam, more than 10 million recordings 
aimed at kids have been sold in Amer- 
ica. 

Yet even in Canada, children's music 
gets no media respect. Steve McNie, 
' co-manager of Sharon, Lois & Bram, 
says that's been the case for a long 
time. But he was galvanized into action 
by a ()articularly galling omission from 



by Moira McCormivk 

a recent edition of daily newspaper 
The Toronto Star. With Canadian 
music in the spotlight as a result of the 
runaway successes of Alanis Moris- 
sette and Shania Twain, the Star 
devoted an entire entertainment sec- 
tion to a review of "Canadian cultural 
exports," says McNie. "And, as usual. 



there was no mention of kids' mu.sic." 
Subsequent letters from kid-biz fig- 
ures prompted a Star item on top-sell- 
ing Canadian childi*en's acts. 

The incident, says McNie, "created 
a dialog between many of us on the 
business side of things, and we decided 
it was high time to meet as a group and 
discuss issues uniquely Canadian, 
related to audio." 

McNie organized the meeting, which 
was held March 1 1 at the headquarters 
of the Society of Composers, Authors, 
and Music Publishers of Canada 
(SOCAN). In attendance were repre- 
sentatives of SOCAN; the Canadian 
Indejiendent Record Production Assn.; 

(Continued on next page) 
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CHILD'S PLAY 

(Continued from preceding page) 

Sony, PolyGram, and A&M; and promi- 
nent indie labels Troubadour (home of 
Raffi), Elephant Records (home of 
Sharon, Lois & Bram), the Children's 
Group (home of Susan Hammond's 
Classical Kids series), the Tanglewood 
Group (home of Eric Nagier and major 
French-speaking artist Carmen Cam- 
pagne), and Oak Street Music (home 
of Penner). 

Also in attendance were personal 
managers, a festival director, and the 
lone U.S. resident, Howard Leib, 
founder of the Kids' Entertainment 
Seminar and trade group Children's 
Entertainment Assn. In short, the 
gathering was attended by people con- 
nected with virtually every prominent 
Canadian children's act and label. 

According to McNie, it was the first 



Billboand^ 



~ meeting of its kind in Canadian kid-biz 
history, and even though it was "an 
informal gathering," objectives were 
identified and work was begun on how 
to attain them. To start with, the group 
decided to "amalgamate under the 
CIRR\ umbrella but form strategic 
alliances with any other body or group 
that makes sense," says McNie, "such 
as SOCAN, CEA, the Canadian 
Recording Industry Assn., and the 
Canadian Assn. of Recording Arts and 
Sciences." 

All agreed that public relations for 
consumer and trade media needed 
immediate attention, and the possibil- 
ity of hiring a PR firm was discussed. 
"Our business has to be more focused 
on telling the record marketplace that 
this is a real business," says the Tan- 
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1 


1 


9 


SING-ALONG 


WINNIE THE POOH 


2 


3 


20 


READ ALONG • 

WALI DIbNEY 60265 (6,98 Cassette) 


TOY STORY 


3 


2 


30 


REAO-ALONGA 

WALT DISNEY 6025B (6.98 Cassette) 


POCAHONTAS 


4 


4 


31 


VMHOUS ARTISTS • CLASSIC DISNEY VOL 1 - 60 YEARS OF MUSICAL MAGIC 
WALT DISNEY 60865 (10.98/16-98) * 


5 


17 


16 


CEOARMONT KIDS CLASSICS 

BENSON 056 13 9a«.98) 


TODDLER TUNES 


C 


5 


31 


VARIOUS ARTISTS • CLASSIC OlSNEY VOL II ■ 60 YEARS Of MUSICAL MAGK 

WALT DISNEY 608&6 (10.98/16-98) 


7 


12 


26 


CEDARMONT KIDS CUSSICS 

BENSON 217 (3.98/6.98) 


ACTION BIBLE SONGS 


8 


S 


23 


VARIOUS ARTISTS 

WALT DISNEY &0863 (9 98/16.98) 


WINNIE THE POOH: TAKE MY HAND 


1 


15 


22 


CEDARMONT KIDS CLASSICS 

BENSON 2ia (3 98/6 981 


SUNDAY SCHOOL SONGS 


10 


9 


2 


READ-ALONG 

WALT OlSNEY 60221 (6 98 Cassette) 


OLIVER & COMPANY 


11 


7 


31 


BARNEY A' 

SBK 2/115/EMI (9.98/15.98) 


BARNEY'S FAVORITES VOL. 1 


12 


21 


16 


CEDARMONT KIDS CLASSICS 

BENSON 220 (3 98/6 98) 


SILLY SONGS 


13 


NEW^ 


CEOARMONT KIDS CLASSICS 

BENSON 236 (3.986 98) 


PRESCHOOL SONGS 


14 


22 


19 


CEDARMONT KIDS CLASSICS 

BENSON 216 (3 98/6 98) 


BIBLE SONGS 


IS 


8 


30 


SING-ALONG ▲ 

WALT DISNEY 60876 10.98 Cassette) 


POCAHONTAS 


18 


10 


14 


VARIOUS ARTISTS A" DISNEY CHILDREN'S FAVORITES VOLUME 1 
WALT DISNEY 60605 (6.98/13.98) 


17 


14 


2 


MY FIRST READ-ALONG POCAHONTAS; WHO'S MAKING THAT SOUND? 
WALT DISNEY 6026/ (5.99 Cassette) 


18 


11 


30 


KENNY LOGGINS • 

SONY WONDER 57674/COLUMBIA (9.9 


RETURN TO POOH CORNER 
3 EQ/13.98) 


19 


19 


13 


VARIOUS ARTISTS 20 SIMPLY SUPER SINGABLE SILLY SONGS 
WALT OlSNEY 60819 (9.98/13.981 


20 


16 


25 


BARNEY* BARNEYS FAVORITES VOL. 2 
BARNEY MUSIC 2833a'EMI (9.98/1 5.98) 


21 


13 


18 


READ ALONG POCAHONTAS: LISTEN WITH YOUR HEART 
WALT DISNEY 60263 (6 98 Cassette) 


22 


18 


26 


BARNEY BARNEY'S SLEEPYTIME SONGS 
BARNEY MUSIC 35101/EMI (9.98/16.98) 


23 


20 


30 


READ-ALONG 

WALT DISNEY 60254 (6.98 Casseltel 


THE LION KING 


24 


23 


23 


VARIOUS ARTISTS 

WALT DISNEY 60627 19 98/16.981 


MICKEY UNRAPPED 


2S 


RE-EHm 


CEDARMONT KIDS CLASSICS 

BENSON 219 (3 986.98) 


SONGS OF PRAISE 



glewood Group's chief, Bruce David- 
sen, who represents top-selling kids' 
act Judy & David and long-running 
preschool show "The Polka Dot Door." 
"Sharon, Lois & Bram just sold out 
seven nights — 25,000 tickets — at the 
O'Keefe Center in Toronto, which is 
the third-biggest city in the world for 
the number of theaters and theatrical 
presentations. Those are big numbers." 

Yet the media took no notice of that 
accomplishment, says Davidsen, who 
didn't know about it himself until the 
meeting. His client Campagne has sold 
more than 50,000 copies each of her 
three albums released over the last 
three years, and her video has sold 
more than 100,000 units — impressive 
numbers even in the U.S., but breath- 
taking by Canadian standards. Yet, as 
McNie notes, the media "in our own 
back yard" pajf scant attention to Cam- 



SHARON, IjOIS & BRAM 



pagne. 

"We need to get information like that 
to the Juno Awards and Grammy 
Awards people," Davidsen says, noting 
that neither Campagne nor Sharon, 
LoLs & Bram were nominated for chil- 
dren's Junos this year (both w-ere eligi- 
ble.) "We'd also like to get CARAS to 
award the kids' Juno on the telecast," 
says McNie. "We've got a genre here 
that set the standard throughout North 
America — it's something to celebrate." 

McNie says that other subjects cov- 
ered at the meeting included the pos- 
sibility of labels banding together to 
publish a consumer catalog, as special- 
ty toy manufacturers have done. 
"We're also looking as creating joint 
sales promotions to retail," says 
McNie. 

The group aims to make use of the 
newsletters, faxes, and Internet World 
Wide Web sites sponsored by SOCAN, 
CIRPA, and CEA, as well as those by 
labels and artists. Already, he says, ,syn- 
ergj' i-*^ occuiring: "Sharon, Lois & Bram 
have a Website, and so does Eric Nagier. 
Now there are reciprocal links between 
them." 

That's entertainment part 

two: In our last audio Child's Play, we 
listed the right days but the wrong 
month for this year's Kid?.' Entertain- 
ment Seminar The correct dates are 
June 28-29, at New York's Marriott 
Marquis. For more information, call 
the KES hotline at 212-462-9344. 



Children's recordings: wigtrMl saundtracks eicluded. • Recording Industry Assn. Of America (RIAAI certification tor 
sales of 500,000 untts. A RIAA certification for saies c( I milt«n units, with multimillion sellers indicated by a numeral fol- 
lowing Itw qfntol. Most altMms available on cassette and CD. 'Asterisk indicates viny< IP is available Most (ape prices, 
and CD prices for WEA and 8MG labels, are suggested lists. Tape pnces marked EO. and all olhet CO piKti. are ecLnvai^n; 
prices, whtch are projected from wtiolesale pnces. C 19%, BiMboarfl.'BPt CaTiTjntra^ons and Sou-iCscan, Inc 



FOR THE RECORD 

Jim McDcrmott is VP of new 
technologies at PolyGram. He was 
incorrectly identified in the article 
"Labels Fine-Tune New Formats" 
(Billboard, March 9). 
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1 


3 


THE BEATLES A 


1967. 1 970 

4«W«atNo 1 


64 


2 


2 


ENYA A' 

. M-'BfiOS M09aT598) 


WATERMARK 


227 


3 


1 


BEASTIEBOySA' 

DEF ' -NPir.geEan-gei 


UCENSED TO ILL 


172 


4 


7 


THE BEATLES A" SGI PEPPER'S LONELY HEARTS CLUB BAND 

CAPITOL 46442* 'KIb'.'B 


132 


S 


17 


THE BEATLES A' 

CAPITOL 97036- - 98 


1962-1966 


51 


6 


5 


THE BEATLES A" 

CAi 1 ; - (I09&-16-98) 


ABBEY ROAD 


98 


7 


4 


PINK FLOVOA ' 


DARK SIDE OF THE MOON 


252 


8 


3 


BOB MARLEY AND THE WAILERSA 

T,.-' ■ . ■ ■ 1 ■ '-. ,7 98) 


LEGEND 


241 


9 


9 


SOUNDTRACK A- 

:1098/16.9BJ 


GREASE 


71 


M 


19 


THE BEATLES A 

r..\h . 46443' j-T 


THE BEATLES 


46 


11 


6 


SMASHING PUMPKINS A' 


SIAMESE DREAM 


li 


U 


22 


THE BEATLES A- 


RUBBER SOUL 


21 


U 


10 


JIMMY BUFFETTA' 

MCA5633' .:. ; I >=.: 


SONGS YOU KNOW BY HEART 


248 


14 


11 


NINE INCH NAILSA' 

TVT^blC l'»5A'l'i9SI 


PRETTY HATE MACHINE 


129 


IS 


15 


ENYA 

REPRISE 4568 : -EARNER BROS. (10 9a' 1 6 961 


THE CELTS 


33 


le 


12 


PINK FLOYD A- 

COiilMPii Tf,;-|-|- l-98Ea'3:9B) 


THE WAa 


255 


17 


13 


JOURNEY A' 

COLUMBIA 44493 ' - : - - 


JOURNETS GREATEST HITS 


250 


11 


14 


STEVE MILLER BAND A' 

CAPITOL 46101 17 38,11 98 


GREATEST HITS 1974-78 


244 


19 


16 


VAN MORRISON A' 

POIYDOP 84197CfA4M (10.98^17.98) 


THE BEST OF VAN MORRISON 


40 


20 


IS 


CAROLE KINGA'° 

CM-' ■■ ■■r-^Tlgs 


TAPESTRY 


67 


21 


33 


THE BEATLES A' 

CAPIT'JL -Ih.!.'..- ■■ 


REVOLVER 


18 


22 


26 


ORIGINAL BROADWAY CASTA 


LES MISERABLES 


39 


23 


25 


THE BEATLES A^ 

CAi - 1- . ■ ..i 15.98] 


MAGICAL MYSTERY TOUR 


17 


24 


20 


JIMI HENDRIXA 

Mr-'. : - ' ' . ■ m 


THE ULTIMATE EXPERIENCE 


44 


2S 


23 


METALLICAA' 

ELi^ i - ■ - -^qaiswi 


...AND JUSTICE FOR ALL 


235 


2( 


24 


THE DOORS A' 

rh> i: 33.'1''981 


THE BEST OF THE DOORS 


234 


27 


34 


RAGE AGAINST THE MACHINE A 

EPIC 52959 , 1.-. .■ MHilJB 


RAGE AGAINST THE MACHINE 


2 


21 


27 


KIVCA" 

ATUN r«: 924 ! a'AG 1 1 0 91'1 S 98 


BACK IN BLACK 


142 


21 


29 


CREEOENCE CLEARWATER REVIVAL A' CHRONICLE VOL. 1 

FANTASY 2* 1 1- :7 38i 


154 


n 


21 


JANIS JOPLINA' 

COLUMBIA 32158 " 98!a'3 9B) 


GREATEST HITS 


199 


31 


30 


JAMES TAYLOR A' 

WARNER BRV3S 3 1 T * 1 7 3a U 9811 


GREATEST HITS 


247 


32 


28 


EAGLES A° 

ELEKTRA : 1^ - ■ 1 i n 1^15 981 


GREATEST HITS 1971-1975 


248 


33 


31 


BOYZ II MEN A' 

MOTOWN 530231 '18 16.981 


COOLEYHIGHHARMONY 


69 


34 


46 


SOUNDTRACK A 

" ■ EQ-ll 98) 


TOP GUN 


84 


35 


36 


MADONNA A' 

SIRE ; : ■ . , r ■ . a«OS, 11.19*18.961 


THE IMMACUUTE COLLECTION 


49 


IS 


35 


ELTON JOHN A'' 

f^r, M -■fin(79a'11.98l 


GREATEST HITS 


237 


37 




THE BEATLES • 

CAPirCL ■ - ' 


HELP! 


8 


31 


39 


ERIC CUPTON A TIME PIECES - THE BEST Of ERIC CLAPTON 

POLYDOR 98-,:; 98) 


244 


39 


41 


METALLICAA 

wr- ■ -r. i99a'1398l 


RIDE THE LIGHTNING 


223 


40 


37 


COUNTING CROWSA* 

DOC )ai5 98) 


AUGUST i, EVERYTHING AFTER 




41 


44 


PATSY CLINEA 

MCA I." 


GREATEST HITS 


235 


42 




OSCINAL CAST • IfS MISERABLES HKjHllGHTS - COWPIETE STMPHONIC 

»[|M , 1 .1- itiTG98) 


1 


43 


50 


U2A 

l...'r.l 842298 , 1 ' 


THE JOSHUA TREE 


2X 


44 


42 


BLONDIE • 

CHRYSALIS 2 ■ " r . .' At 


THE BEST OF BLONDIE 


5 


45 




SOUNDTRACK A ' 

1 981 


THE BODYGUARD 


12 


4t 


40 


MEAT LOAF A 

IN-l ■M-EPlC[7 98Eail.98i 


BAT OUT OF HELL 


216 


4J 




METALLICAA 

- i".ri4^.9-Er, 3 9^15,98) 


MASTER OF PUPPETS 


220 


48 


43 


SOUNDTRACKA 

Ml YrARNERBROS 199ai-: 


DAZED AND CONFUSED 

98) 


2 


49 


38 


BETTE MIDLER • EXPERIENCE THE DIVINE: GREATEST HITS 

All-' ,. ■ . ''jifieyai 


11 


50 


47 


ERIC CLAPTON A* UNPLUGGED 

DUCK'Ri FRlSE ASO^A.WARNER BROS. (109»16.98) 


2 



Catalog albums are older titles which have previously appeared on The Billboard 200 'fop Albums chart 
and are registering significant sales. • Recording Industry Assn. Of America (RIAA) certification for sales 
of 500.000 units. A RIAA certification for sales ol 1 million units, wth mullimtllton sellers indicated by 
a numefal foltowing the symbol. Most albums available on cassette and CD *Asterisk indicates vinyl LP 
is available. Most tape prices, and CD pnces tor WEA and BMG labels, are suggested lists. Tape prices 
mafked EQ, and all other CO pnces. are equivalent prices, which are projected from wtiolesale prices, 
n indicates past or present Heatseeker title, 'ei996. Billboard/BPI Communications, and SoundScan. Inc. 
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C I Net Sets Sights On Cable-TV Market 



■ BY BRETT ATWOOD 

LOS ANGELES— C|NET: The 
Computer Network is about to 
significantly expand its presence 
on TV and the Internet's World 
Wide Web. The San-Francisco- 
based company, which covers cut- 
ting-edge computer developments 
in both media, is readying two 
new cable-TV programs and a 24- 
hour cable network. In addition, 
C|NET has just launched its 
third site on the Web. 

C I NET is preparing production 
on the forthcoming TV series 
"The Web," a weekly look at the 
news and culture of the Web. The 
hourlong program will initially air 
on the Sci-Fi Channel but may 
appear on other TV outlets when 



it debuts later this year. 

A second, as-yet-unnamed show, 
also due later this year on the Sci- 
Fi Channel, will focus on "future 
technologies," according to Kevin 

C\Net expects to 
become a 24-hour 

cable network 
within 18 months 

Wendle, president of C | NET's 
television division and executive 
producer of C | NET Online. 

"These siiows are only the 
beginning," says Wendle, who 
expects C | NET to expand into a 



24-hour cable network within the 
next 18 months. 

C I NET has already carved out 
a niche in the TV industry with 
the half-hour news program 
"C|NET Central," which airs 
weekly on cable's USA Network 
and the Sci-Fi Channel. Hosts 
Richard Hart and Gina St. John 
frequently suggest to viewers 
that they visit C| NET's Web 
sites to obtain more detailed 
information on each week's on-air 
tojjics. 

That national TV exposure has 
helped boost the popularity of 
C I NET'S Web efforts, which 
include the computer news and 
culture site C| NET Online 
(http://www.cnet.com) and Share- 
ware. com (http://www.share- 



ImagiNation Network To Open Cyber Park 




ware.com), which contains an 
archive of more than 170,000 free 
software titles. 

In mid-March, C|NET 
launched Search.com (http://www. 
search.com), a Web site that aims 
to nab a stake in the lucrative 
Internet index market. Net 



LOS ANdELES— After struggling 
for several years to build a signifi- 
cant following as a consumer online 
service for gamers, the ImagiNa- 
tion Network (INN) is about to 
reinvent itself on the Internet's 
World Wide Web and. ironically, on 
competing online services. 

The Burlingame, Calif.-based 
service will soon shift the member- 
ship of its existing network to its 
new Cyber Park service, an online 
social and gaming environment that 
promises high-resolution graphics, 
fully animated characters, and a 
fully navigable 3D world. The ser- 
vice is expected to bow this sum- 
mer. 

The creation of Cyber Park sig- 
nifies a transition in INN's opera- 
tion, which will shift from a sub- 
scription service to an open one 
that will be accessible by millions 
of people on the World Wide W'eb, 
as well as through many commer- 
cial online services. Some services 
will offer access to Cyber Park 
with their monthly fees, while oth- 
ers will charge a premium to 
"enter" the online theme park. 

"We don't want to be in the online 
access business," says Dean A. De- 
Biase, president/CEO of INN. 
"This will allow us to rebundle our 
service with others that already 
provide access." 

Cyber Park is designed to emu- 
late a real city and contains a navi- 
gable .30 environment filled with 
buildings and local "neighbor- 
hoods." Users will be able to 
explore 40 areas at Cyber Park's 
launch, including a coffeehouse, 
bank, courtyard, and casino. 

An online record store will offer 
CDs for sale, but no specific retail- 
er has been chosen yet to partici- 
pate in the venture, according to 
DeBiase. 

Cyber Park citizens will be able 
to customize their virtual bodies. 
More than 84 billion combinations 
of physical characteristics will be 
possible, according to DeBiase. 

Up to 120 citizens will be view- 
able by visitors of Cyber Park, and 
conversation will be available to 



those who are within virtual 
earshot. Conversation will initially 
be carried out through text chats, 
but DeBiase says that real-time 
voice conversation will be added 
shortly after launch. 

Several Cyber Park staffers will 
"wander" around the virtual city to 
offer information and navigation 
advice to new users. Among the 
characters that will interact with 
visitors are sorceresses, butlers, 
waitresses, and janitors. In addi- 
tion, environmental sounds will 
accompany the virtual excursion 

'People don't come 
back to a Web site 

unless there is 
some community' 

into Cyber Park. 

Online visitors will be able to 
participate in competitive and solo 
games, social chats, conferences, 
educational classes, and other 
events. 

Game players can compete to win 
electronic cash and then wager it at 
the cyber-casino, spend it at the 
online mall, or deposit it in the 
Cyber Park bank. One of the 
stranger possibilities of (^yber Park 
is that it will allow rebellious users 
to stage an online bank robbery. 
Clever users may even succeed at 
the task. 

Online games that will be acces- 
sible in Cyber Park include "Rpd 
Baron II." "Mission Force: Cyber- 
storm," "Trophy Bass," "Front 
Page Sports: Baseball," and "TIM 
3." 

INN was founded by software 
giant Sierra in 1991 and was later 
sold to AT&T, which is now looking 
to sell the service. A new owner is 
likely to be found within "the next 
couple of months or so," according 
to DeBiase. 

Sierra has entered an agreement 
to provide the service with online 
versions of many of its CD-ROM 



games. 

INN has had a difficult time 
keeping up with the growth of other 
online subscription services. INN 
has less than 100,000 subscribers, 
compared to the millions of people 
who pay for monthly access to 
America Online. Prodigy, and Com- 
puServe. 

Current INN subscribers will be 
given the option of shifting their 
subscriptions to the revamped ser- 
vice when it debuts this summer. 

Despite INN's low subscriber- 
ship. DeBiase says that members 
are more likely to stay online for 
longer periods of time than those on 
other services. The average INN 
online session is more than one 
hour, according to DeBiase. 

Getting consumers to stay online 
in one place for an extended period 
of time is the goal of many Web site 
developers, whose aim is to show 
potential advertisers that they can 
offer substantial exposure to online 
consumers. The Web offers millions 
of people exposure to INN and its 
sponsors, which is why DeBiase and 
INN are shifting to the Web to sur- 
vive. 

Cyber Park billboards and 
posters will be rented to sponsors. 

"In order to convince people to 
come back to a Web site, there 
needs to be compelling content and 
a sense of community," says DeBi- 
ase. "The Internet suffers from 
what I call 'www.what'. People don't 
necessarily come back to a Web site 
a second time unless there is some 
sort of community and brand equi- 
ty thorp." 

Customized versions of Cyber 
Park will be created for individual 
commercial online services, as well 
as for sponsoring companies that 
want to use the technology in their 
own sites. 

Although no specific online part- 
nerships have been announced yet. 
INN is aiming to team with such 
major consumer online services as 
America Online, Prodigy, and Com- 
puServe. 

BRKTT ATWOOD 



surfers frequently use Internet 
index sites, such as Yahool 
(http://www.yahoo.com) and 
Excite (http://www.excite.com), as 
a way to navigate through the 
intimidating amount of informa- 
tion on the Web. 

Search.com gathers in one place 
the "search engine" programs 
from those index sites. 

C I NET stands to gain substan- 
tial advertising revenue from 
sponsors of the site, which is free 
to all users of the Internet. 

Wendle says that Search.com is 
meant to complement, not 
replace, other search engines. 
Indeed, Search.com relies upon 
the existence of other search 
engines for its content. 

To use Search.com, one types in 
a word that pertains to the topic 
they wish to explore on the Web, 
and the search engine instantly 
delivers a list of related sites to 
the user. 

"We recognize that the search 
process can be a tedious one," 
says Wendle. "Not every search 
engine works for every search 
task. By assembling them in one 
place, users can find what they 
are looking for in one place, 
rather than tediously searching 
one site at a time." 

Many music index sites can be 
accessed through Search.com, 
including the University of Wis- 
consin's Lyrics Page, which 
enables music fans to identify 
any song based on a fragment of 
its lyrics; Musi-Cal, which main- 
tains a global listing of live con- 
certs by performer; Opera 
Schedule Server, which lists 
opera performances by city and 
date; and American Recordings' 
Ultimate Band List, which con- 
tains thousands of links to pri- 
vate and commercial music- 
themed Web pages. 

Search. com's Web address is 
already being promoted on 
"C|NET Central" in an attempt 
to lure more Internet users to the 
new Web site. 



AN UP THING: On the heels of Pepsi's 
ambitious Pfepsi World site on the Inter- 
net's World Wide Web (Billboard, March 
30), 7Up is readjing its awn music-inten- 
sK^ Web presence. 

7Up.com (http://www.7up.com). whkh 
debuts April 1, will feature a section 
called "Listen Up" that contains band 
biographies and sounrl .samples, as well 
as a RealAudio music program hosted 
by former "Saturday Night Li\'e" star 
Janeane Garofalo. The "Listen Lip" radk) 
show contains in-studio performances 
and tracks from such nrwdern rock acts 
as S[)acehog, Jewel. Edwin McCain, Yo 
La Tengo, the Philosopher Kings, and 
Tracj' Bonham. 

Among the more unusual items to be 
found at the soda spot is an exclusiw list- 
ing of summer-job openings in the music 
industrj: Employment opportunities at 
Atlantic Records, TVT Records, Track 
Marketing, All Access Entertainment, 
and other comiKmies will be adwrtiscd 
only on the TI.'p site. 7Up will supply 
housing, transfer costs, and salary to the 
recipients of the 14 adwrtisetl job oppor- 
tunities. 

In addition, the 7Up site contains an 
official voter-registration form that can 
be printed and used to formally register 
to wte in 22 states. 

ENHANCED CD LINKS TO NET: Software 
dewloper Quarterdeck has partnered 
with Capitol Records tii supply a \ersion 
of its Web browser Quarterdeck Mosaic 
for some future enhanced CD titles. The 
dL'ic bmvser will pmvide access to cas- 
tomized Quartei-deck and ('apitol Web 
pages that contain inibrmation that is rel- 
evant to enhanced CD artists. Ui>-to-the- 
minute ai-tist information aiKl "chat" cmi- 
fcrences will likely be accessible through 
the Internet-linked enhanced CD titles, 
accorfiing to Stew Tropp, senior VP of 
Quarterdeck Internet Services. 

Specific titles in the nonexclusive 
partnership are expected to be an- 
nounced in the coming weeks, according 
to Liz Heller, Capitol senior VP of new- 
media. 

CLASS6 EXPANSION: Computer anima- 
tion and production company ('lassfi 
Entertainment has formed Class6 Inter- 
active, a division that will release six 
original C'D-ROM titles in the next year. 

All of the titles will utilize a new ani- 
mation production authoring system 
knmvn an I*lx( 'el, which les.^ns the time 
and cost re()uired to prrHluce feature- 
film-quality <jD-IW)M animation, accoi-d- 
ing to Stephen Poehlein. president of 
C'lassii Entertainment, 

The first title sche<h,iled for release is 
"Crfaturf Cinnch," which will ft'ature 
the voices of "SCTV" alumni Martin 
Short and Eugene Le\y The animated 
game is due in late May. 

HOT WEB SITES: Zero Hour Records 
relaunchc* its Web site at http;// 
www.zerohour.com . . . Gibson Musi- 
cal Instruments is selling its products 
online at http://www.gibson.com . . . 
Political simulation game "President 
'96" can be found at http://www. 
pres96.com . . . Win $13 or $113.13 in 
ReadySoft's "Braindead 13" contest at 
httpj'/ww\v.readysofl.com. 
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Major-League Demand For Baseball Videos 



Running Back. UAV Entertainment's 
"The Secret Of The Hunchback" got 
blown up to national proportions as 
part of CBS' coverage of the 62nd 
annual Orange Bowl parade Dec. 31 
in Miami. UAV released the tape 
March 26 with merchandise support. 



■ BY SETH GOLDSTEIN 

NEW YORK — Eschewing the usual 
cliches, it's fair to say that vendors 
anticipate a vintage '96 for baseball 
\ideos. Sales should be a slam dunk. 

"We'll be at least 25% over our 1 995 
numbers," says Rich Domich. senior 
VP of sales and marketing for 
PHoenix Communications, which dis- 
tributes Major League Baseball cas- 
settes through Orion Home Video. 
"That's the waterline for acceptable 
performance." Demand is just waiting 
to be tapped. Orion and PHoenix 
fought back from a two-strike count 
last year and managed a 40^ improve- 
ment over 1994, when baseball tee- 
tered on the abyss. 

"Baseball has come back from a ter- 
rible strike situation," says Columbia 
TriStar Home Video executive VP Paul 



Culberg. "Many of those consumers 
have come back to the game." 

And, Culberg suspects, they're 
coming back to baseb^ tapes as well. 
Columbia's spring lineup includes 
newcomer "Safe At Home!," with leg- 
ends Mickey Mantle and Rt^er Maris; 
"Little Big League"; and, in a $24.95 
set, a couple of old-timers, "A League 
Of Their Own" and "The Natural." 

Columbia is potent in movies, but 
it's a double-A team compared to 
Orion and PHoenix on the field of 
dreams. The breadth of those labels' 
titles is sufficient to provide a barom- 
eter for local and national ewnts. Last 
year, PHoenix detected "a resurgence 
in certain marketplaces," says 
Domich. A hot divisional race, in 
which the Seattle Mariners beat the 
California Angels by a whisker, as 
well as the Cleveland Indians' run all 



Literati, Make Way For Tlie Oisen Twins; 
Ranl( Video Services is One In A Billion 




THSS 



I HE TWINS. FOREVER! Neither a corporate split nor a 
parental ph(fj^! will keep the Olsen Twins from generat- 
ing money in television, video, the movies, and now, books. 
Dualstar Entertainment, which guides the business destinies 
of Mary-Kate and Ashley, is leaving no medium untouched 
in a strategj' exi>ande<l to include a book series published by 
Parachute Press and distributed by Scholastic. 

The line. "The Adventures Of Mary-Kate & Ashley." will 
consist of print versions (80 pages, $:?.99 list) of eight \ideo 
titles already in stores. Dualstar plans a heavy cross-pro- 
motion schedule. For exam- 
ple, there's a 30-second 
promo for the first four 
books on 250.000 cassettes 
each of "The Case Of The 
U.S. Space Camp Mission" 
and "The Case Of The 
Shark Encounter"; a 60- 
second spot will appear on 
copies of the Twins' fea- 
ture film. "It Takes Two." 

Warner Home Video is 
expected to ship more than 
3 million copies of "It Takes Two." Each box will contain a 
four-color book insert. "No children's books e\er got this 
kind of exposure," boasts one source close to the project. 
Scholastic, which has already parlayed books from the 
series "The Baby-Sitters' Club" and "Goosebumps" into 
significant video saleK. thinks it has another winner. 

C'ertainly, the cross-promotional opportunities should do 
wonders for the Dualstar/Warner Home Video relationship, 
which hit a rough patch when the twins lost the helping 
hand of WarnerVision president Stuart Hersch, who had 
wooed them away from BMG Video. After he left and WHV 
absorbed WarnerVision. talk surfaced that Dualstar, anx- 
ious about being just another entry in an extensive studio 
catalog, would seek another home. 

Howe\'er, the ties have tightened. Wai-ner Bros, is said 
to h'dve two mwies in development for Mar>'-Kate and Ash- 
ley. Meanw'hile, though, the kids will have to endure their 
parents' diwrce, which is likely to slow Dualstar acti\ities. 

Plus CA change: Last week, we ran the picture. Now 
it's time for the words regarding Rank Video Services 
America's billionth cassette. Apparently, the impending 
arrival of DVD hasn't altered the flow of prerecoi-ded tape. 
Rank, which has shunned optical media, hit nine figures 
on the evening of Feb. 27 ft*om cassettes that included these 
titles: "The Baby-Sitters' Club" (Columbia TriStar). "The 
X-Files" (20th (jenturj- Fox Home Entertainment), "Babe" 
(MCA/Unirersal), "Braveheart" (Paramount), "The Lit- 
tlest Pet Shop" (LIVE Home Video), and "The Old Curios- 




by Seth Goldstein 



ity Shop" (Hallmark). 

The duplicator dubbed its first tape in 1973, using the V*- 
inch U-Matic format pioneered b\' Sony for industrial and 
institutional customers; Beta and VHS were still a few years 
off. Ten >'eai-s later. Rank had racked up a total of 5 million 
cassettes, so the growth since 1983 "is nothing short of 
astounding." sa>s president/CEO David Cuyler. Rank has 
averaged 22% unit growth in each of the past f ^ve years, and 
Cuyler believes that better times are ahead, thanks to sell- 
through demand that "grows stronger every >ear." 

ViDBITS: Rentrak is re- 
portedly close to a deal to 
dispose of its sporting- 
goods venture. The idea of 
tying Rentrak's point-of- 
sale technologj; which is the 
basis of its rental revenue- 
sharing 3>'stem. to sweats 
and sneakers never took 
hold. Instead, the acquisi- 
tion drained resources from 
a highly profitable [Kiy-per- 
transaction operation, and Rentrak chairman Ron Berger 
is said to be under increasing pressure from his board to 
stanch the losses, even if it entails a substantial write-down. 
At the same time, Berger is expected to announce the next 
step in the spinoff of Blowout Entertainment, which oper- 
ates Wal-Mart and Kmart rental concessions. Its capital 
requirements also hurt profits. Minus the weight of both mill- 
stones, Rentrak stock will rise to better reflect the value of 
the company's core business, or so the theory goes. 

The run-up to DVD's market introduction this fall has 
spawned a cottage industry of seminars and trade showrs 
designed to educate, inform, and generate income, even if 
the new format lays an egg. Now comes "The DVD Forum 
For The U.S JV.," hosted by the DVD Licensor Onsortium 
April 10-11 at the Santa Clara (Calif.) Westin. The forum 
is being promoted as the first "to disseminate information 
about the production specifications of the unified DVD for- 
mat." Sessions will be devoted to hardware and compo- 
nents (for video, audio, computer, and semiconductor man- 
ufacturers), media (for replicators, disc-production 
equipment manufacturers, and disc material suppliers), 
and software (for Hollywood, video producers, recording 
studios, pubUshers, and developers of computer software 
and interactive and game titles). For more information, call 
800-800-5-174 or 914-328-9157. 

Forget EP Orion Home Video vvill manufacture all 
releases in the standard play mode, regardless of price. 
Until now; its $10 titles were made in extended play, which 
was once touted as a budget process for budget titles. 



the way to the World Series for the 
first time since 1954 fueled strong 
consumer interest for tapes of both 
teams. 

PHoenix and Orion traditionally flit 
from city to city, gambling that teams 
that are hot in midseason will still be 
generating fan enthusiasm when the 
tapes airive a few 
months later. "We 
react quickly," 
says Domich, "but 
sometimes the 
best-laid plans ..." 
While It's dicey, 
the strategy isn't 
about to change. 

For the first 
time, however, the 

partners are attempting to take full 
advantage of Major League Baseball's 
latest netwwk television deal. Starting 
June 1. Fox Network, the prime carri- 
er of the l()2-game sea^ion, will show $5 
million worth of commercials for videos 
to fans in 50 markets. 

Orion and PHoenix have their selec- 
tions ready, including "Major League 
Baseball: Unbelievable" and a two-tape 
set. "Great Plays" and "Bloopers," 
which were introduced to retail at the 
end of the 1995 season. PHoenix was 
initially careful not to overstock stores, 
and inventory was wipefl out in in such 
chains as Suncoast Motion Pictures. 




Key retailers are expected to con- 
tinue supporting these titles, which 
return this spring, and PHoenix thinks 
some outlets will increase shelf space. 

"These are good, strong titles," adds 
Domich, who hopes the campaign will 
develop closer retailer ties. Best Buy. 
for e,xample, may get involved in a pro- 
motion for the all-star game. He's also 
carving out space to tag outlets on the 
nationally broadcast "This Week In 
Baseball," which will be the subject of 
three videos celebrating the show's 
20th anniversary. 

Major-league baseball, which has 
lacked the marketing savvy of the 
NFL and the NBA. may be learning. 
Domich points out that Nike, with Se- 
attle's Ken Griffey Jr as spokesman, 
is investing more in baseball than in 
any other sport. "This is the largest 
jump-start to major-league baseball 
we've ever seen," says Orion Home 
Video president Herb Dorfman. "It's 
an enormous awareness campaign." 

Every video vendor should benefit. 
Trade sources think that the Orion/ 
PHoenix eflbrt is Iwund to pull through 
product from suppliers as big as Turn- 
er Home Entertainment and as small 
as 44 Sports II Enterprises. 

Turner's "Chasing The Dream" pro- 
file of home-run king Hank Aaron has 
already benefited from an Academy 
(Continned on page 'J.i) 



DVD Alliance Formed 

Companies Team For Platform 
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NEW YORK — In a move aimed at 
promoting the development of DVD 
software, Sonic Solutions, Toshiba 
Corp.. and Daikin Industries have 
formed the DVD Production Alliance, 
an ad-hoc coalition devoted to the 
fledgling au<lio/videi>/interactive 
platform. 

The three companies bring differ- 
ent areas of expertise to the devel- 
opment of DVD: Sonic Solutions spe- 
cializes in .software and hardware 
editing packages for CD, CD-ROM, 
and video production; Toshiba is a 
global leader in electronics hard- 
ware; and Daikin provides authoring 
tools for creators of digital enter- 
tainment. 

Sonic Solutions CEO Bob Doris 
says, "It's been an assumption that 
DVD is a simplistic disc format. In 
fact, there's much more to it than 
that. DVD is a very complex and rich 
format that offers a lot of opportuni- 
ties and requires elaborate video and 
audio encoding and complex author- 
ing steps for assembling the differ- 
ent elements." 

Sonic Solutions will offer a pack- 
age called DVD Creator. It consists 
of audio prep and encoding tools for 
AC-3, MPEG-2, and audio PCM dig- 
ital formats, as well as high-speed 
networking to link the audio, video, 
and authoring elements, according to 
Doris. 

A statement from the alliance 
partners says that Toshiba will offer 
the industry-standard MPEG-2 



video-encoding system, which is used 
to compress digital video into the 
variable bit-rate data streams 
required by the DVD format. 

The statement adds that Daikin 
will offer its Scenarist-2 authoring 
tool, which enables content layout, 
video and audio editing, DVD simu- 
lation, disc-image generation, and 
MPEG-2 and Dolby AC-3 encoding. 

Daikin director of Scenarist-2 
development Masato Ootsuka says 
that the alliance will support the 
QuickTime format, ensuring compat- 
ibility with video-editing systems 
that use that popular platform. 

Executives at the three companies 
say that optical disc manufacturer 
Warner Advanced Media Operations 
is helping the alliance partners beta- 
test their respective software offer- 
ings. 

"We are very excited about com- 
bining our strengths in DVD disc 
manufacturing with Sonic Solutions' 
expertise in premastering systems 
by joining the DVD Production 
Alliance," says Richard Marquardt, 
VP of WAMO. "Together, we can 
guarantee that content providers will 
have the services they need to trans- 
form their software into DVD prod- 
ucts ready for the marketplace." 

Other partners in the alliance are 
California Video Center, Crest 
National, Laser Pacific Media Corp., 
Pacific Coast Sound Works. Patapsco 
Design, Warner Bros., and Thomson 
Electronics, according to a Sonic 
Solutions statement. 

(Continned on pam' 9S) 
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The Film and Television Division of The Rank 
Organisation salutes Rank Video Services America 
on the production of its one-billionth pre-recorded 
video cassette for the American home video market. 

Their achievement marks another major milestone 
in Rank's long history of success in the entertain- 
ment industry. 

Started by J. Arthur Rank over sixty years ago. 
The Rank Organisation is now a multi-billion dollar 
global leader. Along with Rank Video Services 
America, the Film and Television Division includes 
Deluxe Laboratories, Rank Film Laboratory, Rank 
Film Distributors, Pinewood Studios and Rank 
Video Services. 

Every day, around the world, people experience 
superior Rank entertainment technology and service 
wherever they watch a movie— at home or in the 
theater. 

So, while all of us at Rank are proud of Rank Video 
Services America, we tend to take it in stride. 
Success, after all, does run in the family. 
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THIS WEEK 


LAST WEEK 


TITLE 


Label 

Distributing Label, Catalog Number 


Principal 
Performers 


year of 
Release 


c 

m 
e 


Suuesled 
ListPrice 










■k it * No. 1 A- * * 










1 


1 


4 


POCAHONTAS 


Walt Disney Home Video 
BuBiu Visla Home Video 5741 


AnimjtHd 


1995 


G 


26 99 


2 


2 


3 


PULP FICTION 


Miramax Home entertainment 
Busna Vista Home Video 1438 


John Travolta 


1994 


R 


1999 


3 


20 


2 


ACE VENTURA: WHEN NATURE CALLS 


Warner Home Video 23500 


Jim Carrey 


1995 


PG-13 


22.9! 


4 


3 


7 


STAR TREK GENERATIONS 


Paramount Home Video 32988 


Patrick Stewart 
William Siiatner 


1991 


PG 


11.95 


S 


5 


4 


PLAYBOY: STRIP 


Playboy Home Video 
Unl Disl. Cofii PBV0783 


Various Artists 


1996 


m 


1995 


6 


6 


4 


PUYBOY: 21 PLAYMATES 


Playboy Home Video 
Urti Dist, Corp. PBV0786 


Various Artists 


1996 


m 


19.95 


7 


7 


4 


PUYBOY'S GIRLS OF THE 
INTERNET 


Playboy Home Video 
Uni Disl. Corp. PBV0784 


Various Artists 


1996 


Ml 


19.95 


S 


4 


10 


THE INDIAN IN THE CUPBOARD 


Columbia TriStar Home Video 1 1&40 


Hal Scardino 
David Keitt) 


1995 


PC 


22.95 


9 


8 


155 


CINDERELLA 


Walt Disney Home Video 
Buena Vista Home Video 410 


Animated 


1950 


G 


26.99 


10 


23 


2 


KISS UNPLUGGED 


POlyGram Video 80063003825 


Kiss 


1996 


l«i 


1995 


11 


10 


17 


APOLLO 13 


MCAAJniversal Home Video 
Uni Dist LrMij 82418 


Tom Hanks 


1995 


PG 


22 9! 


12 


12 


5 


MARIAH CAREY: LIVE AT MADISON 


Columbia Music Video 
Sony Music Video 50134 


Mariah Carey 


1996 


NR 


19.9! 


13 


11 


39 


PLAYBOY; THE BEST OF PAMEU 


Playboy Home Video 


Pamela Anderson 


1995 


NR 


19.95 


14 


9 


5 


THE AMAZING PANDA ADVENTURE 


Warner Family Entertainment 
Warner Home Video 16300 


Ryan Slater 


1995 


PG 


19.9! 


15 


NEW^ 


THE BABY-SITTERS CLUB: 
THE MOVIE 


Columbia TriStar Home Video 1 1633 


Ellen Burstyn 
Brooke Adams 


1995 


PG 


19.95 


IS 


13 


13 


THE UND BEFORE TIME III 


MCA/Universal Home Video 
Uni Dist. Corn 82413 


Animated 


1995 


m 


19.9! 


17 


16 


17 


PUYBOY: THE BEST OF ANNA 
NICOLE SMITH 


Playboy Home Video 
Uni Dist, Corp. PBV0789 


Anna Nicole Smith 


1995 


m 


19.95 


18 


14 


41 


THE LION KING 


Walt Disney Home Video 
Buena Vista Home Video 2977 


Animated 


1994 


G 


26.99 


19 


NEW^ 


BABE 


MCMJniversal Home Video 
Uni DfSt. Corp. 82453 


James Cromwell 


1995 


G 


22 9! 


20 


17 


55 


STAR WARS TRILOGY 


foxVideo 0609 


Mark Hamill 
Harrison Ford 


1995 


PG 


1991 


21 


18 


9 


STREET FIGHTER II: THE 
ANIMAItLI IVIUVIt 


Renegade Home Video 
Sony Music Video 49861 


Animated 


1995 




11.9! 


22 


15 


7 


ABSOLUTELY FABULOUS SERIES 


BBC Video 
roxvioeo OJ J 1 


Jennifer Saunders 
Joanna Lumley 


1996 




19.9! 


23 


NEW^ 


GOOSEBUMPS: THE HAUNTED MASK 


FoxVideo 9540 


Vanous Artists 


1996 


ItR 


11.9! 


24 


RE-ENTRY 


RESERVOIR DOGS 


Live Home Video 68993 


Harvey Keitel 
Tim Roth 


1992 




11.9! 


25 


28 


59 


THE LAND BEFORE TIME 


MCA/Univefsal Home Video 
Uni Dist Corp 80864 


Animated 


19SS 


G 


199! 


2S 


NEW^ 


NEW FIST OF FURY 


Simitar Ent. Inc. 3605 


Jackie Chan 


1976 


NR 


11.95 


27 


19 


6 


ABSOLUTELY FABULOUS SERIES 
3 PART 2 


BBC Video 
FoxVideo 8332 


Jennifer Saunders 


1996 


NR 


19.98 


28 


RE-ENTRT 


PATTONA* 


FoxVideo 1005 


Geoi^ C. Scott 
Kart Ivlaklen 


1910 


PG 


1999 


29 


NEW^ 


FEARLESS HYENA 


Simitar Ent. Inc. 3604 


Jackie Chan 


1979 


NR 


14.95 


30 


NEW^ 


THE REAL WORLD REUNION: 
INSIDE OUT 


MTV Music Television 
SonyMu5icVideo49812 


Various Artists 


1996 


NR 


12.98 


31 


30 


3 


THE AMAZING ADVENTURES 
ur rnn. DtMn 


PolyGram Video 8006367693 


Rowan Atkinson 


1996 




19.95 


32 


NEW^ 


RIVERDANCE-THE SHOW 


Columbia TriStar Home Video 


Various Artists 


1996 


NR 


21.95 


33 


RE-MTRY 


THE WRONG TROUSERS 


BBC Video 
FoxVitJeo 8250 


Animated 


1991 


NR 


998 


34 


21 


7 


THE BIG GREEN 


Walt Disney Home Video 
Buena Vista Home Video 6693 


Steve Gutlentierg 
OInria d'Abo 


1995 


PG 


19.99 


39 


38 


7 


PENTHOUSE ON CAMPUS 


F^nttioose Video 

WamerVision Entertainment 50791-3 


various Artists 


1991 


NR 


199S 


36 


24 


21 


THE LAST OF THE MOHICANS 


FoxVideo 1986 


Daniet Day. Lewis 
Madeleine Stowe 


199Z 


R 


1198 


37 


25 


18 


THE REAL WORLD: VACATIONS 


MTV Music Television 
Sony Music Video 49686 


Various Artists 


1995 


NR 


1298 


39 


27 


5 


FRENCH KISS 


FoxVideo 8823 


Me^ Ryan 
Kevin Kline 


199S 


PG-13 


1998 


39 


31 


19 


PLAYBOY'S SISTERS 


Playboy Home Video 
Uni Dist. Cojp. PBV0781 


Various Artists 


1995 


NR 


U-95 


40 


32 


5 


BABYMUGS! 


MVP Home EntertainiiKnt 14001 


Various Artists 


1995 


NR 


1 

9.95 



Home Video 



MERCHANTS 



MARKETING 



• RiAAgolO cerl. tv sales ot 50.000 units or $1 million m sales at suggested reiail. ARIAAptalmum cc-rt. lor saicso* 100.000 un.tsor S2 million in sales al suggested 
retail. #fTAgo<d certitication for a minimum o( 125,000 units or a dollar voJume of $9 million at retail for ttieatrically released orcwams, or ot at least 25.000 units and St 
million at suggested retail tor nonihealncal titles. ITA platinum cerlificalion tor a minimum sale ol25O.O0U units or a dollar volume of S18 million at retail for tfieatricaliy 
released progrsm';, anrt nf ^it 'e^st 'iG.OOD unds ar^! S? m limn at siiRgfisted rplail fnr nonlheatncal Mies. !996, BiHtioa'd'BPI Communications 



'Land' Doesn't Spawn 
Direct-To-Vid Emulators 



SHELF 
TALK 



ISKY BL'SINESS: MCA/l)niv«rsal 
Home Vitleo is planning a fourth 
direct- to- video installinent in it.'* suc- 
cessful animated series "Land Before 
Time." It should be out later this year. 

Acconiing to MCA/Uni\¥rsal senior 
VP of sales and marketing Andrew 
Kairey. the two previous "Land" 
se<juels haw generated moiv than $120 
million in n?tiiil re\vniK\ Further addi- 
tions to the franchise are in the works, 
he saj^s. Howewr, the direct-to-\ideo 
business requires more than a hot 
projwty to be successful. 

Timing the release of the first 
"Land" sequel 
to coincide with 
the |jost-Christ- 
mas shopping 
season turned 
out to be a hit 
with stores. 
'"Land IT was 
a huge success 
because MCA 

time<I it with holiday sales, and they 
])ut ath^rtlsing money behind it," saj^ 
a buj'er at a major We-st Coast chain. 
**We don't get Ux) many new titles in 
December, so it workeil well." 

Disney appears to using a similar 
strategy for the Aug. 14 release ttf 
"Alackiin And The King Of Thieves." iLs 
second til rect-to- video releiusc in that 
series. AugiL';t is traditionally a slow 
release month, so the suj^lier is exped- 
ite heavy back-to-sch(X)l traflk to dri\^ 
sales. Disney won't be releasing anoth- 
er m^ior title until the erwl of Septem- 
ber, so as not to conijiete with itself. 

Ewn though the "Land" series has 
taken ofTat reUiil. Kaircy says. cho<j.>*- 
ing properties, for direct-to-\i(leo can 
be tricky. 

"There are diffei'ent wa.ys lo bring 
back a franchise, and yvu go back antl 
forth a lot on how to do it," he notes. 
"But it comes down to the financial 
iTKxIel. and there is a .seveix* difference 
in the cost of sjwcial effects for the big 
screen and thope for the small screen." 

Although producing a direct-to- 
video is less exiJensiw than producing 
a mmie. it won't matter as long as con- 
sumers are interested in the franchise. 
But relying on focus groups doesn't 
ah\-ii>'a give a clear picture. 

"Consumer research is a big tool 
that works w^ll in tletermining tJ-ends." 
sail's Kairey "Ixit it otily tells \ou what's 
happening in the market toilay and 
doesn't predict the future." 

With the exception of Disney and 
MCA/lJni\'ersal, stu<lios aren't willing 
to gaze into the dinx't-to-vickxt cr,\"stal 
ball. 20th Century Fox Home Enter- 
tainment had a minor hit with the 
Japane.fe animated feature "Totoro" 
but has done nothing similar since. 
Warner Home Video has not released a 
direct-to-vitleo title since Stei'en Spiel- 
berg's "Tiny Toons Adventures: How 
I Spent My Vacation" in li»?t2. 

The remaining studios haven't 
altoinpled anything beyond half-hour 
[jrogramming or have steeml clear of 
the category altogether. Din'cl-tu- 
\'ideo may l)e one of the hottest grov^'th 
areas in the business, but it's also a 
financial risk many suppliers aren't 
read>' to take — vet 



by Eileen Fitzpatrick 



ULOBAL ECONOMICS: New Video 
Group and The Wall Street Journal are 
ieaniitig up to release a .'yjries of \'i(leos 
examining the economic forces untter- 
lying global change. 

Titled "Emerging I^^rs," the four- 
taiK' series studies the economies of 
Brazil, China, India, and Mexico. The 
baxed set will be $7*J.95. antl indi\'idual 
l<i()os will l)e available for $24.95 each, 
lieginning May 7. 

"Emerging Powers" will mark the 
debut of The Wall Street Jom'nal \'ideo 
lalx-l. co-siKnisoreti by IBM and Ford. 
In addition to analyzing economic 
developments, 
the series will 
spotlight mm'- 
ers and shakers 
instigating fi- 
nancial growth. 

'Masked' 

OFFER: Saban 
Home Enter- 
tainment is branching out lie.wntl "The 
Mighty Mori)hin Power Rangers" with 
the debut of "Masketl Rider" April 30. 
The animateti series is No. 1 m the Fox 
Children's Netwtirk Saturday-tTM«-ning 
lineup anwng kids ages fi-11. 

The e(-)mi)any will release twu titles 
from the .^ries priced at .$12.9o each. 
When consumers buy Ijoth \-ideos, they 
can mail in for a free "Maske<l Rider" 
action figure. The offer expires Dec. 31 . 

In addition, the titles will Ije sup- 
ported by a national radio promotion 
running on 280 stations. It will begin 
at street date and air on each .station 
for one or two weeks. 

The titles available are "Escape 
From Eden Special Mini-Series" and 
"Super Gold Special Mini-Series." 
which featuivs a guest apix-arimce by 
the Po\\-er Rangers. 

'KoMBAT' REPRICING: "Mortal 
Kombat: The Movie" will hit sell- 
through shelves May 21 priced at 
■Si 9.98. The title will come with a $o 
rebate when consumers purchase the 
vi(k'o and its com|}anion title. "Mortal 
Kombat: The Journey Begins," avail- 
able separately for $9.98. 

A coujwn booklet inside each "Mor- 
tal Kombat: The Movie" cassette will 
feature an offer for a free watch and 
.$75 worth of discounts on "Mortal 
Komliat" T-shirts, game control |jads, 
and Kombat Klub memberships. 

Male *B0ND'-ING: Eight James 
BomI titles are coming off moratorium 
May 21 in conjunction with the rental 
release of "GoldenEye." which stars 
Pierce Brosnan as 0O7. 

The ixM-eleases will come with a $3 
rebate when consumers purchase 
any two specially marked James 
Bond videos. Each title in the collec- 
tion is .$14.9.1. There are 16 current- 
ly in stores. 

Titles include "For Ywu- E.ws Only," 
"Licen.se To Kill." "The Living Day- 
lights," "The Man With The Golden 
Gun," "M(x>nraker," "Oclopussy," "The 
Sp\' VVTio Lo\tKl Me," and "A View Tb 
A Kill." Six gift-set configurations are 
available foi- either ^.5^2 for tliree cas- 
settes or $1 19.92 for all eight 
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MGM/UA Unfurls String Of Hits For Spring Release 



MgM/UA spring SLATE: MGM/ 
UA has several hit titles due on 
laserdisc in late spring. "GoldenEj'e" 
with Pierce Brosnan (wide, $44.98) 
bows May 21, "Get Shorty" with John 
Travolta and Gene Hackman (wide, 
$34.98) launches May 28, and "Leaving 
Las Vegas" with Nicholas Cage and 
Elisabeth Shue (wide, $34.98) is .set 
for June 4. 

Also coming in May and June are 
"Bio-Dome" with Pauly Shore and 
Stephen Baldwin, "Richard III" with 
Ian McKellan and Annette Bening, 
"Wild Bill" with Jeff Bridges, 
"Grumpier Old Men" with Jack Lem- 
mon and Walter Matthau, and "Two 



If By Sea" with Sandra Bullock and 
Denis Leary (all wide, $34.98). Also 
expected are "Heat" with Robert 
DeNiro and AI Pacino, and Claude 
Lelouch's "Les Miserables" with 
Jean-Paul Belmondo (both wide, 
$39.98). 

Ac-3 UPDATE: Pioneer's "Brave- 
heart" (wide, THX, AC-3, $49.98) is a 
sweeping epic that is extraordinary on 
laserdisc. We had a chance to view the 
Mel Gibson medieval saga on a home- 
theater system with the Pioneer CLD- 
D504 laserdisc comboplayer and the 
Pioneer VSX-D3S audio-video recei\'- 
er, both of which are compatible with 




^illbxxitcl. 



by Chris McGowan 

Dolby Surround AC-3 audio. The fierce 
battle scenes in "Braveheart" gained 
an appreciable power from the movie's 
multichannel soundtrack, which takes 
the home-theater experience to an 
entirely new level. 

Dolby Surround AC-3 offers five 
channels of digital sound plus a sub- 
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 








THIS WEEK 


o 
a 
< 


WKS. ON CH 


TITLE 


Lllxl 

Distributing Label, Catalog Number 


Principal 
Performets 


Vearof 
Release 


Rabni 


Suggested 
Ust Price 










* ♦ ♦ No. 1 * ■* * 










1 


NEW^ 


BRAVEHEART 


PararTKiynt Horne Video 

Por^f EntefTairrren! (USAl L P 531 18-2 


Mel Gibson 
Sophie Marceau 


1995 


R 


<9.9a 


2 


1 


7 


WATERWORLD 0 


MCA/Univefsal Home Video 
Uni Dtst. Corp. 42680 


Kevin Coslnei 
Dennis Hopper 


199S 


PO-13 


U.9S 


3 


2 


9 


DIE HARD WITH A VENGEANCE 


FoxVideo 

litiagt; Entertainment 8858-S5 


Bnice Willis 
Samuel L Jackson 


1995 




49.9< 


4 


9 


3 


DANGEROUS MINDS 


Hollywaod Pictures Home Video 
Image Entertainment 5781 


Michelle Ptelfler 


1995 


R 


39^9 


5 


nt}H> 


THE USUAL SUSPECTS 


PDlyGram Video 

Image Entertainment 8006302271 


Stephen Baldwin 
Gabriel Byrne 


1995 




39.95 


6 


3 


7 


UNDER SEIGE 2: DARK TERRITORY 


Warrver Home Video 13665 


Steven Seagal 


1995 


R 


3I.9S 


7 


NEW^ 


ASSASSINS 


Warrrer Home Video 13987 


Sylvester Stallone 
Antonio Banderas 


1995 


R 


39.98 


8 


NEW^ 


ACE VENTURA: WHEN NATURE CALLS 


Warner Home Video 23500 


Jim Carrey 


1995 


PG-13 


34.98 


9 


16 


3 


TO WONG FOO, THANKS FOR 
EVERYTHING! JULIE NEWMAR 


MCA/Unh/ersal Home Vtdeo 
Uni Dist. Corp, 42685 


Wesley Snipes 
PatricI* Siwayze 


1995 


PG-13 


39-98 


to 


13 


3 


LORD OF lUUSIONS 


MGU/UA Home video 
Image Entertainment 105294 


Scott Bakula 


1995 


R 


31.98 


11 


NEW^ 


FAIR GAME 


V«mer Home Video 14072 


Cindy Crawford 
William Baldwin 


1995 


R 


3498 


12 


12 


27 


THE UON KING 


Walt Disney Home Video 
Image Entertainment 2977 


Animated 


1994 


G 


29.99 


13 


8 


17 


APOUO J3 O 


MCA/Universal Home Video 
Uni Dist. Corp. 42580 


Jom Hanks 
Kevin Bacon 


1995 


re 


4498 


M 


4 


5 


THE NET 


CoKimbla TnStar Home Video 1 1616 


Sandra BulkKk 


1995 


re- 13 


3955 


15 


5 


7 


FIRST KNIGHT 


Columbia TriStar Home Video 7116 


Sean Connery 
Richard Gere 


1995 


K-n 


4495 


M 


II 


25 


PULP FKrriON 


Miramax Home Entertainment 
Image Entertainment 3614 


Joiin Travolta 
Samuel L. Jackson 


1994 


R 


39.99 


17 


10 


3 


JADE 


Paramount Home Video 

Pioneer Enlertainmtnt (USAI L P 329686 


David Caruso 
Linda Fiorentino 


1996 


R 


39.98 


18 


6 


5 


VIRTUOSITY 


Paramount Home Video 

Pioneer Entertainment lUSAI L.P 33144 


Denzel Washington 


1995 


R 


39.91 


19 


7 


9 


MORTAL KOMBAT-THE MOVIE 


New Line Home Video 
Imasi-' Entertainment 3021 


Ciiristopher Lambert 
Talisa Soto 


1995 


PC-13 


39 99 


20 


20 


17 


CRIMSON TIDE 


Holtywood Pictures Hofiw Video 
Image Entertainment 5255 


Denrel Wasiilnaton 
Gene Hackman 


19»S 


R 


44 99 


21 


NEW^ 


BABE 


MCAAJniiffirsal Home Video 
Uni Dist. Corp. 42692 


James Cromwell 


1995 


G 


3498 


22 


NEW^ 


MARIAH CAREY: LIVE AT MADISON 
SQUARE GARDEN 


Columbia Music Video 
Sony Music Video 50134 


Mariah Carey 


1996 


NR 


2998 


23 


IS 


5 


NINE MONTHS 


FoxVideo 

Image Entertainment 8924 


Hugh Grant 
Julianne Moore 


1995 


re-13 


3998 


24 


u 


11 


SHOWGIRLS 


MGMAIA Home Video 

Image Entertainment ML105525 


Eltzatieth Ben«ley 
Kyle MacLachlan 


1995 


»C-17 


49 99 


25 


NEW^ 


BEYOND RANGOON 


Columbia TriStar Home Video 49326 


Patncia Aiquette 
Frances McOormand 


199S 


R 


34 95 



woofer and is now available with 57 
laser titles, all of which include a stan- 
dard digital stereo soundtrack along 
with the AC-3 multichannel sound- 
track. Available AC-3 titles include 
"Alien," "Aliens," "Batman Forever," 
"Clear And Present Danger," the "Die 
Hard" trilogy, "Forrest Gump," "Inter- 
view With 'The Vampire," "The Lion 
King," "Pulp Fiction" (the Voyager edi- 
tion), "Rolling Stones Live At The 
Max," "Star Trek (Jenerations," "Star- 
gate," "Top Gun," "True Lies," "U2: 
Rattle And Hum," and "The Wild 
Bunch." 

McA/UNIVERSAL bows Martin 
Scorsese's "Casino" with Robert 
DeNiro and Sharon Stone (wide, 
$44.98) May 28, one week after the 
VHS launch. Also set for May: "Gold 
Diggers: The Secret Of Bear Moun- 
tain" with Christina Ricci (wide, 
$34.98) and the Encore Edition double 
bill "The Appaloosa"/"My Name Is 
Nobody" ($69.98). Just out is the 
extremely popular "Babe" (wide, 
$34.98), with its sumptuous pastoral 
visuals preisented on di.sc with ()0% let- 
ter resolution and richer hues than the 
VHS version. 

Columbia tristar's recent 

releases include "Desperado" with 
Antonio Banderas (wide, director's 
commentary, $39.95), plus "Shampoo," 
"Cactus Flower," "Party Girl," "Mute 
Witness," "Window To Paris," and 
"Butterflies Are Free" ($34.95 each); 
"Nicholas And Alexandra," "Crom- 
well," and "White Nights" (both wide. 
$39.95); and "A Man For All Sea-sons" 
(wide, $44.95). 



Lasi 



iVSERDISC ENTERTAINMENT Ls 
the only miyor distributor of adult pro- 
gramming on laserdisc, and the Santa 
Monica, Calif.-based company has 
some 450 X- and R-rated laser titles in 
it« catalog. It carries feature-length 
movies from the m^or adult studios, 
plus unrated foreign titles, such as 
"Aphrodite" with Valerie Kaprisky 
($39.95) and "Emanuelle In The Coun- 
try" ($39.99). LDE also carries unrat- 
ed Japanese animation, such as the 
"Urotsukidoji: Perfect Collection" 
boxed set (238 mins., extras, $99.99), 
which includes all five episodes in the 
"Urotsukidoji" series plus 40 minutes 
of footage not included in the theatrical 
releases. 

DvD FROM MARS: Pioneer Video 
Manufacturing's new high-speed 
"MARS" DVD manufacturing sj-stem 
should be up and rimning this month. 



"We'll be ready to produce DVD when- 
ever the market is ready," says PVM 
execuUre VP James Lance. "With the 
addition of MARS, Pioneer video can 
now truly do it all — laserdisc, CD- 
ROM, and DVD." The largest manu- 
facturer of laserdiscs in the U.S., PVM 
is based in Carson, Calif., and has com- 
plete post-production services for 
authoring and digital compression, as 
well as comprehensive packaging and 
fulfillment services. 



Lase 



SER NEWS: In the late spring, I 
will be launching an online newsletter 
that will cover laserdisc and DVD. 
There will also be a printed version for 
the modem-less. For more information, 
E-mail jcmcgowan(a aol.com or call 
818-457-5140. 

Jean & MANON: image has 
released a superb double-bill boxed set, 
".lean De Florette"/"Manon Of The 
Spring" (wide, five discs, $99.99), 
which pairs two outstanding films 
based on a Marcel Pagnol novel and 
directed by Claude Berri. 

Ab fab AND MORE; Image's 
"Absolutely Fabulous: Third Season" 
($49.98) provides six more misadven- 
tures of wayward Brit trendsetters 
Edina and PaUy. Vittorio De Sica's 
"The Bicycle Thief" ($39.99) is the Ital- 
ian neorealist classic, and the laserdisc 
contains both Italian and dubbed Eng- 
hsh soundtracks. "Patxiora & The Fly- 
ing Dutchman" ($49.99) is a mysteri- 
ous tale starring James Mason and 
Ava Gardner. 

AbDUCTIONS: Lumivision's special , 
edition of "Communion" (wide, extras," 
$49.95) is an excellent presentation of 
Phillipe Mora's intriguing movie 
based on the Whitley Streiber book 
about an alien abduction. The disc con- 
tains a running audio commentary by 
Mora, plus an alternate ending, delet- 
ed scenes, and outtakes. Meanwhile, 
"Hellraiser" has been released in two 
versions (wide, $39.95; .special edition, 
$99.95). The boxed set includes an 
audio commentary by director CUve 
Barker and extensi\'e supplementary 
materials. 

CoCTEAU: Voyager's Criterion Col- 
lection edition of Jean Cocteau's "The 

Blood Of A Poet" ($49.95) brings us the 
poet/director's surrealistic 1930 mas- 
terpiece, a seminal work that presaged 
much avant-garde filmmaking in later 
decades, as well as the dreamlike 
images we now take for granted in 
music videos. 



^ ITA gold certification for a minimum of 1 25.000 units or a dollar volume dollar of S9 million at suggested retail for theatncally released programs, or of at 
least 25.000 units and $1 million at suggested retail for nontheatrical titles. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at suggested retail for theatrically released programs, and of at least. 50,000 units and $2 million at suggested retail for nontheatn- 
cal titles, IE' 1996. Billboard/BPI Communications. 



£nter The Future of Di'sital Entertainment with.„ 

LASERS UNLIMITED, INC. 

"Where the Customer Comes First- 
One Stop Shopping • Excellent Fills • Deep Catalog 

Competitive Prices • Family Owned and Operated 
Laser Discs. CD-ROM's. CD-I's. T-Shirts. Hats. Etc. 

1643 Fenimore Rd., Hewlett, NY 11557 
Ph 516-295-1910 Fax 516-569-1266 
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2 


4 


COfTCATdl) 


WanoWmVlifeci 14168 


HoIiiHunlei 
SgoumevWaanv 


2 


1 


e 


DANGEROUS MINDS IDI 


Hollywood Pictures Home VWeo 
Buena Vsta Hofne Vktao 57S1 


Michelle Pte^ 


3 


3 


7 


UKDED SIEGE 2: DARK TERRITOin IK 


Wamet Home Vkleo 13665 


Steven Seagal 


4 


4 


s 


IKE USUAL SUSPECTS («) 


FUyGnm Vkleo S006302273 


Stefitien Baldwin 
GatvKl Byrne 


S 


31 


2 


BRAVEHEART (R) 


Psramotint Home VMeo 331 18 


Mel Gibson 
Soptiie Matceau 


( 


5 


4 


TO WONG FOO. THANKS FO) 
EVERTTHINGI JUUE NEWMAP I.K-IS 


MCADmersal Home Video 
Uni Dist. Coip. 82216 


Wftsleii Snipes 
Palrcti Swayze 


7 


9 


2 


A WAIXIN THE CLOUDS 0)1 


FoiVideo8900 


Keaflu Reeves 
Anthony Quinn 


> 


7 


11 


THE NET (PG-13) 


ColiliilM TriStai Horn VhM 11613 


Sandra Bulloch 


9 


6 


9 


WATERWORLO 0 (PG-ISI 


MCA/u«ilMfUl Home Vkteo 
Uni DisL Co(P- 42680 


KtvlnCostiw 
Dennis Hopper 


10 


NEW^ 


ACE VENTURA: WHEN 
NATURE CALLS 11^-131 


Vtimei Home Video 23500 


Jim Cant) 


11 


8 


6 


VirnUOSTTY (R) 


Psramoui^ Home VUSto 33144 


Denzel iNashingun 


12 


NEW^ 


ASSASSINS (Rl 


WametHomeVOeo 13987 


Sylvester StaMone 
Antonio Bandefas 


13 


II 


8 


OEsrauDom ' 


Cdiunbia TtiStar hurt Video 1] 653 


Antonio Banderas 


14 


10 


3 


POCAHONTAS IG) 


WMOnnej Home Video 
Buefia Vista Home VMeo 5 1 74 


Animated 


IS 


14 


2 


FAIR GAME (R) 


Wkmer Nona HUeo 14072 


Cindy OraiMfonI 
WIWaniBalilaiin 


16 


12 


8 


SOMETHING TO TALK ABOUT (Rl 


Mfner Home Video 14217 


Julia RoOerts 
Dennis Quaid 


17 


13 


10 


NINE MONTHS (PG 13) 


FdxVideoe924 


Hugh Grant 
Julianne Moore 


M 


New*' 


MURIEL'S WEDDING (Rl 


Miramax Home EmertainmeM 
Buena Vista Home Video 4701 


liyii Collette 
Bill Hunter 


M 


NEW^ 


NEVER TALK 10 STRANGERS IR) 


Coliimbia Ti^tar Hme Video 1 1803 


Rebecca DeMomay 
Antonio Banderas 


20 


NEW^ 


THE PROPHEO (R) 


Oimensiixi Home Video 
Buena Vista Home Video 5%1 


Christopher Walireri 
Ehas Kcrteas 


21 


15 


9 


JAD£(RI 


Paramount Home Video 32968 


DavK] Caruso 
Linda Fioremino 


22 


17 


13 


CLUELESS (PG'I3I 


Paramount Hwne Video 33215 


Ahcia Siherstone 


23 


16 


12 


SHOWGIRLS (NC-I?) 


mWM Home VKjeo 905525 


Ellabeth Beriialey 
Kvi^ Madaclitan 


24 


NEWK 


CLOCKERS(R) 


MCA/Universal Hixne Video 
u™ Ool. Co<p. 42730 


Melthi Philer 
DelroyLondo 


25 


21 


2 


THE BROTMERS MCMULLEN (R) 


Fo»Video8934 


Edward Bums 
Jach Mulcatiy 


M 


18 


4 


HACKERS (PC-13) 


MGWUA Home VKleo 105190 


Jcxiny Lee Miller 
Angerlna Jol« 


27 


19 


5 


BEYOND RANGOON IR) 


Colitrrtna TnSlar Hone Video 49323 


Patricia An]uette 
Frances McDormand 


2S 


NEW^ 


HARDJUSTTCEIIil 


New Line Hone Video 

Tumef Home Entertainment N4377 


David Bradley 


29 


25 


13 


DIE HARD WITH A VENGEANCE (R) 


FoKVideoSSSe 


Bnice Willis 
Samuel L. Jackson 


30 


20 


7 


KIDS (NRI 


Vdmarh Entertainment 631 1 


Not Listed 


31 


33 


2 


MOONUGHT AND VAIENTTNO (ID 


POtyGram Video 8006302293 


Whoopt GoUberi 
Elizabeth Perlrins 


32 


28 


28 


PULP FICTION m 


Miramax Home Entertainment 
Buena Vista Home Vidn 1438 


John Travolta 
Samuel L. Jackson 


13 


22 


2 


EMPIRE RECORDS (FG-131 


Warner Home Video 14169 


Aritfiony LaPaglia 
Maxwell Caulfleld 


34 


29 


5 


JEFFREY (R) 


Orion Home Video 3294 


Smen Weber 
Patnck Sterrart 


3S 


23 


4 


UNZIPPED (Rl 


Miramax Home Entertainment 
Buena Vista Htm Video 5941 


Isaac Mizrahi 
Cindy Crawtod 


M 


32 


5 


UVING IN OBLIVION IRl 


ColurrtHa TnStai Home Video 49186 


Steve Butcemi 
James LeGros 


37 


24 


9 


THE INDIAN IN THE CUPBOARD IPG) 


ColumtM TriStar Home Video 1 1640 


Hal Scaidino 
Davkl Keith - 


3t 


38 


8 


THE BIG GREEN (PG) 


Walt Ooney Home Video 
Buena Visia Home Vdeo 6693 


Steve Guttenherg 
Olivia d'Abo 


39 


NEW^ 


BASEIGI 


MOVUnnersal Home Video 
Uni DBt. Com. 82453 


James Crixnwetl 


40 


37 


2 


PARTY GIRL (R) 


Coll#nb<a TriSt* Home Video 79723 


Parker Posey 
Omar Townsend 



4 HA gold certification for a minimum of 125,000 units or a dollar volume of S9 million at retail 
for theatricalty released programs, or ot at least 25,000 units and $1 million at suggested retail for 
nonttKatrica! titles. : ITA platinum certification for a minimum sale of 250,000 units or a doJIar 
volume of $18 million at retail for theatrically released programs, arvd of at least, 50,000 unrts and 
$2 million at suggested retail for nontfieatrical titles, e 1996, Billtxaard/BPI Communications. 



DVD'S DEBUT 

(Continued from page 82) 
rollout that such hardware con^ianies as 
Thomson and Toshiba ha\e been prcxnot- 
ing. One replication executiM? said, "By 
fall, we're going to be in this ba'uness — if 
it kills us!" 

By the same token, once their 
plants are ready, most replicators 
believe they'll undergo a gradual 
increase in DVD production (with the 
probable exception of Warner, which 
has taken an extremely vocal lead 
position in promoting DVD) as the 
machine population in consumer 
homes begins to grow. 

Given their uncertainty about 
launch dates and production levels, 
replication executives were loath to 
give any hint of expected quantities. 
But there's a general agreement that 
during the format's early stages, pro- 
duction lines at existing plants will be 
switched between standard density 
CDs and DVDs. Mueller said that 
Warner has to shut down a production 
line for "about two hours" to switch 
mold components for sample runs in 
Olyphant. 

On the hardware side, Thomson, 
Matsushita, and Panasonic executives 
are enthusiastically maintaining their 
plans for late-summer delivery of the 
first DVD players. Asserting that "we 
feel very good about the software 
industry" and its ability to ship 
enough software in time, Larry Pesce. 
Thom.son's manager for DVD product 
management, said, "We know nothing 
at this point that will stop us from 
having a good, solid introduction in 
late summer." 

Similarly, Craig Eggers, marketing 
manager for new products at Toshiba 
America Consumer Products, said, 
"Our plans with regard to introduc- 
tion have not changed," with hard- 
ware on schedule to be "introduced 
into the market prior to Labor Day." 

In his ITA keynote speech, Sony 
Consumer Electronics Co. president 
Carl Yankowski cautioned, "The 
changes that will be brought about by 
DVD are a process, and a process 
takes time. It's not an Bveni as a sin- 
gle point in time. And the process will 
be acted out over an extended period, 
not merely in the next holiday selling 
season." 

Yanko^^'ski said that Sony is "excit- 
ed about DVD's prospect'*" and is pre- 
pared to introduce hardware and soft- 
ware in 1996. But he stressed Sony's 
belief in the importance of passing 
"clear copy-protection legislation," the 
lack of which, he said, "has been a 
fundamental stumbling block in the 
past for digital formats." 

Yankowski said that Sony doesn't 
regard DVD as a replacement for pre- 
recorded tape. "Simply stated, the 
current business model is extremely 
successful," he said. Yankowski also 
cast doubt on how quickly DVD play- 
ers would be snapiied up by shoppers, 
citing in-house market research "at 
various price points" that "found the 
intent-to-buy of DVD in an A/ V sense 
to be very low: 17%. On the other 
hand, the same study found more 
anticipation for DVD-ROM equip- 
ment, with 88% intent-to-buy rat- 
ings." 

Meanwhile. Stan Hametz, VP/GM 
of the consumer video group for Mat- 
sushita Consumer Electronics, 
accused naysayers of "spreading mis- 
information and disinformation about 
this product, maybe because they're 
not going to be there at launch." His 
charge was a reference to recent 
statements by Sony and Philips exec- 
utives that the DVD rollout could be 
delayed Ijy a lack of software support 
until copyright issues are resoK-ed. 
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Top Music Videos 



THIS WEEK j 


1 LAST WEEK 


WKS, ON CHART 


COMPIIXO FROM A NATIONAL SAMPLE OF RETAIL STORE AMD RACK SALES 
REPORTSCOiLECTED. COMPILED. AND PROVIDCD BY SoundScanS 
lllllll 

TITLE. Label Principal 
Distributing Label, Catalog Number Performers 


1 




1 


1 


2 


* * NO. 1 ♦ * 

UNPLUGGED 

f^yGtAnt Vidw) 80063003825 


Kl&s 


U 


19.9S 


2 


2 


6 


LIVE AT MADISON SQUARE GARDEN 


Marfah Cai«y 


J 


19.» 


3 


4 


58 


THE COMPLEAT BEATLES A 

MGh^UA Hom& VkIco Wsmcf Homfl Vidra 700166 


The Beatles 


If 


9.W 


4 


3 


4 


R.I.O.T. 

SiMrT^w Video C^>ofddnt OfSl- GfOUp 43 161 


Carnian 


Lf 


19.9e 


5 


5 


26 


THE WOMAN IN ME • 


Sliania Twain 


Lf 


19.9S 


6 


7 


41 


Cokmbis Music VhloD Sony ffirrr Vhhn 50121 


nnk Floyd 


LJ 


24.96 


7 


6 


21 


LIVE FROM AUSTIN, TEXAS • 

£j3ic Music V^doo Scmy Music Vkloo 501 30 


Stevifl Ray Vaughan 
& Doubte Trouble 


i; 


I9.9S 


8 


9 


117 


OUR FIRST VI DEO A* 


Mary-KatB & 
Ashley Otscn 


Sf 


I2.9S 


9 


8 


107 


LIVE AT THE ACROPOLIS A> 

Pnvate hlmK NvlG Video 82 1 63 


Yanni 


If 


19.9S 


10 


10 


20 


CRAZY VIDEO COOL 

6 We5l Honw Video BMG Vkleo 2573 ] -3 


TLC 


SF 


U 98 


11 


11 


3 


REBA: CELEBRATING 20 YEARS 

MCA Music Vid^o Uni Disl 14083 


Reba McEntire 


If 


19-98 


12 


13 


40 


VIDEO GREATEST HITS-HISTORY A' 

X-iJK, MUSIC VkJQP dOny WLfSaC VIOcO SUlCJ 


Michael Jackson 


u 


19.96 


13 


12 


70 


HELL FREEZES OVER A- 


Eagles 


If 


24JB 


14 


14 


14 


GRATEFUL TO GARCIA 

Cfunoei One 39733 


Various Artists 


If 


9« 


IS 


IS 


18 


GREATEST VIDEO HITS COLLECTION 

0 "WW nO"W VKWO DW^> VIOOO 10/^ 


Alan Jackson 


If 


14 9S 


16 


15 


16 


VIDEO ARCHIVE 

F^ilyGrsm Video 80O63 74S 1 3 


Def Leppard 


If 


19.95 


17 


17 


24 


DESIGN OF A DECADE 198e/t996 • 

Ai&M Video Po^yOfdrrr Video 6577 


Janet Jackson 


IF 


19.91 


18 


18 


74 


THE BOB MARLEV STORY A 

i^ldnd ^'iiliH") |v^i)C>'ani Video A400823733 


Bob Marley And 
1 ne vvffiiera 


IF 


149S 


19 


NEW^ 


LIVE AT MADISON SQUARE GARDEN 

Wafnc AJiiafKe Video 43043 


The Brooklyn 


LF 


19.9B 


28 


19 


15 


VOODOO LOUNGE • 

Po'yGrarti VhIh^ 80O6374S33 


Rotllflg Stonas 


LF 


19.95 


21 


20 


22 


LIVE FROM LONDON • 

F^JyGrarri VitJeo 80C>b.?Q? 1 93 


Bon iovi 


Lf 


19» 


22 


26 


71 


LIVE! TONIGHT! SOLD OUTI! A 

Geten Hoir* Video Lfni Oist. Corp. 39541 


Nirvana 


IF 


24,98 


23 


39 


30 


THE WALL-LIVE IN BERLIN A 

Fxii^iarr Vi^'t-o 0826493 


Roger Waters 


LF 


19.95 


24 


22 


18 


DECADE 1985-1995 

ColumtMA Music Video Sony Music Vidao 50132 


Michael Botton 


If 


19.98 


25 


29 


22 


SUMMER CAMP WITH TRUCKS - 

WsfiwtViswr Entertainment 59009-3 * 


Hootie & The Bkiwftsh 


Lf 


19.98 


26 


RE-EDTin 


ALL YOU NEED IS CASH 

RTiino Video 2234 


TheRutltS 


LF 


16.95 


27 


25 


11 


JUBILEE: LIVE AT WOLF TRAP 

CoiLnntiia Music Video Sony Musk VUeo 50126 


Mary Chaptn Carpentcf 


If 


1998 


28 


32 


21 


LIVE INTRUSION 

An^cricinvisuals Amchcsn RKOnhngS 3-3S424 


Slayer 


If 


24.9B 


29 


23 


22 


EL CONCIERTO • 

Wbb Latins 1 1 639 


Luis Miguel 


If 


I9.3S 


30 


28 


32 


KISS MY A" • 


Kiss 


IF 


19.95 


31 


27 


18 


PUYBACK 

MCA Mu&ic Video Uni DIst. Corp. 1 1367 


Tom Petty & 
The Heartbreakers 


LF 


1998 


32 


30 


82 


THE 3 TENORS IN CONCERT 1994 A' 

WaTucrVisiijf E'^^crta^lvne•Tt 50B22-3 


Carrefas. Oommgo. 
Pavarolti (Mehta) 


If 


29.98 


33 


37 


51 


ABBA GOLD: GREATEST HITS • 

PolyGram Video 44O06S5493 


Abba 


If 


19.95 


3t 


40 


25 


MOON SHADOWS 
Wamw Rtprta VnMo 3^89 


Enya 


SF 


14.98 


35 


24 


34 


REBAUVE 

MCA MiKK VIdn Uni Olst Corp. 12743 


Reba McEntire 


Lf 


19.98 


36 


34 


3 


CONCERT OFAUFETIME 

Word Video 52253 


Ray Boltz 






37 


33 


S5 


X-TREME CLOSE-UP ▲ 

PDtyGram ViOeo 4400653953 


Kt» 


If 


19.95 


38 


RE-EinRT 


THIS IS GARTH BROOKSA* 

Liberty Home Video 40038 


Gartti Brooks 


Lf 


Z498 


39 


21 


5 


RYIAAN GOSPEL REUNION 

Chapel Maac Gnxip 4627 


Gatttier Vocal B«k1 


If 


29.98 


40 


38 


16 


CHAMPIONS OF THE WORLD 

HotlyvMOod fiecorts Music . 1 9O033 


If 


19.95 



o ftiAA goi<] cerl. tor sales of 25.000 units tor vKleo singles; • RtAA gold cert, for sales ol 50.000 units tor 
SF or LF videos; !\ RIAA platinum cert lor sales of 50.000 units for victeo singles; A RtAA platinum cerl. lor 
sales ot 100,000 units lor SF or LF ndeos; O ^^'AA gold cert, tor 25.000 units tor SF or (s videos cerlitied 
prior to April 1. 1991; ^ RIAA platinum cert for 50,000 units for SF or LF videos certified prwr to April 1. 

1991, LF long-form. SF Short-form, VS Video single, c 1996. BillboartyBPI Commumcatiorts. 
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MERCHANTS & MARKETING 



BASEBALL 

fCont in lied from page SH) 

Award nomination for best documen- 
tary and, repriced to $14.98 suggested 
list, has gotten "a pretty good reac- 
tion," says sell-through VP of sales 
Craig Van Gorp. Meanwhile, the day- 
in-day-out plaj-er for Turner continues 
to be Ken Bums' nine-tape "Baseball" 
series, which Van Gorp describes as "a 
great catalog item." 

Van Gorp won't comment on sales, 
but sources estimate that Turner has 
moved more than 1.5 million tapes, 
most of them at $24.98 suggested list. 
"Some people harboring hard feelings 
are going to soften a little bit They're 
supporting their teams a little bit 
more," says Van Gorp. "With Burns, 
we turned it around to a positive by 
pointing out that here's the one way 
you can still see baseball." 

Sports II wants buyers of "The Hit- 
ter's Commandments" to simply see 
the baseball. The hittir^-tips cassette, 
hosted by former major leaguer 
Bernardo Leonard, took its first retail 
cuts at the New York Toy Fair in Feb- 
ruary. "We had a very good show," 
says Steven Ades, president of dis- 
tributor Fast Forward. "There was 
interest from our customers. We felt 
it fit." 

The best fit for baseball is still local, 
according to PHoenix and Orion. 
Entailers are aware of the value of a 
sport in their retail backyard, notes 
Dorfman. When Dillards, a Cleveland 
chain, stocked the recap of the Indians' 
season, "it made their year." Orion 
hopes to do the same for two super- 
market chains that agree to partici- 
pate in a promotional gambit involving 
six baseball titles. 

"They're much more open to local 
opportunities," Dorfman says. "And 
they're a larger opportunity for us. 
Supermarkets are becoming a bigger 
and bigger chunk of home video 
sales." 



DVD ALLIANCE 

(Continued from jxiije 88) 

The DVD partnership did not dis- 
close information about specific 
hardware or software products. How- 
ever, the statement says the compa- 
nies aim to "help move DVD titles 
through the production process and 
into the retail channel in time for the 
holiday season." 

Pointing out a contrast between 
the confusion-plagued enhanced-CD 
format and the development of DVD, 
Sonic Solutions' Doris says that the 
alliance partners will work to avert 
"confusion about what needs to be on 
a DVD disc." 

A format that offers unprecedent- 
ed data storage and resolution capa- 
bilities, DVD was developed by the 
industry's leading entertainment 
hardware and software firms, includ- 
ing Toshiba, Time Warner, 3M, Sony, 
and Philips. 

Although there were initially two 
competing proposals for a high-den- 
sity audio/video/interactive disc for- 
mat, the sides agreed to pool their re- 
sources late last year to create a 
single standard for DVD. 

The format will be capable of stor- 
ing full-length motion pictures, audio 
quality at resolutions higher than 
CD, and high volumes of interactive 
content for computer-based environ- 
ments. 



THE LEGENDARY 

AVAILABLE FOR THE F 




i^d ^ £ i-i c 

Contains a spectacular } minute segment - 

never seen before and not available anywhere else! 

An amazing soundtrack with some of 
the hottest rock and roll bands ever including; 
BLACK SABBATH, BLUE OYSTER CULT, 
CHEAP TRICK, DEVO, DONALD FACEN, 
DON FELDER, GRAND FUNK RAILROAD, 
SAMMV HACAR, JOURNEY, NAZARETH, 
STEVIE NICKS, RICCS, and TRUST. 

A Remastered 1996 Theatrical Release in 
Major Markets! 

Incredible Hollywood talent collaborated 
to make HEAVY METALI 

•Produced by IVAN REITMAN 

(ChoUbuiten t and 2) 
•Starring the vocal talents of 

lOHN CANDY and HAROLD RAMIS 
•Utilizing the same photographic techniques 
used in the making of STAR WARS! 

Stay tuned for details: fantastic advertising 
and promotions to come! 



r,«. . ..ar,. . tmiioiffiM iiimwiiiin mnm' vMmm 'Mem smm '^"^ 
COLLI MB] A Hfe \j "iffim([«Mi)i,iM,imii[fi,iiwH "{iOMWiwi ■?!» ".mmm v 5 ■ •, 
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Update 



LIFELINES 



BIRTHS 

Boy. Dj'Ian Thomaa David, lo Thomas 
and Julie Lounges, Dec. 31 in Highland. 
Ind. Father is publisher/editor of The 
Beat and manager/promotional director 
of the Woodmar Records store. Mother 
is an assistant editor at The BeaL 

Girl. Rebecca Mary, to Paul and Maiy 
Solce, Jan. 30 in Huntington. N.Y. 
Father is a product development repre- 
sentative for WEA. 



ELLIOTT MURPHY 

(Continued from page 55) 

Europe, then I heard it and loved it 
and shopped it here." 

Conseil is shopping Murphy in 
Australia and New Zealand and 
says that a Brazilian record deal is 
"imminent." 

Meanwhile, the company's cre- 
ative manager Freddie Patterson Is 
scouring Murphy's catalog for 
song-plugging ideas. 

Other activities on Murphy's 
behalf include pitching his songs, 
via Warner/Chapp ell's Los Angeles 
office, to film and TV people. Con- 
seil adds that Warner/Chappell will 
"join forces" with Dejadisc in get- 
ting Murphy on the road in the U.S. 
this summer. 

The publisher is further expand- 
ing Murphy's songwriting activities 
by teaming him with other Warn- 
er/Chappell writers. "They're very 
high on getting songwriters to co- 
write with others in their stable," 
says Murphy. "I co-wrote a song 
with Willie Nile on the day I signed 
with them, and they've also set me 
up with a great new songwriter/ 
artist, Wendy Chamlin." 

These writers may include for- 
eign Warner/Chappell signees, 
since international songwriting col- 
laborations are part of Conseil's 
international outreach objectives. 

"There's a real opportunity here 
of making a bridge back to Ameri- 
ca for me," says Murphy of Warn- 
er/Chappell's overall domestic 
efforts. "At this point in my career, 
I'm trying to build relationships on 
the artistic and business levels, and 
the deal with Warner/Chappell 
applies to both. Dejadisc is a fierce- 
ly independent small company 
which has done a great job with 
artists on the level of Wayne Han- 
cock, but they needed the same 
thing I did: a power base to climb 
those mountains that neither of us 
were capable of doing. Warner/ 
Chappell gives us that." 

The publisher has also helped 
Dejadisc with promoting the album, 
Murphy adds, noting that it sub- 
mitted the video for the lead track, 
"Love To America." to the Rock- 
america video pool, which added 
the clip to its top 40 club reel. 
Warner/Chappell notched points 
with Murphy, too, by throwing a 
signing party. 

"The last time anyone did a sign- 
ing photo with me was back in '73 
at Polydor [which issued Murphy's 
debut album, 'Aquashow']," he says. 



Boy, Christian Paul, to Tony and 
Christy Dimitriades, March 14 in Los 
Angeles. Father is a personal manager 
whose clients include Tom Petty and 
BUly Idol. 

Boy, Peter Franz, to Michael and Laura 
Koch, March 17 in New York. Father is 
founder and president of Koch Interna- 
tional. 

Girl, Emma Marie, to Bob and Ann 
Delevante, March 21 in Nashville. 
Father is half of Rounder Records duo 
the Dele\antes. 

DEATHS 

Arthur Promoff, 43, following a long ill- 
ness, March 17 in Miami. For the last 
two years, Promoff was the local pro- 
motion manager for Island Records. He 
held the same position with PolyGram 
Label Group beginning in 1991. PreW- 
ously, he was a regional promotion man- 
ager for Geffen Records in Los Ange- 
les. In lieu of flow'ers, donations may be 
made to the Health Crisis Network, 
SaSO BuicajTie Blvd., Miami, Fla. .13137, 
attention Jos^ Ri\'era; or call 305-751- 



7775. Promoff is survived by his father, 
brother, and sister 

Earl Anthony Martis, 56, of cancer, 
March 17 in Honolulu. Since January 
19&4, Martis was marketing director for 
Surfside Distributors in Honolulu, but 
his career in record distribution and 
retail began in the late '50s in the sales 
department of Record Supply, which 
eventually became Tower Records' 
wholesale division. Martis becan»e assis- 
tant manager of the Watt A\ienue Tcwer 
outlet in Sacramento, Calif., then spent 
16 years in sales and branch manage- 
ment for a number of companies in the 
San Francisco area, including RCA Vic- 
tor. 

In 1982, Martis returned to Tower 
Records to manage the imiiort products 
di\Tsion and later, M.T.S. Inc. He is sur- 
vived by his sons, Mike and Ron; his 
daughters, Laurie Mauney and Nancy; 
and nine grandchildren. 

In lieu of flowers, the family asks 
that donations be sent to the T.J. 
Martell Foundation for Leukemia, 
Cancer and AIDS Research, 6 W. 57 
St. New York, N.Y 10019. 



GOOD WORKS 



CMI/SELENA SCHOLARSHIP: 
EMI Music has established a schol- 
arship to memorialize late recording 
star Selena, according to Jos6 
Behar, president of EMI Latin. The 
EMI/Selena scholarship program 
will assist Hispanic high school stu- 
dents who plan lo continue their edu- 
cation at four-year institutions. The 
program, created by the EMI Music 
Foundation, was formally launched 
at the 16th annual Tejano Music 
Awards March 23 in San Antonio, 
Texas. Up to 10 $2,500 scholarships 
will be awarded each year. Five 
awards will be granted to students 
majoring in the arts or music, and 
five will bo granted lo students with 
other majors. The first 10 recipients, 
to be honored later this spring at an 
awards luncheon in Los Angeles, are 
Michael Andretti, St. Paul, Minn.; 
Ruben Castaneda, Yuma. Ariz.; 
Aida Egues, Sewell, N.J.; Jaime 
Gonzales Jr., Stuart, Fla.; Patricia 
Herrera, Baytown, Texas; Pamela 



Huster, Martinez. Calif.; Jennifer 
LeBaron-Rio, Phoenix; Carlos 
Marquez, Phoenix; Gina Santos, 
Pinellas Park, Fla.; and Julio 
Schwarz, Fort Smith, Ark. In addi- 
tion, the EMI Music Foundation 
recently started the EMI/Nat King 
Cole Scholarship for African-Amer- 
ican students. Contact: Sue DAgos- 
tino at 212-492-5440. 

R OCKIN' FOR A CURE: Singer/ 
songwriter Ani diFranco has 
become a supporter of Arlington, 
Va. -based Rock for a Cure, a non- 
profit group that unites music artists 
in the fight against breast cancer At 
several of diFranco's upcoming con- 
certs, the group will have volunteers 
handing out literature, selling but- 
tons, and collecting donations. The 
charity has made a deal with Beloved 
Recordings and Shanachie Enter- 
tainment to produce a benefit CD 
compilation of female artists. Con- 
tact: Susan Burkat at 914-337-6888. 



CALENDAR 



A iceekly listuig of trade shoivs, con- 
ivutkms, auurd- }fhou% setnmam, and 
other evenis. Settd informatkm to Cal- 
endar, Billboard, 1515 Broadway, New 
YoHe,N.Y. mJ6. 

APRIL 

AphI e. Releasing Your Music Independentty 
A-Z, presented by All Points Bulletin Woddwide. EK 
Norton Center, Los Angeles 310-306-4205, 

Apnl 9-May 17, ASCAP/Dlsney Musical The- 
ater Worksliop. Disney lot, Los Angeles. 212-621- 
6234, 

April 16-18. Replitecli Europe 1996, laarteurs 
Congress and Convention Centre, Utrecht, Nether- 
lands, 914-328-9157. 

April 20. Music In Cyberspace Conference, 
presented by NARAS New York Chapter, Marriott 
Marquis Hotel. New York. 212-245-5440, 



April 26-28, Second Adventures In Broad- 
castint Promotion Director's School, seminar 
for radio martisting professionals, Sheraton Stam- 
ford, Stamford. Conn, 203-288-2002. 

April 29-May 1, Billboard's 7th Annual Inter- 
national Latin Music Conference Hotel Inter- 
conhnental, Miami, 212-536-5002 

MAY 

May 1-5, Impact Super Summit Confer- 
ence. Opryland Hotel. Nashville, 215-646- 
8001, 

May 31-June 2. Music, Money t You: 
Inside SonEwritlni And Indie Recordinc 
Conference. New Buffalo Marriott Hotel, 
Amherst, N Y 800-265-8481. 

May 31-June 2. Route 1 South Music Con- 
ference t Festival. Richmond Marriott Hotel. 
Richmond, Va 804-358-6296, 



AMES PRESIDENT OF POLYGRAM MUSIC GROUP 

(Contimied from page 6) 



takes his new post June 1. 

"Roger will not be calling a meet- 
ing on that first day of all his chair- 
men and presidents and managing 
directors," says a seasoned music 
industry executive who has worked 
closely with Ames and calls him 
"sophisticated, knowledgeable, 
quiet." He adds, "There'll be no 
grand receptions [to mark the 
appointmentl." 

For this reason, Ames is expect- 
ed to work well with the heads of 
PolyGram's U.S. record companies, 
who, among others, will report to 
him starting in June. These include 
Al Cafaro, president/CEO of A&M; 
Andre Harrell, president/CEO of 
Motown; and Russell Simmons, 
founder/CEO of Rush Communica- 
tions and co-founder of Def Jam 
Recordings. "They won't find they 
have a competitor fin Amesl," says a 
music business veteran. "He'll do 
nothing to disturb the everyday 
running of their companies." 

Also reporting to Ames will be 
the following divisions: internation- 
al pop marketing under senior VP 
David Munns; worldwide music pub- 
lishing under chief executive David 
Hockman; worldwide classics and 
jazz under president Chris Roberts; 
PolyGram Group Distribution under 
president Jim Caparro; the finance 
function of PolyGram Holding Inc., 
which controls all of the company's 
U.S. operations; and the entire U.K. 
company, as before. 

According to PolyGram. Ames 
will "functionally oversee" its music 
activities in the rest of the world, 
working with the chiefs of divisions 
in Continental Europe (Rick Dob- 
bis), the Far East (Norman Cheng), 
Latin America (Manolo Diaz), and 
Canada ((Jerry Lacoursiere). 

These executives, however, will 
continue to report to Levy, along 
with Chris Blackwell, chairman of 
Island Entertainment Group. 

Levy remains chairman/CEO of 
PolyGram Holding, and Eric Kron- 
feld will continue as that company's 
president/coo, reporting jointly lo 
Levy and Ames. 

EMI Music's Rupert Perry, who 
worked in the U.S. in the '70s and 
was president of EMI America 
Records, adds that Ames "very 
much deserves" the promotion. "Of 
course, it's all down to that good 
training Roger had at EMI all those 
years ago," he jokes. 

Indeed, Ames began his record 
industry career in 1975 with EMI in 
the U.K.. working in the interna- 
tional and A&R departments. He 
joined PolyGram there four years 
later in the A&R department of 
Phonogram Records. Ames became 
GM of London Records U.K. in 1983 
and was later named managing 
director. In January 1993, he suc- 
ceeded Maurice Oberstein as Poly- 
Gram U.K. chairman/CEO. 

In addition to the assets Ames 
brings to the PolyGram Music 
Group post, industry observers say 
that the appointment will allow 



Levy more time to focus on the com- 
pany's strategic and multimedia 
interests, including the movie divi- 
sion. That division increased its 
sales in 1996 to $772 million, with 
an increase in operating loss to 
$42.5 million from $26.2 million in 
1994. Film sales represented 14% of 
PolyGram's total revenues last year. 

"In the last five years, I have 
devoted very little time to opera- 
tions outside the U.K.. and I don't 
think that's right," says Levy. "It 
was easy for me to lose touch with 
operations, and that's not very good 
either." 

He adds, "We are in the middle of 
a fascinating time for entertainment 
companies. It's \'ery difficult to have 
day-to-day operational responsibili- 
ties and shape the strategy of the 
company." 

Levy notes that PolyGram 
Filmed Entertainment "is being run 
by a clear head in Michael Kuhn. 
The music division really had me as 
its head. I've got too much on my 
plate, especially running the Amer- 
ican company. w"hich is now [gener- 
ating] in excess of $1 billion. It's 
more than one human being can do 
well." 

One senior music industry execu- 
tive who is familiar with PolyGram 
comments, "The whole picture 
seems clear. The movie company is 
not doing well. Levy is now remov- 
ing himself from the day-to-day 
operations of music. He has [dlvid- 
edl his business into two units. He'll 
spend more time [on moviesl and 
make the board happy. And it's 
making Ames equal to Kuhn." 

Levy is adamant, though, that 
Ames' appointment to the new divi- 
sion puts "no distance" between 
Poly(jrram's film and music opera- 
tions. 

As for Ames' shareholding in 
London, an arrangement that dates 
back to 1983, Levy says, "There is 
a trust of which Roger is the bene- 
ficiary. But Roger has had that 
while being chairman of the U.K. 
company, and I am fairly satisfied 
that this is the way we will go on 
working." 

London's share of the U.K. single 
market in 1995 was 7.2%, in third 
place behind RCA (9.3%) and WEA 
(8.4%) and far ahead of the next- 
ranked PolyGram label, Mercury. 
However, its album market share 
was outside of the top 10 labels. 
London's artist roster includes East 
17, Ace Of Base (for the U.K.). and 
Systematic/ London acts Whigfield 
and Baby D. 

Kennedy will assume control of the 
full range of PolyGram operations in 
Britain, including overseeing its film 
activities, and will report to Ames. 
He says he will "inherit an existing 
team that is second to none." 
Kennedy's private law practice rep- 
resents Ames, as well as other senior 
U.K. record industry executives and 
such lop recording artists as the 
Cranberries, Enya, Wet Wet Wet, and 
Take That. 



ANTHOLOGY' VIDEO SERIES 

(Continued, from frnxje 6) 
announced, Capitol said it planned to 
ask for $24.98 a cassette and S179.98 
for the set. which would have been 
packaged with a book, photographs, 
and trinkets in a $229.98 collector's 
edition originally due this Christmas. 

However, the more Capitol pursued 
the project, the more concerned it 



became over differences between the 
marketing of videos and CDs. "If you 
name 20 issues, the answers arc dif- 
ferent for each." says a source. 

Letting others bid for the series 
"turned out to be the best situation," 
he adds. 
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^ ANGQJQUE KIDJO 
Fifi 

PRODUCER: Jean Hetoail 
Manto 162 531 039 

Featurfd in Music To My Eon, Feb. 

21 



^ MARK KNOPFLER 
Golden Hurt 

PRODUCERS: Uarit Knopllef & Chuck AinLay 
Wwncr Bros. 46026 

Imagine the bluesy rock \Tbe of "Brothers 
In Arms" and "On Every Street," the 
Celtic grace of Mark Knopfler's film 
scores, and a refreshed spirit, and you get 
a sense of what the artist's first non-sound- 
tnick solo effort sounds like. Rife with 
moments that bring to mind Dire Straits 
hits of yore, "Golden Heart" will satisfy 
the band's followers' yt^rnings to hear 
new material. In fact, it could pass for a 
Straits album, were it not for the moments 
that present a more *Drldly outlook. 
Among the most compelling moments are 
the sardonic "Imeida," the Celtic "A Night 
In Summer I^ong Ago," and the uptempo 
"Cannibals." 

-k GIRLS AGAINST BOYS 
House Of GnB 

PRODUCER Tea Nicetey 
Touch And Go 149 

Sly and sophisticated, "House Of GvsB" 
shows Girls Against Boys refining their 
smart-core to a diamond edge. As a follow- 
up to 1994's "Cruise Yourself," the album 
lacks an ob\ious crowd pleaser like "Kill 
The Sexplayer," but it makes up for that 
with a consistency akin to the band's stun- 
ner from '93, "Venus Luxure No. 1 Baby." 
The opening track and first single, "Super- 
Fire," sets the tone with a dark, hard-ass 
groove, and each substfquent song melds 
sounds from techno, trip-hop, and noLse 
rock into a sexy, seamless melange. Jump- 
ing to Geffen with its next album, GvbB is 
a band on the vei^. 



^ VARIOUS ARTISTS 

Mtoic From The Mobon PkAr GM 6 

PROOUCER- Ate Steyefmar* 
Wtwiw Bm. 46239 

Sex-hued soundtrack to Spike Lee-directed 
flick features vintage hits, and well as previ- 
ously unreleased tracks by Prince before he 
became "Ihe Symbol." Also featured are 
classic tunes recorded by the New Power 
Generation, the Re\'olution. Vanity, and the 
FWnily — all of which were planted in the 
Purple One's garden at one time or another 
Prince's creati\'e influences on said acts 
gi\'es set a aingtular cohesiveness through- 
out FWniliar tracks include Prince's sizzling 
"Hot Thing," saucj' "Girls & Boys," and 
sensual ballad favorite "Adore"; Vanity's 
naughty "Nasty Girl"; and the FWnily's 
classic R&B romp "The Screams Of I^ 
sion." 



^MCREN 

The Vybin In Black 

PRODUCERS VknoiA 
RutMas88S61-5544 

On his third solo set, former N.WA 



SPOTLIGHT 
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PATT1 ROTHBERG 
Between The 1 And The 9 

PRODUCER: 'Utile" Dave GfeenDetg 
EMI 36834 

Gifted New Yoric singer/songwriter/ 
guitarist Patti Rothberg sings of Im'e 
and relationships with a witty sophisti- 
cation that belies her youth. Discm'ered 
busking in the subway (hence the 
album's title), the 23-year-old artist is 
one of the most lucid writers to emerge 
in some time, shining most brightly on 
the seductK-e opener "Flicker," the 
searing "TVeat Me Like Dirt" the folky 
lead single "Inside," the uplifting 
"Change Your Waj's," and an autobio- 
graphical hidden track. Rothberg — who 
is supported by a top-notch band and a 
young producer whose instincts are as 
finely honed as her own — is a prime 
candidate for rock, alternative, triple-A, 
folk, and pop airplay. She is also a tal- 
ented \isual artist Sind her paintings 
are featured in the album booklet The 
most inspired debut in recent memory. 



rhymer MC Ren strides atop thick, tuneful 
tracks, rapping in a had-it-up-to-here style 
that's forcefiil and precise. He sounds like 
a ferocious rhyme animal, painting bal- 
anced, technicolor portraits of black ghetto 
life while also standing up for the art of 
hip-hop. First single "Mad Scientist" 
assertii, "There's too many records out 
that ain't sajin' nuthinVAnd fake-ass radio 
stations ain't playin' nuthin'Alie shit's 
gotta get back, it's time to MC." Distrib- 
uted by Relativity 



SPOTLIGHT 



TAJ MAHAL 




TAJ MAHAL 
Phantom Bluet 

PRODUCER. John PmIw 
PFivate Music 100982139 

Bluesman Mahal delivers his most 
fluid and accessible album in some 
years, performing material that befits 
his urbane style and showcases the tal- 
ents of a hacking band that includes 
guests Eric Clapton, Bonnie Raitt, and 
Mike Campbell. FVom the Cajim \ibe 
of F^ts Domino tune "Let The Four 
Winds Blow" to the slow-blues drag of 
Doc R)mus chestnut "Lonely 
Avenue" — and from Mahal's acoustic 
gem "Lovin' In My Baby's Eyes" to 
the Jessie Hill rave-up "Ooh Poo Pah 
Doo" — the album is highly spirited 
and extremely infectious. Clapton 
shines on the fiery "Here In The 
Dark" and "(You've Got To) Lo\'e Her 
With A Feeling," and Raitt duets with 
Mahal on "I Need Your Loving." A 
wonderful record from one of the 
genre's most eloquent voices. 



COUNTRY 



PAUL OVERSTTtEET 
Time 

PRODUCER: letTf CfuttJifieW 
ScarteU Moon 06732 

Paul Ov'erBtreet has beconrte such a force for 
"poidtive countTT,-" that this album is bdng 
worked at both countiy and Christian sta- 
tions. Writer of such classic songs as "Forev- 
er And E\'er Amen," "On The Other Hand," 
and "Digging Up Bona*," he wrote or co-wrote 
nine of the 10 cuts here. And it's all upbeat, 



VITAL REISSUES 



BfaiE HOUOAY 
Love Songs 

PROOUCiRS- Steve Bcrt(Wiit; 4 VMei 
Cdkjmbtt Letacy 648S3 

Thif* splendid effort, highlighting newly 
reiTuistered ':i()s recunlings by Holiday 
on Brunswick and Vot"alioti. wiihmit 
(juestion is the l)ei>t-sounding early 
Lady Day around. FWther. with iJiis 
release comes a promise (mm I,«gacy 
to recti^' Sony's overreaching use of 
atnbience-killej" noise reduction systems 
on 78-era material during the early 
da.w of CDs; I^egacy will remaster all of 
iti? e-Xtensi\'e Holiday hultlings. The 
allmni packagi? is slightly marred by 
amateur liner notes and casual proof- 
reading — the last line of the Ijth's to 
"You Go To My Head," certainly one of 
the da^&K Holiday interpretationtt, is 
rendwvii a.s "\o{\ head." (Ijegstcy saya it 
will fix the booklet tyjios.) The new- 
sound .sht(uld prompt airjilay for the 
great singt;r's early work, like hex lan- 
guid, strangely sad "Night And Day." 



VAMPYROS LESBOS 
Sexadelk: Dance Party 

PRODUCER noic listed 
MoMl 

Thiti unque.'*tionat>ly iKid release is 
drawTi from the ersatz rock'n'roll scores 
of lhi"ee "erotic horror" movies tlirected 
in 1970 by km-budgel auteur Jc-w l-Van- 
co. Written by Manfml Hubler and 
Siegfried Schwab and performed by the 
"VampiTf* Sound Incorporation.'" it 
could he deiwnibed as the Electric 
Primes meet Efiquix'el at a lo\'e-in. iLs 
cheesy. ultra-'fiOs sound is embelfehed 
by electric pianos, organs, sitars. fuzzed 
guitars. Herb Aliieri-like Imm chartii. 
weird vocal pa.^i.'iages, and .'iound effects. 
Ifs tacky fun Ihmiighoui, with notable 
tracks including the p.^vcbeddic sound- 
track-pi>p of "W'e Don't Care'' and "The 
Six Wisfiorns Of Asiiasia." The album is 
dedicated to E^Vanco's late star Soledad 
Mh^nda, and it^ booklet exposes her 
eryoi-ably tawdrj' movie stills. Contact: 
2]2-75.>-tt2S. 




GETDBOYS 
The Resumctkm 

Rap-A-LotiNoo Jr^bt Vbtln 41555 

The sixth Geto Boyz album reunites 
the crew's most famous lineup: Bush- 
wick Bill. Scarface, and Willie D. As 
they declare in the set's first single 
(and War cover), "The Worid Is A 
Ghetto," and the Geto Boys seem to 
have become ghetto men. There's 
more maturity and a lower body count 
in their skin-tight grooves. The pas- 
sion they clearly still have for rapping 
manifests itself in lyrics that attack 
racist cops and uncaring polic>'-mak- 
ers whom they view as hostile to those 
left to dwell in the inner cities. 
There's also deep sadness and a heavj' 
moral tone attach€;d to the words. 
Guest voices include Menace Clan. 
Face Mob, and Larry Hoover — the 
leader of Chicago's most notoriou.s 
street gang, who asserts that "real 
gangstas go to the polls." 



family values music. Jeny Cnitchfield's pro- 
duction is crisp and brisk, and Ov-erstreet is in 
Sne voKe. Contact: 334-633-9000. 



^ HER8IE KA^4CCX;K 
The New Standard 

PRODUCERS MertNeHancodi&GivEdaline 
V«ve529 a42 

Multitalented, groundbreaking muskrian 
Herbie Hancock lakes another step into 
unchartered territor>- by rendering rock, 
pop. and R&B tunes in an instrumental jazz 
setting, with a first-rate combo consisting of 
Michael Brecker, John Scofieki. Dave Hol- 
land, Jack DeJohnette, and Don Aha&. The 
tunes? As eckKrtic as they come. From Nir- 
\-ana's "All Apologies." ftince's "Thieves In 
The Tbmple," Sade's "Lo%'e Is Stronger 
Than Pride," and I¥ter Gabriel's "Mercy 
Street" to the Beatles' "Norwegian Wfcod 
(This Bird Has FkiwTi)." Don Henley's "New 
York Minute," and Babi^ace's "When I Can 
See You," all are neariy unrecognizable, but 
surprisingly e£fecti\-e, and given to free-flow- 
ing imprmisation. A delightful musKal 
experiment, and a statement about the 
adaFKabiti^ of great songs. 

if iUNKO ONISHI 
Ptano Quintet Suite 

PflOOUCtftbr HitcnM NtmBkma A Xirto) OnMil 
BkM NoM 36483 

Engaging, progressive jazz pianist Junko 
Onishi's newest is a quintet date that fea- 
tures American trumpeter Marcus Belgrave 
and J^ianese alto saxophonist Eiichi 
HayashL Onishi's kej-board ^proach is 
impressively lyrical and rh\thmically com- 
manding, and her ensemble sound reclaims 
the hard-hitting spirit of the *60s innovators. 
Standouts include such originals as the 



razor-sharp tiUe cut, the playful "Natundly" 
and the free-ly Latinesque "The TVopk Of 
Cancer." Her "Interiude I" is a sweetiy syn- 
copated arrangement of a Robert Schumann 
piece, and. as a nod to another apparent 
influence, she plajv Mingit* themes "f^g- 
gie'a Blue Skjiight" and "Orange Was The 
Color Of Her Dress Then Blue Silk." Also 
includes an ebullient version of "Take The 'A' 
IVain," with vocals from Belgrave. 



LATIN 



★ lALUPffA 
Ties-D 

PRODUCER Jotge Amaro , 
ROVBKK 35103 

Cle\'er Mexican rockers return with dark, 
often humorous vignettes of gut-wrenching 
quesL^i for Im e an(i carnal happiness that are 
cemented to loopy funk'skaYock arrange- 
ments and the delectably quirkj' vocals of 
Htklor Qu^ado and Rosa Adame. ITiough a 
lefl-field entry for U.S. Latino radio, this 
grinding 11 -song set will likely become a 
mainstream favorite of rock-en-espanol 
devotees. 

if VICENTE AMIGO 
\rniencias Imaginadas 

PRODLCER ViceniB Amipj 
Sony Dtecos 81782 

Sorely underrated flamenco guitarist fiwn 
Spain could score at U.S. Latino radio with 
spr>; highly embraceable "Limon De Nata" 
or perhaps with an edited version of delicate 
ballad "Querido Metheny" — the latter entrj' 
featuring a lovely dialog with masto* gui- 
tarist I^co de Lucia. Still, best outlets for 
this virtuoso performance lie with AC, jaze, 
or noncommercial stations. 



NEW AGE 



-A- POSSESSION + AFRtCAN 0U6 
CWWbridOne 

PROOUCEJ^i m ixvifti 
Sufanwta980l 

When is worid music not worid music? When 
it's been produced by Bill Laswell, who 
morphs, mut^es, and recontextualizes the 
music of three African artists, Foday Musa 
Suso, Fbusseny Kou,vate. and Aiyb Dieng. 
Playing y/esA African percussion and 
stringed instruments, including the kora and 
ingony they gi^-e performances laced with 
looping drum grooves, ethereal atmos- 
pheres, and Laswell's own deep dub bass 
linei. He w^\'es these elements into four 
seamless soundscapes that are edgier and 
darker than most ambient worid fusion but 
explore much of the same terrain as Steve 
Roach and Jon Hassell. 



^ CISSY HOUSTON 
Face To fact 

PRODUCERS: Joel Mou t Cissy Houston 
House Of Bktes 87007 

Long one of the most sought-after back- 
ground vocalists in R&B and pop music. 
Cissy Houston has sung definitively with 
everyone from EKis to Aretha, as well as 
her famous daughter Whitney. Houston 
turned her solo sights to gospel in the mid- 
70s, but it's clear she never forgot either 
the rhj-thm or thf; blues, and this latest 
offering is steeped in both. With the 
sparse, slide-guitar-driven blues of "God 
Don't Ever Change." a wonderful 
"gospelized" revision of "How Sweet It Is 
(lb Be Loved By You)," and 10 other offer- 
ings that run from soulful pop balladry to 
double-barreled, old-school gospel, Hous- 
ton clearly establishes that her remarkable 
past is but a springboard to an equally aus- 
picious present and f\iture. 



A I B| lUfOa SPOTLIGHT: Releases deemed by the review editors to deserve special attent»n on the basis ol musical ment ancVor Billtxiard chart potential. VITAL REISSUES: Rereleased albums ot special artistic, archival, and commercial interest, and outstanding collec- 
HLvUIVIWa lions of worto 1^ one Of nrMsre artists. PICKS (^): Hew releases predicted to hit the top half ol ttie chart in the corresponding tormat. CRITICS CHOICES (*): New releases, regardless of chart potential, highly recommerKled because of their mustcal 
menl.MUSIC TO MY EARS(J3): New releases deemed Plchs which Mere featured m the "Music To My Ears' coJumnasbemgarmngtherrtost significant records of the year. All albums commercially available in itie U.S. areeli^ble. Send review copies to Paul Vema, Billboard. 1515 
Broadway. r4ew York, N Y, 10036. Send R&B albums to J.R. ReynoMs, Billboard, 5055 Wilshire B^^d.. Los Angeles, CA 90036. Send country albums to Chet Rlppo. Billboard, 49 Music Square W., Nashville. TN 37203. Send Latin albums to John Lannert, 18H Fern Valley Road. 
Louisville, KY 402 19, Other conlnbutor^i Havdock Nelson (racyN Y): Irv Uchtman (Broadway/cabaret/M.Y); Heidi Waleson (classical^N-Y.): Drew Wheeter Oaz^'N.Y); Deborah Evans Pikx (contemporary ChnslianiTJashville); Gordon Ety (gospel); John Diliberto (new age). 
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^MADONNA Love Don't Live Here Anymore 

(4 03) 

PROOUCCft. Nite doOgen 
WRITER: M. Gngxy 

PUBUSHERS: Mvy TM«l(t»VWamef-Tan«r1»n«. BMI 
REMIXERS: SoulShock £ Kjriin. David ReitzK 
HUverkk 7934 (c/d wgrnw Bns i Icumw wnilei 
The second offering from La M'b current 
collection of ballads, "Something To 
Remember," shows her luxuriously 
stretching out over the Rose Royce 
chestnut Originally heard on the diva's 
"Like A Virgin" opus, the track has been 
effectively reconstructed twice — first as 
a lush slice of symphonic pop, and then as 
a old-school, jeep-soul cruiser. Both 
arrangements perfectly suit her vocal, 
which is rife with emotional belts and 
theatrical gasps. The Soulpower rembt by 
SoulShock & Karlin should prove revela- 
tory to programmers who remain drunk 
on the funk of Mary J. Btige and F^th 
Evans, while David Reitzas' string-laden 
version will please those who never got 
enough of the previous "You'll See." The 
bottom line is that this will likely be 
another smash for an artist whose stock 
as a credible musical entity deservedly 
rises with each release. 

^TOTAL Kiuin'VM<44n 
PRODUCER Raphael Saadiq 
WRITER: not Itslcd 
PUBLISHER: not listed 

Bad Boy Entertatnnwfrt 9056 Ic/o BMG) (cauMM sin- 

Chugging jeep-soul meets strumming 
psychedelic pop on this refi^eshingly 
unique, immediately infectious effort. A 
aawy creative sidestep from the much- 
copied soimd of the pre\'iou8 "No One 
Else," this song will likely be the single 
that pushes the act beyond flavor-of-the- 
moment status — particularly given the 
rich vocal personality displayed. These 
young women are clearly capable of more 
than purring over a canned beat. Leaving 
the mind reeling with possibilities, this 
single is not to be missed. 

COLOR ME BADD The Earth. The Sun, The 
Rain 13 37) 

PROOUCCR Narada MichaaJ Waidon 

WRITERS: e. Wolfl. S. Pwrsa 

PUBLISHERS: Elliot WoW/E Ml- Virgin. ASCAP; Sldcey 

PicfMiChryuItt Songs, BMI 

Giant B136 Ic/o Wamer am \tueatat vngle) 

Before there was an army of harmonious 
male quartets vying for radio time, there 
was Color Me Badd. The act previews its 
third album, "Now And Fbrever," with a 
ballad that coasts with finger-snapping 
rhythm and retro-pop melodic influence. 
A little on the formulaic side, the perfor- 
mance is sweet and full of earnest energy. 
Give it a fair shot. 

SPIN DOCTORS She Used To B« Mine i3.z6) 

PRODUCERS: Oanny Kortcwnar, Peter Deflendofg 

WRITER: not listed 

PUBLISHER: not liUed 

Epic 77 15 (c/D Sony) (cxocRe un|le) 

It has been a long, long time since this 
band has offered a single so fun and invig- 
orating. A peek into the forthcoming 
"You've Got To Believe In Something," 
this rocker rattles with palpable fimk and 
pop gle^. The guitars attack hard enough 
to woo rock radio, while the stick produc- 
tion and harmony-fueled chorus smack of 
top 40 success. 

MARK SNOW X-Rles Themt |3 JSi 

PRODUCER; Mark Snow 

WRITER: M. Snow 

PUBLISHER: TCF, ASCAP 

REMIXER: PM Dawn 

Wanwf Bros. 8151 (CD prww) 

The media and public frenzy surrounding 

Fox-TV'b "The X-Files" appears likely to 

accelerate to manic proportions with the 



onset of the albiun "Songs In The Key Of 
X: Music FVom And Inspired By The X- 
Fiies." Fining the flames is the availabil- 
ity of the show's haunting instrumental 
theme, which should be a nifty morning 
radio show novelty item. Fbr added pro- 
gramming incentive and a greater level of 
vibeology. PM Dawn has remixed the 
track with a spooky hip-hop hand, sam- 
pling dialog from the show and adding an 
armload of sound effects. Way cool. • 

JUDY TORRES No Reason To Cry i4 3oi 

PRODUCER: not lifted 

WRITERS: C. Mdrna, M Rodrisuu 

PUBLISHERS: Protoons^iiyMolina. ASCAP 

REMIXERS: Danny Conglw. Chns Gwello. Rtchie Sanlana. 

Glenn Fitscia 

QPM/Prafite 2502 (cancltc sir^> 

Profile's new dance-driven subsidiary 
continues to position itself toward 
crossover radio with this Latin-inflected 
ditty, which is actually a sa\'vy remU of a 
jam first recorded for Profile several 
years ago. Freestyle aficionados will know 
Torres from her numerous cute past 
efforts, and the time has come for main- 
stream popsters to finally embrace this 
highly appealing artist. The remix team of 
Danny Congiio, Chris Gioello. Richie San- 
tana, and Glenn FViscia carefully walks 
the line between slick Euro-NRG and 
more edg.v house. A fun one for the boom- 
boxes. Contact: 529-2600. 

ClARRISSA Sail Away o 48i 

PRODUCER: Don Gehmw 
WRrriRr M R«ih 

PUBLISHERS: Cathedral de Saryr/Wamcr Chappdl. ASCAP 
MMnmotti 6656 lao AturtKi (CO unght) 
Similar to such acts as the Gin Blottsoms, 
Clarrissa is mining an audience attracted to 
mellorw; inoffensive poiVrock. "Sail Away" 
answers the call with nicely executed coun- 
trified guitar and understood, clear vocals. 



R & B 



^LVl )AmLV.(4 3i) 

PRODUCERS: MonWl Jorttan, STiaopeB Cfawtord 
WRfTERS L- ^tnitn. M. Jortwi 
PUBUSHERS: T-GirWs Or*/. BML Mo' Swan^Shep and 
Shep. ASCAP 

tiommy Boy 7724 (caudle tir^] 
The oh-so-soulful singer who helped propel 
"Gangsta's PiTddise" by Coobo to multifor- 
mat success uill continue to build his own 
fan base with this grinding slow jam. TTte 
lyrics swerve from a heated romantic sce- 
nario into a chorus built around increasing 
awareness of L.Vs identity Taik about 
marketing and music going hand in hand! 
Fortunately; the groo\'e (courtesy of co-pro- 
ducer Montell Jordan) and L.\rs perfor- 
mance are strong enough to make such 
obvious grandstanding seem like nothing 
more than the rap arena's standard jock- 
grabbing. 

^ REV RUN Sanctffied am) 

PRODUCER: not listed 

WRITERS J S^nmons, L Smim. B W»w 

PUBLISHERS: Del MnVFunk GroownsverwYl Run/Paneon, 

ASCAP 

Bamon 32144 (CO s<n0ej 
Far from the days when he rocked and 
rhymed about his sneakers and twisted 
nursery rhymes into slamming beats, the 
former Run-D.M.C. member turned rev- 
erend brings his extensive experience and 
talents to the table in this track for the 
higher good. Run displays a surprisingly 
smooth singing voice in this gospefrap 
hybrid and shows, like his brother Russell 
Simmons, that he still has his ear to the 
streets. 

PUFF JOHNSON Fonver Mm (4«n 

PRODUCER Narada Michael Walden 

WRITERS N M. WakJen. P Johraon. S.J Daliota 

PUBLISHERS- Gratitude Sky/Warnef-Chappell/Hackley, 

ASCAP; Ensign, BMI 

Work 7655 \ao Son,) [cauette lineie) 

Johnson effortlessly gUdes through this 
pop-sweetened R&B ballad, produced 
with recognizable flair by the venerable 
Narada Michael Walden. The song itself 
is a tad predictable but pleasantly execut- 
ed. It is easy to imagine love-struck 
young girls swaying and singing along to 
this. FVom the album "Miracle." 



■k MAXWEa 711 The Cops Coma Knocfcin' <» i3i 

PRODUCERS PM & Muve 
WRITERS: Musie, H. Davfd 

PUBLISHERS SonWATVjMuuewcllGaft Zmn. ASCAP 
Columbia 7671 icJv Sony) icassstle vn0t} 

Add Max^^'ell's name to the growing list of 
artists forging the new-school soul trend 
of melding classic sounds with current 
jeep grooves and live instrumentation. 
That combination, with the addition of 
smooth falsetto vocals and intelligent 
lyrics, results in a deliciously seductive 
single that inspires fond comparisons to 
Marvin Gaye and early Prince. A must for 
R&B formats, though pop and AC pro- 
grammers should have a close listen, too. 
FVom Maxwell's equally noteworthy 
albimi, "Urban Hang Suite." 



COUNTRY 



^ GARTH BROOKS The Change (405» 

PRODUCER: Allen Reymlds 

WRITERS; T Arala. W Heste* 

PUBUSHERS: Little Tytie^Fwerunner/MCA. ASCAP 

CapttDl 10324 ic/a Ctm») ICO prwno) 

Brooks .should .';core big at country radio 
with this well-written ballad, penned by 
Tony Arata {who wrote "The Dance") and 
WajTie Hester. The lyric is eloquent and 
powerful: "And I hear them saying you'll 
never change thing&'And no matter what 
you do/It's still the same thing/But it's not 
the world that I am changing/I do this so 
the world will know/That it will not change 
me." Wow! Can these guys write or what? 
Brooks turns in one of his best vocal per- 
formances to date — sensitive, understat- 
ed, honest and not preachy. This is music 
v^ith meaning, a great, great song. 

^ GEORGE STRAIT Bhie Clear Sky i2 52) 

PRODUCERS: Tony Brwwi. George Strart 
WRITERS: M.D SartdefS. J. Janard, 6. ChPtero 
PUBLISHERS: Slantruch VMtn Grouf^ark DVAlabama 
BandWild Coun1ry/Mi5S Btyss, ASCAP 
MCA 551S7 (ott Unil (7->nch unge) 

FVom the catchy, melodic introduction to 
the steel guitar weaWng throughout this 
lively uptempo number, it sounds like 
Strait has another hit on his hands. That 
readily identifiable, likeable, warm Texas 
voice totally sells this sweet song about 
the joys of finding love. As usual. Strait 
knows how to pick 'em — and how to sing 
'em. 

^ TRACY LAWRENCE Time Marches On (303) 
PRODUCER; Don Cook 
WRITER: B Bnddock 
PUBLISHER: Sony Trw. BMI 
AOanllc 6699 i7-^»r«a> 

The title cut of Lawrence's current album 
is an intriguing song that chronicles the 
life of a family in its different stages; it 
uses vivid images that connect the listener 
to the lyric through the characters and 
cultural references. Lawrence's delivery 
and Cook's production are right on target, 
making for an ei^joyable single that should 
find a welcome place on country playlists. 

★ THE SKY KINGS Picture Perfect a m 

PRODUCERS: Rob Feaster. Rusty Young. Bill Lloyd, John 
Cowan 

WRITERS. R E. Orrali, J Nwltinjp 
PUBLISHERS. EMI-ApnVJkNU/Milene. ASCAP 
Wamer Bm. BlOO (CO promoi 

Welcome back. It has been way too long 
since country radio has had the chance to 
play music featuring these three talents: 
former New Grass Rewal vocalist John 
Cowan, Foster & Lloyd's Bill Lloyd, and 
former Poco member Rusty Young. The 
song is a solid, uptempo tune marlted by 
excellent musicianship and energetic pro- 
duction. This could be the start of some- 
thing big for these guys all over again. 



DANCE 



ANGELA LEWIS Dream Come True inouming 

PRODUCER. Brian Bristol 
WRITERS: B. Brutol. A. Lewis 

PUBLISHERS: LisleniBg Partor/Angela Lewli/Lok>, BMI 
R£MI)(ERS- JunKK Vasquez. Hani, Brian Bristol 
GroovttlchMn 032 llZ-tncn vngie) 

Clubland has a potential star in its 
mid.'it with the introduction of Lewie, a 
charming young performer capable of 



rising above the trafTic of a busy house 
jam. She commands the track at all 
times, which is an impressive little trick 
considering the high-powered presence 
of remixer Junior Vasquez and producer 
Hani. The mixes stretch from tribal to 
disco-spiced, with a convincing splash of 
R&B here and there. Quite cute. Con- 
tact: 212-371-5345. 

★ KERRI CHANDLER Hallelujah (r>o timmg i«t- 

Ml 

PRODUCER: Kerri Chsndtof 
WRITER: not listed 
PUBLISHER: not listed 
REMIXER: Kerri Chandler 
Klni StrMt 1040 (12 -ncri jlrulel 

Chandler remains one of the best-kept 
secrets of house music. Unlike so many 
of the production flavors of the moment 
grabbing brief above-ground attention, 
he is continually rethinking his overall 
sound and approach to melody, while 
constantly searching for a harder 
groove. Chi "Halleliyah," he dips into 
warm spiritual waters, infusing house 
rhythms with hands-in-da-air percus- 
sion and rousing keyboard rolls. The 
hook remains smartly prominent at all 
times, raining even the requisite dark 
dubs a catchy cut above the rest. Con- 
tact: 212-995-9566. 

^ . 

« ROZ WHITE Bad For Me f6:22t 

PRODUCER: Ed 'Gusto' Greeif 
WRITERS: 0. Thomas, C, Veal 
PUBLISHER: Hurrah. ASCAP 
REMIXER: Ed -Gusto' GrMn 
Bulkl 004 lL2-ir)cri uncie) 

White takes a healthy stride toward 
achieving mega club divadom k la early 
CeCe Peniston with this anthemic 
house kicker. Fast-rising producer Ed 
"Gusto" Green shows that he has a 
sharp ear for poppy choruses, as well as 
an obvious penchant for revisiting the 
disco era — both are richly apparent on 
this track. He tightly layers White's 
lead and harmony vocals between the 
slick keyboards and muscular bassline, 
creating a phat and forceful sound that 
seems designed for peak-hour club play 
and crossover action. Something to 
keep a close eye (and ear) on. Contact: 
201-662-8541. 




MIKE AND THE MECHANICS Another Cup Of 
Coffee (4: IS) 

PRODUCERS: Christophtr Neil, Mike Rulhvrlord 

WRITERS: M. Ruthftrlord. C. Neil 

PUBLISHERS: Hit & RurVMichael Ruthertord/Warner- 

Tameflane/Htdden Pun. BMI 

Atlantic 6427 IcasMlti tingial 

Atlantic takes another earnest shot at 
reviving interest in this act's overlooked 
1995 album. "Beggar On A Beach Of 
Gold." The storytelling nature of this 
song may grab the attention of adult lis- 
teners in search of more than "ooohh 
baby, baby" love fodder. The strolling 
midtempo music is a bright, lively con- 
trast to the somewhat resigned, dark 
tone of the lyrics — perhaps to the sin- 
gle's detriment. Time will tell. 



ROCK TRACKS 



^ GARBAGE Only Happy Wh«i It Raim 0 291 

PRODUCER: not listed 
WRITER not listed 

PUBLISHERS: Vibecrusher/lrving. BMI: Desdami. 
ASCAP 

AInw Sounds 4860 (CO tir«ia) 

There is no point in singling out any par- 
ticular performance on most Garbage 
tracks, and "Only Happy When It Rains" 
is no exception. Solid all the way 
through, the song plays Shirley Man- 
son's intriguing vocal style perfectly 
against Steve Marker and Duke Krik- 
son's splendid guitars. As usual, Butch 
Vig's drumming is tight and full of flare. 
F^ded vocal sections and overdubs per- 
fect the mix, while Garbage maintains 
status quo with vibrant, haunting lyrics 
such as those on "Vow" and "Queer." If 
you're not playing this, you don't have a 
pulse. 



^ RED HOT CHILI PEPPERS Aeroplane u os) 

PRODIKER Ridi Rubin 

WRITERS: Kiedis. Rea, Navarro. Smith 

PUBLISHERS: Three Pounds ol Mmic/EMI-Blackwood. 

BMI 

Warner Bros. 8018 icovnet) 
This delightful flight of fancy from the 
Chili Peppers shows why the act contin- 
ues to succeed in spite of a frequently 
changing lineup and evoking musical 
tastes. An attractive pop tune pepped up 
with Flea's characteristic funk bass, 
"Aeroplane" may not be the Peppers' 
finest piece, but it is exceptionally radio 
friendly. 

SLACKJAW Off The Cull (4^2) 
PRODUCERS: Rob. Slach»tw 
WRITERS: Slaclqaw 
PUBLISHER; not listed 
Mjple Bar 97207 fi-mch vnifti 
Don't listen to this just because the band 
is from the Pacific Northwest. Oh, all 
right, if that's what it takes, so be it 
"Slackjaw" may not explode in the near 
future, but the band is definitely laying 
the groundwork for greater things. Lead 
vocalist Eric Schopmeyer is that unique 
singer who never sounds polished but 
whose rough edges complement the 
equally jagged playing by his band- 
mates. 

JAWBREAKER Acddent Prone o 4at 

PRODUCERS: Rob Cn^allo, JawOfsatcr 
WRITER: nol loted 
PUBLISHER: Seabiscuit, BMI 
DGC 4062 <<Ja Unit (CO ungle! 

"What's the closest you can come/Tb an 
almost total wreck/And still walk 
away/All limbs intact?" This and other 
questions posed in "Accident Prone" pro- 
vide a little something for the masochist 
in all of us. Dark In tone similar to early 
Smiths but harder-edged musically, Jaw- 
breaker serves up this treat with blaring 
guitars. 



RAP 



•k PUNK BARBARIANS BubUin' m mir^ um) 

PflOOUCER: Poisoned Ivy 
WRITER: not listed 

PUBLISHERS: Utile StepheiVBarbaric ErMertatomenVIll 
Heads. BMI 

tcttul 34234 Ic/D MS DolntKitirv) (CD singk) 

One minute into this head-bobbin' jam, 
you can tell that this promising Long 
Island, N.Y., quartet has been operating 
under the schooling of Public Enemy. It's 
all in there: the sharp, relevant lyrical 
construction, the unusual style of bend- 
ing words, and the formation of hooks 
that become permanently embedded in 
the brain upon impact. However, this act 
also forges its own interesting vibe that 
will keep detractors at arm's length. This 
mad-catchy single has the juice to go well 
beyond expected street-level credibility. 
Top 40 props could also easily be a part of 
its immediate future. Contact: 212-768- 
0404. 

DEE ARTHUR (>ee4 Mtneia i4i 

PflOOUCER: not listed 
WRITERS: CD. Williams, Mr. Stank 
PUBLISHERS: 848 Records. StrS Game 
Navarre 102 (CDsirwei 

The old school-styled refrain backed with 
synthesizers shows that Arthur knows 
what a good lick should sound like. How- 
ever, thi-s artist is hardly ready for air- 
play, as he doesn't offer anything new 
lyrically or musically. Also, production 
lacks clarity and balance, making listen- 
ing a chore. 

POPPA 000 Mother's Prayer (3:42) 

PRODUCER: S*ih C. 

WRITERS: Tory C . C. DolOy. D Martirt 

PUBLISHER: BMG, BMI 

Avoitlrltkiue 15470 (c/o BUG) (CD single] 

A nice writing flair momentarily lifts this 
track from mediocrity but then descends 
into a mire of cliches. Musically, the stan- 
dard sing-song meter of "Mother's 
Prayer" contributes to an overwhelming 
feeling that we have heard a similar but 
superior song. 



QIUISI FQ" ^'^'^^(►): New releases with ttiegreatestchart potential. CRITICS CHOICE (*): New releases, regardless ol potential chart actwri, which the revieswer highly recommends because o( meir rriuslcal m NEW AND NOTEWORTHY: Highlights rww and 
vMULCva developing acts worthy o4 attention. Cassette, vinyl or CD singles equally appropriate for nwre than or>e format are reviewed in the category with the tMoadest audience. All releases available to radio and/or retail in the U.S. are eligititefor review. Send 
copies to Uny flick. Billboaft). 1515 Broadway. New York, N.Y. 10036. Country sir^gles should be sent to Deborah Ev«n» Price. Billboard. 49 Mustc Square W., Nashville. Tenn. 37203. Conlhtwior: Brett Atwood (LA.). 



96 



BILLBOARD APRIL 6, 1 996 



Reviews & Previews 



HOME 
VIDEO 

EDITED BY CATHERINE APPIEFEU3 OiSON 

MUSIC 



MTV'S ULTIMATE SPRING BREAK BASH 

Sony Music Video/MTV Home Video 
SO mtnutM, $14.98 

For most high school and college party- 
ers, spring break 1996 is still fresh 
enough in mind to taste. And thanks to 
this best-of compilation carved from 10 
years of holiday beach parties hosted 
by MTV, the sun-aoaked fantasies of 
pubescent males need never fade away. 
Included in this well-oiled video pas- 
tiche are performances by the Red Hot 
Chili Peppers, TLC, Soul Asylum, and 
Bush, among others, with guest 
appearances by Alicia Silverstone, Jon 
Stewart, and Rodney Oangerfleld. 
Dream on . . . 



CHILDREN'S 



BABY LOVE: BABIES BEING BABIES 
3S mInulM. $9.95 

TVke three on the baby-face bandwagon 
is the first original production to come 
from Kultur label WhiteStar Video. The 
now-recognizable formula of close-up 
footage of babies doing their thing is 
winning over infants and their parents 
galore, and this title — with a cast of 
more than 90 young ones — will not dis- 
appoint the masses. The studio-quality 
production is noteworthy, and the low- 
price makes this one a good bet for par- 
ents and the gift-buying crowd. 

MASKED RIDER 

Sabtn Home Enlenainmenl/WametViswn 
45 mlnulti, S12.95 

Another video release culled from the 
vaults of popular children's TV series, 
"Masked Rider" comes courtesy of the 
Fox Children's Network. Created by 
Bob Hughes, the eye behind "Mighty 
Morphin Power Rangers" and "Ameri- 
ca's Funniest People," the live-action 
story of a teen uith a spUt personality 
(dashing dude De.x by day, alien super- 
hero by night) is a hit with children 
ages 6-11. Saban is kicking off the hi- 
tech show's video debut unth the release 
of two two-part specials, "Escape From 
Edenoi" and "Super Gold Special," and 
tots of promotional support. 

SEE HOW THEY GROW 

Sony Wonder 

30 minutes ckIi, S12.98 eich 

The four latest episodes in Sony Won- 
der's wonderful live-action animal 
series — "Desert Animals," "Sea Ani- 
mals," "Jungle Animals," and "TVee Ani- 
mals" — are as fun and educational as 
the initial crop of titles the label suc- 
cessfully released last year. The formula 
for each program is the same: follow 
baby animals of all shapes and sizes 
from birth to the time they are able to 
make it on their own. Based on the Dor- 
ling Kindersley books of the same 
name, the series offers much more than 
most of the standard live-action fare in 
terms of production values and content. 

MR. HUMDINGER GOES FISHING 

Snowball Producliont 

30 minutes, $12.95 

First in a series of humorous live-action 
videos, "Mr. Humdinger" seeks to teach 
children about the world of the commer- 
cial fisherman. Guided by the unlikely 
trium\irate of s fisherman; his Gilligan- 
esque sidekick, for whom the video is 
named; and a puppet aptly called Mr. 
Fin, the program journeys to sea 
aboard a 90-foot fishing boat. In addi- 
tion to engendering its share of fun and 
adventure, the program features water- 
safety tips, such as how to use a life 



jacket. Production values are on par 
with most of the short and simple inde- 
pendent videos of this genre. (Contact: 
805-257-4904.) 



HEALTH & FITNESS 



JENNY CRAIG: LH'S GH STARTED 

Wanwi Vision 

40 minutes. $14.95 

Building on the baby-step, nurturing 
altitude that has kept customers com- 
ing back to her weight-loss program, 
Jenny Craig segues into the fitness 
video market with a trio of programs 
tailor-made for beginners. The first in 
the series, "Let's Get Started," contains 
30 minutes of low-impact aerobics and 
basic toning segments, as well as a 
hearty, helpful dose of testimony from 
Craig and some of her successful 
clients, who also participate in the exer- 
cises. A real exercise video made with 
real peoptd. 



DOCUMENTARY 



KIDNAPPED BY UFOS? 

Nova 

60 minutes, $19.95 

Pulled directly from its PBS television 
run — including funding acknowledg- 
ments — this "Nova" video builds on the 
continuing fascination with aliens. A 
roll call of regular Joes who share their 
stories of close encounters meshed 
with testimony from the physicians, 
psychiatrists, and scientists (including 
Carl Sagan) who are studying them, 
the program is one of the most elabo- 
rate and balanced of its kind. "Nova" 
specials are available to retailers the 
day after their television airing. Other 
recent titles include "Terror In The 
Mine Fields" and "B-29 Frozen In 
Time." (ConUct: 212-444-3270.) 

THE SMART ONES 

Paragon Media 

25 minutes. $29.95 

The story of master Tahltan-TIingit 
wood carver Dempsey Bob opens a 
door to one of the most treasured tra- 
ditions of the indigenous people of 
Canada's Pacific Northwest, 80% of 
whom were killed in a small pox epi- 
demic at the turn of the century. Inter- 
views knd stories told by Bob, histori- 
ans, and museum curators pepper a 
parade of beautifully documented 
footage of the land, the giant wooden 
mask carvings, and some of the cere- 



RIVER DANCE— THE SHOW 

Radio City Mu&ic Hall, N«w York. M«rcti 13-17 

A sensation in Ireland and the 
U.K., Celtic music and dance 
extravaganza "Riverdance— The 
Show" took Manhattan by storm 
on the week leading up to St. 
Patrick's Day, with eight sold-out 
performances at Radio City Music 
Hall. 

Conceived by Moya Doherty and 
•composer Bill Whelan as interval 
entertainment for the Eurovision 
Song Contest in 1994, "Riverdance" 
blossomed into a full-scale produc- 
tion that showcased the diversity of 
Celtic music apd dance and their 
influence on the folklore of such 
regions as Spain, Russia, and Nova 
Scotia. 

Musically, "Riverdance" — the 
soundtrack of which was released 
in late 1995 in the U.S. on Atlantic 



monies in which they are used. A 
good — albeit a bit expensive — choice 
for fans of Discovery and National 
Geographic programming. (Contact: 
800-874-5547.) 



SPORTS 



GOLF'S GREATEST TRICK SHOTS 

PersonaP Quest Media 
60 minutes, $19.95 

A golf-cart accident several years ago 
left golf pro Dennis Walters a para- 
plegic, but he takes to the course with 
pride and an infectious sense of humor 
in this entertaining video. Endorsed by 
Arnold Palmer, Walters' video is a tes- 
tament to courage and determination. 
Literally strapped to his cart in a 
standing position, Walters dips into his 
golf bag of tricks and pulls out such 
gems as a three-headed club and a club 
made out of His old fishing rod. At the 
video's conclusion, Walters tells his 
remarkable story. (Contact: 714-589- 
1806.) 



INSTRUCTIONAL 



CYBERSAFE: A PARENT'S GUIDE TO THE 
INTERNET 

Paollel Productions Inc. 
45 minulei. $19.95 

The popular media's fascination with 
the dark side of cyberspace has fueled 
fear and loathing in parents who know 
not where their children journey when 
they sit down in front of the computer 
screen. Enter this responsibly present- 
ed, no-frills guide, which is geared at 
parents interested in protecting loved 
ones from the pornography and 
pedophilia that exists online. The 
emphasis here is on providing adults 
with basic training about computers, 
onUne services, and the Internet so they 
can make educated decisions and even 
take steps to block their children from 
certain cyber sites. (Contact: 810-363- 
1442.) 

FENG SHUI: THE CHINESE ART OF PLACE- 
MENT AND DESIGN 

Miff Of Images 

60 minutes, $29.97 

Ancient Eastern system of balancing 
life's energies within the home and 
workplace is given a modern makeover 
in its first video treatment. The pro- 
gram blends commentary from feng 
shui experts with lots of footage, dia- 
grams, and even sporadic quizzes. Great 



ON ^ STAGE 



Records — showcased the fine play- 
ers who made up the Riverdance 
Orchestra: A merle an/ Irish violin- 
ist Eileen Ivers, uilleann pipe play- 
er Davey Spillane, saxophonist 
Kenneth Edge, accordionist Mar- 
tin O'Connor, and the choral group 
Anuna. 

As a dance revue, "Riverdance" 
couldn't have been more dazzling. 
Led by Jean Butler and Colin 
Dunne, the troupe showcased its 
mastery of a wide variety of styles, 
from traditional Irish hard step to 
tap dancing, flamenco, and ballet- 
inspired steps. 

Taken as a whole, "Riverdance" 
was a global spectacle that said less 
about Celtic tradition than about its 
pervasiveness in other cultures. 
For instance, in a Russian number, 
a projected image of onion-shaped 
domes set the scene in Moscow, and 



attention, for example, is given to expla- 
nation of the "Uagua" diagram, which 
comprises such elements as knowledge, 
career, and children and, according to 
feng shui, should be laid on a diagram of 
a structure in order to help the inhabi- 
tant maximize life's most central ele- 
ment: health. The subject is a bit eso- 
teric for the uninitiated, but students of 
the discipline and those interested in 
alternative healing may embrace it. 
(ConUct: 800-551-2482.) 



ANIMATION 



THE MAXX: THE ORIGINAL SERIES 

Sony Music Vid«a/MTV Home Video 
120 minutes. $14.98 

Two-hour video bonanza contains the 
first 13 episodes of the weird MTV 
series based on the comic book creat- 
ed by Sam Keiths As fantastic as they 
come, Maxx's split-personality story 
moves the protagonist between "The 
City," a bleak landscape where he 
wanders the streets dreaming of 
becoming a Superman type, and "The 
Outback," a wild wonderland where 
he is transformed into his desire. 
True to its genre, Maxx is accompa- 
nied by a beautiful woman in both 
worlds, who serves as freelance social 
worker in the former and a super- 
Jane jungle queen in the latter For 
"Maxx" fans, this release is a dream 
come true- 



ENTERS 
ACTIVE 

EDITED BV BRETT ATWOOD 



BETTY 
Umboland 

Intefsound Records 
EntuncwlCD 

Betty's fan base, which helped the trio 
sell more than 400.000 units before it had 
a distribution deal, will be thrilled to see 
that the act has arrived in the multime- 
dia universe. Highhghts include a mes- 
merizing photo collage and a "mocumen- 
tary" on the band's history. Unfor- 
tunately, the multimedia material, which 
consists of band lyrics, videoclips, and 
trading-card -style "Betty Cards," is fair- 
ly dull and lacks dimension. At least 
Intersound didn't up the sticker price for 
the enhancements. 



ballet-styled choreography and 
Eastern-flavored tonalities 
matched the mood. Similarly, a 
fiery flamenco suite — featuring a 
sumptuous dance by Maria 
Pag^s — invoked the spirit of the 
Andalucia region of Spain. 

During the the tap-dancing num- 
bers, the audience was treated to 
the footwork of Tarik Winston and 
Daniel B. Wooten^whose perfor- 
mances were worthy of "Jelly's 
Last Jam." 

Clearly, the intent of the creators 
of "Riverdance" was to show the 
world that Ireland's cultural bor- 
ders extend well beyond the British 
Isles. Like the river that runs 
through the Jam^s Joyce master- 
piece '*Finnegans Wake," "River- 
dance" originates in the Emerald 
Isle but flows to faraway lands. 

PAUL VERNA 



GO BIG 

OM Rcccfds 
Enfwnced CD 

OM follows its two ultra-hip music- 
and culture-based ECDs ("The Groove 
Active Collection" and "Spiritual 
High") with this impressive foray into • 
the thrash funk/punk realm. "Go Big" 
is a near-perfect package, providing 
impressive skate/snowboard clips in 
the self-explanatory categories "Big 
Air," "Freestyle," and "Eat Shit," as 
well as exceptional music coverage, 
with such acts as Sublime, 311, and 
FVont End Loader. Producers round 
out the BCD with layouts of eminent 
skate rag Thrasher and underground 
Bay Area-based 'zine "Slap." The disc, 
which runs a reasonable $15.98. lacks 
only in true depth: Users may tire 
after an hour of ramp/snow tricks and 
rowdy bands. Then again, probably 
not. Heavy drug overtones may not 
please the folks. 



AUDIO 
BCX3KS 

EDITED BY TRUDI MILLER ROSENBLUM 



SPIDER-MAN: THE LIZARD SANaiON 
By Dune Duane 

Full-cssl dramatization 
Simon & Schuster Audio 
1.5 hmirs, S12.00 

No longer just kids' stuff, today's comic 
books are complex, intelligent, and 
adult-oriented, yet they retain the 
action and adventure that kids love. One 
symbol of comic books' increasing main- 
stream respect is the appearance of 
hardcover novels of new superhero 
tales. In this release, Simon & Schuster 
takes one of these novels, by New York 
Times best -selling author Diane Duane, 
and turns it into an entertaining audio 
dramatization, brought to life by a full 
cast of actors, dramatic music, and 
sound effects. 

Photojournalist Peter Parker heads 
to Florida to cover a space-shuttle 
launch but Hnds more than he bar- 
gained for: gentle scientist Curt Con- 
nors has turned into his alter-ego. the 
Lizard, and has gone on a rampage 
through the Everglades, while a crimi- 
nal syndicate controls him and uses 
him to steal a revolutionary substance 
that is vital to the success of the shut- 
tle launch. Peter goes undercover as 
Spider-Man to find out the truth and 
save the day . . . but matters are com- 
plicated when the ever-deadly alien 
Venom shows up to kill both the 
Lizard and Spidey. This lively audio is 
aimed at Spider-Man fans of all ages, 
combining action-packed fight scenes 
with an intriguing and well-thought- 
out plot. 

ROD SERLING: THE ZERO HOUR 
Pribram One: The Desp«r*t« Witnns 

Full-cast dramatUation 
HigriBfidge Co 

1 hour, 40 minutes. $16.95 

"The Zero Hour" was a radio show host- 
ed by Rod Serling of "The Twilight 
Zone." The program, which ran from 
1973 to 1974, featured adaptations of 
best-selling mystery novels performed 
hy television personalities and stars 
from radio's Golden Age. Richard Cren- 
na. Julie Adams, and Keenan W>'nn star 
in this tale of George Stroud, a crime- 
magazine staffer who has an affair with 
his boss' mistress. The boss kills the 
mistress in a fit of passion, then orders 
Stroud to track dovm the man who can 
ruin his alibi — a shadowy figure who 
saw the boss enter the girlfriend's 
apartment on the night of the murder 
TVouble is. the shadowy figure was none 
other than Stroud himself. It's an 
intriguing story, well-acted, and Ser- 
ling's trademark voice-overs are always 
a treat. 



HOME VIDEO: All new titles feleased at sell-through prices ate eligible. Send review copies to Catherine ApplefeW Olson, 3817 Brighton Court, Alenandna, Va, 22305, ENTER*ACTIVE: Ser>d review copies to Brett Atwood, BilltxMrd, 5055 Wilshire Blvd.. Los 
Angeles, Calif. 90036. BOOKS: Send review copies to Paul Vema, BilltXMfd. 1515 Bnjadway. New York. N.Y 10036 AUDIOBOOKS: Send review copies In Tmdi Mitlpr Ro-u^nhlum, 202 Speley St , Brtwklyn. N Y 11218 
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Call JeN Serrett* NY State • 212-536-5174 
Billboard Classifiad -1515 Broadway 
New York, NY 10036 

FAX YOUR AD 
212-536-5055 



-CLASSIFIED ADVERTISING RATES' 

Rsgular Classified: $5.50 per word, minimum ordar $115.00 
DISPLAY CUkSSiFiED: 



r-1 Issue 
1 " - 3 issues 
1" - 13 Issues 
1" - 26 Issues 
1" - 52 Issues 



$15«.00 PER 
143.00 PER 
136.00 PER 
127.00 PER 
106.00 PER 



REVERSE ADVERTISEMENTS: $20.00 
POSITION WANTED: $75.00 PER COLUMN INCH 
BOX NUMBER: $22.5CI.'RADIO HELP WANTED: 185.00 PER INCH 
CLASSIFIED ADVERTISING IS NON.COMMISS<ONABU 

CALL TOLL FREE: 1-800-223-7524 



**REAL ESTATE TO THE STARS** 
For Real Estate information call Suaan Mazo 
in NY (212) 536-S173 

Real Estate To The Stars 
$74.00 per inch 

ALL MAJOR CREDIT CARDS ACCEPTED 



SERVICES 



SERVICES 



SERVICES 



CD-AUDIO/CD-ROM 

CASSETTE DUPLICATION • VINYL RECORDS 

High- Volume Replitafion for lobek S Multi medio Prodmn ■ 
Ako, Complete, Retail Ready Packages wild Graphics Design S Packaging. 

CALL FOR OUR CATALOG 800-455-8555 

75 Vanck Street, New York, NY 10013. ^^^S] 2264*31 FAX (212) 3660456 
Manufacturing tor Independents, Since / 977 



THE NAMES YOU KNOW AND TRUST... 
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fUU. UNE Of ncocoMO 
AND DUmJCATMG SUmCS 




AUtBCOHTSAMJUail- I MUNUTt TO I2« MMUHS 



OSHCT CM CASSCm PRMTWC 
CUSTOM uaOS AND i-OUIDS 



.FROM THE COMMNY YOU KNOW AND TRUST 



USLoimPlwDAwa, 
Ctixi Puerto Rko 0073S 
In Puerto flSco'U 
(809) a«S-23U 



BnoliVn,NmMi 11232 
lnNrCM:|7U|3M-«273 
24HourFac:(718|349-«27S 



Nortkmcri RKOfdhg SufiplM Inc. 



m 



CALL TOIL FREE 1-800-538-2336 



COMPACT DISCS 

SOO - $1099.00 


CASSEHE SINGLE 




mom YOUR CO-R£ADY MA3TIP 

Glassmaster 
Free Layout S Design 
2 Color Label Printing 
Protective Vinyl Sleeve 

Canvcrtitilc to our I Color CD P.ickage 
MnifOfrte Itrotn your Cotttertt-Retnty Art} 
1 Color 2 Page BfMklel ani§ Tr^ycara. Jsy^lbox 
ftnef Shrink tvr/tp 
(including Compovte filttgaj Mdd S399 00 
1 Color Rear Cards mcfuding Typesetting 
addSIOOOO 


500 ■ S499.95 (Reorder - $349) 
1000 • S799. 95 (Reorder • $659) 

Includes : 1 

X/'' RUNNING MASTEf? 1 
lESTCASSEnE 
- -• APEX PRINTING ON SHEU 
1 COLOR WRAP-AROUND CARD 
COMPOSITE NEGS • SHRINK WRAP 
MaraiourfWtMoCMuMm 1 


:M/Ql Rainbe Records and Cassettes 1 

-ML \ni Btiktler SirttI, Sjnu Nomci CA 90404 • (ilOl S11-W6 • in lilOi I28-8;6S j 



CUSTOM COMPACT DISCS 

AFFORDABLE SINGLE COPY CDS 
STARTING AT $30. WRITE, CALL OR 
FAX FOR INFORMATION. 

46 PRODUCTIONS 

42WS57 HAWK CIRCLE • ST CHARLES. IL 601 75 
TEL (800) 850 5423 
FAX (SOO) 203 1725 

C«nlK1 (It On Hw Irrtsmsl a Fof1ySixP@aaLnMii 



QCJ>4l-ITY 



FRCe C/kTAlOCUi or SPtCUL OUOTC, CAU 
AUGNED AUDIO 1 . 100 . U9 - 6561 
or 7ia - 784 - 69fi9 /"AJT 718 . 49S - 0421 
t-^.',MI».1.M:ll^*»IJIIIi 



COMPACT DISCS • 850 EACH 



(Bull ywr CD. rsody m 

CompUe CD aid Onaalts Padagn AvaUile 

1-800-874-4174 

CAUFORAQUOTE 
DigBd AtaMng S)ilBmi • DigM Aiidb DiiptcGlion • Canfii>8irOcq4ta 

NATIONAL TAPtfpISC 

1110-4aih Avanue North • Naahvfla. ^37209 



2STHAW4IVEt$AIIT 



*]iii(nim.uooiiuN,Kimit 



Z 9 0 



FREE CATALOG i^^M D@8- 

oDuas inCT^^^ 



100 PIECE MINIMUM 



Im AUDIO mOOUaS II 
LENGTH 



SA 

"^1 ''''■"^"^"l*r'[".^" \" r\s BASF 

CHROME .30 .38 .47.511. a5 .6».80 .87 .89 AMPEX 

, SUPER 




maxell 



DJ - RECORD POOL - DJ - RECORD POOL 



Xrress Pool 
get todays hottest records firstiii 

1-800-284.4375 . 

CALL MOW FOR A FREE APPUCATION (Professional DJ's only-PLEASq 

WE ARE SERVICED BY ALL Of THE MAJORS AND MANY INDEPENDENT LABELS 
WrTH THE NEWEST t HOTTEST MUSIC. BEFORE IT HrTS THE STREETS- 
JOIN THE NATIONWIDE MEMBERS OF XPRESS POOL AND GET IT FIRSTHI 
R&B - RAP - DANCE - POP - REGGAE - COUNTHY 
FORMATS AVAILABLE: CD - VINYL - CASSETTES - VIDEO (VHS i 3/4') 



DEAL DIRECT WITH THE FACTORY ' 



Manufacturing lomorrow's Technology Today 



Music, Software, Games. Inleraclive 
Muidmedia. Education, Entertainment, 
Databases. Photo CDs, Movies and 
Karaoke. Mastering and Pre-Mastering, 
up to 6 color printing, replication, 
graphics, shipping and packaging, and 
fulfiltmenl. 

W INC^S 

DIGITAL CORPORATION 

Commercial street • Hicksvillc, NY 11801 
Tel. 516-933-2500 • Fax 5I6-9S3-2506 

Toll Free: 1 -800-WINGS4 1* 




GLOSSY PHOTOS 

In Quantity 
BiW SxlO's from 27 cents 
Color from 70 cents 

M FMi Sxke 1 5 >ca4M>r M M BitlMlll lU 1)21 3S 

Call 1-800-252-4JET 



CD-R's $16* 

Your Logo / Fast Turnaround 

ADVANCE r PRE-RELEASE REFERENCE . RON SETA COflES 
-F>e< DMk f<x MuMpta CopM« 



DB Plus Dk^iAl SiRvicis. Imc. 
2>0 Wist 57iIi si. N.Y.C ^.Y. 10107 
212-»7-«» / J97-220/ FAX 



COMPLETE! mfi 
RETAIL m0 

Digital Bin mcoRrouiu 
Cassette Duplication 
CD Replication 
Video Duplication 
Digital Editing 
Graphic Art Services 




DUPLICATION 

COMPACT ciac 

AUDIO*ViDEO CASSETTE 
CO ROM 





GUIDE TO MASTER 
TAPE PREPARATION 
- fREE! 



A miMI for recofdliqt w1J*t» 
and studio*. 



(-ill i,^l,n li,> \..,ir t HI t 

1-800-468-9353 

^ DISC MAKERS 
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HELP WANTED 



FOR SALE 



WANTED TO BUY 



WE PAY TOPS 

CD's-Cassettes 
Videos & 
Audio Books 

WE BUY IT ALL 



305)351-0000 



WE WRITE LINER NOTES 



Music experts write fun and factual 
booklets for CD compilations. 

SOniPicken 



Call 17171 i2t-5S57 



km 



»I0! 
MUSIC SaWKB IMC 



IHEOHLYNUMtiniUNiEO 
FMJWIHinaUIIIIIG 

(212) 260-0237 

CDUDCtSSimOKHK 



611 Broadwty 

SulM 61S 
NtwYork. 
NY 10012 
(212I2M-0237 
Fu 

(212)2C(MI631 



ij(pcP4fc— - n I -jctfe 



MASTERING • MANUfACTURMQ • PRINTING 



FOR COMPACT DISCS •CDfiOil 
REAL TIME & HIGH SPEED AUDtO CASSEHES 

COHPLETE PACKAGES ■ COMPETITIVE PRICING 
GR«PHIC DESIGN STUDIO • PERSONALIZED 
EXPERT SERVICE • FAST TURN-ASOUNO 



CALL (800) 815-3444 
(212)730-2111 



130 WEST42ND STREET' NEW YOfiK NY lOOSS 



YoxiT mxisic on 

500 CDs" 

$950"'"""'^ 



pIGTOLBIlfpuSSOToin 



CASSETTES 
1000 $899 

CHROME - HX PRO 

COMPACT DISCS 
1000 $1890 



I f BEE REFERENCE CP | 



PACKAGES INCLUDE: DIGITAL MASTER & 
TEST • PROFESSIONALLY DUPLICATED 
CASSETTES OR CD S • FULLY PACKED 

• PRINTED INSERTS (FROM CUSTOMER S FIIM) 

GUARANTEED QUALITY 

FAX (818) 569-3718 • (800) 423-2936 



1015 W ISABEL STREET 
8URBANK.CA 91506 



DIGITRL FdRCS 



212-333-5953 

E-Mail: dlgilallorce@inorebbs.com 



TOTAL CD, CD-ROM 
& CASSETTE PRODUCTION 



MASTERING GRAPHIC DESIGN 

REPLICATION PRINTING 
PERSONALIZED EXPERT PACKAGING 

SERVICE 



The Power of Excellence ^" 



330 WEST 58th ST. NY, NY 10019 



PROGRAMMING 
COORDINATOR/ 
SCHEDULER 

GMT LATIN AMERICA 

Country Music Television located in 
Nashville, TN has an immediate opening 
for a Programming Coordinator/ 
Scheduler for Latin America. Chosen 
candidate will be responsible for creating 
the video playlist. 

Qualified applicants must have one year 
experience in radio and/or video 
programming, be fluent in Spanish, have 
a thorough knowledge of country, Tejano, 
Latin or International music, artists, 
trends, etc. and a minimum 6 months 
computer experience. 

CMT offers an excellent compensation 
and benefits package. Qualified 
Candidates please send resume with 
cover letter to: GEC Communications 
Group HR, ATTN: PS, 2806 Opryiand 
Drive, Nashville, TN 37214. 

We are an Equal Opportunity Employef 



SALES EXECUTIVE -CD 

Wings Digital is a leading Compact Disc 
Replicator, duplicating CD-R, CD-ROM 
to the Music. Software and Publishing 
Industry. Candidates should be 
customer oriented and should have 2 to 
5 years of experience selling business- 
to-business products and services to 
the publishing, on-line, high technology 
market. Qualified applicants with a 
proven record of success should send 
resume and cover letter to: 

Attn: Reddy, Fax (516) 933-2506 
Tel (516) 933-2500 



Sales Position 

Major Distributor/One Slop seeks motivated 
salesperson witti expenence in International 
sales. Generous benefits Relaxed work 
environmert. Send resume and salary history to: 
Billboard Claiillled 
Box IIIB306 • 1515 Broadwiy 
New Voric, NyiOOSS 



REAL ESTATE RATES 

Rate $74 

1 Inch by 1 Column 
See Coupon for Details 



RADIO HELP WANTED 



COMPTROLLER/CFO 

Arnarlta's premier music promotion and 
marketing company, based In Chicago. Is 
seeking a qualified candidate with 3-5 
years experience. Seeking hands-on 
executive with the ability to manage all 
financial areas of the company, working 
knowledge of Lotus/Aulomated Accounting 
and a willingness to lake on greater 
responsibility. Opportunity to manage and 
grow with company beyond music 
promotion including areas of publishing, 
record label, international consulting and 
artist management. Be at the center and 
pulse of the enbre music industry as well 
as live In the greatest city in the country. 
Salary commensurate with experience. For 
confidential consideration, submit resume 
and salary history to: 

Jeff McCltttky 
Jett McClusky ( Asaoclatas 
719 West Willow 
Chicago, IL B0B14 



MUSIC & MORE 

Sawy senior level negotiator 2-3 years 
experience in licensing music, etc. for 
expanding rights clearance agency. We 
license rights for music. TV i film clips, 
photos, celebrilies, etc. Call Dale at: 
212-5S0-061Sor 
Fu resume to 212-769-9224 



MUSIC SALES EXECUTIVE 

Label seeking individual with strong 
retail & distribution experience to martiet 
& sell mid priced licensed music product 
(Pop, Classical & New Age). Ideal 
candidate has proven sales history, 
strong industry contacts/resources in 
non Iradilional music retail distribution 



& sales Perfect opportunity for qualdied 
person ready to get out from under. If 
this IS you, send your resume and cover 
letter to: 

Attn: Reddy, Fai (516) 933-2506 
Tel (516) 933-2500 



MUSIC DATA MAINTENANCE 

Growing young multimedia company 
seeks hard working individuals for data 
entry, proofreading & fact-checking to 
help build/maintain music database. 
Music knowledge, typing skills, 
computer literacy, and a good eye for 
detail required. (Fax resume to E. 
Friedlander 212.741.1246) 



America's premier operator of Hispanic radio stations. Tichenor Media System, is 
growing again. 

In the tradition of KXTN In San Antonio and KIWW in the Valley, Tichenor Spanish 
Radio in ffouston is preparing to launch a bilingual, Tejano FM station. We are 
currently looking to fill the following positions 

► Sales Manager 

> High profile AM drive show 

»- On-air Personalities (all shifts) 

► Account Executives 

> Research Director 

If you want to be part of a winning team ... part of the fastest growing market 
segment in radio ... part of a quality-driven, growth-oriented broadcast group . . . 
send your resume' and cover letter to the attention of: 

Gary Stone 

V.P. S General Manager 
Tichenor Spanish Radio 
1415 North Loop West, Sulle 400 
Houston, TX 77008 

Tichenor Media System is an Equal Opportunity Employer. 



Campus Records i 

wrwlMale Dlitrlbolor ol 

'DvWloiu/Ovsrstocks" I 
, 974 AJbany tiMftw RoMI 
LMhMK. NY 12110 

(»io) 7e»eM : 

(5ia) 7«3-«7Sa FAX ' 

far a ( iti^ut Bltnd of litdrprHdrit »md i 

.IfV'ar laM ClmtouU and (h*nt«ck» \ 
. |rti|CT»u| . MI 3 ' wW»M . 3pBJi»i3 . tSMQ • 



ROCK AND SOUL 
ELECTRONICS 

4f0' 462 7thAve, NY. rJY10018 
212-695-3953/Fax 212-554-5358 
For 20 years - N Y, #1 Music Source 

DISCOUNT PRICES 

• Large selection on 12 ' vinyl & LP's 

• CD s • Cassettes • Blank Tapes . 
PRO D.J. Equipment 

• Mixers • Cases • Turntables • 
Cartridges • Mail Orders Available 



LOWEST PRICEI 

• CD's • LPs - Tapes • 
• Cut-Outs ■ Over Stocks • 
• Budget • Midline • 
• Call For Your Free CataJog Today! 
MUSIC WORLD 

85.55 Toiuiellf .^ve . N BtTgeii. NJ 07047 
Tel: (201) 662-7600 Fax; (201)662.5060 



Buy direct and save' While otiter people are 
raising their prices, we are slashing ours Makir 
label CD's, cassettes and LP's as low as SOC 
Your choice Irom tiie most extensive listings 
available. For tree catalog call (509) 890-6000. 
FAX: (609) 890-0247 or write 
SCORPIO MUSIC, INC. 
P.O. BOX A 
TRENTON, NJ 01691 0020 



SPANISH CUTOUTS 

Large Selection of Cassettes & GO'S 

Custom Prepacks Available 
TARGET MUSIC DtSTRIBUTORS 

7925 NW 66tfi Street Dept S 
Ivliami. Fiorlda 33166 
PH: 305-6!il-2188 • FAX: 305-691-7210 
OeaL£HS ONLY 



SINGERS 



SINGERS, ENTERTAINERS, DJs 
BE DISCOVERED; MAKE $1,500 
WEEKLY SINGING, PERFORMING 
AT SHOWS LOCALLY; FREE 
REPORT: PROSINGERS 
SOUNDTRAXS, ATT: BILLY, BOX 
1106, BRIDGEVIEW, IL 60455 



GO AHEAD 
USE US . . . 

MAKE 
THAT MOVE 
THE CALL'S 
ON ME... 
TOLL FREE! 

BILLBOARD CLASSIFIED 
1-800-223-7524 
212-536-5174 
)eff Serrette 



FAX (305) 351-0561 -CAli NOW! 



Too much overstock? 
Selling your Collection? 
Going Out of Buslneis? 



CASH for CDs. Tapes, 
LPs, Software, Videos 



Scott at 602-835-9102 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



CASH -CASH -CASH 

Top $ paid on CD's, Cassettes. 

LP's, Music Books, Rock 
T-shirts. No quantity too big or 
too small. Call 201-662-7600 or 
Fax: 201-662-8060 



COMPUTERS 



lYOUNG SYSTEMS LIMITiDl 



(ONPUT{i srsTiMS roi 

IK HUSK 1 mKO INItSTtT 

770-449-0338 



HotniiiN)omno((mii(H(( 

t.wmmmwmmm,m.^mwi 



RecordTrak' 




Inventory Uan»g«m9nl 
For Record Stores 



800-942-3008 



^1^^ C»firpl«UPOS 

Sjf^^^ Conlrol lor All ytmi rMord and 

^^J^^B mwllnnwdi* tlorc n««d>^ 

Anilabia in Sp*nnh loo^ 

PHOKE: (919|83}-5533 
FAX: (919)833-1900 
SftiNWiit i»l» «». lUMm K iWOS |MmI«Ii«.h: 



INVESTORS WANTED 



SONG LYRICS 
Over 50 Titles 

LOVE SONGS. COUNTRY. POP 
PRE-DEMO PUBLISHING DISCOUNT AVAIUtBLE 
GREAT TAX SHELTER! 
Investors or Partners Wanted 
Showtime Productions Inc. 
1 800 287-5058 



(Contimted on next page) 
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MERCHANDISE 



Blu8 Grape Merchandiie 

Ttr«d ol teMfK) the um oM ihlrts? 

Ucanted Muilc, Movie, and y^. 

NwenyXppatell. 
Call One Kurtalk '(KV 
@ (1-<00-47-«IUPE) '^J^* 



T-SHIRTS/CAPS PROMOTIONS 

EVENTS • FESTIVALS 
LOWEST PRICES In America! 
Fastest Turnaround • Best Servlcel 
Call Joe at K SPORT (800) S24-ai99 

FOR A SAMPLE AND CATALOG 
AVAILABLE ONLY TO THE INDUSTRY 



PROFESSIONAL 
SERVICES 



ENTCRTAIHMENT AnORNEYS 

now accepting new clients 
complete representation for ttte IndustiY 
contract drafting, review, negotiation, etc, 
lor artists, record labels & management 
deaJ sFtopping. tree initial consultation 
T»rzji & Tirzli, Etqt. (212) 239-1222 
IS Ptan Plus, OF2-SHiti&2, NY. NY 10001 



Deduct Up to 50% on your Dental bill. 
4,000+ Dentists accept ttie DOS card. 

DENTAL CARE SAVINGS 

Mora Inlonnation (800-274-5009) 



Bin A. Quinn (announcer lor Ttie Monlel Williams 
Show & It's Showtime Ai The Apolki. . . ) 

Introduces: Tin "Q" F«cUr -Orv Voice 
Imaging for Your Radio Station! Here's what 
people are saying about Bill A. Quinn. . . . 

"HiM ¥oice catt IhrounH titt music. £»sy 

to work mHMl" 

-Bob HamHton, Pt) ol KBGG and KABL- 

San Francisco 
"Bin Qaian in my opinioa is OM 9f tin 
liMtt vwct-mr lafeots io Amrica!" 

-Tony Gray, Media Consultant, 
Gray Communications. Inc. 
For your free demo call toll free! 
1-88S-92-V0ICE or e-mail me at 

ComVolce@AOL-Com 
(radio station group rates availaUe, . , . ) 



BOOKS/ 
PUBLICATIONS 



FREE DJ& NIGHTCLUB CATALOG 

88 PnesgKrtssniil.ligliiimS video f^O^ 
toe. Dtemiil (rices! umiiiGrlriiilsif ^ 



) PRO SOUND a 
STAGE LIGHTINO* 



INTERNET MADE EASY 

Step by Step Instructions. Learn to 
find FREE Info on movies, music, 
nevus, etc. Send only $10 to 
CNS, P.O. Box 622526, 
Orlando, FL 32862 



STORE SUPPLIES 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAIUBLE 

Dies & Die Cutting 

1 (800) 359-5038 
755 Wyttie Avenue. Brooklyn, NY 11211 
THE DISTRIBUTORS SUPPLIER 



★★★★★★★★★★★★★★★★ 

iREALESTAn! 

iTOTHESIi^Sl 

'A' Rata $74 - 1 inch by 1 column 
^ Susan Mazo 'A' 

-A^iaOO) 223-7524 • (212) 53S-S1T3 if 
★★★★★★★★★★★★★★★★ 



GOV'T. FORECLOSED homes 
for pennies on $1. Delinquent 
Tax, Repo's, REO's. Your Area. 
Toll Free 
(1) 800.898-9778 
Ext. H-4872 
for current listings. 



LONG ISUND, WATERFIIOHT 

Neo-Clattlc Custom Bull! 13,000 Sq. R. 
Bay Front Home Indoor and Outdoor 
Pools, Pool House, [lock. Boat Lilt and 
Many Eitras. 
Briai A. Annar (511)447-2377 
Bun Owneo - Fiuacm Avuiabu 
To QuMJFiED Buru 



POSITIONS WANTED 



YOU NEED A DRUMMER? 

37. Rocks, doesa't read. Simple 1 Steady. 
Listens A Looks. Reconl/Gjg/Tour. 
Passport ready. MarrM to natyrai foods 
cook - yoga Instniclor. Ron Wood said 
I km a back kni lk< Cliailie INatts. 
Ladd Mills, 31 Biutaay, 
Norllipart. Ma. 04849 (207) 338-5(24 



NOVELTIES 



FRIENDS 

SEND 
FRIENDS HAPPY CARDS!! 
Totally Hassle Free!! 
PIcsH liqulff ky Fai 
1-80D-73t-2483 



APPAREL 



UCENtEP MUSIC APPARREL 
-OVER 100 ARTISTS- 
CALL FOR FREE CATALOG 
DEALERS ONLY 

1 800 328 0308 



COLLECTIBLES 



INDEPENDENT RECORD 
AWARD AUTHORITY 

Available For Presentation 
To Record Labels, 
Producers, Artist, Etc. 

GOLD RECORDS 

all inquiries: JEAN KILPATRICK 
TEL 201-568-1097 
FAX: 201-568-6919 



RUFFHOUSE'S FUGEES SCORE 

(Continued from paifc I) 



RuffHouse/Columbia's hip-hop act the 
Fugees are on a roll with "The Score," 
the socially conscious trio's sophomore 
album. 

For the week ending April 6, the 
album is No. 4 on The Billboard 200 
and has sold more units at retail in one 
week than its 1993 debut did over its 
lifetime. 

With this success, the New Jersey- 
based trio finds itself in the enviable 
position of being the first nongangsta 
rap group since Arrested Develop- 
ment to draw the attention of main- 
stream consumers. 

"The Score," produced by group 
members Wyclef "Clef" Jean and Lau- 
ryn "L" Hill, sold 163,000 units for the 
week ending March 27, according to 
SoundScan. By contrast, "Blunted On 
Reality," the act's freshman set, has 
sold 130.000 copies. 

Acclaimed by critics, "The Score" 
entered The Billboard 200 at No. 12 
March 2. It has been the chart's Great- 
est Gainer for three consecutive weeks 
and has sold 695,000 copies, according 
to SoundScan, since its Feb. 13 
release. 

For the week ending March 30, the 
album was No. 3 on The Billboard 200, 
a position it held for three weeks. "The 
Score" has been No. I on the Top R&B 
Albums chart for three weeks run- 
ning. 

Group member Prakazrel "Pras" 
Michel served as executive producer 
on the album. He says timing is the 
prime reason "The Score" has so dras- 
tically outpaced the trio's first album. 
"The material on the first album was 
dated, because it was released two 
years after we wrote it," he says. 

"Creatively, we're still doing the 
same things, which is representin' our 
community," he says. "But 1 also think 
that people are gettin' tired of that 
gangsta shit, and they're looking for 
some real musicality. But it's got to be 
raw and carry the right kind of vibe." 

Label executives describe the 
Fugees as a touring band. Managed by 
Das Communications and booked 
through the William Morris Agency, 
the trio has been on continuous pro- 
motional and concert dates. 

"We booked the group on a seven- 
week tour with the Roots and the 
Goodie Mob," says Columbia black 
music division marketing VP Dem- 
mette Guidry. "They're playing in dif- 
ferent markets almost every night 
between March 4 and April 27. And 
this summer, we're sending them on a 
m^jor tour" 

Retailers had a chance to see the act 
perform live during a 10-city Sony 
branch tour that began Jan. 18. Says 
Columbia sales VP Tom Donnarum- 
ma, "As early as last December, we 
had heavy word-of-mouth at our inde- 
pendent accounts and one-stops. So we 
initially began our campaign by focus- 
ing on them, which gave us the 
momentum we needed." 

Paul Hutchinson, buyer for 80-store, 
Nashville-based Central South Music 
Sales, says that despite sluggish sales 
from the act's debut album, the 
Fugees created a name that the label 
has built on. 

"The album has done really well for 
us," he says. "Customers recognized 
the name immediately when the 
record first came in, which no doubt 
helped move units." 

"Fu-Gee-La," the first single, offers 
listeners a g-funk groove under lyrics 
that describe the stark conditions in 
the " 'hood." The backbone of the track 
is Hill's melodic vocal sample of Teena 
Marie's 1988 No. 1 R&B hit "Ooo La 
La La." 



"Fu-Gee-La" is currently at No. 29 
on the Hot 100 Singles chart. 

Although touring has helped make 
"The Score" a success among con- 
sumers, Guidry says it is the diverse 
nature of the album that has caused it 
to become a favorite so quickly. 

"This is a hip-hop act, but there's 
such rich diversity on this album that 
radio is dayparting several different 
tracks, and it's really making a differ- 
ence in terms of the various audiences 
that we've been able to reach," says 
Guidry. 

"Killing Me Softly," a loose cover of 
Roberta Flack's 1973 No. 1 hit, is the 
act's next single. The song has a soft, 
rhythmic cadence, backed by Hill's 
emotive vocals. 

Despite the fact that the label has 
yet to service the track, the song is 
gaining airplay across several formats. 

"It's scheduled for April 10, but sta- 
tions began playing it when the album 
was released," says Guidry. "It's the 
kind of song that phi's well in different 
formats, because it samples the old 
Roberta Flack ballad but remains a 
solid hip-hop .song at its root" 

A videoclip of the song will be ser- 
viced to local and national shows April 
10. 

For the week ending March 27, 
"Killing Me Softly" received 1,795 
spins at 59 R&B stations, 1,253 plays 
at 31 crossover stations, and 144 plays 
at 12 top 40/mainstream stations, 
according to Broadcast Data Systems. 

"It's No. 1 at the station," says top 
40/rhythm crossm-er WQHT New York 
assistant PD Tracy Cloherty. "The 
Fugees are a success because they 
don't sound like other acts out there. 
The live instrumentation makes them 
stand out from the rest, and they have 
lyrics that our audience can relate to." 

To take advantage of the act's multi- 
level appeal, the label is taking a musi- 
cal one-two punch approach with the 
project. 

Says Guidry, "Our intention was to 
have dual focus — one for radio, anoth- 
er for the streets. When we initially 
dropped 'Fu-Gee-La' to mainstream 



radio, we had 'How Many Mies' work- 
ing at the street level. 

"Likewise, when 'Killing Me Softly' 
arrives at radio, for the [hip-hop] 
heads, we're releasing a promotional 
12-inch remix of the single that fea- 
tures reggae artist Bounty Killer, 
along with 'Cowboys.' Both will be ser- 
viced to record pools and DJs on April 
3." 

Videos of the remixed "Killing Me 
Softly" and of "Cowboys" arc sched- 
uled, although service dates have not 
been announced. 

In addition to touring and radio sup- 
port, the band has benefited from 
extensive press coverage and has 
appeared on the covers of such con- 
sumer publications as Vibe, Urb, and 
the Source. 

The group is scheduled to be the 
opening entertainment for the 
NAACP Image Awards show, which 
airs April 23 on the Fox television net- 
work. 

On the international front, the 
Fugees have completed one promo- 
tional tour in Europe and are sched- 
uled to return to the U.K. in April to 
record a "Top Of The Pops" segment. 

"The group toured Europe on their 
first album, and now we're reaping the 
benefits from that initial visit," says 
Guidry. 

Because of the creative success 
eryoyed by the Fugees, the group has 
entered into a joint venture with 
Columbia to form the imprint Refugee 
Camp Entertainment. (The group's 
songs are published by Sony Music 
Publishing.) "We're comin' with acts 
that are straight out of the [Fugees] 
camp to start," says Michel of the 
band's A&R focus. 

The new label, which will be dis- 
tributed through Columbia and is 
expected to launch this summer, has 
three acts signed: R&B vocalist Super- 
star, reggae act Mad Spida', and 
female vocalist Milky. The latter will 
be a featured artist on a single by the 
Fugees scheduled for release this 
summer 



BELTRAN, QUEEN OF RANCHERA, DIES 

(Continued from page 10) 
to spread our music around the world." 

Beltran recently finished recording 
her part on a new EMI Latin album, as 
yet untitled, with compatriots Lucha 
Villa and Amelia Mendoza under the 
direction of Mexican producer/song- 
writer Juan Gabriel. The project is 
tentatively slated for a June release. 

A giant among Mexican folkloric 
singers, Beltran's powerful voice, 
packed with passion and feeling, has 
influenced generations of Mexicans 
who sing traditional music and pop. 

Ronstadt once called it "the greatest 
voice to ever come out of Mexico." It is 
a voice that has powered songs for 
more than 40 years, captivating audi- 
ences throughout Latin America and 
earning Beltran the title "I^ Reina De 
La Cancion Ranchera" (the queen of 
ranchera). To those who cherish the 
ranchera music of Mexico, Beltran is 
simply known as "Lola La Grande" 
(Lola the great). 

"The composer writes the words and 
music. I simply put in the passion and 
feeling," Beltran once said. "But it is 
never the same. It all depends on the 
orchestra I am performing with and, 
most importantly the audience." 

Beltran has sung for four U.S. pres- 
idents, from Eisenhower to Nixon; six 
Mexican heads of state; French presi- 



dent Charles De GauDe; and Ethiopi- 
an emperor Haile Selassie. 

And she has sung between cock- 
fights at the earthy palenqnes, the 
free-for-all ranch fairs held through- 
out Mexico. She regularly i)acked Nfex- 
ico City's Palace of F'ine Arts and the 
Olympia Theatre in Paris. 

Born March 7, 1932, in the small 
town of El Rosario in the state of 
Sinaloa, Maria Lucial Beltran Ruiz was 
one of seven children of Maria de los 
Angeles Ruiz del Beltran and Pedro 
Beltran Felix. 

Her singing career began at church. 
"At the age of 8 or 9, 1 began singing 
Mass," Beltran told The Chicago Tri- 
bune in a 1989 inter\'iew. "But I was so, 
so restless and sometimes disturbed 
the class. So my teacher. Maestro Gal- 
lardo, decided to teach me more than 
the songs of the church," she said. "He 
taught me romances, or ballads, of 
such composers as Pedro Infante and 
Augustin Lara and such songs as 
'Granada' and 'Valencia' and 'Sola- 
mente Una Vez.'" 

Through the years Beltran per- 
formed with nearly every mariachi 
group in Mexico, as well as with the 
renowned group Calavera and with a 
noted Mexican musician/composer, the 
late Jose Alfredo Jimenez. 
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Music Coverage Escalates Via DBS 

Debate Persists Between Satellite B'casterSf Radio 



Under The Stars. A&M recording artist Jann Arden. whose album "Uving Under 
June' hit The Billboard 200 last week, spreads good cheer at a KYSR (Star 98.7) 
Los Angeles listener concert and dinner party at Twin Palms in Pasadena, Calif. 
Arden, center, chums up to Star afternoon hosts Rick Stacy and Leah Brandon. 



DIGITAL DELIVERY COMES TO RADIO 



(Continued from page l) 

over the costs of manufacturing, 
warehousing, and shipping promo-, 
tional singles and, perhaps more sig- 
nificantly, guaranteeing that a time- 
sensitive release hits all stations 
simultaneously. 

In September, MCA became the 
first label to utilize high-speed digital 
transfer technology, supplementing 
traditional overnight courier distrib- 
ution of Reba McEntire's "On My 
Own." The song was downloaded to 
600 country radio stations by San 
Francisco-based Digital Generation 
Systems (DG Systems), which has 
equipped 4,200 stations in the U.S., 
Canada, and Mexico with proprietary 
hardware. 

DG Systems is joined in the indus- 
try by two fervent competitors, 
which utilize comparable technolo- 
gies but unique receiver systems. 
Both have so far concentrated on 



MUSICAM 
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delivering commercials — the appli- 
cation that preceded song delivery — 
instead of music to radio stations: 
Vancouver-based Digital Courier 
International and Musicam Express, 
a Los Angeles-based joint venture 
between VirteX and Mel Karmazin's 
Infinity Broadcasting and Westwood 
One. 

To date, nearly two-dozen singles 
have been downloaded to radio by DG 
Systems, including high-profile re- 
leases from the Beatles, Garth Brooks, 
Wynonna, and Gloria Estefan. In 
addition to MCA, labels bounding onto 
the digital-delivery bandwagon in- 
clude Capitol, Arista, Epic, RCA, 
Polydor, BNA, and Curb. 

On Monday (1), Atlantic undertakes 
the largest multiformat online deliv- 
ery yet with Hootie & the BlowfLsh's 
highly anticipated single "Old Man & 
Me." The song will be simultaneously 
made accessible to more than 1,000 
top 40, AC, triple-A, modern, and al- 
bum rock stations. 

"We intend to be right smack in 
front of the learning curve with this 
new technolc^'," says Wally Nichols, 



manager of promotion and new tech- 
nology for Atlantic. '"Eventually, this 
is going to be a verj' realistic way of 
obtaining music. 

"There's the cost-savings factor, 
there's the convenience of having it go 
from 'A' to 'B' in an hour, and there's 
the control issue — timing the release 
to the exact second," Nichols adds. "It 
levels the field in a market and allows 
a lot of control on our end. You just 
can't deny the immediate possibilities 
of this technology." 

"Old Man & Me" becomes available 
to stations at 7 a.m. EST Monday (1), 
when most of the Federal Express 
packs carrying the Hootie single-are 
still hours from being zipped open 
and hauled to the studio. DG's sys- 
tem features what could be termed 
an electronic key, a critical function 
that scrambles the 
information until 
the time a label 
wants the song set 
free. 

An added incen- 
tive to participate 
in the digital -deliv- 
ery process, Atlantic says, is maximum 
exposure during morning shows, 
something normally out of the ques- 
tion given Fed Ex's typical 10 a.m. 
deliveries. 

"We can reach millions more during 
morning drK-e, because that's the most 
listened-to shift of the day," Nichols 
says. 

Another appealing feature: The 
system confirms delivery of a record 
to a station. "It's a much more effi- 
cient, reliable method for delivery," 
says Scott Borchetta, senior VP of 
promotions for MCA Nashville. "The 
artists, recording companies, radio 
stations, and listeners all benefit." 

RCA — which on March 13 became 
the first label to download an urban 
single, SWV's "You're The One"— 
acknowledges that any tool that 
draws attention to a release is worth 
a try. 

"This gave us a novel way to deliv- 
er a long-anticipated release." savs 
Michael Johnson, RCA's VP of black 
promotion. "We wanted to run to the 
(Continued on next page) 




■ BY DOUGLAS REECE 

When cable music operators began 
forging alliajices with direct-broadcast 
satellite companies, they not only multi- 
plied their co^-erage area exponentially, 
but they made an investment in their 
future viability that appears to be finally 
paying off 

By increasing their international, com- 
mercial, and new-market services, DBS 
broadcasters haw becwne more a^res- 
sive and efTioient in expanding their ter- 
ritories and their program listings, while 
adding fuel to the continual debate aver 
their potential to compete with tradi- 
tional over-the-air radio broadcasters. 

This month, 
. Digital Mu- 
sic Express 
(DMX), like 
DBS music ser- 
vice provider 
and primary 
competitor 
Music Choice, 
will take to the 
skies with an 

agreement to provide atklitional services 
in the U.S. via a link with satellite broad- 
caster Al{^iaStar 

Lon Troxill, executiw VP of commer- 
cial services for DMX, says the uplink 
will allow the company to tailor packages 
that bundle DMX music with business 
video broadcasts and data communica- 
tions. 

"This is the first time in a commercia] 
marketplace that yaa've seen multimedia 
services delivered to ljusinesses thrpugh 
a single antenna," Troxill says. 

DMX's expansKHi calls for increasing 
its formats from 90 to 120. Currently, it 
offers a comprehensive Uneup of some- 
times obscure genres that range from 
rock and country to Swiss folk and 
Hebrew 

Music Choice offers more than 50 
eclectic music formats, along with a vari- 
ety of feature programs in various gen- 
res and even an unsigned-artist segment 
A weekly music news program is in 
devel(^wnent 

Lou Simon, senior VP of programming 
at Music Choice, says the company's pro- 
gramming provides a more div^ersified 
music selection than what is available on 
traditional radio. Some of the service's 
channels, he says, have lineups that 
include more than 2,000 titles, many of 
which arc indies and imports. 

"After programming for 16 j-ears and 
dealing with the restrictions and agen- 
das of advertisers and the FCC, it's great 
to be involved in this niche format that 
allows us to program deep and wide," he 
saj-s. 

F^rt of this commitment to varied pro- 
gramming follows the companies' 
increasing inTOh^ment in markets out- 
side the U.S. 

DMX, for instance, added 20 million 
European hwnes to its coverage area via 
an agreement with ASTRA satellite sys- 
tem last ,vear. Before that it was available 



in six European countries; tod^j; it reach- 
es close to 40 million households interna- 
tionally. Last December, the company 
began delix-ery to sub-Saharan Africa. 

Robert Manning, executive VP at 
DMX. says that global positioning has 
long been a significant part of the com- 
pany's business plan. 

"An important part of the expan.sion of 
our pr(^!Tamming was to add formats 
that v^Tuld be appealing to not jast a com- 
mercial environment," Manning says, 
"but to different cultures and markets 
around the world." 

Music Choice, which went into orbit 
with DBS provider DirecTV in 19M (ffill- 
board, Oct 22, 1994), has also b^n gain- 
ing significant ground and is now avail- 
able in an increasing number of 
DirecTV's consumer packages. 

Dave Del Beccaro, Music Choice pres- 
ident is optimistic that DirecTV's suc- 
cess will continue, to the point where the 
company's subscriber niunbers are "big- 
ger than all provifiers ccanbined." 

DirecTV directw of communications 
Linda Brill shows equal confidence in 
Music Choice, saying that her company 
was surprised by the popularity of the 
service. In fact Brill says, the company 
discovered that a significant number of 
its customers are buying the mainly 
video lm>adcast service just to get Music 
Choice. 

Executives at both DMX and Music 
Choice foresee continued expansion in 
this relatively new market That jh^c- 
tkm factors in the likelihood that the cost 
of DBS services will decrease as more 
consumers install them and equipment 
cost^ drop. 

SATBirTE IN THE DRIVER'S SEXH 

On the other side of the coin, develop- 
nfK'nt of DBS audio-only music program- 
ming has long been a concern for radio 
programmers, who have anxiously 
observe the growth of satellite compa- 
nies. 

As the technology continues to enter 
homes — and, in tlie future, enters cars — 
discussions regarding the strengths and 
weaknesses of both media, as well as the 
impact DBS might have on broadcasters, 
are gaining momentum. 

According to Manning, such devel(^ 
ments as MCl's $682 million purchase of 
the last allocated satellite spectrum are 
positive indicators of the medium's 
future. 

All of this is not lost on the National 
Assa of Broadcasters, which has consis- 
tently been suspicious of DBS music pro- 
gramming. 

Of particular concern is the potential 
of satellite technologies that vvoukl allow 
consumers to receive digital satellite 
broadcasts in their cars. 

Lynn McReynolds, NAB's VP of 
media relations, says, "Our interest is in 
seeing that the system of local radio 
remains strong, and we think that any 
sort of satellite-delivered service, and 
especially rootnle services, are going to 
dilute the audience for radio and take 




swj^ advertising revenue from stationa 
"Local radio stations provide local 
community emei^ncy news and public 
affairs programs," she aflds. 'it's more 
than music, and it is really the kind of the 
glue that helps hokl American communi- 
ties together." 

Receiving DBS transmissions in a 
car would require the installation of a 
new radio with a satellite band, which 
vwuki cost about $50 more than a traditiuial 
unit and a special antenna or mini- 
satellite dt!^ that is only a few inches in 
diameter. 

On Dec. 27, 1993, NAB filed an 
FCC challenge against CD Radio Inc^ 
chai^ging that a report filed by the molnle 
satellite radio 
cwnpany "erro- 
neously dis- 
counts the cora- 
petitivB effect of 
satellite radio 
on local radio 
service nation- 
wide" (Bill- 
board, Jan. 14, 
1995). 

NfcRe.vnokLs notes that the NAa while 
not thrilled about the prospect of nwbile 
DBS transmissions, would prefer that the 
FCC at least prevent the companies from 
adv\;rtising. 

David Margolese, CEO of CD Radio, 
says his company's business plan calls for 
a subscriber-based audience based on 
practicality. Mai^lese says the service 
wxxUd cost $12 per month. 

"You don't spend half of a billion dol- 
lars to enter a business that is not even 
proven, ask people to go out and spend 
more mcmey on a radio, and s^, *0h, we 
are going to pay for all this and make 
money with advertising.' No way. We 
don't see that at all." 

Still, McReynolds holds that even if 
advertising is not included on the pro- 
gramming, loss of audience to DBS ser^ 
vices will ultimately affect the advertis- 
ing rates that broadcasters can charge. 

Though Margolese believes that radio 
is underserving niche markets, he 
refutes the idea that DBS will have a seri- 
ous impact on radio programmers. 

He says, "Nothing is hotter than radio 
today. Twenty' times cash flow multiples 
are being paid for stations, and there are 
an unbelievable number of transactions 
occurring. 

"The collective visicn of the marketplace 
is that radk) is a wonderful business and a 
wonderful opportunity," he adds. "Cer- 
tainly the krajwledge of the big, bad satel- 
lite threat has king been out there, and WiD 
Street and everyone else has factored that 
into these considerations. It doesn't seem 
to be much of a factor, does it?" 

SAFE AT HOME 

Meanwhile, the fact that home DBS 
services seem to be thriving along with 
traditional broadcasters may be evidence 
that the marketplace can accommodate 
both music fcsmats. 

(Continued on next page) 
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TITLE 
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ARTIST 










★ ★ * No. 1 ★ * * 


CD 


1 


2 


6 


BECAUSE rOU LOVED ME 

550 UJ^1C7£337 


♦ CELINE DION 

2 41 Mo 1 




2 


1 


21 


ONE SWEET DAY ♦ MARIAH CAREY 4 BOYZ II MEN 

COLUMBIA 78074 


CD 


3 


3 


11 


SO FAR AWAY 

lA.A ;.i:ii,M CLnfATLANTlC 


♦ ROD STEWART 


4 


4 


4 


25 


BLESSED 


♦ ELTON JOHN 


S 


5 


5 


35 


BACK FOfi GOOD 

AR : 


♦ TAKE THAT 


CD 


S 


9 


10 


NOBODY KNOWS 

LAFA:f 7 -;i 


♦ THE TONY RICH PROJECT 


W 


10 


14 


4 


COUNT ON ME * WHITNEY HOUSTON & CECE WINANS 

ARISTA L-2976 


CD 


9 


8 


18 


DON'T CRY 

IT 1 •7;;S'V.'ASS£R BROS 


♦ SEAL 


CD 


17 


23 


3 


ALWAYS BE MY BABY 

CCIUMSIA 78276 


♦ MARIAH CAREY 


10 


8 


6 


22 


YOU'a SEE 

MAVERICK irviW^i'' BROS. 


♦ MADONNA 


11 


12 


12 


41 


KISS FROM A ROSE 


♦ SEAL 


12 


15 


13 


46 


AS 1 LAY ME DOWN 

COliiM^: 7, 77901 


• SOPHIE 8. HAWKINS 


OD 


16 


18 


5 


FAITHFULLY 

RIVtwNOfilH 163007 


PETER CETERA 


14 


13' 


16 


19 


MISSING 

ATUmTIC 87124 


♦ EVERYTHING BUT THE GIRL 


IS 


14 


7 


23 


EXHALE (SHOOP SHOOP) 

ARISTA 12885 


♦ WHITNEY HOUSTON 


16 


7 


10 


9 


SOMEWHERE 


PHIL COLLINS 


17 


11 


11 


11 


JESUS TO A CHILD 


• GEORGE MICHAEL 


CS) 


22 


_ 


2 


DON'T WANNA LOSE YOU 

MEPCIJR- S-3:3^i7 


« LIONEL RICHIE 


19 


18 


19 


38 


ONLY WANNA BE WITH YOU 

All - 


♦ H00TIE4THE BLOWFISH 


20 


21 


20 


5 


GROW OLD WITH ME 

HI J 1 1 ALBUM CUT 


MARY CHAPIN CARPENTER 


21 


19 


17 


23 


TIME 

ATLANTIC 87095 


♦ HOOTIE & THE BLOWFISH 


QD 


23 


22 


8 


ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) * SOPHIE B. HAWKINS 


23 


20 


15 


15 


DREAMING OF YOU 

ri: ■ . 


SELENA 


® 


26 


28 


12 


INSENSITIVE 

AAM b=i.' '£ 


♦ JANN ARDEN 


® 


24 


25 


5 


BY HEART 

WINCMAMHILLALBLJMCLJT 


JIM BRICKMAN 






/lllUllTop40 
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CD 


4 


15 


6 


BECAUSE YOU LOVED ME 

550ML■t^ 7yj.?7 


♦ CELINE DION 

t wpeir 41 Nc. 1 


2 


1 


1 


23 


TIME 

ATL^Ni : y7rj95 


♦ HOOTIE & THE BLOWFISH 


3 


3 


3 


26 


NAME 

WARMER BRCIS. 17758 


♦ GOO GOO DOLLS 


(D 


5 


5 


19 


MISSING 

124 


♦ EVERYTHING BUT THE GIRL 


i 


6 


4 


25 


BREAKFAST AT TIFFANY'S 

RAlNMAXfR '.'SL3il^T-R>?GPE 


♦ DEEP BLUE SOMETHING 


1 


2 


2 


21 


ONE SWEET DAY • MARIAH CAREY i BOYZ II MEN 

CC-LJMB A 78074 


CD 


9 


7 


It 


DONTCRY 

ZTT 1770aWARNEReROS 


♦ SEAL 


CD 


12 


11 


16 


WONDER 

a£KTRAt.437^EEG 


♦ NATALIE MERCHANT 


9 


10 


9 


34 


ROLL TO ME 

A&M 581114 


♦ DEL AMITRI 


10 


II 


10 


34 


TIL 1 HEAR IT FROM YOU 

AIM 581360 


♦ GIN BLOSSOMS 


11 


14 


14 


44 


RUN AROUND 


♦ BLUES TRAVELER 




18 


20 


8 


CLDSER TO FREE 

SLASH 17r,74:HEt'flSL 


♦ BODEANS 


a 


7 


6 


25 


BLESSED 

ROCHET ei2304,'lSlAND 


♦ ELTON JOHN 


14 


9 


13 


14 


■ WANT TO COME OVER 


♦ MELISSA ETHERIDGE 


15 


13 


8 


27 


BACK FOR GOOD 

ARISTA 1-2648 


♦ TAKE THAT 


M 


16 


17 


18 


ONE OF US 

BLL L GORILLA a523E.aWERCURy 


♦ JOAN OSBORNE 


17 


17 


16 


X 


ONLY WANNA BE WITH YOU 

ATLi'.Ti- R7P7 


♦ HOOTIE t THE BLOWFISH 


IS 


15 


12 


46 


AS 1 LAY ME DOWN 


♦ SOPHIE 8. HAWKINS 


(S) 


20 


19 


8 


OtILY LOVE (THE BAUAO OF SLEEPING BEAUTY) ♦ SOPHIE 6. HAWKINS 

rOL i 78177 


® 


24 


26 


5 


FOLLOW YOU DOWN 

AM 561360 


♦ GIN BLOSSOMS 


QD 


23 


24 


10 


NOBODY KNOWS 

LAFACE 2-4115.'ARI5TA 


♦ THE TONY RICH PROJECT 


(D 


22 


30 


5 


IRONIC 

MAVERICK 1 769a'REPRISE 


♦ ALANIS MORISSETTE 


23 


21 


21 


12 


INSENSITIVE 

AUt 581274 


♦ JANN ARDEN 


® 


28 


34 


4 


ALWAYS BE MY BABY 

COLUMBIA 78276 


♦ MARIAH CAREY 


® 


25 


25 


9 


THE WORLD 1 KNOW 


♦ COLLECTIVE SOUL 
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DIGITAL DELIVERY COMES TO RADIO 

(Continued from preceding page) 



technology instead of running away. 
If you're concerned about a simulta- 
neous release, this was a good exer- 
cise in getting it to radio at the same 
time." 

To attract programmers to the 
alternative delivery method, Johnson 
says, RCA offered 30 pre-release 
cGpies of the SWV album to any sta- 
tion that pulled the song off the DG 
system and aired it between 6 a.m. 
and 6 p.m. on the day of release. Of 
the 250 stations that received the song 
via computer, 95 participated. 

"It paid off for us," Johnson says, 
though he admits that programmers 
insisted on also 

9 having the CD. 
"We have to be 
flexible and see what 
the marketplace will 
take as well as what 
it dictates," he says. 
"In promotion, we 
can write the book. 
Wfe're ahA'ays looking 
DARiJS nucKER OF for innovative ways 
HCX3TIE & THE to deliver product. 
BLOWFISH Who knows, we 
may go back to get- 
ting a belly dancer to deliver it to- 
morrow. Really, it's whatever works." 

For radio, the promise that crosstown 
competitors can no longer obtain a 
hot new release first seems to be 
reason enough to keep the technolo- 
gy from being cast as a novelty. The 
vast majority of programmers con- 
tacted who have used the system 
regard digital delivery as a reality 
for which radio must prepare. 

"In the age of computers, this is the 
way it's going to be, whether we like 
it or not — but the potential is magnif- 
icent," says Richard Ryan, music 
director of KSAN San Francisco, who 
already makes a practice of down- 
loading big-name releases from his 
station's system as soon as they are 
available. 

"We've used it for the new George 
Strait, Brooks & Dunn, Vince Gill- 
special events," he says. "It reduces 
that fear that a competitor could con- 
ceivably get it on the air before I 
could, since it blankets the country at 
the same time. I can definitely see this 
as the next wave, eventually not even 
getting a promo CD." 

"I think that as soon as people hear 
their competitors have it, boom, it'll 
take off," says Brian Kelsey, produc- 
tion director of WAXQ (Qlb4) New 
York. "Everything is going to be dig- 
ital in radio and music. People may be 
apprehensi\'e about it now, but it offers 
incredible potential." 

Apprehensive or not, stations have 
nothing to lose by trying the tech- 
nology. All three of the companies 
developing digital -delivery systems 
provide their hardware free to radio 
stations, and labels foot the charges 
for downloading and digital phone 
line usage. For radio, it's essentially 
a free ride into one area of the digi- 
tal domain. 

It also offers a host of pluses — some 
now. some in the future — aside from 
the basic concept of accepting music 
and commercials online. For one, pro- 
gramming can be converted from the 
digital-delivery system directly to a 
station's digital workstation — whose 
presence is booming in the industry — 
eliminating the thousands of carts, 
DATs, and CDs that inevitably accu- 



mulate and must be cataloged. (Pic- 
ture the day when the weekly Casey 
Kasem countdown is never physically 
handled.) 

Programmers also have the poten- 
tial to communicate from system to 
system, creating a near-nationwide 
industry E-mail network; and, once 
developed by labels, stations could 
download custom song remixes and 
promotions in less than an hour. Digi- 
tal delivery also offers relief from the 
massive paper trail that follows ad 
agency and label buaine.ss, much of 
which can accompany files containing 
spots or music. 

But radio programmers will have 
to help make some decisions in deter- 
mining which of the three systems 
will eventually command the indus- 
try. 

DG Systems currently leads the 
pack statistically. The publicly held 
company was first to make deals with 
labels, and it has hardware installed 
in 4,200 stations, compared with 1,600 
for DCI (which is aiming to have 4,000 
by j-ear-end, in addition to the 250 that 
saturate the Canadian radio market) 
and 50 for Musicam Express, whose 
priority has been fine-tuning its sys- 
tem. 

Musicam Express president Robert 
Peterson says the company intends to 
outfit 200 stations a month until it 
reaches 3,500 stations in about 18 
months. 

All three systems primarily employ 
ISDN (integrated services digital net- 
work) technology across CD-quality 
phone lines, though there are rum- 
blings over the promise of satellite 
delivery, which would offer increased 
bandwidth flexibility but potentially 
challenge two-way communication 
between stations and labels. 

D.G Systems is testing a next-gen- 
eration satellite system with Hughes 
Network Systems, which would open 
doors to future applications but make 
necessary the burdensome task of 
replacing hardware already at radio 
stations. 

Musicam Express, which has 
been sluggish until recently to 
embrace music-delivery opportuni- 
ties, dug into the deep pockets of 
Infinity and Westwood One in Janu- 
ary and purchased the satellite 
audio distribution arm of Scientific- 
Atlanta, an established leader in 
pro-audio technology. Through 
VirteX, it also has a stake in the 
StarGuide II satellite system, which 
will allow users to employ limited 
portions of bandwidth as needed, 
saving them money. 



But perhaps the most dramatic 
evidence of Musicam's determina- 
tion: Over the last several months, 
the company has recruited four 
salespeople from DG Systems. 

DCI, meanwhile, has established 
itself as the primary carrier for spot 
delivery across Canada, which should 
support its bottom line as the music- 
delivery business blossoms. 

Regarding the cost to download 
material, DG Systems and DCI 
charge labels and ad agencies $10- 
$12 per station to download a four- 
minute CD-quality song (which actu- 
ally takes about 12 minutes to send). 

H Musicam Express 
charges a flat 
$1.80 for the same, 
either over ISDN 
lines or satelUte. 
"It's basically 
free for us to deliv- 
er over satellite be- 
cause we have 
McEffTiRE transponder space, 
so we break even 
on ISDN," Peterson says. 

DG's VP of marketing Jeff Byrne 
says he expects his company's 
charges to drop in the coming 
months; DCI president Al Kozak also 
Vows to remain competitive, saying 
that price will be based on usage and 
volume. 

But ultimately, as is often the case 
with battling technologies, savvy and 
tenacious marketing — not feature- 
by-feature superiority — may deter- 
mine the industry's victor 

"It's going to come down to who 
gets all their ducks in a row in terms 
of spot clients and ad agencies, 
record companies and other pro- 
gramming carriers, and affiliate 
radio stations and networks," says 
one audio technology expert who 
asked to remain unnamed. "Maybe 
one company is poised to do a little 
better in one area, but ultimately, all 
three companies are going to have to 
address each of those issues.'* 

In any case, these industries 
appear to have much to gain with few 
foreseeable disadvantages, save for 
radio programmers losing the con- 
venience of having a CD to pop into 
the dashboard player 

"The potential is tremendous," 
says Mark Kalman, VP of engineer- 
ing and technical operations for SW 
Networks, which is closely watching 
the developing technology. "It's 
slick, it works, and everybody gets 
an excellent product and it eases the 
workload. These are the things that 
move the industrv forward." 



SATELLITE BROADCASTERS 

(Continued from preceding page) 

"It's not going to hav^e a tremendous 
impact on radio, because we're address- 
ing different market places." Manning 
says. "Radio is increasingly a driv^time 
medium, with pn^ramming designed 
around 15-minute segments. 

"People tune in for a short period of 
time to listen to a little bit of music, 
sports, news, the weather, or what ha.ve 
you. Radio does that very effectively and 
they will continue to do that," he s.^. 

Still, Troxill says that he considers 
radio to be a prime competitor in the com- 
mercial market, citing distracting radio 
chatter and DMX's ability to offer spe- 



cialized ftMTnats for restaurants as rea- 
sons that radio is ill suited to the com- 
mercial market 

However, at least one prc^rammer 
isn't li\Tng in fear of DBS ousting radio. 

Alan Spieglitz, GM at KMLE Phoenix, 
says, "We're not going to be caught with 
our pants down, like televiskm was when 
cable came in. We're poised and ready 

"When you're not live, you cannot do 
promotions, and you cannot tie in with 
retailers and ad\«rtiaers," he says. "It's 
very difficult for satellite-driven cwnpa- 
nies to present themselves to the com- 
munis." 
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Photograph," the first single from RCA rock- 
ers the Ven-e Pipe, restates the time-honored 
artistic aphorism "don't confuse the singer 
with the song." 

"As you become more papular as a musician," 
explains Verve Pipe singer/guitarist Brian Vander 
Ark, "people mistake those 'I's* in the lyrics for 
'me's.' So you need a \'isual image for people to keep. 

"You might have a photo of yourself, smiling or 
whatever, that you like and give to a friend or lover," 
Vander Ark continues. "That way, no matter where 
you are or what silly things you do, they can look 
at that photo and see you as you really are." 

No. 29 on Modern Rock Tracks this w-eek, "Pho- 
tograph" comes from "Villains," the East Lansing, 
Mich. -based act's debut album. Vander Ark savs 



writing the comparatively lighter-sounding "Pho- 
tograph" helped him break out of a funk. 

"I was writing all these darker things, which I 
generally prefer," Vander Ark says. "And it is eas- 
ier to emote on difficult topics. But I didn't want to 




"Am y€»ii b«;c:<>m«; 
more popular as a 
mtiKician. people 
■niMluke IhoMe -I'm* 
in the lyrics for 
*nric •» . * " 

— Bilai Vnd« M ol Hw Vmw np< 



be Trent Reznor for a whole album." 

It was the pop potential of "Photograph" that got 
the Verve Pipe signed to RCA and led the band to 
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enlist former Talking Head Jerry Harrison as a 
producer. 

"Jerry has a great musical ear and a real pop sen- 
sibility," Vander Ark says. "He showed us that by 
juxtaposing textures, actually making the guitars 
heavier in places, you could make the melodies 
sweeter, more attractive." 

Vander Ark says he modeled "Photograph" on a 
I>op/rock paradigm: the Beatles' "Penny I^ane." "I 
was listening to that song a lot," he says, "and the 
brightness of that melody matie an impi-ession. 

"You could probably even lay part of the melody 
of 'Penny Lane' over "Photograph.' and it would 
work," Vander Ark adds. "Although had I totally 
copped 'Penny Lane,' I might ha\'e really had some- 
thing." 
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CD 


2 


3 


17 


IN THE MEANTIME 


] »M. ji T«, 1 ♦ SPACEHOG 

HlfL5lfiE.'EEG 




CD 


5 


12 


7 


CHAMPAGNE SUPERNOVA 

IWIIST C -1 : 1 1-^. MORNING GLLMY? 


! Mwek M No 1 ♦ OASIS 


2 


1 


1 


16 


SANTA MONICA (WATCH THE WORLD DIE) ♦ CVERCl EAR 

■-. : TIM ^tSR^CAp-OL 




CD 


4 


, 


3 


BIG BANG BABY ♦ STONE TEMPLE PILOTS 

' ■!■ ■■■ -PjMThEVATICANGIRSHOP ATLANTIC 


O) 


3 


4 


3 


BIG BANG BABY ♦ STONE TEMPLE PILOTS 
'R0^*^^•■:VATlaNGIFTSMOP ATLANTIC 




CD 


3 


3 


11 


BIG ME 

^CCi -"IG-FTEPS 


♦ FOO FIGHTERS 

POSWE-LCAPITOL 


4 


5 


5 


16 


HEAVEN BESIDE rOU 

ALICE ft CHAINS 


♦ ALICE IN CHAINS 

CCtUMBiA 




4 


1 


1 


14 


IRONIC 

JAGGED LinLE PILL 


♦ ALANIS MORISSEHE 

MAVERICK.'REP^ISE 


5 


4 


2 


18 


J979 

MELLON COLLIE AND THE INF.MTE SJ»I>N€SS 


♦ SMASHING PUMPKINS 

VIRGIN 




5 


2 


2 


18 


IN THE MEANTIME 

RESIDENT AllEN 


♦ SPACEHOG 

HIFI.^IREEEC 


CD 


8 


II 


12 


SISTER 

FOMA 


♦ THE NIXONS 




6 


8 


7 


22 


SANTA MONICA (WATCH THE WORLD DIE) ♦ EVERCLEAR 

SPARKLE AND FADE TIM REfiR.CAPITOL 


7 


7 


7 


22 


THE WORLD 1 KNOW 

CCLLECTIVE S:JUL 


♦ COLLECTIVE SOUL 

ATLANTIC 




7 


7 


6 


20 


1979 

MELLON CO-LIE A.NO THE INFINITE SADNESS 


♦ SMASHING PUMPKINS 

VIRGIN 


8 


9 


9 


15 


BRAIN STEW/JADED 

INSOMMAC 


♦ GREEN DAY 

REPRISE 




CD 


13 


17 


7 


MACHINEHEAD 

SIXTEEN STONE 


♦ BUSH 
TRAUHMNTERSCOPE 


9 


11 


ID 


30 


CUMBERSOME 


♦ SEVEN MARY THREE 

MAMMOTH ATLANTIC 




9 


6 


5 


16 


BRAIN STEW/JADED 


♦ GREEN DAY 

RERRISE 


CS) 


14 


19 


7 


MACHINEHEAD 


♦ BUSH 

TRAUMAT'nERSCOPi 




10 


9 


8 


13 


HEAVEN BESIDE YOU 

A, ILi 'N :>'A.-NS 


♦ ALICE IN CHAINS 

COLUMBIA 




15 


16 


9 


WHAT DO 1 HAVE TO DO? 

.'. "1 1 " - : I". ■ PFTi 


♦ STABBING WESTWARD 

CC.UMBIA 




(ID 


14 


19 


8 


ZERO 

MEILON CtHLIE AND THE INFINITE SADNESS 


SMASHING PUMPKINS 

VIRGIN 


12 


6 


6 


9 


FOLLOW you DOWN 


♦ GIN BLOSSOMS 

AAM 




12 


12 


11 


11 


AEROPUNE 

ONE Hjr MINUIi 


♦ RED HOT CHILI PEPPERS 

WARNER BflOS 




i; 


20 


6 


WATER S EDGE 


♦ SEVEN MARY THREE 

MAMMOIH.AILANTIC 




13 


11 


9 


10 


PEACHES ♦ THE PRESI0CNT5CF THE UNITID STATES OF AMERICA 

■-L 11-' 1 :M:. :^ IhE UNITED STATES OF AMERICA COLUMBIA 


QD 


16 


15 


9 


DROWN 

TfiACE 


♦ SON VOLT 

.VARNEP BRC3, 




14 


10 


10 


9 


FOLLOW YOU DOWN 

Cj'.,>-' M 'ORR^ 


♦ GIN BLOSSOMS 
AlAI 


IS 


13 


12 


8 


SHE'S JUST KILLING ME 

-FPOM C JSK TILL DAWN- SOUNDTRACK 


♦ ZZ TOP 

LOS HMUGANitPIC SOljNOTFiAAEPtC 




CiD 


19 


20 


10 


WHAT DO 1 HAVE TO DO? 

WITHER BL'STER BURN . PEEL 


♦ STABBING WESTWARD 

COLUMBIA 


IS 


10 


8 


11 


NAKED 

A £!oy nmiel: goc 


♦ GOO GOO DOLLS 

MHAL BLADE'WAHNER BRCS 




GD 


16 


21 


6 


FLOOD 


♦ JARS OF CLAY 

tSSENTlAl'SllViRTONt 


17 


12 


13 


10 


AEROPLANE 

C-IE HOTMINJTE 


♦ RED HOT CHILI PEPPERS 

WARNER 3RCS 




OD 
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QD 


21 


24 


6 


BIG ME 

FO': ■ ai-TEPS 


♦ FOO FIGHTERS 

fiOSWEcLCAPI-GL 




29 




2 


1 HATE MY GENERATION 

THE GOLDIN ACE 


♦ CRACKER 
VIRGIN 


CS) 


18 


21 


9 


EVERYTHING FALLS APART 

|.J^.". '.OyVHCRE 


♦ DOG'S EYE VIEW 

cdlumbia 




18 


17 


18 


n 


ONLY HAPPY WHEN IT RAINS 


♦ GARBAGE 

ALMO SOLNDSGEfFEN 


20 


20 


18 


18 


1 GOT ID 


PEARL JAM 

EPIC 




CID 


22 


28 


4 


SWEET LOVER HANGOVER 

: .'..TT 


♦ LOVE & ROCKETS 

3EGGAF?S BANOUET AMERICANREPP'SE 


(D 
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20 


15 


14 


21 


JUST A GIRL 


♦ NO DOUBT 

TRAUMA'INT.RSCCPE 


33 




2 


HOCK AND KOLL ALL NITt 


♦ KIbb 




21 


20 




12 


CAUGHT A LITE SNEEZE 

-'JVS 'C^- PELL 


♦ TORI AMOS 

ATLA.N'IC 






MTV . MT ..'.■L' 


■ ■ - .MtSMLJ 




15 


(IT) 


29 


30 


4 


BORN WITH A BROKEN HEART 


KENNY WAYNE SHEPHERD 

GIANT 






25 


24 


^ 


TINY MEAT 

SALT PETER 


♦ RUBY 

CREA-iO'r*VORK 


CS) 


37 


40 


3 


WHERE THE RIVER FLOWS 

COC-E^'ivE SJUL 


COLLECTIVE SOUL 

ATLANTIC 




23 


21 


16 


15 


NAKED 

A BC'F NAMED GOO 


♦ GOO GOO DOLLS 

METAL BLADE. ■ft'AR'ltfi BROS 


(D 


27 


28 


6 


IRONIC 

JA&3ED LITTlE pie. 


♦ ALANIS MORISSETTE 

MAVERICK'REFRISE 




QD 


30 


32 


8 


EVERYTHING FALLS APART 

HAPPv MIV.'-EPE 


♦ DOG S EYE VIEW 

COLUMBIA 


QD 


31 


36 


3 


COUNTING BLUE CARS 

('£• '-^LiH 1^ E'l:.; 


♦ DISHWALLA 

AAM 




25 


18 


13 


20 


WONDERWALL 

- - - '-rRMNGGLORT' 


♦ OASIS 

EPIC 


26 


19 


14 


14 


WONDERWALL 

:A",'.- I"? I ■■■ vnPNINGGlQfit' 


♦ OASIS 

EPIC 




26 


24 


25 


24 


CUMBERSOME 

AMEP-CAN C-ANr.APC 


♦ SEVEN MARY THREE 

MAMMOTH ATLANTIC 


QD 


28 


29 


4 


BALLBREAKER 


AC'DC 
EASTWESTEEG 




27 


23 


22 


25 


NATURAL ONE 

^ DSSCJNCTHACR 


♦ FOLK IMPLOSION 

LCiNDON ISLAND 


28 


26 


26 


7 


VOU DON'T KNOW ME AT ALL 

ACTUAL M LE5 MENLE' S GREATEST HITS 


DON HENLEY 

GEFFEN 




28 


26 


27 


21 


THE WORLD 1 KNOW 


♦ COLLECTIVE SOUL 

ATLANTIC 


29 


23 


22 


20 


GLYCERINE 


♦ BUSH 

TRAJMATN-ERSCOPE 




QD 


38 




2 


PHOTOGRAPH 


♦ THE VERVE PIPE 

RCA 


30 


24 


27 


5 


LEAVING HERE 

■ jf self ce-l-jse 


PEARL JAM 

EPIC 




QD 


34 


37 


4 


SISTER 

FOMA 


♦ THE NIXONS 

MCA 


31 


22 


17 


16 


SEE VOU ON THE OTHER SIDE 

C;ZMC5I5 


♦ OZZY OSBOURNE 

EPIC 




QD 


33 


33 


6 


GUILTY 

GRAv' T. ^ LLS 


♦ GRAVITY KILLS 

T\T 


QD 


32 


34 


4 


ZERO 

r.'F.LON COLL E A'.Ci TbE I'JFiMTE SADNESS 


SMASHING PUMPKINS 

V'RGN 




32 


28 


26 


22 


GLYCERINE 

SUTEEN CTCNE 


♦ BUSH 

■PAUMAIMEPSCC-'E 


QD 


NEW^ 


1 


1 HATE MY GENERATION 


♦ CRACKER 

RG N 




QD 


36 


40 


3 


A COMMON DISASTER 


♦ COWBOY JUNKIES 

GEFFEN 


34 


30 


25 


7 


PEACHES ♦ THE PFESIDENTS OF THE UNTTED STATES OF AMERICA 

TsE FFESIC'ETS CF The jniteD STATES OF AMEflIC* COLUMBIA 




34 


27 


23 


10 


BLUSTER 


♦ SALT 

3LANU 


35 


25 


23 


10 


AWAY 

HUBBEP'itCK 


♦ TOADIES 

IN'ERSCOIH 




35 


31 


29 


18 


1 GOT ID 


PEARL JAM 

EPIC 


QD 


39 




2 


GET A JOB 

NGTP f«G lACPEE 


HOG 

CGCGEFFE*; 




36 


32 


31 


5 


HONKY'S LADDER 


♦ THE AFGHAN WHIGS 

SLBPOPE.EKTRAEEG 


37 


RE-ENIRV 


23 


BULLET WITH BUTTERFLY WINGS ♦ SMASHING PUMPKINS 

TE r-. -:■ r THE INFINITE SADNESS VlOCN 




QD 


NEW^ 


1 


MOTHER MOTHER 

"HE euROENS OF BEING JPfllGMT 


♦ TRACY BONHAM 

SLAND 


38 


RE-ENTII* 


23 


DEJA VOODOO 


♦ KENNY WAYNE SHEPHERD 

GIANT 




QD 


40 




2 


DRUGS 

Mint ACQ 


♦ AMMONIA 

EPIC 


QD 


NEW^ 


1 


A WALK 

T..E GPAY PACE 


♦ BAD RELIGION 

ATLANT C 




(D 


Ht\ 


«► 


1 


COUNTING BLUE CARS 


♦ DISHWALLA 

ASM 


40 

CompilM 


36 


32 


10 


1 WANT TO COME OVER 

VOI.P .iTTLE SFC"ET 
«( WPCM bt BnatiUSt DK> SysIVml' R«a« Tk» Mi 


♦ MELISSA ETHERIDGE 

I^.LAND 1 

vd 102 Hhim nxk tiMtn And 7A mMtm loca titlx 


40 

KIlAKdc 


37 


3£ 


5 


A WALK 

a lUy. 7 dM a «wti. Sane lankM t^r rumbei at Mtt 


♦ BAD RELIGION 

ATLA.NTIC 




Weak 0/ March 17, 1996 

® Let Your Soul Be Your Pilot / Sting 

<2> Heaven Only Knows / SMing Out Silltr 

(3>No One Else/lDtBl 

® Ufce Marvin Gsye Said (What's Going On) / 

Sp«flch 
<S) Party /Dede 

® I'll Do It / Nahki And Diana King 
(D One 01 Us / Joan Osborne 
(S> PtMloiophy/ Ben Folds Rvt 
(8) Anyvt*»fe Is / Eny* 
® Apple Eyes / Swoop 
O Never Never Lwe / Simp^ fled 
® Riallova/The Beattet 
O Mouth / Mernl Bainbndg* 
O Spaceman / Babyton Zoo 
& Take Caver / Mr. Big 
& I Need To Be In Love / Carpenters 
©Dub I Dub /Me And My 
& Taivouieni Tsukiha Kokorono nyouleni / UA 
O I Believe / Mene Hartman 
® Jeius Is Just Alright / DC Talk 
0 Don't Stop The Music / C * C Music 
Factory 

@ Nobody Knows / The Tony Rich Project 

3 Fallow Vqu Down / Gin Blossoms 

0 Taffy / Lisa Loeb And Nme Stones 

@ Name /Goo Goo Dolls 

® Don't Look Back In Anger / Oasis 

& Do That Danca / Nile Badgers 

O WTiotfl Lotta Love / GoWbug 

9 Be Yauivelf / Colour Club 

9 II You Con>e To Party / Paulo Mendonca 

® Smin' Up In My Room / Brandy 

® Gangsta's Paradise / Coolio Featuring LV. 

9 While The Earth Sleeps/ 

Peter Gabriel With Deep Forest 
9 Get Down On It/ 

Louchie Lou And Michie One 
9 Because Vou Loved Me / Celine Oiofi 
9 Haw Deep Is Your love / Take That 
® Lucky Love / Ace 01 Base 
® The Fun Lavin' Crimtnal / 

fun Lovin' Criminal 
9 Veneno Ds Lata / Frenanda Abreu 
@ Peaches/ The Presidents Of The 

United States Of America 
@ These Days Are Qtd / Spookey Ruben 
® L«$t Scene / Tomoyasu Hote< 
& FaHin' In Lowe / La Bovche 
& Agua De BetMf / Anna Caram 
® Primal / Original Love 
9 I Was Born To Love Vou / Quif n 
€> Baby Maybe /Ice 
& One More Chance / Madonna 
® Diggin' OnVou/TLC 
0 You've Got A Friend In Me / 

Lyie Loven And flandy Newman 

S»l0Ctioo$ eaa be baard on 
'Sapporo Boar Tokio Hot 100' 
evary Sunday 1 PM-5 PM on 
J-WAVE/81.3FMin TOKYO 



li ws«)<, figaiOes^ ct zftin frxswrient t/rvmti awanWd to Tkbc leccnfe wTlK^ attam BOO aefKbons -lAitxm Rco.i c 



B1.3Fm J-Ujr)UE 

Slalion inlormatlon available at: 
hltp://www.iiilojapan.coni/JWAVE/ 
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VIRGIN TAKES 
IHATTAN 



/SSUE D47E; M4y4 
AD CLOSE: APRIL 9 

Virgin Retail is coming to 
the "Big Apple" in April and 
Billboard has the inside 
bite on the grand opening 
of this megastore. Our May 
4 Spotlight recaps the his- 
tory behind the multi-million 
dollar store, including facts 
and figures on product 
offerings, an exclusive 
interview with Ian Duffell 
(President of Virgin Retail 
Group, North America and 
Asia Pacific) and a short 
first-person address by 
Virgin founder Richard 
Branson. 



Contact 

Lezle Stein 
213-525-2329 




1? %^ 

) ▼ . - <Sk. - 



20 YEA 
DERNR< 

ISSUE DATE: MAY 11 
AD CLOSE: APRIL 16 

Starting 20 years ago with 
the sounds of the Ramones 
and the Sex Pistols, 
Modern Rock has evolved 
into a dominant form of 
mainstream music. 
Billboard's May 11 issue 
reviews the progression of 
the music, from its NY and 
London street roots to its 
current triumphs around the 
world. Other topics to be 
covered include the rela- 
tionship between indies and 
modern rock, the develop- 
ment of the modern rock 
radio format, and a timeline 
of the music's milestones 
over the past 20 years. 

Contact : 

Ken Piotrowski 
212-536-5223 




PET SOUNDS 
30TH ANNIVERSARY 

ISSUE DATE: MAY 18 

AD CLOSE: APRIL 23 

Billboard's May 18th 
issue commemorates 
the 30th anniversary of 
the Beach Boy's 
ground-breaking "Pet 
Sounds." This Spotlight 
takes an in-depth look 
at their fertile 1966-67 
period, now the subject 
of an extensive catalog- 
exploitation project by 
Capitol Records. 
Coverage will include 
an introductory piece by 
Timothy White, an 
overview on the making 
of the record, and 
Capitol's year-long pro- 
motion plans. 

Contact : 

Robin Friedman 
213-535-2302 




ISSUE DATE: MAY 18 
AD CLOSE: APRIL 23 

In a contlnung effort to bring 
Asia Pacific's market to the 
forefront of the industry, 
Billboard's May 18th issue 
contains the second Asian 
Pacific Quarterly. This 
special issue coincides with 
the 2nd MIDEM Asia and will 
highlight the Asian territories 
and their plans for the 
confab. Coverage will also 
include a look at the goals 
and expectations of interna- 
tional and US companies/ 
organizations attending the 
conference. 



Contact: 

Amanda Guest 
613-9824-8260 




ISSUE DATE: MAY 25 

AD CLOSE: APRIL 30 

Coinciding with this year's 
May 22-25 NAIRD con- 
vention, Billboard's May 
25th issue puts the spot- 
light on the world music 
market and its growing 
appeal at mainstream. 
Coverage will include 
reporting on label activity; 
the marketing of world 
music, catalog-building 
and fusion with other gen- 
res; and a year-to-date- 
recap of the world music 
charts by Geoff Mayfield. 



Contact 

Lezle Stein 
213-525-2329 



ISSUE DATE: JUNE 1 
AD CLOSE: MAY 7 

Billboard's annual review 
of the music publishing 
scene will highlight the 
market's domestic and 
international activity. Our 
June 1 spotlight paints a 
comprehensive picture of 
music publishing with 
1995-96 TOP Songwriter 
Charts for Pop, R&B and 
Country; an examination of 
publishers' copyright 
concerns, and an overview 
of the Ivor Novello awards 
in the UK (taking place the 
first week in June). 



Contact . 

Robin Friedman 
213-525-2302 



PUBLICATION 
DATE: AUGUST? 

AD CLOSE: JUNE 17 

In it's fifth year. Billboard's 
International Latin IVIusic Buyer's 
Guide is consulted on a daily 
basis by thousands of prospective 
buyers when making important 
decisions. The directory consists 
of listings from 18 countries in 20 
categories, including artists, 
managers, music publishers, etc. 
The International Latin Music 
Buyer's Guide is distributed to the 
heavyweights within and around 
the Latin music community, includ- 
ing record labels, retailers, whole- 
salers/distributors, managers, 
agents, and promoters. 

Contact : 

Los Angeles: Dan Dodd 
213-525-2299 
Spain/Europe: Christine Chinetti 
44-171-323-6686 




Place your 
ad today! 



212-536-5004 -PH 
212-536-5055 -FAX 
KEN PIOTROWSKI 
PAT ROD JENNINGS 
DEBORAH ROBINSON 
KEN KARP 





21 3-525-2307 - PH 




213-525-2394/5 - FAX 




JODIE FRANCISCO 




LEZLE STEIN 




ROBIN FRIEDMAN 



615-321-4294 - PH 
615-320-0454 - FAX 
LEE ANN PHOTOGLO 



305-441-7976 - PH 
305-441-7689- FAX 
ANGELA RODRIGUEZ 



613-9824-8260 - 


PH 


613-9824-8263 - 


FAX 


AMANDA GUEST 





44-171-323-6686 - PH 
44-171-323-2314 - FAX 
CHRISTINE CHINETTI 
CATHERINE FLINTOFF 



331-4549-2933 - 


PH 


331-4222-0366 - 


FAX 


FRANCOIS MILLET 





I 



213-525-2307 
DAISY DUCRET 



81-44-433-4067 PH/FAX 
TOKURO AKIVAMA 
213-650-3171 - PH 
213-650-3172 - FAX 
AKI KANEKO 





39-K0)362-(-54.44.24 


- PH 


39 + (0)362-f-54.44.35 


- FAX 


LIDIA BONGUARDO 
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PROGRAMMING 



WJFK DJ Pleads Guilty To Drug Possession; 
Bonaduce To Bounce Between WLUP, WKQI 



I ALK ABOUT ARRESTING RA- 
DIO; Syndicated WJFK Washing- 
ton, D.C.. afternoon co-host Don 
Geronimo of "The Don & Mike 
Show" has pleaded guilty to posses- 
sion of 1.7 grams of powdered 
cocaine. He was sentenced to a 
year's probation as a first-time 
offender after being arrested last 
summer. 

Geronimo has worked in Wash- 
ington radio for 15 years and joined 
WJFK in 1991. 

According to a report in The 
Prince George's Journal, he told 
police that the drugs were bought 
to use on a vacation. Fairfax Coun- 
ty, Va., prosecutor Karen Kelly 
told the newspaper Geronimo 
admitted that he had "a big prob- 
lem" with drugs in the '80s but that 
he was clean until the July inci- 
dent. 

Speaking of flying, WLUP 
Chicago afternoon jock Danny 
Bonaduce has contracted to cover 
mornings at WKQI (Q95.5) Detroit, 
meaning the former Partridge will 
do the fly-jock shuffle between the 
two cities. E.xpect this man to he 
vacationing in the Orient — he 
reportedly racks up 3,000 frequent- 
flyer miles a week. 

And speaking of runways, drag 
diva RuPaul wigged out as guest 
morning host last week at New 
York's new top 40/rhythm WKTU. 
ordering listeners to touch their 
radios and shout "Love!" Ru was 
assisted by former Seduction siren 
Michelle Visage. 

On March 28. RuPaul hosted a 
casting call for "aspiring beautiful 
people" at Manhattan's Fashion 
Cafe for an upcoming WKTU TV 
commercial. Frankly. I wasn't 
aware anyone could be beautiful 
between 6 and 9 a.m., when the pro- 
motion was held. 

Things were definitely not as 
pretty at the annual Radio and Tele- 
vision Correspondents' dinner in 
Washington, D.C., March 21. You 
probably heard about the antics of 
WFAN New York's Don Imus on 
most any news outlet in the nation. 
The shock jock reeled off a host of 
tasteless, disrespectful remarks 
about President Clinton and the 
first lady — in their presence — a 
pretty formidable example of ego 



overshadowing good sense. 

Making your opinions known has 
its place — radio is often such a 
place. Spouting off face to face with 
the president in a room full of jour- 
nalists is not. 

In our "oh, there you are" depart- 
ment, former Dream Team MTV VJ 




bif Chuck Taylor 

(and rock radio personality) Mark 
Goodman has turned up at KYSR 
Los Angeles as part of a shake-up 
at the Viacom modern-leaning AC. 
He'll do mornings with Shirley the 
Stuntffirl, from KIOI San Francis- 
co. As far as we know, Goodman's 
fellow MTV sidekick Martha 
Quinn remains relegated to Clear- 
asil spots, uh. commercials. 

Longtime WRKS New York 
morning man Jeff Foxx exits the 
R&B adult station to launch a syn- 
dicated show. Foxx's replacement, at 
least for April Fool's Day and prob- 
ably longer, will be "Black Moses" 
Isaac Hayes, who has done voice 
work for the station. This is the 
same outlet that features Ashford 
& Simpson in afternoon drive. 

Group sale of the week: Ameri- 
can Radio Systems, which last 
week bought Marlin Broadcasting 
for $6fi..T million, has announced 
plans to merge with Henry Broad- 
casting. The $115 million nine-.'ita- 
tion acquisition, which includes 
properties in Sacramento, Calif.. 
Fresno, Calif., Omaha, Neb., and 
Portland, Ore., will give ARS a 
total of 24 stations. 

Make that 25. At deadline, ARS 
announced the $7.25 million pur- 
chase of KSTE Sacramento, giving 
it three stations in that market, 
including KCTC and KYMX. 

Megapoly of the week: WHTS 
(All Hit 98!9) Davenport. Iowa, is 
now part of an eight-station 
megapoly that includes top 40 



newsline... 



JOHN CULLEN has been named pre.sident/COO of Gulfstar Communications, 
which owns or LMAs 30 stations in 11 Texas markets. CuUen was regional 
VP for SFX Bri)adcasting. 

MARUANE MILTON is named CM of KRWM Seattle. She was promoted from 
general sales manager 

J. CHRIS ACKERMAN has been appointed general sales manager of WAMG/ 
WMYX/WEMIJ the three Milwaukee stations owned by Heritage Media. 

STATION SALES: WKIX Raleigh, N.C.. from Alchemy to Curtis Broadcast- 
ing for $1(5 million; WQRA Warrenton/ Manassas, Va., from Dettra Broad- 
ca.Hting to Radio Broadcast Communications for .$800,000. 



WHTS. countrv WLLR. hot AC 
KMXG (Mix 9fi), and oldies KUUL. 
Six are owned by Sconnix's Missis- 
sippi Valley Broadcasting; two are 
in joint sales agreements. All eight 
are being managed by WLLR GM 
Larry Rosmilso. Can you imagine 
having to address his Christmas 
cards this year? 

FORMATS: SHAKE UP OR SHIP OUT 

Longtime country outlet and 
new EZ Communications' property 
KCIN Seattle flips to rhythmic AC 
KBKS (Kiss lOfi), leaving the mar- 
ket with two countrv stations — 
KMPS and KYCW— instead of the 
three it had a week ago. No PD has 
been named yet. EZ's Doug 
McGuire is overseeing the new 
format with Becky Brenner and 
Karen Oboy from KMPS. Gary 
Taylor, who manages KYCW, will 
now also serve as GM for Kiss lOfJ. 

R&B/sports outlet KMAX Los 
Angeles has switched to modern 
rock as Y107 under new owner 
Odyssey Broadcasting. The same 
goes for KMAX's simulcast part- 
ners in Oxnard, (^alif., and suburban 
San Diego. All three had aired 
ABC's syndicated Tom Joyner in 
the a.m. 

KKBH (the Beach) San Diego 
segues from '70s gold to AC. Midday 
host Gene Knight becomes PD and 
moves to nights. Knight was PD of 
crosstown KFMB-FM until 1994. 
Station manager Wendy Gales 
heads to Douglas Broadcasting as 
comptroller. 

WCDA Albany. N.Y., which we 
reported last week had dropped 
satellite country for a gold-based 
country mix, has become WPTR- 
FM. PD Steve Warren did morn- 
ings at WPTR-AM in the 'SOs. 

KEZE, the former call letters of 
the current adult modern KAEP 
(the Peak) Spokane, Wash., return 
to the market on Rook Broadcast- 
ing's new 96.9 FM. The new KEZE 
Is carrying ABC's classic rock for- 
mat 24 hours a day with no plans 
to hire a local on-air staff. Reli- 
gious KSPO, which had been on 
96.9, has moved to owner Read 
Broadcasting's 106.5 signal, which 
had been running an easy listen- 
ing format. 

FOLKS: GONE COUNTRY 
John Sebastian is named PD at 
KZLA/KLAC Los Angeles. He 
moves from the PD desk at classic 
rock KSLX Phoenix. Sebastian has 
been in radio 28 years but has never 
done country. He has, however, 
worked with KZLA GM J.D. Free- 
man. 

Top 40/rhythm WERQ (92Q) Bal- 
timore hires Tom Casey (ex-KJMZ 
Dallas PD, most recently Jive 
Records' L.A. regional) as PD. 

Chris Ostrander is the new PD at 
WWSW Pittsburgh, working his 
way up from gigs as a chief engi- 
neer and, most recently. WWSW's 
promotion director. 

Sean /?o.s.s\ P/nfllis Stark, Jofni 
Loscalzo, and Janine McAdam-s of 
Airplay Monitors couiribiited to titi.'i 
column. 



Justin Case's WDSY Lett 
Standing Tail in Pittsburgii 



I WO YEAIiS AGO. four country sta- 
tions wTjre battling it out in Pittsburgh, 
three of which were co-o^v-ned. 

Today, there is just one countr\' out- 
let left, WDSY ( YIOH), and that station 
is well on its way to realizing its goal of 
becoming No. 1 12-plas in the market 

In the last year, Y108 has climbed 
6.5-8.3 12-plus and was No. 3 in the 
market. accoi*ding to the fall U>95 Arbi- 
trons, behind N/T KDKA and album 
rock WDVE. In the 
latest Arbitrends, the 
station wtis tied for No. 
2 with TOVE. 

The battle that once 
raged in the Steel City 
was between Enter- 
com's mainstream 
country Y108, hot 
countrv WXRB (the 
Rebel), and Real Cmm- 
try-affiliated WEEP- 
AM. and EZ Commu- 
nications' WQKB (the 
Beai-). When EZ pulled 
the plug on the Bear 
alx)ut a ye&r antl a half 
ago. Entercom began 
.simulcasting Y108 on 
WEKP and then con- 
tinued to do extensiw 
market research that 
led it to change the 
Rebel to modem rock as the Revohition 
last fall. 

"After several studies, we found 
there was only room for one country 
station in I»ittsburgh," sa>-s Y108 PD 
Ju-stin C^iLse. "We found that YI08 was 
in a very strong position because of its 
heritage and lack of i^trategic weak- 
nesses and in terms of imaging. 

"What got us to change the Rebel to 
the Re\x)lution w:is fthe questiiml. 'Hovv 
can Y108 be No. 1?" The way to do that 
was to change the Rebel to help Y108 
attain that No. 1 12-plas status." 

At the same time, the company 
embarked on a heavy marketing cam- 
IJttign for Y108 that itKludtHl TV com- 
mercials, bus-card ad\'ertising, and on- 
air contesting. Case says the purpose 
of the camj>aign was "to reinforce that 
\ve'\e been here and we're still here. We 
wantetl to say to our listeners, 'Hey, 
come back to us.' "The contesting 
included a $20,000 Payroll Pa.wffand a 
$10,000 i*oUing-jackpot contest. More 
recently, Y108 ga\'e away tickets for a 
cruise from Miami to Cozumel, Me.\i- 
co, with the Mavericks. 

Last sumnter, Y108 became aggres- 
siwly \isible in the market, going after 
noncounti'y erents at which listeners 
had not typically seen it in the past. 
That included a deal with Ticketmas- 
ter to ha\T; the Y108 logo on the liack of 
all ticketi^, including those for sporting 
events; sponsorship of the out-of-town 
!^corcl*oard at the Ci\ic Arena, where 
the Penguins play: and "a lot of beer 
and chili festivals," Case says. "We 
made an effort to get in front of as 
many people as possible," he says. 
"That added exfxwure is really bene- 
fiting us now." 

The station tries to sponsor a "bench- 
mark" event about once a month at 
which listeners can meet the air staff. 
Those events include the Halloween 
midnight bowling party. Boo Bowl; a 




live Chri.stmas Holida.v Jam concert; a 
"prom for big kids"; and the Mother's 
Da>' Iron Mom cwnpetition. Case says 
those types of e\'ent.s help add person- 
ality to tJie station. 

Another m^r focus for Yl 08 ls com- 
munity service. It is inTOh-ed in annual 
fund-raisers for at least a half-dozen 
organizations. "Just about anything w 
can do to get out and help the commu- 
nity we're inwHttd in." Case sa}^?. 
Entercom gives all its employees a 
special day off each 
year dubbed Make a 
Difference Day, on 
which they are encour- 
aged to wx>rk together 
for a charitable organi- 
zation. 

De.'ipite being the 
only game in towTi, the 
station, Case says, 
hasn't changed its pro- 
gramming philosophy. 
It is still 70% cur- 
rent/recurrent and 
;10% gold. Case goes 
back as far as '88 for 
gold but primarily 
plays music from '90 
and thereafter. 

The music is chasen 
by a committee that 
includes Case, music 
director Chris DeCar- 
lo, and GM Joe Armao, a former pro- 
grammer. "The three of us together 
bring a lot to the table," Case says. 

"We hax-e a conservati\'e approach, 
because the Pittsburgh audience is 
okfer, so you kind of ha\r' to s|xx)n-feed 
them new music and can't have too 
much [of it] out there at any one time." 

Here's a recent 4 p.m. hour on Y108: 
Joe Diffie, "Bigger Than The Beatles"; 
Garth Brooks. "If Tomorrow Never 
Comes"; Brooks & Dunn, "Rock My 
Work! (Little Countrj' Girl)"; Faith Hill, 
"Someone Else's Dream"; Ricochet. 
"\Miat Do I Know"; Trisha Yearwood, 
'That's What I Like About You"; John 
Michael Montgomery, "Long As I 
Live"; Martina McBride, "Wild 
AngeLs"; Vince (Jill, "I Can't Tell You 
\\Tiy"; Tracy Byrd, "Heawn In My 
Woman's Ej-es"; Tra\is Tritt, "Foolish 
Pride"; Alabama. "I'm In A Hurry 
(And Don't Know Why)"; and Clay 
Walker, "Hj^notize The Moon." 

Case launchetl his career at WADM 
and WQTZ Decatur, Ind., in the late "TOb. 
After a stint at WMEE Fort Wayne, 
Ind, he landed his first PD job at WZOQ 
Lima, Ohio. That led to programming 
gigs at WMME Augusta. Maine, and 
WPKX Springfield, Mass. He joined 
WDSY as PD a Nvar and a half ago. 

Ha\ang been in counti'V for a while. 
Case says the best change he's seen 
lately is that labels are taking pains 
with artist development. "I like the 
groundwork a lot of labels are doing 
with a^lvance music and arti.st tours — 
letting us get familiar with the artist, 
so when their music comes across our 
desks, we'w alreafiy de\'elo|>ed a i)as- 
sion for [it I," he saj's. "The most frus- 
trating thing for me was to get a song 
[from a new artist] on my desk, (andl 
VxQ ne\"er seen or heard this person, 
and sufkienly I'm being wx)rked on it" 
Now, he says, "they are establishing 
stars for tomorrow." PHYl J.IS STARK 
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Primus Gets On The 'Pachyderm' 

Band Is Involved With Vid, Enhanced CD 



BY TERR! HORAK 



NEW YORK— Many artists take an 
active role in the creation of their music 
videos, but few are as ambitious as 
Primus. The band recently released its 
first enhanced CD and is wrapping pro- 
duction on a unique video, the second 
from its 1995 Interscope album, "Tales 
From The Punch Bowl." The video, for 
the track "Southbound Pachyderm," is 
due in early April. 

"Anytime you deal with Primus, it's 
going to be inventive and unusual. They 
optimize the medium really well," says 
David Saslow of Interscope's video pro- 
motk)n department. 

"Southbound Pachyderm," written 
and co-directed by Primus song- 
writer/bassist Les Claypool, is an 
action/adv-enture animation piece that 
features, among other things, foam 
puppets, portly safari men, tanks on 
sand dunes, and an elephant 

"It's going to be amazing-looking 
because of all the \ery talented people 
that are inTOlved," Claypool says. "As a 
director, there really hasn't been a heck 
of a lot I'v'e had to do. I just sort of laid 
out the road map and let these guys go, 
because they're very good and very cre- 
ative people," 

Claypool is quick to credit co-direc- 
tor Raub Shapiro, who produced the 
band's last video, "Wynona's Big Brown 
Beaver," with putting together the ani- 
mation team when a previous arrange- 
ment fell through. 

"I haven't been around as much as Fd 
like because we\e be^ touring, so Raub's 
been extremely helpful," Cl^^ypool says. 
"Plus, he's a filmmaker, he's a producer, 
and he's handling the technical aspects of 
all this, where I definitely fall short" 

Claypool notes that he has been 
impressed with the technical dimen- 
sions of the video's production. 

"It's pretty mind-boggling to see this 
thing in the works," he says. " We'v-e got 
this one gigantic machine that they 
used for the 'Star ^^^^8' films, and there 
are usually two or three sets going at 
once, so it's a pretty amazing sight" 

To create the clip, the animation 




PRIMUS 



team used stop-motion photography 
that was similar to the production 
process used in the Tim Burton film 
"The Nightmare Before Christmas." 

Clajpool says the process has been 
"quite slow. They're getting out 6-10 
seconds [of footage] a day, so [it takes] 
a long time when you're trying to shoot 
for four minutes," he says. 

The clip for "Southbound P&chyderm" 
has taken almost six weeks to film. 

The aforementioned foam puppets 
were made by Steve Johnson, who made 
the prosthetics used in the "Wynona's 
Big Brown Beaver" video, and are based- 
on prototypes sculpted by Claypool. 

"I started doing storyboards for it, 
and I couldn't really draw the charac- 
ters I wanted very well," Claypool says, 
"so I got out some [sculpting material] 
out and made some models. Raub did a 
storyboard, and [then] you lea^ it up to 
the animators to bring these things to 
life and give them whole personalities." 

Because of the limited opportunities 



for exposure at conventional music 
video outlets, Claypool says that he 
plans to create a short film edit for ani- 
mation festivals. 

In addition to the new video. Primus 
recently issued an enhanced CD ver- 
sion of "T^es From The Punch Bowl." 

Almost all of the album's 13 songs have 
graphic scenes with interactive ele- 
ments, and much of the artwork was 
created by Claypool, Primus guitarist 
Larry. LaLonde, and Adam Gates 
through their company. Prawn Songs 
Designs. Though each enhanced CD seg- 
ment does not necessarily resemble a 
conventional music video, it does add a 
significant visual element to each song. 

Claypool says that the 13 "computer 
clips" were created for less than the 
price of a typical music video. 

"Unfortunately, it's very expensive to 
make music videos," says Claypool. 
"With something like this, you can do 
graphics or visuals for every song for 
about the same cost as it would be for 
one video for one song." 

However, Claypool says that most 
enhanced CD tiU^ are missing the marie 

"Most of the enhanced CDs I've seen, 
well, they've been prettj' boring, so we 
wanted to do something a little more 
exciting," says Claypool. "The comput- 
er world and the music world are hav- 
ing a hard time meshing and finding 
the right marketplace for [enhanced 
CDs], so it's a little difficult to find. But 
■ if you can find it, it's a treat." 



PRODUCTION NOTES 



LOS ANGELES 

JYopaganda Films recently wrapped 
production on five clips, Tina Tum«r*8 
"Whatever You Want," directed by 
Stephane Sednaoui; MC Lyte's "Keep 
On Keepin' On" and Ice-'T's "I Must 
Stand," directed by Paul Boyd; and the 
Rq>licants' "Destination llnkncwn"and 
Delinquent Habits* "Tres Deliquentes," 
directed by Steven Hanfl 

Randy Crawford's "Give Me The 




ZIggy Meets Kermtt Ziggy Marley & the Mekxjy Makers shot their latest clip, "Love 
Power." with the world's nrxDst famous frog, Kermit. The video promotes the sound* 
track to the film "Muppet Treasure IslarxJ." Pictured, from left, are Ellen Davis, video 
director; Pete Coogan. director of international prodLx:tion, Jim Henson Productions; 
Aimee Gautreau, Angel VP puWicrty and advertising; Brian Henson^ prestderrt/CEO, 
Jim Herison Productions; Kermit; Amy Bilbija. Ar>gel lawyer; Tami Reiker, director of 
photography; and Drew Goldberg, Angel publicist 



Night" was directed by Mike Maloy; 
Leslie Hirschorn produced. Jeff 
Hirschom directed lAotography for Rat 
Productions. 

Darren J. Lavett is the eye behind 
New Kingdom's "Mexico Or Bust." Jod 
Tabbush and Catherine Finkenstaedt 
co-produced, and Vince Toto directed 
I^tography for Squeak Pictures. 

Notorious Pictures director Guy Guil- 
let lensed Killing Joke's "Democracy" 
clip. Marc Smerling produced, while 
Neil Shapiro directed jihotography. 

Code 3's "Humpin' Burapin' " was 
directed by Cameron Casey. Chris Pal- 
ladino produced: Troy Smith directed 
jrfiotography. 

NEW YORK 

Steven Carr rlirected Dos Of SouPs 
"When You Come Around" video, which 
is taken from the film "The Nutty Pro- 
fessor." Daphne McWilliam produced 
for Craz>' Horse Productions. 

Cella Dwellas' "Perfect Match" was 
directed by Franck Ange Kalfhoun. 
Emmanuel Leroy produced, while 
Chris Lavasseur directed photography 
for Rat Production.s. 

NASHVILLE 

Director Michael Merriman is the 
eye behind Rebecca St James' "God." 
Bryan Bateman produced for Pecos 
Films. 

John Anderson's "Long Hard Lesson 
Learned" clip was directed by Jim Shea. 
Robin Beresford produced for Planet 
Inc. 



Debra Lee Steps Into BET; 
Domino Gets Nostalgic 



B 



ET ON LEE: Debra L. Lee has 
been named to the newly created 
position of president/COO for BET 
Holdings Inc. and Black Entertain- 
ment Television Inc., which owns 
BET and the recently launched BET 
on Jazz. 

Lee will take over some of the 
day-to-day management duties pre- 
viously handled by chairman/CEO 
Bob Johnson, who will focus on 
more strategic planning for the com- 
pany. 

"The BET cable network has been 
the core business for years," says 
Lee. "We'll continue to expand that, 
but we would like to get BET on Jazz 
to a place where it is profitable. It's 
time to get down to business." 

BET on Jazz, which launched Jan. 
15, has had difficulty 
getting wide exposure 
in the U.S. It currently 
reaches less than 1 mil- 
lion cable households; 
BET reaches 44.6 mil- 
lion cable homes. 

Expect a stronger 
commitment to news 
and public affairs pro- 
gramming in the coming 
year on BET, says Lee. 
The cable channel has 
been the subject of crit- 
icism by some media 
analysts for its over 
reliance on lightweight 
content, such as music 
and music video pro- 
gramming. However, 
BET received a signifi- 
cant ratings and image 
boost when it landed the 
first on-air interview with O.J. 
Simpson after his trial. 

Lee says that BET will make 
some significant programming 
announcements for the fall season in 
the coming weeks, including a new 
daily talk show. However, Lee says, 
BE"! will not lessen its commitment 
to mu.sic and mu.sic video program- 
ming. 

Domino delivers: Outburst 
artist Domino pays homage to 
music videos of the past in his 
unconventional clip "Physical Funk." 

In the video, the rapper revisits 
the sets of such clips as Sir Mix-A- 
Lot's "Baby Got Back," Michael 
and Janet Jackson's "Scream," and 
Robert Palmer's "Addicted To 
Love." The clip, which was directt'd 
by Michael Martin for Shooting 
Star Pictures, also contains an ani- 
mated segment with a character 
who looks suspiciously like Coolio. 

"People always ask me if I was 
afraid that I would upset some of 
these people," .'^ays Domino. "But 
why should someone get upset when 
all we are doing is paying respect? I 
just wanted to make as different a 
video as possible." 

However, the original concept for 
the video v^-as perhaps a little too dif- 
ferent. 

"Michael had [conceived] the con- 
cept for me to go through a bunch of 



different videos, but he originally 
wanted me to go through clips like 
Nine Inch Nails," says Domino. "I 
told him that it was a cool concept, 
but that I didn't think Nine Inch 
Nails was the right act. I wanted to 
use videos that people who watch the 
Box would likely relate to." 

Speaking of the Box, Domino told 
the Eye that recently he had a 
strange encounter with a fan who 
had requested his videos on the Box 
a few times too many. 

"I was at a Virginia record store 
signing autographs, and this moth- 
er brought her daughter in and gave 
me a funny look," says Domino. 
"She said that her phone had been 
cut off because the daughter kept 
calling the Box to request my 
videos." 

The Eye reminds all 
Billboard readers to 
get their parents' per- 
mission before order- 
ing anything over the 
telephone. 

Democracy is a 

JOKE: The Eye's Cool 
Clip of the Week is 
Killing Joke*s "De- 
mocracy," which was 
directed by Guy Guil- 
lel for Notorious Pic- 
tures. 

The video makes a 
strong visual state- 
ment about freedom of 
choice. Fkns of George 
Orwell's novel "1984" 
will appreciate the 
clip's dark political 
theme, which highlights the frus- 
tration over a voter's lack of 
"choice." The clip depictj» an election 
in \*'hich the generic-named candi- 
dates Smith and Jones appear as 
the only options on the ballot. 

"Initially, the song was not writ- 
ten about party pohtics," says pro- 
ducer/bassist Youth. "It has more 
to do with personal politics. The 
song was about what we felt work- 
ing in a bami with three i>eople from 
different countries and three dif- 
ferent world views. That became 
political for us . . . Guy had the idea 
for the video to show 'Democracy' as 
a way to expose the two-party polit- 
ical system. We live in a dualistic 
world where there appears to be 
freedom of choice, but a two-party 
!sy.stem is still only a choice of two." 

H EY. hey: Mickey Dolenz of the 
Monkees may have a new career 
ahead of him as a music video direc- 
tor. The musician, who has several 
film and TV credits, tensed his first 
clip for U.K. act PJ & Duncan's 
"(I'm Not Your) Steppin' Stone." 
Yes. that is the same track that the 
Monkees took to No. 20 on Bill- 
board's Hot 100 singles chart in 
1%7. 

Dolenz is represented by Straw- 
berry Films, which just relocated 
its Los Angeles offices to 7803 Sun- 
set Blvd. 
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Billboard. Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS- ARE REPORTED BY THE NETWORKS (NOT BY BOS) FOR THE WEEK AHEAD 



14 hours dAlly 
1899 9th Stmt HE. 
WMhington. D.C. 2001B 

1 Nonchalant 5 OChxk* 

3 Fufeet. Fu-Gee-U 

4 R. K««y, Down Low 

5 Mariah Cany. Always Be My 8aby 
G Domino, Physical Funtc 

7 Lost Boyi. Refw 

8 Monifa^. I Mi^s Vou 

9 The Tony Rich PretKt Nobody Knows 

10 Chantay Savaflt. I Will Survive 

11 ShiarFM.GnndPtta,WtvVcuTnatMc^ 

12 Oaborah Cor. Who Do U Love 

13 Coolio. 1, 2, 3.4 

14 Teny EIHt. What Did I Do To You? 

15 Brandy, Sttbn' Up In My Room 

16 2Pac Callforrua Love 

17 0'ac«eto. Lady 

18 Ladae, Party ? Nile 

19 Groove Theofy, Keep Tryin' 

20 MNtay Mukn i Cen MWH, Owl On Me 

21 JMsaPWMl. All I Need 

22 Horace Brown. One For The Money t 

23 XKape. Do You Want To 

24 G^8EiUilMrt.Sr..Wrt]BBrealh .. 

25 Shawn Stockman, Vfsons Of A Sunset 

26 Mary J. Bliffe, Not Gon' Cry 

27 Randy Crawford, Giv« Me The Night 

28 Kami. I m Tha' Ooe Ya' Slept On 

29 Rodman. Funkorania 

30 Alt N* Sou, Ever Since You Wert Anway 

★ ★ NEW ONS* * 

MnweN, Til Th« Co(>s Come Knockin' 
AI-4-Ont. These Arms 
LL Cool J, Doin II 
AnteJiqufl Kidfo, Wombo Lombo 
Total Feat DaBral, No One Dse 
II 0 EMbm, 1 1 Knew Wh« I Knw h*M 
" " " Ifs You That's On My Mind 



Continuous proFanwiInc 
2806 Opryland Dr.. 
HashviHe. TN 37214 

1 PamlHRt. The River And The Hi^nvay 

2 LMtaDnii,ScrreThii9AnMeartToBe 

3 IheHneiitta.AIIYouewrDotsBhngHeO 

4 Daryte SIniletary, Tab Much Fun 

5 Alabama, It Works 

6 aay WaHiw. Hypnoti/e The Moon 

7 Tracy Lawrenc e , tt You Loved Me 

8 lATtcttar, No News 

9 Junior Brawn. My Wfei Thnte Yot/re Deed 
10 Shanla Twain, you wm My Ljove 



11 (;arth Brooks, The Change 

12 JeOKHMlni,HMdi(^n)hu,TalsCallbms 

13 Billy Dean, it's What I Do 

14 Tim McGraw, AH I Want Is A Ule t 

15 CoUIn Raye, 1 Thii* About You 

16 Sky Kints, Piclure PerlKt 

17 Doi«Si4»TW«, She Neva Lucks B9c*t 

18 Joe Diffle. C-O-U N T R Y 1 

19 BiKkhawk, Almost A Memory f*OH f 

20 Paul Brandt, He^rt Has A Hislory ' 

21 TobyMIKDaHriMauNlxrtvaShrr t 

22 BnniW*.rnNctSLni>«3TuliM!Yn]... r 

23 Gretchen Peters. When You Are OkJ t 

24 Sawyer Brown. Treat Her Right f 

25 Mark Collie. Lipstick Dof>'t be 

26 Sammy Kershaw, Meant To Be t 

27 Riba McEntira. Starting Over A^m t 

28 Dtanxmd Rb. Walhin Away 

29 Dwlftrt Yoaham. Gone t 

30 Mn^BmaltNcwTharsAJffi^wtiMe 

31 Hanci Griffith W/ThaCrldwts, Well. . 

32 MMy McCready. 10. 000 Angets 

33 Kiaran K*nt, Coot M« Down 

34 StophMiia BonHey, Who's That Girl 

35 Terri Dark, If I Were You 

36 Steve Azar, Someday 

37 KcWi Gatbt. Little Drops Of My Heart 

38 DetevantK. Driving At Night 

39 Neil Diamond, One Good Love 

40 Lome Morgan. Standing Tall 

41 ldBnbAE0«.V>tdUiel]bTajWanfiomlbte 

42 Bakar t Myers. Years From Here 

43 KoUfi Sti«al. 1969 

44 Rich McCready. Hangin' On 

45 BetUeOyw. You'd Thnk He'd Know Me 

46 Joal Nava. I Do 

47 Balamy Brultwrs, Otd Hippie 

48 Dan Seals, I'd Really Love To... 

49 Emilo. Even If I Tr>ed 

50 Travis Trttt, Onty You 

t IndKiales Hot Shots 

* * NEW ONS* * 

Brooks ft Dunn, My Mana 
John Andarson, Liing Haid Lesson Learrted 
Ronna Rcevts, My Heart Wasn't In It 
Trace AdMns. There's A Girl In Texas 
Tracy Lawrence, Time Marches On 



m 



ConUnuout propammlng 
1515 Broadway, NY. NY 10036 

1 Martah Carey. Always Be My Bahy 

2 Smashing Pumpkins, 1979 

3 AJanb Morissetle, Ironic 

4 Bush, M^cxinehead 

5 Rad Hot Chili Peppers, Aeroplane 

6 Coolio, I. 2. 3, 4 

7 Oash. Champagne Supernova 

8 Foo FlKhters. Big Me 

9 PMkknb 01 The IMkd SMes. Peaches 

10 LI Cool J, Doin It 

11 Mary J. Bilge, Not Gon' Cry 

12 Brandy. Sittin' Up In My Room 

13 Alkx In Chainv Heaven Beside You 



14 lflrviyKia««t.CanlGelYouaiMyMnd 

1 5 Doc's Eye View, Everythir^ F alls ApM 

16 Radlohead. High And Dry 

17 ThaTony Rich Profect, Nobody Knows 
IS Green Day. Brain Stew 

19 BubRvm.VNto'Htft-GolVcuAJInQiea 

20 Gin BlotKoms. Foltow You Down 

21 Garbage, Only Happy When It Rains 

22 Everclear, Santa Monica 

23 Tha Degf Pound. New York. New Yorli 

24 No Doubt, Just A Girl 

25 Spacehog, In The Meantime 

26 SbUilngWMMd. Wha Do I H»e To Do' 

27 R. Kelly. Down Low 

28 *W«ird Al" Yankovtc. Amish Parachse 

29 Goo Goo Oois. Naked 

30 D'angtlo. Lady 

31 Joan Osborne. Right Hand Man 

32 The Nknra. Sisiei 

33 HI*«yHowtoniCaca1MBm,CounOnHe 

34 2Pac, California Love 

35 Jewei. Wh? Will Save Your Soul 

36 Kris Kross. Tomte's Tha Nigm 

37 Tori Amos, Caught A Lite Sneen 

38 Ammonia, Drugs 

39 Bodeans, Closer To Free 

40 Preskttntt Of The UnM SMes, Lump 

41 Fugees. Fu-Gee-La 

42 Immature. We Got tt 

43 Cowboy Jwikies, A Common Dfsaster 

44 (k90Aoune.SeeYQuQnTheOlherSc]e 

45 Bush. Glycerine 

46 The Afghan Wikgs. Honky's Ladder 

47 GoMnnger. Here In Your Bedroom 

48 Live, Lightning Crashes 

49 Jars Of Clay, Flood 

50 Nirvana, Heart-Shaped Box 

" Indicates MTV E«:lusive 

* * NEW ONS* * 

The Cranberries, Salvation 

Madonr\«. Love Dont Live Here Anymore 

SWV. Yoj'fc Tn« One 

Tracy Bon ham. Mother Mother 

Candlebox. Best Fnend 

Cracker. I Hate My Generatiori 

Gravity KJIIt. Guilty 

Kom. Ck)wn 

The Verre Pipe, Photograph 



e^TNN 

THE NASHVILLE NETWOM. 
TheHeanofOmtry 

30 fwurs week^ 
2806 Opryland Dr„ 
Nashville. TN 37214 

1 Oaryle Slnglelary, Too Much Fun 

2 Sammy Kershaw, Meant To Be 

3 LMiOnb,Sorr« Tiling Ar Mean To Be 

4 ThelbMridB,MYauEwDDli»r(UtDcM'^ 

5 Clay Walker. Hypnotin The Moon 

6 Tracy Lawrence. If You Loved Me 

7 DiaiTMMKi Rb, Walkin' Away 

8 Alabama, II Works 

9 Pani) TlHis. The F?iver And T>ib HigtTway 

10 JoDn Menna. Heatt Caciina. TafeCaitoma 

11 Billy Dean. Ifs What I Do 



12 Shanla Tvrain. You Win My Love 

13 Joe DffBe, C-O-U N-T-R-Y 

14 Jurtor Bnwn, My Wtle Thnhs You're Dead 

15 Emilio. Even II I Tned 

16 Lonestar. No News 

17 Tim McGraw, All I Want Is A Life 

18 Lorrle Morgan, Standing Tall 

19 Garth Brooks, Ti^ Change 

20 Stephanie Bentley, Who's That Girl 

21 Dwight Yoakom. Gone 

22 Doug Sufitmtm. Sr« New Uxte Back 

23 Neil Diamor>d, OT>e Good Love 

24 Dan Seals, i d Realty Love To 

25 Terri Clark. II I Were You 

26 Paul Brandt. My Heart Has A History 

27 T<tyKdlvD:xsTt)atBLeMocnE«rStwe- 

28 Bryan WItth I'm No! Suppcod To Lnn Vcu 

29 KeiOi Gatti*, Little Drops Of My Heart 

30 Sawyer Brown. Treat Her Right 

* * NEW ONS* * 

John Anderson, Long Hard Lesson Learned 
Brooks li Dunn, My Maria 
Mark Colio, Lpstick Don't Lie 
Tracy Lawrence. Time Marches On 



Continuous programming 
1515 Broadway. NY. NY 10036 

1 Joan Ostoma, One 01 Us 

2 Mariah Carey, Always Be My Baby 

3 Hoobo & The Btowflsh. Time 

4 CeHne Dion. Because You Loved f^le 

5 IMna ESwUlt, I Want To Come Over 

6 Natalie Merchant, Wonder 

7 Seal, Dont Cry 

8 Calttctive Soul. The Wodd I Know 

9 Blues Traveler. Hook 

10 Alanrs Morissette. Insnic 

1 1 Natalie Merchant. Carnival 

12 Gin Blossoms, I (>ilow You Dcwn 

13 The Tony Rkrh Profect, rtobody Knows 

14 Whitney Houston, Exhale 

15 The Beatles. Real Love 

16 Sting. Let Youi Soul Be Your Pilot 

17 Jewd. Who Will Save Your Soul 

18 Seal, KisA l-om A Rose 

19 Tracy Chapman, Gnk Me One Reason 

20 Ace Of Base, Lucky Love 

21 WhbKytaakn&C«eMnn.CaitOnMe 

22 Alanli Mortsiette, Hnnd In My Pocket 

23 Bodeans, Oo^t To Free 

24 ltaletTteekMfeh.i>i4W*naBEMIhYou 

25 Bhies Traveler. Run Around 

26 nx:. waterfalls 

27 Sophia B. Hawkins. Only Love 

28 Son Vott. Dn>wn 

29 Sheryl Crow. Ail I Wanna Do 

30 SapMe B. Hmkhn, As 1 Lay fkle Down 

* * NEW ONS* * 

Mkhad Jadoon. They OonT Caic About Us 
Madonna, Love Dcn't Lne Here Anymore 



THE CLIP LIST 



A SAMPLING OF PLAVLIST5 SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING APRIL 6, 1996. 




Continuous programming 
1221 Collins Ave 
Miami Beach. Ft. 33139 

AMERICA'S NO. 1 VtDEO 

R. My, Down \on (Nobady Has To Know) 
BOX TOPS 

nweird Al" Vankovfc. Amish Paradise 
Immature, Please Don! Go 
Rappin' 4-Tay. Ain't No Playa Like., 
TTm Click. Scandakxjs 
Deborah Cos. Wtto Do U Love 
MC Lyte. Keep On Keepin' On 
Junior M>.F.IJL, Get Money 
AZ. Doe Or Die 
Elghtban t MJG, Space A«e 
Wlabay HoiafenCBCe Wtant, CGurt On Me 
1. 2. 3. 4 (Sumpin' New) 
Crew. Buy You Some 
MC Rm, Mad Scientist 
O'AMfA.Lady 

Bi^ Rhm. Wa>H#i!- Gal You M In Qwcfc 
Mary J. Bilge, Not Gon' Cry 
Ths Dogg Pound. New York. New York 
Conscious Duiglilers, Gamers 

NEW 

Ammonia, Dru^ 
All-4^)ne, These Arms 
Cdia DweRas. Perfect Match 
Cowt>oy Junkies, A Common Disaster 
Geniui/GZA. Shadowboxin' 
Kiss, Rock And Roll All Nite 
Ladae. Party ? Nite 
LL Cool J, Don' It 

Love And Rockets, Sweet lover Hangover 

Marilyn Hanson, Sweet Dreams 

Max«rol. Tit Tfw Cops Come Knockin' 

Mr. Big, Qatn- Wi«re The Wind Blows 

The Ntaoni. Sister 

Oesl9> Champagne Supernova 

Quad City DJ's, C'mon N' Ride It 

7 Mary 3, Water's Edge 

SWV, You're The One 

Too Short, Gettin' It 

Yela, 4 Tha E 



Continuout programming 
3201 Dtckerson Pike 
Nashville, TN 37207 

The Beatlci, Real Love 
Btessld Union Of Souti. Oh Virginia 
Mariah Carey, Always Be My Bat>y 
Gin Blossoms. Follow You Down 
Newman/Lovett, You've Got A Fnertd 
Bonnie Raltt. Burning Down Tt>e House 
Bruce Springsteen, Dead Man Walking 
SUng. Let Voir Soul Be Your Pilot 
Jann Arden, Insensitive 
Bel Canto, Rumour 

Maritfi Cany I. Soyt II Mm. One Sweet Day 
Jesse Cook, Tempest 
The Com, The Right Tirrw 
OiamoncViennlngs, One Good Love 
Enya, Anywhere Is 
Chris Isaak. Graduatton Day 
Cyndl Lauper, I'm Gonna Be Strong 
Haverkks, All You Ever Do. - 
Edwin McCain. Sony To A Fnend 
Rod Stewart. So Far Away 




Sa Itours weekly 

1 Centre Street. Room 2704 

New York. NY 10007 

Maysa. Se«y 

Rugged ScierttlsL Blacii People 

Yvette Hichdle. Everyday & Eveiynight 

Bub Rhymaa, Mx>+tah!! Got You Al Onl« 

Patra, Scent Of Attraction 

D'Anceio, Lady 

Skin Deep. No More Games 

Deborah Cm, Who Do U Love 

R. K#ly, Down Low 

WMfpack. Delinibon 

Randy CrawfonJ. Give Me The Night 

AZ, Doe Or D*e 

HMther 8. If Heads Only Knew 
Dangerous Crew, Give You Some 
Shabaa The Disciple, Cnme Saga 
Lost Boyz. Renee 

Horace Brown, Orw For The Money 



R. Kely, Keep ft On The Down Low 
H-Town. Thin bne Between Lcm & Hate 
Total, No One Else 



Continuous programming 
Hawley Crescent 
London NW18TT 

Robert Mies, Children 

Take That. How Deep Is Your Love 

Babylon Zoo. Spaceman 

3T. AiYythitg 

George Michad, Jesus To A Child 

Batitstnet Boys, I'll m^n Breeti Your Heart 

Joan Osborne, One Of Us 

Coolio, Too Hot 

Boyione, Father & Son 

FooK Garden, Lemon Tree 

Everything But The Giri. Missing 

Tina Turner. Whatever You Want 

Da Lunli. l Got 5 On It 

Culture Beat, Cryin' In The Ram 

Coolio Feat. LV.. Gangsta's Paradise 

2Pac. California Lowe 

2 Umimted. Jump For Joy 

Mighty Dupcatt. Magic Carpel Ride 

LL Cool J. Hey Lover 



Continuous programming 
2606 Opryland Dr 
Nashville, TN 37214 

DC Talk, Jesus Freak 

Kathy Troccoll, Go Light Your Work 

Carolyn Arends, S«m The Day 

Petra, Think Twice 

Brian Barrett, He Still Moves Stones 

Wayne Watson, F>eM 0( Souls 

Code Of Ethics. Pleasant Valiey Sunday 

Geoff Moore A The Distance. Tiie Vow 

Grover Levy, Thfte Is A Lite 

Scott Kfippqne, Somrtma Hb Calrs Skm 

Jimmy A. Sweet Angel 

Chris litatle. Love Of The Father's Arms 

Aaron Jeeftrey, After The Ram (new) 



Whitney Houston, Count On Me (new) 
BIgTcrt Revkal, ScmetrwT 'Baut Jesus (new) 

One hour weekly 
216 W Ohio 
Chicv. 1L 60610 

MyHBrtes 01 Ult. Gar« ThRX^ The Mcbons 
Bogmen. Suddenly 
GokMinger. Here In Your Bedroom 
22 Brides. Lullaby 
Butterghwy. She's Got The Ahshun 
Frank Black, Men In Black 
Alice In Chains. Heaven BesuK You 
Foo Fighters, Big Me 
Bktr. Charmless Man 
Rut>y. Tiny Meat 
Deep Blue Something. Halo 
Black Grape. Kelly's Heroes 
The Prodigy, Out Of Space 
Noise Addict, Frail Girt 
Left Flek). Release The Pressure 
Gas Huffer, 63 Hours 
Smugglers. Especially You 
Bad Religion, A Walk 
" ,Wh*DolH«eToOo 



IV FOI U-MII THEN 



l/2-hQur weekly 
46 Grftord St 
Brockton. MA 02401 



Suddenly 
Puip, Comrrwn People 
Lou Reed, Hooky Wooky 
Stabbkv Westward, VYhat Do I Have To Do 
Frank Black, Men In Black 
Combustible Edison, Vertigogo 
Marilyn Manson, Sweet Dreams 
Maria Glenn, Ain't That A Shame 
Love And Rockets. Sweet Lover Hangover 
Killing Joke, Derrmcracy 
MyslHks Of LJa. Gong Through The Mobcm 
The Nnons. Sister 

Rebecc a Tlmmons, Corung Of The Dream 
Red Hot Chm Peppers. Warped 
Red Hot Chili Peppers. Aeroplane 



DON HENLEY SIGNS WITH WARNER 



(Contimied from jmge 6} 

Steve fiaker worked as a go-fer at Asy- 
lum in 1974, when the Eagles were 
signed to the label. 

Baker recalls Henley taking the time 
to speak with him when he was a go-fer. 
"He was really cool to me and encourag- 
ing," he says, "and that's a little thing 
I've remembered all my life." 

Henley was affiliated with the Warn- 
er family during his first stint with the 
Eagles. The band's albums, including its 
four consecuth'e chart-toppers, were re- 
leased during the 70s and early 'SOs by 
Asylum through di'^tributor WEA. 

The singer/songwriter's association 
with Warner continued during his solo 
career, when he signed to Asylum and 
later Geffen, which was also d^tributed 
by WEA. 

The ties with Warner, howwer, were 
severed when Geffen was sold to MCA 
in March 1990. MCA was acquired by 
Matsushita in November 1990. 

"My entire recording career has been 
with one label or another in the Warner 
Group, imtil Geffen was sold to MCA," 
Henley saj's. 

The singer acknowledges that Warn- 
er Bros, also has gone through some 
changes. "Even though a corporate 
shakeup occurred, and some of the peo- 
ple I was very close to have since left 
Warner Bros., there are still a great 
many p>eople there with whom I have a 
longstanding and valuable working rela- 
tionship." 

Another key point for Henley is the 
fact that Warner Bros. Ls the last m^or 
record company that is American- 
owned. "T have nothing against foreign- 
owned record compames, but from an 
artist perspective, the record business 
has become a lot more impersonal than 
it used to be . , . Anything can happen." 

Recalling Geffen's sale to MCA, Hen- 
ley says, "I woke up one morning a few 
years ago, and I was no longer part of 
. the Warner family. I was with a com- 



pletely different company, whose own- 
ership and headquarters were in Japan. 
Even though the people who ran that 
branch of the company were in LA. in 
the offices that they had ahvays been in, 
it still was upsetting to me to know that 
things can diange like that without any 
warning. In fact, I didn't get any warn- 
ing — 1 read it in the paper." 

Henley acknowledges that his man- 
ager, Irving Azoff, also has a dose rela- 
tionship with Warner Music Group. 
Azoffs Revolution label, formerly 
known^ Giant, recently reinked its dis- 
tribution deal with Warner Bros. (Bill- 
board, March 16). 

Henley's relationship with Geffen, fOT 
which he recorded such hit albums as 
"Building The Perfect Beast" (19ft4) and 
"The End Of The Innocence" (1989), . 
turned sour in 1993, when the label sued 
Henley for breach of contract Henl^ 
followed with a countersuit accusing 
Geffen of conspiracy. 

The suits were settled out of court, 
with Geffen receiving the rights to re- 
lease the Eagles reunion album "Hell 
Freezes Over." The album, released 
Nov. 1, 1994, was No. 1 on The Billboani 
200 and has sold more than 5.4 million 
copies. 

Henley's contractual obligation to 
Geffen was completed with the release 
of "Actual Miles — Henley's Greatest 
Hits," which has sold more than 
399,000 units since its release in No- 
vember 1995. 

Following dates on the East Coast 
and in Canada, the Eagles will fly to Eu- 
rope for a summer tour. "After that, 
there are no plans for the Eagles, but 
I'm not ruling it out," says Henley. "I 
have to start work on my first album few 
Warner Bros." 

Since the Warner Bros, deal is for 
Henley as a solo act, if and when the Ea- 
gles record again, the band will shop for 
a new deal. 



SCHOOLHOUSE ROCK 

(Continued from page 9) 

"Schoolhouse Rock" is receiving, Lava 
Ls taking steps to make .sure music con- 
sumers are aware of the disc and has 
produced singles, a music video, and a 
formidable retail campaign. 

"We are channeling our effort to 
make sure that this record is extremely 
visible at retail." says Daniel Savage, 
VP of marketing for I>ava. "Thb* is the 
type of thing that people will see and 
say, *Wow, this is great — look who's on 
this record,' ao we are being strategic 
and have a long-range plan to keep it 
out and visible." 

Savage cites the package, a bright- 
yellow, opaque jewel box stickered with 
the artists and tracks, as the first .step 
towrard that goal. 

Initial plans at retail also include ex- 
tensive merchandising, listening posts, 
and "whatever we can do to get it out of 
the Various' ghetto," ^vage says. 

Bob Bell, new-release buyer for the 
282-store Wherehouse Entertainment 
in Ton*ance, Calif., thinks the album's 
"potential is great" and agrees that visi- 
bility is key. "We will be supporting it in 
terms of advertising, pricing, and posi- 
tioning. If it's filed away in Various.' it 
may not have a chance." 

Bell agrees with Savage that the 
strength of the artist lineup will be 
enough to attract younger buyers and 
points to other pop culture references to 
the series, such as a recent parody on 
"The Simpsons" TV show. 

"Schoolhouse Rock Rocks" will be 
cross -promoted on the packaging of 
"Schoolhouse Rock" videos and in an ad 
in the back of the Hyperion book with 



Tower Records' 800 number, and two 
songs from the album will be added to . 
the Rhino four-CD boxed set as bonus 
cuts. All those releases are mentioned in 
the CD booklet 

The first single, Blind Melon's 
"Three Is A Magic Number," was 
shipped to alternative and album rock 
stations March 8 and will go to top 40 in 
early April. 

"It sounds really cute on the air," says 
Alexa Tobin, PD at commercial alterna- 
tive WBRU ProWdence, R,I. "It certain- 
ly will appeal to people who grew up on 
the 'Schoolhouse Rock' stuff," she saj's. 

The music video for the track fea- 
tures the original cartoon footage with 
additional footage to fit the longer 
length of the Blind Melon version. 

A college promotion is also in the 
works, says Savage. A 7-inch sin^e with 
tracks by Pavement and Man Or Astro- 
Man? has shipped to college radio. 

As part of its long-range goals. Lava 
is planning two stag&s of advertising. To 
reach the core audience of alternative 
fans in their 20s, the label will run ads in 
alternative music publications near the 
album's release date. 

Lara will target broader-based publi- 
cations near the June release date of the 
Rhino set; in some cases, the later ads 
will connect with the boxed set or other 
"Schoolhouse Rock" properties, accord- 
ing to Savage. 

"It's a very inherently worthwhile 
property in that it has literally educated 
millions of kids over time on the air," 
says Savage. A portion of the proceeds 
will go to the Children's Defense Fund. 
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SOUTH AFRICA'S LIVE INDUSTRY HEALTHY, BUT VENUES STILL LIMITED 
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(Continued from page 1) 

and the subsequent readmittance of 
South Africa to international sport- 
ing, cultural, and economic acti\itie8. 
From the disaster of Paul Simon's ill- 
timed Born at the Right Time tour in 
1992 to the euphoria surrounding 
Pavarotti's arrival, the live industry 
has grown up considerably. 

But the industry has yet to come of 
age, says Showtime Management's 
Hazel Feldman, 
^^^^^^^ promoter of the 
^^pi^^Bj Pavarotti concerts 
^^^M and last year's 
flr % Rolling Stones 

^ i^^l probably the 

"^^^H two most impor- 
4^^H tant tours in South 
Africa so far. 
08RIEN "In the brief 

time since artists 
started to flow back on a normal ba- 
sis, we've come far in terms of the 
support systems that exist for the en- 
tertainment industry," says Feld- 
man. "But we don't yet have tmod- 
ern, custom-designed] music venues. 
We're making do with sports venues 
for both big acts and small acts." 

Feldman points out, however, that 
none of the sophisticated touring in- 
frastructure — from light and sound 
to touring facili- 
ties — existed five 
years ago. 

"From that 
point of view, the 
industry is grow- 
ing, but it will only 
come of age when 
we get the right 
venues," Feldman 
says. "The prob- 
lem now is that we are relying on big- 
venue artists, but there are not that 
many acts in the world that could 
bring 50,000 people to a stadium. To 
build our audience — which is the key 
to everything we do as promoters — 
we need to develop that middle base 
of medium-sized venues and artists." 

Feldman has set out to address 
that problem, masterminding the 
creation of a chain of music venues 
around South 
Africa. The first 
such venue, the 
proposed 20,000- 
seat Showplex 
Amphitheatre, de- 
signed for music, 
sports, and pag- 
eants, was an- 
nounced Jan. 31 
after almost two 

years of planning. 

It will be built as part of a hotel, 
casino, shopping, and entertainment 
complex in Cape Town, in an agree- 
ment between Feldman. the large 
Southern Sun hotel chain, and Tsogo 
Investments, a powerful group rep- 
resenting organized black business 
and labor. 

At the same time, the Sun City Su- 
perbowl is gearing up for a new ap- 
proach. The Superbowl has been con- 
sidered South Africa's premier live 
venue and has played host to super- 
stars, such as Elton John, Queen, and 
Frank Sinatra. Feldman ran the fa- 
cility before going independent. 

"Sun City's whole focus has 
changed," says Sun International en- 
tertainment executive Kerry 
O'Brien. "The Superbowl is a won- 
derful venue but with a limited capac- 
ity. The seating capacity is 5,500. 
which one can push up to 10,000 with 
a standing-room area, but thanks to 
our poor exchange rate (which re- 
cently dropped to 3.90 rand to the 
dollar], that is not enough for big 
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stars, who need to perform in stadi- 
ums to earn their fees." 

The most recent Sun City act, 
Chris Isaak, who performed at the 
Superbowl in mid-February, typifies 
the venue's new booking profile, as 
do such recent performers as Joe 
Cocker, Kiri Te Kanawa, and the 
Moody Blues. Bryan Adams, despite 
his status as an arena-oriented act, 
electrified the Superbowl last year 
and is said to be eager to return. Sun 
City executives are also in discus- 
sions with Jose Carreras, Annie 
Lennox, Jackson Browne, and Bob 
Dylan. 

"We're now looking at artists who 
have a particular appeal to a niche 
market," says O'Brien. "If they are 
interested in seeing more of the coun- 
try, we would look at touring them." 

O'Brien has a good relationship 
with other promoters and has suc- 
cessfully teamed with them to take 
acts from the Superbowl to Durban 
and Cape Town. 

"Because the market is so small," 
she says, "it's verj' important that we 
cooperate, even to the extent of dis- 
cussing which artists we're talking 
to. The whole industry works well to- 
gether." 

CAPACin CROWDS 

The other promoters have been 
hard at work. Attie Van Wyk's Big 
Concerts, which, along with Feld- 
man's firm, dominates the live in- 
dustry here, has presented concerts 
by Phil Collins, Bon Jovi, and Rox- 
ette, all of which filled stadiums 
around the country. It has also 
drawn capacity crowds to small 
sports venues with concerts by Sim- 
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pie Minds, Iron Maiden, and Joan 
Armatrading. 

Big Concerts has promoted 27 
tours since 1990, with 45 stadium 
shows and about 130 arena dates 
selling 2.5 million tickets. Big Con- 
cert's latest offering, Tina Turner, 
who is due to deliver four perfor- 
mances in April, sold out the stadi- 
um dates more than one month in 
advance. 

"South Africans have become 
more aware and more educated 
about live concerts," says Van Wyk. 
"They're getting used to seeing in- 
ternational artists, and we've seen a 
steady upward trend in attendance 
figures since the days of the Paul 
Simon tour (Simon's shows were 
promoted by Van Wyk and beset by 
political crises]. Bon Jovi drew 
182,000 people over four concerts. 
On the other hand, audiences have 
generally not followed the interna- 
tional trend of booking six months 
before a concert — they wait until 
the last few weeks." 

While Van Wyk agrees that South 
Africa is desperately short of mid- 
sized arenas, he does not believe 
that the era of the stadium concert 
has ended in this country. 

"If you look at the big acts in the 
world today, people like Madonna, 
U2, and Paul McCartney, 1 don't 
think they can meet the demand 
here with indoor arenas. It wouldn't 
make economic sense, particularly 
in the light of our weak exchange 
rate." 

For the same reason, however, he 
believes that the arrival of arenas 
that seat 15,000-20,000 people will 




An artist's rendering of the proposed Showplex Amphitheatre. 



change the face of the industry, as 
they will enable promoters to bring 
in artists who would find it imprac- 
tical to perform multiple shows in 
the existing 6,000-seat venues and 
who would be risky to book in stadi- 
ums. 

"A stadium show is a hell of a fi- 
nancial risk if you can't pull a capac- 
ity crowd." says Van Wyk. "Every 
show is based on estimates, and 
some promoters have lost serious 
money by not reaching capacity. 
Smaller venues are much safer." 

SMALL 'nCKET POOL 

Van Wyk raises an issue that is al- 
most unspoken in the live industry: 
the absence of black faces in the 
crowds of most of these concerts. 
The problem, he says, is the histori- 
cal forces that have put most of the 
economic power in the hands of 
about 5 million white people. De- 
spite the rapid emergence of a black 
middle and upper class, the small 
pool of ticket-buyers remains a 
threat to the viability of the live in- 
dustrj'. 

"The situation is a culmination of 
economic factors, as well as what 
has been on offer over the last few 
years," he says. "We really have 
tried hard to get acts like Boyz II 
Men, Mariah Carey, and Luther 
Vandross, who would draw large 
black audiences. 

"You need a reasonable ticket 
price, but when you plug in the 
gross potential, minus expenses, it 
doesn't make economic sense for 
most acts," Van Wyk adds. "Where- 
as the likes of Bon Jovi can fetch an 
average ticket price of 125 rand 
1$32], which is in line with interna- 
tional ticket prices, you can't charge 
that if you want to draw a black au- 
dience. I would like to see more acts 
come our way that can entertain the 
masses, however. We are looking at 
ways of doing that over the next 
year." 

Buffalo Concerts, a partnership 
between promoter Mike Fuller and 
entertainment producer John 
Sparks, has filled stadiums and are- 
nas with UB40, Mike & the Mechan- 
ics, and Scottish comedian Billy 
Connolly. Louis Van Wyk's Show- 
star Concerts has added to the 
spread of medium-sized acts, such 
as Vaya Con Dies from Belgium — a 
sell-out here, yet unknown in South 
Africa outside of the listenership of 
easv-listening .station Radio High- 
veld. 

Fuller warns, however, that the 



success of international touring 
artists may have all but wiped out 
the potential for a healthy South 
African festival circuit. 

"During the latter years of the 
apartheid era, when the cultural 
boycott really hit home, the internal 
concert business boomed," says 
Fuller. "Major outdoor festivals, 
particularly in the black townships, 
regularly drew crowds of 50,000 or 
more to see the cream of South 
African acts, whose careers 
boomed. 

"But with the political changes of 
the late '80s and early '90s came 
widespread violence, and the out- 




door concert business dwindled 
badly," adds Fuller. "Now. as a re- 
sult of that, even the top South 
African bands have no natural tour- 
ing circuit once they go beyond the 
club stage and have hit record suc- 
cess. Just a handful of bands can go 
to an arena, but it still takes a major 
promotional campaign to fill a night 
or two. All that is left for them is to 
be a support act for international 
tours." 

The problem is not so much that 
the public has abandoned these acts 
as the fact that they came to promi- 
nence a decade or more ago, during 
the festival era, and their followers 
have grown older and have raised 
their aspirations. The increased 
sales of CDs by international acts is 
one sign of this phenomenon. Today, 
these audiences prefer to watch an 
act in a theater environment, typi- 
cally in 1.000- to 2.000-seat veniies. 
Both Fuller and Louis Van Wyk 
point out that such venues, which 
closed during the darkest days of 
the apartheid era, are desperately 
needed, but this fact is overshad- 
owed by the need for midsize are- 
nas. 

YOUNG ACTS CARVE NICHE 

One development that holds 
promise for the future is the new, 
young acts that are carving out an 
alternative live circuit in South 
Africa, 

Says Fuller. "An exception to the 



problem of live venues is the new 
wave of street bands that are break- 
ing in this country that evolved out 
of street bashes and have gone from 
playing big clubs to playing outdoor 
festivals in townships where six or 
eight acts are featured on the same 
bill. All these acts sing live to back- 
ing DATs, because it is hard to find 
work for the singers with entire 
bands. The big stars wouldn't fit 
into these lineups, yet it is a new era 
in live South African music." 

Meanwhile, Fuller is tackling the 
touring industry from an entirely 
fresh perspective, staging concept 
concerts that do not rely on house- 
hold names. Buffalo Concerts' 
Camel Party Zone is the country's 
first dance event featuring multiple 
international artists. Dance acts 740 
Boyz, Pizzaman. Clock, and Gillette 
(who had the controversial dance hit 
"Short Dick Man"), along with three 
international DJs. are collaborating 
in sound and lighting extravaganzas 
in Johannesburg, Cape Town, and 
Durban from March 29 to Saturday 
(6). It is the first South African in- 
ternational tour featuring non- 
superstars to receive major spon- 
sorship from a tobacco company. 

"It augurs well for the future that 
we are looking for new ways of pre- 
senting events and not just saying, 
'OK, who's the next act?' " says 
Fuller. "It also underlines the matu- 
rity of our audiences in that they are 
ready for such new concepts." 

The occasional touring disaster 
has been the result of American 
artists agreeing to help out novice 
promoters here and American pro- 
moters coming here to set up con- 
certs without appreciating local cir- 
cumstances. Several artists, such as 
Andrae Crouch and Clarence 
Carter, have played to near-empty 
houses as a result of inadequate 
promotion. By the same token, tours 
by Public Enemy and Roberta 
Flack, as well as two international 
jazz festivals, have been called off 
due to inexperienced promoters be- 
ing unable to offer adequate guar- 
antees. 

Ironically, one of the subtlest 
signs of the health of the live con- 
cert industry in South Africa was 
the success of a little-hj-ped promot- 
er and an act that has long been out 
of the media spotlight. 

Dave Marks, owner of a small but 
respected independent record label. 
Third Ear Music, presented Crosby, 
Stills & Nash in a nationwide tour in 
January, in collaboration with CD 
mail-order company Club Music Di- 
rect. Marks worked as a sound engi- 
neer at Woodstock before embark- 
ing on a career in the touring 
industry. The CSN tour was the cul- 
mination of 27 years of promoting 
"concept concerts" designed to by- 
pass apartheid restrictions on black 
and white artists performing to- 
gether. 

"I've gone international specifi- 
cally because I wanted to bring out 
people with integrity — great musi- 
cians who want to play because they 
love to play. CSN is not a product, 
but three musicians, and that's what 
I've always tried to showcase. The 
same people who used to come to my 
Free People's Concerts and Guitars 
for Africa came to see CSN because 
they appreciate the music." 

The result: So great was the de- 
mand for tickets that Marks had to 
put on tw-o extra concerts — a sym- 
bol of success usually reserved for 
the Pavarottis of the touring world. 
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RETAIL STREET-DATE VIOLATIONS CLOUD ANTHOLOGY' RELEASES 

(Continued fmm paqeG) 



On Me." 

But once again, accounts had a 
field day breaking street date, say 
retail sources. 

What bothers merchants is that 
most of the accounts that broke 
street date on "Antholog>' 1" did so 
again on "Anthology 2." 

At NARM, Ivan Lipton, president 
of Milford, Mass. -based Strawber- 
ries, said that when "Anthology 1" 
came out, his store managers identi- 
fied about 14 locations that broke 
street date, a fact that they docu- 
mented by buying the album and 
getting receipts. The majority of the 
violations were from Wal-Mart and 
Kmart. Lipton stated. 

Other music specialty mer- 
chants — including Mike Dreese of 
Boston-based Newbury Comics; 
.John Manes, manager of CD Con- 
nection, an independent retailer in 
Dayton, Ohio; and Don Rosenberg, 
owner of Durham, N.C. -based the 
Record Exchange of Roanoke. Va. — 



agi'ee with Lipton. 

In addition to the discount chains, 
merchants identified supermarkets 
as main culprits behind street-date 
violations. In di.stributing the Beat- 
les album, KMl's Special Markets 
Group solicited nonmusic merchants 
in an effort to get a wider distribu- 
tion spread on the title. 

When "Anthology 1" came out. 
Capitol claimed that supermarkets, 
which don't report to SoundScan, 
generated about 400,000 units in 
sales during the first week of re- 
lease. Figures about supermarket 
distribution on the current album 
were unavailable at press time. 

In urban centers, independent re- 
tailers that buy from one-stops tend 
to jump street date because they feel 
it gives them an edge over chains. 

In the suburbs and rural areas, 
mass merchants are more likely to 
violate street date. But when that 
occurs, executives of such chains 
claim that the violations are due to 



VID BUYERS HUNGRY FOR BABE' 

(Continurd /mm fHujc tij 



generated for the Academy Awards, 
held March 2.5, "Babe" continues to 
ride the momentum despite winning 
only one Oscar for special effects. The 
film was nominated in seven cate- 
gories, including best picture, but lost 
the top award to "Braveheart." 

In addition to the extensive pre- 
Oscar hype, "Babe'' got an addition- 
al on-air plug when host Whoopi 
Goldberg "interviewed" the talking 
pig in a comedy segment. 

Although retailers were able to 
take advantage of the title's moment 
in the Oscar spotlight, Walt Disney 
Home Video's ''Pocahontas" isn't 
losing any sales ground. 

Disney picked up a pair of music 
Oscars with "Pocahontas," winning 
best original score for a musical or 
comedy and original song for "Col- 
ors Of The Wind." 

"We're experiencing a 70*^ sell-off 
rate on 'Pocahontas,' and it's a consis- 
tent title," says Pagano. "We also 
brought in about 20f? more 'Pocahon- 
tas' than we did fiir 'Babe." " 

On track with other Disney classic 
animation \ide<.)s, "Pocahontas" contin- 
ues to he a strong seller since its Feb. 
27 release, dealers report. They add 



that .'^ell-off rates are 60^-70% of an ini- 
tial total shipment of 17.6 million units. 

A Disney spokeswoman says the 
title has experienced a "strong sales 
lift" since the Academy Award wins. 

Dealers add that "Babe" is likely 
to maintain a consistent sell-off rate 
through the end of the year. 

" 'Babe' has more appeal than just 
to kids and families." says Straw- 
berries' director of sales promotion 
Paul Grasso. "It's a novelty film, but 
it's also a good movie that will stay 
strong for a while." 

Kairey .**ays the studio has TV ad- 
vertising planned through mid- 
April and will announce new cross- 
promotional partners for a 
spiffed-up marketing campaign 
scheduled for the second and third 
quarters. Another marketing push 
is .scheduled for the fourth (juarter. 

Although many industry ob- 
servers .^ay MCA's initial shipment 
goals on "Babe" were consen'ative, 
Kairey downplays the importance of 
street-date shipments. 

"We don't go and shove product into 
the market; we feefl the mai'ket," says 
Kairey. "It's OK for dealers to re- 
order, becau.se we'll make more." 



ANTI-CLUB SENTIMENT STRONG AT NARM 
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past year, Geffen. Virgin, and MCA 
Records decided not to renew record 
club deals. Record company execu- 
tives say that the clubs are attempting 
to show the industry that they are 
signing up more labels than are drop- 
ping out. 

Ichiban Records was one of the la- 
bels solicite<l for business, but no deal 
has been signed. Ken Masters, nation- 
al director of retail marketing and pro- 
motion for Ichiban, says, "[Columbia 
House! actively approached us. We 
asked for a clarification of their label 
roster." 

Record clubs typically pay labels a li- 
censing fee for recording masters and 
prints to manufacture CDs, cassettes, 
and packaging. The clubs pay a lower 
wholesale price than retailers pay, 
which allows them to give away up to 
50% of their product in promotionai of- 
fers to attract and keep customers. 

More than a year ago, NARM com- 
missioned a report on record clubs 
from law firm Jenner & Block. Earlier 



this year, the firm's findings were pre- 
sented to the NARM board. At the 
convention here March 22, the results 
were presented at a two-hour closed- 
door meeting attended by top cxecu- 
ti\'es of the major music retailers and 
wholesalere. 

Executives of NARM and the ac- 
counts who attended .said they could 
not discuss what went on during the 
meeting. One executive who was pre- 
sent says. "They were presented with 
the facts, and they are considering 
their options." The legal options in- 
clude filing a class-action suit and a 
complaint to the Federal Trade Com- 
mission. 

According to a source, one issue dis- 
cussed was the potential cost of a suit 
and how funds for such an action could 
be raised. 

Pamela Horovitz, executive VP of 
NARM, says, "It is not NARM's intent 
or desire to drive clubs out of business. 
It is our intent to level the playing 
field, if it deserves to be leveled." 



mistakes, since their store fwrsonnel 
are unfamiliar with music industry 
rules and put merchandise on 
shelves as soon as it reaches the 
store. 

In the past, the major distributors 
have been very tough on one-stops 
that violate street date but lenient 
with the mass merchants. Mer- 
chants say that Cema is not the only 
distributor allowing mass merchants 
to violate street dates; the other five 
majors are said to be overlooking 
mass-merchant violations. 

Lipton says he WTote a letter to 
Cema last year containing documen- 
tation on the street-date violations 
for "Anthology 1" and asked Cema 
to rectify the situation. "Based on 
the street-date violations for 'An- 
thologj' 2," I am not aw^are of any ac- 
tion Cema has taken." says Lipton. 
"Considering that Wal-Mart had the 
album in time to jump street date 
again, it's clear they didn't ship to 
Wal-Mart late." 

Newbury Comics' Dreese says he 
also wrote a letter to Cema, docu- 
menting "Anthology 1" violations at 
Kmart and Wal-Mart. 

Cema president Russ Bach re- 
futes merchant complaints by saying 
that street-date violations for "An- 
tholog>' 2" "were very contained this 
time." 

That's because the company is 
"taking actions" against violators, 
he says. But Bach declined to say 
what those actions were. 

Bach also says he cannot take ac- 
tion on the "Anthology 2" violations 
until he gets documentation. 

Lipton complains that Cema's 
manner of dealing with street-date 
violations is unfair to those who 
abide by the company's policies. 
"When will they penalize the offend- 
ers to protect the people who play by 
the rules?" he asked. "Why don't we 
break street date and let Wal-Mart 
start reacting to us?" 

The Record Exchange's Rosen- 
berg says that Cema's stance on 
street-date violations is to "yell 
'stop,' and if that doesn't work, to 
yell *stop' again the next time. Ei- 
ther they have a street date, or they 
don't. Which is it?" 

Lipton concluded that he "would 
really be interested in seeing how 
Cema deals with the street-date is- 
sue on volume three." 

In addition to street-date viola- 
lions, merchants were up in arms 
about Circuit City's loss-leader pric- 
ing on "Anthology 2." Circuit City 
sold the album at S19.96, which is be- 
low Cema's wholesale cost of $20.50 
and its MAP of $22.85. 

Albums bought at stores of the 
Richmond, Va. -based chain con- 
tained a scratch-card contest for a 
trip to Liverpool, England, as the 
grand prize, with other Beatles 
memorabilia being offered at lesser 
prices. 

The scratch cards were sealed in- 
side the shrink-wTap, which means 
that Cema inserted the card at the 
warehouse. Also, the prizes were 
supplied by Capitol. 

Merchants wonder how Cema and 
Capitol could cooperate in a promo- 
tion that would be sold as a loss 
leader. Bach says the company 
didn't know that Circuit City was go- 
ing to loss-leader the title. 

"They \iolated MAP, so we won't 
pay for the ad," he says. As for the 
prizes in the contest, Bach says, "We 
called our outside legal counsel on 
that issue, and they say that as it is a 
consumer contest and not coopera- 



tive funds for the account, we should 
pay for the prizes." 

Conse(juently, Cema will change 
its MAP policy to refiect its experi- 
ence with Circuit City on the promo- 
tion so that in the future, it can legal- 
ly deny sweepstake prizes to those 



who violate MAP. Cema senior VP 
Gene Rumsey says the company w^as 
"very disappointed" and "learned a 
lesson" from its dealings with Cir- 
cuit City. Circuit City executives 
were unavailable for comment at 
press time. 
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WASHINGTON. D.C.— Most music 
executives say that the 1996 NARM 
convention was generally good for 
business and surprisingly upl>eaU de- 
spite the crisis at 
retail. But they also 
say the four-day 
conference was too 
long and somewhat 
"strange" because 
of the relative 
scarcity of live per- 
formances for a music industr>' event. 

Many attendees at the 38th annual 
National Assn. of Recording Mer- 
chandisers convention say that pri- 
vate meetings with suppliers or ac- 
counts were numerous and 
productive. They also applaud a con- 
vention that focused on issues and 
strategies for improving business in 
troublesome times rather than on 
showcases for labels' latest and up- 
coming releases. 

NARM says 3.0(K) jx^ople attended 
the convention March 22-25 at the 
Sheraton Washington, down from 
3,400 the year before. Reasons for the 
decline ranged from the presence of 
fewer sjwuses antl family membei-s and 
a lack of interest in attending a trade 
.<how in Washington to the defining Is- 
sue in music retail today: a continuing 
crisis in profitability that has forced 
many NARM members to leave the 
business or cut back sex erely on coaXa. 

The trade group made no policy de- 
clai'ations, nor did it issue any reports 
on the state of the industry at the con- 
vention. A closed-door meeting to dis- 
cuss a study of record clubs ended in 
an agreement to hold another meet- 
ing (see story, this page). And al- 
though NARM said te.'its that placed 
electronic anti-theft tags on C'Ds 
during manufacturing were suc- 
cessful and urged record companies 
to begin source-tagging by August, 
major distribution executives indi- 
cated privately that they still have 
concerns about the process. 

NARM did say that it is stepping 
up efforts to recruit new members 
and is considering a revision of the 
dues structure. Labels now pay a 
disproportionate share of the fees, 
and NARM executive VP Pamela 
Horovitz said that a new system 
"may be based on parity." 

The trade organization also indi- 
cated that it would not go ahead 
with a suggestion at last year's con- 
vention to move the annual affair to 
the fall and stage it in conjunction 
with an American music festival 
open to the public. Horovitz said 
that tour-booking problems this 
year rendered the plan unworkable. 
This year's Music in America con- 
cert, a two-hour extravaganza at 
Washington's Constitution Hall for 
which ail six major record compa- 
nies contributed popular artists, 
was a variation on NARM's idea, 
but it was not open to the public. 

For many participants in this 
year's conference, it was the gener- 



al lack of live music that created the 
sense of strangene.ss. The six ma- 
jors did away with their costly and 
time-consuming product presenta- 
tions. Some of the more lavish 
events in the past were said to cost 
from $500,000 to nearly §1 million 
(see editorial, page 5). 

Many executives said the presen- 
tations were unnecessary, because 
labels introduce their new releases 
and new acts to accountJi in nation- 
wide showcases at stores, distribu- 
tion branches, and retail conven- 
tions. However, some independents 
and small retail chains, which lack 
the resources of their bigger com- 
petitors, felt slighted. 

Nevertheless, many independent 
retailers found this to be a produc- 
tive convention because they were 
able to strengthen their nascent in- 
dependent retail coalition at meet- 
ings. The group was formed last 
year to enable small retailers to 
have better bargaining power with 
the record companies. 

Many label and retail executives 
said the absence of product presenta- 
tions gave them more time to hold 
meetings and get down to business. 
"Tn an odd way, all that music doesn't 
allow you to talk much." said Ru.is 
Solomon, president of Tower Records. 

Several retail executives said that 
they meet with major suppliers 
throughout the year and that the 
convention provided the time to sit 
down w ith small labels and suppli- 
ers for in-depth discussions. 

But some executives indicated la- 
bels overreacted to complaints 
about past product presentations 
and that the showcases may return 
next year in a limited fashion. 

Despite pulling the plug on presen- 
tations, the major record companies 
did not diminish their commitment to 
the convention. They said they sent 
the same number of people or "slight- 
ly fewer" than last year. 

But some major-label executives, 
as well as retailers, felt that the rel- 
ative lack of music created a duller 
or less dramatic convention. The 
only daytime music events were a 
"Guitar Pull" featuring country 
singers Pam Tillis, Mary Chapin 
Carpenter, Carlene Carter, and 
Suzy Bogguss; a "gospel brunch," at 
which DC Talk, Kirk Franklin, and 
Hezekiah Walker & the Love Fel- 
lowship Crusade Choir performed; 
and a Walt Disney-sponsored 
awards luncheon, at which AlI-4- 
One and Maureen McGovern sang. 

Each evening, the independents 
took up the .slack and stage<I "Club Di- 
verCity," an ad hoc nightclub set up in 
the hotel to showcase indie label acts. 

But even for those attendees who 
accomplished their business objec- 
tives and did not miss the musical 
showcases, there were inevitable 
complaints about the convention 
site and the cool w^eather. The latter 
complaint, at least, should be reme- 
died at next year's convention in Or- 
lando. Fla. 
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M. ASOP.'tMl AprJ. ASGftP.'&ociiVi Based. ASCAP./Iop 
Blln AS£Ap.^li|ac BMlWamEr-TaiDolane. BM) HL'WBM 

71 KEEP TRYIN' lEto s Vote ASCflP.Gfoa* Tt. 

ASCAP/Ahw. ASCAP,''Jucp. BMl'SocTy. ASCAP) K.'WeM 
14 LADY(An-choo ASCAP/I? 00 AM. ASCAP/Rliythm 

Sons. ASCAP/PolyGiam Int 1. ASCAP) HL 
SB U FAMIUA (ALT. BMlToo &DMn. Too Dmn. BMliUinHi 

Uws My Muse. P^JP/m ta&y. BM) HL 
79 LH S PLAY HOUSE (SugB ASCAP/Emom s, 

ASCAP/WB ASCAP/Srtoop Doffiy Dog. ASCAP) 
33 LUCKY LOVE (Megasong<'Jerh Awake. ASCAPTMI) HL 
B MISSING (Sony/ATV Tree BMI) HL 
23 NAME ISaap Metal. BMl'Metal Blade. BMI/EMI Vir^m. 

BMITMI ApdI. ASCAPTull Volume. BMI) HL 
6B NATURAL ONE (FROM KIDS) (Ltwbrtctm Endless 

Soft Hits BWL'BIissVfG, BMI) 

3 HOeOOT KNOWS 'JwSlix)e6Ml^5lwteMlf))»i. BMI OM 
39 NO ONE ELSE JutrcH«Bean, BMOUslnComte. 

ASCfiP/EMtApl ASCAP,itveH9 ASCAP«3P, ASCAP/Tomba. 

ASfW^. Ai OTOr,J. A.^.'WB A.SCAP) Wtm 
7 NOT CON' CRY (FROM WAITING TO EXHALE) (Ecaf 

BMI,'Sony/ATV Songs. BMI.'Tox Film. BMI) WBM 
92 ONE FOR THE MONEY IZomba. BMI/Horace Bmvm. 

BMIilannma. ASCAP/tMl Apnl ASCAP/Robert G 

Gialiam.ASCAP.'Ml 131. ASCAP) HlvWBM 
19 ONE OF US (Human Boy. ASCAP.^B. ASCAP) WBM 
9 ONE SWEET DAV (Sony/ATV So(«s.BMlfi)«BMlBlad( 

Panther BWVanderpool. BMI Ajnaw BMl5ha«i Pawi 
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4 

£ 


[last WEEK 1 


2 

O 
(g 

i 


TITLE 

ARTIST 1 LABEL CISTRiBL Ting LABELi 




t 
r 


i 


z 

o 
IJ 

i 


TITLE 

ARTIST (LABELVDISTRIBUTING LABEL) 


H 


1 


5 


* * NO. 1 * * 

BECAUSE VOU LOVED ME 

CfllNT DiSM I'^SO M'.ISIC'i UvL. alN^ ' 


38 


32 


14 


WHERE DO U WANT ME TO PUT IT 

SOLO :">M'i IIV: .'.LM, 


3D 


39 


2 


RENEE 

LOST BOVZ III ..Y'.L 


CD 


2 


6 


DOWN LOW (NOBODY HAS TO KNOW] 

R KEIIY FrATURIMllROr.AlD ISIFV IJIVE 


S) 


48 


6 


LUCKY LOVE 

AtE OF BASE lARISTA) 


3) 




1 


ALWAYS BE MT BABY 

MARIAH CABLY ICCLUMBIAI 


3D 


43 


31 


MAE^ARENA (BAYSIDE BOYS MIX) 


3) 


3 


16 


NOBODY KNOWS 

THE TONV RICH PROJECT I.AInLL *HISIA 




44 


11 


FEELS SO GOOD 1 SHOW ME YOUR LOVO 

■.. . ." , • •. ■ ',.'.ii."f'i,ir.vr:i^".Ai 


9 


4 


15 


SITTIN' UP IN MV ROOM 

BRANDY lAftlSTA) 


43 


38 


21 


HEY LOVER 

It CODl J IDEE JAU.RAL1SUND) 


D 


11 


5 


COIN IT 

LL COCL J IDEF .AM.'RAL SLA'IO;. 


S) 


49 


2 


AMISH PARADISE 

^EIR^Ai Y«iMJ.'rinOCXNT*XLS»Tn6flOSi 


T) 


8 


4 


WEIOHAHIICUERVTNING REMAINS RAW 

BLSTA HH-T/LS'tLLKIRAlEGI 


3D 


52 


2 


SWEET OREAMS 

lA HOI.~-|iE IRfJV! 


8 


5 


10 


NOT GON' CRY 

MA.f J ^.ii.L A-ISIA) 


46 


40 


13 


VISIONS OF A SUNSET 

SHAYi^i SFJCHMAN .POLTDOft'AAM) 


9 


6 


9 


ALL THE THINGS (YtMR MAN WONT DO) 

JOE IISLANO) 


47 


42 


18 


SOON AS 1 Gn HOME 

FAITH LVA'IS iBAD 60V.ARISTAI 


11 


7 


5 


LADV 

D'ANGElOiCVi ; 


41 


41 


11 


CUMBERSOME 

SEVEN MARY THREE (MAMMOTH'AIIANTK:) 


3D 


10 


3 


COUNT ON HE 

WHTNEY HOUSTON S CECE WINANS lARSTAI 


w 


51 


3 


JUST A GIRL 

NO DOUBT iTH.MI VIA INTEPSCOPEi 


32) 


12 


5 


1.2. 3. 4 (SUMPIN' NEW) 

COOtiO (TOMMY eOYI 


so 


46 


10 


STAVIN' AUVE 

N-TRANCE i'YAL FALAVEK CRITlQUEl 


3Si 


9 


3 


REAL LOVE 

THE BEATLES (APPltCAPITQLl 


3D 


59 


2 


INSENSITIVE 

JANN AROEN lAsM 


33) 


14 


7 


1 WILL SURVIVE 

CHANTAY SAVAGE (ROti 


92 


45 


17 


WE GOT IT 

IMMATURE 1 "1 l-FING SMOOTH) IMCAI 


3S) 


17 


4 


IRONIC 

AUNIS MORlSStnE IMAVERICK-'REPRISEl 


S3 


47 


21 


DIGCIN' ON VOU 

TEC lAFA-.F AkllJA. 


11 


li 


9 


WHO DO U LOVE 

DEBORAH COX ^ARISTA! 




S4 


53 


8 


FOLOW TOJ DOWNTIL 1 MAR IT FROM KU 

GIN BLOSSOMS 1 'LLI.- 


17 


13 


19 


ONE SWEET DAY 

MAFflAh CARLY S. BOyZ II MEN (COLUMBLAI 


S5 


54 


3 


HAVE 1 NEVER 

A TEYI GOOD MEN ILAFACEj'ARISTA) 


II 


16 


11 


fu.i;eeu 

'UGEES IMU'lHOUSL'CnLUMBJAI 


H) 


74 


13 


FREE AS A BIRD 

THE BEATLES iMTlF C.VPHuL 


19 


18 


34 


GANGSTA'S PARADISE 

C.XLi;TfAl||Rf,Oi i, l»*>S0LMlTWO(SMttl 




97 


50 


20 


MISSING 

EVERYTHING BUT THE GIRL TATLANTtCI 


20 


20 


26 


ANYTHING 

TT ' 


98 


62 


4 


PHYSICAL FUNK 

[YliMiNi ..1 ri--i iMM HALTSLANO) 


21 


19 


17 


NO ONE ELSE 

TDTAL :5A:j B3Y,'ABISTA| 


99 


56 


4 


STAIRWAY TO HEAVEN 

PURF Slim ISTFP ^lllLINTEHSCOPEl 


n 

23 


26 5 


PEACHES 

■H: H--SOyiTSC* THEUTi'TED STATES ' . .Lu'.'riFi 


a) 


64 


8 


CANt BE WASTING MT TIME 

MOVA USA FEATURir« LOST BOY? (ISLAND) 


21 


20 


BE MY LOVER 

LAeOUCHE -TA' 


61 


58 


18 


YOU'USEE 

MADONNA (SIRE, WARNER BflOS 1 


39 


27 


9 


1979 

SMASHING PUMPKINS [VIRGIN) 


62 


61 


15 


NATURAL ONE 

FOLK IMPLOSiON (LONOONISLANO) 


2i 


23 


7 


JESUS TO A CHILD 

GEORGE M CHAEL i DREAMIAORKSTJEFFEN) 


63 


57 


3 


FUNKORAMA 

REDMAN 1 IMF Rsrr.-. 


28 


2S 


9 


GET MONEY 

JUMCfi MAFIA ;LN3EA&BG BEAT.*TWNTC1 


S) 


69 


2 


SOUL FOOD 

GOODIE MOB .1" . ' .1! 


27 


24 


18 


TONITE'S THA NIGHT 

KRIS KR3SS ISO SO OEF OOLUMBIA) 


69 


55 


27 


BREAKFAST AT TIFFANY'S 

DEEF BL.y: FOMriYNG ■ MlI?SO:pf 


25) 


34 


7 


A THIN UNE BETWEEN LOVE ft KATE 

H TOYri :jAC WAC'iVARNER BROS 


w 




1 


EVER SINCE YOU WENT AWAY 

AHI V 9XIL 1 'lATUHE BOY.eHJ BEAT.ATUWTKI 


31) 


31 


7 


1 WANT TO COME OVER 

MELISSA ETHERlDOE OSLAMDI 


w 




1 


IN THE MEANTIME 

SPACFHOG i HIFlSIRtvtEGI 


M 


22 


18 


ONE OF US 

J0ANOSBCFTHE ". t rjrji('iLLJ,Mt«l;LlYY 


68 


60 


14 


LET S PLAY HOUSE 

D*:iJGCFarClLLI MOeiEdtHmiDWIIDSCCH) 


3D 


36 


5 


5 O'CLOCK 


61 


66 


11 


GLYCERINE 

BUSH 1 TRAUMA iNTERSOOf E) 


31^ 


37 


. ' KEEP ON. KEEPIN' ON 

1 M(.r-t'Uli.MM, ■ . '.A.Li;-..fJ'tl6TAT.:itri; 


B 




1 


C'MON N RIDE IT (THE TRAIN] 

OliVl CITY DJS lOUWftSOU'OWi 6EAT.BTTANTIO 


— 1 

S3 


28 


,, ' WONDERWALL 

" , OASIS 1 


71 


65 


23 


1 MISS YOU (COME BACK HOME) 

MONIFAH lUPIOYVN UNIVERSAL) 


34 


29 


oc eCFOREVDUWAUCJUKETHBAND.. 

^-^ MON-CA ^ .■, ■ - --.V 


22) 


73 


2 


SCENT OF ATTRACTION 

V.I ■ H AA^VN HALL I'jEO MLSL' 


— 1 
38 


30 


c 00 YOU WANT TO 

^ YSCAPE ' SO ■ ^- i. JM5I.-- 


73 


67 


22 


BULLET WITH BUTTERFLY WINGS 

SMASHING PLMPKINS IViRGIN 


3t 


35 


M 1 SET U FREE 

" \ PLANtI SOLI iSTKICTLV RHYTHMI 


74 


68 


21 


BEAUTIFUL UFE 

ACE or BASE AR S'A 


37 


33 


71) 1 EXHALE (SHOOP SHOOP) 

WHITNEY MOUSTC'S lASISTAI. 


m 




1 


SCANDALOUS 

IHE CLICK ISICK WlFI' IIi'JIVE) 



C~) RecortJs witti tne ipeatest sate gams c 1 996, Billt>oard.'6PI Ckimmiinicaltofls and SoundScan, Inc. 



EMltnsgn. BW'S^i'ATV Tunes, ASCAP) HL 
61 ONLY HAPPy WHEN IT RAINS (Vibecrushei. 

BMI/lrvini. BMI.'Deadarm. ASCAP,'Almo. ASCAP) WBM 

51 ONLY LOVE (THE BALUD OF SLEEPING BEAUTY) 
(Night Rainbow ASCAPF'Broken Plate ASCAP) HL 

31 PEACHES (flying RabtHASCAPi'OaviiJM Dederei. 
ASCAPi'Raw Poo, ASCAptMl April, ASCAP) HL 

94 PHYSICAL FUNK IGelo lam, ASCAP/AII imt. 
ASCAPOFysfll'S. ASCAP) WBM 

21 REAL LOVE (Ona. BMI) HL 

M RELEASE ME (Upstairs, ASCAP/AJ. ASCAP ''Saucedo. 
ASCAP) 

» RENEE(FR0MDONTBEAMENACL..)<LDStBorz. 

ASCAP.VanK-'ui. ASCAPrM, Two Sons ASCAPjOyde Otc, 
ASCAP.'JA Se>. ASOV.'tMl A(rt ASCAP;fty« lyme. ASCAP) 
91 'ROUND WE GO I Tango Rose. ASCAP) 

52 SCENT OF AHRACTION (Zomba, ASCAP/Aunt Hilda 
ASCAP/Ktiaratroy. ASCAP/lamrofi. ASCAP) WBM 

47 SnU FREE (NadineF^enee, BMI) 

89 SHAOOWeOXIN' (Carwrs BMG BML Ramecca 

BW|.'PL-('/<iiam Inl I ASCAP,'GM, ASCAPl 
6 SITTIN UP IN MY ROOM (FROM WAITIHG TO EXHALE] 

ilt^ BMlSaiy/Ani Sonp.BWITmFJir BSin hBM 
K9 SOON AS I GET HOME IChYna B^by. BM1i'lariK:e 

C43mbs. BMLtMl Blackwood, BMI/Ninth Slrett lunnel. 

BMl/Justm Comhs ASCAP/tMl Apol. ASCAPI HL 

95 SOUL FOOD (Organifeil Noi^e BMI/StiH Shirt, 
BMl/Good* Mob BMl.flig Sexy. ASCAPI 

96 STAIRWAY TO HEAVEN (Mighty three. ASCAP) WBM 
72 STAY1N' ALIVE ICibb Brattwrs BMl'Careers-BMG. 



BMl'Snngs Of PolyGram. BMII HL 
M SWEET DREAMS (Fieue Well GEMA.'^ones 01 LagK, 

BMlWainw-ramerlane. BMlfMP. BMl) WBM 
74 TAKE A LOOK (Slam U Well, BMI/Jumpmg Bean. 

aMl.i'Fvelle. ASCAP/WB ASCAP,'T«Blve And Under. 

ASCAfMclly Jams. ASCAFVIivina ASCAP) WBM 
45 TEUME[Almo.ASCAP,'*GroovE78 ASCAP.'Juop. 

BMli'Sony.i'ATV Tiee. BWl..'Dreani Team BMt) weWrtll 
59 A THIN LINE BETWEEN LOVE 1 HATE (Cotillun 

BMivWin CK Lose. BMLWamet \memt. BMI) W6M 
31 TIME iMinca s ReluitancE To LA. ASCAp.M Apri. ASCAP) HL 
SO TDHITE'STHANKHTIScSoM.ASCtfiWJ^n.AECtf.aibe 

AfLBWiMonlezkeMflayOne eW«tf&or«.EM)HL 
73 VISIONS OF A SIMSCT (FROM MR. HOLUMD'SOniS) 

iShmri Painch. BMlCnsvi BMI/Sc>«& Of PUyCVan BMI) HL 
68 WE<»T[T;iir*a.eWH)*rimEM^-1heWfil<}'KUtw 

HSOVi'Zaita ASaPl*^«^c ASCAP.^owr CrfiiiW. m ffiMW. 
65 WHERE[K)UWANTMETOPUTIT<EMA(ri,ASCAPif^ 

Tyro. ASCAPi'FMI Badwcot. BMLTtip The Bbv. BM) It 
25 WHO DO U LOVE (Gfadington. ASCAP..'Art i Rhythm, 

ASCAIV^ixiitta. ASCAPi'MCA ASCAPI WBM.-ML 
22 WOKDERWAU(Sxr»iAIVSa«s BM,tmalnn.BWlHL 
27 WONDER (Indian Li>ve Bndie. ASCAP) 
13 WOO-HAH!! GOT YOU ALL IN CHECICIVERYTHIHG 

REMAINS RAW H Ziah't. BMI/^ailryahs. BMl'LMI 

Blackwood. BMI/Janice Codibs. BMI) 
2B THE WORLD I KNOW (Ralaml/lent; BMliWamei- 

Taine'lan«. BMI) WBM 
63 YOU'LL SEE !WB. ASaP/Weba Girl. A5CAPA)n« Fow 

Three BMl'Leeds. ASCAP/Peer Five. BMI) W8M,^L 
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COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PUYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY Sound^^an' 



mis 

WEEK 


LASI 
WEEK 




g,- 
S< 

s5 


TITLE ARTIST 

PRODUCER ISONGWRITER) LABEL & NLMBEH'OISTRiauTirtG LABEL 


PEAK 

PDSITIOM 




1 


1 


5 


* * * No. 1 * * * 

BECAUSE VOU LOVED ME (FROM 'UP CLOSE ( PERSONAL") lirMiillli.1 ♦CELiNEDIC^ 
DfOSIER j.WARfitN) ID ID) 550 MUSIC 78237 


1 


CD 


NEW^ 


1 


* * * nUl OMU 1 L/bDUl * « w 

ALWAYS BE MY BABY ♦ MARIAH CAREY 
W OfiOET IM CAREY , DLFRI 1^ stA. ICl 10) (Mul) (v; IKt COLUMBIA 78276 


2 


3 


2 


2 




NOBODY KNOWS • ♦ THE TONY RICH PROJECT 

:,R1CH ■ .-..DUSSSEl iCIi^nM T i ^irici; : ,] ; : 5;nRisTA 


2 


CD 


4 


6 




DOWN LOW (NOBODY HAS TO KNOW) « R. KELLY FEAT. RONALD ISLEY 

RKELLV FPiEiiv; (C) (DHM) (Tl IVKXI JiVE 42373 


4 


CD 


6 


7 


4 


IRONIC ♦ ALANIS MORISSEHE 

ijf.-.i..--- .■ ■' '■ ■ ■ -IF G ?.iiLL"Rni 'CI .;d; IV! ;X) MAVERICK 1 ■■□^^Si'^iSL 


5 


( 


3 


3 


15 


SITTIN' UP IN MY ROOM (FROM "WAITING TO EXHALED • ♦ BRANDY 

Bfl.BYFACE IBABTEACEl 'X'l i.D! ;yi 'T! :VI ARISTA 1 2^2^ 


2 


7 


5 


4 


11 


NOT GON' CRY (FROM "WAITING TO EXHALE") • ♦ MARY J BLIGE 

BAaV'ACE T--'-"'..i IL C T , ARISTA L-2957 


2 


8 


8 


8 


35 


MISSING • ♦ EVERYTHING BUT THE GIRL 

?./,..*TT'i ■ ■■, Il : ■. ATLANTIC 8712A 


2 


9 


7 


5 


19 


ONE SWEET DAY A ♦ MARIAH CAREY & BOYZ II MEN 

' -.-r. I' [C.jWfiA ?b:iI 


1 


Qo) 


16 


19 


5 


1,2.3,4 (SUMPIN' NEW) ♦COOLIO 

', I'.EV ,Li - .. ICI -ICI ITl "CMMY 0O> ?t21 


10 


11 


9 


9 


9 


FOLLOW YOU DOWN TIL 1 HEAR IT FROM YOU ♦GIN BLOSSOMS 


9 




20 


20 


5 


COIN IT ♦ LL COOL J 

s^'.'T" ---'.'Ti, ;i : iT. ',■ OEf lAV R/,. ^ isiAr.n 


12 




15 


27 


5 


WOO'HAHM GOT VOU AIL IN CHECKWERYTHING REMAINS RAW * BUSTA RHYMES 

R SMITH n il,' -i-.R iVT-L. ;C)IM)rT){XIELEKTHA6433S'EEG 


13 


14 


10 


12 


g 


LADY ♦ DANGELO 

DAhGELO' iCiii0mMIiTj(V)o()EMI58M3 


10 


15 


11 


17 


9 


AU THE THINGS (YOUR MAN WONT DO) (FROM "DON'T BE A MENACE...") ♦ JOE 

1: THOMPSC\ 1 I - ■' •, /.iLjir.-li , ' ISLAND 8MS30 


11 




19 


32 


3 


COUNT ON ME (FROM ■WAITING TO EXHALE! ♦ WHITNEY HOUSTON & CECE WINANS 

BABTFACE EAflrFACE WHCJFTuN M -tQl.i'DNi (C) (Dl IMl (Tl IVUXI ARISTA 39;6 


16 


Yj 


12 


13 


9 


1979 ♦ SMASHING PUMPKINS 

FLOOD A V'jLiriER.E! '.^f^r.AP. (B.CORISANI (C) CDl IT) VIRGIN ---h.i- 


12 


18 


13 


14 


22 


BE MY LOVER • ♦LA BOUCHE 

A e^ENI-E^ G A 5AMAr(G,A,SABAF,i SREM.[R,M THOflNTON.l MO:RAti (C) (DUD IVHX) RCA rJJ-^ 


6 


19 


14 


10 


IB 


ONE OF US • ♦ JOAN OSBORNE 

R CHERTOFF E 6AZILIAN) (C) 101 (Kl BLUE GOfilLW BS^Jt-iMERCURV 


4 


20 


18 


16 


27 


ANYTHING • ♦ST 

3T (T .AC«SCi\T JACKSON TJACRSONI (C) (Dl IT) MJJ 77913*50 MUSIC 


15 




26 


11 


3 


* * * Greatest Gainer/Sales * * * 

REAL LOVE ♦ THF RFATI FS 

J-L'i.I.E . _EN!.i:-J o.MCCAHTNEY G HARRISON R STARR U-LENNONl ICI IVl (XI APPLE 58544,1:APIT01 


]1 


22 


17 


15 


11 


WONDERWALL ♦ OASIS 

:-i w: VP GA.L,-r,HER i\ [;a..a:jhePi 'Cjiv: ■ EPIC 7S2:6 


8 


23 


21 


22 


26 


NAME ♦ GOO GOO DOLLS 

L GsOftOANO [J RZEZNIK) METAL BLADE . Lr, BR3S 


5 


(M) 


28 


33 


5 


WW* OHbAlbbi VJAIIMcn/MlrlrLAY www 

CLOSER TO FREE (FROM "PARTY OF FIVE") ♦ BOOEANS 

BODEANS J. -,',-0 -^-r'.t.'J'.M iviSlASH PL,"4qf- = i^r 


24 


® 


25 


25 


ID 


WHO DO U LOVE ♦ DEBORAH COX 

LCAWPeELL -. " ^LIL IIVBENFORDI iCI (DMM) (Tl IVl (X' ARISTA 1-2^50 


25 


26 


22 


23 


8 


1 WANT TO COME OVER ♦ MELISSA ETHERU.ut 

M ■ ^JL-'^,"M I,' iHEl- jLl M.E'HE^IOGEI' . . . ISLAND aijA528 


22 


27 


24 


28 


18 


WONDER ♦ NATALIE MERCHANT 

■J VlmL-'A'i' MEHLHAt.Ii ELEh'RA , ■ 


21 


28 


27 


26 


21 


THE WORLD 1 KNOW ♦ COLLECTIVE SOUL 

■ M L^RIITIC It ROLANDR CHILDRESS; ICHD) iVl ATLANTIC 8?C88 


19 




29 


36 


15 


FU-GEE-U • ♦ FUGEES 

SGIBBS r..L--,^Mn>LLLHlLLAWCGR:EH,TMARIE,S&BBSI itl M) ITI lYi BUFFHOUSE ' ■ ■ 


29 




33 


37 


8 


1 WILL SURVIVE ♦ CHANTAY SAVAGE 

S.HURLEX I.' Ii 'A-'il, r J PERREM lOIDilTI , ,,XI RCA eJ-92 


30 


31 


23 


21 


22 


TIME ♦ HOOTIE 4 THE BLOWFISH 

D.GEHMAN M j:h'A',,L f-L:ii^ D hjL'ER . SLNLFLLL, _ , ■ ATLANTIC 87C95 


14 


32 


30 


35 


c. 


PEACHES ♦ THE PRESIDENTS OF THE UNITED STATES OF AMERICA 

L '-fCl r ^-■,.,r,VD CEDEPTPlCBALlEW.r^F^ C# THE UNITED STATES OF AWERICA;, ICI 1(1 COLUMBIA 78254 


30 




39 


44 




LUCKY LOVE ♦ ACE OF BASE 

D.POPr- ■, -^-^ -.1 i ^ [C)IDMM)(THV'UX1 ARISTA 1-2979 


33 


34 


32 


24 


34 


GANGSTA'S PARADISE (FROM -DANGEROUS MINDS'T A' * COOLIO FEAT, L,V. 
D RASHEED'IA .1 V sMLi'.jtHi (C) ID) (V) MCA SCUNDTHACAS S5]0*WCA 


] 




33 


41 


11 


FEELS SO GOOD (SHOW ME YOUR LOVE) ♦ LINA SANTIAGO 

i.C LOn: iDJ JUANITO) <C) (0) IT) 00 (GROOVE NATION 56COA<UNIVERSAL 


35 


36 


37 


38 


27 


HOOK ♦ BLUES TRAVELER 

S "t- -.11 ■■ : M HAi-^ Li,i: IJ POPPER) (CUVMX! AiM 5ail7e 


23 


37 


35 


29 


25 


BEFORE YOU WALK OUT OF MY UFE(1.IKE THIS AND LIKE THAT A ♦ MONICA 


7 


38 


36 


31 


34 


BREAKFAST AT TIFFANY'S ♦ DEEP BLUE SOMETHING 

D LAST- LL T, PIPES/ L RAINMAKER II,!- PS."::--: 




39 


34 


30 


17 


NO ONE ELSE • ♦ TOTAL 

-iLiL LP " Lj'.'p^ L r PLL.TE^ S':pi7?.s T F,-'Sifi^,:i'i :'t, ^5t,i r :i ',' " ;• BAD p^ ■ " ■■■"•j: Jp 'lA 


22 


40 


31 


18 


20 


EXHALE (SHOOP SHOOP) (FROM "WAITING TO EXHALE") A ♦WHITNEY HOUSTON 

BABVFACE I5A3TFACEI LO Dl [M)(TI (V) ixi ARISTA 1.2885 


1 


41 


41 


42 


g 


DON'T CRY ♦ SEAL 

THDRNl-IAI lC)(DHVjiX:2TTr ■■ L BROS 


33 


42 


40 


34 


21 


HEY LOVER A ♦ LL COOL J 

RED HOT LOVER TONE - •LMPLH'LN .L COOL - ICl ^D) IM) !l) fv'l DCF JAM PAL = l.. l..-. 


3 


® 


NEW^ 


1 


IN THE MEANTIME ♦ SPACEHOG 

LL.l-j.i-.G :L r:Lrr,'N PL/,NGDOM C i (Dl "'1 ' L Pl fi^lL-LLG 


43 


® 


47 


51 


17 


JUST A GIRL ♦ NO DOUBT 

M.WILDER (G STEFANI T DUMOND IC) (Dl TRAUATA 981 ISdNTERSCOPE 


44 


49 


44 


47 


33 


TELL ME • ♦ GROOVE THEORY 

B P WILSON IB WILSOAJ A LAAPIEU^.D GPL'AM ICl 10) ITi'XI Ef^C ■ ' 


5 


QD 


53 


57 


9 


INSENSITIVE ♦ JANN ARDEN 

ECHERNET (A LOREE) (Ci.CI Ail.' S9;274 


46 


47 


42 


43 


25 


SET U FREE PLANET SOUL 
GACOSTAIN RENEE) ICl (T! IX) STRICTLT RHYTHM 12352 


26 


4< 


48 


45 


9 


GET MONEY ♦ JUNIOR M.A.F.I.A. FEATURING THE NOTORIOUS B.I.G. 

CE^»E --INJTOROlJS; G .".1 - K lf:pt:p : ;:[:;p: p -,:pl : ("p p. ; T .lll-l: ; EEl- ..r':" 


30 
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2 WKS 
AGO 


z 

o t- 

li 


TITLE ARTIST 

PRODUCER (SONGWRITER! LABEL & NUMBER/DISTRIBUTING LABEL 


PEAK 
POSITION 


Cm] 


55 


63 


6 


5 O'CLOCK ♦ NONCHALANT 

iW LCf^^ L KA'-IN .I-i =1* ASJWV>:ASjR.,H.LfE!KUSONJfi .fl.Wl.A-HMiRrSWl (Cl 


49 


SO 


43 


40 


18 


TONITE'S THA NIGHT • ♦ KRIS KROSS 

Xi^E 1 ;l^F. : |., hJP?iS,:M :(;'.M,Pi-,EV-P>ii:i.C yT:.Ht.l.l ,Li :K'i T Cljfr-.;i ■ , 


12 


CI 

31 


49 


52 


g 


ONLY LOVE (THE BALLAD OF SLEEPING BEAUTY) ♦ SOPHIE B HAWKINS 

S.LIPS<]N',E BHAWH NSl |Cl : 


49 


52 


46 


48 


12 


CUMBERSOME ♦ SEVEN MARY THREE 

J-': .: ■ .1 ■ rMDftRIS';j,SOSSjf'0U0CKI (CUD) MAMMCtH gSLI ■ 


39 


53 


45 


39 


J 


JESUS TO A CHILD ♦ GEORGE MICHAEL 
G,MiCHA£L IG MiCHAELt (C) (D) (V) OREAMWOfiKS 5K0aGEFFEN 


7 


54 


52 


46 


11 


GLYCERINE ♦ BUSH 

■L L^-.:,-- A wiNSTANLErS'JSHiG.ROSSDALE:- IC; ID' TRAUMA 9HCife&1Nr£fi5C0P[ 


28 




56 


79 


3 


RENEE {FROM "DON'T BE A MENACE...") ♦ LOST BOYZ 

M-).:'L ■■ 'IMJAWG ■ KELLV.lMAftRIS III T L£WiSl (Cj iCUMiJ ; ISLAM 8M584 


55 


56 


51 


50 


5 


DO YOU WANT TO ♦ XSCAPE 

DSiws^ot.i . IC; iT'iniSOSOOEF ■■-_':^.;L'_r&ii 


50 


CbT) 


58 


59 


4 


KEEP ON. KEEPIN' ON (FROM "SUNSET PARK") ♦ MC LYTE FEAT. XSCAPE 

j;;..-'i ',■ , -'r M.IACKS2NI ;Ci If FLfl,vOft jmie;:-. .. 


57 


(bZ) 


63 




2 


SWEET DREAMS LA BOUCHE 

■:iii'' '.1 >CR\ic\.HHAVNE5t (c> iDi ■:*; ivi ;:■,; HCA t.:'.-ui 


58 


(19") 


59 


62 


8 


A THIN LINE BETWEEN LOVE & HATE H-TOWN 

R-' ■,.-_'-L-, J MEMBER'^) !0 (Dl JAC-MAC i:'?:"' v.'.ii^'.^ BROS, 


59 




NEW^ 


I GIVE ME ONE REASON ♦ TRACY CHAPMAN 

' ■ ■■■ iCmCil.i' 


60 


C6i; 


62 


65 


5 


ONLY HAPPY WHEN IT RAINS ♦ GARBAGE 

GAR&fiGE IGAR6AGE; (CI (D) ALMO SOU\DS B9C»?,G£FFEN 


61 




65 




2 


AMISH PARADISE ♦ "WEIRD AL" YANKOVIC 

ywit.yc ■ ',jsci'=.i 'iij',:i,i: id ixi aoomnai.'SCDTri Bscs :K6r»uAHiBi»h 


62 


DO 


57 


54 


18 


YOU'LL SEE • ♦ MADONNA 

M ' -ri" lCHD)CT)(V)WMAVERiai77ia'W«?WRBiJOS, 


g 




72 


74 


3 


RELEASE ME ANGELINA 

H SAUCE [;0 ■ . ', ,■ ,r,',i ■,u:i iL; ;•■ UPSTAIRS 01 15 


64 


85 


60 


55 




WHERE DO U WANT ME TO PUT IT ♦ SOLO 

ii.'"i.[wis ■■■■ ■ ■■-.i.v. 'I' ■. xi :d- iiMv,. ixi PCRSPECTivt ' - 


50 


66 


61 


56 


18 


NATURAL ONE (FROM "KIDS") ♦ FOLK IMPLOSION 

w,GA.r.Fi ■ , . !i ■. ■- -■ . 


29 


67 


70 


69 


8 


CANT BE WASTING MY TIME (FROM "DONT BE A MENACE...") ♦ MONA LISA FEAT LOST BOYZ 


65 


68 


64 


58 


18 


WE GOT IT ♦ IMMATURE (FEATURING SMOOTH) 

C S'>::^ ■:■ MAThERC STOKES S I/ATHER.J ■CARTER,* TCUSSAINT) :Ci iTi MCA 55148 


37 


69 


66 


60 


IS 


SOON AS 1 GET HOME • ♦ FAITH EVANS 

CT- ■■■ ■, ■" I;*;.; :thompson,scowbsi iOidi ;mi i,ri a: bad&ov 


21 


70 


68 


66 


16 


1 GOT ID/LONG ROAO • PEARL JAM 

e.OBftlEN : .il/jik' . EPIC 78199' 


1 


71 


69 


64 


9 


KEEP TRYIN* ♦ GROOVE THEORY 

B,P ■Ml tr.VII sr\ A lARR'EUK.L LARRIEUXl ■" - . ' 


64 


72 


67 


68 


12 


STAYIN' ALIVE ♦ N-TRANCE 

■ : - ■ LOf.3'/.0RTH fi r, BP. e 'jl?Ei,V GI?.0 (CI (T) «) RADIKAL 15562'AVD(-CRIIIQUE 


52 




71 


61 


13 


VISIONS OF A SUNSET (FROM "MR. HOLLAND'S OPUS") ♦ SHAWN STOC Kf JAN 

S.STOCKMAN (S.STCXXMAW) ;C i 'Dl , POLVOOR ?8'>X.: .^iM 


45 




76 


80 


7 


TAKE A LOOK ♦J'SON 

HEDK>TLO\tR'lN- . OLIV.ER RiRNES,! C OUvlER.T fiOBINSCN.D POSTER) (C} (01 ITI H(XiVWOOO H003 


74 




90 


98 


3 


ESA NENA LINDA ARTIE THE 1 MAN PARTY 

DJ JJANrc ■.CiiTI iX'GWXWt NATIOli scorn BROS. ■^OOfiftvL AMERICAN 


75 




NEW^ 


1 


AIN T NO NIGGA ♦ JAY-Z 

SKI .: ■ ■I i . WILLIS) (MinKWROC-AFEllATWCE-'E ' ^.-rt^.n^inv 


76 




77 


88 


3 


HAVE 1 NEVER ♦ A FEW GOOD MEN 

. ■ L SIMMONS iBABrf ACEI (C) iDI (Ml (T! H'l lAfX'^l . . : :j ARISTA 


77 


(It) 


80 


83 


4 


HIGH AND DRY ♦ RADIOHEAD 

RftD'jHt^j I'.nH-l't ;RAD*OHEAD) iCHVliHi I^APITOL i^'j^J 


78 




73 


70 


U 


LET'S PLAY HOUSE ♦ THA DOGG POUND FEATURING MICHEL LE 

■ :,Mi:h£. . ■.",='DOGGT::jjGv^i.iPT:.:'"NfiGACJ:,MlTED0ta;i IO(DlIitATHtra« , ■ 


45 


80 


74 


73 


12 


CAUGHT A LITE SNEEZE ♦ TORI AMOS 

T,AMOS ;T A.yOSi n; ATL^iNTlC a55i9' 


60 


® 


81 


82 


3 


FUNKORAMA ♦ REDMAN 

R,M:e.£ ^ '."i'li ::l.■^J^^,■■A«MaD«^*>l(M,M,UCfiA.[S,0FKB^SChP<NIM5LE■^ " M " STERSCOPE^d^W 


81 




82 


95 


4 


SCENT OF ATTRACTION ♦ PATRA DUET WITH AARON HALL 

T.iiL." 0:ViTH [ DiLL0N,TTa>LOR,CFA<XlAR,A.KflU^£.DlLLONi (CliD ITl MLjSIC 7d2&7 


82 


\MJ 


93 


96 


3 


CAN'T GET YOU OFF MY MIND ♦ LENNY KRAVITZ 

L.KRAV IZ iL -,RAVir:i ■;: : V'RG'N 38535 


83 


Cm) 


88 


90 


4 


C'MON N' RIDE IT (THE TRAIN) ♦ QUAD CITY DJ'S 

:( ■■■ ■ L:.£^*:f^HEA^.MCGOVlAN.BW«r[; iCKUDlTllHOjADRASOUMl'BiGBEAl - --'.■■■<'■- 


84 


85 


86 


76 


4 


ENVY FIREWATER ♦ FAT JOE 

LES ■-■■■iFAT ■-. r fl^T:,B-n/A] .-CnDt 'Ti VIOIATOR , ; >.i . T r 


76 


CM) 


89 


91 


4 


EVER SINCE YOU WENT AWAY ♦ ART N' SOUL 

I. I. 1. ■ rR.\CT ! .M"'- 1 1 lCMO)N*rUREBCW/BlG BEAT 9811,' ■'.•1AM : 


86 


87 


78 


78 


4 


GIVE ME..JV REASON ♦ BUFFY 

D L-i l.-AQM> (Otn VELOCirv -M'-i 


78 


86 


33 


77 


6 


LA FAMtLIA ♦ FROST 

JOMl: ._j:G Alt FF.jJTi ;C! 10^ iTi RUTHLESS l:J' S'EJTivnv 


77 


CWi 
\S~y 


NEW^ 


1 


SHADOWBOXIN' GENIUS/GZA FEATURING METHOD MAN 

R2A . ,; ," . . 


89 


90 


75 


72 


10 


EVERYDAY & EVERYNIGHT ♦ YVEHE MICHELLE 

F, ■ -■ ■ - ra:' '■ "■^y;.nt; . . _ . , , . ■ ; ■ 


60 




NEW^ 


1 


'ROUND WE GO BIG SISTER 

:■: ■ ■ ■ ■ ■ ;ir-:v£;TM.LL£Fii ii ■ 


91 


(M) 


92 




2 


ONE FOR THE MONEY ♦ HORACE BROWN 

KDE*f.£ ■■ BD'AUXATi (Ci (M) fTIOC ' ' 


92 


93 


85 


85 


6 


AIN'T NO PLAYA ♦ RAPPIN 4-TAY 73 

::. H,Li>,AFOR:E,SHtlTM,SLACy; (C) (M) CD (XI CHRrSAUS 6fi52&EM( | 


94 


87 


87 


5 


PHYSICAL FUNK ♦ DOMINO 

COMINO iCCM V.lj iC] 10HM,HT, CUT^'J^STRA. 5:"T7^-l I'MiNL: 


87 


® 


95 




2 


SOUL FOOD ♦ GOODIE MOB 

CfiWffjEO nc«:e ;":.I^:;^^;.■i[^^i7■l[^Tf^PT:ficaFP,wKNl>■:•. = Ff^■l[- ■ ,■ :L-s-i--it 


95 


96 


79 


84 


4 


STAIRWAY TO HEAVEN ♦ PURE SOUL 

^-■■■.^ ■■■■ 1 .-. : ■,v,^-,' : >.\.iv':iF Mil- IC'.J, D()STEPSUNaHri..,M-rfnsrr.-'r 


79 


97 


91 


89 


17 


KWME OF W CHEW IFMM 'A THIN UNE BETWEEN LOVE AMD HftTE^ ♦ L8.C, CREW FttT TWI D i SCJTH SEVTREU 


75 


(D 


NEt 


»► 


1 


COUNTING BLUE CARS ♦ DISHWALLA 

P.N ■ . ■ ■ an; {H BftOWNlNG.ROLANEK.RtChA«DS PENDERGAST;. |C| IK:- A4M £81462 


98 


99 ' 96 


92 


16 


IT MATTERS TO ME ♦ FAITH HILL 

SITNC^i..--.", ,'Tn;,£ .(.1 ; , i ■ Vl WARVEfl BR>OS 17719 


74 


100 94 


94 


4 


AIN'T NOBODY ♦ DIANA KING 94 



^^RectHfls Miih tfie greatm airplay and sales gams tn>& Me«h Grealesi (jainerSaies and G'eatest (iainEr< Airplay are awaroed. rsoec1ive.y, lor Che Largest sales and airplay irvieases among si r^g)es belcw the top 20. ^VlOeoclip aviilabnty. VRKOrdinB IniJustiy Aun, 01 Atiierci (RIAAI cprtidcalicn for sales ol 500. (XX) 
units, ARIAA certilicalion tar sales of I m-ilton units, vixn addilKjnai m.ition indicated t)y a numetal to"owing tt>e s>rrt)Ol Calalcg nuinber is lor cassette single, 'Asleisii ifvlicales catalog fn-TiCer is 'or cassette mau-single; regular cassette single urtaviilaOle (Ci Cassetls s^npe avallsoihiy, rD; CO we* a\'ail»ttl.1v (Ml Ca-SMtle 
TnaKi.sins'eavaiiAM'ly <T) Vmyi maxi-sinflie availability. (V) vmyl single avAilability. ixi CO mtxi-yngjieavailMMiilv c 1996. B'MxMrd.'BPi Conmun«at>m, 
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SPOTLIGHT. 



by Jerry McKenna 



OtARTING at the TOP: Celine Dion's "Because You Loved Me" (550 
Music) holds at No. 1 for a third week, fending off a tou^ challenge from the 
No. 2 Hoi Shot Debut, Miiriah Carey's "Always Be My Baby" (Columbia). Al- 
though the singles ai-e faiiiy close in airiilav' jioints. "Because" has a rtiajor sales 
lead, mo\*ing more than 140.000 units, compared to ('arey's 82.000. Nomially, 
any single with solid aii-play selling more than 80.000 units a week would be al- 
most as.'tui'ed the No. 1 s|>ot on the Hoi 1(X). This week, however, "Always" is 
denied the top spot due to the sheer strength of "Because You Loved Me," 
which once again is the biggest airplay, sales, and o\'erall gainer on the entire 
chart. 

Still (jROWING: Despite downwai-d moves on the Hot 100 Airplay chart, 
Alanis Morissette's "Ironic" (Maverick'Reprise/Warner Bros.), Mariah 
( 'ai-ey's "Always Be My Baby," and the Tony Rich Project's "Nolwdy Knows" 
(LaFace/Aiista). which ai'^ Nos. 3, 4. and 5, respectively, ail ix)st aii-play in- 
creases. iVlthough they are pushed down the chart because of the phenomenal 
aii-play gimth of "Because You Loved Me," all three remain bulleted on the 
Hot 100 Singles Sales chai-t and show even' sign of continued growth. 

Hii -HOP'N'HAi'PKNINtJ: The second-biggest overall point gainer, behind 
"Because You Loved Me," is Coolio's "1.2;3,4 (Sumpin* New)" (Tommy Boy). It 
jumps to No. U) on the Hot 100 while moving 4o-;$J in ain)lay with support fiY)m 
top 4& Vh>thm-crossover and top 4(Vmainstream radio, "Sumpin' " is top 10 at 12 
monitored stations, including No. 3 at KMEL San Francisco and KZZU 
Spokane. Wash. Two other rap singles are among the top fi\'e point gainers: 
"Doin It" by I^L. Cool J (Def Jam/RAL^sland), at No. 12, and this week's No. 
1 on Hot Rap Singles, "Woo-Hahll (Jot You All In Check"/''Eveiything Remains 
Raw" by Busta Rhymes { E lektra/'E EG ), at No. 13. Both titles gain most of theii* 
(}oint:> from sales; however, "Doin It" is No. 2 at W^'KX (Klx lOti) Pro\idence, 
R.I.. while "Woo-Hah!!" is No. 2 at WQHT (Hot 97) New York. 

Award winners: The Greatest Gainer/Sales award goes to the Beatles' 
"Real Love" (Appl&'CapitoI) at No. 21. With more than 97^^ of its chart iwints 
coming frem .sales, the title benefitji; fi*om interest in "Anthology- 2," which de- 
buts at No. 1 on The Billlward 200. The BoDeans' "Ctar To Free" (from 
"Party Of Five"), at No. 24. picks up the Greatest Gainer/ Airplay award. It 
iMK>ms 15-9 in airplay and is No. 1 at five monitoi'e<l stations, including WHKQ 
Cincinnati and WMXV New York. 

New ARTISTS: Four new acts make their first appearance on the Hot 100. 
I^eading the way at No. AS is Leeds. England, band Spacehog with itii No. 1 hit 
on Album Rock Ti*acks, "In The Meantime" (hi tVSii ev E E( J ). It is already No. 
1 at eight Hot 100 monitored stations, including WBCN Boston. Also crossing 
over from the rcK'k side is Santa Barbara, Calif.-based act Dishwalla at No. 98 
with "Counting Blue Cars" ( A&M). It is bi*eaking out of West Palm Beach, Fla., 
where it is No. 3 at WTBZ. Lastly, rap artist Ja.v<Z debuts at No. 76 with "Ain't 
No Nigga" (Rock- A- Fella/Freeze/Priority), and dance act Big Sister enters 
the chai-t at No. 91 with "Round We Go" (S.O.Sv^oo). 



BMG CLASSICS TO MARKET RCA VICTOR JAZZ TITLES 



BUBBLING UNBEB 



HOT 100' 
SINGLES 



i 

i 


* 


z 

o 

* 


TITLE 

ARTIST ILABCUDISTRIBuriNG LABCLI 


I 




1 


LOVE OONT LIVE HERE ANYMORE 

MADOtn* ;M*VtWC^%V4RNER BROS 1 


2 


? 


3 


DONT RUSH 

SihXlfKTRA'EEGl 


] 


2 


6 


GUILTY 

GRAV.TV HILLS iTvn 


4 


9 


3 


NO MORE GAMES 

Skis Off P ilOQSF CASSOMSLANDl 


9 


4 




ILLUSIONS 

OPHfSb HILL IRULFHOysb'COlUMei*! 


< 


10 


2 


SCANDALOUS 

THE CL ;k I StCk WID IT'JItfEl 


7 


6 


9 


HYPNOTIZE THE MOON 

: I AY .IK ::. 4>r WAHNtH BHOS ' 


1 


12 


E 


UKNOWHOWWEDU 

aAI'.AMADIA iCMRYSALli'EMI) 


9 




1 


DROP 

THE PI'A'^OOf IDELIEIOIIS VINVUCAPITOLI 


10 


3 


» 


SLEEPING WITH AN ANGEL 

HEAL MCEOy :AKl&TA 


11 


13 


1 


YOU WIN MY LOVE 

r.^'.Mi. '.■,,i,r. ■T^n.fty NASHVlllEl 


12 


5 


6 


WIND BENEATH MY WINGS 

L^-i.:a:.'_Hi ^.L.i^t.E.EK' W lEASEWESI ttG! 


13 


22 


2 


WHATOIDIDOTOYOUT 

TEfiffV ELLIS (EASTWESrEEGl 



i 


t 

'% 


z 

a 


TITLE 

ARTIST (LABEOOISTRIBUTING LABEL) 


14 


17 


6 


WHY YOU TREAT ME SO BAD 

SHALKT lEALURING GRAND PDBA IVlRGlN' 


li 


16 


3 


SLOW JAMS 

01 v"- mi m' -:^Ai i "uu ijAtsrwws? =bx • 


16 




1 


MR. ICE CREAM MAN 

MASTER P ISO LIMir PRIORITYl 


17 


19 


3 


ALL 1 NEED 

JESSf PnWEII iS'lArvVCAl 


11 


20 


2 


I'M NOT SUPPOSED TO LOVE YOU 

BKTAN YVMITE lASYlLIMi 


19 




1 


LET S LAY TOGETHER 

TI'E ISLEV BR0THEi*5 1 SLA'O 


20 


15 


3 


NASTY DANCER 

MLO liVRAP .OmiJAN 


21 


14 


5 


THE RIGHT TIME 

Tl-L C3HRS 1 l43TLAVAATLANTtCI 


22 


21 


7 


SPACE AGE 

fIC.HTBALL A MJG iSUAVEHELATfVirY! 


23 


18 


9 


YOU WANT THIS PARTY STARTED 

5(lE<t'HIN f CR IHi PtCil'lE l A'APNLR BROS ' 


24 


23 


3 


NO NEWS/TEQUILA TALKIN' 

laNESTAP iHNAPCA 


25 




1 


HEATHEN RAGE 

CAPLETONiALMICAN SIAR RAL^SLANO) 



(Coiituiueci firirn p(i{]r '.I) 

Dulwis add."*, "For us. it's a natural 
step to do this in the U.S.. and from an 
international standpoint, in 40'^f-50'^? 
of our worldwide network, the BMG 
Classics fitructure is also handling the 
jazz, so a classical manager has re- 
sponsibility for jazz, soundtracks, 
musicals, and classical music." 

Worldwide, release dates and indi- 
vidual logos will vary from lenilory 
to territory. In the U.S.. at least for 
now, jazz will be issued solely under 
the RCA Victor and Victor Jazz logos. 

The U.S. relaunch begins in April 
with "Greatest Hits" collections de- 
voted to Ellington. Louis Annstrong, 
Frank Sinatra and Tommy Dorsey, 
Benny Goodman, Glenn Miller. Count 
Basie, Artie Shaw. Fats Waller, and 
Lionel Hampton. 

Each package, which contains the 
artist's best-known repertoire from 
the RCA catalog, includes a 14-page 
booklet with a cover by caricaturist Al 
Hii-schfeld. They will retail for $10.99. 

R('A Victor director of product de- 
velopment Steve Gates says, "The cla- 
sical 'Greatest Hits* line is reallv the 



most successful midline in the classi- 
cal industry. We took that format. 
Iwhich] includes the Hii-schfeld draw- 
ings on even,' cover, and we adapted it 
to the Ijazzl senes . . . It's geared to- 
ward the listener who's getting into 
jazz for the first time, and it'll be 
available at more of the chain retail 
accounts like Tai-get and Kmait." 

To market the series, RCA Victor 
has prepared a 20-page "Beginner's 
Guide To Jazz," similar to its "Begin- 
ner's Guide To Classical Music." A like- 
titled compilation in the series' first 
flight will Ite an enhanced CD contain- 
ing selections ft-om all the fii-st "(Ireat- 
est Hits" titles, artist biographies, 
track listings, and additional infonna- 
tion. The data will aUo be ]»osted on the 
label's World Wide Web siite on the In- 
temet (http: ,/www.rca\ictor.com). 

Gates says that after titles devoted 
to indi\idual ailists are released, RCA 
Victor may compile sets devoted to 
specific time penods or jazz genres; 
the line could mn to 50-60 albums. 

On the contemporary jazz front, 
Harrell's album in Mav will include 



|>erformances by his working quintet, 
augmented on some tracks by a wind 
section including sa.\ophonist Joe Lo- 
vano and trombonist Steve Turre. 
The album by Coleman, whose work 
pre\iously appeared on BMG's Novus 
imprint, is a project that was record- 
ed in Paris and originally issued by 
BM(I France. 

"With this deal that we have now 
within BMG, we have the Steve Cole- 
m;m catalog," Gates sa^-s. "Automatical- 
ly now, we have all the albums he recoitl- 
ed for Novus that are available now for 
us to rele^ise in this market. I just felt it 
niafle sen.'ie to L^sue a new i-ectirding." 

The Victoi- Jazz line will be a home for 
deleted classics or pi^eviously unreleased 
.sessions. Packaging and .sound quality 
will receive upgi-ades in most cases. 

"In the case of the Sonny Rollins and 
the Desmond/Mulligan Ititles], those 
will Ireceive] 20-bit mastering," Gates 
sa\ns. "If we feel that we can go back to 
the metal i«uns and get a better end re- 
sult, we'll do that. Othenrise we may 
just use the initial ti-ansfers that were 
done earlier." 



JARS OF CLAY'S SECULAR SMASH 

(Continued tmm poqc U) 



Bubbling Under lists the lop 2b singles under No. 100 
which have not yel chsrted. 



The band became a Heatseokei's Im- 
pact act the following week when its 
Grammy-nominated "Jars Of Clay." 
which blentls mantlolin, \ iolin. cello, and 
fiddle with an alternative rock sound, 
broke into the upper half of The Billboaitl 
200 at No. 82. This week, the album, 
which has sold more than 257.000 units, 
according to SoundScan, jumi)s 13 posi- 
tions to No. (i9. 

Meanwhile, the band's first single. 
"Flood," produced by Adrian Belew 
(Da\id Bowie, King Ciimson). remains 
bulleted at No. l(i on the Mtxlem Rock 
Ti-acks ehait and moves up a notch to No. 
4 on Rock Aiiplay Monitor's Triple-A 
Aiii)lay chail thLs week. 

The band is tiikcn aback a bit with its 
sudden success. "It's interesting. We 
played a total of seven or eight times be- 
fore we got a record deal," says lead 
singer/chief l\Ticist Dan Haseltine. "We 
stalled as a studio l>and. We all went to 
IGi-eemille College in Illinoisl for music, 
and we needed songs to recorfl for class. 
We just stalled out doing that, and the 
songs came out good enough that we de- 
cided to take it more seriously . . . We 
didn't intentionally start a band as a ca- 
reer move." 

The band, fonned in 1998, also includes 
keyboardist Charlie Lowell, bassist 
Steve Mason, and guitarist Matt 
Odmark. In the absence of a full-time 
di-ummer, 'I'im Smith played di-ums on 
the album, while Scott Savage plays on 
tour. 

After pla>ing a few coffeehouses and 
open-mike nights ai"ound campas, Jai^ 
Of Clay submitted a three-song demo 
tape to the Gospel Music Assn.'s un- 
signed-hind comi)elition in 1!>*(:J. 

Two of those songs., "Like A Child" and 
"Bo\' On A String." made it onto "Jm-s Of 
Clay." The third. "Fade To Gray," will be 
included on the next iilbum, ai-coifiing to 
Haseltine. 

The band won the competition, and its 
coUege-doiTO xmy phone was s*x)n tlootled 
with calls fi'om Ciuistian recoixl labels. A 
deal with BivntwocMl Music's E.ssential 
followed shoitly thereafter. (The band's 
sijngs iuv publisheti by Pogostick Music 
and Bridge Building Music, which ai-e ad- 
ministeiied b.\' BivntwtHxl Music Publish- 
ing Inc.) 

Essential then teamed with Silvertone, 
home to blues givat Ruddy Guy. for the 
main.sti'eam nwketing of Mai-sOf Clay." 
Both laliels imrler the Zomha Music 



Group umbrella. 

"T^'e're &iding that we want our home 
to be on the mainsti^eam side of things," 
says Haseltine. "W^e'i-e not alienating our 
('hristian fan base, and our mes.sage 
won't change. Itjust seems like Christian 
artists don't live up to the ailistic integri- 
t>' of what's up in the mainstream . . . We 
just want to be considei-ed a iwk band." 

Es.sential emliai'kefl on a hefty gi-ass- 
roots set-up campaign in the Chiistian 
marketplace for "Jiuv Of Clay. "which Ls 
in its second week at No. 1 on the Top 
Contemix)rar>' Christian Albums chait. 

Rol>ert Beeson, dii-ector of Essential. 
SAys the label had app!'o.>dmately 80,000 
sampler cassettes distributed at the 
band's shows and on college campuses 
before the album hit Christian book- 
stores, marking the fii-st promotional ef- 
fort of its kind for the label (Billboard, 
Dec. 10, 199.5). 

David Goldfai-b, marketing manager 
at Silvertone, says the initial excitement 
for the band in the Christian market- 
place spilled into the secular ai*ena. 

Hoping to overcome an\' ])i'econcei\'ed 
notions about Christian music, Silver- 
tone's plan of attack with secular i-etail. 
i-adio. and \ideo outlets was to not men- 
tion the band's religious side too often. 

Instead. Sil\'ertone placed "Flood" on 
several consumer .sampler CDs tied in 
with such publications as Alternative 
Press, CMJ, and Guitai- World and took 
out ads in such hip alternative magji- 
zines as H\pno, Spin, and Magnet. 

"We signed this gixiup foi* Silvertone 
based on their aitistiy," says Michael 
Tedesco, label manager for Silvertone 
North America. "WTiat's different about 



them is that they ai-e succeeding on their 
own terms in the secular world and ai^ 
the only [Christian) gix)up succeeding in 
l>eing a erosso\'ei' [hit]." 

Regaixlless of the hand's religious be- 
liefs, modern rock and triple-A pro- 
gi*ammers say the\f're pla>ing the track 
hiLseil on Its musical merit 

Mike Monison, PD at tiiple-A KSC'A 
Los Angeles, was tumwi onto the .s<)ng 
via word-of-mouth. "Had 1 knowTi it was 
a Christian recortl when I staitetl hear- 
ing about it I hate to admit, but 1 proba- 
bly wouldn't have been as amenable to 
tlie idea," he says. "But I sUuted liking it 
before I realized it had those roots." 

John Artale, purchasing manager at 
the 143-slore National Record Mart 
chain based in Carnegie, Pa. says that 
"Jai-s Of Cla\'" Li so 'incidentally (Christ- 
ian" that it's selling and being treated 
like a regular rock title. 

A new remix of "Flood" by Belew, 
who also pla,\T5 cello on the track, will be 
seniced to album rock radio April 15. 
Goldfarb says the label will work the 
song to top 40 in late April an<l will follow 
it with "Liquid," which features Belew 
placing l)ass and mandolin. 

The next goal of the labels, hand, and 
its manager, Rendy Lovelady, Ls to land 
the group, which is booked by John 
Huey at CAA, on an alternative rock 
toiu". Haseltine Ls hoping to get a slot on 
this year's H.O.R.D.E. tour or to team 
with such artists as Siirah McLaehlan or 
('oUective Soul. 

The biinil is on the i-oad with Michael 
W. Smith thi*ough May 5 and has been 
plajing dates at i*ock clubs and visiting 
radio on its down time. 



What has five sides, four colors, two pockets, 
and shows off CDs better than anything else? 




See vour disc manufacturer or call us for details. 
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NEW^ 


1 


* ♦ * No. 1/HoT Shot Debut* ♦ * 

THE BEATLES WPLE 3.u.iB-apno. no 98 31 381 1 •leHitM 1 ANTHOLOGY 2 


1 


dD 


58 


67 


8 


VARIOUSARTISTS(aL0fRONl62ia;KTEL(89«,u,98) CLUB MIX '96 VOLUME 1 


55 


56 


59 


51 


11 


!?.^l!'RII'^F,'?„?»„t M, DON'T BE A MENACE TO SOUTH CENTRAL... 
(SLANO 524146" I10 9a'16.981 


18 


2 


] 


1 


41 


4LANIS MORISSETTEA M<HP««EPliisI«90;.w««E«BKSll09ai69l;B JAGGED LinLE PILL 


1 


57 


52 


49 


24 


GREEN DAY A-' REPRISE 46046-)WARNER BROS. 110 98/16 981 INSOMNIAC 


2 


3 


2 




2 


CELINE DION 550UUSIC67Ml,tPICI109BEO'16,98) FALLING INTO YOU 


2 


58 


53 


45 


72 


EAGLESA'GEFF£N24725il2.9a;i7.98i HELL FREEZES OVER 


1 




3 


3 


6 


* * * Greatest Gainer* * ★ 

FUGEES RUFFWUSE 67147',CEliUMBLA (10 98 Ed 15.981 THE SCORE 


3 


59 


51 


42 


11 


KRIS KROSS* wn«xsE5744:',C0LUi>B>«l99SE(1159S) YOUNG. RICH AND DANGEROUS 


15 


U) 


56 


50 


31 


GOO GOO DOLLS A WARNER BH05. 45750 19.9815 981 ■ A BOY NAMED GOO 


21 


5 


4 


2 


6 


2PAC DEATH ROW'INTERSCOPE 5J4204MSLAND [19 9a24 981 ALL EYE2 ON ME 


1 


ei 


61 


60 


4 


COWBOY JUNKIES geffen 24952 <io.98'I6.981 lay IT DOWN 


60 


e 


6 


4 


25 


MARIAH CAREY A'COLUMBiA«70OilO9BEa!698) DAYDREAM 


1 


7 


7 


5 


19 


SOUNDTRACK ARISTA 18796110 9&1G 981 WAITING TO EXHALE 


1 


62 


54 


46 


20 


MADONNAA maverick46]OQ<warnerbro5.(I098'17.98i SOMETHING TO REMEMBER 


6 


1 


9 


8 


25 


UAolsA EPIC 67351 (10 98 EaT6 98) IWMAI a InLolUKil MUKINir^o uLUKT.' 


4 


63 


62 


54 


20 


ALICE IN CHAINS A coiOMBiA67248-i!09aEai6 98i ALICE IN CHAINS 


1 


9 


5 


- 


2 


STING MM 54048300 9ai7 961 MERCURY FALLING 


5 


64 


63 


66 


74 


BOB SEGER & THE SILVER BULLET BAND A GREATEST HITS 


8 


10 


8 


6 


56 


SHANIATWAINA- i.'-:r:.pv 'i^hville S22sa6 ;1D M £a 16 98: H THE WOMAN IN ME 


5 


GD 


6; 


70 


24 


GARBAGE almo scinds bmo4-^ffen (lo,9&16 98i ■ GARBAGE 


65 


JJ 


10 


7 


32 


THE WESIOEMTS Of THE UNITED STATES OF MttRIU A' tuc poESIDENTS OF THE UNITED STATES OF AMERICA 


g 


6« 


65 


56 


35 


BONE THUGS-N'HARMONYA' ruthless 5i39-<REL«Tlvirr(l09ei598) E 1999 ETERNAL 


1 


12 


11 


9 


20 


COOLIOA TOMMY y^i ii4i* (11 9a'I6 98) GANGSTA'S PARADISE 


9 


67 


64 


63 


35 


VARIOUS ARTISTS •lOt.lMvBOT 1137 (10,99(15 981 JOCKJAMSVOL, 1 


30 


13 


12 


12 


63 


BUSH A ' TRAUMMNTERSC0PE92531''AG (10.9&T5 96) B SIXTEEN STONE 


4 


6< 


71 


62 


30 


FAITH HILL A WARNER BROS, 45872 (10 9^16,98) IT MATTERS TO ME 


M 


14 


14 


11 


89 


nWl IE a inc. DLUWrian A A 1 LAN lie 9/0. J Atj (lu ^& lb wl HB k^nMU^tU nLnn ViLVV 


1 


(D 


82 


102 


14 


JARS OF CLAY ESSENTLAL'SILVERTONE 41580(Jlvt (!0,9&15 9BiB JARS OF CLAY 


69 


15 


13 


10 


31 


JOAN OSBORNEA- blue gorilla 526699jMERCURY (10 98 Eai6 9sin RELISH 


9 


(W> 


74 


69 


38 


FOO FIGHTERS A rcswill 34027-(wmoL <10 9»16 981 FOO FIGHTERS 


23 


IS 


16 


13 


22 


SMASHING PUMPKINSA' Mri i on rni i if and tut iNriMiTr ^Anwr^^ 
vrais WB61 .19 9822 981 MtLLUN E,ULLIt ANU 1 Ht INHNI 1 1 iAUNtib 


1 


71 


70 


64 


77 


DAVE MAHHEWS BAND A' y^oER THE TABLE AND DREAMING 


11 




19 


20 


16 


CUVA A QCDDicf i£i n£ wA tshif D DDi%c 11 r QQ'^T TL-JC til ITIliI Pi DV TOrCC 
CniM A NtrHlat flbl Uo'VfftKNtH BnUa 1 1[ .ya ] / 361 ' nc. IvItlvlUn T Ur 1 ncLo 


9 




NEW^ 


1 


VARIOUS ARTISTS FIADIKAL'OUALIIY&747iWARL0CKIl?.9a^]&98j DANCE MIX U.S.A. VOL. 4 


72 




28 




2 


"WEIRD AL" YANKOVIC rock mi^xuSCOTTi baos jssoOiUI akbcw U J SAIS 96) BAD HAIR DAY 


18 


73 


72 


65 


9 


SOUNDTRACK POlvoOfi52950a'AAMllO9a'1698) MR. HOLLAND'S OPUS 


42 


19 


17 


17 


19 


R. KELLYA ii;T4I5:9'(lD9a/169Bl R. KELLY 


1 


74 


75 


72 


27 


TIM MCGRAWA- CURB 77800 (10.9&'I6.96) ALL 1 WANT 


4 


20 


21 


19 


90 


SEALA' 454 1 5.iWW?NtR BROS I10.9&'15.961 SEAL 


15 


QD 


NEW^ 


1 


SOUNDTRACK warmer eROS 4&?39(10 9a'16 98} GIRL 6 


75 


91 


13 


15 


22 


ALAN JAL-KaUN A ARISTA IfiSOl lL0.98i' 16.981 1 nt, uKLA 1 1 Ml 1 b LULLLb 1 lUn 




76 


44 


34 


27 


MICHAEL BOLTON A' COLUMBIA 67300 110.96 Ea'l6 9Q) GREATEST HITS 1985-1995 


5 


22 


20 


14 


6 


WTNUnlNA CURB J 1090'MCA (10 WlO.So) KtVtLA 1 lUINo 


9 




60 


38 


8 


EAZY-E STR8 OFF THA STREETZ OF MUTHAPHU"IN CXiMPTON 
RUTHLESS 5504-/HEIATIVITY (10.98'16 981 


3 




26 


27 


18 


GARTH BROOKS A~' CAPtTOL 'NASHVILLE 32OS0 110 9&'t6 96) FRESH HORSES 


2 


78 


69 


55 


22 


OZZY OSBOURNE A £nc 67091 {l0.dBE<V16 98) OZZMOSIS 


4 


24 


22 


21 


5 


wfsr i:d 9&16,981 ^"'^■^ "APPEI^ED TO ME? 


18 


79 


73 


58 


36 


MONICAA BOWD'' 370O6VARISTA (109B/15.98J MISS THANG 


36 


25 


24 


25 


40 


NATALIE MERCHANT A' ELEKTRA6i7J5HGn09a;698i TIGERLILY 


13 


80 




77 


20 


QUINCY JONES # QWEST 45e75WARNER BROS (10 96/16 96) Q'S JOCK JOINT 


32 


2e 


25 


28 


13 


EVERCLEAR # riM lERR 30929*CAflTOL(9,9ai3 98} IH SPARKLE AND FADE 


25 




NEW^ 


1 


LOS LOBOSWABNERBROS. 4617211098/15.981 COLOSSAL HEAD 


81 


CD 


31 


35 


12 


NO DOUBT TIWUUA/INTEflSCOPt 9258ft'AC (10,9^15 98) H TRAGIC KINGDOM 


27 


82 


S8 


52 


18 


VINCE GILL A mca 11394 U0.9&'t6.98) SOUVENIRS 


11 


21 


29 


22 


38 


D'ANGELO A EMI 32629 19 9&n.9SI BROWN SUGAR 


22 


83 


66 


59 


28 


SOLO • PERSPECTIVE H9017/A4M (10 9fl/16 98) SOLO 


52 


CD 


36 


30 


18 


LL COOL J A DEF JAAMWL 523845*/ISlAND (10,9»17 981 MR. SMITH 


20 


84 


81 


82 


19 


ACE OF BASE A arista lesoe lio 9ftl6 9S) THE BRIDGE 


29 


30 






71 


TLC A* LAFACE 26009-AHISTA (10 9a')6 981 CRAZYSEXYCOOL 


3 


85 


76 


68 


18 


VARIOUS ARTISTS • TOMMY BOf 1139(1! 9a'!5 961 MTV PARTY TO GO VOLUME 8 


47 


dD 


40 


44 


19 


TRACY CHAPMAN • ELEKTRA eiSiMEC llO.9al6.9SI NEW BEGINNING 


31 


86 


85 


38 


18 


DC TALK • FOREFRONT 25U0l'CHOflDANT fl0,9&'I6.9a) JESUS FREAK 


16 


CD 


35 


31 


10 


THE TONY RICH PROJECT • laface 26022 ARiSTA(10 9fH5 981 WORDS 


31 


87 


90 


83 


IS 


G^JJn"!S^0* 16 96, 'ACTUAL MILES HENLEY'S GREATEST HITS 


48 


33 


30 


26 


69 


BLUES TRAVELER A' 5<0266 1 10.9a 1 7 981 FOUR 


3 


88 


78 


75 


23 


CLAY WALKER • giant 2464Q>warner BROS. [lO.a&ls.aS) HYPNOTIZE THE MOON 


57 


34 


32 


23 


6 


GIN BLOSSOMS asm H0469 n09&16,98) CONGRATULATIONS TM SORRY 


10 


89 


80 


85 


100 


LIVE A* RADIOACnvt 10997*/»Cft I10,9a'16 98) THROWING COPPER 


1 


39 


33 


33 


10 


LA BOUCHE • RCA 66759 19 9»15 981 SWEET DREAMS 


32 


90 


84 


73 


31 


SOUNDTRACK A m 61 ID 19 9R 16 98) MORTAL KOMBAT 


10 


36 


15 




2 


KISS UERCURI 528950- ilO 98 Eai7 581 MTV UNPLUGGED 


15 


91 


86 


74 


50 


Ge"eI 2/a06'^O0^9?i6 98) ^^"^^^ DESTRUCTION 


6 


37 


3^ 


32 


23 


SEVEN MARrTHREE»UMHOT>«iluwTiC926iiUil098:59SiH AMERICAN STANDARD 


24 


CJfT) 


NE 


u k 

n r 


1 


RAPPIN' 4-TAY CKRfSAi s 35»9vEMi (10,9*15 981 OFF PAROLE 


38 


92 


92 


90 


33 


KORN • IMM0RTAL66&33^PIC(10.9SE(V1S98)H KORN 


72 


39 


38 


29 


9 


TORI AMOS • ATLANTIC 82862'(AO(10.9*16.9BI BOYS FOR PELE 


2 


CD 


151 




16 


SOUNDTRACK LONDON 446295 O0.9&16.98) BRAVEHEART 


59 


40 


39 


16 


7 


VARIOUS ARTISTS GRAMM* 67565COIUMB1A 110 98 E017 981 19% GRAMMY NOMINEES 


16 


94 


87 


76 


43 


SOUNDTRACK A wait DiSNfY 60874 (10 9S/\f> 98) POCAHONTAS 


1 


QD 


49 


47 


54 


COLLECTIVE SOUL A' ATLUnric 82;s5.»G ( ;o 9!i l6 9b; COLLECTIVE SOUL 


23 


95 


96 


97 


241 


MCTALLICA A' ELEktra 61 1 13VEE6 110.96^15 98) METALLICA 


1 


CD 


100 


107 


17 


RADtOHEAD CAPITOI 29626 (10.98/15 98i THE BENDS 


96 


42 






6 


TOTAL BC' 730D5* ARISTA (10 9a'15 98) TOTAL 


23 


97 


38 


79 




^9"/^ "Hf 15°"^"^^' JOHN MICHAEL MONTGOMERY 

ATLANTIC H27^h f>f^ ;10.«(&16.4ai 


5 


43 


34 


24 


7 


NEIL DIAMOND cciLUBis £7382 110 98 £616 9Bi TENNESSEE MOON 


14 




83 


95 


18 


* * * Pacesetter * ♦ * 

THE BEATLES APPLE 34445'iCAPnOL (19 9&'31 981 ANTHOLOGY 1 


1 


98 


94 


80 


21 


WRCURr 5!'8^I"8'?1?98 E(l/16 981 ^'^"'"^ ' GR^TEST HITS 1980-1995 


15 


QD 


104 


125 


5 


* * * Heatseeker Impact* * * 

STABBING WESTWARD witmfo hi ktfp bi IBM - PFFi 
C0-.UMBiA66152;998'I598ilB WITHER BLISTER BURN ^ PEEL 


99 


45 


43 


40 


28 


RED HOT CHILI PEPPERS A waaner BROS. 45733 (io.98i'i6.96i ONE HOT MINUTE 


4 


46 


47 


48 


14 


EVERYTHING BUT THE GIRL # ATLANTIC fi2G05/AG (10 9ft'lS98) AMPLIFIED HEART 


46 


100 


91 


73 


39 


SILVERCHAIRA' epic 67247 (10 98 Eaie 981 ■ FROGSTOMP 


9 


CD 


57 


61 


6 


SOLJNDTRACK ■ tuim i iwc □ctvuccm i rwic s uatc 
Jtt v>: > . ; .■■ M ■> BROS, I10.9*n.9«i * ™" "•'Nt BETWEEN LOVE & HATE 


47 


a© 


103 


98 


35 


TOADIES • INTERSCOPE 9?4O2(A0 (10 98'1S,98I B RUBBERNECK 


56 


CD 


55 


53 


67 


GARTH BROOKS A' CAPITOL Nashville 29689 (l09a'l5 9Bl THE HITS 


1 


102 


89 


71 


9 


TRACY UVIfRENCE«ATLANriC82866(AG(109a(1598i TIME MARCHES ON 


31 


49 


42 


36 


35 


SOUNDTRACK A' fACA SOUNDTRAOtS n228'/MCA(109a']7,98l DANGEROUS MINDS 


1 


103 


93 


84 


26 


THE MAVERICKS m 11257- (10 9ai5 98i MUSIC FOR ALL OCCASIONS 


58 


SO 


46 


39 


76 


SOUNDTRACK A IKA 1 r.03' (10 9&'16,98i PULP FICTION 


21 


O) 


120 


134 


4 


DOG'S EYEVIEW(XJLUMBIA66882(7 98Eail 93lB HAPPY NOWHERE 


104 


51 


45 


43 


19 


MELISSA ETHERIDGE A island 524154 Il0 9ai7,98l YOUR LIHLE SECRET 


6 


105 


99 


86 


21 


S^™u!f SmuMBi. (10 98 E<».6 98, CYPRESS HILL III (TEMPLE OF BOOM) 


3 


52 


27 




2 


SEPULTURA RCADHUNNER 8900 110 96'16 981 ROOTS 


27 


53 


48 


41 


21 


THA DOGG POUNDA' DEA^BC«,'INTERSECFf 5O546''PRl0Rmf:I0,Sa'1698!B OOGG FOOD 


1 


dD 


115 




2 


Hc"*6!'7»fl0^*" ■ ' W'l-I- SURVIVE (DOIN' IT MY WAY) 


106 


54 


50 


57 


11 


SPACEHOG HiFi,'Sil!E6ia34iEEO!I0%'15 93)|B RESIDENT ALIEN 


50 


107 


98 


92 


16 


IMMATURE M(^» 11385- (9,9a 15 981 WE GOT IT 


76 



O Alburns with the grealest sales gams this week. •Recording Induslry Assn. Of America (RIAA) certilicaliDn for sales of 500,000 album units 1250.D0Q tor EPs). ARIAA certification tor shipment ot 1 million units (500,000 tor EPs). with multiplalinum titles indicated t)y 
a numeral following the symbol. 'Asterisk indicates LP >s available, f^ost tap« prices, and CD prices lor WEA artd BMG labels, are suggested! lists. Tape prices marked EQ, and all other CD prices, are equivalent prices, which are projected from wtiolesale pr ices. Greatest 
Gainer shows chart's largest unit increase Pacesetter indicates biggest percentage growth, Heatseeker Impact shows albums removed from Heatseekers this week, Dmdicates past or present Heatse«ker title. 1 1996. Billboard/BPI Communications, and SoundScan. Inc 
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POSITION 


108 


97 


81 


3« 


XSCAPEA so so DEF 67022VC0lUMeiA (10,98 £Q'!5 981 


OFF THE HOOK 


23 


(M) 


122 


130 


214 


ENYA A' REPRISE 2677iWARNER BROS !10 9&'16.98) 


SHEPHERD MOONS 


17 


(no) 


121 


124 


G 


LONESTAR BM 66e42.RCA 19 9a'!S.98l ■ 


LONESTAR 


110 


(SD 


NEW^ 


1 


BARENAKED LADIES fSPmi 46l28v«ULhCR BROS no.»lS98l 


■ BORN ON A PIRATE SHIP 


111 


112 


102 


101 


20 


GOODIE MOB LArACE2€Ol&'ARISTAlL0 9a'15.98) 


SOUL FOOD 


45 


113 


108 


103 


5 


NEWSBOYS STARSONG 2007&VIRGIN (9 9615 98) 


TAKE ME TO YOUR LEADER 


35 


114 


101 


39 


82 


BOYZ II MEN A' MOEOWN 530323 liO 9ai6 981 


II 


1 


115 


105 


96 


24 


™ M03«?fff?^.f98, DESIGN OF A DECADE 1986/1996 


3 


116 


111 


108 


27 


JUNIOR M.A.F.I.A. • UND£A&'BlGBUT92614'/AG(10.9a'15.96l CONSPIRACY 


8 


117 


109 


87 


6 


JACKSON BROWNE EL£KTRA61867i'EEG(109K'16 98) 


LOOKING EAST 


36 


118 


113 


114 


109 


CELINE OlONA' 550 MUSIC 5755&tPIC 1 10 99 E(yi6 901 


THP rni ni ir of mv i nvr 


4 


119 


107 


113 


5 


2 UNLIMITED RADiKAL ISlit&CRfDQUE (to 9ft'15 961 ^| 


HITS UNLIMITED 


107 


120 


112 


91 


78 


BRANDY A' Atlantic 8261&AG (9.9a'i5 set 


BRANDY 


20 


121 


lie 


no 


36 


SELENA A' CMl lATIN (lO W 16 981 


DREAMING OF YOU 


1 


122 


no 


104 


8 


VARIOUS ARTISTS RCA VICTOfi 62707 (10 9a i6 981 


SONGS OF WEST SIDE STORY 


65 


(HD 


139 


137 


11 


KENNY WAYNE SHEPHERD giakt 2462 [.waaner BROS ao 9i 


ll59«)li LEOBEnER HEIGHTS 


123 


124 


128 


120 


24 


SOUNDTRACK CAPlTCa 32617 (lO.ffl/lfi 98) 


CLUELESS 


49 


12i 


119 


111 


25 


REBA MCENTIREA MCA U2&d 110 9^16 98i 


STARTING OVER 


5 


128 


117 


93 


54 


ANNIE LENNOX A arista 2^717 (10.9a't6.9S) 


MEDUSA 


11 


127 


133 


136 


12 


3T MJJi'SSO MUSIC 57450'EP»C (tO.98 EQ15.99) ■ 


BROTHERHOOD 


127 


128 


126 


112 


50 


SOUNDTRACK A PRIOR'IV 53959* (10.9a'15 98t 


FRIDAY 


1 


129 


130 


156 


30 


MICHAEL W. SMITH • REUNION 83953,'ARISIA 110,9a'l5 


981 I'LL LEAD YOU HOME 


IS 


130 


106 


94 


4 


DIAMOND RIO ARiSU 18812 (10.9ai5 98) 


IV 


92 


(SD 


178 


- 


4 


THE CORPS M3.UkVA92612<AGa0 9&'I5 98lB 


FORGIVEN. NOT FORGOTTEN 


131 


132 


118 


99 


8 


MINISTRY WARNER BROS aSaSS' :ia 96:6 981 


FILTH PIG 


19 


dD 


189 


- 


6 


JEWEL ATLANTIC 8Z700.'AG (10 5«.'l6 98) BB 


PIECES OF YOU 


133 


134 


131 


122 


31 


RANCID • EPITAPH a6444' (8 9a'l3.98) 


AND OUT COME THE WOLVES 


45 


135 


134 


128 


25 


TERRI CLARK MERCURY NASWiaE 526991 (10.9S E()'16 9 


.>a TERRI CLARK 


119 


138 


124 


109 


31 


DEEP BLUE SOMETHING •RAINWAKER1NTE(ISC0PE9?60aAG (10 WIS 98) B HOME 


46 


(SD 


142 


145 


263 


ENIGMA A' CHAPlSMA B6324.VIRGIN (9 9a'l3.9e) 


MCMXCA.D. 


6 


138 


137 


133 


175 


KENNY GA'-' apista ;10.9&'15.98) 


BREATHLESS 


2 


139 


141 


140 


21 


STEVIE RAY VAUGHAN & DOUBLE TROUBLE 

mCbk2[T 110.98 £Q i6 981 


GREATEST HITS 


39 


140 


125 


162 


77 


THE CRANBERRIES A'' island W405r, nc 9ft'i7 98) 


NO NEED TO ARGUE 


6 


(SD 


165 


182 


71 


ABBA A ^:"Ji -V-cm 'to;islano no gs'P 9ai 


GOLD 


63 


142 


123 


121 


5 


AUDIO ADRENALINE forefront 25U4 (9 9a 15 98) 


BLOOM 


77 


m 


175 


~ 


2 


GIPSY KINGS NOHESIKH 79399i'AG 110 9a'l6 9fll 


TIERRA GITANA 


143 


144 


127 


105 


88 


VINCE GILLA' MCA :i047(i0.9&'lV9e! 


WHEN LOVE FINDS YOU 


6 


145 


135 


115 


21 


VARIOUS ARTISTS tommy boy 1I38 (11,98/15 98) 


MTV PARTY TO GO VOLUME 7 


54 


146 


132 


lis 


28 


i,09&16,98, GREATEST HITS - FROM THE BEGINMNG 


21 


147 


136 


119 


36 


JEFF FOXWORTHY A ' WARNER BROS. 4SSE6 no 9816 98 


GAMES REDNECKS PUY 


8 




177 




2 


THE NIXONS MCA 1 1209*19 9815 98lB 


FOMA 


148 


149 


154 


117 


11 


SOUNDTRACK Colombia 67522 c.o 93 Eo is wi 


DEAD MAN WALKING 


61 


150 


138 


123 


26 


AC/DC A EASTWESI 61780'itECi (10 9616.98) 


BALLBREAKER 


4 


151 


143 


126 


9 


PATTY LOVELESS epic 67269 (1098 Ea 15 981 


TROUBLE WITH THE TRUTH 


90 


152 


145 


153 


73 


NIRVANA A -JSC 7i)77-fGfFfiu 110 9816981 MTV UNPLUGGED IN NEW YORK 


1 


153 


149 


127 


2« 


GERALD LEVERT (. EDDIE LEVERT. SR. • 

i/,;-,i'.vi r D:ab9E£G.;o,9a'l5 98/ 


FATHER AND SON 


20 


154 


158 


185 


108 


YANNI A' PHT(fATE fJL7SiC 82116 (10 9815 98) 


LIVE AT THE ACROPOLIS 


5 



THIS 
WEEK 


LAST 
WEEK 


Jg 


WKS. ON 


ARTIST TITLE 

LABEL 4 NUMBERDISfHIBUriNO LABEL (SUGGESTED USt PRICE OR EOUIVAEENl FOR CASSETFbTlO) 


peak 
position 




173 


168 


223 


PEARL JAM A' epic 47857' (10 9SEQT6 93lli TEN 


2 


156 


156 


150 


107 


NINE INCH NAILS A' i«)THiN(iWl,wTERS(3)FE92Ji6K(lD9s:6M: THE DOY/NWARD SPIRAL 


2 


157 


147 


116 


59 


?olI«o°er o'52l*Sf5'98,H ^0"^ ™AT I'VE FOUND YOU: A COLLECTION 


13 


158 


129 


100 


4 


BAD RELIGION atlanfic 82a70',»u no 9»lb,98i THE GRAY RACE 


56 


159 


167 


164 


66 


SADEAEPlC666a6'(l0 98E(il6.9B) THE BEST OF SADE 


9 


160 


144 


131 


31 


COLLIN RAYE • EPIC 67033 no 98 EO'IS 981 1 THINK ABOUT YOU 


40 


161 


140 


135 


21 


TAPESTRY REVISITED; A TRIBUTE TO CAROLE KING 

LfiVA ^2604 AG (.0 9ai6 981 


53 




190 


— 


3 


wwSn^l^" 8 c..«« ^1""'=^ ™E POOH SING ALONG 


135 


163 


148 


129 


26 


SOUNDTRACK A reprise iSDOawRKER BROS. (10.9a'16.9B) FRIENDS 


41 


164 


152 


154 




DEBORAH COX arista 18781 110 9815 98)188 DEBORAH COX 


102 


165 


150 


144 


II 


VAN MORRISON WITH GEORGIE FAME ( FRIENDS ^gy, ^Qfig g^EN GOING ON 

VEWVE 529136 t:0 9a i6 961 


55 


166 


157 


172 


227 


NIRVANA A' DGC2A425'<GEFFEM10 9&15 981 NEVERMIND 


1 


167 


162 


159 


123 


TOM PETTY t THE HEARTBREAKERS A' rBi:aTrt;T hit? 

MCA1C813110 98 179B) GREATEST HITS 


^ 


168 


146 


143 


22 


BOB SEGER & THE SILVER BULLET BAND • .r q . uv^tpsv 

CAPITOL 99774- (10 98,16 96; II bfl MTbltKT 


27 


169 


79 




2 


THE AFGHAN WHIGS sue popjeukira 61896VEEG 1109&1698) BLACK LOVE 


79 


170 


159 


148 


20 


THE CLICK siCKiwiD IT41562'JIVE(1098'15 98) GAME RELATED 


21 


dZD 


188 


171 


318 


ORIGINAL LONDON CASTA' PHANTOM OF THE OPERA HIGHLIGHTS 

FiCiLyOCR cI31-j63' AiM 110 96 E(iT7 96) 


46 


SZD 


NEW^ 


1 




172 


173 


155 


106 


3 




106 


174 


153 


132 


33 


DAVID LEE MURPHY • Ha H044 (I0.9B<I5.98I ■ OUT WITH A BANG 


52 


175 


170 


lEO 


182 


QUEEN A HOLLmooo6l265il09*l7 9e) GREATEST HITS 


11 


176 


183 


175 


105 


TIM MCGRAW A' CURB 77659(9 9815 981 NOT A MOMENT TOO SOON 


1 


177 


161 


141 


3 


CASSANDRA WILSON BLUE note 32a6l,CAmOL iio 9»;5 98; ■ NEW MOON DAUGHTER 


141 


178 


163 


155 


16 


u*,",',"??.? ,^?J.'?J1., SATURDAY MORNING CARTOONS GREATEST HITS 


67 


179 


192 




2 


JANN ARDEN A&M 540336 (10 9a'l5 961 ■ LIVING UNDER JUNE 


179 


180 


194 


131 


121 


MARIAH CAREY A*C(XUM8IAS3205*(]0.9dEQ<16 98l MUSIC BOX 


1 


181 


166 


133 


30 


PA ITU PUAM^ A n\T\ tii^v 7 ?^?« 'd DICTA / 1 1^ Qflj 1 1^ Qfl^ f AITM 


22 


182 


172 


157 


8 




124 


183 


176 


173 


111 


flDfPM DAV A Of aorcf ■(^^^•'UrADHfD oorn: la am HB Hr^/^klP 
VjnCCri l^HT A p<L*7<I^L 7 i WnnfiLn DKUb (^.W* iD.TQt UUViMC 


2 


184 


171 


161 


131 




15 


185 


191 


166 


20 




69 


1® 


RE.EMTRY 


8 


MARILYN MANSON r^TH^N&iNTE.'tSC0PE92641i'AG(7 9Bi'll 93) SMELLS LIKE CHILDREN 


59 


187 


187 


151 


20 


BONNIE RAITT • capitol 3370S il4 98'?6.98) ROAD TESTED 


44 


188 


182 


170 


34 


BRYAN WHITE • ASnuM eiMZ'EEG I9.9ai5 98i B BRYAN WHITE 


88 


189 


185 


167 


21 


EIGHTBALL & MJ6 • S(JAve 1521'i'RELATivityi10 9&'16 9S1 on top of THE WORLD 


8 


(M> 


RE.EMIBT 


10 


LENNY KRAVITZ • virgin 40696 [lO 9a 16 98] CIRCUS 


10 


CUD 


REENIRT 


14 


VARIOUS ARTISTS sparrow 51516 iI5 9^17 981 WOW- 1996 


144 


192 


168 


165 


97 


OFFSPRING A' epitaph 8&432* (8 9814.98] ■ SMASH 


4 


193 


179 


146 


8 


CECE WINANS sparrow 5144! I99a'1398) ALONE IN HIS PRESENCE 


124 


OD 


REENim 


14 


VARIOUS ARTISTS FUNKMASTER FLEX; 60 MINUTES OF FUNK 


108 


195 


197 


176 


37 


anMMUl • VlKlj(N4U15B(l[J 9S 15 981 0(JDIVID«a 1 IL* 


34 


(HD 


REENTRI 


2 


GRAVITY KILLS TVT 5910(10W16,98)I1 GRAVITY KILLS 


193 


197 


184 


163 


22 


AARON TIPPIN RU 66740 (9 98' 15 96) TOOL BOX 


63 


198 


180 


152 


28 


GEORGE STRAITA' UCA 11263(39 9S49 96; STRAIT OUT OF THE BOX 


43 


OD 


RE ENTRY 


29 


TRACY BYRD« MC* 11742;1(19R159») LOVE LESSONS 


44 


200 


181 


147 


19 


ROLLING STONES A visoiN 41M0' ;10 98 17 9ai STRIPPED 


9 



TOPAIBUMSA-Z (USTQl BY ARTISTS) 



2P4C 5 

ZUmimilK) 119 
3T 127 

Abtn 141 

AtVOC 150 

AceOfBaw 84 

The Afghan Whip 169 

Altce In Cnalrts 63 

TofiAmot 39 

Jam Anteo 179 

Audio Adrenaline 1 42 

Bad Religion 158 

Bamutitti Ladies 1 1 1 

The Beaees 1 . 44 

Bli>es Trsveter 33 

MxrtiMl BoltDn 76 

Bone Tnug& N -Harmony 66 

Boy; II Men U4 

Brandy 120 

Garth Brooks 23. 48 

J«k»n Browne 1 1 7 

Bush 13 

Tracy Byrd 199 

Maiuh Carey 6. 180 

Chantay Savage 106 

Tracy Chapnun 31 



IemClafl« 135 
The Click 170 
CoUectlMe Soul 41 
Coollo 12 
TheCorre 131 
Cowtx>y Junhies 61 
Deborah Cox 164 
The Cranberrtes 140 
Cypresa Hill 105 



Deep Blue Somelhing 1 36 
De( Leppard 98 
0»arTX)od Rfl 130 
Heii DianurK) 43 
CeiineOon 3. 118 
Doers Ey« VieMi 104 

Eaetts 58 

Steve E^rle 1 73 

Eaiy-E 77 

Eightbatl & MJG 189 

Emgma 137 

Erya 17, 109 

Mefosa Etherxtge 51. 184 

Faith Evans 181 

Everclear 26 



Everything But Tlie Girt 46 

Foo Fi^ec 70 
JeW FocMiorlhy 147 
Fugees 4 
Kenny G 138 
(^rbage 65 
VinceGili 82. 144 
Gir> Blossoms 34 
Gipsy Kings 143 
GoodwMob 112 
Goo Goo Doth 60 
Gravity Kills 196 
Gteen Day 57. 183 
Groove Theory 185 
Don Henley 87 
Faith Hill 68 
Hootie & The BkMvtKh 14 

Immature 107 
Alan Jackson 21 
ianel Jackson 115 
Jars Ot Clay 69 



Koin 92 

Alison Kraijss 157 

Lenny Krsvit/ 190 

KrlsKross S9 

UBowhe 35 

Tracy Uwrence 102 

Annie Lenrwi 1 26 

Gerald Levert & Eddie Levert. $> 

153 

Uve 89 
UCoolJ 29 
Loneslar UD 
losLobos 81 
Low & Rockets 172 
Patty Loveleu 151 
Madonna 62 
Marilyn Mamon 186 
Dave Matthews Band 71 
TheMavencks 103 
RebaMcEntire 125 
Trm McGrawp 74. 176 
Naiale Merchant 25 
Meta<iica 95 
Ministry 132 



Monica 79 



97 



Aianis Momselte 
Van Momson With Georgie Fame & 
Ftiondi 1 6& 
OaviO Lee Murphy 1 74 

Newstwy^ 113 
Ntne Inch Natis 156 
N.rvjns 152,166 
TheNuons 148 
NoDoubl 27 
Oasis 8 
ONspnng 192 
ORIGINAL LONDON CAST 

Phanlom a The Opera Highilghis 

17] 

Jo^n OsDcne 1 5 
Oziy Osboume 78 
Pearl Jam 155 

Tom Petty & The Hearttireakers 165 
The Presidents 0* The Unrted Slates 
a America 1 1 



Ranud 134 

Rappin' 4-Tay 38 
Collin Raye 160 
Red Hoi Chill Peppers 45 
The Tony Rich Pnjject 32 
Rolling Stones 200 



Seal 20 

Bob Seger & The Silver Bullet Band 

64, 168 

Selena 121 

Sepultura 5? 

Seven Mary Three 37 

Shaggy 195 

Kenny Wayne Shepherd 123 

Sitvetthair lOO 

Smashing Pumpkins 16 

Michael W Smith 129 

Solo 83 

SOUNDTRACK 
Braveheart 93 
Oueiess 124 
Dangerous Minds 49 
Dead Man Walkii^ 149 
Den t Be A Menace To South 
Central 56 



frtday 128 

Friends 163 
G.I16 75 

Le^wlng V.n't Vugas IS? 

Mortal Kombat 90 

Mr. Holland's Opus 73 

Pocahontas 94 

Pulp Fiction 50 

A Thin Line Between Love & Mate 

47 

Waiting To Exhale 7 
Spacetwg 54 
Stabbing Weshnrd 99 
Sting 9 

Geofse Strait 198 
Tha Dogg Pound 53 
Aarw Tippin 197 
TLC 30 
Toadies 101 
Total 42 
Tra«Trrt1 146 
Shama Twain 10 

VARIOUS ARTISTS 
1 996 Grammy Nominees 40 
Club Mu '96 Volume 1 55 
Dance Ma U S A. Vol. 4 72 



Funkmasler Flexi 60 Minutes 0( 

Funk 194 

Jock Jams Voi I 67 

MTV Pwty To Go Volume 7 US 

MTV Party To Go Volume 8 85 

Saturday Morning Cartoons Greatest 

Hits 178 

Soivs 0( West Side Stwy 122 

Tapestry Rewsrte<t- A Tribute To 

CaroteKmg 161 

Winnie The Pooh Sing-Atong 162 

Wow- 1996 191 
Stevie Ray Vaughan & Double Trouble 
139 

Clay Walker 88 
Bryan White 188 
White Zcm&w 91 
Cassandra Wilson 177 
CeCeWinans 193 
Wynonna 22 
Xscape 106 



BILLBOARD APRIL 6, 1996 



IVERS, RIVEROANCE': IRISH UBELS' LUCK 

( ('out in (ted f Win jxige 1) 



here, the album of the same name on 
Celtic HeartbeaVAtlantic Records en- 
tered the Top World Music Albums 
chart at No. 1 the week of March ;J0. And 
this success has helped set the stage for 
fiddler Eileen Ivers* new Green Linnet 
album, "Wild Blue." 

Ivers. the featured instrumentalist in 
"Riverdance," is a spirited virtuoso with 
a charmed resumO. Bom and raised in 
the Bronx, N.Y., to Irish immigrant par- 
ents, Ivers won eight consecutive All 
Ireland Championships as a teenager. 
Since then, she has played in various 
Celtic ensembles and guested with Hall 
& Gates, Hothouse Flowers, and Luka 
Bloom. Released Feb. 20, "WUd Blue" is 
her second solo album for Green Linnet 

Ivers' first album, Lssuetl in was 
a carefully crafted overview of the tradi- 
tional Irish music with which .she grew 
up. "Wild Blue." produced by former 
Hail & Gates and Ehis CosteUo bassist 




Tom T-Bone" W^olk, Ls a (lecidedly loos- 
er, more electric affair. In fact, the al- 
bum features Ivers playing an electric 
fiddle — and a blue one at that 

The pop arrangements and African 
peraission on "Wild Blue" may not he in 
the Iiish tra<Iilion, but the spontaneous 
spirit of the recoitling definitely k"For 
me, Irish music has to feel li\'e," Ivers 
says. "It's music of the moment" 

At 30. Ivers is one of the buoyant 
young innovators in the rising tide of 
Celtic music, incorporating all manner 
of influences, from jazz and nick to blue- 
grass and Eastern Eurtjpean folk. And 
Ivers doesn't shy one bit from broaden- 
ing the palette of Irish music. *'\\Tiatev- 
er gets people into the mu.sic — l)Ut still 
keeps the integiity of the ti-adition — is 
good for the music." she saj-s. 

Paddy King, rock manager at the 
Fifth Avenue HMV outlet in New York, 
agrees. "Some purists may look down on 
it. but incorporating new elements 
keeps the music vibrant" he says. "And 
with Eileen, it's obvious that she's in it 
with her heart and soul." 

With her low-key charm and high-oc- 
tane jierformances, Ivers' appeal Is hard 
to resist. Following her March 14 in- 
store performance at the Fifth Avenue 
HMV. sales for "Wild Blue" soared, 
King says. 

Seeing has been believing with 
"Riverdance," too. The week after the 
show's March 13-17 stint at Radio City, 
the album was outsold at King's store 
by only Sting and Celine Dion. "Tradi- 
tional Irish music has been like a vol- 
cano waiting to explode." King says. 

The EurovLsion Song ('ontest much 
criticized for being out of touch with 
modem music but a firm favorite with 
Irish audiences, was the platform used 
by composer Bill Whelan to launch 
"Riverdance." It .st»rved as the intermis- 
sion music for the 1994 contest and went 
on to become the year's biggest hit sin- 
gle in Ireland, with 18 consecutive weeks 
at No. 1. 

In quick succession, the single 
evolved into a stage show and video — 
and a category* all its own: the "River- 



dance" phenomenon. 

Whelan has been no stranger to the 
Eurovision Song Contest. His 
"Timedance" (co-composed by Donel 
Lunny) was the 1988 contest's interval 



ciitic(9heartbeat 



music. 

He has arranged several Irish en- 
tries, including such Eurovision winners 
as Shay Healy's "mat's Another Year" 
for Johnny Logan and Logan's "Hold 
Me Now." Whelan also arranged this 
year's Eurovision entry for Ireland, 
"The Voice." written by Brandan Gra- 
ham, chairman of the Irish Music Ri^ts 
Grganisation. 

The music's commercial success led to 
the production of the full "Rivenlancc" 
revue, which last year enjoyed multiple 
sold-out mns in Dublin and London. A 
video of the first Dublin run st)Id more 
than 1.5 million copies in the U.K. and 
Ireland, making it the best-selling music 
video in histt>r>'. 

"Riverdance" is currently pla.ving at 
the King's Hall in Belfast Northern Ire- 
land. It moves back to the Irish Repub- 
lic April 29 for 14 dates at the ai-ena at 
Millstreet County Coi-k, an<l ivtums to 
London May 16- Aug. 31. The producers 
plan to bring "Rivei'dance" back to New 
York this fall. 

The "Riverdance" album was re- 
lea.sed in the U.S. last November and 
features perfomances by Ivers, Irish 
choral group Anuna, accordionist 
Mairtin O'Connor, and uilleann pipe 
player Davy Spillane. 

Celtic Heartbeat plans to release a 
"Riverdance" single in the IIS. in late 
Ajiril, including radio edits and various 
remixes, accoi-ding to Vicky Germaise, 
Atlantic senior VT of product develojv 
ment. She says the label will service the 
single beyond the exix^cted jaz&AC and 
NPR formats to |X)p. AC, and tti]>Ie-A. 

"There are no rules with a recoi-d like 
this" Germaise saj-s. "It has a real mag- 
ic, an<i fixim time to time, an insti-umen- 
tal like this becomes a national hit All I 
need is one programmer with a big 
mouth." 

Germaise ad<Ls that in the fall, when 
the "liiverdance" pixxluction returns to 
the U.S., a renewed promotional cam- 
paign for the album will kick in. 

Triple-A NPR outlet WFirV New 
York has pi-ogrammed a couple of tJ'aeks 
from "Riveniance," according to music 
director/midday host Rita Houston. 
"But we've been playing 'Blue Groove' 
from 'Wild Blue' a lot more." .she says. 
"It's a Celtic cn)s.s<iver recorrl for us. It 
sounds great on our weekend specialty 
shows, and it sounds great on our triple- 
A programming through the week. 

Green Linnet has serviced "Wild 
Blue" to public radio and commercial 
AM statioas across the country'. And to 
heighten the label's presence on the 
Irish music airwaves. Green Linnet 
plans to underw^rite with Borders Books 
& Music the influential Celtic music pro- 
gram "Thistle & Shamrock," NPR's No. 
1 weekly music show, which airs on more 
than 300 stations. 

Though "Rivenlance" has restricted 
Ivers' ability to tour on behalf of "Wild 
Blue," she has played gigs in New York, 
including an exuberant record -release 
part}' in March at Tommy Makem's pub 
that featured her longtime guitarist 
John Doyle, percussionist Kvveyo, and 
guests Wolk and Seamus Egan. a 
Shanachie recording artist and compos- 
er of the score to the film "The Brothers 
McMullen." 

In early March. Ivers gained national 




visibility by accompanying the "River- 
dance" troupe on the "Late Show With 
David Letterman" and appearing with 
her band on "CBS This Morning." 

Striving to take advantage of this ac- 
tKit\', Green Linnet 
garnered key pric- 
ing and pasitioning 
with national 
chains, particularly 
Borders. Tower Green linnet 
Records, Barnes & 
Noble, and Planet Music. One coup had 
New York-aiX'a Coconut*; racking "Wild 
Blue" with the "Riverdance" CD and 
video during March. 

Green Linnet reports worldwide ship- 
ments of 20.000 copies of "Wild Blue," 
making the album one of the label's 
fastest-selling releases. The label cele- 
brates \l» 20th anniversary this year, 
and with two decades of experience mar- 
keting Celtic music, Green Linnet has 




develoi)e(l cl{)se ties with mom-imd-[x)p 
retailers nati(m\vide. This web of r-ela- 
tionships has enabled the label to get a 
leg up with "Wild Blue." 

"W'ith in-stoiv play and a guy on the 
floor who knows and cares about the mu- 
sic, we'll sell more at. say, the Laser's 



TEJANO AWARDS 

iCoiitiiiiii d Jnni/ (Hujc 10) 

Following is a complete li.st of win- 
ners: 

• S«nK of the year "Tu Solo Tu." Selena. 

• Most promising band: Pete A.s(U(lilIi>. 

• Vocal duo: Emilio and Raul Navaira. 

• Show band: Sf l*?na Y I,(»s Diniw. 

• Album (orrhvHtrai^KToup): ".ShId Para 
Ti." Mazz. 

• Album U'o^junto prufireaAive): "Sound 
Lift"," Emilio. 

• Album<cor>juntolradilional):"CruzDe 

Madeni," Mk-hacl Sal^do. 

• .Album (merall): "Drt- aming Of Y(>u," Se- 
lena. 

• Tejano crossover "I Could Fall In Love." 
Selena. 

• Tejanu country: "It's Nm The End Of 
The World." KmiUo. 

• Instrumental: "David Lee's Favorites," 
David Lee Garza. 

• Female vocal itit: Selena. 

• Female entertainer. Selena. 

• Male vocalist: Emitio. 

• Male entertainer: Emilio. 

" Tejano video; "Lucaro De Mi Alma." 
Emilio ( produced and directed by David Villar- 
real). 

INDUSTRY BALLOT WINNERS: 

■ Best bass plaj'er: Noe Hernandez, of Eli- 
da Y Avanli'. 

• Drummer: (tie) Orville Ochoa of Elida Y 
Avante and Vicente Barremiif .lay Perez. 

■ Guitarist: Boh Gallarza. 

■ Keyboardist: Brando Mireles. 

• Horn player AJbert ""Skeeler" Amezqui- 
ta of Kuben Ramos. 

• .Accord ioniift: David Lee Garza. 

• Biyo nexlo player Juan P. Moreno. 

• Rising star (new group): Juan P. 
Moreno. 

• Rising Ktar (male): Juan P. Morenti. 

■ Rising star ( female): Stefani. 

• Songwriter: (tiel A.B. Quintanilla 111, 
Gabriel Gandiani. 

• Record producer A.B. Quintanilla III. 

■ International crossover: Selena Y Los 
Din()ti. 

Ramiro Burr is a utusic reporter for 
The San Anioino ExpreaH-News. 



Edge in Birmingham, Ala., than we wQl 
at the Tower in Portland, Ore.," says 
Nina Drj-er, Green Linnet director of 
retail marketing. 

Even though Ivers is abroad with 
"RK'erdance," the jig Isn't up with "Wild 
Blue" in terms of promotions. She will 
play solo gigs in Ireland amid runs of 
"Riverdance." And betw^een the Cork 
and London runs, she plans to play a few- 
East Coast shows here in early summer. 
In early fall, Ivers undertakes a 20-city 
U.S. tour with Irish-American music pi- 
oneer Mick Moloney and Irish 
singer/songwriter Tommy Sands. Shell 



play in-stores along the way to promote 
"WUd Blue." 

Even with an artful. jK-cessible record 
like "Wild Blue," timing is everything, 
and Green Linnet has been reeling from 
the good fortune of |)ast weeks. As Ju- 
dith Joiner, Green Linnet's director of 
publicity and promotion, says, "With 
Eileen's record, we've had the best ad- 
vantages a Celtic label could hope for: 
St. Patrick's Day and 'Riverdance.' " 

Assista7ice in preparing this story ivaa 
provided by Jejf CUirk-Meada in Lon- 
don and Ken Steuxiii in Dublin. 
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ISOLliTELY FAB: As expected, the second in a series of three Beatles "An- 
thology-" sets waltzes easily to the top of The BilU)oanl 200, with almost a 2 to I 
lead over Alanis Morissette (225,500 units). The double .-^et rings up first-week 
sales of 442.000, a higher figui'e than what pundits, including some C'apiUil exec- 
utives, piwlicted before the albimi reached stores. Among albums that have de- 
buted at No. 1 since the chart started using SoundScan data, the sum ranks 
eighth. Among double albums during the same time frame, it ranks third, behinti 
last ye:u''s "Anthologv* 1" (855.500 units) and this yeai-'s 2I*ac title, "Alt Eyez On 
Me" {5a'j,500 units). 

Now we'll see what happens in week two. The first in this series saw a 52^ drop 
in its second week (45:i,272 units). But despite this drop, the Fab Fom' held a 
inightv giii> on the Nn. 1 slot. buo> ed by the continuing How of December's gift- 
shopping ti*afric. tlie lingering effects of November's thi*ee-nighl Beatles special 
on ABC. and million in institutional advertising. 

If you're trying to guess where the units for "Anthology' 2" will stand next 
week, first subtract some pointi;, because we're no longer in the holiday shopping 
season, and the new album has no TV' sjxxial to Uic-k it. Then add a few points, 
because the content of this mid-career retrasfXH'tive cniilfi apjieal to mo!*e con- 
sumers than did the sometimes i-ough eaiiy fare ofTerings of "Anthology 1." 

In the meantime, the ix'le«ise of this colletlion has instigated another Beatles in- 
vasion. On The Billboaixi 200, "Anthology 1" hauls 8S-44, winning the Pacesetter 
ti-ophy with a *>5'^ sales gain. On Top Pop Catalog, "1967-1970" zooms 8-1. while 
other Fab Foui* titles go 7-1, 17-5. 19-10. 22-12, and 3;?-2l, with imreases ranging 
fi-om 28^5-52^ . Further, a 23% gain brings a re-entry for "Help!" at No. 37. 

Changing of the GITARD: The Beatles' "Anthology* 1" was No. 1 for 
three consecutive weeks, but the new collection is not likely to rejwat that streak, 
because it faces serious comijetition from Stone Temple Pilots, whose third al- 
bum hit store-s March 2(). The last STP title rolled 252,000 units diuing its open- 
ing week in June 1994, and it seems this new set was also eagerly anticipated 
(Billboaixi. March 30). If sales on the new Beatles set fall by 40^-50%, then it's a 
pretty safe bet the Pilots will fly to the top. 

Floodgates: Hi|vhop tno the Fugees are still riding a steamroller, racking 
up theii- thii-d consecutive Gr^att'st Gainer on The Billboard 200, a streak that 
chart has not seen since Mariah Carey did it in Decemlx'r 1905. I^st year, the 
"Dangerous Minds" soundtrack was the only album to beat that feat with four 
straight weeks. Meanwhile, the Fugees album has won Top R&B Albums' Great- 
est Giiiner oiich week since it debuted six weeks ago . . . Thanks to a promotion at 
Target .stftres. there are nine debuts and tliree re-entries on Top Off- Price Clas- 
sical. The dozen albums all belong to Digital Mastervvorks, a German label that 
is sold in the U.S. by- PPI. A campaign in Best Buy stores is slated for May . . . 
From Oct 2.5, 1991, when the Heatseekers chart debuted in Billboard, until No- 
vember of last year, when Arista's Deborah Cox passed the baton to Take That, 
no lal>el had m;uiaged to top the list with tiifferent artists in consecutive weeks. 
(Columbia become-s the second label to do so, as dog's eye view succeeds Stab- 
bing Westward. 

OsCAR'S NOD: Timing Ls everything for the "Braveheart" soundtrack. Due to 
the movie's bow on video, the album is already on a fast track (151-93, with a 
51.6% sales gain). Now that the Mel Gibson vehicle won multiple Oscars at the 
award show's March 25 telecast, it stands to cook even more. Meanwhile, Oscar 
performances by Bnic« Springsteen, Vanessa Williams, Biyan Adams, and 
Ran<t>' Newman with Lyie Loveii should stoke soundtracks from, respectively, 
"Dead Man Walking." "Pocahontas," "Don .luan De Marco," and "Toy Story." 

D ET AI LS: Aside from the influence of St Patrick's Day, last week's Cranber- 
ries climb was pumped by a "Saturday Night Live" rerun. This week, "No Need 
To Argue" falls to No. 140. but the Corns continue to trade on U.S. network ap- 
pearances duiing Ireland's big holiday (17H-131. a 26'?*^ gain) . . . This column pre- 
dicted a loutl Billboard 200 debut for Domino, but he is absent this week because 
his new album got pushe*! back to May. Still, rap Ls repre.sente<l on the big chart 
by the new Rappin' 4-Tay album, which debuts at No. ;J8 with 2:1,500 units. The 
act's first album jv-iiked at No. 174 in 1994. 
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CARLOS SANTANA TO RECEIVE '96 BILLBOARD CENTURY AWARD 

(Continued from page 1) 




(1994), and Joni Mitchell (1995). 

"Carlos Santana will now publicly 
join the other 'foundation' artists in 
the Century Award pantheon," White 
says. "In doing so, he helps illustrate 
the diversity and still-expanding 
breadth of the yearly honor. A virtu- 
oso guitarist/com poser of visionary 
stature and transcendent spirituality, 
Carlos has pioneered and exemplified 
the vast Latino 
contribution to the 
currently inter- 
twined strains of 
blues, rock'n'roll, 
salsa, jazz fusion, 
and world beat ex- 
perimental ism. 
"Setting lofty new standards for 
pan-cultural outreach and barrier- 
shattering improvisational passion. 
Carlos merged traditional Mexican 
and modem Afro-Cuban styles with 
contemporary South America, 
Caribbean, and East Indian influ- 
ences to create fiercely fluid hybrids," 
continues White. "Along the way, his 
guitar work retained a remarkable 
purity of tone. Thanks to Carlos San- 
tana's deeply soulful efforts, rock's 
adventurous cusp is keener, harder, 
spicier, more uplifting, and more in- 
ternational than any prior player 
thought possible. 

"The Centurj' Award is intended to 
acknowledge seasoned artists who 
have not been accorded the recogni- 
tion theu" still-unfolding careers mer- 
it," White adds. "As Billboard moves 
further into its second hundred years 
of continuous publication, the hon- 
orees will always be chosen jointly by 
the editor in chief and publisher of 
Billboard through ongoing confiden- 
tial consultation with artuits and other 
professionals in our industry as part 
of our efforts to raise to greater 



prominence the most underappreciat- 
ed veterans in the music community. 

"The Century Award encompasses 
all genres and is always given to living 
performers as they move into dramat- 
ic new stages in their careers. For 
1996. Billboard can think of no artist 
more deserving than Carlos Santana 
of our highest honor for distinguished 
creative achievement." 

Contacted while 

Oon tour in Brazil, 
Santana acknowl- 
edges Billboard's 
Century Award 
ISLAND ^^^^ characteristic 
I grace. "It's an hon- 
or to be included in 
the same company with people like 
Buddy Guy and Joni Mitchell," he 
says. "They stand for more than just 
the music. There is a message to what 
they do. True artists want to cause 
and effect the masses. Like Bob Mar- 
ley said, 'One love.' " 

Bom in 1947 in Autlan de Navarro, 
Mexico, Santana began his musical 
journey in the bars of Tijuana before 
moving to the fertile San Francisco 
scene in the mid-'60s. There he soaked 
up the blues styles of B.B. King and 
Buddy Guy and the jazz explorations 
of Miles Davis and John Coltrane. 
eventually forming the Santana Blues 
Band with fellow San Francisco young 
bloods in 1966. The band debuted at 
Bill Graham's Fillmore West two 
years later, and after becoming a Bay 
Area sensation, Santana rocked the 
masses at Woodstock. 

Stoked by Woodstock and the top 
10 single "E\il Ways," Santana's first 
album, a self-titled set released on Co- 
lumbia in 1969, stayed on Billboard's 
album chart for 108 weeks, peaking at 
No. 4. The record was an auspicious 
debut and the beginning of a two- 




decade relationship with Columbia. 

Other signature Santana albums on 
Columbia include 1970's "Abraxas" 
and 'TI's "Santana III." Both albums 
topped The Billboard 200. with 
"Abraxas" yielding the enduring FM 
anthems "Black Magic Woman/Gj-psy 
Queen" and "Dye Como Va." 

The masterful, mind-bending top 10 
album "Caravanserai" from 1972 and 
the dark, dense live double album 
"Lotus" from 1975 documented San- 
tana's more complex instrumental di- 
rection, an aesthetic inspired by Miles 
Davis' epochal jazz^'rock fusion on 
such albums as "Bitches Brew." 

Nominated for a best pop instru- 
mental Grammy, "Caravanserai" re- 
mains a favorite moment among San- 
tana devotees and for the man himself, 
along with such latter-day high points 



as the title track to 1987*8 Grammy- 
winning "Blues For Salvador." 

A strong two-CD compilation of 
early and midperiod Santana hits, rar- 
ities, and live tracks, "Viva Santana!," 
was released by Columbia in 1988. 

In 1991, Santana signed with Poly- 
dor. He released the album "Milagro" 
that year, followed by "Sacred Fire — 
Live In South America" in '93. Later 
that year, Santana established his 
own imprint, Guts and Grace, distrib- 
uted by Island. The initial release 
from Guts and Grace was "Live For- 
ever," a selection from Santana's per- 
sonal collection of recordings of 
Coltrane, Jimi Hendrix, Marley, Mar- 
vin Gaye, and Stevie Ray Vaughan. 
(The album is currently unavailable.) 
Santana issued his first Guts and 
Grace album, "Brothers," in 1994. 

Last year, Santana received the 
deluxe boxed-set treatment with Co- 
lumbia Legacy's "Dance Of The Rain- 
bow Serpent." The three-disc retro- 
spective draws from Santana's 
Columbia years as well as his more re- 
cent Polydor material. The set also in- 
cludes Santana's deft collaborations 
with jazz guitar master John 
McLaughlin, bluesman John Lee 
Hooker, all-star fusion group Weath- 
er Report, and former Living Colour 
guitarist Vemon Reid. 

Santana says he has more than 50 
songs ready to record and expects to 
release a new album on Guts and 
Grace' Island before year's end. Also, 
tentatively scheduled for release in 
late '96 is a Santana retrospective CD- 
ROM produced by Philips Interactive 
Media and CubeArt. 

But until this new material sur- 
faces, fans can seek out a live record- 
ing of Santana with Eric Clapton. The 
incendiarj'^ 25-minute jam on a medley 
of Sonny Boy WilHams' classic "Eye- 



FISHBONE DEBUTS ON ROWDY WITH STRIPPED-DOWN APPROACH 

(Continued from page 10) 



bone's 1993 release, "Give A Monkey 
A Brain And He'll Swear He's The 
Center Of The Universe." 

Says Fisher, "A good portion [of 
the material] is a reflection on things 
that we have been feeling over the 
last few years and a reflection on the 
attitude within the band. 

"On our last album, we were more 
or less pointing the finger outward. 
Well, you point that finger out, and 
eventually, you have to come back 
in." 

Nairn All, marketing and publicity 
coordinator at Rowdy, says the label 
will promote the iconoclastic act by 
servicing its first single. "Alcoholic," 
possibly followed by "Psychological- 
ly Overcast," to college stations, tra- 
ditionally a strong market for the 
group. 

"The colleges have always been a 
key audience, so we are going to be- 
gin with them and progress from 
there to an overall Fishbone explo- 
sion." says Ali. "We're approaching 
this from the perspective that [Fish- 
bonel is coming back on the scene af- 
ter a three-year hiatus." 

Noted for its rigorous touring and 
kinetic live performances. Fishbone 
has been pla>ing several Los Ange- 
les club dates and is one month into 
a three-month tour that focuses on 
California but also travels through 
the southern states, ending in Flori- 
da May 10. 

This strategy includes dates at 
colleges in California and Arizona. 

Noticeably absent from the itiner- 
ary are Northeastern dates. 



According to SoundScan. Fish- 
bone's last album sold 128,000 units. 
Of those, 15,000 were in the New 
York area, more than twice the 7,000 
units sold in the band's second-best 
market, Los Angeles. 

Ali says dates in Canada, Japan, 
and Europe are in the works, while 
Fisher mentions the possibility of a 
tour, which would pair Fishbone 
with Super 8, Weapon Of Choice, 
Joi, the (hoodie MoB, and Fishbone's 
experimental, rotating-cast side 
project. Trulio Disgracias. 

In addition, Fisher and Ali say, 
discussions are under way with 
George Clinton's Mothership tour, 
which would likely allow the act to 
play dates on the East Coast. 

The act is booked by Variety 
Artists International. Fishbone's 
business manager is Ron Litvak. 
The band's publishing is handled by 
Nuttsacktor 5. 

In spite of the band's popularity 
with college-aged audiences. Fish- 
bone has made only slight inroads at 
commercial radio, most notably with 
its 1985 hit "Party At Ground Zero." 

Roland West, music director at 
modern rock station KITS San 
Francisco, says that he was disap- 
pointed with the band's last few al- 
bums but is hopeful that "Chim 
Chim's Baddass Revenge" marks a 
return to the earlier sound. 

"From what I hear, they are going 
back to their roots, which I certainly 
hope is the case, especially with the 
success of Dance Hall Crashers. No 
Doubt, Rancid, and all these bands 



that stray into ska territorj'," says 
West. "I'm definitely looking for- 
ward to it with an open mind." 

Ali says Rowdy will follow live 
performances and radio servicing 
with a campaign that includes snipe 
promotions, a Fishbone promo com- 
ic book, and a 30-minute electronic 
press kit that will eventually be sold 
at retail. 

Steve Bicksler, CEO/music buyer 



(Continued from page 9) 

In addition, the minimum ad\'ertised 
price for Best Bets titles is $7.99, which 
means that the gross profit margin for 
merchants is nearly 50^. 

At the convention, held here March 
22-25, (Jeorge Balick>', VP of marketing 
at 150-unit National Record Mart, said, 
"We think the program is wonderful. 
Even with MAP, you still make 50 
points." 

Uni was able to achieve the low price 
points because it put in just the raw costs 
of making albums, according to Uni 
president John Burns. With the low 
price point, and the marketing money 
behind the program, Best Bets should 
be "a strong way of breaking product," 
he said. 

All of the labels distributed by Uni 
will contribute titles to Best Bets Bums 
said. But the first title in the promotion 
comes fi-om Geffen'DGC recording act 
Sammy, an alternative rock duo. Its new- 
album," Tales Of Great Neck Glon,-," will 
be i-eleiiswl in April. 



at Pasadena, Calif.-based Penny 
Lane, is optimistic that Fishbone's 
new album will go over well in its six 
outlets. 

"We have had a steady demand for 
Fishbone's catalog, and though I 
haven't heard the buzz on this al- 
bum, I would venture to say that if it 
is anything like the last two releases, 
it will perform strongly in our 
stores," he says. 



Best Bets titles carry 60 days extra 
dating; come with a 10% discount, if or- 
dered before street date; and are ex- 
empt from minimum order surcharges, 
odd-lot charges, and inventor>'-manage- 
ment incentive programs. 

Titles will remain in Best Bets until 
they break- At that point, Uni, woridng 
in conjunction with the label, will raise 
the list price to front-line pricing. 

Tower president Russ S4)lomon also 
gave the program a thumbs up. But he 
added that such programs work only if 
the labels put "a lot of muscle behind it" 

That is exactly what Uni intends to 
do, according to Burns. "We want to 
be successful with this program," he 
said. "That's why we won't have not 
more than a couple of titles from 
each label during the course of the 
year. And those labels will pick 
strong titles that they totally believe 
in. Best Bets is not just a low-price 
program; it is an overall marketing 
program." 



UNI'S BEST BETS PROGRAM 



sight To The Blind" and Clapton's 
"Why Does Love Got To Be So Sad" 
was recorded on Clapton's 1975 tour. 
The track appears on "Crossroads II: 
Live In The Seventies," Polydor's new 
Clapton boxed set. 

Whether he's playing the blues with 
Clapton, serpentine fusion with saxo- 
phonist Wayne Shorter, or in one of 
the many incarnations of his band, 
Santana has always had a constant 
center — and that's his sound. 

"Carlos evolves, yet he stays un- 
changed," Reid says. "All you have to 
do is hear a bit of 'Song Of The Wind,' 
'Europa,' or 'Blues For Salvador,' and 
you know it's him." 

Michael Shrieve. original Santana 
band drummer and co-producer of 
"Caravanserai," says it is that singu- 
lar sound that has always made San- 
tana special. "Carlos' No. 1 contribu- 
tion to music is the way he can make 
you feel with the tone of his guitar," 
Shrieve says. "There is a cry to his 
guitar that resonates with your expe- 
rience, like a Pakistani singer or 
Miles' trumpet on "My Funny Valen- 
tine.' " 

Beyond the rare beauty of San- 
tana's guitar plajing is the indelible 
influence of his ongoing dissolution of 
cultural and stylistic borders. Reid 
.says, "His embrace of his own culture 
along with blues, rock, and jazz has al- 
ways been so inspiring. I don't know 
of any other musician who cuts across 
so many boundaries of genre, age, and 
race." 

An example of Santana's cross-cul- 
tural appeal is a concert honoring the 
artist, held Feb. 25 at the Universal 
Amphitheater in Los Angeles. On the 
occasion of Santana being inducted 
into the Hollj-wood Rockwalk and to 
benefit NARAS' Grammy in the 
Schools program, the Santana band 
performed along with such guests as 
Reid, Guy, Hooker, Shorter, Herbie 
Hancock, Grateful Dead drummer 
Mickey Hart, Latin percussion mas- 
ter Tito Puente, and Metallica gui- 
tarist Kirk Hammett. 

The tribute concert was "a 4 '/i-hour 
spiritual orgasm that felt like 4 'h min- 
utes," Santana says. "There's no gen- 
eration gap between me and Buddy 
Guy or between me and Kirk Ham- 
mett. Music has the power to annihi- 
late time and space." 
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AN UPOATIi OIN BBMCi liVENTS & IIAPPIiNINGS 



TV Cop DeLorenzo's Next 
Assignment: Host Billboard's 3rd 
Annual Latin Music Awards 




Michael DeLoivnzo. star of the hit 
Fox-T\' series "New York UndeiTov- 
er," has signed on a.s the host of 
Billboard's third 
annual Latin Music 
Awaifis on Ma.\' 1 at 
the Gusman Center 
for the Performing 
Arts in Miami. 

An avid fan of 
Latino music and 
an a-spiring i-ecoiti- 
ing aitist ciuTently 
cutting demos in 
New York, DeLor- 
enzo was a perfect 
candidate to host 
this year's event. 
His acting credits 
include an appear- 
ance in the Latino-themed film "Mi 
Pdmilia" and a dozen other 
mo\ies. including "A Few 
Good Men" and "Fame." 
DeLorenzo also ha^ an 
extensive background in 
television with a starling 
role in the television series 
"Head of the Class" and var- 
ious guest appearances on 
episodes of "A Different World" and 
"Miami Vice." 

"We're veiy excited about having 
such a talented high-profile host at 
this year's awards," says Ellssa 
Tomasetti, Billboaixi's Director of 
Marketing. "Michael brings ti-emen- 
dous enthusiasm to the event due to 
his own personal interest in music 
and his love for Latino sounds." 

During the Latin Music Awards 
Ceremony, esteemed singer/song- 
witer Jose Feliciano will receive oui* 
lifetime achievement trophy. This 
annual award is given to Latin aitists 
who have expoi>ed Latino sounds to 
mainstj'eam audiences worklvride. 

A six-time Grammy viinner. 
Feliciano is the only recording artist 
to receive Grammys in both the 
Spanish-and English-language pop 
categories. The Puerto Kico-born 
New York-reared performer 
reached No. 3 on the Billboard Hot 
100 in 1%S with a bolero cover of the 
Doors rock anthem "Light My 
Fire." He also wrote the holiday 
evergreen "Feliz Navidad" and has 
just signed a recording deal with 
PblyGram Latino. Feliciano will per- 
form at the show. 




The InaugiH'al Sjnrit of Hoj)© Awanl 
v\ill be awarded to jxjp suijei-star 
Gloria Estefan. ThL-> award was ci-e- 
ated in memoiy of slain Tejano pop 
idol Selena and celebrates recoi-ding 
artist< who ai*e actively involved in 
civic, community, or humanitarian 
organizations and events. Estefan is 
no stranger to humanitarian 
awaj'ds. The E]iic Records jjer- 
forming artist has been awarded the 
Congressional Medal of Honor: 
raisefl millions of dollars for \ictims 
of Hunicane Andi'evv thraugh the 
Hurricane Relief Concert co-pro- 
duced with her husband Emilio 
Estefan. Jr.; and has been a chair- 
woman of the Multiple Sclemsis 
Society's annual Walk-A-Thon. 

The International Latin Music 
Confeix'nce. which Is being held at 
the Hotel Inter-Continental in 
Miami from Apiil 29-May I. 
will include panels a(klressing 
the Latin industry's most crit- 
ical Lssues. Panel topics 
include: Contracts & 
Negotiations: "Navigating the 
Legal Waters of the Latin 
Music Inclustry" and "The 
State of Tejano Music." Ailists slat- 
ed to ijerfonn duinng the thi*ee-day 
confab inclutle Barrio Boj-zz. Soraya, 
DLG, :i-2 Get F\ink>; La Pbrtuaiia, 
Bobby Pulido. and Atereiopelados. 

Registration fees for the conference 
and awards are 
$305 for pre-regis- 
tration postmarked 
by April 15th and 
$;i50 for full regls- 
ti"ation. after April 
15th and walk-up. 
For moi-e informa- 
tion about confer- 
ence, please contact 
Maureen Ryan at 

zn-m-rym. For 

Spanish-language 
inquiries, contact 
Angela Rotlriguez 
at 305-141-7976. feliciano 

Hotel accommodations are being 
provided by the Hotel Intei-Con- 
tinental at 100 Chopin Plaza. Miami. 
Fla. 33131. For resei-vations call 
3ft5-577-1000. Room rates ai-e $120 
for single or double. To insure a 
nwm. please make your resen-ation 
by Apiil 6 and state that you're with 
the Billboard Latin Music 
Conference. 



Dates 'n Data 

S«\'enth Annual International Latin Music Conference & Awards 

Hotel Inter-Continental, Miami • April 2;»-Ma.v 1 
(Awaifls Ceremony-<iusman Center For The Pei-foi-ming Arts • May 1 ) 

Dance Music Summit • Chicago DowntowTi Maniott • July 17-19 

Billboard/ Airplay Monitor Radio Seminar • Sheraton. N.Y.C. ♦ Sept. 5-7 

Billboard Music Video Conference & Awards • San tVancisco • Nov. 7-9 



Visit our website at http^'/www.billboard-online.com 

For information about subscribing to Billboard Online's complete archive of 
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TOTAL 145,119.000 148,357.000 (UP 2.2%j 
ALBUMS 127,390.000 125,530.000 (ON I,5%j 
SINGLES 17,730,000 22,827,000 (UP 28. 7%; 



■ ■8 WE 

13.149,000 
12.863.000 
UP 2.2% 

11,603.000 
UP 13.3% 



CD 81.140,000 89,407.000 (UP ;0,2%) 

CASSEHE 46.049,000 35.712.000 (ON 22.4%j 
OTHER 17.930,000 23.238.000 (UP 29.6%; 
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10,570,000 
UP 1.9% 



10.009,000 
UP 7.6% 
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UP 3.75% 
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1 ,594,000 
UP 49.2% 
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DOWN 1,9% 
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35,411,000 


DOWN 6,9% 
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Dion Leads, But Carey's Close Behind 



UELINF DION I.SO.\Uii)oflhe Htil HX) for a Uiinl uc-k 
with "Becaase You Loved Me." but there's a hot competitor 
breathing down her neek. Mtuiiih Carey l^ecomes the fu-st 
artist to debut at No. 2 on the Hot 100. as "Always Be My 
Baby," the thii*d single from "Daydi'eam.*' blasts onto that 
chiiTt in the? ninnor-up |x)sitifm. That means Cann' him thiw 
of the live highest-flehuting singles; of all lime. "Fanta-s/' and 
"One Sweet Day" (her collaboration 
with Boyz II Men) hiith entered at the 
top, as did iMichael Jackson's ""You Ai^ 
Not Alone" and Whitney Houston's 
"Exhale (Shoop Shoop)." 




JUST 17— YOU KNOW WHAT I 
MEAN: The Beatles collect their 
1 7th No. 1 album as " Anthologj' 2" en- 
ters The Billboard 200 in pole posi- 
tion. The Fab Four already had more 
No. I albums than any other artist Ijefore "Anlhologv- 1" 
was released, so each album that hiU the top ejctends their 
record even further beyond the reach of other acts, 

Irs m VAUTY OF FI\'E: The BoDeans bullet four 
places to No. 24 on the Hot 100 with "Closer To Free." the 
theme from the Fox series "Paily Of Five." The season fi- 
nale aii'ed Mai-ch 27, so it will be interesting to see if the 
single continues to climb. In the U.K., the highest-ranking 
theme from a television series is also from a Fox show. 
"The X-Files" by Mark Snow debuL-^ at No. 2. It is from 
the new Wanier Bi-os. album "Songs In The Key Of X." 
featuring music inspired by the popular show. 

Just met a girl named: -My Maria" by Brooks & 
Dunn is the Hot Shot Debut on Hot Countiy Singles & 
Tracks. The single, which entei-s at No. 30. has never been 
a countrv- hit before, although the late B.W. Stevenson, 
who was from Dallas, had a version that hit No. 9 on the 



by Fred Bronson 



Hnt UK) in nm. 

Count on HIM: in the i>ast, Coolio has turned to well- 
known artists like I^eside, Kool & the Gang, and Stevie 
Wonder for inspii-ation. HLs latest single. "1,2.3.1 (Sumpin' 
New)" bullets 1(>-10, but you'd be foi^ven for not knowing 
what single he sampletl in this latest hit. Thanks to Bob 
Macdonald of Music Monitor in the 
^^^^ I U.K. for pointing out that Coolio 
Jr^^ft tiuTied to "Wikka Wrap." a No. 20 hit 
J in Britain in 19SI by the Evasions. 

■ Wondei* how Coolio found this obscure 

Jj^L^ stjurce material? In the summer of '81, 
-^^^^Bj the E\'asions also peaked at No. 20 on 
^^^^^^P Rillt>ua]'(rs H& B singles chart. *^Vikka 
Wrap" featured an impersonation of 
British TV |x?rsonality Alan Whicker 
bv comedian (iraham l)e Wilde. 



OTILL MISSING: William Simpson of Los Angeles 
notes that "Missing" by Everything But The Girl is in its 
35th week on the Hot 100 and is still in the top 10. That's 
the latest a single has Ixx'n in the t<ip in one con.^H-culive 
nm. and it beats the 34-vveek recoifl set by Tag Team's 
"W}»of)mp! (Thetv It Is)." It also ties the 35-week record 
set by Queen's "Bohemian Khaiisody," although that sin- 
gle took two separate visits to the Hot 100 to establish 
that record. 

E-NL\IL FORT-SHIRT: Chart Beat readers who write, 
call, and fax have a new way to reach me. My "Trivia Cor- 
ner" is the newest addition to Billboard Online's World 
Wide W^eb page on the Internet. In addition to answering 
questions and winning T-shirts, you can submit com- 
ments and chart trivia to me at my new E-mail address: 
fbronson (^i billboardgi'oup.com. To visit the Web site, en- 
ter httpiWvvww.billboard-onhne.com. 
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